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DREAMING OF NEW HI-TECH TOYS 



DVD Standard 
Raises New Issues 

■ BY SETH GOLDSTEIN 
and EILEEN FITZPATRICK 

NKW YORK — A single-l'urmat digi- 
tal videodisc is on its way to the 
movies. 

The agreement 
between opposing 
DVD eanips on a 
unified standard 
for hardware and 
software. an- 
nounced Sept. 15, 
means that Holly- 
wood has achieved 
the goal 'J.at elud- 
ed it during the 
BetaA'HS battle 
for VCR suprema- 
cy. One technology will satisfy all re- 
tail needs. 

Sony/Philips and Toshiba/Time 
Warner settled on a two-sided five- 
inch diiic that can hold up to a total of 
18.8 gigabytes, or the equivalent of 
/('itijf iintKl Pit iKifff 107) 

Suit Shows Muddy 
IMexican Royalties 

■ BY JOHN LANNERT 

U.S. music publishei-s are becoming 
increasingly alamied over the contin- 
uing delay in performance-royalty 
jiaynienLs owed them by Mexico's au- 
thors lights society Sociedad de Au- 
tores y Compositores de Musica. 

The delay in payments is tied to 
(('ontiniird on fx}{)t' 1(H)} 



With High-Density Discs Looming On Horizon, 
Music Executives Ponder Format's Potential 



I BY PAUL VERNA 



NEW YORK— As the film, video, and 
comjiuter industries assess the poten- 
tial impact of a powerful multimedia 
CD proposed by an alliance of soft- 



TIME WARNER 



PHILIPS 



TOSHIBA 



ware and hardware manufacturers, 
music indu.'itr>' leadei-s are beginning 
to savor the opportunities presented 
bv the fo!-mat. 



A medium that will hold nearly 10 
times the amount of data of a conven- 
tional CD and sen e as a single cairier 
for audio, video, and computer pro- 
grams, the digital! videodisc is seen as 
the eventual successor to the current 
CD. Consequent- 
ly, its ramifica- 
tions for the mu- 
sic industry are 
enormous. 

The high-den- 
sity technology 
behind the new 
digital videodisc 
systems will of- 
fer better sound 
quality than con- 
ventional CDs, 
since the discs will be recorded at a 
sampling rate of approximately 
twice the current norm of 4-4.1 
(ContiHtu'd on pugf 107) 
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Cranberries Are The Pick Of 
Island's International Crop 



I BY PAUL SEXTON 



LONDON— On Sept. 12. Dolores 
O'Kiordan of the Cranberries look 
to the stage in the rar- 
efied atmosphere of 
tenor Lucianct 
Pavarotti's all-star 
charity concert in 
Modena, Italy. She 
l>erfonned the band's 
best- known song, 
"Linger." with Duran 
Duran'.< Simon 
LelSon and imrticipated in a stellar 
vei*sion of "Ave Maiia." 

Her presence at such a glittering 
occasion was the latest affirmation 
of the Cranberries' world-beating 




THE CRANBERRIES 



achievements. 

As another measure of the Irish 
group's international status, this 
week it joined the rock elite repre- 
sented on CD-ROM. 
"Doors And Win- 
dows." a mukimedia 
project featuring mu- 
sic from the band's 
two multiplalinum al- 
bums, exclusive live 
footage, and more, 
was released in the 
U.S. and the U.K. as a 
coilalmratiun between its record la- 
bel. Island, and Philips. 

Worldwide sales of the UHi debut 
set. "Eveiybody Else Is Doing It. So 
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Madonna Gives Fans 
'Something To Remember' 
With Maverick Ballad Set 



SEE PAOE S 



Piracy In China 
Not Dissipating 

■ BY JEFF CLARK-MEADS 



KONDON— China has reached the 




first milestone on its road to re- 
spectability as a record market, but 

(Cimlniin tl uii jniui IDS) 
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Korn Rises To No. 1 
On Immortal/Epic 

SEE PAGE 21 
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'Ten of the best Disney movie tunes 
of all time at a slightly higher pitch." 



"When You Wish Upon A Chipmunk" 
features all-new renditions of ten of the 
best Disney movie tunes of all time. 



In Stores October 31 



; ■ Colors Of The Wind from "Pocahontas' 
c= Hakuna Matata from 'The Lion King' 
pf He's A Tramp from "Lady And The Tramp" 
...and many more! 
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This afcum is neither sponsored by nor endorsed by trie Wall Disney Coinpany 
^^^E Alvin & Tri« OipmuntolB&O 199SBagda&inwi Productions. "SONY WONDER ' and ?!uae ai« trade[Tiait.s Sony Co(poratior^''bpc* Reg 
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A special Grateful Dead project, in the works since last year, The Music Never Stopped: Hoots of the Grateful Dead is 
unique compilation of original versions of classic Grateful Dead cover tunes and features artists including Chuck Berrj 
Charlie Patton, Buddy Holly, Bob Dylan, Woody Guthrie, Howlin' Wolf and many more. This compilation (track listini 
below) introduces Dead fans to the group's seminal influences, in their 30-year career, the Grateful Dead has taken inspi 
ration and material from a stunning variety of American musical artists and traditions as displayed in this compilation 
This collection has been lovingly compiled by a group of Dead insiders including David Gans-producer of Grateful Deai 
Radio Hour, Blair Jackson-author of Coin' Down the Road: A Grateful Dead Traveling Companion (who has written a 24 page booh 
let for this album), Henry Kaiser and others, all with the enthusiastic support of the Dead itself. 



TMcfc* Include 

I. OBRAY RAMSEY Rain and Snow 

I. MERLE HAGGARD Mama Tried 
i. DIXIE CUPS Iko Iko 

4. REV. GARY DAVIS Samson O Delilah 

5. CANNON'S JUG STOMPERS Big Railroad Bluei 

6. MARTY ROBBINS EI Paso 

7. BOB DYLAN It's All Over Now, Baby Blue 

8. CHARLIE PATTON Spoonful 

9. HOWLIN' WOLF The Red Rooster 

10. CHUCK BERRY The Promised Land 

II. HENRY THOMAS Don't Ease Me In 
IZ. JIMMY REED Big Boss Man 

I). BOBBY "BLUE" BLAND Turn On Your Love Light 

14. BONNIE OOBSON Morning Dew 

15. BUDDY HOLLY Not Fade Away 

16. WOODY GUTHRIE Gain' Down This Road Feelin' Bad 

17. THE PINDAR FAMILY w/JOSEPH SPENCE I Bid You Good Night 

Visit us on the Web 




■ www.shanachte.cofn or E-mail us - shanactiieOhaven.tos.com 



A note from the producer: 
"Last month I spoke at length with my friend Jerry Garcia 
about the recordings presented on this CD. Garcia's 
tremendous enthusiasm for this music and his detailed 
knowledge and perceptive comments were both astonish- 
ing and delightful. 1 had just received the poster of R. 
Crumb's cover art and was about to send it over to Jem/ 
last week when I heard of his death. Co-producer David 
Cans and I consider this project to be a fitting tribute to 
ferry' s love of and dedication to music. I will always 
remember zvords that ferry often said when asked about 
his role in Tlie Grateful Dead and in life in general, 'I seriK 
the music' We hope that this release ivill help to continue 
that service to music and people, and that truly the music 
will never stop." — Henry Kaisei 
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• THE BILLBOARD 200 • ,04 

* CRACKED REAR VIEW • HOOTIE & THE BLOWnSH • atianiic 



BLUES 

* FROM THE CRADLE • ERIC CLAPTCW • DUCK BEFWISE 



CONTEMPORARV CHRISnAN 

* rti LEAD YOU HOME ■ MICHAEL W. SMrTH • MUNiwj 



COUNTRY 31 

* THE WOMAN IN ME • SHAMIA TWAIN • UERCLWY W^HVnj£ 



GOSPEL 

A BROKEN • WTLUAM BECTON & FRIENDS • -iFi 



HEATSEEKERS 

* KORN • KOITN • imvC^tm 



THE BILLBOARD LATIN 50 

* DREAMING OF YOU • SELENA • EMI L^TIN 
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POP CATALOG 

* UCENSED TO ILL • BEAST1E BOYS • DEF j- 



R&B 

* THE SHOW • SOUNDTRACK ' oenw 



REGGAE 

* BOOMBASTIC - SHAGGY • vificy^ 



WORLD MUSIC 

* BEST OF • GIPSY KINGS • nctaSuCm 
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• THE HOT 100 • 

* FAWTASY • MARIAH CAREY • COLUMBIA 



ADULT CONTEMPORARV 

* KfSS FROM A ROSE • SEAL • Try 



COUNTRY 34 

* I UKE IT t LOVE IT • TIM MCGRAW • cuiw 



DANCE / CLUB PLAY 

* EVERYBODY BE SOMEBODY 
RUFFNECK FEATURING "YAVAHN' • VAM 



DANCE / MAXI-SINGLES SALES 

* FANTASY • MAfflAH CAREY • Columbia 



LATIN 

* SJ NOS DEJAN • LUIS MIGUEL • »t* L*rirLA 



R&B 

* FANTASY • MARIAH CAREY • COLUMBIA 
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RAP 

* GANGSTA S PARADISE • COOUO FEATURING UV. • 



ROCK / ALBUM ROCK TRACKS 

* TOMORROW • SfLVERCHAIR • tnc 



9S 



ROCK / MODERN ROCK TRACKS 

* COMEDOWN • BLiSH • 'KAUSM 



• TOP VIDEO SALES • 

* PLAYBOY: THE BEST OF PAMELA ANDERSON 
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HEALTH & FITNESS 

* KATHY SMITH'S NEW YOGA BASICS • wabnermslgn 
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KID VIDEO 

r DISNETS SING ALONG SONGS: POCAHONTAS 

D5^0 nOMEX'tDEO 



RECREATIONAL SPORTS 

* SHAWN KEMP THE REKjNMAN • 'OMDLO 



RENTALS 

t OUTBREAK ■ a avner mowe vtdeo 
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No. 1 ON THIS WEEK'S UNPUBLISHED CHARTS 



CLASSICAL 

* IMMOITTAL BELOVED • SOUNDTRACK • a.Ay.iQ/^ 



CLASSICAL CROSSOVER 

* SO MANY STARS • KATHLEEN BATTLE • SON> CtASS-CAi 



JAZZ 

* MTV UNPLUGGED • TONY BENNETT • COiUMBw 



JAZZ / COrtfTEMPORARY 

* ELIXIR ■ FOURPLAY • »*«NER B»OS 



KID AUDIO 

* POCAHONTAS • READ-ALONG • av>il DrtNEv 



NEW AGE 

A CHRISTMAS IN THE AIRE 
MANNHEIM STEAMROLLER • AMEHiCAN QUAMVUONE 



MUSIC VIDEO SALES 

* PULSE • .MiW vuJf o 



'Something' In The Way She Grieves 



Manhattan is the eternal metropolis of the impatient heart, where 
young artists, poets, and seekers come first to reimagine themseh'es. 
Occasionally, the expectant iwers return to reflect on the mature re- 
sults. As the citj' embraces another autumn, a single woman named 
Madorma looks dovm from her Upper West Side aerie and contem- 
plates the equinoxes of the spirit as captured on "Something To Re- 
member" (Maverick/Sire/Wamer Bros., due Nov. 7), a 14-track trea- 
tise of her best old and nevv balladrj'. 

"Listening to this I'ecorri took me on my owti journey," saj's Ma- 
donna with a sad smile, shifting on the couch in her apartment over- 
looking Central Park. "Each song is Uke a map of my life." 

Dressed almost austerely in a snug, black skirt and pink sweater, 
her blond hair pulled back in a crisply tucked bun as she drinks hot 
tea, the performer shows the tensile grace of someone w^o takes excel- 
lent care of her ph.vsical form. The broad, rounded features of the care- 
less, young diva who cut "Holiday" in 1983 have vanished, howe\'er, 
replaced by a narrower, subtler countenance that 
harsh experience has made handsome. 

"I don't really listen to my recoixLs once I've done 
than," she says. "I'm onto the next thing. And I think 
most of the time when my records come out, people 
are so distracted by so much fanfare and controversy 
that nobody pays attention to the music. But this is, 
for the most pait, a retrospective, and I just wanted 
to put it out in a verj' simple way. The songs. the\' 
choke me up," she adds with a nervous chuckle, "and 
/ wrote them. Isn't that weu-d? I can't tell you how 
painful the idea of singing 'Like A Virgin' or 'Material 
Girl' is to me now. I didn't urite either of those songs 
and wasn't digging deep then. I also feel more con- 
nectetl emotionally to the music I'm wiiting now, so 
it's more of a pleasure to do it" 

Madonna has included three new songs on the col- 
lection; a mootly cover (in funky and orchesti*al ver- 
.'iions) of Marvin Gaye's 1976 hit "I Want You." which 
was suggested and suK'^quentlj' pn>flucefl b>' Nellee 
Hooper and features Massh'e Attack, and two bitter- 
sweet serenades ("You'll See" and "One More 
Chance"), co-created with David Foster during the 
thiixl weekend of Sieptember in a whii'hvind wiiting/recordir^ session. 
Shortly after this lalk, she was to leave for London to start recording 
the music for the film version of "Evita," the musical that \ras the toast 
of BiYiadway in 1979 — the year Madonna wTote her fii*st song in the 
basement of a dormant Queeris, N.Y., sraagogue. 

"I i-emember calling up my father back in Detroit and making him 
heai- it on the tai)e recorder o\'er the phone." she confides, blushing. 
"He said. *0h. that's ver>' nice.' I felt pix)ud. The song was calletl Tell 
The Truth.' " 

Thas, "Something To Remember" l< a stock-taking axercise, as well 
as a faivwell to Madonna's first 15 years as a singer/songwriter, the 
record's pensive material delivering on the candid impulse that 
launched her remarkable career. Bom Aug. 16, 1958. in Bay City, 
Mich., Madonna is the eldest daughter of sL\ children Iwm to defense 
engineer Sylvid .Anthnny Ciecone and the foi-mer Madonna Loui.se For- 
tin. A self-as.-^'ssed "rullcr-cijaster Catholic," she grew up sharing the 
middle bunk in a three-tier bed with two of her sLstei*s. "I didn't have 
any fi*ee time as a child," she says. "My mother died of breast cancer 
when I was 7, and then my father remanied when I was 10. I had 
a lot of ivsponsibiUty, taking cai*e of my younger bi-othei-s and sistei*s." 

Like her siblings. Madonna was obliged to .'^tudy music, specif- 
ically piano. "But I couldn't sit still, and I begged my father to 




let me take dance lessons," which sensed as a means of escape 
from the family's cramped home in a black/Hispanic neighbor- 
hood in Pontiac. Mich. Madonna was in the church choir and 
acted in school musicals, while sharing her mother's mantra-like 
habit of idly intoning her favorite tunes. "As a teenager, I loved 
Aretha Franklin's 'A Natural Woman,' and in high school I wor- 
shipped Joni Mitchell and sang everything from 'Court And 
Spark,' my coming-of-age record." 

But her pivotal developmental trial was the death of her mother, 
and as Madonna passes this fall aftemoon di.'teussing the themes 
behind her often acutely wistful ballads, she ultimately says, "My 
mother is part of a lot of my music." 

Although love songs, such as "Live To Tell," "One More Chance," 
and "1*11 Remember," also invoke the early fever of a failed mar- 
riage to Sean Penn, tensions with a stepmother who could not re- 
place her lost parent, or later relationships that fell shoit, a larger 
phantom overshadows each mourning of life's 
missed linkages. 

"I think about my mother and a certain empti- 
ne.ss — a longing — in my songs." Madonna explains. 
"There are tragic, traumatic moments where I 
think, 'I wish that I could call my mother.' It's this 
primal thing that has been a springboard for the 
work 1 do." 
How did she learn her mother was gone? 
"I was at my grandmother's house. The phone 
rang, and it was my father, and he told my grand- 
mother that my mother had died. I'd just seen her 
in the hospital. The rest of that day I blocked out — 
I probably went outside and played. I was miyorly 
into denial and didn't really understand." 

Poised on the edge of the couch. Madonna 
pauses and gulps, growing glassy-eyed. "And it un- 
fortunately wasn't something that my father ever 
really prepared us for or discussed afterward. I 
suddenly developed a strange throwing-up disease, 
where every time I would leave the house. I would 
threw up. If I was away frem my father, I threw 
up. It was a neiTous condition." 
In recent years, when Madonna was under attack for her frank 
"Erotica" album and "Sex" book, the artist says she drew strength 
frem her late parent's non.iudgmental "fen'or" for fulfiUing one's 
personal vision: "She had an unbelievable level of tolerance and for- 
giveness. She was tremendously religious in a really passionate — 
almost sexual — way, like she was in love with God. If you read the 
letters she wrote, even when she was sick and d.\ing. she w'as com- 
pletely happy al>out eventhing. It was frightening, but there was 
just that faith of hers. My mother loved to take care of people. My 
older brothers and I were sometimes biaital to her, and she never 
complained." 

It sounds like the materfamilias had an essential serenity. "Ex- 
actly," says her daughter. "And I could prebably use more of it in 
my life." 

A brisk September breeze catches the leafy scent rising from the 
freshly mowed lawns of Central Park, the lang>' end-of-season 
smell betokening the coming .solstice. Madonna shivers slightly as 
she sips the last of hei* tea. 

"I think my mother made people angiy, because they couldn't 
shake her beliefs." she concludes in a near whisper. "And she was 
just 32 when she died — ^just a baby. Madonna Louise. So. basically, 
I'm here to take her place." 
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SPEC S MUSIC TURNS TO SUPERSTORES 

In the face of increasing competition from multimedia retail giants, 
one music chain felt the need to react, and the idea for the Spec's 
superstore was born. Correspondent Sandra Schulman examines 
the opening of Florida's two largest music stores. Page 67 

Xfm AWAITS LICENSING 

Surprisingly, England has no full-time modern rock radio station. 
But London's Xfm hopes to change that, and with the support of 
major industry members, approval of an eight-year license is on 
the horizon. Correspondent Mike McGeever reports. Page 93 
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Commentary 

Mexico's Royalty Issues Depend On NAFTA 



I BY EDWARD R MURPHY 

By now virtually e^^ryone in the music pub- 
lishing industry is aware of the ongoing dispute 
in Mexico concerning the distribution of public 
performance income by the Sociedad de Autores 
y Compositores de Musica de Mexico (SACM). 
Fbr the past ei^t months, SACM has refused to 
effect its distribution of certain collected per- 
formance roj'alties to those masic puUishers who 
do not al.so utilize SACM for the collection of 
their mechanical roj'alties. 

An Internationa] dispute has resulted, the res- 
olution of which may w«ll depend on enforcement 
of the North American Free Trade Agreement 
and a change in Mexico's cop)Tight law. In order 
to fully understand this important and complex 
issue, some background information is necessar>: 

In the aftermath of NAFTA, the Mexican 
Ministry of E^iblic Education announced its 
intention to undertake a comprehensKe revision 
of the Federal Copyright Law and, in April 1994, 
invited interested parties to submit comments. 
The National Music Publishers' Assn., in con- 
junction with the International Intellectual Prop- 
erty Alliance, focused much of its input on the 
perceh'ed disparity between NAFTA and the 
Mexican copyright law concerning the estab- 
lishment and operation of authors' rights soci- 
eties. 

Although the copyright provisions of NAFTA 
are a relatively small component of the trade 
accord's massive ov'erall scope, their primary 
benefits for the U.S., Canadian, and Mexican 
entertainment industries were the explicit adop- 
tk>n of a "national treatment" standard (mean- 
ing that each of the three participating countries 
is required to accord to nationals of the others 
treatment that is "no less fawrable" than that 
which it accords its own) and NAFTA!s commit- 
ment to respect the full exercise, enjoyment, and 
enforcement of rights by contractual rights hold- 
ers. 

Of great significance to the SACM dispute is 
the fact that NAFTA!s national treatment oldig- 
ations extend to cross-border trade in services. 
With certain limited exceptions, service 
providers may not be required to maintain an 
office in, or be a resident ot a NAFTA country 
as a condition of operatkm. Citizenship or per- 
manent residence requirements for profession- 
al service providers are also to be phased out. 

Mexican law, however, requires that member- 
ship and management of authors' societies be 
limited to Mexican natkmals and foreigners liv- 
ing in Mexico. Because Mexican law enables 
SACM to collect royalties within that country, 
r^ardless of whether or not the representation 
of the repertoire being collected upon has been 
formally entrusted to that society U.S. and Cana- 
dian music publishers and their local represen- 
tatives are left with a situation whereby a de 
facto Mexican monopoly has the full right and 
authority to set royalty rates and collect royalty 
payments for the use of music — without any 
input from them vphatsoever As a result, U.S. 
and Canadian publishers have also had higher 
rates of commission assessed against their col- 
lections than their Mexican counterparts. 

In our June 19fti comments to the Mexican 
government, vve stressed that to be consistent 
with its NAFTA obligations, Mexican copyright 
law must ex[^tly provide that collecting soci- 
eties are obligated to pay royalties on the basis 
of national treatment and should not be aUowed 
to discriminate against foreign rights hokiers. 
Wfe also noted that, due to NAFTAs CCTnmitment 
to the full exercise, eiyoyment, and enforcement 
of rights by contractual ri^ts holders, the copy- 
right law should not require that claims for roy- 



alties nu^ be asserted only through a local, Mex- 
Kan society. 

We further stated that afRliation with collect- 
ing societies should be voluntary and that rights 
hokiers should be aUe to choose freely whether 
to participate in collective administration. Rights 
holders should have the flexibility to organize 
themselves voluntarily regarding the collectkKi, 
administration, and allocation of royalties, in 
order to get the greatest benefit from the 
expbitatbn of their wtrks. Creating competition 
could result in reduced administrative fees and 
a more timely distribution of coUeeted proceeds. 



'[Collecting 
societies] 
stiould not be 
allowed to dis- 
criminate 
against foreign 
rights holders.' 

Edward P. Murpliy is 
prwIdont/CEO of tha 
New York-based 
NaUonal Music 
Publishers' Assn. 



Finally, we noted that, according to NAFTA, 
rules of establishment should not contain nation- 
ality or domidliarj' requirements, and that par- 
ticipatkin in the societ}' should not be limited to 
indhiduals but shouM be open to musK publish- 
ing companies. 

While provisions concerning authors' societies 
are common in copyright laws around the wtirki, 
particulariy in Europe, their applicatkm in Mex- 




ico is significantly different, because Mexican 
law explicitly prohibits music publishers from 
joining SACM's membership. By contrast, Euro- 
pean authors' societies (with the singular excep- 
tion of Greece) all have music publishers repre- 
sented on their respective boards of directors. 

Although SACM had included music publish- 
ers in its distribution scheme, relations have 
always been strained, and publishers have had 
very little influence in the coUection or distribu- 
tion of their broadcast and performance income. 
And, until eight months ago, mechanical rights 
had traditionally been considered outside of the 
scope of SACM's monopoly; with the m^joity of 
music publishers licensing these private uses 
directly to record companies. 

SACM's attempt to add mechanical ro>'alties 
to its monopoly has been aided by Mexico's delay 
in releasing its draft copyright law amendments. 
This deUiK coupled with key personnel changes 
within the Mexican Ministry of Public Educa- 
tun, has resulted in stalled bilateral discussions 
with the U.S. government, to the particular 
detriment of music publishers in the U.S. and 
Canada under NAFTA. 

Thus, while the litigatkm brought by .SACM 
in Mexico against music publishers and record 
companies is proceeding, the music publishing 
community is receiving no public performance 
income, a portwn of which has been unilaterally 
placed in an escrow account by SACM. 

NME4 has brought the present controversy 
and the egregious economic harm suffered 1^ 
the U.S. music publishing community to the 
attention of the proper government authorities 
in Washington. With talks scheduled in late simi- 
mer, we will continue to monitor this situation 
while wwking with our colleagues, both here at 
home and south of the border, for an overall res- 
olution of the problem. 





LETTERS 









GOOD HEALTH FOR THE GEESE 

Michael Greene's commentary on musi- 
cians' health problems (Billboard, Sept. 16) 
may be well-meant, but it misses the single 
most important health factor regarding musi- 
cians: their state of poverty and/or financial 
insecurity. 

Although the record company will provide 
health benefits for its most lowly A&R man, 
most musicians under contract, not having 
performed enough sessions to qualify for 
their union health plan, are barely covered, if 
at all. While the A&R man is being flown, put 
up in good hotels, etc., the musician is paying 
for himself to drive thousands of miles on few 
hours' sleep in a van, sharing a hotel room 
shower with a bus full of companions, playing 
in smoky (and yes, loud) places — all to pro- 
mote the sales of a record that the record 
company gets the lion's share of. 

At a time when the music world is trum- 
peting its outrageous profit margins each 
year, the general state of the musician's con- 
tract is so usurious it would make even Ralph 
Nickleby (a Dickens character) chuckle with 
glee. As a shareholder of some record com- 
pany stock, I for one wouldn't mind a little 
iess profit in return for better upkeep of the 
geese laying these golden eggs. 

Peter Kaye 
Santa Monk^a. Calif. 



A TIME TO ACT 

Believing your editorial "Acts Of Con- 
science..." (Billboard, June 17) would be 
important reading, I cut it out to read later. I 
only got to it recently, and I was staggered by 
your clear, eloquent, accurate, and insightful 
positions. 

I have read few articles as perspicacwus, 
and, while I read oiJy the excerpts from it, 
the earlier editorial that you quoted C'Culture, 
Violence...", Billboard, Dec. 25, 1993) sound- 
ed equally remarkable. To have writing of this 
calibre in a trade pubUcation is notable. 

I am faxing a copy to Sen. D'Amato of New 
York, whose fax number is 202-224-6871; to 
Sen. M^ority Leader Bob Dole, whose fax 
number is 202-228-1245; to my congress- 
woman; and to President Chnton, whose fax 
number is 202-456-2461; and I am sending a 
copy to Sen. Moynihan of New York, who does 
not have a public fax number (but whose mail- 
ing address is United States Senate, Wash- 
ington, D.C. 20510). 

I urge your other readers to take action as 
well, for as you said, "Every person must hoM 
fast to his or her better self and act accord- 
ing to conscience." 

Thank you. 

Jeb Stuart-Bullock 
E S P Management Inc. 
New York, N.Y 



Articles and letters appearing or Itiis page serve as a forum lor the expreeslcx^ of viesvs of genera! inieresl. The opirwns offered here are rtot necessarily those o( B^lboord or its management. 
Letters should t>e sutKnItted to the Letters Editor. Commentafies stwuld tw submitted lo Commentary Editor Susan Nurulata. Bittmard. 1515 Broadway, New York, N-Y. 10036 
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1/29 Las Vegas mv 
3/30 Los Angeles CA 
10/13 New York NY 
10/14 New York NY ^ 
10/22 Dallas TX ^ 

10/24 New Orleans LA ^ 
10/25 New Orleans 'L^ ^ 
to/26 New Orleans .Wa 
10/27 Houston //m 
10/30 Toronto a/ CAN 
10/31 Toronto /f/ CAN 

11/17 -Atlantic Cit|>/ nj 
!1/18 Atlantic Clw/ NJ 

11/19 ■ AtfanticCif/ NJ 
More dates to come... 

•mi INfOpUAHON DIAL 1213) fi34-34U 



DIANA ROSS SOAeS BEYOND DOUNDAIilES (iiUTING MUSK WITH ENDLESS POSSIBILITIES. 
fAz( -^y^ MNEWALByMfilOMDWIAIiOSS 

EXECUTIVE PRODUCER: DIANA ROSS 

hoaucneu u^. HdidUd imcnati \i\iiiiUM. Unk Martinelli, Brenda Hussell, Jon John, and The Boom Brothers. 



■To preview Take Me Higtier call: (212) 695-TUNE (8863) code #174 (.28 per minute or less) 
To see lor vourself visit MCI @ lashion http://www.internelmci.com/fashion 



Gloria Estefan opens the door to 

another all-Spanish sensation* 



ABRIENDO PUERTAS" 




"Abriendo Puertas'*( "Opening Doors" )> is a 
collection of ten original Latin tracks featuring "Abriendo Puertas,' 
the first single and innovative new video. 



"Abriendo Puertas" is the follow-up to "mi tierra," 
the Grammy® award'winning album that reigned # 1 on Billboard's 
Latin chart for an unprecedented 62 weeks. 



ISlow The Door Opens Even Wider. 





Also available: the home video and 
laser disc "Everlasting Gloria!" - a special 
collection featuring 1 7 of her greatest videos, 
including "Abriendo Puertas." 





Roseland Roast. Kevin Weatherly, PD of KROQ Los Angeles, is honored at the 
seventh annual Industry Roast to benefit the T.J. Martell Foundation. Shown at 
Roseland in New York, from left, are Burt Baumgarlner, the Work Group: Del 
Williams, Platinum li/lusic; Jonas Cash, AIR; Kevin Ryder. KROQ; Weatherly; Gary 
Wall, Wall Media; Keith Naftaty, Arista; Kid Leo. Columbia, who was chairman of 
the event; "Bean" Baxter, KROQ; Michelle Santosuosso, KMEL; and Trip Resb, 
KROQ. 



ASCAP Revamps Live-Show System 

Royalties Based On Actual No. Of Plays 



BY DON JEFFREY 



NEW YORK— ASCAP songwTiters 
and publishers are now recei\ing roy- 
alties based on actual performances 
of their songs on the 100 top-grossing 
tours in the U.S. 

Last year, when the licensing 
agency began this new method of dia- 
tributing payments to members for 
live performances, the 50 top-gross- 
ing tours were targeted. 

The results are based on the previ- 
ous year's rankings of tours, as tabu- 
lated by PollStar magazine. 

In addition to those tours, ASCAP 
monitors all performances at 10 se- 
lected venues around the countr>'. in- 
cluding Radio City Music Hall in 
New York, and distributes pa>*ments 



for songs performed at those sites to 
the appropriate writers and publish- 
ers. 

John LoFrumento, executive 
VP/COO of ASCAP. says that the No. 
1 grossing tour of 1994 generated 
about $:i00.000 in niyalties to ASCAP 
members this year. The No. 3 tour 
generated $200,000. He declined to 
disclose the total amount paid to 
songwriters and publishei*s. 

Under the system of distributing 
royalties for concert performances 
that existed before last year, venue 
operators and tour managers paid li- 
censing fees based on such factors as 
the facility's size. The money collect- 
ed was distributed to writers and 
publishers, according to the amount 
of radio and TV airplay that songs re- 



ceived. The operath'e axiom was that 
songs played the most on the radio 
are the ones performed the most in 
concert 

With the new system, payments 
are directly tabulated according to 
actual live performances. ASCAP re- 
quires tour managers or other con- 
cert personnel to submit playlists for 
all concerts. 

"Our members were asking for 
more specific and precise sampling 
surveys, and this is a way of achieving 
this," says LoFrumento. 

He says that 85% of the funds col- 
lected, after operating expenses have 
been deducted, has gone to the wTit- 
ers and publishers of the performed 
songs, and 15% has gone into a gener- 
(Continued on page 106) 



MCA Records Launches Way Cool Music 

Mike Jacobs Signed On For Alternative Expertise 



BY CRAIG ROSEN 



LOS ANGELES— MCA Records con- 
tinues its expansion into the modem 
rock arena with the launch of Way 
Cool Music Inc., a new joint-venture 
label with independent promotion 
powerhouse Mike 



Jacobs 

I Jacobs will serve 

! r\f\^\f as a con.sultant to 

I V I lilfl] ^^^"^^'"s 

VyVlwF^y company and such 
' affiliated labels as 

Radioactive, Kras- 
now Entertain- 
ment, (510) Records, Gasoline Alley, 
and Fort Apache on all facets of busi- 
ness relating to modem rock. 

Says MCA Records president 
Richard Palmese, "I'm vcr>' excited to 
have Mike on board . . . This is another 
important step in our developing alter- 
native roster." 

Jacobs' involvement in modem rock 
dates back nearly 20 years. He once 
worked with the late Rick Carroll, 
onetime PD of modern rock KROQ 
Los Angeles, in a consulting business. 
Since 1979, Jacobs has worked as an 
independent promotion man whose 




star has risen with the mainstream ac- 
ceptance of the format. Among the re- 
cent success stories with which he has 
been involved are Offspring, Green 
Day, Bush, and Rancid. 

"Doing those 
records, particu- 
larly for [Epitaph 
owner] Brett ^ 
Gurewitz, who JjT^^^ ' 
didn't have a pro- , 
motion depart- 
ment, was great," 
says Jacobs. "The 
next step for me palwese 
was to sec if I 

could find the bands and break them." 

The seeds for Jacobs' deal were 
planted in March at a Texas music con- 
ference when the promotion man ran 
into longtime friend Randy Miller, 
MCA Records executive VP/GM of 
marketing, says Jacobs. 

Initially, Jacobs was not interested 
in a label deal. When Palmese and 
MCA Music Entertainment Group 
chairman/CEO Al Teller attempted to 
set up a meeting with him, his initial 
response was that "these guys were 
out of their minds " he sa>'s. "But I had 
a meeting with them and realized that 



they were not so out of their minds." 

Jacobs was also swayed by (510) 
Records heads Jeff Saltzman and 
Elliot Cahn and Radioactive chief 
Gary Kurfirst. 

"It's a logical progres.sion for me." 
says Jacobs, "because for a lot of the 
labels we were working for, we wei*e 
being asked to pick the singles, to do 
the edits, create marketing plans, go 
on the road and tour with the band, 
and execute the mai'keting plans. To 
actually become the label was the next 
logical step for me." 

Palmese was impressed by Jacobs' 
track recoi-d and contacts. "He's really 
well-connected in the altemative mar- 
ket and has valued relationships with 
radio programmers and with artists, 
producers, and managers," he says. 
"And most importantly, he has rela- 
tionshiiw with a lot of inde|)endent la- 
bel heads throughout the countrj* . . . 
He is in the position to open doors and 
link us with the entrepreneurs that are 
delivering great music." 

Jacobs was pleased by MCA's will- 
ingne.ss to put "the right people in 
place." 

Way Cool Music, which is based in 
(CotUimted on page 103) 



Chrysalis And Cooltempo 
Downsized, Folded Into EMI 



■ BY JEFF CLARK-MEADS 
and ADAM WHITE 

LONDON— Chrysalis Records 
U.K. has come to the end of its quar- 
ter-century history as a self-con- 
tained, stand-alone record compa- 
ny. On Sept. 18, EMI Music folded 
the lal>el — together with sister im- 
print Cooltempo Records — into the 
EMI Recortls Group U.K. and Ire- 
land, reporting to the latter's presi- 
dent/CEO, Jean-Francois Cecillon. 

It was the most dramatic of sev- 
eral changes made by EMI in the 
U.K.. which all involved divisional 
downsizing and job losses. The com- 
pany's video production wing, Pic- 
ture Music International, has been 
folded into EMI International; and 
the budget-album division, Music 
For Pleasure, has been reorga- 
nized, with its sales force integrated 
into EMI's sales team. 

It was the Chrysalis upheaval 
that occupied most industry talk, 
however, because of the company's 
long history — alongside Virgin 



Records, it epitomized the wave of 
creative, independent U.K. record 
companies that developed in the 
late 'dOs and early '70s — and be- 
cause of the immediate exit of man- 
aging director Roy Eldridge, a 24- 
year company veteran. Directors 
Ken Grunbaum (who headed 
Cooltempo) and Mike Andrews 
have also departed; the label's self- 
contained headquarters in Lon- 
don's Holland Park will be vacated. 

An EMI spokesman says details 
of the "restructured busineiw" will 
be announced shortly, but it is 
thought that, in the future. 
Chrysalis and Cooltempo will each 
have four staffers — for A&R, press, 
marketing, and support senices — 
and will share a promotion unit. 
These will all be based at EMI 
Records' new U.K. headquarters in 
west London. 

EMI Music Europe president 
Rupert Perry says, "The new struc- 
ture will mean two autonomous op- 
erations, both of which will report to 
(Contijiued on jxiqe lOU) 



P'Gram Vid Taps Sondheim 
As Silverman's Successor 



NEW YORK— Pol><;ram Video will 
have a new head for the new year. 

Bill Sondheim has been promoted 
to president of the New York-based 
independent, effective Jan. 1. He suc- 
ceeds Gene Silverman, who leaves 
the company at the end of the year to 
pursue other career interests. 

Sondheim, w'ho has been senior VP 
of sales and marketing since 1993, re- 
ports directly to Jim Caiwrro. pre.si 
dent/'C^EO of PoiyGram Group Dis- 
tributiftn, and functionally to Stewart 
Till, president of international of 
PoiyGram Filmed Entertainment. A 
five-year PoiyGram veteran, Sond- 
heim will be responsible for oversee- 
ing idl domestic activities. 

Since 1990, PoiyGram Video sales 
have grown 10-fold to an estimatetl 
$100 million-$l20 million. The bulk of 
the gain came during Silverman's 



tenure, which saw the company ex- 
jmul into ehiltli-en's, pro-focjtball, and 
fitness programming. Next year, 
PoiyGram launches the kid-vid series 
"Wishbone," fol- 
lowing a PBS de- 
but. Its hit mo\ies 
include "Four 
Weddings And A 
Funeral and 
"Priscilla, Queen 
Of The Desert " 
Silverman's 
SONDHEIM home-video expe- 
rience began in 
the late 70s, w hen he created Detroit- 
based distributor Video Trend, which 
was later .sold to Major Video Con- 
cepts. Afterward, he became sales VP 
of Orion Home Video before joining 
PoiyGram in 1993. 

SETII GOLDSTEIN 




^ 'Ua<» Vt|jU ^odJU 




Orange Crate's Art. Shown above is a first look at the artwork from the highly 
anticipated Brian WilsonA'an Dyke Parks album, "Orange Crate Art." The artwork 
is a reproduction of Alfred R. Mitchelfs "Nipomo Hills." Despite an eadier 
announcement that the project would be delayed until 1996, Warner Bros, will 
release the album Nov. 7. The record was delayed due to licensing complications 
with the album artwork, which is from the La Mesa. Calif., collection of Mrs. Albert 
Campbell, a noted collector of California landscapes. In addition, there had been 
concern that the album would compete with another recent Wilson album, "I Just 
Wasn't Made For These Times" on Karambolage/MCA (Billboard, Sept. 23). 
However, both matters have been resolved. "There could be an analogy made 
between this record and ttie mythical 'Smile' album," says Bob Merlis, senior VP 
at Warner Bros, Records Inc., of the delay. "Of course, the 'Smile' album never 
came out. However, unlike 'Smile,' we are confident that this album will in fact 
make its new release date." 



MTV Europe Ad, 
Programs Fined 
For Sexy Content 

■ BY JEFF CLARK-MEADS 

LONDON— MTV Europe has been 
fined $92,400 by British broadcasting 
aulhurities for three breaches of 
guidelines on sex and violence. 

In imposing the fine, the Indepen- 
dent Television Commission said it 
took into account the fact that MTV 
has had four previous warnings in the 
past 18 months. 

MTV was fined by the ITC for two 
programs and one advertisement. A 
$46,200 penalty was imposed for an 
edition of 'The Worst Of Most Want- 
ed" that was broadcast at 9 a.m. on 
Saturday, May 6. The ITC says its 
"smutty banter" was inappropriate 
for a time of day when children were 
likely to be w^atching. 

A $2:1,100 fine was imposed for the 
(Contimu'd ov jiapr 10!O 
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Our founding fathers held these truths to be self-evident: 
LIFE, LIBERTY AND THE PURSUIT OF FUNK. 



JAMES BROWN 
THE DRAMATICS 
ARETHA FRANKLIN 
AL GREEN 

Music 



ISAAC HAYES 
CURTIS MAYFIELD 
HAROLD MELVIN & 
THE BLUE NOTES 

FROM THE MOT 





A Hughes Brothers film 

. FEATU RING : 



THE O'JAYS 

SLY & THE FAMILY STONE 
THE SPINNERS 
BARRY WHITE 

PICTURE 






Isaac Hayes "Walk On By" • Jesse & Trina "Where Is The Love" 



Also Includes 



Dead Presidents theme" by Danny elfman 

Available on Underworld/Capitol Compact Discs and Cassettes 



Film Opens October 4. 



Executive Album Producers: Albert Hughes & Allen Hughes & Darryl Porter 
Co-Executive Album Producer: Bonnie Greenberg 



Put 



ArtislsSdVlusic 



POP • ROCK 



RAP • DANCE ' COUNTRY • LATIN • CLASSICAL • JAZZ • PRO AUDIO 



Shawn Colvin's live '88' Issued At Last 

Plump Releases Long-Out-Of-Print Live Acoustic Set 



BY JIM BESSMAN 

NEW YORK— Sha»n CoK-in's fabled 
solo "live tape" has finally been reis- 
sued, not by her label, Columbia 
Records, but by Plump Records, the 
new indie label launched by ColWn's 
New York management firm, AGF 
Entertainment Ltd. 

" Live '88," which was released Sept. 
5 exclusively through AEC Music Dis- 
tribution, features solo acoustic per- 
formances of many of the songs that 
later surfaced in fuller form on 
Colvin's Grammy-winning 1989 Co- 
lumbia debut album, "Steady On," and 
its 1992 follow-up, "Fat City." 

Mostly recorded April 15, 1988, at 
the Somerville (Mass.) Theater, the 
long-out-of-print tape was sold by 
Colvin herself at performances, pri- 
or to her signing with Columbia, and 
has become a collector's item. 




"I sold maybe 5,000," says Colvin, 
"enough to definitely boost my income! 
I sold 200 one weekend at the Philly 
Folk Festival and had to drive back 
home to New York on Saturday night 
to get more. It played a really signifi- 



Success Of 'Mortal Kombat' 
A Surprising Kick For TVT 



TVT Records wan in the right place 
at the right time. When several m^or 
labels passed on releasing "Mortal 
Kombat: Original Motion Picture 
Soundtrack," the New York-based in- 
die label was armed and ready to pick 
up the project and complete it in a 
mere three weeks. 

TVT staffers worked around the 
clock with music supervisor Sharon 
Boyle to finish compiling the techno 
and industrial music for the sound- 
track, press the CD, and have it in 
stores Aug. 15, in time for the movie's 
Aug. 18 opening. 

The New Line film, which is heavy 
on violence and special effects, is based 
on the popular martial arts video game. 
Given the fact that other soundtracks 
from movies based on video games, 
such as "Street Fighter" (Priority) and 
"Super Mario Brothers** (Capitol), 
were disappointments, the success of 
the "Mortal Kombat" soundtrack has 



cant role in spreading the word." 

At the time, Colvin, who has re- 
turned to her former home base in 
Austin, Texas, was reluctant to re- 
lease an independent project, prefer- 
ring to wait until she was signed by a 
major. But, needing the money, she 
"knuckled under," taping two shows 
on March 6, 1988, at the Ironhorse in 
Northampton, Mass. 

"I was opening for Loudon Wain- 
wright and was really nervous, so I 
taped another show at the Somerville 
Theater, at a gig with me and Tracy 
Chapman and Patty Larkin, and I was 
in better form," she says. 

"Live '88'* mainly derives fi^m the 
Somerville show, with two cuts, "Cry 
Like An Angel" and "Knowing What I 
Know Now," coming from the Iron- 
horse taping. The latter Colvin origi- 
nal is a bonus track on the reissue, as 
(Continued on page 106) 



been a surprise. 

The movie itself has been a major 
surprise. It has spent three weeks at 
No. 1 at the box office and has grossed 
more than $63 million to date. 

This week, the soundtrack, which 
has sold more than 197,000 units, ac- 
cording to SoundScan, is No. 12 on The 
Billboard 200. It debuted on the chart 
Sept. 9 at No. 40 before jumping to No. 
15 and then, on Sept. 23, to No. 10. 

"No one expected it to break the way 
it did." says Steve Gottlieb, president 
of TVT. "I don't think New Line count- 
ed on it, and we didn't count on it being 
top 10 so fast We're very proud of the 
music. This could be double-platinum, 
and the fact that we already [shipped] 
750,000 without a single is amazing." 

TVT did not service any singles fi^m 
the soundtrack until the week of Sept 
18, when the video edit version of the 
Giorgio Moroder Metropolis mix of 
(Continued on page 98) 



Wilson Files Suit 
Against Attorney; 
Cries Negligence 

■ BY CHRIS MORRIS 

LOS ANGELES— Brian Wilson of 
the Beach Boys has filed a lawsuit 
against his former conservator, at^ 
tomey Jerome Billet, and his law 
firm. Billet & Kaplan, alleging that 
Billet's negligence resulted in the 
loss of millions of dollars in legal 
fees and court settlements. 

Wilson's action — ^which is tied to 
a pair of court cases that date back 
to the late '80s— was filed Sept. 19 
in Los Angeles Superior Court. 

The suit claims that Wilson suf- 
fered "emotional distress dam- 
ages" in excess of $10 million as the 
result of Billet's alleged activities. 

It also maintains that, due to Bil- 
(Continued on page 103) 



Murphy Makes A Big 'Bang' 

MCA Debut Blasts Off With 'Party' 



m BY CARRIE BORZILLO 

LOS ANGELES— As if waiting 
nearly 10 years to land a record deal 
with MCA was not trying enough, 
Da\id Lee Mur- 
phy had to hold 
tight for yet an- 
other year be- 
fore the fruits of 
his labor finally 
paid off. 

His debut al- 
bum, "Out With 
A Bang," which was released Aug. 30, 
1994, is just now making a significant 
impact This week, it jumps fmm No. 
98 to No. 89 with a bullet on The Bill- 
board 200 and is bulleted at No. 15 on 
the Top Country Albums chart 
Murphy became a Heatseekers 




Impact Artist when his album, pro- 
duced by MCA Nashville president 
Tony Brown, cracked the top half of 
The'Billboard 200 in the Sept 23 is- 
sue, after reach- 
ing No. 1 on Heat- 
seekers the 
previous week. 

According to 
SoundScan, the 
album has sold 
more than 117,000 ^v-y 
units. 

Brown discov- murphy 
ered the.Herrin, 

Ill.-bred, Nashville-based artist in 
1985 when he was playing with his 
country band. Blue Tick Hounds. 
However, MCA did not sign Murphy 
at the time, but ended up inking him 
(Cotitinued on page 101) 




Secada's First Love, Jazz, 
Surfaces On EMI's 'Amor' 



BY JOHN LANNERT 



Love is all around Jon Secada these 
days. 

His Oct. 24 release on SBK/EMI 
Latin, "Amor," is a Spanish-language 
collection of lush, jazz-tinged roman- 
tic odes that is being aimed at both 
Anglo and Latino fans. 

"We expect this album to be a spe- 
cial part of Jon's catalog," says EMI 
Records' senior VP/GM Larry Stes- 
sel. "This record will not sell huge 
records in a short period of time, but 
over a nine- to 12-month period, we 
could see sales of 300,000 or 400,000 
units. And it will continue to be a very 
consistent-selling record." 

"Amor" is the first full-length Span- 
ish-language title being worked by 
EMI Records' pop division. "We 
wanted this record," says Stessel, "be- 
cause it's important to us to grow 
Jon's catalog and his career." 




For Secada, "Amor" represents a 
change of pace that finds him discard- 
ing his powerhouse deliver}' in favor 
of an understated, more improvisa- 
tional approach. 

"I felt like I was back in college, 
when 1 was first getting into jazz and 
(Conlimted on page 106) 
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Author Bowles' Music 
Celebrated In Festival 



■ BY BRADLEY BAMBARGER- 

NEW YORK— Though subsequent- 
ly acclaimed for such novels as "The 
Sheltering Sky," author Paul Bowles 
made a name for himself as a com- 
poser of concert and theater musicln 
New York in the 
'30s. Through 
the efforts of 
Eos Music and 
BMG/Catalyst, 
renewed interest in Bowles' long-ne- 
glected music seems to be develop- 
ing with the success of a recent mu- 
sical festival, the publication of a 
book, and the recording of an album. 

Not-for-profit production compa- 
ny Eos Music presented a three-day 
Music Of Paul Bowles Festival, 
which included two concerts at New 
York's Alice TuUy Hall on Sept. 19 
and 21. On Sept. 20, a five-hour sym- 
posium featured lectures and panel 



discussions of Bowles' art and cul- 
tural touchstones, as well as a 
screening of the documentary "Paul 
Bowles: The Complete Outsider." 
The events brought the 84-year- 
old Bowles — who 
has lived in Tang- 
ier, Morocco, for 
more than four 
decades — to New 
York for the time 
since 1968. 

According to 
Jonathan Shef- 
BOWLES fer, artistic direc- 
tor of Eos Music 
and conductor of the Eos Ensemble, 
Bowles' music is "something that 
needs to be heard. It's a missing 
piece in a big puzzle — that group of 
composers in the '3Ds who used jazz 
and Broadway to forge a new Amer- 
ican sound." 

(Cont inited on patfe IPS) 




Seventh FarmAid Benefit In Kentucky Oct. 1 

Ticket Sales High For 10th Anniversary Of Event 



BY CHET FLIPPO 



FarmAid will observe its 10th an- 
niversary with its seventh benefit 
concert, because the organization's 
founders say the need for aid to 
family farms still exists. 

FarmAid co-founders John Mel- 
lencamp, Willie Nelson, and Neil 
Young will host the Oct. 1 event at 
Louisville, Ky.'s Cardinal Stadium. 

They will be joined by, among 
others, Hootie & the Blowfish, the 
Dave Matthews Band, BlackHawk, 
Kris Kristofferson, John Conlee, 
and the Supersuckers. 

According to Mellencamp, Farm- 
Aid's roster has been pared down 
from the mega-lineups of past 
events. "As far as the concert goes, 
the smaller bill makes a lot more 
sense," he says. "Obviously, all the 
expenses are way down. By last 
count, 1 heard we're at something 
like 42,000 tickets sold. At the last 
one, we didn't do that many, and 
there were maybe 30 acts on that 
bill." 




The previous FarmAid benefit 
concert was held in September 
1994 in New Orleans. 

FarmAid executive director Car- 
olyn Mugar says there are two 
clear reasons to do another benefit. 

"First, we have 
no money left. 
Second, people 
are doing good 
work, and they 
need money to 
be able to con- 
tinue." 
Mellencamp 
says the focus of FarmAid has 
shifted since the first heady con- 
cert on Sept. 22, 1985, in Cham- 
paign, III. "The goals of what peo- 
ple thought FarmAid would 
achieve 10 years ago are quite dif- 
ferent than what the function is 
now," he says. "Pretty much now, 
everybody has lowered their expec- 
tations of what FarmAid can do. 
Basically, FarmAid gives money to 
crisis situations. That's where most 
of the money goes." 



RebbeSoul: Choice Hits For Chosen People 

Global Pacific Times Marketing Push ForHolg Dags 



■ BYTRUDI MILLER ROSENBLUM 

NEW YORK— "It's cool. It's Jewish." 

That's the message Global Pacific is 
sending with its ads for "Fringe Of 
Blue," the label debut of RebbeSoul, 
aka Bruce Burger. 

The album offers soulful jazz/new 
age interpretations of traditional Jew- 
ish prayers. Highlights include 
"Avinu," the key prayer of Rosh 
Hashanah and Yom Kippur, present- 
ed in both a plaintive acoiLstic version 
and a stirring electric rendition; and 
"Hatikvah," the Israeli national an- 
them, which rises to a majestic "rock 
opera" crescendo with sizzling lead 
guitar licks. (One review compared it 
to Jimi Hendrix's rendition of "The 
Slar-Spangled Banner.") 

There are also many international 



touches: the West African rhythms of 
"My Soul Thirsts For You," the 
Yemenite flavor of "Call To Free- 
dom," and the Russian balalaika on 
"Turn Balalaika." 

Sonoma, Calif - 
based Pa- 
^^^^^^^1 cific became aware 

lm of RebbeSoul in 

H 1993, when label 
2 V president Howard 

1 I^B Sapper heard, and 

. . was impressed by, 

mkr B a self-titled, self- 
BURGER produced CD that 
included a version 

of "Avinu." 

"Then, about a year later, I got a 
call from his manager. Billy Bass, who 
told me Bruce had gone back and done 
a whole new RebbeSoul album," says 



Sapper. "He sent us the CD, and it 
just knocked our socks off. We kept 
playing it in the office, and ever>'one — 
not just Jewish people, but a lot of oth- 
er people at the company — kept com- 
ing in my office and .saying. This is so 
beautiful! What is this?' It really 
touched everybody." 

Global Pacific signed multi-instru- 
mentalist Burger, who rerecorded 
some of the tracks and added others 
to create "Fringe Of Blue." "We had 
one of our first presentations at the 
Navarre national sales meeting the 
first week of August." says Sapper. 
"Avinu" got "a huge ovation, and we 
were deluged with people asking for 
the CD," says Sapper. 

"I knew then that this would be able 
to cross over to the jazz, new age, and 
(Coiititiited (Di ixii/e 106} 




Honorable Mention. Lava/Atlantii; 
recording artist Edwin McCain is 
shown wearing his No. 1 Heatseekers 
T-shirt to commemorate his debut 
album, "Honor Among Thieves," which 
reached the top of the Heatseekers 
chart Sept. 2. The singer/songwriter 
just finished touring with Hootie & the 
Blowfish and will continue on the road 
throughout the fall. 



Initially, he says, the emphasis 
was on lobbying. "I went to Wash- 
ington, D.C., in the beginning and 
spoke with the House and the Sen- 
ate, but people are pretty much 
done with that aspect now. I went 
to Washington with Willie, and the 
guy we needed most to see just 
asked, 'You guys bring your gui- 
tars?' When we said no, he just got 
up and left. And this country is rad- 
ically different now from what it 
was 10 years ago. We have, as a na- 
tion, decided that everything is 
worthless unless it has a high-dol- 
lar sticker next to it. But now I kind 
of view FarmAid like the PTA. The 
PTA is not gonna reconstruct 
American education, but there's a 
place and a function for it." 

Mugar says that even though 
FarmAid is just "stemming the 
tide" in the war against factory 
farms taking over family farms, it 
is accomplishing some good. She 
points to the more than $12 million 
that FarmAid has given in grants 
over the past 10 years. The money 
has gone to food and emergency re- 
lief, hot lines, outreach, education 
and scholarships, legal fees, pro- 
gram support, land stewardship, 
technical assistance, and self-help. 
She notes that FarmAid has a small 
staff and that 83 cents of every dol- 
lar raised goes out in some form of 
aid. 

And, she adds, there is one im- 
portant intangible. "This communi- 
cates hope to the farmers when 
they come here," she says. "They 
see these artists donating their 
time and their expenses, and they 
feel hope." 

This year's concert will be broad- 
cast on TNN the following day. 

The night before the concert, 
FarmAid will present an Ameri- 
cana night in Louisville's Palace 
Theatre. The benefit Americana 
Night Before FarmAid Concert 
will feature Steve Earle, Bill 
Miller, Parlor James, Jonell Moss- 
er. Sue Medley, Marc Germino, and 
Louisville artists Starbilly and 
Bodeco. 





EXECUTIVE TURNTABLE 









RECORD COMPANIES. Diana Baron 
is promoted to senior VP of publicity 
at A&M Records in Los Angeles. She 
was VP of publicity. West Coast. 

Jeff Jones is named VP of mai'ket- 
ing and product development for Sony 
Mu.^ic in New York. He was VP of 
marketing and artist development at 
Elektra. 

Carol Wright is appointed VP of in- 
ternational marketing, Latin region, 
forBMG Entertainment International 
in Madrid. She was VP of artist mar- 
keting for BMG Music Canada. 

David Bendeth is named VP of 
A&R for the RCA Records Label in 
New York. He was VP of A&R at BMG 
Music Canada. 

Angel Records in New York pro- 
motes Jay Barbieri to VP of creative 
and production senices. He was direc- 
tor of record and creative production 
for Angel/EMI ClassicsA^irgin Clas- 
sics. 

Jim Campbell is promoted to VP of 




artist marketing for BMG Music 
Canada in Toronto. He was director of 
artist and international marketing. 

Faith Henschel is named VP of 
field marketing, consumer marketing 
group, for Capitol Records in Los An- 
geles. She was VP of alternative mar- 
keting and promotion for Elektra, 

EMI Recorfls Group North Ameri- 
ca in New York appoints Judy Harper 
.^lenior director (tf strategic marketing 
and Willie Smith director of strategic 
marketing. They were, respectively, 
director of \ideo marketing for NBA 
Properties and brand manager for 



Marlboro cigarettes. 

Susanne Savage is promoted to se- 
nior director of A&R administration 
for Arista Reconls in New York. She 
was director of A&R adminL'itration. 

MCA Records apjwints Kc\'in Rea- 
gan senior art director in Los Angeles 
and Dennis Boerner director of \'ideo 
promotion in New York. They were, 
respectively, senior art director for 
Geffen and national director of video 
promotion for EastWest 

Jonathan First is named GM of 
edel America Records in New York. 
He was founder and president of 



Sound Entertainment Management, 

Lesley Pitts is named VP of publici- 
ty and artist development for Loose 
Cannon"Reconls in New York. She waw 
national director of publicity at Jive. 

Susan Lietz is appointed director of 
corporate communications for BMG 
Entertainment in New York. She was 
senior director of public relations and 
corporate communications for EMI 
Records Group North America. 

John Berman is named director of 
creative editorial for Elektra Enter- 
tainment Group in New York. He was 
manager of creative .services. 



Eddie Santiago is appointed direc- 
tor of product development for At- 
lantic Records in New York. He was 
director of marketing for EMI. 

PUBLISHING.* Ed Arrow is named se- 
nior director of copyright for MCA 
Music Publishing in Los Angeles. He 
was VP of business afTairs for Leiber 
& Stolier Music Publishing. 

Neil Lasher is named senior direc- 
tor of promotion and catalog exploita- 
tion at EMI Music Publishing in New 
York. He was head of rock promotion 
for SBK and EMI Records. 
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Cochrane On Road To Int'l Success 

Capitol Artist Follows Up 'Life Is A Highway* 



■ BY LARRY LeBLANC 

TORONTO— Hearing Tom Coch- 
rane's blistering new Capitol Records 
album. "Ragged Ass Road," makes 
one wonder just what the heU is going 
on in the veteran Canadian singer/ 
songwriter's personal life. 

Co-produced by Cochrane and ex- 
Red Rider keylmardist John Webster, 
"Ragged Ass Road" came out in Can- 
ada Sept. 19. Following release in 
Europe, Australia, and Japan, Capitol 
will release the record to the U.S. Nov. 
7. 

"It's a very personal, very powerful 
record," says Tim Trombley, VP of tal- 
ent acquisition and artist develop- 
ment, EMI Music Canada. 

It's also one that is obviously strik- 
ing a chord with its listeners. The first 
Canadian single, "I Wish You Well." 
released Aug. 24, debuted at No. 1 on 
the Record's contemporary album ra- 
dio chart, making it the first time a 
record by a Canadian artist has done 
so. Only Bruce Springsteen's "Murder 
Incorporated" and the Rolling Stones' 
"Love Is Strong" have equaled the 
feat 

"Every station we expected to come 
in across the country came in at heavy 
rotation out of the box," says Peter 
Diemer, VP of national promotion 
EMI Music Canada. 

The single will be released in the 



U.S. Oct. 9 and will hopefully build on 
the American success experienced by 
Cochrane with his 1992 top 10 hit, 
"Life Is A Highway." 

0But Capitol isn't 
taking any 
chances. "In Amer- 
ica, the name Tom 
Cochrane doesn't 
translate unless 
you mention 'Life 
Is A Highway,' " 
says Denise Skin- 
COCHRANE ner, Capitol Rec- 
ords' VP of mar- 
keting. "We established a wonderftil 
hit, but I'm not sure if we established 
Tom as an artLsL It's our job now to 
tie 'Life Is A High»-ay' into 'Ragged 
Ass Road.' 'I Wish You Well' can do 
that, and then we can [release] heavier 
songs, like 'Scream' or "Crawl.' " 

The label will target album rock ra- 
dio. 'This is a pretty straight-ahead 
rock'n'roll reeoni, so AOR is going to 
be a staple for us out of the box," Skin- 
ner says. "We want to get [a lot of) air- 
play at AOR prior to the album going 
out and then e\'entually cross it over 
to top 40. Depending on how the rec- 
ord develops at AOR, it could be a 
quick cross to top 40." 

In Canada. "Ragged Ass Road" is 
one of the most eagerly anticipated do- 
mestic albums of the past decade. 
Since recording the album "Hang On 



To Your Resistance" on Daffodil Rec- 
ords in 1977 under the group name 
Cochrane and fronting Red Rider for 
seven albums fi*om 1980 to 1989, Coch- 
rane has been recognized as one of the 
country's most talented songwriters 
and performers. 

"Mad Mad World" has sold one mil- 
lion units in Canada to date, according 
to Diemer. Two singles, "Life Is A 
Highway" and "No Regrets," reached 
No. 1 on the Record's contemporary 
album radio and contemporary hit ra- 
dio charts, while "Sinking Like A Sun- 
set" reached No. 1 at contemporary al- 
bum radio and No. 3 at contemporary 
hit radio. A number of other tracks 
also reoen'ed widespread airplay at al- 
bum rock radio. 

(CotUinued on page Ui) 




Under The Stage And Dreaming. Members of the Dave Matthews Band relax 
following a show at Los Angeles' Universal Amphrtheater. Shown in the front row, 
from left, are band memt>ers Stefan Lessard, LeRoi Moore, and Carter Beauford. 
In the top row, from left, are MCA Concerts president Jay Marciano, band member 
Boyd Tinsley, MCA Concerts VP of talent Melissa Miller, Matthews, and MCA 
Entertainment Services VP Larry Vallon. 



MCA Album, Book To Spotlight Toon Tunes 

Self TV Special To Feature Alternative Rock Acts 



I BY CRAIG ROSEN 



LOS ANGELES— To promote 
"Saturday Morning," MCA's all-star al- 
ternative album set for a Nov. 7 release, 
the label will do the obvioas and turn to 
the tube and comic books. 

An hourlong TV special, hosted by 
Drew Barrymore and featuring original 



Chynna Breaks Musical Ground On EMI Set 

Wilson Phillips Singer Steps Out As Solo Artist 



I BY LARRY FUCK 



NEW YORK— As she braces for the 
flurr>' of promotional activity surround- 
ing the Nov. 7 release of "Naked And 
Sacred," sometime Wilson Phillips har- 
monizer Chynna Phillips is philosophi- 
cal about the fact that some will initiallj' 
be more interested in gossiping about 
her personal life than the two-plus 
years of effort that went into her EMI 
solo debut 

"It is kind of weird to pour so much 
of your heart into a project and know- 
that the first questions you're probably 
going to hear are 'How is Billy [Bald- 
win, the actor to whom she recently 
wed]?' or Do you ever talk to Camie 
and Wendy [Wilson]?' " Phillips says 
with a laugh. "But I have faith that the 
music will win out in the end." 

EMI president Davitt Sigerson 
agrees, adding that the attention shoukl 



CHYNNA PHILLIPS 



ultimately work to the album's benefit 
"Althou^ we have absohitely no inter- 
est in relying on Chynna's wedding or 
past pop history to sell this record, I 
will say that the energy and interest 
around her is extremely positive," he 
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says. "Given that, I think we can be 
comfortable with the knowledge that we 
have a record that is strong enough to 
maintain and build upon that interest" 

"Naked And Sacred" will be launched 
Oct. 10, when the label solicits top 40 
and AC radio airplay for the title cut, 
a hook-laden number helmed by vet- 
eran pop producers Rick Nowels and 
Billy Steinberg. Rhythm-crossover for- 
mats will be served a dance-rooted re- 
mix of the song by club icon David Mo- 
rales at the same time. Sigerson sees 
the single as potentially filling a current 
void at radio. 

"It's a fairly strai^tfoward pop song 
with a good tempo and energy," he 
says. There really isn't anything on ra- 
dio right now that sounds like it, though 
it feeb* timely and accessible. It's one of 
those songs that grabs you immedi- 
ately." 

"Naked And Sacred" is supported by 
a stylish videoclip directed by Matthew 
Rolston that will be seniced to all ma- 
jor music-video outlets simultaneously 
with the single's impact at radio. 

Although her schedule was still being 
confirmed at press time, Sigerson says 
Phillips will devote a considerable 
amount of time promoting the project 
at radio, with a heavy smattering of 
television appearances. "In short, we 
are going to work her bones until they 
ache." he says with a laugh. "I'm opti- 
mistic that well still be actively work- 
ing this album until well past this time 
next year." 

Phillips' visibility this season will be 
enhanced by an appearance in an ABC- 
(Continued on page 20) 



cartoon clips and band performances, 
will begin a three-month run on the Car- 
toon Network Nov. 1. 

Over that period, the special wiU air 
on weekdi^ and Sundays in prime time, 
on Fridays at late night, and, naturally, 
on Saturday mornings. 

In addition, Marvel Comics will pub- 
lish a 32-page special editk>n with the 
works of 10 comic book artists, dedi- 
cated to the album. 

"Saturday Morning" includes such 
tracks as Liz Phair and Material Issue's 
take on "TTie Tra La La Song (Theme 
From The Banana Splits')," the Ra- 
mones' version of "Spiderman," and 
Matthew Sweet's rendition of "Scooby 
Doo, Where Are You?" 

The album is the Iwainchild of execu- 
tive producer Ralph 
Sail, wiio produced 
each track and 
wrote the TV spe- 
cial. However, it's 
not the first time 
that an alternative 
rock act has taken 
on a cartoon theme. 
In the late TOs, Los sweet 
Angeles-based car- 
toOTi punks the Dickies recorded a ver- 
sion of "Gigantor." Sail s^ he wasn't 
aware of the Dickies' foray into 'toon 
tunes until after he began his project 
(The Dickies also recorded a verskm of 
The Tra La La Song.") 

"EvcaTone I knew watched cartoons 
when they were kids," says Sail, who 
came up with the conc^t for the album 
a few years ago. "At the time, there was 
a lot of movie actkKi going on with up- 
dated versions of a property or fhm- 
chise, but they were never geared to- 
ward the altenuitive-minded." 

Sail, whose previous efforts include 
the Gratefiil D^ tribute album Tteadi- 
cated," pitched the alternative-leaning 
cartoon theme album to MCA Records 
president Richard Pabnese and execu- 
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The Beat does not appear this 
week. It will return next week. 



tive VP of A&R Ron Obennan, w4w were 
immediately interested in the project 

Others af^aring on the album in- 
clude the Butthole Surfers. Helmet, Col- 
lective Soul, Violent Fanmes, Dig, Wax, 
Face To Face, Sublime, Frente!, the 
Murmurs, Sponge, Toadies, Tripping 
Daisy, the Reverend Horton He^ Ju- 
liana Hatfield and Tanya Donelly of 
Belly, and the Presidents Of The United 
States Of Amaica. 

Although the album packs a built-in 
novelty factor, Sail says it's not a jdte. 
The idea of making a record wth songs 
from TV is that they are the ultimate 
cultural unifier," he says. "As soon as 
you hear these songs, it all ccmes rush* 
ing back. If you put any of these scHigs 
on in a crowded room, it stops the 
room." 

Joel Oberstein, GM of the Southern 
California stores in the 35-store, Simi 
Valley, Calif. -based Tempo Music & 
Video, also feels the album will be a hit 
with a certain crowd. 

"Kids will react to it positive^," he 
says, "^ost of the artists are 70s kids 
that are acknou'ledging their childhood 
by recording those songs. As a chiU of 
the 70b myself, I find it interesting. It'a 
a goofy, fiin thing." 

To those who grew up in the late *GOb 
and early 70s, the cartoon themes are as 
meaningful as legitimate hit records, 
Sail adds. "At the time, \^'e had the Bea- 
tles, a true, original rock'n'roll source, 
but we also had the prefab version, the 
Partridge Family, then the animated 
verskm, the Archies. And they all ended 
up on Saturday morning TV and with 
No. 1 records, so, for kids, it was <»ie big 
(Contimied on pcuje 71) 



18 



BILLBOARO SCPTEMBER 30. 1985 



Artists & Music 



Matador's Pizzicato Five Fasliions Second Set For U.S. 



I BY JIM BESSMAN 



NEW YORK— With much of the music 
industry already looking ahead lo 
Christmas, Matador Reconls''Atlantic is 
focusing on Halloween for "The Soiuid 
Of Music By Pizzicato Fh-'e," the second 
Matador album from the fashion-era^ 
Japanese pop<lance duo, and the first to 
funnel through Matador/Atlantic. 

The album, which features the duo's 
name in the title so as not to confuse 
fans of the musical, will be issued Oct 
31. Like their 1994 US. domestic debut, 
"Made In USA," it compiles material 
culled from numerous Japanese re- 
leases, as well as including current fare 
like first single "Happy Sad." That 
track is also the soundtrack single from 
"Unzipped" the acclaimed documentary 
about fashion designer Isaac Mizrahi. 

"It's a quirky fealuon movie about a 
perfectionist who's very creative and 
detail -oriented, in many ways like 
[Yasuharu] Konishi," says Tern Mac- 
Millan of Medius Entertainment, which 
manages Pizzicato Five, or PS for short, 
outside Japan. Record collector and film 
buff Konishi is the founder/omcepUial- 
ist and chief composer of the decade-oM 
P5; vocalist Maki Nomiya, formerly of 
Japanese pop band Portable Rock, 
joined in 1990. 

P5's music has been compared with 
Deee-Lite and St. Eti«ine and reflects 
Konishi's eclectic and far-reaching pop 
tastes. In his liner notes to "Sound Of 
Music," he invokes such sources, influ- 
ences, and evocations as Sei^ Mendes, 
Van McCoy, the Five Americans. Burt 
Bachaiach, Japanese techno-pop group 
the Plastics, Steve Miller, Donovan, and 
the "Bye Bye Birdie" soundtrack. 

"We dont like to limit ourselves with 
one type of music," says KomshL Mac- 
Millaii adds that musically, "PS fits in 
everywhere and nowhere. In America 




PIZZICATO FIVE: Maki Nomiya and 
Yasuharu Konishi. 



you'd put them down as alternative pop, 
though I call 'Happy Sad' 'alternative 
Motown.' " 

In PS's highly visual live perform- 
ances, the music is accented by fashion 
plate Nomura's onstage get-up. Hence, 
the Halloween street date. 

"They're about costumes and dress- 
ing up, full theatricality and -spectacle," 
sa>^ Matador's national sales director 
Patrick Amory. "They're all about 
style." 

Haltewe&i balls and parties are set to 
herald the release of "The Sound Of 
Music" in New Yoric, Los Angeles, San 
Francisco, Chicago, Seattle, Detroit, 
and Miami, says Amory. Party favors 
will involve trick-or-treat bags contain- 
ing "Hi^jpy Sad" cassette singles and 
P5 skateboard stickers. The bags will 



also be given auiiy at retail during the 
day. 

Also at retail, says Atlantic VP of 
product development Michael Krumper, 
will be se\'eral different posters high- 
lighting the act's visual orientation. 
Amor>' further expects extensive mer- 
chandise to include drink coasters and 
limited-edition "50s-style flight bags. 

Creati\itj' is also evident in the album 
and single packaging, in keeping with 
PS's Japanese practice, says Krumper. 
TTie CD-5 is wrapped in a mylar bag and 
features artwork from "Unzip^3ed." The 
elegant album Digipak is in black, 
white, and silver, and contains an indi- 
vidually numbered "Carte Pizzicato" 
credit card. A phone number printed on 
the card encourages holders to call for 
fan club and contest information, the 
latter im-ohing a drawing by Nomij'a at 
the end of the year to award a free trip 
to see P5 perform anywhere in the 
world. 

The card numbers will also be used in 
announcing radio contest winners of PS 
merchandise. Amory adds that an 
American Express parody campaign 
will feature "Pizzicato Five Accepted 
Here" signage and print ads. "Credit 
cards and shopping are part of the 
glamour image they want to put 
across," he says. 

Radio promotion will include the 
"loyal" college and alternative stations 
that have previously supfx>rted PS, says 
MacMillan, "e\'en if 'Happy Sad' isn't a 
college-sounding song." Noting that 
"Made In USAV "Twiggy Twiggy" 
made "significant inroads" at cwnmer- 
cial alternative stations, Krumper says 
Atlantic is targeting those stations and 
looking toward pop formats. The single 
was to go "straight to top 40" Sept 19, 
according to Amory. 

Matador/Atlantic is also targeting the 
dance market with a 12-inch of the sin- 



Mute America Provides Voice For Young Bands 

Thirty Ought Six Set Exemplifies Label's Agenda 



I BY STEVEN MIRKIN 



NEW YORK— Mute Records has usu- 
ally be0i associated with the somberly 
"arty" side of rock: Nick Cave, Dia- 
manda Galas, EinstUr^ende Neubau- 
ten. But with the Nov. 7 release of 
Thirty Ought Sbc's "Hag Seed," Mute 
America hopes to change all that and 
cobble out a particularly American 
klentity for itself. 

The Portland, Ore., trio is miles away 
from the usual Mute fare, with loud, en- 
ergetic, dynamic songs fiT)nted by Sean 
Roberts' melodic basslines and highly 
emotive vocals. Instead of opium rever- 
ies of fin de siMle Berlin, Thirty Ought 
Six (the name of a high-powered rifle) 
recalls Fugazi and fellow Northwest 
bands, including Pearl Jam. 

This doesn't faze Adrian Janssens, 
Mute America's manager of A&R, the 
first A&R executive hired by the U5. 
label. "The ag^da is different here in 
America, and this is the first time we 
decided to develop young bands fi*om 
North America for the worM." 

He feels that the fact that the label 
has been in business four years, with a 
full staff working Mute's U JC releases 
here, works to its advantage. And, he 
adds, the label has a reputatun as being 
artist-fiiendly. 




THIRTY OUGHT SIX: Sean Roberts, 
Ryan Paravecchio, and David Blunk. 

TTiat reputation was partly what at- 
tracted Thirty Ought Sue to Mute 
America. Roberts says Mute's history 
of lor^-term support for artists "who 
have no interest in courting commercial 
success" was an important factor in the 
band's signing. 

The first priority for Mute is to make 
sure that the industry doesn't pigeon- 
hole the band. Mark Fotiadis, Mute 
America's VP/GM, feels the label has 
already started to do that with its series 
of 7-inch single releases. Thirty Ought 
Six's single, 'Talon" backed with "Mor- 
eau," was well received by college radio 
and was added to about SO playlists, a 
"phenomenal" number for a \inyl re- 
lease, he says. 

With that positive response to the 
single in hand, Fotiadis is hopeful that 



the album will do well on coll^ charts 
and then gain a foothold in the commer- 
cial alternative format. An emphasis 
track for commercial alternative radio 
has yet to be chosen, but Fotiadis says 
Mute will give that song a "proper com- 
mercial alternative campaign," includ- 
ing pressing a CD single; also, funds 
have been budgeted to (Mwluce a video. 
In addition, Fotiadis foresees hiring an 
independent promoter to help work the 
album. 

One way the domestk signings will 
manifest themselves will be through 
touring. As opposed to British bands, 
who come to Uie U.S., tour for three 
weeks, and go heme, the label will be 
able to schedule tours of longer than 
three months. 'The band will tour as 
much as they want to," Fotiadis says, 
and Roberts says the band is ready to 
hit the road. It will play a series of dates 
in mid-October on the West Coast, and 
Roberts hopes to play a few shows in 
the East before the holidays. Extended 
touring, he says, will probably .start 
early next year. Live performances 
have already been scheduled at e\'ents 
heavily att<?ided b>' the industry to pro- 
mote Thirtj' Ou^t Six and the label's 
other signing, AtJanta's To^ut, as well 
as to boost Mute America's new {x«file. 

(Continued on next, page) 



g^e remixed by Kenny "Dope" Gonzalez 
of Masters at Work. As for tour plans, 
Krumper says PS will undertake a two- 
week U.S. tour in February'. 'Wheji I 
first saw them, it struck me that they're 
what Andy Warhol would create if he 
were putting together a band for the 
"908," says Krumper. 'Their use of \ide- 
otape images during the show is really 
innovative, and they sample from every 
area of pop culture, reflecting their per- 
vasK'e knowiedge of pop music." 
Pizzicato Five is also releasing its 



latest Japanese Columbia/Triad al- 
bum, "Romantique '96," on Oct. 1. 

"Their focus is still Japan," says 
MacMillan. "so it was a big concession 
for them to be in America, when they 
should have been promoting in Japan. 
But they want to support "The Sound 
Of Music By Pizzicato Five.' They're 
a big cult act in Japan with main- 
stream sales, but going to America 
was always a dream they never took 
seriously." 
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MUTE AMERICA PROVIDES VOICE FOR YOUNG BANDS 

(Continued from preceding page) 

The marketing approach to the band 
is to build slowfy and steadily. As Jen- 
nifer Gross, national director of artist 
development, explains, 'Tou have to 
work from the fanzine level up." She 



will set up feature stories in the band's 
base, moving down the West Coast to 
Los Angeles, and then head East. A 
tour earlier this year with Sunny Day 
Real Estate gave the band pockets of 
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sui^rt in Austin, Texas, and Minnea- 
polis. 

Retail will also start from the band's 
Pacific Northwest base. Fotiadis' first 
priority will be to get the record in ev- 
ery record store in Seattle, Portland, 
Ore-, and other Pacific Northwest mar- 
kets, while focusing on mom-and-pop 
stores and smaller, hipper, more adven- 
turous chains. Sale pricing and position- 



ing will be emphasized, as well as get- 
ting the album onto listening stations. 
The label will try to place the band in 
developing-artist programs, especially 
in the Northwest, while posters will be 
sent out to 1,500 accounts nationwide. 
Mute America will back up tours with 
co-op, quarter-page ads in each town 
and will make sure the record Ls sale 
priced and in stock when the band ar- 



CHYNNA BREAKS MUSICAL GROUND ON EMI SET 

(Contintwd (mm patfe 18) 



TV remake of the classic musical "Bye 
Bye Birdie," in which she takes on the 
role made famous by Ann-Margret "I 
wasn't looking to do any film at the time 
I was offered the role," she says. "But 
how I could turn down -such a great op- 
portunity? It was so much ftm." 

From a creative perspective, "Naked 
And Sacred" gave Phillips a much- 
needed opportumty to explore musical 
ground inappropriate to Wilson Phil- 
lips. 

"There are different things that I 
have been wanting to try with my voice 
that would never have worked inside 
the confines of a harmony group," she 
says, indkating the raspy edge site dis- 
plays on cuts like the neo-psychedelic 
pop ditty "When 2000 Comes" and the 
sprawling power ballad "Just To Hear 
You Say That You Love Me." 'TVhat 
Wilson Phillips does, it does well and it 
works well for me. But I really needed 
to grow and open myself up to new 
ideas." 

Part of that growth included working 
with a variety of songwriters and pro- 
ducers that included Desmond Child, 
Eliot Wolf, and Family Stand group 
members Peter Lord and Jeffrey 
Smith — all of whom Phillips says chal- 
lenged her approach to composing and 
performing. "I think the result is songs 
with a lot of variety and textural differ- 
ences. But at the same time, the album 
feels cohesive and whole — kind of like 
different parts of a single personality." 

Although she is ei\joying the fi'eedom 
of life as a solo artist, Phillips is not rul- 
ing out a Wilson Phillips reunion. "We 
are definitely talking about eventually 
going back into the studk> again, maybe 
sometime next year" she says. There 
is a certain kind of magic when we per- 
form together that we could never per- 
manently put behind us. Actually, I 
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think we'll come to each other with a 
fresh energy because we are all doing 
different things." 

Phillips says .she is also eyeing the 
prospect of writing material for a sec- 
ond .solo album next year. 

"1 feel like I've only scratched the 
surface of where I want to go as an art- 
ist," she says. "The possibilities are 
truly endless." 



nves. 

When it comes to its own profile, 
Mute America will take the same meas- 
ured, long-term approach. "Over the 
past six months," Fotiadis says, "we've 
been doing our mailings, targeting col- 
lege radio, the mom-and-pops, fan- 
zines," and, in addition to bringing new 
music, exposing the label's "new atti- 
tude to those places." Janssens has de- 
vised a three-year plan to promote the 
new Mute. "It's going to take a year to 
stop people sa>ing, 'Oh, Thirty Ought 
Six, tiiey're on Mute; it's some kind of 
electronic stuff,' and get the industry 
pumped up. It will take a year to con- 
vince the consumer, and by the third 
year, we should have a roster of nine or 
10 acts that will be just as competitive 
as the best independent labeL" 

Mute's founder, Daniel MiDer, is "ab- 
solutely" behind the program, and 
Janssens adds that, in time, he hopes 
people uill see Mute's signings in the 
same league as Matador or Sub Pop. 
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POPULAR*UPRISINGS 

BILLBOARDS WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART . BY CARRIE BORZILLO 



nOf'K YOl'R PANTS OFF: 
Atlantic Records has teamed 
with CK Calvin Klein jeans 
and Rollinfi Stiuie magazine 
fur a seven-market tour and 
retail promotion, which runs 
Sept. 11 -Oct. 14. 

The campaign, dubbed 
"Rock Your Pant.^ Off." helps 
to promote Francis Dun- 
nery's new Atlantic album, 
"Tall Blonde Helicopter, " re- 
leased Sept. 5, and Boxing 




Stories To Tell. Irish singer/ 
songwriter Maura O'Connell 
appears on TNN's "Music 
City Tonight ■ Thursday (28) 
to promote "Stories," her 
debut on Rykodisc's 
Hannitjal imprint. The Jerry 
Douglas-produced album 
incltxJes songs from the 
likes of John Gorka and 
Mary Chapin Carpenter and 
features musical guests 
James Taytor and Cheryl 
Wheeler. "Hit The Ground 
Running" is the first single 
for triple-A radio. 



((andhis* self-titled Mesa/ 
Atlantic album, which was re- 
leased in October 1994. The 
two acts make up the "Rock 
Your Pants Off tour, which 
runs Oct. ;^-14. 



With every $45 purchase of 
CK Calvin Klein jeans, cus- 
tomers receive two free tick- 
ets to one of the seven Dun- 
nery.^Bo.ving Gan<lhis shows 
and a compilation CD featur- 
ing the two acts and other 
Atlantic artists, such as Jewel, 
Rdwin McCain, and Smile. 

A coupon is included in the 
compilation for $2 off any al- 
bum from one of the featured 
artists at Musidand. 

To promote the campaign, 
clothing stores will air a video 
reel of the artists' 
clips, place counter 
cards at all cash 
registei"s. and take 
out full-page news- 
paper ads. 

In addition, two 
full-page ads will 
run in Rolling 
Stone, and Atlantic 
is placing ads in 
college newspa- 
jiers. 

Also, postcards 
were mailed to 
Rolling Stone sub- 
scribers in the tour 
markets and to de- 
l)artment stores* 
top jeans custom- 
ers. 

At the concerts, consumers 
receive an exclusive CK back- 
pack with a Rolling Stone T- 
shirt and a cK one fragi*ance 
sample. 

"This was the perfect tim- 
ing for Francis, because his al- 
bum just came out," explains 
Vicky Germaise, senior VP at 
Atlantic, on why these partic- 
ular acts were chosen for the 
tour. "We already loved Bo.\- 
ing Gandhis and knew it was 
a problem record at radio. 
We've always been looking for 
nontraditional avenues for 




Groovy. Jazz singer 
Steven Kowalczyk will play 
two sets at night al Arthurs 
in New York every Tuesday. 
Wednesday, and Thursday 
for six weeks starling Sept. 
20 to promote his Atlanta 
debut. "Moods And 
Grooves." The label is also 
plannir>g to market him 
through its new gay 
marketing department 



REGIONAL HEATSEEKERS #1 




MIDDLE ATLANTIC 
Dmp BIu« Somelhing. Homt 

SOUTH ATLANTIC 
^ EtiwIn McCain , Honor Among J hievs s 

I 



THE REGIONAL ROUNDUP 



Rotating top-10 lists of best-selling titles by new & developing artists. 


MOUNTAIN 

1. Koin, Ko'n 

2. Bryan While. Bry^an Wmie 

3. Ttm C\»tk. Teti. Dark 

4. B.C. Knocc Out t OteiU. R«al Bialha^ 

5. MBKcnSlel. Aj; 122 

6. T*k« Thtt. NoOoSy £tse 

7. IwH CafMH. .Iptt CfHMn 

S. D«ip BluB Somtlhlnf, Hom» 
9. Robbcn Fox) ( Bid* Lin*. HaniHiii Ot BKitr> 
10, Join Otborni, fii-nsh 


MORTHCAST 

1. Lattffi To Cloo. Ai>v>ii"t.«l« Meats 

2. Korn. Knrn 

3. Jonitha Brooke l> The Stoiy. Plumb 

4. Edwyn CoHlns. Gi:>'gei>ui George 

5. Joan Osbo>n«. Reli^'i 

6 K«lhl*«n OatHt. 5c Many SUrs 

7 Take That. Nnlxioy Elm 

8. Bvtu Banton, Til Sl^'nti 

9. Patra. Srcni 01 Attraction 
10. Cartiai*, d^ttmge 



them, and this tit." 

Boxing Gandhis' next sin- 
gle. "Speak As One." will be 
serviced to triple-A and album 
rwk stations in a few weeks. 



Dunnery is on an East 
Coast re.»iidency tour in New 
York, Boston. Providence, 
R.I., Philadelphia, and Roch- 
ester. N.Y., through Sept. '.W. 



A West Coast residency in 
Los Angeles, San Francisco, 
and Seattle will follow. 

Atlantic is aggressively pro- 
moting Dunnery's residen- 
cies. The first week in each 
city, the label will run a full- 
page ad in the local weekly pa- 
per. The second week, a (iO- 
second radio spot, produced 
by Dunnery himself, will air. 
The third week, a quarter- 
page ad will run in the same 
paper. The album is also spe- 
cially priced and positioned at 

retail in his tour 

markets. 

Roach- 

FORD RK- 

TITRNS: With 
Roachford's first 
U.S. release in 
four years, "Per- 
manent Shade 
Of Blue." the 
band lakes a 
simpler ap- 
proach to its mu- 
sic and a less 
anxious view of 
breaking big 
stateside. 

The band, led 
by South Lon- 
doner Andrew 
Roachford. mixes funk and 
soul with rock and pop on its 
Kpic debut, released Sept. 19. 

Roachford says he's not ex- 
pecting to take the U.S. by 
storm. However, he does hoi)e 
that the crossover success of 
Seal and Dcs'ree may help 
pave the way for a successful 
return to American audiences. 
However, Chris Piippc, mar- 
keting director at Epic, cites 
Hootie & the Blowfish as the 
band in whose footsteps 
Roachford may be following. 
"Things have changetl from 



when I first went to America," 
says Roachford. "Seal and 
Des'ree have shown that 
black artists are more than 
R&B. People are more open- 
minded to accepting different 
music from black artists." 

Poppe says that the label is 
taking n long-term approach 
to marketing the album, 
which took more than a year 
to reach double-platinum in 
Australia. The album has 



Hidden Treasure. Modern 
rockers such as KROQ Los 
Angeles are giving 1 .000 
Mona Lisas' punk verskin of 
Alanis Morissette"s "You 
Oughta Know" a spin. The 
song is the hidden bonus 
track on the LA. band's self- 
tilled RCA EP. due Tuesday 
(26). A cassette sampler of 
the band, which hits the 
road Wednesday (27), is 
distributed in the 
September issue of skate 
magazine Big Brother. 



been out internationally for a 
year. 

Indie promoter Jeff 
McClusky is working the al- 
bum to triple-A radio and the 
first single, "Only To Be With 
You." to top 40 radio. 
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The Smooth Sounds Of Silk Are Back 

Elektra Act Waxes Romantic On 2nd Set 



I BY J.R. REYNOLDS 



LOS ANGELES— Platinum-certified 
Elektra recording act Sillt has pulled 
back on its sexually aggressive lyrics in 
favor of a more romance-tinged style 
for its sophomore set, "Silk." The move 
is designed to show consumers that the 
quintet is in the music business for the 




SILK 



long haul. 

Silk comprises Gary "Big G" Glenn, 
Gary "LittJe G" Jenkins, Jonathan Ras- 
boro, Jimmy Gates, and Timothy Ca- 
meron. 

'Hie Atlanta-based group burst onto 
the music scene in 1992 with its Keith 
Sweat-produced album "Lose Control," 
which went to No. 1 on the Top R&B 
Albums chart and sold L7 million units, 
according to SoundScan. 

The album produced three top 10 
hit£, including the sexually sizzling 



"Freak Me," which held the No. 1 spot 
on the Hot H&B Singles chart for eight 
weeks in 1993. 

Howe\'er, for "Silk," the group says 
it was time to take a less overt ap- 
proach. Says Glenn, "We want to have 
a long, diverse career and didnt want 
to be pigeon-holed into the 'Freak Me' 
thing." 

As a result, the group parted ways 
with producer/artist Keith Sweat, who 
discovered the act and originally .signed 
Silk to his Keia label. 

'X>eatively, he taught us a lot about 
music, but we wanted to move in direc- 
tions that were different from what his 
\ision of our music was," says Glenn. 

Another measure the five vocalists 
took to steer their image toward a more 
traditionally styled R&B act was the 
use of a diverse group of producers. 
"This album Is critical to our career, 
and we wanted to assume more respon- 
sibility for its success," says Glenn. 

Producers on "Silk" include Dave 
Hall, Gerald Levert, Soul Shock & Kar- 
lin, HOP, Wookie Stewart, Darin Whit- 
tington, and Silk. 

The group's members wrote three 
tracks on the album and are interested 
in writing more in the future, but they 
wanted to use the best songs possible 
on the album. 

Elektra black music senior VP Ri- 



Al Green's 1n Good Hands' 
For R&B Return On MCA 



I BY DAVID NATHAN 



LOS ANGELES— Al Green is primed 
for a secular career renaissance. The 
veteran gospel vocalist has a greatest- 
hits collection on Billboard's charts and 
has made a series of national television 
appearances. Now, MCA is preparing 
to release "Your Heart's In Good 
Hands," Green's lirst domestic R&B al- 
bum in 18 years. 

"Your Heart's In Good Hands" de- 
buts Nov. 7 and includes eight cuts 
from "Don't Look Back," a collection 
originally issue<l outside the U.S. by 
BMG International in August 1993. 

Denny Diante, VP A&R/producer at 
MCA, says MCA Music Entertainment 
Group CEO Al Teller became aw-are of 
the BMG album last year when Green 
was recording "Funny How Time Slips 
Away" with Lyle Lovett for MCA's 
"Rhythm, Country & Blues" album. 

"We worked out a deal to release [the 
BMG album] here," says Diante. "I 
wanted U> make some improvements, so 




FOR THE RECORD 

Due to a production error, a photo 
ran in last week's issue with the 
wrong caption. Of course, we know 
that was James Brown, pictured 
with fellow Scotti Bros, artist Skee- 
Lo following a show by the two at 
the House of Blues in Los Angeles. 



we droppeti five of the original songs, 
remixed four tunes, and added the two 
new tracks." 

The MCA version of "Your Heart's 
In Good Hands" will be released only in 
the U.S.; the original set remains li- 
censed to BMG for all other territories. 

Green co-wTOte six tracks on the 
MCA album, which includes guest ap- 
pearances by the 
Memphis Horns, 
Wayne Jackson, 
and Andrew 
Love — the horn 
section that played 
on Green's records 
during the 708. 
The fu-st single 
GflEEN f^'om "Your 

Hearts In Good 
Hands" is the title cut, which was pro- 
duced by Narada Michael Walden and 
written for Green by Diane Warren. 
The record will be serviced Oct. 9 to 
R&B, top 40, crossover, and AC sta- 
tions. 

The lO-track album also includes the 
cut "Could This Be The Love," pro- 
duced by Jodeci's DeVante Swing, 
which will be the second single; five 
tracks produced by David Steele and 
Andy Cox of Fine Young Cannibals, 
including a cover of the Temptations' 
"Don't Look Back"; and three tunes 
from the album's executive producer, 
Arthur Baker. 

"Whoi people hear this album, thQrTl 

(Coniinued on page 2U) 



chard Nash says the absence of the 
high-profile Sweat on "Silk" doesn't 
pose an identic probl«n for the proj- 
ect "Keith was a great contributor on 
the first album, but consumers \iewed 
Silk as an entity separate from the 
work Keith did as producer," he says. 

Silk is no longer associated with 
Sweat's Keia label, and "Silk" will be 
released directly throu^ Elektra. 

On Tuesday (26), the label's field 
staff is hand-delivering promotion co- 
pies of the first single, "Hooked On 
You," to mix-show jocks and record 
pools. "We want to personally re-intro- 
duce Silk to as many people around the 
industry as possible, says Nash. "We 
want to show them just how serious we 
are about this record." 

"Hooked On You" ships Oct. 3 to 
(ConUmied on page 2J,) 




Must Be Love. The members of University/StepSun/lnterscope quartet Pure Soul 
are surprised by Amos Keaton of Camden, N.J.. independent retailer Dazz It Drive 
Thru, center, who baked a cake In celebration of the act's debut single, "We Must 
Be In Love." Flanking Keaton, from left, are Pure Soul's Shawn Allen, Keitha 
Shepherd. Kirstin Hall, and Heather Perkins. 



Undeiworld's Hami In Moonlit TV Gig; 
New Jazz Set From Atlantic's Albriglit 



JBIiyffiiii 



UaTE NITE NOTES: Underworld/Capitol recording 
artist Hami has gone nocturnal. Joining the ranlcs of 
such late-night bandleaders as Kevin Eubanks, Hami 
.serves as mu.sical sidekick on Buena Vista Television's 
new syndicated moonlight talk session "The Stephanie 
Miller Show." 

However, in Kami's case, he's his own regular side- 
man: Before each show, he records himself playing from 
an aiisortment of the 14 instruments with which he's pro- 
ficient. Then, during the 
show, he plays along, us- 
ing whatever instrument 
strikes his fancy. 

The result is a more in- 
timate, club-like environ- 
ment than on other shows. 

The first guest/sonic 
craftsman to sit in with 
Hami on "The Stephanie 
Miller Show" was Atlantic 
Jazz artist Gerald 
Albright, who gave great 
sax while Hami delivered 
exceptional bass-guitar licks. The Hnal product was some 
orgasmic fusion-jazz interludes. 

Kami's debut hip-hop/R&B/jazz set, "The P^unky De- 
scendant," more adequately demonstrates the artist's 
multiple talents, which include «Titing, producing, and 
arranging (Billboard, April 22). Ironically, the late-night 
one-man band's second .single is titled "I'm Tha' One Ya 
Slept On." It hits radio Nov. 2. 

Ebony moon rising: SpeaWng of Gerald 
Albright, the talented woodwind veteran has turned in 
a must-have straight-ahead jazz set. "Gi\Tng Myself To 
You" offers enough variety and emotional musicahty to 
also please the saxophonist's fusion fans. 

Sidemen featured on this 11 -track wonder form an ar- 
ray of musical constellations of such jazz luminaries as 
George Duke, Bobby Lyle, Joe Sample, Stanley 
Clarke, Cyrus Chestnut, Ndugu Chancier, and Harvey 
Mason. 

Albright is one of the few jazz instrumentalists who 
can swing both contemporary and traditional. He de- 
serves attention. 

Another celestial body: Avltone/Bellmark 
artist Jody Watley's ciu^aceous physique will be high- 
lighted in a "Best Bod.s" feature in People magazine's 



Oct. 9 issue. Flip through for the fabulous female frame 
that's "poured in a leather dress." 

Watley's second single, 'The Way," drops Oct. 3 and 
features a remix courtesy of the hot production posse 
Organized Noize, of "Waterfalls" fame. The single's clip 
will be directed by award-winning lenser Keith Ward. 

Meanwhile, the vocalist travels way east to perform 
at Astel Hall in Hiroshima, Japan, Oct 22, where she 
kicks off a two-week concert tour of the Orient Expect 
a U.S. tour to follow soon 
after. 

EaRBONE'S connected 
to: The Charles R. Drew- 
University of Medicine 
and Science, in cotuunc- 
tion with Arrowhead 
Mountain Spring Water, 
presents the fifth annual 
Jazz at Drew Legacy Mu- 
sic Series and Cultural 
Marketplace Oct 7-8 at 
the campus of Drew Uni- 
versity in Los Angeles. 

The event will feature the talents of Donald Byrd & 
the New Blackbyrds, Ndugu Chancier, Ernestine 
Anderson, Milt Jackson, the Eastern Rebellion Fea- 
turing Cedar Walton, Billy Higgins, Ralph Moore, 
David Williams, and a host of others. 

Proceeds from the concert series go toward student 
scholarships. For tickets, call 213-563-9390. 




by J. R. Reynolds 



B 



LUES LOVERS who eiyoy kickin' it "Love Boat"- 
style might want to sail the Caribbean on the Ultimate 
Rhj'thm & Blues Cruise 4, scheduled for Jan. 7-14, 
1996. 

Artists scheduled to perform during the nautical voy- 
age include Tai Mahal, War, Koko Taylor & the 
Blues Machine, Lonnie Brooks, Magic Dick/Jay 
Geils Bluestime, and Latimore. 

Also during the cruise, the second annual URBC 
Blues Society summit will convene, along with several 
blues industry workshops, at which participants will 
share information concerning the management and 
promotion of blues. 

The cruise includes several ports-of-call and other 
non-industry-related activities. For more information, 
contact representatives of the Ultimate Rhythm & 
Blues Cruise in Kansas City, Mo. 
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COMPIUD FROM A NATIONAL SAMPLE OF RETAIL 
STORE SALES REPORTS COaECTED, COMPILED. 
AND PROVIDED BY Spund^Qin ■ 
" I 



THIS 
WEEK 




2 WKS 
AGO 


WKS ON 
CHART 


ARTIST TITLE 

LABri & NUMBERDISTRieuTING tABa <SU6GCSTeD LIST PfitCC OR EQUIVALENT FOR CASSETTElCfi) 


g 

s;s 


1 


1 


1 


6 


★ * ★ No. 1 ★ * ★ 

SOUNDTRACK r.'f f/vt. - ir >s .. a, 5-«»s«»o 1 THE SHOW 


I 


2 


^ 


4 


9 






3 


3 


3 


8 


SOUNDTRACK ▲ mi a i i . , . : :i 99.1 7.m DANGEROUS MtNDS 


2 


4 


5 


5 


3 


FAITH EVANS Hal huy , : r^hibU (!0.9ai5.98) FAITH 


4 


5 


2 


2 


4 


JUNIOR M.A.F.I.A. BWT 926H- : - CONSPIRACY 


2 


® 


E 


9 


9 


★ ★ ★ Greatest Gainer ★ ★ ★ 

XSCAPE ■ . l: . -.JL^JMbiA :o*fiL4.1i?8: OFFTHEHOW 


3 


7 


8 


6 


7 


RAEKWON GUEST STARRING TONY STARKS (GHOST FACE KILLER) ^^^^ builT 4aJM^ LlN^_ 


2 


8 


7 


7 


9 


innm 

UPTGWN- . iruR r.-^'^i THE SHOW. THE AFTER PARTY. THE HOTEL 


1 


9 


9 


3 


g 


BRIAN MCKNIGHT MERCURY ^8280 (10 9SEQr'I& 9S} 1 REMEMBER YOU 


4 


10 


10 


10 


11 


O'ANGELO f P.'i i:i >fi K i-S: BROWN SUGAR 


5 


Cn) 


NE< 






★ * ★ Hot Shot Debut* * ★ 

SOLO - t^SPtCnvE 549017 !9 -ih, '. 9 i SOLO 


11 


12 


12 


13 


44 


TLCA' LAfACE 26009/ARl5IAI109a'lb9e} CRAZYSEXYCOOL 


2 


13 


11 


11 


11 


LUNIZ • 1*00 TRYBE 40623 19 9a'I3.981 OPERATION STACKOLA 


1 


14 


13 


12 


4 


TWINZ G FUNK'RAL 527883MSmND 110 98/15 981 CONVERSATION 


8 


15 


14 


14 


14 


MACK 10 PRIonifY S3938 19 93/14 98} ■ MACK 10 


2 


16 


19 


19 


9 


MONICA • RO^VDV 37[W&'ARlSTA(10.3a'15.96) MISS T HANG 


9 


17 


16 


15 


13 


ff 1',-".?^ ■ t' HISTORY: PAST. PRESENT AND FUTURE BOOK I 


1 


11 


15 


17 


9 


AFTER 7 VIRGIN 40647 no 9a'16 9a) REFLECTIONS 


7 


19 


17 


16 


27 i 2PACA INTERSCOPE923MVAGI10 9a'l6 98) ME AGAINST THE WORLD 


1 


20 


21 




2 


REGINA BELLE COIUMBIA 66813 OQ 98 Ea-ifi »SI REACHIN' BACK 


20 


21 


20 


21 


4 


THE DOVE SHACK G FUNKRAL 527933* lStAN0 (10 9a'15 98) THIS IS THE SHACK 


13 


22 


IS 


18 


53 


THE NOTORIOUS B.I.G.A bad boy 73O30*;ARISTA(9 9a. lB.9B) READY TO DIE 


3 


(23) 


NEW^ 


1 


M.C. HAMMCl GIANT 24637.<WARNER BROS llO gai6 98) INSIDE OUT 


23 


24 


23 


22 


10 


SHAGGY • VIRGIN 4015BM10 9a't5,9e) BOOMBASTIC 


11 


29 


22 


20 


51 


BRANDY A- ATUNTIC&26iaAG(9.9a'15.9ai BRANDY 


6 


2$ 


25 


34 


8 


TRU NOLIMIT 539e3*.'PRIORITY(I0.9a'1598)Bi TRUE 


25 


27 


26 


24 


42 


MARY J, BLIGEA' UPTOWN 11 ise'i-MCA (10 9afi5,9ei my life 


1 


(28) 


29 


30 


14 


WILLIAM BECTON & FRIENDS iNTERS0U*i0 9145(9.9S'U.98m BROKEN 


28 




NEW^ 


1 


E.S.G. PERRic\ j.--:'7 3-pRiOfiirv :k 5a'!6,9aiB sailiN' da SOUTH 


29 


30 


24 


23 


5 


B.G. KNOCC OUT A DRE5TA0UTBUR$I/RAL527a»QLANO (10.96/15.981 ■ REAL BROTHAS 


15 


31 


27 


26 


11 


SOUTH CIRCLE SUAVE I51f/K1ATMTV t9.9W]».9BI ANOTHA DAY ANOTHA BALLA 


8 


32 


30 


28 


10 


BUSHWICK BILL RAP-A-L0T4O512'/N0OTRYBEIt0.9&'I5 98) PHANTOM OF THE RAPRA 


3 


33 


28 


25 


55 


BOYZ II MEN A' MOTOWN 0323 ll0.9&'16.9St II 


1 


34 


31 


27 


36 


BROWNSTONEA Mjj 67a27;EPIC (10 9BEa'i5 9B) FROM THEBOnOM UP 


4 


® 


39 


36 


21 


MOBB DEEP • LOUD 664S0*;RCA (9 9e'16.981 THE INFAMOUS 


3 


36 , 34 


44 


7 


AL GREEN THE RIGHT STUFF 30eCKVCAPIT0l ll0.9aT6 981 GREATEST HITS 


34 


37 


35 


37 


15 


C-BO AWOL 7197 (9.9B/U.98I TALES FROM THE CRYPT 


4 


(38) 


45 


55 


28 


MYSTIKAL BIGBOT 12JIVE (9 98.14 98) MVSTIKAL 


38 


39 


36 


33 


9 


GURU tMNVjiiis i.Mi:: ■I'-i'igsi JAZZMATAZZ VOL. ll NEW REALITY 


16 


40 


40 


35 


41 


KIRK FRANKLIN AND THE FAMILY • p^^^.^lN AND THE FAMILY 


6 


41 


33 


39 


6 


VARIOUS ARTISTS TCMWBOV 1137(1098.15.98) JOCK JAMSVOt. 1 


33 


42 


37 


41 


9 


BUJU BANTON L0OS£CASNON524]igMSLANDll0.9ai5.9eiB 'TILSHILOH 


27 


(43) 


NEW^ 


1 


PEBBLES MCA 1 1 1 90 STRAIGHT FROM THE HEART 


43 


44 


54 


47 


8 


THE J AZZM ASTERS JVC2049(9.9&'l& 98)n THE JAZZMASTERS II 


35 


4S 


43 


40 


5 


PATRA 550 MUSIC 67094 Il0.9ai6 98) [■ SCENT OF ATTRACTION 


28 


4C 


32 


29 


13 


MOKENSTEF OUTeURSTffUL 527364MSLAND 1 10 9815 981 ■ AZZ IZZ 


24 


47 


42 


31 


24 


MONTELL JORDAN A pmpjTWl 527179',isund iio.9a'T6.s«i this is how we do IT 


4 


4t 


47 


45 


17 


JON B. VABYUM'550MUSIC6643€.'EnC(10 98EQ]5.9eiB BONAFIDE 


24 



JO 


41 


42 




E-40 • JL> .viD IT4l65B/JIVE(l0 9a'15 9e) 


IN A MAJOR WAY 




cn 
3U 


46 


46 


45 


SADEA EPIC0&&66*(10.98Ea'169e] 


THE BEST OF SADE 




SI 


49 


48 


44 


METHOD MAN A DEF JAM,.fWL S23&39^1SLAN0 110.98/16.981 


TICAL 


— 


S2 


52 


54 


25 


ruira"^ wTs 981 RETURN TO THE 36 CHAMBERS 




S3 


38 


32 


23 


SOUNDTRACK A ]^lTf .:.35?-5- iio^.'is 9BJ 


FRIDAY 




S4 


51 


49 


4 


J. SPENCER »• »/.•. w.foi - 


SLUE MOON 




SS 


44 


43 


17 


NAUGHTY BY NATURE llihwiocv 1111-11198.1598) 


POVERTY'S PARADISE 




S< 


50 


38 


35 


SOUL FOR REALA uptown ni2&MCA!9 9815.981 


CANDY RAIN 


5 


OD 


M 


65 


87 


^"^^J^-^^,ti Ef'^ER THE WU-TANG (36 CHAMBERS! 


8 




91 
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* * * Pacesetter * * * 

SOUNDTRACK 40 ACRJS and a UUlE lli0.r,WCA 111- 9&.16.98I 


CLOCKERS 


58 


CD 
33 




50 


50 


BARRY WHITE A- AAM 5401 IEn'RERSPECTIVE (9 98.13,98) 


THE ICON IS LOVE 


1 




61 


64 


12 


TONY THOMPSON giant 24596WARNER BROS (109a'15.98l 


SEXSATIONAL 


17 


61 


58 


62 


40 


PHIL PERRY Hi ll: iHuf/u ao;6.«RPi9 9a.l5 981 


PURE PLEASURE 


50 


62 


56 


53 


65 


■ .;n*''"T2 «, IB, ON AH COME UP lEPl 


2 


63 


53 


58 


11 


WAYMAN TISDALE MOJA22 05S2/MOrOWN 110.98/15.98)0 


POWER FORWARD 


48 


(64) 


71 


61 


54 


GERALD LEVERTA EASTWEST9241&'ECG(109ai596) 


GROOVE ON 


2 


65 


66 


60 


53 


GLADYS KNIGHT^MCA 10946ll0.9ai5.98) 


JUST FOR YOU 


6 


66 


70 


67 


42 


THE DAYTON FAMILY PO BROKE ISlJ'/WLATIVlTY [9.9a'16 9B)n 


WHATS ON MY MIND? 


38 


67 


59 


57 


12 


SKEE-LO = J\SHIN£ 75486'5C0ni BftOS. (9.98/15 98) 


I WISH 


37 


61 


60 


51 


29 


AOINA HOWARD • MECCA OOHEASTWEST 61 757,'EEG (10 9e,rE 5.981 


DO YOU WANNA RIDE? 


7 


69 


63 


56 


15 


ALL-A-ONE • BUTZZ,'AILANTIC82746.'AG{]0 9&'I6 93I 


AND THE MUSIC SPEAKS 


31 


70 


65 


63 


26 


TH E WHISPERS CAPIIOL 302 70 ( 10 9a' 1 5.98J 


TOAST TO THE LADIES 


8 


71 


68 


77 


49 


THUG LIFE iMERSCOPE 92360iAG(9.9a'15,98) 


VOLUME 1 


6 


72 


48 


72 


7 


BLACK MENACE SIG BOY OOl 7 dO 9&l5.9ei 


DRAMA TIME 


48 


73 


75 


69 


148 


KENNY G A' AAISTA 18646 ll0.9a'15 98) 


BREATHLESS 


2 


Qi) 


87 


- 


7 


TOTALLY INSANE IN-A-MINUTE 8900 19 9^14 981 


BACK STREET LIFE 


48 


75 


77 


75 


15 


INCOGNITO TALKIN LOUaVERVE FORECAST 52a0Cia'V£flVE (9.9ai5.98l 


100 DEGREES AND RISING 


29 


76 


8« 


96 


93 


R. KELLYA* JIVE41527<10.96.'I5.98) 


12 PLAY 


1 


77 


72 


52 


13 


SEAN LEVERT Atlantic 82663/ag <io.98/is.98) B 


THE OTHER SIDE 


22 


78 


67 


71 


13 


GRAND PU6A ELEKTRAei619*;EEGll0.9a>15.9ei 


2000 


5 


79 


82 


78 


46 


SCARFACE A RAP A-LOT 39946'.<T400 TRVBE ( 10-98,1 5.98) 


THE DIARY 


2 


10 


78 


70 


5 


SUPER CAT CXllUMBlA 64197* 1 10 98 EU'IS 98) BE THE STRUGGLE CONTINUES 


60 


81 


88 


68 


7 


SMOOTH T.N.T.4155&JIVE (10.98.15.98) n 


SMOOTH 


35 


82 


69 


98 


4 


JASON WEAVER MOTOWN 0322 (10.9a'16.98) 


LOVE AMBITION 


69 


KM) 


RE-EHTRT 


28 


CRIME BOSS SUAVE 3- 19 9a'l5 98) ■ 


ALL IN THE GAME 


11 


84 


83 


91 


19 


MASTA ACE INCORPORATED DELICWUS VINVL 32873',CAf ITOL 19 98 15 98) SITTIN' ON CHROME 


19 


85 


73 


66 


15 


IMPR0MP2 I/0.ia;Z 53054 MWOTOWN (9 9R'I3 981 


YOU'RE GONNA LOVE IT 


52 


86 


74 


79 


29 


BROTHA LYNCH HUNG BLACK market 53967'.T>RI0Rm(|098'1798lBi 


SEASON OF DA SICCNESS 


26 


(TT) 


95 


89 


28 


RHINO^^-- ^fl 99) SMOOTH GROOVE: A SENSUAL COLLECTION, VOL. 2 


34 


88 


80 


76 


27 


KUT KLOSE KClA'ElEKTRA6]66aitEGI10 9&I5 93lB 


SURRENDER 


12 


89 


79 


86 


84 


ZAPP A ROGER • REPRISE 45143/WARNER BROS (10 9815.981 


ALL THE GREATEST HITS 


9 


(«) 


99 


87 


68 


69 BOYZ A fllP-IT6901 (8.9eri5.98lB 


NINETEEN NINETY QUAD 


13 


91 


57 


59 


12 


B.O.N.E. ENTERPRISE stonpt burke 7oo?o i9 9a i4 


FACES OF DEATH 


29 


92 


76 


83 


52 


ANITA BAKERA [.LLKIRA61555'UG(!0 9&T6.96i 


RHYTHM OF LOVE 


1 


93 


85 


80 


31 


y*,^.|°f^^,^^^^'^^^ SMOOTH GROOVES: A SENSUAL COLLECTION. VOL 1 


33 


94 


81 




21 


yHn?'7*^if,^. ^''Ti^I? D-SHOT PRESENTS BOSS BALLIN 

SHOT /i>Jui . '- 1 s ytj) 


■ BEST IN THE BUSINESS 


15 


99 


89 


84 


48 


BARRY WHITE MERCURV 522459 UO 9&! 5.98) 


»LL TIME GREATEST HITS 


70 




NEW^ 


1 


MAYSA BLUE THUMB 70OUGRP Iia9a'16.98l 


MAYSA 


96 




RE-ENTRT 


42 


EIGHTBALL & MJG suave OC02 19.98; 15 98) ON THE OUTSIDE LOOKING IN 


11 


98 


84 


82 


7 


RAY LUV VOL!,!; ELAC).. BROTHER-'ATLANTIC 82775'.AG I9.9&15-9B! El 


FOREVER HUSTUN- 


39 


99 


62 


74 


7 


MICHAEL SPEAKS '.'£CCADON.ELEKTRA6i77OtECI1098.15981 


NO EQUAL 


59 


100 


98 




87 


SNOOP DOGGY DOGG A' DEATH RDW.INTERSCOfC 92279''AG 110 9815-981 DOGGY STYLE 


1 



O Albums will) the greatest sales gains this week. •ReconjinK Industry Assn. 01 America (RIAA) certification for shipnient of 500.00D album units (260.000 lor EPs). A RtAA certilication lor shipment o> 1 million urut-i (500.000 for EPs). with multiplatinum titm indicated by s numeral fol- 
lowing (he symtjol. 'Asterisk indicates LP is available Most tape prices, arxl CD prices to* WEA and BMG labels, are Suggested hsts Tape prices marked EQ, and all other CO prices, are equivalent prices, wtiicti are projected from wholesale prices. Greatest Gamer shows chart's largest unit 
increase. Pacesetter indicates biggest percentage growth. Heatse^r Impact slxms albums removed from Heatseehers this A'e«h BDB"idicales p«st or present Healseeker title, c 1995, Bi'lboard'BPl Communications, and SoundScan. Inc. 



First there were credible cliarts. 
tliere's incredible news! 



Airplay Monitor— everything you expected and news coverage too! 



Mphit* 




•Top 40 Airplay Monitor • Country Airplay Monitor 
• R&B Airplay Monitor • Rocic Airplay Monitor 

The only radio publlcatiorrs based exclusively on electronically 
monitored airplay from Broadcast Data Systems. 

• Airplay Charts • Power Playlists • Biggest Gainers • New Releases 

• Song Activity Heporls • Impact Pages • Monitored Video Playlists 

• PLUS all the latest radio and music industry news* every week! 

CALL 1 -800-722-2346 to subscribe: 

Pari of ttie Billboard Music Group 



Special Offer for Billboard Subscribers 

Receive Top 40 Aliplay Monitor for the discount rate of S179/year. Receive any of 
the other Airplay Monitors (Rock, R&B, Country) lor the discount rate ot 
$149/year.That'5 a 25% discount off of the regular subscription rates! 



Top 40 Airplay Monitor, Country Airpfay 
) Monitor and R&B Airplay Monitor only. 



BILLBOARD SEPTEMBER 30, 1995 



ZANNE BAPTItrrS 




ILAVA IN YA EAK: "Kantasy" by Mariah Carey (Columbia) cornea in with 
a bang, debuting at No. 1 on the Hot R&B Singles chart, along with debuting 
at No. 1 on the Hot R&B Singles Sales chart. This single, which uses the Tom 
Tom Club's "Genius Of Love" as a bed, has a remix by Sean "Pufly" Combs 
that features a rap break by 01' Dirty Bastard. This remix Ls very popular 
at R&B radio, which is helping to make "Fantasy" No. 2 on the Hot R&B 
Airplay chart. "Fantasy" has a very healthy lead in total points and will most 
likely sit at No. I for a few weeks. 

With the largest increase in total points "I Hate U" by the artist formerly 
known as Prince takes a big jump on the chart, moving 12-4. ThLs is the first 
week that "I Hate U" has the Iwnefit of a full week of .sales. Lasst week, it 
debuted early because of .street-date violations. 

Traffic JAM: Because of the No. 1 debut of "Fantasy" and the big jump 
by "I Hate U," "Brokenhearted" by Brandy (Atlantic) gets pushed back de- 
.spite strong gains in both sales and airplay. This recoi-d Ls far from over and 
should have no problem bouncing back next week. "Brokenhearted" is actually 
a duet by Brandy and Wanya Morris of Boyz II Men. 

"Runaway" by Janet Jackson (A&M) has the second-largest increa.se in to- 
tal points but manages to move up only one position, 7-6, because the competi- 
tion Ls verj' thick in the top 10. "Heaven" by Solo (Perspective). "Tell Me" 
by Groove Theory (Epic), and "Sentimental" by Deborah Cox (Arista) all 
forge their w-ay into the top 10 thus week — 7. 8, and 10, respectively. 

Family reunion: R&B's first father-and-son team makes a grand entrj- 
on the Hot R&B Singles chart this week. "Already MLssing You" by Gerald 
& Eddie Levcrt Sr. debuts at No. 28. This is the first single fix)m their upcom- 
ing "Father And Son," due out Tuesday (26). This is not the first time the 
two have collaborated; that was with "Baby Hold On To Me" (from Gerald's 
"Private Line" album), which went to No. 1 on the Hot R&B Singles chart. 
Given the history of the Levert family — Eddie's with the O'Jays and Gerald's 
with the group Levert, hLs solo career, and as a popular songwriter/producer — 
this duet album promises to deliver more clas-sic R&B hits. "Already Missing 
You" is currently top 10 at eight stations, including WZAK Cleveland, WPLZ 
Richmond, Va., and WWIN-FM Baltimore. 

Quick CLTS: "Love T.K.O." by Regina Belle (Columbia) gets back on 
track this week and rebullet-s at No. 30. "Love T.K.O." is No. 1 at WWIN Bal- 
timore and top 10 at five others, including WCDX Rtehmond, WMMJ Washing- 
ton, D.C., and WBLS New York. "MC's Act Like They Don't Know" by KRS- 
ONE (Jive) picks up in airplay this week. It is now top five at WHTA Atlanta 
and WOWI Norfolk, Va. "PreUy Girl" by Jon B. (Yab YunVKM Music) makes 
airplay gains — it is receiving top 10 action at KDKS Shreveiwrt, La., WTI^Z 
Saginaw, Mich., KSJL San Antonio, Texas, and WMMJ Washington, D.C. 

Greatest gainers: 'Temptations" by 2Pac (Interscope) wins the Grea- 
test Gainer/Sales award and Ls runner-up for the Greatest Gainer/Airplay 
award. "Temptatk)n.s" Ls top 10 at WHTA Atlanta, WJHM Orlando, Fla., and 
WVEE Atlanta. "West Up!" by WC & the Maad Circle (Payday/I^ndon/Is- 
land) Ls the wiimer of the Greatest Gainer/Airplay award. It Ls top 10 at KKBT 
Los Angeles and WEJM Chicago. 
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HOT R&B 
SINGLES 
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t 

? 


o 
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TITLE 

ARTIST (LABEUDISTRIBUTIHa LABEL) 


1 


4 


2 


BANKHEAD BOUNCE 

WAUOND FXAT D ROC (EASTWtST/EEG) 


2 


2 


6 


U SHOULD BE MINE 

J SPLNCER (MOTOWN) 


3 


14 


S 


WASSUP. WASSUP 

»-rCNrt PL^ftRS iPStMiatlATEaWHRNFS BfiOS 


4 




1 


TEU ME WHAT YOU WANT 

TEDDY (VIRGIN) 


S 




1 


ON THEM THANGS 

MACK ;0 (PHIOfllTY) 


t 


8 


3 


PUSHIN' 

SOCIETY OF soul (LAf ACE/)WISTA) 


7 


13 


3 


LOVE ME STILL 

OiMA KHAN (MCA) 


1 


12 


3 


LET IT GO 

CLUB NOUVFAU (RIP IT) 


9 




1 


CAU IT V»HAT YOU WANT 

MONTFCO rl.»CA' 


10 


9 


12 


DUNKEV KONG 

KILO (WR)*P,i)CHlBAN) 


11 


6 


6 


THIS THAT SH-T 

KEIT>H MURRAY UIVEI 


12 


18 


2 


BASVLOVE 

s o L (COPIA) 


13 


15 


10 


SPELLBOUND AND SPEECHLESS 

NCaCNITO :TJt.HI»l lOjQ".ER'rt FOWMSTVEBVEI 



r 


* 

5 


* 


TITLE 

ARTIST (LABEL11ISTRIBUTIHG LABEL) 


14 




1 


AU MY LOVE, AU THE nME 

pfilNCC MARKIE DEE IMOTOWN) 


tt 


16 


10 


FAnH 

lOflOS Of T,< UNDERGBOUND (PENOUHAXtMl) 


16 




1 


COMIN' OFF 

JAMMIN' G (STREET BEAT) 


17 


10 


7 


SUMMER BREEZE 

OJ QOIK (PftOFILE) 


IS 


17 


8 


5CV50 LUV 

BC Kf«Ci: OJI I [WEST* lOUTBUBST R)l;,flLASOl 


19 




1 


LET LOVE LEAD THE WAV 

AlD,N bjhdette iouri 


20 


; 


8 


SPECIAL 

SA>Tl«iiMFf»I BfiCCfTTESfiTWt' WNitaCRE*'' 


21 


24 


3 


SOLDIERS OF DARKNESS 

SUNZ Of MAN (WU TANG) 


22 


21 


3 


GHETTO GIRL 

8 OFF ILASTWEST)ELG) 


23 


23 


2 


BACK TOGETHER AGAIN 

FUIL FORCE (CALIBER) 


24 


2S 


4 


NO WOMAN NO CRY 

WOHL-A^JIHL (EL£KTHA,t£C) 


2S 




1 


I'LL MAKE YOU FAMOUS 

OA YOUNGSTA'S ILLY FUNKSTA2 (POP ART) 



Bubbling Under lists tr>e top 25 singles under No. 100 
whiich i>ave not yet charted 



SOUNDS OF SILK 

(Continued from j m ge 22) 

El&B, crossover, and top 40 stations. 

In an effort to increase industry 
awareness of the first single, thematic 
promotional items, such as Silk key- 
chains and faux handcuffs, will be in- 
cluded with product. 

The label plans to utilize personnel 
from distributor WEA to reinforce its 
efforts to spread the word about Silk's 
return. "Our own sales department will 
also be tapped to distribute Silk free- 
bies and tchatdikas to retailers," says 
Nash. 

A "coming soon" poster campaign de- 
signed to create awareness among con- 
sumers will precede the Oct. 10 retail 
arrival of "Hooked On You." 

A national promotion tour will be 
conducted in late October/early No- 
vember and will initially cover the ma- 
jor markets. 

A clip of the single w"as being shot at 
press time and will be ser\ic«i Oct. 9 
to BET, MTV, the Box. and ajipropriate 
local video shows around the country. 

Despite the fact that Silk is deli\'er- 
ing a more "grown up" record, the 
group will retain its hip, youthful look. 



AL GREEN'S BACK 

(Continued from piifie 22) 

hear a guy who won't change his style, 
no matter who's hot this week," says 
Green, who stopped recording secular 
albums after he was onlained as pastor 
of the Full Gospel Tabernacle Church 
in 1976. 

Green's last R&B chart appearance 
was in 1989, when an Al B. Sure! remix 
of "As Long As We're Together" — from 
his fourth Word Records .';et, "I Get 
Joy" — peaked at No. 25 on the Hot 
R&B Singles chart. 

Green says his shift in musical gears 
will not affect his current con.sumer 
base. "I don't think my goispel audience 
will have a |negati\'el reaction to my 
new album," he says. 

"They really understand that I was in 
the music business before I started 
making gospel album.s and that the mu- 
sic [on this album] Ls a part of me," he 
says. 

Consumer interest in Green's classic 
R&B style seems to be growing. His 
"Greatest Hits" set, released by the 
Right Stuff/Capitol in June, Ls at No. 
127 on The Billboard 200 and No. 36 
and the Top R&B Albums chart. It has 
sold 38,000 imits, according to Soimd- 
Scan. 

Green's visibility was heightened 
when he was inducted into the Rock and 
Roll Hall of Fanit^ thLs year. He helped 
commemorate the opening of the or- 
ganization's new facility in Cleveland 
Sept 2. 

During the ceremony. Green per- 
formed his first duet with Aretha 
Franklin, which was a highlight of the 
nationally televised event. 

MCA black music collective senior 
VP Da\id Harleston considers Green to 
be a (^inlessenlial soul man whose mu- 
sic is as relevant today as it was 18 
years ago. "We're dealing with an 
across-the-board demo with Al, so 
we're making this as much about Al as 
about the music on the albimi," says 
Harleston. 

A couple of teIe\Tsion specials are im- 
der development, and the marketing 
campaign will inchide an extensive con- 
sumer-oriented advertising blitz, 
Harleston says. A Wdeo Ls al.so planned 
for 'Tour Heart's In Good Hands." 
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COMPILED FROM A NATONAL SAMPLE OF R£TA t S'CRE SALES 
COUECTED, COMPIL£D. AhD PROVIDED Qi SoundScaP* 

TITLE lllllll ARTIST 

mSEl & NUMBER DISTRIBUTING LflSEL ■ ■ ■ ■ 


1 






7 


* * ♦ No. 1 ★ ★ * 

CANGSTA'S PARADISE (FROM "DANGEROUS MtNDS") ♦ COOUO FEATURING L V 
ici K1U. LvMOi b tt r*3, 1 


2 


2 


2 


18 


1 GOT 5 ON IT • ♦ LUNIZ 

iC; III) '""1 fv-O 'R'bE jfi-t fi 


CD 


5 


7 


13 


SUGAR HILL • * A2 

[O 1T1 £W 58^07 


4 


3 


3 


6 


HOW HIGH (FROM "THE SHOW!") ♦ REDMAN/METHOD MAN 


5 


4 


4 


11 


BOOMBASTICIN THE SUMMERTIME A * SHAGGY 


g 


7 


6 


e 


1ST OF THA MONTH ♦ BONE THUGS-N HARMONV 

1 "' ' M ' 1 1 ' i-'i 1 'RE LA Tivn^ 


7 


5 


5 


11 


PLAYER'S ANTHEM • ♦ JUNIOR M.A.F.I.A. 

tCji'-' " ■ '- ' ■ LTAr g8'.i9'*G 






8 


15 


ONE MORE CHANCE/STAY WITH ME A ♦ THE NOTORIOUS B I G 

ic; iCi ' li^, !■■ >;'3i AmrA 




9 


9 


4 


MC'S ACT LIKE THEY DON'T KNOW ♦ KRS ONE 


10 


10 




2 


REAL HIP HOP ♦ DAS EFX 


11 


11 


11 


13 


SUMMERTIME IN THE LBC (FROM 'THE SHOWD ♦ THE DOVE SHACK 


KUj 


26 


27 


3 


FADES EM ALL ♦ JAMAL 


(If) 


[3 


15 


7 


JEEPS. LEX COUPS. BIMAZ & BENZ « LOST BOYZ 

; r 1 'h' . 1 1 1 1 i.+^i ijrtN '^t06/'''MCJ^ 


14 


12 


15 


23 


1 WISH • ♦ SKEE LO 

i r, I T 1 ■ 't^HINE 78032'SCOT"l 3R05 


QD 


43 


36 


3 


* * « Greatest Gainer* * * 
temptations ♦ 2pac 

to iUi IX) INTERSCOPE MUH'ftfi 




16 


- 


2 


WEST UP! ♦ WC & THE MAAD CIRCLE 

iZ iCi " Pii' DA',"LONDO% 5025S'1SLAND 


(Tf) 


16 


12 


3 


1.2 PASS IT ♦ THE DiD PROJECT FEATURING D&D ALL-STARS 

iL II.' 'i 1 .-.I' '-EE' I 2a4fe'AR.STA 




21 


16 


4 


SITTIN' ON CHROME ♦ MASTA ACE INCORPORATED 

i::iri d. .iljO-.l ^'irv-i, ii*ib?.CAPnoi 


19 


14 


20 


6 


SULTRY FUNK ♦ M,C. HAMMER FEATURING VMF 

CH[>1 ;« ! GIANT : ZTSLWARNER BROS 


20 


15 


14 


4 


RETURN OF THE CROOKtTN OODGEKS (FROM tLO(a(ERSn ♦ (StOilH [1C(KP!S « 

; II,' '1 ■ : "-■i;;i.MCA 


21 


1 ; 


23 


10 


WHATZ UP, WHATZ UP ♦ OIAYA PONCHO FEATURING L A SNO 




30 




2 


Y'ALL AIN'T READY YET ♦ MYSTIKAL 




2? 


31 


10 


GIRLSTOWN ♦ SUPER CAT 

i,C.kkW,MTI W. COLUMBIA 778M 


24 


19 


18 


19 


FOE LIFE ^ ♦MACK 10 




25 


21 


9 


WHERE'S DA PARTY AH ♦ DOUG E. FRESH 

I'C^ T ^ i^ffPLNDEN* 06' 2i'JSlAND 


26 


20 


25 


14 


ROUND 8, ROUND * TWINZ 

(CiiC', '■' ~ ■ '(■ '"'^ B'l '' -.LAND 


27 


22 


17 


22 


I'LL BE THERE . . YOU'RE ALL 1... A ♦ METHOD MANW-J BLIGE 


28 


23 


19 


14 


SO MANY TEARS ♦ 2PAC 

(Ci iM , ■.■ i II -s;JS.iAG 




NEW^ 


1 


BANKHEAD BOUNCE ♦ DIAMOND FEATURING D-ROC 

:Cl ' ' l:..iLl.HEG 


•lU 


21 


13 


17 


FEEL ME FLOW • ♦ NAUGHTY BY NATURE 


QD 


40 


40 


5 


WASSUP. WASSUP ♦ A-TOWN PLAYERS 

;Cl ' ' ' ' " '. I'SOi'WAHNER BROS 


32 


29 


26 


11 


GLACIERS OF ICE.'CRIMINOLOGY ♦ CHEF RAEKWON 




42 


41 


B 


SLAM * BFENIC MAN 

!C 1 |T|i ISLAND Ji^MAICA 01 4CX'ISLAND 


34 


28 


22 


15 


SPRINKLE ME ♦ E-40 (FEATURING SUGA T) 




3? 


28 


23 


ALL CLOCKS DOWN ♦ HEATHER B. 


36 


32 


24 


11 


MVP • BIG L 

■ 1 ' T ) IXI COLUMBIA 7 79'* LI 


37 


31 


3D 


6 


THIS THAT SH'T ♦ KEITH MURRAY 


38 


36 


33 


4 


CLAP YO HANDS ♦ NAUGHTY BY NATURE 


39 


33 


35 


7 


THE NOO FACTOR ♦ MAD SKILLZ 

icinii'i Hir, s(^-'^H-.;.i;.ir. 


40 


35 


29 


3 


WHERE'Z OA' PARTY AT? ♦ MIILKBONE 

:C1 IMl ": 1* Cfl- TOL -liA^i 




NEW^ 


1 


WHAT YOU WANNA DO? ♦ KAUSION 


42 


34 


32 


2S 


FREAK ME BABY ♦ DIS N' DAT 

ri '^\^u^c^ CTUcrr ? ibji^iPPir 

<\-lii,'tplL.iJKtLI / 'tHOi Lrn* 


® 


NEW^ 


1 


COMIN' OFF ♦ JAMMIN' G 

\C \ iTiiJi S'P^ET BE_AT 'y02 


44 


41 


38 


19 


SHIMMY SHIMMY YA ♦ 01 ' DIRTY BASTARD 


® 


46 


39 


9 


LIVE!!! (FROM "THE SHOW!") ♦ONYX 


4E 


39 


45 


7 


A LITTLE OF THIS ♦ GRAND PUBA 


47 


44 


43 


8 


50/50 LUV ♦ B-G- KNOCC OUT & DRESTA 

..i;'-V. ' I.' .i DEF JAM gnCi'lStAND 


® 


47 


47 


37 


BIG POPPA'WARNING A ♦ THE NOTORIOUS B I G. 

i;;i Mi :« ■ H^-. ^iL;- ..' '•nih.ARisIA 


49 


36 


37 


24 


LIFESTYLES OF THE RICH AND SHAMELESS ♦ LOST BOYZ 

iMi 1"'. uPFi-i/,'. ,,, 1, 


m 


RE-ENTRY 


15 


SURVIVAL OF THE FITTEST ♦ MOBB DEEP 

:; iTi <i LDJD 5 ?!•':. RCA 



O Records witn lt>e greatest sales gains Wis week. ♦Videoclip availability. •Reconjing Industry Association 
of Amenca (RiAA) cerlificaltoo tor sales of 500.000 units A RIAA certi'icaton for Mies ol 1 mitl«n units Catalog 
rx). IS for cassette single. 'Aslerish indicates catalog number is lor cassette maiti-single; cassette singte unavallat>le. 
<C) Cassette single availability ID) CD single availability (M) Cassette maKi-smgle svailablity (T) Vinyl maxi-single 
availability (V) Vinyl single availability (X] CO ma»-sing»e availability. S 1995. Billboard/BPI Communications, 
and SoundScan, Ifk. 
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Album Available October 3rd 

(WRA 8150-2/4) 

Features Current Singles "Well MriqhtTReal MC 

I fMCS95-358/I2PO-33S; 



THIS IS HOW H[ 010 IT 




2 





MC MMI 




n.C. BREED a OK 

SM4t05-l/2/4 



20 8«(ow 



Tim Mtw Bntd 



WMtlSSl/lM 



Big Salter 



WIIP Recirls • llilrlliici I) Iclllii letirls • P.O. Bii IHIU llliili, CI 11111-lin • IHDI 4tl-Mt4 • In |I7I| 4IM210 • f-iall: ICIIIIIII@iil.C)i 



Bfcoad HOT R&B SINGLES 

FOR WEEK ENDING SEPTEMBER 30, 1995 ■ ■ W ■ ■ ■^^■■V ■ ■ H^PI^H^H^^Ti 



COMPILED FROM A NATIONAL SAMPLE OF R&B RADIO 
AIRPLAY MONITORED BY BROADCAST DATA SYSTEMS, 
R&B RADIO PLAYLISTS, AND RHAIL SINGLE SALES COL- 
LECTED, COMPILED, AND PROVIDED BY 



THIS 
WEEK 


lAST 
WEEK 


2 WKS 
USD 


WKS ON 
CHART 


TITLE 

PRODUCER ISONGWRITEHI 


ARTIST 

LABEL 4 NUWBER^IISTRIBUTING UBEL 


PEAK 
POSITIO'l 


CD 


NEW^ 


1 


* ♦ * No. 1/HoT Shot Debut ★ * ★ 

FANTASY ImkalNo. 1 ♦ MARIAH CAREt 


1 


2 


1 


1 


5 


YOU ARE NOT ALONE 


♦ MICHALl JACKSON 


1 


3 


2 


2 


7 


GANGSTAS PARADISE (FROM "DANGEROUS MINDS") ♦ COOUO FEATURING L.V. 

r-Rn:Ml! ■ ,;■ i ■.■*-H<£D,S /iXirCfHI I'C) iDl MCA 55104 


2 


(D 


12 


- 


2 


1 HATE U 

t:t. 


•?• 

(C) CDl IT) (V) DO NPG ITSIE WARNER BROS 


4 


s 


3 


3 


4 


BROKENHEARTED 

«. CRC\Ji:H * JCNES IK CPOUCH.K .ONES 


♦ BRANDY 

FCiFTl :X) ATIAMIC 8715^ 


3 


CD 


7 


14 


3 


RUNAWAY 

■ »/ T 1 t7.li;,. .ftCKSON [;,JACKS0N,J,HABRIS HIT LEWIS! 


• JANET JACKSON 

:li fd: III c: 'Si aam 1194 


6 


CD 


11 


13 


9 


HEAVEN « SOLO 

.w.irL£WISiJHW1RlSliiIl£AlSJiN«IGHT0STC*£S0CHAVIS,Et«CK,SGARaAi Xi 'J i' ' p£F/:Ft:T(;> J/.v^ 


7 


CD 


14 


18 


10 


TELL ME 

B P WLSOt* S WIL50N.A LARRIEUK.D BROWN) 


♦ GROOVE THEORY 

1.: EPK 77%1 


8 


9 




7 


13 


'TIL YOU DO ME RIGHT 

fiABVFiCE BABYFiCE M EDMC-NDS.h EDMONOEI 


♦ AFTER 7 

FCi iE: ivi : RG fba'Ffa 


5 


® 


16 


22 


5 


SENTIMENTAL 

D AUSTIN II ANv IN C WUL>E,D COX) 


♦ DEBORAH COX 

(Cifd; itifii arista 1 jhf; 


10 


11 


4 


5 


17 


1 GOT 5 ON IT* 

'.''Jl .;r i\: •'i.^t.-.')L: L__ xij'-WUIjS KITiG.I OSt EFI.Miai'OY S 


♦ LUNI2 

ELLSMITh; Cm- N0OIRYBE3fl474 


4 


12 


10 


9 


14 


YOU USED TO LOVE ME • 

CTHU'','-.. ■ . ■ L.--.. J.'l.'biS 


♦ FAITH EVANS 

lOlDiFMIlTi FF . BAD BOY f KCA aAiJIA 


4 


QD 


18 


17 


13 


SUGAR HILL • 

LES. ,Ai,J BARliEE K BARNE;.; 


♦ AZ 

C m (X) EMI 5BAC7 


12 


14 


e 


4 


21 


BOOMBASTIC/IN THE SUMMERTIMEA 

R LlviN.^;>F-'j ; F^i;^-'. .\ ir. BURRELL.*; FLOVD.R LlviriG5TEi'ii 


♦ SHAGGY 

E. ITI .V. i«l w'.RGlN TFJ4HF 


1 


(3D 


15 


16 


9 


ON THE DOWN LOW 


* BRIAN MCKNIGHT 

.Cj FCi :T) MERCURY 20fl2 


15 


i( 


8 


6 


19 


HE'S MINE* 

HAMI ■F-A'.'i MijI-ENirEF R TROUTMAN.+l 


♦ MOKENSTEF 

iC.iDllMlOUTBURST.RAL 17CA|FlAF,D 


2 


17 


9 


8 


19 


BROWN SUGAR * D'ANGELO 

E ANiiEi ' 1 1 . KAMEEF' MUHAMMED (P ANGEEEJ.A 5HAHEEE) MOHMWED* ICI :0' iTi ',: EMI 58360 


5 


11 


13 


11 


It 


WE MUST BE IN LOVE 


♦ PURE SOUL 

IC; IVl .T) IM STEF' FUN F,ilF- irjFEFFFF.FE 


11 


19 


17 


10 


15 


ONE MORE CHANCE/STAY WITH MEA 

^al':■R•;|J5 r i l' :EEAflG£,£.JOtlMN,S 


♦ THE NOTORIOUS B.LG. 

T)MKF C ... ■ EADBOY FRF: "A 


I 


20 


21 


19 


6 


HOW HIGH (FROM "THE SHOW!") 


♦ REDMAN/METHOD MAN 

iCI IT). XI :-FI .F...,l f;.| --f- i;lA;,B 


10 


21 


19 


15 


11 


PLAYER'S ANTHEM * 

DECUFH". Ki^T ■ ■. WTCfllOUSeiG ,Lr.EKIU jniECEAEEfl 


♦ JUNIOR M A.F.I.A. 

,Ej iW.IT) >. j'-BFF . i.BEAI - f-f-.;\: f 


7 


22 


20 


12 


6 


1ST OF THA MONTH 

D) 11 N£E", BLNc J NLEK U.POWEUI 


♦ BONE THUGS N HARMONY 

ICI IMl FT) IXI RLTHLESS 6FFI;R£LATIvrY 


12 


23 


22 


21 


17 


WATERFALLS A 

CR:.AM7e:' NOIZE ORGAMZEO NOIZE.P.* tIhERIDGE.L lOPES) 


♦ TLC 

ici :D) iw; IT) iv) LAfACE :-4ic7.'ARisrA 


4 


24 


24 


20 


17 


FREEK'N YOU * 

EE'.'AF.FE WeOAMHSELFiCEVANTE AHISDAMNEELF) 


♦ JODECI 

.C) IMF 111.', UPTOWN ErCFJ VCA 


3 


(D 


30 




2 


FEEL THE FUNK (FROM "DANGEROUS MINDS") » IMMATURE 


25 


n 


23 


23 


15 


FEELS SO GOOD * 


♦ XSCAPE 

LI.'.' Ii ' SOSODEF7792:coiiJMB'A 


8 


n 


26 


25 


23 


SOMEONE TO LOVE * 

e*eyfA':e .rsbtfacei 


♦ JON B, FEATURING BABYFACE 

(C)ID) Fi -AB yijF.' F783A.-;fc I/LiFFF 


7 


(D 


NEW^ 


1 


ALREADY MISSING YOU 

6 LEVERI f NICHDUS 1 J LEVERT £ T NICHOLAS] 


♦ GERALD & EDDIE LEVERT.SR. 

ICI 0)EASTWBT&J374)E£G 


28 


® 


29 


29 


5 


VIBIN' 

IwiE M'".' '.'f'. ■.'.'-Rpi^ av:iRRISSSTX«(WANTHELEY 


♦ BOYZ II MEN 

BPOBir.SOM iFi.T.i... .ni.F.^FF F^CF, 


29 


30 


27 


23 


7 


TONIGHT'S THE NIGHT 

T RILEY RILEY F " . ' i-, , ' .VL LIAMS M RILfV! 


♦ BLACKSTREET 

lOiWF .Ii ,JI INTERSCOPE 96118 


27 


31 


31 


27 


18 


BEST FRIEND 

r, rRDllLH • i:ROU;:h.G UCKINNEYI 


♦ BRANDY 

FCHTKX) ATLASTIC S714S 


7 




32 


32 


13 


LOVE AMBITION (CALL ON ME) 

KCROUCH • FF -1 n- 


♦ JASON WEAVER 

C .FEFI MOTOYWN 0318 


32 


33 


28 


24 


24 


DON'T TAKE IT PERSONAL (JUST ONE OF DEM DAYS) A « MONICA 

:il.iv:-. ■ ::.F IV'.'F'-.Li - LI ilJl^'MIH iCHDi (Mm ll I'.'i ROWDY . |.'. 1 AF- 'A 


1 


34 


25 


26 


8 


SOMETHIN' 4 DA HONEYZ ♦ MONTELL JORDAN 

IF.. El.' LiFtUAN.I) RASHEEDIW .OROAN.OPlEftCE.D.RASHEEO) (CKMilll ■: PI,'F= RAL AOt: l-.l A'iii 


18 


(D 


35 


37 


6 


LOVE T.K.O. 

G LEYERT ■ ' ' ■ (C .VOMAC^.G NO«LE.-R ,L WOMACKI 


♦ REGINA BELLE 

(O FDt IVI COLUMBIA 77965 


35 


36 


33 


33 


23 


WATER RUNS DRY* 

BABiii. 1 ■ . ■ 1 - 1 


♦ BOYZ II MEN 

(C)lCF(TFi.;i'.'J'^7.''.U-_.B 


4 


(D 


38 


38 


4 


MC'S ACT LIKE THEY DONT KNOW 

DJ PREMIER L f^FtE- F F.'Fp'i'. 


♦ KRS-ONE 

FC..TI ') JIVE 42319 


37 


3S 


41 


40 


7 


CURIOSITY (FROM "DANGEROUS MINDS") 

L'R FA.uL.F.'R E'Al v'IN.M El FIFiFF A HALLI 


♦ AARON HALL 

:if7^-jB:.;i.j 


36 


CD 


46 


49 


5 


PRETTY GIRL 

K.HARRIS BAB-FACE) 


♦ JON 8. 

,0 (DHT) iv; YAe YUM 77613550 MUSIC 


39 


40 


42 


34 


10 


BE ENCOURAGED 

W 1 F: 


WILLIAM BECTON & FRIENDS 

. |NT£RSC'JND9159 


32 


41 


39 


39 


29 


CRAZY LOVE (FROM "JASON'S LYRIC") 

B MCKNKiHT n ,"F. . 'F. 


♦ BRIAN IWCKNIGHT 

c ;0) MERCURY 6730 


10 


42 


36 


31 


27 


CAN'T YOU SEE (FROM "NEW JERSEY DRIVE") • ♦ TOTAL FEAT. THE NOTORIOUS B l.d 

SCOMBS ' - RF.^ '1 '.■ -.1 ll'CWEUFMSUYISFARFFRR'AllSCOUESi .ClIV, 'i , ' i TOMMY K)Y 7676 


3 


d) 


47 


48 


5 


ARE YOU READY? PEBBLES 

M VlflNANS ■■■ I- >LE,Ci '.iLL.NGS.M WINANS.A RICAIB0URG.PEB8LES.J SYLVAIN) (0(D) iMl F ' MCA l A iij 


43 


® 


50 


55 


4 


COME WITH ME 

SHAJiFilAli 


♦ SHAI 

F: Mi l GASWINE AHEY ' Ff-) v ;, 


44 


® 


45 


45 


9 


TONITE 

AiJillN ID.AUSTIM 


♦ A FEW GOOD MEN 


45 


4< 


40 


42 


5 


YOU CANT RUN 

BAeYEACE ^v)FiF.i-i 


♦ VANESSA WILLIAMS 

i: (Dl )MNG . - t.'FFFCllFFY 


40 


47 


37 


46 


9 


SUMMERTIME IN THE LBC (FROM THE SHOW!") ♦ THE DOVE SHACK 

IFCR'.FF " C EF F.'C. ; F . : M MAK:i'llE.LTURr,Efi,Fl "^iWAS: ICllML' ' GF ',F -f . .:[;■.; 


37 


4t 


34 


30 


13 


1 CANT TELL YOU WHY 

T.TAYi IR 1 FARRFR il SCHMIT : ■■■ Nl FY C. EREY 


♦ BROWNSTONE 

ICI :Fi hi F 'I WJJ F >.FF ■ .|. 


22 


49 


44 


35 


14 


1 WISH • 

W'AH'IF.EE l.XSKEELO) 


♦ SKEELO 

ID 1 1 1 (X) SUNSHINE 7a032.SC0ni BROS. 


33 


® 


69 




2 


* * * Greatest Gainer/Sales ★ * * 

TEMPTATIONS ♦ 2PAC 

EASf lAJ Iff • FHA'IP.B IfiilJTWVi : T'-U TlWt.i VKmi-^ FiSMLlia^lCr.Ffi-F.WEfS t Ff ^A£lf f! 'Cl ,Vl FY. llIEPiFWE '^'.^f 


50 



TF-I... 


LAST 
WEEK 


* 3 


ii 


TITLE ARTIST 

RRCEIUCEF? ISGNGWRlTERi .ABEL & NLIT.IBER.D STRIBEITING LABEL 


PEAK 

POSITION 


® 


52 




2 


REAL HIP HOP ♦ DAS EFX 

DJ PREMIER (AWtSTON.W HINESI ICI IT) (XI EASTWEST 643H7.EEG 


51 


® 


68 




2 


* * * UlncATcST UAINcH/MIRPLAY * * w 

WEST UP! ♦ WC * THE MAAD CIRCLE 
CRyYTOCNEjifc.C cauvTDJfi^lCEfljBEltfC* l(I£OU(I,B.UllE^JC)iffllR.CiJMSjni £i£.)";F^tl;Ayu30EWi7iSttUMJ 


52 


S3 


53 


59 


7 


IF YOU WANT IT ♦ SOUL FOR REAL 

HEAVY 11 HEA.,.y E .T R.FiBINSO'* J COLFVIER.S BARNEE.D CINTRCf\i iCi uRTF.A'. ! -Fc F '.'cA 


53 


® 


64 


85 


4 


WHAT ABOUT OUR LOVE? ♦ MAYSA 

RHA. ... .■ 1 .' \F.I1' A TEMPLE iCl ll i i X, BlJE THLMB )_t 1 IjRP 


54 


® 


58 


63 




HANDLE OUR BUSINESS ♦ TONY THOMPSON 

LFll...! ':. 1 .. . I:. -.'.'-Fl iCI GIAM 1 FiJC.- V/ARf.ER PRI..F 


55 




51 


54 


14 


LOVE DONT LOVE NOBODY PHIL PERRY 

GCll-l F'l,. ■! !M. 1 ., ;CI BLUE TMUMEiGRP 3.:«T MCA 


46 


57 


43 


36 


9 


PULL UP TO THE BUMPER ♦ PATRA 

C.OIILON I'.'F.,.;.. 1 I.F-ll 1 F.FA'.iSPi ARE F. IFINEF.I iC! iTl (X: 5M MUSIC 77A.'l 


21 


51 


54 


52 


3 


KISS FROM A ROSE (FROM "BATMAN FOREVER") • ♦ SEAL 

T HORN ISEALI iCl ID' FY') ^TT.iSIRE I 7RAA ■ftAFFf.ER pRf.- 


52 


® 


61 


80 


S 


GIRLSTOWN ♦ SUPER CAT 


59 




43 


43 


14 


SO MANY TEARS ♦ 2PAC 

u f L-^'JL' F'ROL' jl' lu't L'iUAD (T SHAHUR.li^ACOBS L BAKER. S AONCIRI (C) (MI IXj IM! KiH.'''i -^^ 


21 


® 


31 




2 


ALL 1 CAN DO ♦ TINA MOORE 

F.T 1 .- ...Fi . A ...Fl. 1 .. o.'iri, ICISTRtn LIFE FrtCAJ^nC-T PRF F 


61 


(2 


56 


53 


20 


1 WANNA LOVE LIKE THAT ♦ TONY THOMPSON 

.C'l F.ir. F -p.:; ., .I.FPFEACE ICI 00 GIANT 1 7 A7 ARN ER BROS. 


14 


C3 


55 


44 


12 


MY UP AND DOWN ♦ ADINA HOWARD 

. HARRIS M .OMAA IF F ERCE L.HARfilS.M LDMAX.6.FCRDJ ELIAS) iCtiT) IXI MECCA EFOIl EASFWEST AAA): EE.), 


32 


(4 


66 


64 


17 


YOU BRING ME JOY/I LOVE YOU ♦ MARY J. BLIGE 

CFRLA(P;Li'.iLOVilS:M.eLtSt.S.C0«8SCTr«MF«^Jf(,D6LIPRESSD.HDWAilD,A)Al>SOK( l' I UPTOWN " ■ ^ '.'. A 


29 


S5 


59 


70 


s 


SULTRY FUNK ♦ M.C. HAMMER FEATURING VMF 

F- Y,.-'iy_ MAMKER. 3.A ,,li;:\Fj|N^lhE)),EFTiASIM: AAUW^KSl FV-Ali F F ' F A'.- .F-,r: ■ 


59 


® 


80 


82 


3 


CAN 1 TOUCH YOU...THERE? ♦ MICHAEL BOLTON 

R J UWGE IM BOLlFi'. R 1 1 A'.F.F iC 111. F . COLUMBIA 77991 


66 


® 


67 


67 


4 


SITTIN' ON CHROME ♦ MASTA ACE INCORPORATED 

ASI F'l; F.FiARl ICF (T) (X 1 DELICIOUS Vltm 5845; CAPITCL 


67 


U 


60 


GO 


11 


ROUND <, ROUND ♦ TWINZ 

WARRCNF. D. WILLIAMS. D. WILLIAMS. W GRIAMNl FCI IDI IMl II) G FUNKPAI AA.b.j n^i a^jH 


60 


(9 


57 


57 


4 


SAME ONE ♦ SEAN LEVERT 

G.LEVERT £ NICHOLAS (G LEVERT E.T NICHOLAS.ACOOMBSI ICi AliAN'ic ^ fi in 


57 


70 


63 


71 


10 


WHATZ UP, WHATZ UP ♦ PLAYA PONCHO FEATURING LA. SNO 

WZZY ROCK (PLAVA PO'iCHO.L.A.SNOl l i'.' iIi'.< SO SO D€F ■' '.-iy l LLVbiA 


63 


71 


49 


41 


17 


FEEL ME FLOW * ♦ NAUGHTY BY NATURE 

■.AlljHiy BYNATURE 1, .: F-F . ?|...A\RE.7UE Wr<!f.lSrE NI'Fi'.'c.ll ^.S'lA 1 * TOMMY BOY F F7 


17 


72 


65 


58 


16 


1 CAN LOVE YOU LIKE THAT ♦ ALL-4-0NE 

O.FOSTERl: IFiFF'F 1.1 I....!!.,.. Fir.lHAll) (C) (Dl flUTZZ FiF [ 34 AllA'FTIC 


40 


® 


85 




2 


LOVE ENUFF ♦ SOUL II SOUL 

JAZZIE B IR0MEO.WHEELER.LAW.ANDERSON.U0WAT) I'CI lEi VIRGIN 38506 


73 


74 


79 


66 


19 


FOE LIFE ♦ MACK 10 

KECUBE iMACK IC ICE CUBE) ICI iTi PWOftlTY 53192 


42 


75 


70 


65 


10 


HUMAN NATURE ♦ MADONNA 

MAIiF'.SS F "A.: UAEOSf.A D -lAii S WCRES7E* UCE.EY7EW ESRIVll IC) ID) («l ID W (XI UAYIR0(,S« t7ftE'*Am£A SIS 


57 


79 


76 


76 


IS 


MIND BLOWING ♦ DAVID JOSIAS 

D.JOSIAS ID.JOSIASI (C) (Ml IT) FXI IMl 8513 


69 


® 


98 




2 


FADES EM ALL ♦ JAMAL 

RVi.BI.F .... i-i. 1 1 .. .1 F. R f^6L£ D STINSONI (CKDHDROWDY 3 b047)AH(STA 


77 


® 


78 


78 


6 


JEEPS, LEX COUPS, BIMAZ t BENZ ♦ LOST BOYZ 

EASY wo L . H ■■ - . L ' . - 'CHEEKS, BUTT NA.»i.ED TIM OAWGi ICMMl IT!' UPTOWN 5506?.'MCA 


78 


® 


89 


89 


4 


SUM ♦ BEENIE MAN 

B KELLY ID h ELLY.E ARCHER.H.THOMPSONi IClIT) ISLAND JAMAI f . i .- f'. 


79 


80 


62 


62 


9 


STAY WITH ME BEBE & CECE WINANS 

B'.VriANF.A HAR.,.Ey iB WINANS.S.HARVEYl iC iFI FAPC . FRF ."7 


62 


® 


92 


92 


3 


CLAP YO HANDS ♦ NAUGHTY BY NATURE 

NAUGHTY BY NATURE R .F,(STA.CHISS.V BHCYYYN.H PEPPER.J WAITACOOPER) mii > TOMMY BOY 703 


81 


® 


84 


84 


g 


THE NOD FACTOR ♦ MAD SKILLZ 

THEBEATNUTS L IF,'- . 1 r£RNAND£2.J.WAIS0N.R REYI ICliTl IX)BI6BEAI A^I4. alA'.-f 


82 


® 


NEW^ 


1 


TAKE ME HIGHER ♦ DIANA ROSS 

N M .VAIIF.E'. I'F '.) '.VAICEN S J DAK0TA.NGERM4INE) Ci T ,..'.'. .7. .',', : ) 


83 


® 


94 




2 


Y-ALL AINT READY YET ♦ MYSTIKAL 

L EDWARDS M I'll R 1 EDWAPDS? i 1 1 BIG BOY A. . | .1 


84 


85 


90 


74 


% 


1,2 PASS IT ♦ THE D8.D PROJECT FEATURING D&D ALL-STARS 


66 




DJFi;'i-F '.'AF!', IFF:.. jIA. i i.F.y.l-l .FIR . A .1 AL'.. .iF-i ..'.A. I.F. ',' ' III »«STA STRtH -F.fi ) 


8S 


81 


81 


4 


WHERE'S DA PARTY AT? ♦ DOUG E. FRESH 
CCUGF ■ -F' SMAUi^GAYtS.EMCOLTr.AflMCH.RAIHiaATlDi 6CIIT>0DG£ESTR£niND£ttND£NT - f.,i 


81 


87 


75 


68 


15 


THE MANY WAYS ♦ USHER 

L.HA[,.| ,-..||...;-. ...l,. ICI (01 .1) LAFACi . Al'.-.ARIFIA 


42 


81 


83 


75 


14 


LISTEN ME TIC (WOYOI) ♦ INI KAMOZE 

9S0UNDSKLIK FA'.'..'l - SOUNDS KLiA.R ' INCH H W CAFE* 1 .Cl FT . I Al LAS' y<:Sl ta A li i EC 


43 


89 


77 


77 


3 


RETURN Of THE CROOKLYN DODGERS (FRO«l "CLOCKERS") ♦ CfiOOKLYN WDGERS ^5 

DJ PREMIER CHU33 ROCA.O.L ..EftU TK DAVAjA.DJ RREMiERl iSi iMi |T 1 40 ACRES AND A MULE FF-l jA A!i.A 


77 


90 


71 


56 


13 


AFFECTION ♦ JODY WATLEY 

L. ECM.Fil.Fc.'v. A'ATLEY iJ ftAILEY D EDMONSON) IC) (Dl 1 T I AVITONE FJF .+FBEll I7ARK 


28 


91 


73 


61 


9 


WARM SUMMER DAZE ♦ VYBE 

•■ F.AU .. r RA-.F-IFC A SI AIFS.D )*ASHfEDi Fr..CM.T. ISLAND 4362 


46 


92 


74 


69 


15 


SPRINKLE ME ♦ E-40 (FEATURING SUGA T l 

^RCIF '."..inFKY It STC'ENS T STEVENS S BXFSTIC )7 MC.ALfFi |"| • . SKX WIO II A. .1 


24 


93 


82 


72 


13 


COLORS OF THE WIND (FROM "POCAHONTAS") • ♦ VANESSA WILLIAMS 

K.IR.JMAF AMENKlN.lSCHWARTJ) ICI iLl MC'l 1 Y'.VlxFlD (jAC'Jl 


53 


® 


NEW^ 


\ 


ANYTHING ♦ J. QUEST 

ALYLES 1 LEE (f.LOR(DER l( LEE (li.A LYIES A MARTIN) (CI (Tl ME3«njRV2186 


94 


95 


72 




2 


WHAT YOU WANNA DO? ♦ KAUSION 

ICECUBE -AH: ., lECFieEF i F lENCH MDC 2001 


72 


96 


86 


86 


3 


WHERE'Z DA' PARTY AH ♦ MIILKBONE 

MUn VIL*-^ iM I'l R= v/i'i K 'jii;; (CI .Mj (T| Ot) CAPITOt 58M6 


86 


97 


87 


73 


20 


NEVER GONNA LET YOU GO ♦ TINA MOORE 

■( E7F 'ERF MC(T ■.IC RF T FORDI (C) (TJ (Kl STREET LIFE Ff.Fil R Fc.-j"l BROS 


27 


® 


NEW^ 


1 


JUST FOR MY MAN ♦ SKILLZ 

R F. -A .):F c - ■„. Ec Ak l.'FSFl 1 CI RAGING BULl 5007 


98 


® 


NEW^ 


1 


THIS IS NOT A GOODBYE SUBWAY 

C ELLIOT 1 '.'II F LETC'I. I C ELL'OTT H MI.IDlETON.M BPOWd Ci .Pl BIV 10 FA .c '.)i. Vi.-Fr. 


99 


100 


88 


88 


4 


HEAD NOO ♦ HODGE 

R.JERKINS A .ERKINS.E TINSLEYi .F. F '..ErFf R ■ F .. ) J 


88 



O (Records with the greatest airplay and sales gains this week. #Videoclip availability. •Recording industry Assn. 01 America (RIAA] certification for sales of SOO.OOO units. ARiAA certification for sales of 1 million units, with additional million indicated by a numeral tolktwing 

the symbol. Catalog number rs for cassette single. 'Asterisk indicates catalog number is for cassette maxi-single. regular cassetle single unavailable. (CI Cassette smgie availability. (0) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. 

(V) Vinyl single availability. (X) CD majci-singte availability. >fii 1995, Billboard/BPI Communications- 
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FOR WEEK ENDING SEPTEMBER 30, 1995 



Hot R&B Airplay. 

Comphed from a national sampte of airplay supohed by ljr.Aji> ,t Day Systems' Radia Track service. S6 R&S statou 
are electronically monilored 24 hoursad^^. 7 daysa week, Sengs rartked byposs impressions, conputed by cross- 
referencing enact txnes of airplay w<inArbitron listenerdata.Tbtsdataisusedintfie Hot R&B Singles cliart, 
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TITLE 










TITLE 




I 




i 


ARTIST (LAeFL'T/ISTHIBUTING LAKU 




i 




* 


ARTIST (LABCl^TRIBiniNG LABEL) 


43 








* * NO. 1 ♦ * 




n 


42 


7 


HOW HIGH 

[:VJ.r( ■jriHOE MAM IDEF JAWSAL) 


1 


1 


13 


YOU ARE NOT ALONE 

MCMAEL JACKSON KPICj 7 w« «; No I 




39 


40 


13 


BE ENCOURAGED 

WILLIAM BECTON & FRIENDS J '(TElfSCfJNDI 


40 


2 


4 


4 


FANTASY 

MARIAH CAAEY IlOLUMQ A 




40 


35 


18 


TONIGHTS THE NIGHT 

BLACKSIREET ilNTEFtSCOPEJ 


14 


3 


2 


8 


BROKENHEARTEO 

BRANDT 'ATLaNnc 




41 


41 


10 


CURIOSITY 

AARON HALL 'JL .v 


5 
17 


4 


3 


5 


IHATEU 




42 


37 


9 


YOU CANT RUN 

VANESSA WILLIAMS (V.INr.'MfHC J^V 


«« 


,1j 


5 


16 


TILVOUOOMEmCHT 

AFTER 7 (VIWMMI 




43 


45 


6 


LOVE TK.O. 

REGINA BELLE COlUMBIA 


42 


T' 


15 


6 


RUNAWAY 

JANET JACR50N ' *SM1 




44 


43 


13 


LOVE DONT LOVE NOeOOV 

PHIL FTRpy lOLUE TMLMIi'GRP) 


J 


12 


8 


WHO CAN 1 RUN TO 

ESCAPE :.L 50 L ■ = CiXL VBI. 




45 


62 


2 


LIKE THIS AND LIKE THAT 

MONICA iPOWDT/AHiSTA) 




i 


7 


17 


YOU USED TO LOVE ME 

FAITH EVANS tA[ fcji ^^i:.:- 




46 


54 


5 


PRETTY GIRL 

JON B. (TJLB YUM.'550 MUSIC) 


44 


• 


6 


18 


BROWN SUGAR 

D'ANGELO iEMI 




47 


52 


6 


TONITE 

AFEWLMOO MEN ILAFACE-JlRISra 


41 

38 
33 


10 


11 


6 


GANGSTA'S PARASISE 

OOOLIO rtAIURINQ L.V. (MCA) 




4t 


49 


8 


1 WISH 


u 


10 


10 


TEUME 

GROOVt THEWn ;EPlCt 




49 


55 


4 


ARE YOU READY? 

PFFiBIF? IMfA 


12 


14 


9 


SENTIMENTAL 

DEBORAH COX (ARISTA) 




H 


39 


12 


1 CANT TELL YOU WHY 

BROVjNSTONE IMJi'FPIC) 


13 


9 


17 


WE MUST BE IN LOVE 

PURE S(WL iSTEP Slir4;lNTEPSC0PE' 




51 


61 


2 


COME WITH ME 


77 


14 


8 


19 


HE'S M{NE 

M0KEN5TEF I0UT6URST/RAU1SLAND) 




52 


64 


2 


TEMPTATKMS 

2PAC jnTfF;:,r.!Ff 


1 


15 


17 


9 


HEAVEN 

SOLO (PERSPECTIVE) 




S3 


48 


20 


1 WANNA LOVE UKE THAT 

TONT THOMPSON IGIANTWAJTNER BROS 1 


71 
26 


16 


13 


13 


ON THE DOWN LOW 

BR(AN MCKNIGHT IhlERCURV) 




54 


60 


4 


HANDLE OKIK BUSINESS 

TONT THOMPSON Gi;i\"V)ftPNE° o-T;, 


.17 


21 


25 


SOMEONE TO LOVE 

J0^8 FEAT tlA8TFA:£(»AeVUW^60MUSlCl 




55 





1 


WEST UP! 

WCATME wa«jcibcl£.fjit:at':Cn:':n ■■us:i 


11 


16 


17 


ONE MORE CHANCE/STAV WITH ME 

THE NOTORIOUS B 1 Q (BAD BOV/ARISTA) 




M 


44 


IS 


SO MANY TEARS 

2 PAC (INTERSCOPf :i 


74 


M 


18 


26 


HKnmus 

Tic (UtfNCGARISTA) 




57 


_ 


1 


AINT NUTHIN BUT A SHE THING 

SALT-N-PtPA iLONCOr^ilSLANDI 


24 


20 


24 


32 


WATER RUNS DRY 

BOTZ 11 MEN ' T . 




51 


51 


1 


lYOU MAKE ME FEEL LIKE)... 

MW J HUGt (UPIOWNi'MCA) 


3 


21 


20 


i; 


FEELS SO GOOD 

XSCAPE ; "1 so :i[ f culumeii^ 




59 


57 


3 


LOVE DONT UVE HERE ANYMORE 

FAlTH fVANS fRAC BOYVAfilSTAJ 


59 
95 


22 


19 


19 


BOOMBASTIC 

SHAGGY Vl^ j N 




«0 


58 


6 


IF YOU WANT IT 

SOUL FDR REAL (UPTOWNiWC*) 


23 


23 


27 


BEST FRIEND 

BRANDT i ATlANTiCI 




tl 


53 


W 


MY UP AND DOWN 

ADINAHDiVARD "Lj:- lO'. L = -.T\'.:"J f 


24 


22 


20 


FREEK -N YOU 

JODEO (UPT0WN,1(«CAI 




62 





I 


MC'S ACT LIKE THEY DONT KNOW 

KRS-OWE 


li 


a 


27 


10 


SUGAR Hia 

AZ(EMI) 




63 


47 


5 


SUMMERTIME IN THE LBC 

THE OOVC SHACK lO rLiNK.'RAL'ISLANDJ 


20 


» 


34 


11 


PLAYER'S ANTHEM 

JIJMOH V A M i MiEASmfiEAT AILAMIC 




64 


59 


5 


BEFORE YOU WALX OUT OF MY LIFE 

MONICA (RGWDY/AfilSTA) 


27 


33 


9 


FEEL THE FUNK 

IWWATI.Rf ■ 




65 


63 


2 


EVERYDAY IT RAINS 

MARY J. BUGE (DEF MWRAL' ISLAND) 


75 


21 


26 


24 


DON'T TAKE IT PERSONAL 

mWA f-'' ■■: ■ ■c 




6« 


_ 


1 


ALL 1 CAN DO 

riNA MOORE (StREET UFE/SCOTTi BROS.) 




29 


30 


12 


LOVE AMBITION (CALL ON ME) 

JASON /.T".fs |i--;r.V(.: 




67 


56 


14 


PUU UP TO THE BUMPER 

PATIU i'j'M MUSIC) 


30 


25 


13 


1 ST OF THA MONTH 

KNE TH.GS S "APWONY IRUTH.ESSHE(ATIVITY; 




61 


73 


2 


GIRLS TOWN 

SUPER CAT iCOlUWBii ' 


U 


31 


38 


3 


ALREADY MISSING YOU 

GE''ALD4ECC EL£VtRT 5R (EASTWESTtEGI 




69 


69 


4 


KICK YOUR GAME 

TLC I ".Pi r.'. 


S3 


32 


29 


26 


CANT YOU SEE 

TOTAL TUT THE NQIOR^OS BIG lIOMUT BOTI 




70 


75 


2 


WHAT ABOUT OUR LOVE? 

MAYSA (BLUE - ij'.'lJ 


11 


33 


32 


33 


CRAZY LOVE 

BRIAN MCKNIGHT (UERCURT) 




71 


67 


7 


MIND BLOWING 

DAVID .'03IAS lIMIl 




34 


31 


14 


1 GOT S ON IT 

LUNIZ INOO TftVfin 




72 




1 


LOVE ENUFF 

SOUL 11 SOUL WRGINJ 


4 

62 


35 


36 


9 


VIBIN' 

BOv; 11 MEN '.'^ir;,/./. 




73 


46 


18 


FEEL ME FLOW 

NAUGHTY tjy NATURE ITOMMY BOD 


4S 


3S 


50 


4 


CRUISIN' 

OANGELOtl'i 




24 


70 


6 


HUMAN NATURE 

UADON^A iMAvER^d^SiRLWAANCft SROS ) 


n 


37 


28 


10 


SOMETHIN' 4 DA HONEVZ 

MONIELL JORDAN (PWPRAb-ISUVND) 




75 


72 


2 


1 MISS YOU (COME BACK HOME] 

MONIFAH jr-^;v.r, 


96 



CD Records witn ihe grealesf airptav g^ins. C' 1995 Biliboa«cli'BPI Communicatwns. 

NOT R&B RECURRENT AIRPLAY 



1 


1 


4 


GRAPEVYNE 

BPCWNsTOSf iMJItPIC) 


2 


2 


3 


THIS IS HOW WE DO IT 

MONTELL JORDAN iPMP'RALtSLANO) 


3 


4 


2 


lUKE 

KUT KLOSE (KEUV'ELEKTRA«tEG) 


4 


3 


2 


EVERY UTTLE THING 1 DO 

SO'JL (OR PEAL JJPIOWNMCA 


i 


8 


12 


CANDY RAIN 

SOUL FOR PEAI luPTDWNMCA 


6 


9 


14 


IF YOU LOVE ME 

BROkVNSTONE IM.JTPICI 


7 


7 


7 


FREAK LIKE ME 

ADINA HCWASC iMECCA DONEASTrtEST EEG 


8 


13 


6 


ASK OF YOU 

aj^HML iff-c kxindthaxe^o wjsjci 


9 


5 


2 


I'LL BE THERE. .JYOU'RE ALL 1... 

L'ETHCDMANMJ BLIGE I DEF JAM.RAL) 


10 


S 


6 


IT'S BEEN YOU 

AMTA BAKER (ELEKIRA.EEGl 


11 


19 


; 


SHY GUY 

CJANA KING IW0RK.COLUMBIA. 


12 


18 


18 


BEFORE 1 LET YOU GO 

BLACKSIREEF [IMERSCOPE;. 


13 


12 


9 


FOR YOUR LOVE 

S1EV.E WONDER iMOTOVVN; 



14 


11 


1/ 


CREEP 

TLC ILAPACEARISTA) 


IS 


20 


24 


PRACTICE WHAT YOU PREACH 

BARRv WHITE (AAMPERSPtCTTVEj 


16 


15 


11 


BABY 

BRANDT (ATLJLNTIC) 


17 


10 


n 


COME ON 

BARRT V^'HrTE i AAMPERSPtCTIVEI 


18 


17 


11 


RED LIGHT SPECIAL 

TLC ;LAf ACLAPISIA) 


19 


21 


1 


JOY 

BLJkCKSTREn (INTEftSCOPEJ 


20 


n 


Q 


THINK OF YOU 

USHER iLAFACE ARlSTAl 


21 


16 


15 


1 APOLOGIZE 

AMTA BAKER lElEKTRAFfG 


22 




36 


YOUR BODY'S CALLIN' 

R kelltuive;. 


23 


22 


1^ 


1 WANNA BE DOWN 

BRANDV (ATlAJHIC) 


24 




3£ 


WHEN CAN 1 SEE YOU 

babtface 'Xnci 


25 


23 


22 


ON BENDED KNEE 

BOTZ 11 MEN t).^GTOVffll 



Reciirrenis are ttles wfiich have aopeared en ir» Hot R&S 
Sirg'ies Chan lir 20 weeds and nsx dropced oeovi the too 50 



R&B SINGLES A-Z 

TITLE (Publi<il>er - Licensing Org ] Sheet Music Dist 



1. 2 PASS IT (Gitted Purl. ASCAP/Spinnas Q\o>ce. 
ASCAP/EntertairunE. BML^Omba . ASaU>/Bi*cktDwn 
USA, ASCAP/Bootcamp QiK ASCAP^isam, 
ASCAP/EMl April. ASCAP) WBM 
1 ST OF TM MONTH IRuttitess Attack ASCAP/Mo 
Thug. ASCAP/Doiiarz-h-Senie, BMI/Keenu, BMIJ 
ALL I CAN 00 (RoiNlor. mi'^om. SMI) 
ALREADY HISSIMG YOU (Orvided. BMI/2ainba 
SMI/ftamal, BM Warner- Tamerlane. BMI) 
AKYTHIM (Zomba ASCAPIuya Ha's Funky, 
ASCAP,'T*c*fOain IntI, ASCAP-'Dat Nigaa Funky, 
ASCAP/IZ AM, ASCAP/Alnio. ASCAP/Sariar»dta. ASOP) 
ARE rOU REAOr? {AJl Silver. ASCAP'Tebblone, 
ASCAP/Wiie Hands ASCAPi-Beane Tnbe. ASCWi'EHI 
Blackwood. BMItWo K.icr^ BMLWU. 8Ml/lo-Mb BMIJ 
BE ENCOURAGED IRed Remnar. SESAC) 
BEST FRIEND {Human Rtryttim, BMI) 
BOOMBASTIC/IN THE SUMMERTIME (Livin|Stii«. 
ASCAP.'Maiac^. BMlJHL 

BROKENHEARTED iHuman Rtntfir BUL'Yojns Le{Brtf ASCAP) 
BROWN SUGAR (Ah-choo. ASCAP,a2 00 AM, 
ASCAIVI'ofjGram (ni l, ASCAP.'Jail Merchant, ASCAP) HL 
CAH I TOUCH yOU...THERE? (Warner Oiappell. 
ASCAP/Mr Boflon s. BMij?omt)fl. BM^Wamer- 
lariMrlane. BMI/Oul CM Pocket, ASCAP) 
CAH'T TOU SEE (FRM NEW JERSEY DRIVE) (Evelte. 
ASCAPmB, ASCW.'Souiri 01 SduI, ASCAP/12 AM, 
ASCAP/late Hours ASCAP/tMl Blackwood. BMI/Janice 
Combs. BMl.'PolyGrarn Int I. ASCAPl WBM/WL 
CUP TO HANDS INauftily. ASCAP-WB. 
WCAPi'Col^Dnis-LMl. ASCAP'B. Feldman & Co.. BMI) 
COME WITH ME (Musk Corp 01 Anieoca, 
BMlj^fwo Appearance By Ramies ASCAP,fl/arKly. 
ASCAP.'MCA. ASCAP,.'G SpM. BMl/Yppahc, ASCAP) HI 
CRAZY LOVE (FROM JASON'S LYRIC) (Warner Bros.. 
ASCAP/Caledonian, ASCAP) WBM 
CWIOSITT (FROM (UMGEIIOUS HWDSl m m ASOtPiDahn 
OfCfW, tiaf'Miss C:<Ttii;i:<i, t.i.-Jf,'WJ. WCJP) 
DONT TAKE IT PERSONAL (JUST ONE OF DEH DATS) 
10 A R P ASCAPyA-'itj DrftJite, BMt'Ni, fth.ltim And lite, 
BMI/EMI Apn, ASCAPi'Full Keel. ASCAPz-Oep lochnoiogr. 
ASCAP/Oef lam, ASap-U CooJ I ASCAP) HUWBM 
FADCS EM AIL (EMI Afinl. ASCAP.'3ig Pofipa. 
ASCAP/Jusdn. ASCAP/Bee Mo Easy. ASCAP) 
FANTASY [Rye. BUL^ony, BMI/H«tered. 
ASCAPyPotyCram Int l. ASCAP/Stone Jam. 
ASCAP;Ne«. Nitty i Capone. ASCAP/WB, ASCAP) 
FEEL ME FLOW (Naughty. ASCAP/W6, 
ASCAP/Tttiinelanrler, ASCAP) WBM 
FEELS SO GOOD (So So D«t. ASCAP/EMl Aoril. 
ASCAP/Aif Conlrnl ASCAP) HI 
FEEL THE FUNK (FROM DANGEROUS MINDS) 
(Zomba. BMI/Hookman. BMI) WBM 
FOE LIFE (Real An Rutl. ASCAPA^nesta Booeie 
ASCAPfWB. ASCAP) WBM 

FREEITN TOU (EMI April. ASCAP.Ft)eSwinE m>. ASCAP) HL 
GANGSTA'S PARADISE (FROM DANGEROUS MINDS) (T- 

Boy. ASCAPyClW Use". ASCW/Boo Daddy. ASCAP./ljrry 
Sanders, BML^ongs 0< P^Gram, BMlVadusile. 
BMI/)obe(«. ASCAP/Black Bull . ASCAP) Hl/n«M 
GIRLSTOWN (Zomba. ASCAP/Wikl Apactie. 
ASCAP/tric Sermon, ASCAP) WBM 
HANDU OUR BUSINESS (Oavty Pool! ASCAP/Wico. 
ASCAP/Slap Roc, BMI) 

HEAVEN (EMI April. ASCAP/Tlyte Tyme ASCAP/Xew 
Perspeclme. ASCAPl 

HE'S MINE (Mo Ken ASCAP/AtI Init ASCAP/Harni Wave. 
ASCAP/ContTDversy ASCAPjWB. ASCAP^Sonp Of LaslraJa, 
BMI/Songs Ot PolyGiAm BMlRubber Band. BMIl WBM.'XL 
HOW HIGH (FROM THE SHOWl] (Funky Noble. 
ASCAP/Tomba . ASCAP/FrKk Sermor. ASCAPAUreers- 
BMG, BMI/Wu Tanfi. BMI) H[/mU 
HUMAM NATURE <WD. ASCAPi-Wrbo &n. 
ASCAP/Stone lam. ASCAP,Traren Soap, 
ASCAP.Wizeman ASCAP.'EMi April ASCAP] HiyWBM 
I CAN LOVE TOU LIKE THAT {Diamond Cuts. BMIiWondwIand, 
BMltmenan ASCAP,'S«cond Wave. ASCAP.Ti^l Keel, 
ASCAPffnends And Anpis, ASCAP) ML^ABM 
I CANT TEU YOU WHY (Jeddrah, ASCAP/Cau 
County. ASCAM*e<l Cloud, ASCAP) WBM 
IF TOU WANT IT (EMI AurK, ASCAP/Soul On Soul. 
ASCAP/WB, ASCAP/Evelle ASCAP.-Twehe And UiMlei, 
ASCAP/Siam U Wed, 6MI/Gansta Lean. BMI) WBM 
I GOT 5 ON n (Stackola. BUVIrue Science, 
ASCAP.'Triple Gold BMl'lay King IV, BMI/Songs Of All 
Nations, Bf^L'Wamei Tamerlane. BMlf Ml Blackwood, 
BMlTwo luti-Enutl, BMT) WBM 
I HATE U (Contrcrversr. ASCAP/WB. ASCAP) WBM 
I WANMA LOVE LIKE THAT (Ecal, BMl^ny Songs. 
BMWomba. ASCAP,'T>Dnril ASCAPl HLWBM 
I WISH (Orange Bear BMI) 



ASCAP,'B«>e fAo Easy. ASaP.i'Lost Boy;, ASCAP./Vanesu, 
ASCAP.'My (wo Sons ASCAP.'Clyde Otis, ASCAP) HL 
JUST FOR Mr HAN (Sevrnift StJi ASCBP'Tiortal, ASCAPl 
KISS FROM A ROSE (FROM BATMAN FOREVERI ISPZ, BMI) 
as LISTEN ME TIC (WOYOI) [lr.'ing, BMI.'Randar. 

BMl'LongitudB BMI) WBM 
32 LOVE AMBITION (CALL OH ME) iHiMii^n Rbythm. BMI) 

56 LOVE D0M7 LOVE NOeODT lAarnei-larnrlane, BMI) MBM 
73 LOVE ENUFF [Jaiiie B PRS,'EMI Virgin. PRS/EIHI, 

PftS,'EMi April ASCAR'Ef^l Blackwood. BMI) 
3S LOVE T,K.O. (Warnur-Iameflane. BMI) WBM 
87 THE PilAHY WAYS fWB. ASCAP/^tone Jam, ASCAP, New, 

ffilty & CacHine, ASCAP/AJ Q Dev. ASCAPi WBM 
37 MC'S ACT ll« THET DON'T MOW iZnmba ASCApBOP 

ASCAP,>Git1ed Pearl. ASCAP,tMI Ajxil. ASCAPl WBMj'Ht 
7fi MIND BLOWING (VertKial City BMV'PMA BMI) 
63 MY UP AND DOWN iClule ASCAP/fiAadrnum Strength. 

ASCAP.'Too Slow U BICM ASCAP,''Stanher Chank. ASCAP) 
U THE NOD FACTOR iForever People. ASCAP/Lester 

FernaniJoz, ASCAP/VRI-JON, BMI) 
19 ONE MORE CHAMCE/STAT wm ME lBi| Poppa ASCAP,>)usbn. 

ASCAPfMIAffl ASCAMobrte. ASCAP' HtlABM 
IS ON THE DOWN LOW (CancedeiJ Unch, 

ASCAP/PolyCiam Int l. ASCAPl HL 
21 PUYER'S ANTHEM (Lirxjeas, ASUP/Clark's True Funk, 

BMttMl A^iril ASCApi'Juslin ASCAP f-B? Poppa, ASCAPl HI 
39 PRETTY GIRL (Sony Tree, BMltcal, Bf^l) WBf^mL 

57 PULL UP TO THE BUMPER (Songs Of PotyGram, 
BMt/hat, BMI/Crace lanes. ASCAP/PolyOam Int l. 
ASCAP/Cfwnan, ASCAP) HL 

SI REAL HIP HOP (StiaisM Out Da S«we«. ASCAP/EMl 
Apnl, ASCAP.'Cellar to The Addict, ASCAP) 

U ROUND t ROUND tTnpploc,ASCAP,-Waymac, 

ASCAP/Wa/ten G ASCAP/PolyGtam Inl l. ASCAPl HL 
6 RUNAWAY (Black Ice, BMI/EMI April. ASCAP/Tlyte 
Tyme, ASCAP) WBM 

«9 SAME ONE (OmM. 6M(//omba. SMlltam^. BMlMarrm- 
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FOR WEEK ENDING SEPTEMBER 30, 199S 



Hot R&B Singles Sales 

Compiled from a national sub-sample ol f '.i^ i,;-: t r ' ,i ■ equipped key R4B retail stores whch report r>umber 
at units sold to SoundScart, Inc. This data is used m the Hot R&B Smgtes chart. 
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TITLE 

ARTIST (LABELDISIRtBUTiNG LABEL 




t 

1 


t 
5 


z 

o 

a 
* 


TITLE 

ARTIST (LABEUDISTRIBl/TINC LABEL) 








* * NO. 1 * ♦ 




31 


35 


5 


VIBIN' 

BOYZ II MEN i)j:jr,;v.r. 


1 




1 


FANTASY 

MARIAI. 0 M.. ... l*>j|N<i.l 




39 


31 


23 


DONT TAKE IT PERSONAL 

MONICA IROWD i ARISTA 


2 


1 


7 


GANGSTA'S PARADISE 

LOOLIG fL/."LRIN.^ . ■.' 




49 


— 


1 


TEMPTATKINS 

2 PAC (INTERSCOPE) 


3 


74 


2 


1 HAJE.,"^. .J. 




41 


43 


2 


WEST UP! 

■AC i -KE UAAEi CIRCLE ifAvDAy'lCOCNSJlNCj 


4 


2 


5 


YOU ARE NOT ALONE 

MICHAEL JACKSON -EPIC 




42 


53 


10 


BE ENCOURAGED 

WU LIAM Hr iri'. . INTEB^GUNC 


5 


3 


17 


1 GOT 5 ON IT 

LUNIZ tNOO TftYBEl 




43 


29 


9 


PULL UP TO THE BUMPER 

PATRA " " '.'1 : 


e 


8 


13 


SUGAR HIU 




44 


36 


12 


1 CANT TELL YOU WHY 

BROWNSTONE '.' i EPIC 


J 


7 


4 


BROKENHEARTED 

BRJLNOy lATLJIMTtC) 




4i 


40 


8 


1. 2 PASS IT 

THE OiD PROJECT (ARISTA STREET/ARISTA) 


1 


10 


3 


RUNAWAY 

JANET iPCKSON lA&M 




46 


58 


7 


CURIOSITY 

AJLRON HALL (MCJU 


1 


4 


E 


HOW HIGH 

l-L';'.'J'>MtIH;>: man LiJ'ifUJ.-;'RSL'vJ'>'.: 




47 


55 


3 


CAN 1 TOUCH YOU THERE? 

MfCHAEL BOLTC^ '■'" ^ 


11 


11 


9 


HEAVEN 

SOLO<P£HSPECTIVE1 




41 


52 


4 


SITTIN' ON CHROME 

MASTAACEINC . . ■ J '.'.'CAPirOLl 


11 


17 


8 


TEUME 

GROOVE THEORY -^n 




49 


38 


e 


SULTRY FUNK 

U C HAMMER (GIANTWARNER BROS 1 


u 


5 


21 


BOOMBASTIOIN THE SUMMERTIME 

SHAfiGV (VIRGIN) 






50 


5 


PRETTY GIRL 

ION H (TAB ' '.'.1 1 


13 


9 


5 


1 ST OF THA MONTH 

BU\E lMjr»-N.RA»W3NH" ■wiEHiCt.l' '. I- 




SI 


39 


4 


RETURN OF THE CROOKLYN DODGERS 


14 


e 


11 


PLAYER'S ANTHEM 

JUNIOR M A f lA lUNCEAiBG JL..' .VTlJ.'.t ■:. 




52 


41 


5 


LOVE AWBITION (CALL ON MEI 

lASLlN WEAVER ' '■ ' 


is 


12 


15 


ONE MORE CHANCDSTAY WITH ME 

THE NOIOBHXJS 8 1 G (BAD BOWARISTAI 




S3 


63 


3 


LOVE T.K.O. 

REGIMA BELLE ■ 


11 


a 


13 


■TIL YOU DO ME RIGHT 

AHER 7 IV1RG1N) 




54 




1 


WHAT ABOUT OUR LOVE? 

UAYSA H T'-.i ?..|- 


i; 


20 


5 


SENTIMENTAL 

DEBORAH COA LAfltSTA) 




99 


i: 


9 


WHATZ UP. WHATZ UP 

JUJAPCNCHJ riAT LA ■. mSO CCOTL IMtii, 


11 


13 


17 


HE'S MINE 

MOttENSTEF lOUTBURST.RALlSlAND) 




56 


71 


2 


rALL AINT READY YET 

MYSTIKAL -II. H. . il.I 


II 


15 


14 


YOU USED TO LOVE ME 

FAIIM EVANS (BAD BOI.'ARISTAI 




57 


64 


5 


GIRLSTOWN 

SUPER CAT ni MJi J 


21 


18 


4 


MC'S ACT LIKE THEY DONT KNOW 




98 


59 


7 


TONITE 

A FEW GOOD MEN [LAEACF ARlSTAj 


21 


1« 


18 


BROWN SUGAR 

DAJ*GEID lEMi; 




99 


44 


15 


1 CAN LOVE YOU UKE THAT 

ALL .(.(JNE le.lTZiATLANTICl 


22 


22 


9 


ON THE DOWN LOW 

BRIAN UCKNCHT VL":..Rf 




60 


45 


19 


FOEUFE 

UACK 10 (PRIORITY) 


23 


21 


\i 


WE MUST BE IN LOVE 

P1JR-. iOU. -.i :.UN,1NrER5C0PEl 




61 


54 


2 


IF YOU WANT IT 

501.1 fC*i RFA; (UPTOWN.MCAI 


24 


19 


17 


FREEK N YOU 




62 


46 


22 


SOMEONE TO LOVE 

JORB TEAT BABTFACE ■.■•i' • JM =5i MUSC) 


2S 


23 


^ KISS FROM A ROSE 

^ iEA. L^TT liRE. WARNER BROS 1 




63 


60 


5 


WHERrS DA PARTY AH 

DOOGE FRESH .EL . ' " LL t I : LJ-'-L 


2e 


33 


2 


FEEL THE FUNK 

IMMATURE (NICAI 




64 


47 


4 


ROUND (ROUND 

IWINZ ,1 ■.^ ■ -1 


27 


24 


17 


WATERFALLS 

TLC ---^..t 




69 


49 


21 


I'LL BE THERE-, ^YOU'RE ALL 1... 

WnHGO WAN.W J ELIGE iDEF JAWRAl) 


21 


25 


2 


REAL HIP HOP 

DASEFX [^-'.'.li^EEG: 




6( 


51 


14 


SO MANY TEARS 

2 PAC (INTERSCOPE) 


29 


27 


7 


TONIGHTS THE NIGHT 

BIACKSTREFT MtR-i 




67 


62 


3 


ARE YOU READY? 

PEBBLES (lACAl 


3« 


2E 


9 


SUMMERTIME IN THE LBC 

THE DOVE SHACK . n (,■■., 1 .1 J.-l' 




61 


5« 


13 


COLORS OF THE WIND 

VANE55A WILLIAMS (HOLLYWOOO) 


31 




1 


ALREADY MISSING YOU 

GEflAiO i EDDIE LEVERT SR .1 '.'TJ/f J- f fr. 




69 


65 


15 


LISTEN ME TIC (WOYOI) 

, . • 1 ... - .VESTitEGl 


32 


28 


15 


FEELS SO GOOD 

XSCAPE (50 50 :.L' tOLUI/DIA, 




70 


57 


18 


BEST FRIEND 


33 


61 


3 


FADES EM ALL 

JAMAL iROV^DY.'ARISTA! 




71 




1 


BANKHEAD BOUNCE 

Diamond FEAT D-HOC EA5TJ.ESTEEG! 


34 


30 


8 


SOMETHIN' 4 DA HONEYZ 

MONTELL JORDAN iPWPRALISLANDI 




72 


48 


17 


FEEL ME FLOW 

NAUGHTY BY NATURE HCMWY 6,3Y 


3S 


34 


7 


JEEPS. LEX COUPS. BIMAZ t, BENZ 

LOST BOYZ lURTOVYN'MCA) 




73 




1 


WASSUP. WASSUP! 

A TaivN PUvt^i " v.iqNis cfir.-; 


36 


32 


17 


SKEE^ (SlINSHINEjSCOni BROS 1 




74 


67 


12 


CRIMINOLOGY GLACIERS OF ICE 

CHEF-.--(-...i '. : - - 


37 


37 


4 


COME WITH ME 

SKAI (GASOLINE AUEY WCAl 




75 




1 


SLAM 

BCCNIE MAN (ISLAND AAMAICA'YSLANO) 



' Records witfi the greatest sales gains. £' 1995 BillboartVBPI Communications ar>d SoundScan, Inc. 



Tamerlane. BMI/ClffifiUnd i Oati. BUI] MBM 
SENTIMENTAL im\ Apnl. ASCAP/D A R P . 
ASCAP,''kVB. ASCAP/?lultioiise, ASCAP./IMI Blackwood. 
BMlDeborah Cox, BMI) WBU'HL 
67 SITIirOIICHBOME(DitA(A$IA,ASCAPiV*TyMiftfi,ASCAP)HL 
79 SLAM <EMI Blackwood BM(^MI. BMl'Promuse. 

BMl'SpecLal Fd BMl'HoMie Tee. BMl! 
W SO MANY TEARS (Joshua s Dreain. BMl,i1n(eiscope 
Pearl, BMI/Warner-TamBrlane. BMl/Grand Impenal 
Thug BMIi'PubhmvyaNke. BMl'TnboT. ASCAP/Black 
Bull. ASCApi'lotiele. ASCAP) WBM 
Z7 SOMEONE TO LOVE (Sony Trse. BMlXcal. BMI] HL 
34 SOMETHIN' 4 OA HONEVZ (Chrysalis ASCAPj'-Mo 
Swang ASCAP/flii s. BMl/Nomad Nornan. 
BMLWarnei lametlano. BMl/Sonjs Ol PolyGrair, 
BMI;Madcartle. BMl/'Second Decade. BMI) HiyWBM 
W STAY WITH ME (FMI Blackwood. BML'Benny's Music. 
BMIySteve Harvey, BMI) 
SUGAR HILL (Tricky Trach, BMI) 
S9LTKT FUm iU Stenc Ifv ASCAP iPolyGraiTi Int I. A£ap,'8tt%r 
Djv^ 6U(So(«ittF[r^a9.eMlRapilndHcn,BU0 
47 SIMWERTIME IN THE LBC (Bii Nuts BMltMl Apnl I1S»F: HI 
83 TAKE ME HIOHER (tiratitudo Sky, ASCAP/Warner 

Chappell. ASCAP ('Kalamazoo. ASCAP) 
8 TELL ME (Aimo, ASCAP.'Croove 78, ASCAP/lizap. 

BMl^pny Tree. BMI/Dream Team, BMI) WBMi'HL 
W TEMPTATIONS Uoshua s Dieam. BMl^lnterscope 
Pearl, BMmamer-Tanwrlane. ASCAP/Sa|a. 
BMI/Sones Ot Ustrada, BMIj^unky Krvjble. 
BMI/BrHfgeport, BMI/Bee Ho Easy ASCAP) 



10 



13 



99 THIS IS NOI A GOODBYE (Warner lamerUne. BMIjB^I 
Herb i. BML'-Back 2 Da Getlo. ASCAP.'Ms Mary's, BMI) 
9 -TIL YOU DO ME RIGHT [Sony Tree BMVTcaf. 
BMI/Kmol BMII 

30 TONIGHT'S THE HKHT i Donnl KW:1aHa ASCAP/T Uus, 
AS(>P.'^motin iams A$C*P,'T*dei ASCAPl HBM 

45 TONITE (EMI Apnl, ASCAP,.UAfl P. ASCAP) 

29 VIBIN' (Vanderpool, BMI/Aynaw. 8M|j'Shaw[> Patnck. 

BML^'Ensign, BMI/Bee & Tee. BML/Butter Jinx. BMII HI 
23 WATERFALLS (Orgaiiiittl ^ol». eMI,'StiH SM. BMi<Bett SUi. 

ASCAP.'Tijlw, ASCAPi'Pehtilone. ASCAP/tMl Apnl. ASCAP) HL 
36 WATER RUNS DRY (Sooy Tiee BMI Ecaf, BMI) HI 
18 WEMUSTBEIHLOVE(PlayeilUMiASt«pStin, 

ASCAPi'BlKk Art 01 War. ASCAP) 
52 WEST UP! (Base Pipe. ASCAP/Woopteewoc. 

ASCAPi WB. ASCAPj^figsta eoocie. ASCAP/Real An 

Ruft ASCAP.'Mvcuriafl. ASCAP) 
54 WHAT A80UT OUR LOVE? (PalyCram Int l. ASCAP.'Uncle 

Biidd>es, ASCAP'IMI Blackwood, BMITMI. BMI) 
70 WHATZ UP. WHATZ UP (Pepfief Dnve. BMI) 
86 WHERE'S DA PARTY AT? (Entertaining. BMI) 
84 T'ALL A1H7 READT TtT Oombi ASCAP.'Diin Checkn ASCAP) 
2 YOU ARE HOT ALONE (Zomlu BMt'RKeltr. 

BMI.'^Varner Inmedane. BUI/BI»ck Ice. BMI) WBM 
64 YOU BRING ME )0Y/1 LOVE YOU IMCA. ASCAP.Vary 

I Bilge. ASCAP.'tMl Apnl, ASCAP/Joel Haiiey. 

ASCAP,^intti Street, ASCAP/Justin Combs, ASCAP) HI 

46 YOUCANTRUN(Sanyrm. BMI/Ecat BMI) 

12 YOU USED TO LOVE HE (Chyna Bab). BMl/Jance Combs 
BMI.'EMI Blackwood. BMl.Tlmtb Slrnt Tunrtc4. BMII HL 
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Dance 



ARTISTS 



Hard Times A Blessing For IVIichael Watford 



It is heartening to see that 
the coldness of this industry will not 
keep pfted belter Michael Watford 
down for more than a minute. After 
a recent dark phase, during which he 
was dropped from EastWest Records 
and ended his alliance with the 
Smack Productions posse, he 
rebounds with the wonderfully opti- 
mistic "Love Changes Over." his first 
single for the up-and-coming Hard 
Times label. 

Watford's gospel-reared style has 
gotten smoother with time and e.xpe- 
rience, and he boldly illustrates the 
potential link between spirituality 
and sensuality on this song, which he 
wrote with its producers, Pete 
Heller and Terry Farley. Heller and 
Farley dress Watford's voice in the 
requisite rolling piano lines, as well 
as piles of pillowy strings and a firm, 
R&B-coated bassline. 

In other mixes of "Love Changes 
Over," DJ Pierre brings his signa- 
ture Wild Pitch sound to the table to 
useful effect, while Hard Times' res- 
ident DJ/production team, the Salt 
City Orchestra (aka Miles Hol- 
loway and Elliot Eastwick), makes 
an intriguing impression with a 
remix that strips the track down to 
a lean, hip-swaying groove that 
serves Watford's voice extremely 
well. Cannot wait to hear more from 
this promising new team. 

Watford has already completed a 
second single for Hard Times, "I Am 
What I Am," for which the singer 
has teamed up with Chicago legend 
Marshall Jefferson. That track will 
tentatively be available in November 
and will sport remixes by Farley and 
Heller, among others. According to 
Hard Times president Steven 
Raines, Watford will soon enter the 
studio with Inner City mastermind 
Kevin Saunderson for cuts that will 
be featured on Watford's first album 
for the U.K. -based indie label. 

The next logical step would be for 
a smart U.S. major label to come to 
the party with a contract. Do we 
dare be so hopeful? 

Then again, we are learning 
that residence at a stateside major 
shouldn't always be considered the 
definitive mark in a dance music 
artist's career. The most recent 
example is Zimbabwean siren Roza- 
lla, who has been dropped from 
Epic's roster less than three months 
after the stateside release of her sec- 
ond album. "Look No Further." 

According to Frank Ceraolo, 
director of marketing at the label, 
the move is due to lack of sales action 
for the project. "It's important for 
people to know that sometimes deci- 
sions like these are not made because 
of the creative strength of a record, 
but because of numbers — and not 
necessarily domestic numbers," he 
says. "The sad thing is that this 
record was not a hit internationally. 
Her success here was highly depen- 
dent on success in the U.S." 

"Look No Further" garnered 
acclaim in the mainstream for its 
feisty and cohesive blend of club, 
R&6. and pop sounds. Since no one 
from the label was available to com- 




by Larry Flick 

ment on the matter, we are left to 
ponder and speculate the circum- 
stances. 

In the end, we believe that there is 
a label out there with the vision and 
energy to make Rozalla the star she 
deserves to be. But it is important to 
remember that for every fledgling 
dance act signed to a major (even one 
with the crossover potential of Rozal- 
la), there is always at least one 
superstar and a handful of rock 
bands getting all hands called to pro- 
motion deck. Food for thought. 

In da MIX: Every time we watch 
another disco-era diva step forward 
with a new project (and there sure 
have been a lot of 'em lately), we feel 
compelled to hunt down Loleatta 
Holloway — easily one of the best to 
emerge during that period — and ask 
her what exactly it will take to get 
her back into the recording studio. 

Until she picks up the phone with 
an answer (where are .ya, doll?), we 
will have to be content with "The 
Queen's Anthems," a compilation of 
tribal house reconstructions of such 
vintage Holloway jams as "Dream- 
ing" and "Love Sensation" by pro- 
ducers including Andrew Komis, 
Terrence Parker, and the Oxford 
Boys. 

Available on U.K. indie 6x6 
Records, "The Queen's Anthems" 
relies heavily on several quirky, sam- 
ple-happy concoctions by producer 
Johnny Vicious, who deftly tweaks 
and bends vocal bits from several 
songs and sews them inside grooves 
that are downright irresistible. The 
set's cheeky title cut is already a 
proven smash, as is the equally infec- 
tious "Stand Up." For those who 
need a history lesson, original ver- 
sions of "Hit And Run" and "Love 
Sensation" close the collection. 

Speaking of Vicious, his Vicious 
Muzik Records chugs along with two 
new notable items. "Brooklyn A 
Train" by Houztown is a fairly hard 
and direct deep-house dub that ben- 
efits tremendously from the mixing 
input of Height 611, whose imagina- 
tive way with a synth is matched by 
his forceful percussion breaks. 

The more commercial of the two 
Vicious Muzik releases is "The Sal- 
soul Megamix" by the Salsoul Crew 
(aka Vicious and a posse of his close 
studio pals). Try to keep track of the 
samples on this smokin' double pack, 
which features a must-hear rework- 
ing of the classic "Magic Bird Of 
Fire." 

With the onset of "The Sunshine 
After The Rain," Euro-NRG act 
New Atlantic sheds its innocuous 
moniker and puts its energy behind 
promoting its charming and highly 
photogenic front woman, Berri. At a 
time when there are too many oddly 
named acts of this ilk with imagele.ss 



female voices, focusing on creating a 
distinctive look and sound for Berri 
is a wise decision. 

The singer lives up to the chal- 
lenge with a playful performance 
that should be attractive to a variety 
of audiences. Dancing Divaz and 
Two Cowboys have a go at remixing 
"The Sunshine After The Rain," 
with the former striking the more 
sturdy balance between hearty 
rhythms and infectious melody. A 
winner from 3-Beat Records in Liv- 
erpool, England. 

Hangin" on an NRCIetic vibe for a 
moment longer. Dance Music Author- 
ity honeho Gary Hayslett displays 
potential as an A&R mogul as the 
executive producer of "DMA Dance," 
a cute compilation of European 
twirlers on the Los Angeles-based 
Interhit Records. The track listing is 
a savvy blend of well-known hits, 
such as "Don't You Wanna Know" by 
Abigail and "Let The Beat Go On" 
by Dr. Alban, with lesser-known 
nuggets, such as "Where R U Now" 
by 'T-Spoon (first heard on the Bel- 
gian No More Records) and 
"Change" by Halo-siren Molella. A 
festive time will be had by all who 
give this one a whirl. 

KnOCKIN' BEATS: Simply Red's 

.sterling new EastWest album, 
"Life," is previewed with "Fair- 
ground." a rattling pop/soul number 
that rumbles with tribal percussion 
bites from the 1993 crossover hit 
"Give It Up" by the Goodmen. Mick 
HucknalPa warmly familiar voice is 
perfectly at home in a batch of 
remixes that range from atmospher- 
ic trance to sultry house. Rollo and 
Sister Bliss get caught up in the 
romantic drama of the song, weaving 
a new arrangement that sweeps with 
cinematic grandeur, while Cziz Hall 
and Steve Christian underline 
Hucknall's performance with a gal- 
loping groove and fleshy disco key- 
boards. Finally, John Graham goes a 
little too left of center with an ambi- 



Billtoard. 

HOT 



' FOR WEEK ENDWO SEPT. 30, 1»S 



CLUBPIAY 



1. SAY A PRAYER TAYLOR DAYNE »i»sia 

2. SO IN LOVE ELLI MAC mooxshine uusic 

3. RUNAWAY JANET JACKSON mm 

?)*^^EAL MCC :UY ARISTA 
5. BELIEVE IN ME RAW STYLUS geffen 

MAXI-MNGLE: SALES 

1. I HATEU + NPG 

2. DANGER BLAHZAY BLAHZAY mebcuby 

3. LYRICS SPECIAL ED PBoniE 

4. SUMMER REALNESS REK SH*T 

REBELZ STRAPPED 

5. ANYTHING J.QUEST mebcury 

Breakouts: TiliK witri future cNirt potential. 
t>ased on club play cx sales reported this week. 




Slarr Gives Thanks. Enduring pop/dance singer Brenda K. Starr celebrates the 
release of "Thank You," the first single on her own Faith Records in New York. 
Produced by popular New York turntable artist Ronnie Ventura, the record is dis- 
tributed by the independent Substance Records and is tDeginning to gather air- 
play in clubs and on crossover radio mix-shows throughout the U.S. Starr is cur- 
rently dividing her time between promotional appearances and writing material 
for an album due in early '96. She is also scouting new talent for Faith and will 
be presently announcing her first signings. Pictured, from left, are Starr, Ventura, 
and Substance director of A&R and promotion Anthony Holland. 



ent/electro remix that does not quite 
jibe with the song — though the music 
on its own merit is quite nice. We 
would like to hear more of Graham's 
work. 

Among the more appetizing 
morsels on the menu of East Coast 
underground jams right now is an 
imaginative double-A-sided 12-inch- 
er by 6 String B Boyz, aka poten- 
tially prominent New York producers 
DJ Choco and Aleks de Carvalho. 
The two wrap a shoulder-shakin' 
deep-house groove around a throaty 
sex vamp by the ever-visible 
Michelle Weeks, cushioning her 
wonderfully mind-numbing "deep 
down" mantra with a rolling, single- 
fingered piano line and whooshing 
organs. 

Once you get past the two club- 
ready mixes, jolt your brain with the 
unexpectedly funky downtempo 
original version, which allows Weeks 
to prove her mettle as a songstress 
above and beyond the sometimes lim- 
iting realm of disco. 

For a radically different mood, go 
to the flip side of this oh-so-essential 
single on No Mystery Records and 
swim through the lovely "People Of 
The World." With its nimble jazz gui- 
tar licks, silken disco strings, and 
rousing vocal chants of the track's 
title, we were left with the aftertaste 
of a vintage M.F.S.B. recording. Del- 
ish ... 

Although Kenny "Dope" Gonza- 
lez and "Little" Louie Vega are 
keeping mighty busy with a long list 
of high-profile projects, the two 
clearly enjoy grabbing the opportu- 
nity to simply go into the studio and 
jam. For evidence, investigate "The 
Bounce," a dark and trippy dub they 
offer under the name KenLou and 
release on their own New York indie. 
Masters At Work Records. There is 
not a lot to chat about, other than 
that the bassline is phat. the synth 
loops chewy, and, overall, a sweaty 
good time should be had by all. For 
added fun, dip into the dreamy 



"Gimme Groove" on the B-sirie. 

Xaviera Gold's long-promised 
cover of the Donna Summer classic 
"Bad Girls" finally surfaces on Base- 
ment Boys' self-named indie label. 
The Baltimore-based production 
team was at the helm of the track, 
urging Gold to deliver a sassy vocal 
that befits the nature of the original 
recording. The Boys' groove is 
mighty tasty, as is the chewy 
bassline provided by Terry Hunter 
and Aaron Smith in the UBQ Bad 
Vibe dub. 

The forward-thinking folks from 
Chicago's experimental Organico 
Records and San Francisco act Dub 
Tribe have pooled their resources to 
form Imperial Dub Recordings, 
which will aim to dig deep into the 
quirky and ever-broadening elec- 
tronic dance music scene. Look for 
"Unification" by Dub Doctor, aka 
producer/DJ Doc Martin, to chris- 
ten the indie early next month. 

We have to admit that we are still 
spending the occasional minute or 
two chuckling over Franklin 
Fuentes' dishy bitch-queen ranting 
on this past summer's Rageous 
underappreciated anthem "Tyler 
Moore Mary." Well, we have our fin- 
gers crossed that the fun follow-up, 
"Turn It," will meet with wider 
approval. 

Fuentes' tongue is typically sharp 
as he urges his girlies down da run- 
way, while producer/composer Jerel 
Black's music deftly straddles the 
fence between disco froth and mus- 
cular tribal aggression. A Strictly 
Rhythm release that is workin' ovah- 
time . . . 

You can always count on NiteBeat 
Records in Miami to offer house 
dubs that are numerous notches 
above the pack in quality. Its latest 
crop of releases is highlighted by 
"Da Winkki Waxx Project," a slam- 
rain' EP that rambunctious young 
producer Geroge Acousta recorded 
under the name the Wax Head. 
Cathartic grooves abound. 
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Biboad. HOT DANCE MUSIC 
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CLUB PLAY 




THIS 
WEEK 


LAST 
WEEK 


2WKS 
AGO 


^5 
s5 


COMPILED FROM A NATIONAL SAMPLE 
OF DANCE CLUB PLAYLISTS 

TITLE 

lABU & NUMBEft'DISIRIBUIinG LABEL 


artist 










* * * No. 1 * * * 




1 


1 


1 


8 


EVERYBODY BE SOMEBODY MAW actJTil^iCIi 1 BHrlHU • ^ r*i I !WFF\ECK FEAIURtNG -yAVAhfl' 


2 


2 


2 


8 


HUMAN NATURE M*VEftlCK,-SIRE 4188aWARNERBR0S 


« MADONNA 


(3) 


4 


8 


6 


TURN IT OUT '.'CA65113 


UBELLE 


4 


3 


5 


7 


WHADDA U WANT (FROM ME) VIRGIM FRANKIE KNUCKLES FEATURING ADEVA 


C5) 


12 


22 


4 


WE CAN MAKE IT SIRICILr RHYTHM 023 


MONE 


C6) 


8 


14 


g 


PANINARO '9SEMI5S3>0 


♦ PET SHOP BOYS 


7 


9 


12 


8 


BAD THINGS 1 x.lc 59021 


N-JOl 


1 


5 


3 


12 


LOVE AND DEVOTION FIGHT BAU E9 70 


♦ JOI CARDWELL 


> s 

Ci) 


18 


27 


4 


YOU ARE NOT ALONE EPIC 7B0O3 


♦ MICHAEL JACKSON 


10 


7 


4 


9 


NO MORE -1 LOVE YOU'S" »RIST« . 2851 


« ANNIE LENNOX 


11 


13 


19 


8 


FALLEN ANGEL »ADW*CTIVE SSOSfe'TJICA 


♦ TRACI LORDS 


(12) 


19 


23 


7 


UNCONDITIONALLY BOLD' SIXIL 20<« 


SAUNDRA WILLIAMS 


13 


6 


6 


11 


PARTY GIRL (TURN ME LOOSE) «iNG STREET 1027 RElATrYlIY 


ULTRA NATE 








14 


IG 


20 


7 


HARLEOUIN'THE BEAUTY AND THE BEAST WARNER BROS. 13513 


♦ SVEN VATH 


IS 


10 




10 


SCATMAN (SKI'BA^OP-BA-DOP-BOPI RCAW379 


• SCATMAN JOHN 


16 


20 


25 


6 


FREE SILAS ALBUM CUTJMCA 


CHANTE MOORE 


(TTi 






5 


THE PHOENIX HARDKISS006 


GOD WITHIN 


1ft 
ifl 


~- 


"IF 


9 


RELEASE DA TENSION POWER MUSICOM 


DJ DUKE 




25 


28 


5 


TRY ME OUT LASTWEST 660991EG 


* CORONA 


(26) 


39 




2 


FANTASY CIXUMBIA 780« 


♦ MARIAH CAREY 


21 


17 


18 


8 


OFFICER WHERE'S YOUR BROTHER? (GET HER) STUICTO rhttmu L23« 


MOREL'S GROOVES PARTS 


22 


15 




12 


DON'T GLUE ME YOUR LIFE FFRR 120071 


♦ ALEX PARTY 


23 


11 


9 


11 


MAGIC CARPET RIDE SM IE 901* 


THE MIGHTY DUB KATS 


01) 


28 


36 


t 


1 WANNA B WITH U CURBt[>EL 77086 


♦ FUN FACTORY 




31 


37 


3 


BRING BACK MV HAPPINESS ELEKTRA e«o%i(EC 


MOBY 


(26) 








* * * Power Pick* * ■* 




36 


46 


3 


RUNNING AROUND TOWN : KL tnUdl^LLa 


♦ BILIIE RAV MASTIN 


27 


21 


15 


9 


PULL UP TO THE BUMPER 550 MOSLC 7797C.tPlC 


♦ PATRA 


28 


3D 


40 




FREEK'N YOU uptown EMfll MCA 


♦ JODECI 


29 


33 


41 




THE HORN RIDE TRIBAL AMERICA 5a3031-R S- 


EN 


30 


34 


39 




AFRO-LEFT i OlUP-lBIA 78046 


♦ LEFTFIELD 


fir 

31 


32 


33 


5 


IT'S GONNA BE ALRIGHT iUBURBAI 19 DEEP ZONE FEATURING CEYBIL JEFFERIES 


I, j^; 


40 


47 


i 


ANOTHER DAY CURB 77084 


♦ WHIGFIELO 




38 


45 


) 


HOLD MY BODY TIGHT LONEXW 0313^1SIAND 


♦ EAST 17 










* * * Hot Shot Debut* * * 




NEW^ 


1 


STAY TOGETHER vIRICTtY RHYTHM 0: i 


♦ BARBARA TUCKER 


35 


2E 


21 


12 


HEART OF GLASS BRILLIANTI.CHRYSALIS 58387.£MI 


♦ BLONDIE 


C36) 


45 




2 


CRAZY COOL l^AfTivL 38[ IDVIRGIN 


* PAULA ABDUL 


37 


24 


10 


10 


COME AND GET YOUR LOVE ARISTA 1 2a« 


♦ REAL MCCOY 


31 


27 


24 


11 


YEHA-NOHA VIRGIN 38501 


♦ SACRED SPIRITS 


(39) 


43 




2 


1 KNOW A PLACE NERVOUS 20150 


KIM ENGLISH 


® 


42 


50 


3 


HIDEAWAY SUP N s J[;£ IMPOPl DEOOriSTRUCTION 


DE'UCY 


41 


37 


32 


6 


PRIMAL SCREAM THERAPY C^IGITAL DUNGEON 1206 


THE WITCH DOCTORS 


42 


23 


17 


13 


BUILD IT WITH LOVE RAOIOACTWE 55052<MCA 


LONOONBEAT 


43 


47 


49 


3 


LUV CONNECTION ELLKTRA «09a.EEG 


♦ IOWA TEI 


744) 


RE-ENIRT 


9 


1 FEEL LOVE MANIEESTO IMPOftTUERCURV 


DONNA SUMMER 


(45) 


NEW^ 


1 


TAKE ME HIGHER MOTWVN M33 


♦ DIANA ROSS 


C«) 


NEW^ 


1 


TONIGHT IT'S PARTY TIME INTERHtT 10158 


OunA CONTROL 


(17) 


NEW^ 


1 


DESTINATION ESCHATON EPIC 7&D38 


♦ THE SHAMEN 


(48) 


NEW^ 


1 


OONT MAKE HE WAIT EASTERN Blcc IMPORTPWI 


LOVELAND 


49 


29 


■6 


14 


FALLEN' IN LOVE LOGIC 590iaBCA 


* U BOUCHE 


(50) 


NEW^ 


1 


EENY MEENT (SWEET TEMPTATION) QWEST 4357aWMNER BliOS RUFFNEXX SOUND SYSTEM 
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NEW^ 


1 


* * ★No. 1/Hot Shot Debut* * * 

FANTASY 1U1=;t; 00 COLUMBIA 78C44 l***k)1\Tl ♦ MARIAH CAREY 


2 


3 


1 


4 


MC'S ACT LIKE THEY DONT KNOW m (XI JIVE 42321 ♦ KRS ONE 


3 


1 


28 


3 


REAL HIP HOP TT) 1X1 EASIWESI 6bl03'EEG ♦ DAS EFX 


4 


2 


2 


6 


HOW HIGH iTl 110 OFF JAWHAI 992MSLA»ID ♦ REDMAN/METHOD MAN 


CD 


NEW^ 


1 


SET U FREE LTI (XI STRKTLV RHYTHM 12362 PLANET SOUL 


6 


5 


6 


5 


YOU ARE NOT ALONE iTl (U EPIC 78003 ♦ MICHAEL JACKSON 


7 


4 


3 


11 


PLAYER'S ANTHEM IMi I: :v UNCEAi'BB eEAI95750'AG ♦ JUNIOR '.t A F 1 A. 




9 


10 


15 


THE BOMB! (THESE SOUNDS FALL...) (M: :TI rxi Hi\P( SIPfTT.PlG B(A' <ts;fl7 AG ♦TPF flUCKFTHFADS 


(J) 


42 




2 


* * * Greatest Gainer* * * 

STAY TOGETHER IS .i^il'ly p-ip IHV : ♦ LfA.>t:.''.!v-'. lUCKER 


(To) 


11 


5 


i; 


BOOMBASTICIN THE SUMMERTIME (I) 11: VIRGIN 384"^ ♦ SHAGGY 


2j 


7 


9 


12 


SUGAR HILL II . :.. nil .ja.(u/ ♦ A2 


12 


8 




2 


TAKE ME HIGHER ;t:m»i uotovW 04J3 ♦ DIANA ROSS 


13 


6 


8 


7 


A WHFTER SHADE OF PALE/NO MORE "1 LOVE YOU'S* (HI ITl IXI ARISTA 1 29SI « ANNIE LENNOX 


US' 


NEW^ 


1 


RUNAWAY ITl (XI MM 1225 * JANET JACKSON 


13 


10 { 7 


5 


TURN ITOUTiTl(XlMCA551I3 LA6ELLE 




NEW^ 


1 


A MOVER LA COLITA IT) m SCOTTI BROS 7804B ARTIE THE 1 MAN PARTY 


jj 


14 


12 


4 


BROKENHEARTED ITl (X; ATUNTIC S5551,'AG ♦ BRANDY 


1ft 


12 


16 


8 


1.2 PASS IT lU: III iliARiSTA STREET 1 2S47,AfrSTA ♦ THE DiD PROJECT FEATURING D40 AU-SIARS 


(19) 


22 


29 


8 


SOMETHIN' 4 OA HONEYZ (M) (Ti (XI PMPRAL 6963TSmN0 ♦ MONTELL JORDAN 


(20) 


RE-EHTRI 


4 


MAGIC CARPET RIDE ITKXl SM « 9014 THE MIGHTY DUB KATS 


21 


18 


14 


6 


VIBIN' IT. :. m::tov.'N0407 ♦ BOYZ II MEN 




31 


13 


8 


HUMAN NATURE 'MKTKXI lAAVERICKSIRE 4188aWARNEReROS ♦ MADONNA 




13 


11 


11 


COME AND GET YOUR LOVE iTl ARISTA 1 2866 » REAL MCCOY 




~V ' 


24 


16 


BROWN SUGAR (I; IXi EMI 58360 ♦ O'ANGELO 


25 


15 


4 


3 


RETURN OF THE CROOKLYN DOOCERS lUI ITl 40 ACRES ANO A MULE 551 l(k»CA ♦ CROOKLVN DODGERS ^ 


26 


16 


18 


S 


THIS THAT SH«T iMHTI ;xi il'rt 42.103 ♦ KEITH MURRAY 


27 


17 




2 


SEARCH FOR THE HERO/PADLOCK (TI 1X1 EPIC 78022 • M PEOPLE 




RE-ENTRY 


2 


SITTIN' ON CHROME :I ixi DEUOOUS VINYL 58452.CAP1TOL ♦ MASTA ACE INCORPORATED 


(55) 


29 


27 


IS 


ONE MORE CHANCE/STAY WITH ME (Ml (TJ SAD BOY 7 903Z'ABISTA ♦ THE NOTORIOUS B 1 G. 


30 


28 


38 


IS 


1 GOT 5 ON IT 1 1 1 NOO TRYBE 3B474,VIRGIN ♦ I LJNIZ 


(3T) 


40 


32 


4 


CLAP YO HANDS (TI (X! TOMMY BOY 703 ♦ NAUGHTY BY NATURE 




20 


17 


9 


SCATMAN ISKI.BA.BOP.BA-DOP-BOPI (TKXI RCA 64379 ♦ SCATMAN JOHN 


33 


26 


35 


16 


FREEK'N YOU CI) ITKX; UPTTJWN 55041,WCA ♦ JODECI 




38 


15 


5 


SAFE SEX, NO FREAKS Hi WRECK 20170HERVOU5 FUNKMASTER FLEX * THE GHETTO CELEBS 




46 


34 


6 


WATCH WHAT YOU SAY (T) IXI OIRYSALIS 5843atMI ♦GURU FEATURING CHAKA KHAN 




NEW^ 


1 


LUV CONNECTION (T) IX) ELIKTRA mmm * TOWA TEI 


37 


24 


19 


7 


TONIGHTS THE NIGHT (Ml (TI IXJ INTEHSCOPE 9674»»G ♦ BLACKSTREET 


38 


32 


31 


14 


YOU USED TO LOVE ME (M) iT) BAD BOY 7 902&ARtSTA ♦ FAITH EVANS 


39 


21 


26 


4 


JEEPS. LEX COUPS. BIMAZ t BENZ (U) (TI UPTOWN 55063IMCA ♦ LOST BOYZ 


(40) 


NEW^ 




BETTER THAN YOU IT) ixi STRICTLY RHYTHM 022 ELAN 


41 


39 




2 


BRING BACK MV HAPPINESS (T) 1X1 ELEKTRA 66094'EeG MOBY 


42 


44 


41 


7 


THE NOD FACTOR ITI <II BIG BEAT 9574XAG ♦ MAD SKILLZ 


(43) 


RE-ENTRY 


17 


LICK IT (TI IX) S O S lCOa.'20O ♦ ROULA 


44 


30 


20 


6 


PANINARO '95 (TI H) EMI 58370 ♦ PET SHOP BOYS 


45 


23 


21 


9 


PUa UP TO THE BUMPER (TI !X) 550 MUSIC 7797CJEPIC ♦ PATRA 


n 


33 




8 


HE'S MINE (Ml OUTBURST.ItAL 17051SLAND ♦ MOKENSTEF 


47 


35 


22 


10 


1 WISH IT) (XI SUNSHINE 78032.'SCOTTI BROS ♦ SKEE-LO 


4« 


25 


40 


6 


WE MUST BE IN LOVE iM) IT) (XI STEP SUN.INIERSCOPt 95737)AG ♦ PURE SOUL 


(4?) 


NEW^ 


1 


SUMMERTIME IN THE LBC (M) (Tl 0 FuNHRAL 93B3ISLANO ♦THE DOVE SHACK 


(50) 


RE-ENTRY 


2 


WHERE'ZDA' PARTY AT? (M)ITHXI CAPITOL 58446 ♦ MIILKBONE 



O Titles with Ihegreaiesl Mies or club play increases tnis week, ♦Videoclip availabtlity. Catalog number is for vinyl maKi -single, or cassette maxi-single if vinyl is unavailable. On Sales chart; (M> Cassette ma^i-singie availability- (T) Vinyl maxi-single availability. (X) CD 
maxi-single availability. <: 1995. Billboarcl;BPI Communications. 
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Shenandoah Enjoys Resurgence 

Resilient Capitol Act Earns Two CM A Noms 



I BY JIM BESSMAN 



NASHVILT.E— Win or lose, Shenan- 
doah's (>>untrj' Music Assn. nominations 
in the vocal group and vocal evOTt cate- 
gories have capped a remarkable resur- 
gence for a resilient act that, more than 
once, was all but \^Titten off. 

"V\e worked with them for six years," 
says manager Bill Carter, "and in that 
time they've declared bankruptcy, 
changed record labels twice, and lofit a 
longtime member. Yet, through every- 
thing, the band has stayed focused, and 
their fan base and support from country 
radio has continued to grow." 

Certainly there are hotter acts out 
there, as indie promoter Skip Stevens, 
who has worked many of Shenandoah's 
recent hit singles, notes. "But the fact that 
theyN'e gone through the things they'w 
gone through and are back getting top five 
records and higher is incredible," he isays. 

The CMA Awards nominations, whkh 
are Shenandoah's first since 1992, obvi- 
ously reflect renewed industry support 
But William Morris VP Greg Oswald 
directly correlates the nominatnns with a 
resurgence in popularity as evidenced by 
the act's bookings. 



SHENANDOAH 

Though the group hasn't increased its 
concert schedule to more than iU approx- 
imately 120 dates per year over the last 
three j-ears, Oswald saj's that its av^erage 
price per engagement has increased by 
more than $2,500 since the 1994 release 
of the album "In The Vicinity Of The 
Heart." 

"They're selling more tkjteta, and peo- 
ple are willing to pay more," says Oswald, 
pointing to Shenandoah's current 86% 



Ricky Skaggs Is Back On 
'Solid GitMind' On Atlantic 




■ BY DEBORAH EVANS PRICE 

NASHVIIXE— "It seems like right 
before the baby comes is the hardest 
time," Ricky Skaggs says a** be prepares 
fcK* the release of his 
debut Atlantic 
album, "Solid 
Ground." "Albums 
are aUnost like chil- 
dren. We've really 
been trj-ing to birth 
this new sound, and I 
really think this 
album is a new skagos 
sound." 

With a fall marketing campaign geared 
toward educatir^ rjilio and retail about 
SkagRs' new music, Atlantic is set to 
release the pnject Nov; 7. 

"We'w been wanting something new 
and different than what been doing 
in the past," Skaggs s^-s. "Musically, there 
are some soumis t)n there that I hawn't 
heard before and I hawn't done before. 
The songs themsehes are real fresh and 
different. I think they have some real 
truth to them. It's a country album. For 
any country listener. I think they'll eiyoy 
this record, but there's something else to 
it that's hard to explain." 

Atlantic's VP of sales and marketing, 
Bob Heatherly, sa>'S the label plans to 
aggressi\^ly work Skaggs' new release. 
"We're going after the feature space in all 
the stores — Wal-Mart, Kmart, etc.," he 
says. "RidQf has given us just a wonder- 
ful album. I've ah\"4ys been a fan of his oj&r 
the years. With his nev^' album, he's given 
us a wonderful package to work with. 
We've even included him as part of the 
marketing team to help us strategize on 
how to work the new project. We have 
together what we call a BAT team. It 



stands fiM* Business Area Team. We call in 
key people from different areas of an 
artist's career and have them help v^ith the 
jHt)ject all the \\'ay through the first \ear." 

Heatherly saj-s letting consumers know 
Skaggs has new product available Ls key 
to tiie campaign. "We're vvxirking with the 
racks and the retail accounts to have them 
treat Ricky as a priority and making sure 
we get the masic to the fans by having it 
visible through feature album of the 
month, and to do all the things >ou ut)ukl 
normally do, such as endcape," he saj-s. 
'The response from the accounts has been 
vTOnderful. They're looking forward to the 
new music." 

For Skaggs, signing with Atlantic 
Records uus almost like a homecoming. 
Even though he's never been a part of the 
At lanlic roster before, he has a long his- 
tory with Atlantic executives. Atlantic 
VP/media LjTin Shults was one of the first 
Nashvillians to discover the Kentucky 
native, and Atlantic Nashville president 
Rick Blackhirn was the first to sign him 
to a record deal 

"Lynn Shults was the first person I 
pl^\ed my masic for in I'^shviDe who real- 
ly got excited." Skaggs says, "Ljun want- 
ed to signed me to United Ai-tists when 
he was vvTiridng owr there, but he got oser- 
ruled by some peopk; in California. But he 
beliewd in me so much, and believed in 
what I was doing. tJiat he called up Black- 
bum anri set up a listening time. I brought 
in the music, ajid he loved it" 

Skaggs says he's eryoying being asao 
dated with Blackburn again. "It's really 
great to be back with Rick again," he sa>-s. 
"I think of all the people in NashviQe, Rick 
probably knows me and knows my music 
better than anjiane in town. Meaning no 
disres|)ecl to the other labels, Rick Ls the 
(Continued on page 35) 



house sales increase across the board — 
nearly a 10-point increase since last year. 
"They have a higher image and profile 
and visibility from the hit records and 
other efforts surrounding the album, and 
I can feel it in the fair buyers who are 
more willing to buy more dates at hi^ier 
prices. But they've also consistently deliv- 
ered unbelicv-^e shows with perfect pro- 
fessionalism. It's one thing to slip car bare- 
ly hold on or hold position, but it's another 
to grow; These guys are tough — they 
matle a great album and are out there 
delivering in what is clearly the most com- 
petitive environment on the road country 
(Continued on page do) 



Sh«lby'8 The Ona. Magnatone executives visited Shelby Lynne on the set of 
her latest video, "I'm Not The One," which is a Hot Shot Debut on C»fr. Pictured, 
from left, are Magnatone Entertainment COO Colin Stewart, Magnatone Enter- 
tainment CEO Jim Mazza, video director Roger Pistole, Lynne, and Magnatone 
Records president Brent Maher 



IWaIn Dominates Canadian Awards; 
BR-549 Signed To Arista, Finally 



I WAIN^ MARK: As expected, Shania Twain dominated 
the Canadian Country Music Awards held in Hamilton, Ontario, 
SepL 18 by the Canadian Country Music Assn. She was named 
female vwalist of the year and won honors for single of the >ear 
for "Any Man Of Mine " album of the >ear fcr "The Woman In 
Me," Society of Aiithors, Cfflnposers. and Music Publishers of 
Canada song of the >ear foi* "lATujse Bed Have Your Boots Been 
Under," and video of the jear for "Any Man Of Mine." She also 
recehed a triple-platinum award for sales in Canada in excess 
of 300.000 for the album "The ^^^)man In Me" Michelle Wright 
was the Bud Country Fans' Choice entertainer of the >ear, 
Charlie M^jor was male vwalist of the >eai*, I*rairie Oyster 
won for best vocal duo or group of the jear, vwal collaboration 
of the >ear went to Jim Witter and Cassandra Vasik, the Vista 
{Rising Star) Award was claimed by Farmer's Daughter, the 
toj>-selIing album (foreign or domestic) was Garth Brooks' 
"The Hits," and Gene Mac- 
Lellan was veted into the 
CCT^ Artist HaU of Hon- 



lynple 

Scene 



Retrobilly faves 

BR-549 have finally been 
signed by a major label. 
Arista inked the Lower 
Broadway band this week 
and celebrated the signing 
with a jampacked party 
at — ^where else? — its home 
office: Robert's Western 
Wear on Lower Broadway. 

MikeJanas and JozefNuyens will produce the act. ..Warn- 
er Reprise Video has releasee! the longform video of Travis 
Tritt's new album of the same name, "Greatest Hits — From 
The Beginning." The release contains 10 videos. 

Linkster Vince Gill will host a Mini Vinny golf tournament 
and clinics Oct M at the Little Com*se in Franklin, Tenn.. for 
budding golfere aged 9-12. Among those joining Gill will be 
Dean Dillon, Amy Grant, Gerry House, Janis Gill, and 
Daniel Winans . . . Happy 96th birthday to Gov. Jimmie 
Davis. The Countrj' Music Hall of Famer was, as yon know, 
two-term governor of Louisiana and wrote such classics as 
"You Are My Sunshine" and "It Makes No Difference Now." 
He has also been a fHefessor of histwy and a wonderful gospel 
artist A great man. 

Randy Travis is hosting a multi-artist wmcert Nov. 7 at the 
OpryHoase to benefit Operation Smile, which provides med- 
ical treatment for children's facial deformities . . . Ncal 
McCoy, Rick>' Lynn Gregg, and Tracy Byrd join forces fw 
an Oct 1 benefit in Lor^iew, Texas, for the East Tfexas Angel 
Network, which helps families with children with terminal (h- 
life- threatening diseases . . . Mark Collie hosts his second 
Celebrity Race for Diabetes Cure Oct 1 1 at the Nashville 
Motor Speedway. Bobby and Donnie Allison w^ill be racing, 
along w ith a fiock of countn,' artists ranging from Brooks & 
Dunn to Faith Hill, Raul Malo, Tracy Lawrence. T\- Eng- 




land, Tanya Tucker, and Wade Ha^'es. 

Cledus T. Judd (no relation) has received letters from 
lawyers for Don Henley and Michael Jackson that hint 
broadly that those two artists are unhappy with his parodies 
of them. David Ball, on the other hand, actually helped Judd 
work up his parody of Ball . . . Naomi Judd has signed with 
the Elite modeling agency. 

A TIME OF HEALING: Warner/Reprise Nashville is 
releasing a special album to benefit survivors and victims' fam- 
ilies of the April 19 Oklahoma City bombing. The recording 
w"as inspired by the April 2? memorial service organized by 
Oklahoma first lady Caihy Keating, wh^h featured the Okla- 
homa City Philharmonic Orchestra, along with President 
Clinton and the Rev. Billy Graham. After an o\ervvhehning 
public resjwnse and recjuests for recordings of the service, 
Keating and the Philhar- 
monic approached WRN 
president Jim Ed Norman, 
who had already had a 
working relationship with 
the Philharmonic. They 
decided to rerecord perfra*- 
mances frtmi the memorial 
service, adding fiddler 
Mark O'ConmH- perform- 
ing "Amazing Grace," M^m- 
er Alliance artist Kim 
Boyce performing "Not Ibo 
FWFrom Here,''andanew 
symphonic arrangement of 
**God Bless America" — marking the first time that the family 
of Irving Berlin has approved an arrangement variation. 

SaNJEK ENTERTAINMENT of Nashville is exporting 
Nashville country to Australia, in a co-venture with the Dol- 
phin .Music Group of Australia and Roadshcw Music. The new 
ialx^l. CiUled Nash\\'est Ri'ct)rtls. has as its first venture a com- 
pilation album of 17 American and four Australian artists. 
The album. "New Country Vol. 1," is being promoted exten- 
.sively throughout Australia, saj-s president Rick Saixjek. He 
notes that CMT's emerging AiLstralian presence, as well as 
the recent conversion of S.vdney's 2SM radio station to 24- 
hour country, bode well foi* country music Down Under. A sec- 
ond album is planned for October. 

Watermelon records of Austin, Texas, is set to 
release an essential sampler of that city's diverse country com- 
munity. Writer Robb Patterson conceived the idea and co- 
produced it with Mike Stewart at Arlyn Studios. "Austin 
Countrj' Ni^ts" includes Dale Watson, Don Walser, Monte 
Warden, the Derailers, Ted Roddy, and others. Noting that 
Austin remains the best city for IKe music in the werld, Pat- 
terson saj-B he wanted to capture some of that sound on CD. 

A>ish<!(n>re hi jrrejxiriug this colwtm prmided by Larry LeBlatK. 
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BLACKHAWK arista 18792 ilO.y.T 15.98) STRONG ENOUGH 
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GARTH BROOKS A' CAPITOL NASHVILLE 29689 (10.9a'l5-9B) THE HITS 
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FAITH HILL WARNER BROS 45872 (10.9a'l6.98) IT MATTERS TO ME 
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COLLIN RAVE epic 670J3/SOKY UO 99 Ettl5-98) 1 THINK ABOUT YOU 
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TIM MCGRAW A* CURB 77669 19 96i'l& 96] NOT A MOMENT TOO SOON 
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DAVID LEE MURPHY mca 11044 (10.98.'15 98) B OUT WITH A BANG 
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DOLLY PARTON Columbia 67140'S0ny (9 98 eq/15 96i SOMETHING SPECIAL 
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BROOKS 1, DUNN A' ABISW 18765 1 10 9eH5,98) WAITIN' ON SUNDOWN 
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TRACY BYRD A MCA 10991 aa9&15 98) NO ORDINARY MAN 
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BLACKHAWK A ARISTA t870S(9,9&'15 98) BLACKHAWK 
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NEW^ 


1 


SAMMY KERSHAW mercury NASHVUC 52B536 110,98 EU16 98) THE HITS: CHAPTER 1 


28 


CD 


31 


46 


6 


TERRI CLARK mercury KASHVIUE 526991 (10,96 Ea'15,961 ■ TERRI CLARK 


29 


30 


24 


23 


64 


ALAN JACKSON A' arista 18759 1 '.ci 9e i5 98) WHO 1 AM 


1 


31 


27 


27 


37 


WADE HAYES • Columbia 6Ul2,S0My 19 96 EQ 15,9bj n OLD ENOUGH TO KNOW BETTER 


19 


32 


25 


26 


13 


GEORGE JONES AND TAMMY WYNETTE uCA U2i8ll09ai6 98) ONE 


12 


33 


30 


29 


28 


JOHN BERRY Capitol kAS^IVIlLE 28495 (10,9a.'L5,98) STANDING ON THE EDGE 


12 


34 


28 


25 


12 


JEFF CARSON MCG CURB 77744,'CURB 19 9a'l 5,981 ■ JEFF CARSON 


22 


35 


29 


28 


35 


JEFF FOXWORTHY LAUGHINO hyena 2043 I4.9ELB 981 THE REDNECK TEST VOLUME 43 


19 







o 


1 






z 
9 


ilS WEE 


a 
t/i 


s 

•a 

s 


z 

i 


ARTIST 


TITLE 


1 

a 


P 


3 






LABEL i NUMBCRWSTRIBUTING LABEL CSU5GESIE0 LIST PRCE OR EQUIVALENT) 




36 


34 


32 


51 


ALABAMA • RCA664ia(10,9&/l5,9ai 


GREATEST HITS VOL, 3 


8 


37 


33 


36 


50 


CLINT BLACK • RCA 664)9110.98/16,9411 


ONE EMOTION 


8 


3> 


35 


37 


34 


NEAL MCCOY • ATLANTIC B2727/A6I10,9frl 5,961 


YOU GOnA LOVE THAT 


10 


39 


41 


38 


85 


THE MAVERICKS A MCA 10961 19,9^15 981 B 


WHAT A CRYING SHAME 


6 


40 


38 


43 


103 


REBA MCENTIREA'MCA10906(109ai59e) 


GREATEST HITS VOLUME TWO 


1 


41 


36 


34 


28 


RICK TREVINO COLUMBIA 66771/SONY [9,98 Eai5,9ei 


LOOKING FOR THE LIGHT 


17 


CD 


NEW^ 


1 


JSoJ?,"^ *''^'^„T = a. , , AMAZING GRACE; A COUNTRY SALUTE TO GOSPEL 


42 


43 


40 


41 


86 


JOHN MICHAEL MONTGOMERY A> ATumc B2559/A(l (I0.9e/15.98l KICKIN' IT UP 


1 


44 


32 


30 


45 


GEORGE STRAITA MCA 11092 110 9&15,9BI 


LEAD ON 


1 


45 


39 


33 


34 


SAWYER BROWN • CURB 77689 (1098/15,981 


GREATEST HITS 1990-1995 


5 


46 


42 


42 


27 


JEFF FOXWORTHY muGHING hyena 2079 {4,9a«.9B) 


THE ORIGINAL 


27 


47 


43 


44 


157 


GEORGE STRAITA' MCA 10651 11098/15 98) PURE COUNTRY (SOUNDTRACK) 


1 


46 


52 


45 


25 


JEFF FOXWORTHY LALKHING hyena 2080 (4,96A9B) 


SOLD OUT 


35 


49 


45 


39 


17 


DWI6HT YOAKAM flfFWS£ 45907/wABNtR BROS, 110.98/15,981 


DWIGHT LIVE 


8 


SO 


48 


53 


32 


RHETT AKINS OECCA 1 109&MCA (10.9a'15,98)B 


A THOUSAND MEMORIES 


48 


51 


49 


51 


31 


TRISHA YEARWOOD* MCA 11201 <l0,9a'l59e) 


THINKIN' ABOUT YOU 


3 


52 


46 


48 


56 


PATTY LOVELESS • epic 6418aS0NY (9 98 EQ/15 98) 


WHEN FALLEN ANGELS FLY 


6 


53 


53 


50 


51 


TOBY KEITH • polvdor Nashville 523407 do 9ai5,98) 


BOOMTOWN 


8 


J4 


44 


40 


73 


PAM TILLI5A arista 1675a 19.98/15 981 


SWEETHEARTS DANCE 


6 


55 


50 


49 


60 


JOE DIFFIEA EPIC64357/SONY<1098E(i'1598) 


THIRD ROCK FROM THE SUN 


6 


56 


47 


47 


22 


TY HERNDON EPIC6£397/SONYI7 98E(^'ll 9e)B 


WHAT MATTERED MOST 


9 


57 


51 


54 


14 


KENNY CHESNEY BW166562/RCA 19 9B/15 9BlB 


ALL 1 NEED TO KNOW 


39 


56 


56 


55 


168 


MARYCHAPIN CARPENTER A' C0LIAIBIA4aS8US0NY ll09SEI>159a) CCMEONCCMEON 


6 


59 


37 


35 


71 


TRAVIS TRITT A WARNEB BROS 45603 110 98/15 9«1 TEN FEET TALL « BULLETPROOF 


3 


60 


58 


61 


214 


BROOKS & DUNN A' ARISTA 16658 19,98/15 981 


BRAND NEW MAN 


3 


ei 


55 


57 


57 


THE TRACTORS A ARISTA 18728 (9,98/15,98) B 


THE TRACTORS 


2 


S2 


57 


56 


61 


WILLIE NELSON COLUMBIA 641B4/S0NY [S,9€ Ea'9 981 


SUPER HITS 


34 


63 


54 


52 


86 


COLLIN RAYEA epic 53962'SONy 19 98 Eai5 98l 


EXTREMES 


12 


CD 


64 


72 


4 


DARYLE SINGLETARY giant 24eo&'V/ARNER BROS I10 9&15 98) B DARYLE SINGLETARY 


64 


65 


59 


58 


50 


MARY CHAPIN CARPENTER A C0LUM8M 64327,S0NY 110,98 E(V16,9A1 STONES IN THE ROAD 


1 


66 


66 


64 


14 


CONFEDERATE RAILROAD ATUkNTIC82774/AG (1098/15,98) 


WHEN AND WHERE 


21 


67 


60 


62 


1U 


™ li*fSf5'98l * '*™ * ""'-'^ 




61 


61 


65 


134 


BROOKS & DUNN A' arista 1B716 (10,9a/15 96) 


HARD WORKIN' MAN 


2 


69 


62 


59 


66 


DAVID BALL A v/AfiSER BROS 46562 (9,9a'15,98) 


THINKIN' PROBLEM 


6 


70 


67 


63 


8 


JUNIOR BROWN Mll . jK: //, aiCURB (6 98.9 96! B 


JUNIOR HIGH (EP) 


54 


71 


69 


70 


149 


JOHN MICHAEL MONTGOMERY A' ATmNlK;82420'AG (99 


a'15 96lB LIFE'S A DANCE 


4 


72 


71 


73 


52 


CHARLIE DANIELS EPK 64182'SONY (5,98 EQ^.Sei 


SUPER HITS 


50 


73 


73 


74 


II 


THE MOFFATTS POLYOOR NASH(/ILLE 527373 1998/13 98) B 


THE MOFFATTS 


48 


74 


65 


60 


16 


JAMES HOUSE EPIC 57501/SONY (7,98 Ea'U.9e)B 


DAYS GONE BY 


48 


75 


63 


6« 


51 


CLAY WALKER A GIANT 246B2/WARNER BROS, 110,96/15.96) 


IF 1 COULD MAKE A LIVING 


4 



' Albums with the greatest sales gains this week. •Recording Industry Assn. 01 America (RIAA) certification fot sates of 500.000 units. 4RIAA certitKation for safes of I million units, with multimillron sellers indicated by a numeral following the symbol. 'Asterisk indicates LP is available. 
Most tape prices, and CD prices fo« WEA and BMG labm. are suggested I sts. Tape prices marked EQ. and all other CD Dr^ces. are equ-vatenl prices, which are projected from wtwiesale prices, Greatest Gainer shows chart's largest unit incrMse, Pacesetter indicates biggest percentage growth. 
Heatseeher Impact shows albums removec! frwi Heatseekers this week. Qindicales past or present Heatseeker title, c 1995. Biliboartf'BPI Ccmmunicattons, and SoundS&an. Iik. 



FN III 1 T^mm n^.._A^.. AaAaIma. COMPILED FROM a national SAMPLE OF retail store ANO 
U:IIL^,m.mimJ inn l nnninil l QlQinn flinnmC rack sales reports collected, compiled, and PROVIOED by SpundScan» 
DlllbOard , IU|I bUUIIII y bdldlUy fllUUIIIaT» FOR WEEK ENDING SEPTEMBER 30. 1995 HH"' 


THIS 
WEEK 


LAST 
WEEK 


ARTIST TITLE 

LABEL & NUMBER/DISTIIIBUTING lAfla (SUGGESTED LIST PRICE OR EQUn/AlENT FOR CASSPTE/COl 


WKS, ON 
CHART 




THIS 
WEEK 


LAST 
WEEK 




WKS, ON 
CHART 


1 


1 


PATSY CLINEA'MCA 12'!7 9EH2 981 196 weekl 81 No, I 


GREATEST HITS 


228 




14 


13 


COLLIN RAYEA EPIC489BXWNYI9,9BEQ'I3,9ei IN THIS LIFE 


7 


2 


2 


HANK WILUAMS, JR. • CURB 7763B I6 1if> 961 


GREATEST HITS, VOL. I 


42 




IS 


16 


ALAN JACKSON A' ARISTA 8681 (9,98 Ea i3 98) DONT RCXIK THE JUKEBOX 


16 


3 


3 


REBA MCENTIRE A' mca 4979- 17 9&'12,9B) 


GREATEST HITS 


226 




IS 


15 


COLUN RAYEA fPlC4T46B'50NY 19 98 £(113,98) ALL 1 CAN BE 


20 


4 


6 


HANK WtLUAMS mercury NASHVILLE 823293 17.98 EQ'10.9S) 


24 GREATEST HITS 


34 




17 


19 


THE BELLAMY BROTHERS CURB 42296'MCA (4,9a 1 1 98) GREATEST HITS VOL, 111 


35 


5 


4 


KEITH WHITLEY A rca 2277 19 9a 13 98i 


GREATEST HITS 


80 




18 


20 


GEORGE STRAIT • UCA 10450 19 9&15 98l TEN STRAIT HITS 


66 


6 


5 


THE CHARLIE DANIELS BAND A EPiC3e79l>'SONri7 98 ca n 98) 


A DECADE OF HITS 


228 




19 




ALABAMA A rca 6326 9R II 981 ALABAMA LIVE 


97 


7 


7 


BILLY RAY CYRUS A' mercury NAShViLLE S10635 110 98 EQ'16 981 


SOME GAVE ALL 


19 




20 




ALABAMA A - . ; ■■ 1 M :■- 9a) GREATEST HITS VOL. 2 


51 


8 


8 


GEORGE STRAIT A- MCA 42056 (7 98.12 96) 


GREATEST HITS. VOL 2 


228 




21 


17 


MARY CHAPIN CARPENTER A COLUMBIA 46077,SONY 18,98 E(V13,981 SHOOTING STRAIGHT IN THE DARK 


43 


9 


9 


SHANIA TWAIN MERCURY NASWIU.E 514422 1998 £C.'15,98) 


SHANIA TWAIN 


9 




22 


21 


CONFEDERATE RAILROADA ATLANTIC 82335/AG (9,9&15,98) CONFEDERATE RAILROAD 


12 


10 


11 


GEORGE STRAITA'' MCA 5567* (7 9a'12 98) 


GEORGE STRAIT S GREATEST HITS 


226 




23 


23 


JOHN ANDERSON A BNA6102*RCA 1998(13 98) SEMINOLE WIND 


31 


11 


12 


GEORGE JONES A EPIC 4a776S0NY (5,98 EQ^ 981 


SUPER HITS 


213 




24 


22 


ALABAMA A* RCA 7170- (99413,981 GREATEST HITS 


201 


12 


10 


PATSY CLINE MCA 4038 (7 9&'12,9a) 


THE PATSY CLINE STORY 


60 




2S 


18 


WILLIE NELSON A-' COLUMBIA 237542^0NY (9,98 EQ'T3,9ei GREATEST HITS 


50 


U 


14 


WAYLON JENNINGS A' RCA 8506- (8 9S) 


GREATEST HITS 


100 


Catalog albums 


are older titles which are registeftng significant sales, c 1 99S, Billboard/BPI Communications and SoundScan, Inc, 
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95.7% of 
readers 
worldwide 
find Billboard 
extremely 
mportant 
for wor> 





Billboard 
trade 
ids & editoria 
are the primary 
sources 
retailers use 
find new 
eleases. 



RIAA - ENHANCED CD 
(EXPANDED SECTION) 

AD CLOSE: OCT. 10 

ISSUE DATE: NOV. 4 

Billboard s expanded 
section explores the new 
format of entianced CDs and 
how it will effect major and 
Independent record labels, 
developers of enhanced CD 
products and manufacturers 
of CD-ROM software and 
hardware. In addition, this 
section will examine the 
artists' interest in this exciting 
topic, and the diversity of 
new products to arrive this 
fall. Coinciding with this spe- 
cial section will be RIAA retail 
and consumer information 
dedicated entirely to this new 
technology. 

Contact . 

Deborati Robinson 
212-536-5016 




DEF JAM-10TH 
ANNIVERSARY 

AD CLOSE: OCT 10 
ISSUE DATE: NOV. 4 

Billboard ctironicles 
ttie 1 0-year evolution of 
Def Jam in its 
November 4th issue. 
Features will include on 
interview witti Def Jam 
founder Russell 
Simmons, coverage of 
acts ttiat Def Jam 
tielped break, and 
ottier ancillary 
properties ttiat the 
company is involved 
with, including Phot 
Fashion. Be a part of 
this celebratory salute 
to this highly successful 
label. 

Contact 

Ken Piotrovk'ski 
212-536-5223 



MIDEM 30TH 

AD CLOSE: OCT 17 

ISSUE DATE: NOV 11 

M\6em's music market has 
become "THE" annual 
meeting venue for the 
music industry, bringing 
memtters of the music 
industry together from all 
over the globe. With over 
2,696 companies and 9,740 
international registrants, it 
has certainly earned its 
reputation as an exciting, 
informative event where 
deals are "done". 
Billboord's Spotlight will 
provide a review of the 
evolution of Midem, as well 
as a preview of its future. 

Contact 

Gene Smith 
212-536-5001 



Reach Billboard's 800.000 readers ujorldiuide. 



EAST/MIDWEST 

212-536-5004 - PH 
212-536-5055- FAX 
KEN PIOTROWSKI 
PAT ROD JENNINGS 
DEBORAH ROBINSON 
KEN KARP 



WEST 

213-525-2307 - PH 
213-525-2394/5 -FAX 
JODIE FRANCISCO 
GARY NUELL 
LEZLE STEIN 



SOUTHEAST 

615-321-4294- PH 
615-320-0454 -FAX 
LEE ANN PHOTOGLO 



FLORIDA/ 
LATIN AMERICA 

305-441-7976- PH 
305-441-7689- FAX 
ANGELA RODRIGUEZ 



AUSTRALIA 

613-824-8260- PH 
613-824-8363 - FAX 
AMANDA GUEST 

MEXICO/ 

WEST COAST LATIN 

213-525-2307 
DAISY DUCRET 



C!)0OO<D(!i!)O®@ 

SPECIAI 

DIRECTORIES laas 





WORLDWIDE DANCE 
AD CLOSE: OCT. 24 

ISSUE DATE: NOV. 18 

The beat goes on in 
Billboard s November 18th 
issue. A guide to the 
worldwide club scene, this 
annual spotlight offers o 
comprehensive run-down 
on what's spinning in the 
cutting-edge clubs of 
different locales (including 
England, Italy, Spain and 
the States). From the 
places you'd expect to 
the most remote venues, 
this Issue will be a clip and 
save reference to the 
world's most prominent 
dance community 
happenings. 

Contact . 

Ken Piotrov»/ski 
212-536-5223 





RAP 

AD CLOSE: OCT 31 

ISSUE DATE: NOV. 25 

Billboard's Spotlight on rap wili 
survey ttie state of music and 
ttie market, the past year's 
trends and styles, and take you 
overseas to report rap activity 
in the U.K., France, Italy Japan 
and Australia. Additional cov- 
erage will include rap acts that 
are toking to on-line sites and 
CD-Roms: the trend toward 
urban stations using rappers as 
bfoodcost talent - who's where 
and how they fare on radio: 
and a report on members of 
the successful group, the Wu- 
Tang Clan and how they have 
produced successful albums 
for several other huge artists. 

Contact 

Ken Piotrowski 
212-536-5223 



DIRECTORIES 

INTERNATIONAL 
BUYER'S GUIDE 

AD CLOSE: OCT. 4 

PUB. DATE: DEC. 13 

A global directory of 
record labels, home 
video companies, audio 
book publishers, music 
publishers, v^/hoiesalers, 
accessory manufactur- 
ers, raw materials, CD 
replicators, and tape 
duplicators (to name a 
few listed categories), 
the IBG is the bible of 
"vv^ho to call" and 
"where to find it" for 
smart industry profes- 
sionals worldwide. 



Contact any representative. 




Over 7 
individuals 
read each 
subscriber 

copy of 
Billboard. 



PIdCB qour ad tadd^! 



LONDON 

44-171-323-6686 -PH 
44-171-323-2314 - FAX 
CHRISTINE CHINEHI 
ROBIN FRIEDMAN 



FRANCE 

331-4549-2933 - PH 
331-4222-0366- FAX 
FRANCOIS MILLET 



ASIA PACIFIC 

310-330-7888 - PH 
310-330-7889 - FAX 
GRACE IP 



JAPAN 

213-661-8884 - PH 
213-661-8885- FAX 
AKI KANEKO 
81-44-433-4067 PH/FAX 
TOKURO AKIYAMA 



ITALY 

39-36-254-4424 - PH 
39-36-254-4435 - FAX 
LIDiA BONGUARDO 



Biibood HOT COUNTRY S 

FOR WEEK ENDING SEPTEMBER 30, 1995 ■ ■ ^9 ■ ^9 ^9 ^9 ■ ■ ■ Htm U I llflUItU 



COMPILED FROM « NATIONAL SAMPLE OF AIRPLAV SUPPLIED W 
BROADCAST DATA SrSTEMS' RADIO TRACK SERVICE. 150 COUNTXr STA- 
TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAV. 7 DATS A 
WEEK. SONGS RANKED BY NUMBER OF DETECTIONS. 



THIS 




*8 


ii 




TITLE 

PROOUCtR tSOtvGWRITCfi 


ARTIST 

.■i".ri 1 NUMBER.piSTRIBIjriNr. i AP.F 1 


PEAK 
POSITION 


1 


1 


1 


8 


* * ★ No. 1 * * * 

1 LIKE IT, 1 LOVE IT 3 »>u « H». 

; STROLJU B GALUMORE <S DUKES i.5 ANOtftSON.M llMLj 


1 * TIM MCGRAW 

iCtiV,CUR8 76%i 


1 


CD 


2 


5 


10 


ONE BOY. ONE GIRL 


♦ COLLIN RAYE 


2 


CD 


4 


9 


10 


IF THE WORLD HAD A FRONT PORCH 


♦ TRACY UWRENCE 

ici.:v]ATlanik:87!:9 


3 


CD 


6 


8 


13 


1 THINK ABOUT IT ALL THE TIME JOHN BERRY 

! .. .1 ■ 1. ■■ CaPIIOL NASHVlUE ALBtJM CUT 


4 


i 


3 


6 


17 


SHOUUD VE ASKED HER FASTER 

1 '1 '.. ■.. '.KiJN.J MEUILKl 


♦ TY ENGUND 

ICI ;,l RCA 642S0 


3 


CD 


8 


10 


4 


SHE'S EVERY WOMAN 


GARTH BROOKS 

CAPIIOL KASHVILLE ALEJM CU I 


6 


CD 


9 


15 


13 


HALFWAY DOWN 




PAm LOVELESS 

ILiiViEi'lL .'..'yifi 


7 


CD 


14 


19 


12 


BETTER THINGS TO 00 ♦ TERRI CLARK 

^ 1 V.-;"- : rHAPlfWT.CLARf.CWAIEHii iL, 1 ^ ; '.'ESCORC T, A=HViLL£ 6!:^ CJb 


8 


CD 


12 


14 


9 


LET'S GO TO VEGAS 




♦ FAITH HILL 

C; IVI WAR'iER BROS i7:b: 


9 


OD 


10 


12 


12 


DON'T STOP 




♦ WADE HAYES 

,C) IV, CG1.UMBIA 77'>]4 


10 


(D 


13 


IE 


10 


I'M NOT STRONG ENOUGH TO SAY NO 


♦ BLACKHAWK 

ICI IVI ARISTA I ?n^7 


11 


12 


7 


2 


13 


ONE EMOTION 

ISlHOUii'. MLHOtAi 


♦ CLINT BLACK 

IVI R[;A c4jb; 


2 


OD 


17 


25 


8 


DUST ON THE BOTTLE 


♦ DAVID LEE MURPHY 

:i:i i.ta -li'jjj 


13 


(El 


18 


23 


6 


NO MAN'S LAND 


♦ JOHN MICHAEL MONTGOMERY 

'.l; r,l ATLANTIC d7.0-: 


14 


15 


5 


3 


21 


THAT AIN'T MY TRUCK 


♦ RHETTAKINS 

C; lu; DtCCA ^^C34 


3 


d) 


16 


21 


11 


(THIS THING CALLED) WANTIN AND HAVIN' IT ALL 


♦ SAWYER BROWN 

il: ivi,:iirb 'fi'D-j 


16 


Cv) 


21 


27 


10 


* * ♦ AlHPOWEB * * * 

SAFE IN THE ARMS OF LOVE ♦ MARTINA MCBRIDE 


17 




23 


26 


7 


* * * AlRPOWER * ♦ ♦ 
SOMETIMES SHE FORGETS 

liBftO'/,\TTfin..,.EAREf 


♦ TRAVIS TRtn 
IVI WAR\ER BROS 17792 


18 




QD 


24 


29 


10 


* * * AlRPOWER * ★ ★ 

ALL 1 NEED TO KNOW 

fifitlKnr iiir.lN MA !l'P[SCi[f(J 


♦ KENNY CHESNEY 

'CjViBNA 6434 7 


19 


(20) 


22 


24 


9 


* ♦ ♦ AlRPOWER ★ * * 

1 WANNA GO TOO FAR ♦ TRISHA YEARWOOD 

(iEUNDtS IL MAftllNEjH KKOiJEfiNi] tV) WCA i&C/fi 


20 


21 


15 


17 


12 


BIG OL' TRUCK 

■4 LARl-.IN h':.HE::[' IT -E H 


♦ TOBY KEITH 

V: PLITYDOR NASHVLLE 57^ ^ 74 


15 


(D 


27 


30 


1 


THE WOMAN IN ME (NEEDS THE MAN IN YOU) ♦ SHANIA TWAIN 

= LA\r,r > T/zf. R , 1 ;.Nr,Ei [V.I WERCURV NA5WILLE 5&23Ce 


22 


(D 


26 


31 


10 


1 LET HER LIE ♦ OARYLE SINGLETARY 

1 srPl'.i:-. R tiiAvM- |- '.'AllOV (1 .lOHNSDNl 'ChV! tlANl 17H1S 


23 


® 


28 


32 


8 


IF 1 WAS A ORINKIN' MAN 

e Bi I ' ! 1 I- •■ : -1.1 




♦ NEAL MCCOY 

Li iv: AI'.ANTic iJl.'i: 


24 


25 


25 


28 


16 


THREE WORDS. TWO HEARTS, ONE NIGHT 


♦ MARK COLLIE 

LMVI.At.I I,,'-'-, 


25 


® 


33 


36 


9 


HEAVEN BOUND (I'M READY) 




♦ SHENANDOAH 


26 


27 


20 


13 


18 


NOT ON YOUR LOVE 




♦ JEFF CARSON 


1 


2t 


19 


7 


17 


1 WANT MY GOODBYE BACK 




♦ TY HERNDON 


7 


(D 


36 


57 


3 


ON MY OWN 

I BfiCWN.R MLLMIFU IB.BACHARACH.C.SAGEdl 


♦ REBA MCENTIRE 

Id ;vi MCA ttioc 


29 


(D 


35 


41 


5 


LIFE GOES ON 

C C:r.AKiLi L iJftAU.L'TTLE 'E.f.A^ iD SRAV.T A<CHLt!H K fOLLESEI 


♦ LITTLE TEXAS 

IV; WAStiEB BROS 17770 


30 


QD 


38 


44 


5 


BACK IN YOUR ARMS AGAIN 




LORRIE MORGAN 


31 


32 


30 


22 


17 


YOU'RE GONNA MISS ME WHEN I'M GONE 


♦ BROOKS & DUNN 

IVI ARISTA ;,^e31 


1 


(D 


53 




2 


WHISKEY UNDER THE BRIDGE 


BROOKS & DUNN 

v; ARISTA ; 7^7,: 


33 


34 


29 


18 


14 


SHE AIN'T YOUR ORDINARY GIRL 


ALABAMA 

Ci iv: RCA M^4*; 


2 


35 


37 


35 


20 


A LITTLE BIT OF YOU 

1 Hf. r • . . ■'.■ ■ ■■■ 1 ■ 1 .M 


Efl-A', 


♦ LEE ROY PARNELL 

IVI CAREER ;,2r:3 


2 


® 


48 


67 


3 


WHO NEEDS YOU BABY 


LJAI.^S 


♦ CLAY WALKER 

,ri,VUj|Ar.T [ 777 1 


36 


(D 


45 


47 


5 


THATS AS CLOSE AS I'LL GET TO LOVING VOL 

iWB5-nN 1) r-VCR^'.!.:" .itrrERf iN.j lEYERSl 


« AARON TIPPIN 

ICi iV) RCA 64392 


37 




Biliboad Top Couotpy Singlos Sal 


THIS 
WEEK 


LAST 
WEEK 




%i 


TITLE LABEL & NUMBER'DISTRieUTING WBEl 


ARTIST 


1 


1 


1 


6 


1 LIKE IT, 1 LOVE IT C1.RB .'t jei 


★ * * No. 1 * * ♦ 

4 »«ks ji No. 1 TIM MCGRAW 


2 


3 


3 


14 


YOU HAVE THE RIGHT TO REMAIN SILENT curb 4769% 


PERFECT STRANGER 


C3) 


4 


4 


8 


ONE BOY, ONE GIRL EPIC 77973 




COLLIN RAYE 


4 


2 


2 


14 


ANY MAN OF MINE/WHOSE BED... • MCRCURV NKmu 44 


e SHANIA TWAIN 


(5) 


8 


10 


7 


I'M NOT STRONG ENOUGH TO SAY NO arista 1 2857 


BLACKHAWK 


t 


5 


5 


14 


NOT ON YOUR LOVE 1:3 r iRs 


h9S4 


JEFF CARSON 


7 


6 


6 


14 


WHEN YOU SAY NOTHING AT AU BN» 643» ALISON KRAUSS & UNION STATION 


S 


7 


7 


9 


PARTY ALL NIGHT ,varn[R BROS 


17806 


JEFF FOXWORTHY 


9 


9 


9 


13 


SOMEONE ELSE'S STAR SSTIUM 6Uli 


BRYAN WHITE 


10 


11 


12 


6 


LETS GO TO VEGAS 'W»N[» 8R0S 1 7181 


FAITH HILL 


11 


12 


11 


12 


SHOULO'VE ASKED HER FASTER RCA 64280 


TY ENGLAND 


(12) 


24 




2 


NO MAN'S LAND Atlantic 87105 


JOHN MICHAEL MONTGOMERY 


13 


13 


13 


3 


OUST ON THE BOTTLE iaca 54944 


DAVID LEE MURPHY 



1/1 

IS 


- £ 


2 WKS 
AGO 


S,- 

is 


TITLE 

t'i7r,|>,lCf R SCNCV.'RlTrR;! 


ARTIST 

. ABEL 4 ^UMBER■0ISTRIBJ^l^,3 LABEL 


5 
is 


® 


42 


53 


3 


I lAfll 1 Al lAfAVC 1 fWC vm 1 
1 WILL MLWMTo LUT/t TUU 

i 8UCh'7,GHAt7,C PARTCW ID PARTQT^l 


ULJLLT rMKTUW « vINt-L uILL 
COLUMBIA ALBI!t7 CUT 


38 


39 


34 


20 


18 


iM nrTu/PPM riAMrPC 
in Dtiwccn LiAnvLd 

^ Tiu is s ri^nE,L ;c bickharot b AIFONSO) 


A DAK Tll 1 IC 
W rHrvl 1 ILLIo 

l-VI ARISTA 1 7^33 


3 


® 


40 


46 


7 


Trni III A TAI IflM' 
ILUUILH iMLnin 

: mv.^ '.V L^DNfB.UIBOUHTY.CWATERS 


LUPICC) 1 

'..[ VI B'tA bJl?,: 


40 




63 


— 


2 


CHECK YES OR NO 

- . I-.',T ■ A .Vf ■ 1.^ 'H ,:iGcEsevi 


♦ GEORGE STRAIT 

IVI t7CJl 'j5127 


41 


® 


44 


48 


5 


GO REST HIGH ON THAT MOUNTAIN 


♦ VINCE GILL 

IVI TAOV 5S0RH 


42 


43 


41 


42 


8 


THAT ROAD NOT TAKEN 


JOE DIFFIE 

IVI EPIC 7797B 


41 


® 


46 


45 


7 


HERE COMES THE RAIN 

:i ,:,.,■> I- V'^, ^ ,MAL,j,F,. ; 'A; 


♦ THE MAVERICKS 

;;i IVI L'CA, 'j!3i:iB[j 


44 


45 


31 


11 


15 


LEAD ON 

' f pr ,vr.,r. ;trajt 10 DILLON T GENTim 


GEORGE STRAIT 

VI L'CW =1^,7)7.4 


7 


46 


43 


39 


19 


AKin CTII 1 
MITiU o 1 ILL 

" ei^lC'A'r, R MCENTIRE IL HENCBER T LlAMESi 


W KLD7A mULM 1 IKL 


2 


47 


49 


49 


6 


vm ID TATTnA 
TUUn 1 Al 1 UU 

H i:Ar,F,,TN,'i iVkSOfi IKOTiTAS 1 TEt7PCH|t,[ 


• OArwlMY KtKbMMW 

1 V;, MERCDR, \ASIlVait 7:7 7 HP 


47 


® 


52 


56 


4 


LUi/b LcSSUNS 

■ 71" .'.'. •[. . 11 [ ■ [ ,', -[ "- L.VELLS MAJORS) 


♦ 1 KALY DiKL) 


48 


49 


50 


51 


6 


cv/rDV 1 ITTI c lA/nDn 
CVtnT Lll ILL WUKU 

.7 |.T r. 1 '.[■'■ 1* H Tc-riM) 


UAI 17rTPUIlA< 

V, MCI, PMPP. 7,-.vC7 


49 


® 


51 


52 


7 


IIOlVUI inLL[NL7L7rinLWV.IKLI.A 

E. [1-1- ■ 


w trvilLiLl 

'71 C-A^'l'jL 'lASMVILLE :'R47: 


50 


® 


54 


55 


4 


WHEN A WOMAN LOVES A MAN 

i Hi NLRICI-.i., PARNELL tM LUrVA.fi, VAN MOYt 


♦ LEE ROY PARNELL 

IV) CAREER 1 .2862 


51 


® 


57 




2 


TROUBLE 

T BRCAVN iT IfvrER 


♦ MARK CHESNUTT 

ICI [VI OECCA 75133 


52 


® 


56 


63 


4 


SAVE THIS ONE FOR ME 

ril,..-MN(l-IAM 7 I.' -. 1 . . -1 -.|7--7\ViE >AMIER 


♦ RICKTREVINO 

ICI [VI -COUMP.A 77':«7'lj 


53 


® 


55 


58 


4 


BILL'S LAUNDROMAT. BAR AND GRILL 


♦ CONFEDERATE RAILROAD 


54 


® 


S9 


c5 


3 


ANYTHING FOR LOVE 


♦ JAMLS H'77'Ubt 


55 




NEW^ 


1 


'* * * Hot Shot Debut ■>• ** 
in pictures alabama 

tliORL'-'.JR ALABAMA Ij CCITLE B E B'-- 111 IOWlHCA644i9 


56 


® 


"I- 


2 


BORN IN THE DARK 


DOUG STONE 


57 


® 


NEW^ 


1 


I'M A STRANGER HERE MYSELF 

: RT - 1 ' .il.CbEV V Ll';OS£V..M.KE(TMt 


♦ PERFECT STRANGER 

'[Cj IVI CURS 7f{.E'3 


58 


® 


62 


73 


3 


HONKY TONK HEALIN' 


♦ DAVID BALL 

V, IVARMRBROS 17783 


59 


60 


60 


59 


5 


IF IT WERE ME 

;iH-.!-- 1 - 1 li^.TERKRICHEYj 


RADNEY FOSTER 

r, iVI ARISTA : 73,31 


59 


® 


66 


74 


4 


WHO'S COUNTING 

^ CTEGAEL.J.K£LIONlR.SPRIN[iai.T.MARTIN.fi 'ft'L.Mjr. 


♦ WESLEY DENNIS 

V MERCUR'I NASI-'.-. [IE 3-j,' 75< 


61 


62 


58 


61 


7 


RAIN THROUGH THE ROOF 

J MCK£U.D.niNr.a.MONTAMI46.MONrAhA.7 WATSONl 


♦ BILLY MONTANA 


58 


63 


64 


72 


5 


FEEL LIKE MAKIN' LOVE 


PHILIP CLAYPOOL 

71 'V CllRe7t7<€' 


63 


64 


65 


62 


18 


WALKING TO JERUSALEM 

TBRi..-.-. 1 .". .-.l-.h. 


♦ TRACY BYRD 

C' IVI ),'7^ cu,'4y 


15 


65 


69 


70 


5 


I'M LISTENING NOW 

JiiJ--:- lAcE lE HILl.BRtGANi 


♦ RON WALLACE 

[■[' IV, Clil'IMlllA 7K[77[ 


65 


66 


67 


64 


13 


PARTY ALL NIGHT 

3 RL - - ■ 7,..'RTHy: 


♦ JEFF FOXWORTHY 

(C[ iV) 'AlARNER BRD3 17806 


53 


67 


68 


54 


16 


DOWN IN TENNESSEE 


MARK CHESNUn 

[VI DECCV) SW50 


23 


68 


72 


60 


20 


FINISH WHAT WE STARTED 

'7 PI 1 ■■ .VEIL \' r.CflE 


♦ DIAMOND RIO 


19 


69 


70 


68 


8 


ANY GAL OF MINE 


GINO THE NEW GUY 

1, 1 [ AHF [ 


56 


70 


61 


50 


16 


IF 1 AIN'T GOT YOU 

D - .1 . .-. [--■-.- -1^1 iri 


MARTY STUART 


46 


® 


NEW^ 


I 


THESE ARMS 

'i lAl- -. -- - 1. - -. .Vi.RIH;G,BAXtR.f f WrtRSl 


♦ BAKER & MYERS 

ICI [VI UCCCUPB 76967 


71 


® 


75 




2 


KISSES DON'T LIE 

PvC,-,i [■ 1, ■ " I'l^EENE-T 


♦ GEORGE DUCAS 

CI CAT-IIOL NAiHVIlLE SS464 


72 


73 


71 


56 


12 


BABY. NOW THAT I'VE FOUND YOU 

Ah',- " - . 


♦ ALISON KRAUSS i UNION STATION 

10 R'JIjr.CiER 4'7C1 


49 


® 


NEW^ 


1 


THE TROUBLE WITH LOVE 


♦ ROB CROSBY 

fCl R)VER NDRT1 3CC6 


74 


® 


NEW^ 


1 


RUBADUBBIN' 

1 i;L^ 1 ID -^iXCAIAN.S PDAWS.B HOBBS) 


♦ KEN MELLONS 

(CI 'IVI EPIC 7bJ:>c6 


75 



O Records shoA'ing an inc»ease in cteftctions ower the pfevwus week, fegardless of chart movement. Airpower awarfleo to those reconJs wtiich 
attain 3000 detections for the first time. ^Videoclip availatxlily. Catalog numOer is lor cassette single, or vmyl if cassHte ts unavailable. (C] 
Cassene sirtgle avaiiabii't/- (D) CD single availability, rMl Cassette maxi-single avallabl'[^/. fT) Vinyl max(-si''g'> availability- IV) Viny! single avaif- 
atality. tX} CD ma«i-sir^ availability, r. 1995, BiiilxM'd''8Pi Oymu-'ication?, 



COMPIUD FROM A NATIONAL SAMPLE OF RETAIL STORE AND 
RACK SALES REPORTS COUECTED. COMPILED, AND PROVIDED BY 

FOR WEEK ENDING SEPTEMBER 30. 1995 



iiriiir 



5s 



15 



19 



NEW^ 



NEW^ 



23 



iLTBEROISTRIBUTING LABEL 



TITLE'.VP.tl 



WALKING TO JERUSALEM MU 55049 



ANGELS AMONG US RU 62643 



IF I WAS A DRINKIN' MAN ATLANTK 87120 



BETTER THINGS T O DO MERCURY NFtSHVTLLE 852 046 
LOVE LESSONS m 55102 



THAT'S AS CLOSE AS I'LL GET TO LOVING YOU RCA 64392 



AARON TIPPIN 



ITS NOT THE END OF THE WORLD CAPITOL NASHVILLE 58432 



BABY, NOW THAT I'VE FOUND YOU ROUNDER 460) ALISON KRAUSS i UNION STATION 



DON'T STOP a3LUMfi]A 77964 



REDNECK STOMP WARNER BROS. LfiU6 



JEFF FOXWORTHY 



(THIS THING CAUEO) WANTIN' AND HAVIN' IT ALL cune 76955 



SAWYER BROWN 



I'M STia DANCIN' WITH YOU COLUMBIA 77842 



CD Records w)t6 the greatm sales gains This week. •Recording Industry Assn. ol America certification tor sales ot 500.000 units. A RIAA 
certitication lor sales of 1 mittion units, witti muttimillion titles indicated try a numeral following the symbol. )t 1995, BiHboartVBPI 
Communicatioris and SoundScan, Inc. 
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CAPITOL'S SHENANDOAH ENJOYS RESURGENCE 



by Wade Jensen 

Box. BY GEORGE: George Strait bursts onto Billboard's Top Country 
Albums at No. 11 with "Strait Out Of The Box," a four-disc career retro- 
spectiw, posting sales of more than 14,000 units. This is the highest-debut- 
ing boxed set on that chart since Billboard began using point-of-sale infor- 
mation in May 1991, and it's the highest-charting multidisc package on the 
country list since Patsy Cline^s "Collection" peaked at No. 29 on Jan. 4, 
1992. The Strait set enters The Billboard 200 at No. 63 and contains sewr- 
al of Strait's first sides for Texas-based D Records. 

MCA Nash\*ille chairman Bruce Hinton says the early demand for the set 
has surprised some retail accounts that historically haven't been particularly 
enthusiastic about stocking boxed sets. Hinton thinks the individualized 
local marketing plans for this set, coupled with Strait's enormous appeal, 
helped set this new benchmark for multidisc packages. He adds that the 
package's appeal is heightened by the unreleased sides, the elaborate book- 
let, and the inclusion of Strait's current single, "Check Yes Or No," which 
is bulleted at No. 41 on Billboard's Hot Country Singles & Tracks. 



Wi 



f ITH A BULLET: Travis Tritt (Warner Bros.) hooks Hot Shot Debut 
honors on Top Country Albums with his first hits collection, "From The 
Beginning," which jumps on that ILst to No. 3, his highest-debuting album. 
Tritt's previous set, "Ten Feet Tall And Bulletproof," entered that list at 
No. 4 in 1994. The new Tritt album sold more tiian 39.000 copies, popping 
onto The Billboard 200 at No. 21. The set contains his radio hits, including 
the traditional ballad "Sometimes She Forgets," which reaches Airpower 
status on Billboard's Hot Country Singles & Tracks at No. 18. Tritt, a Grand 
Ole Opry member since 1992, appeared on "Late Show With David Letter- 
man" on Sept 12, which may have contributed to the strong debut. Mean- 
while, BlackHawk (Arista) debuts with its sophomore project, "Strong 
Enough," entering the country list at No. 4 and The Billboard 200 at No. 22. 



UOING FOR FOUR: Tim McGraw (Curb) commands No. 1 for a third 
consecutive week on Billboard's Hot Country Singles & Tracks with the 
raucous "I Like It, I Love It," and it looks like he could hold the fort again 
next week. Meanwhile, the cassette single racks up a fourth week at No. 1 
on Top Country Singles Sales. McGraw's single outsold the No. 2 title by a 
4-to-l margin. McGraw's third album, "All I Want." hit retail Sept. 19 and 
will debut on next week's charts. 



(Continued from pa<je SO) 

music's e\'er had. It all adds up." 

Regarding "In The Vicinity Of The 
Heart," Carter is quick to credit Don 
Cook for hLs production touch. Besides 
producing the band's Capitol Nash\'ille 
(formerly Liberty) label debut. Clook pro- 
duced its preceding 1993 "Under The 
Kudzu," the last of two Shenandoah 
albums for RCA 

"I didn't want them to stop being 
Shenandoah, but to bring in a a new- kind 
of energy to the group," says Cook, 
reviewing some of the group's hits under 
his production aegis. "So we fcranched out 
a bit, with wilder 'energj'' stufl^ hke 'Janie 
Baker's Lovb SlaN'e,' and tried to incorpo- 
rate dance music, like in 'If Bubba Can 
Dance (I Can Too).' We also tiied typical- 
ly emotional stuff like '1 Wiint lb Be Lowd 
Like That' But with Shenandoah, there's 
always a certain element of fun in the 
music, because they're wrj' upbeat and 
posith^ g«>'s. and [current singlel 'Heav- 
en Bound (I'm Ready)' is indicathe of that 
feeling." 

Cook also singles out Shenandoah's hit 
duet with Alison Krauss on the current 
album's first single, "Somewhere In The 
"Vicinity Of The Ffeart" which many feel 
qiened the door for the rvjx platinum-plus 
bluegrass artist at country radio. But 
Shenandoah \Tx;alist Mart>' R^'bon sees 
it differently. 

"I would say Alison Krauss was help- 
ful to us," sa>Ti Raybon. "People say we 
gaw her a break, but she's what wie fell in 
love with and what we wanted on the 
record, and she helped us" 

Releasing that cut as the album's first 
single, says Capitol Nashville's senior VP 
of promotion Bill Catino, was a "gutsy 
move," considering it was a ballad and 
more a Raybon/Krauss vehicle than 
Shenandoah's. "But it broug^it attentron 
back to the act" he saj-s. 

The duet, Catino adds, is "one of those 
26-week records that's still getting 
[Broadcast Data Systems] plays more 
than some currents out there." The swig 
has helped make the album Shenandoah's 
fastest-selling in its 10-year career, he 
saj^s, comparing sales fueled b\' Capitol 
Na'Oiville singles w ith RC"!A^. 

"Based on peak airplay times, our 
SoundScan on e\ier>* single to date has 
outdone that of 'Bubba' or '111 Go Dowti 
Loving You,' *I Want To Be Loved Like 
That' an<l 'Janie Baker' WTien they were 
tloing 3,0004.000 a week, \\g were (k)ing 
6,000-8.000 a week, and 12,000-15,000 
sometimes, when we peaked with 'Some- 
where In The Mdni^'.' " 

Catino sa\'s that album has sokl more 



than 25,000 copies and looks to the ioeHtx- 
coming ballad single "Always Have, 
Alwaj-s Will" to driv-e it closer to gold. 
"We're still wtirking 'Heaven,' and (pre- 
ceding singlel 'Darned If I Dcsi't (Danged 
If I Do)' is still getting a ton of spin," he 
says. "So every st>ng has had extremely 
strong radio acceptance by an audience 
that they haven't had in awhile." 

Thus, notes Stevens, the groups' series 
of recent radk) hits is particularly impres- 
sive. "From a countn,' radio |x^rsi)ectivTe, 
that's a difficult position to overcome: 
when j'ou ha\^ a few records that don't 
make it for whatever reason," he saj's, 
"you get considered a has-been. But 
they're such good guj's and ahvaj's there 
to help i-adio with their needs for [rfwne 
calls to the statioas or interviews on the 
air or backstage at shows. And they've 
alw^j-s been radio friendly in their sound." 

Indeed, Cook has been pleased not only 
to see Shenanfloah's sales base pick up, 
but to hear all the positive response in the 
Nashville community directed to him. 
"Other producers and publishers come up 
and say, 'That new Shenandoah record is 
my favorite song on the radio,' " says 
Cook. "When your peers and col- 
leagues — the harshest critics of all — say 
nice things, there must be something 
goir>goa" 

Senior VP/GM at RCA Label Group 
Randy Goodman, meanwhile, saj-s that 
based on Shenandoah's resurgent sales, 
he anticipates seeing more RCA catalog 
in the pipeline. At Capitol Nashville, Cati- 



no even envisages a lOth-anniversary 
album. 

"They've been down a pretty tough 
road over the last several .years." adds 
Capitol Nashville president/CEO Scott 
Hendricks. "It seems like they've had to 
jump o\^ more hurdles than most bands 
shoukl ever havv to, but wx' really beHeve 
in them here and are working our butts 
off for them. Our best strategj' remains 
\ra->' simple: find great songs. We have one 
of country music's greatest singers and 
the band harmonies to pull it all off. " 

For Shenandoah, the good news is that 
the phone is ringing. As Raj-bwi notes, it's 
been a real climb. In addition to a 1989 
lawsuit over the band's name, the resul- 
tant bankruptcy, and the label changes 
from Columbia to RC'A to Capitol, the 
group has had to cope v\itJi the departure 
of Stan Thorn, and Raybon's recent self- 
title<l solo gospel album for Sparrow 
added to presumptions that the band was 
breaking up, Raybon saj-s. 

"You don't realize how far down in the 
pit we were." he says. "We had good 
records in the top 10 and still no momen- 
tum. People thought, 'Those guys are 
ovw.' and there have been times when 
could have laid this mess down. But we 
have so many fans that care about us, and 
now the industry's embraced us once 
again. That's what's so special and pre- 
cious about country music: People are 
loyal, and radio is \oysl. WeNe certainly 
been blessed. An act that was gone has 
been revitalized." 



SKAGGS IS BACK ON ATLANTIC 



{Continued from pageSO) 

first and only place in town I wanted to 
go." 

Skaggs' new album cowers a lot of musi- 
cal territory — from the Bill Anderson- 
penned tune "C^'t Control The Wmd" to 
a cover of the late Harry Chapin's "Cat's 
In The Cradle." "It came out better than 
any of us hoped," Skaggs s^ of the latter 
tune. "The song itself ha.'^ so much say 
in it I think with the treatment that we 
did, [we tried] to sUi>- fairly [respectfull of 
its arrangement but again tr>'ing to cross 
that bridge to a new listsiing auctience and 
a new generatioa" 

Heatherly sa^TS Atlantic plans a cam- 
I)aign at radio to make everjwie aware of 
Skaggs' new release. "Well be doing our 
standard radio blitz with Rick>' in terms 
of radio spots aroimd the countn,' — buy- 
ing time on countrj^ radio and CMT and 
that sort of thing." he says. "lAfe're going 



to visit radio and retail with Ricky and we 
plan to do a k)t with the concert tour, hav- 
ing people come out and see hLs show, 
becaase he's such a showTnan." 

The first single/video from the album 
is the tune "Solid (Jround." "It's been near- 
ly four years, if not four >ears, since I've 
had a single at radio," Skaggs saj^s. but he 
doesn't feel apprehensive about country 
raflio's reception. "As crazy as it might 
seem, I still trust radio. I believe in coun- 
try radio. I really do. I believe they will 
play a hit song. If ym gne them a great 
song, they will pl^v it 

"I don't think I've made any enemies at 
radio. I don't think I've burned bridges. 
I've ahva>'s tried to be good to them and 
accommodate them when they'd come to 
our shfftvs. I think we've gi)t a lot of friends 
there, and I think we still can have success 
there again." 



REPRINTS 

For reprints of advertisements or articles 
appearing in Billboard, (minimum of 100) 
call Cindee Weiss 212-536-5003 



COUNTRY SINGLES A-Z 
PUBLISHERS/PERFORMANCE 

TFTIE (Pubiishei Ltcensine Oct ) Sheet Music Dist 

19 ALL I NEED TO KNOW (Love This Town. ASCAP/Davxl 

Aaron. ASCAP/Muirah. BMI) WBM 
*6 AND STILL (Slaistiuck Wmers Group, 

ASCAP.'SUntruck AneeJ. BMI) HL 
69 AHYGALOFMINE(Na(Pu&liiriiKl) 
SS ANYTHING FOR LOVE (Sony Tree BMl/T»ylot Rose. 

BMI) HL 

73 BABl NOW THAT I'VE FOUND TOU (BMG. ASCAP) HL 
31 BACK IH YOUR ARMS AGAIN (Almo, ASCAP/Garttcky. 

ASCAP 'Paul And Jonalhar BMI) WBM 
e BEHER THINGS TO DO (Great Cumberland. BMI/Dia- 

mond Struck, BMI.aom Shapiio. BM(/S<iny Freo. 

BMl.UkeCurti BMI) WBMflL 
21 BIG OL- TRUCK (Sones Of F^HyGom BMl/FokSCO BMI) HL 
54 BILL'S LAUNDROMAT. BAR AND GRIU (Sony Cross 

Keys, ASCAP.IiMMI, ASCAP/MitlhiKis«, BMI/Songs 01 

PolyGtam, BMI) HL 
57 BORN IN THE DUK (HouM Of DusL BMt/Fitst Write. 

BMI} 

41 CHECK VES OR NO Oohn Juan. BMI/V<clof<3 Kay. 
ASCAP) 

10 DON'T STOP (Sony Trn. BMI/Great Cumbeitand. 

BMI/Diamond Struck. BMIyUAe Cuft. BMI) Hmm. 
57 DOWN IN TENNESSEE (EMI Apdl, ASCAP/ldes Of 

March ASCAPiHL 
13 DUST ON THE BOTTLE (N2 D ASCAP) 
49 EVERY UHLE WORD (Caieers-BMG BMt'^ongs Of 

ftjIyGiam. BMLToreshaOow. BMI) HI 



RIGHTS/SHEET MUSIC 



S3 FEEL LIKE MAKIH' LOVE (Badco. ASCAP) 

M FINISH WHAT WE STARTED [Caieeis-BMG BMl/Wain- 

w Tameflane. BM(/UnCer The BrKlge. BM!) HL/W8M 
4Z CO REST HIGH ON THAT MOUNTAIN (Serwfit. BMI) 

WBM 

7 HALFWAY DOWN (Mighty Mce BMI/laudersongs 

BMVBiue Wal«f. BMI) HL 
2t HEAVEN BOUND (I'M READY] (EMI Blackwood. 

BUl/R>£ht Hey BMll.nde Manor. BMI) HL 
44 HERE COMES THE RAIN [Sony Int. BMI/Raul Mate. 

BMl^(>riES 01 PotyGram. BMI/Smn Al«eb, BMI) KL 

59 HOHKV TONK HEALIH' (EMI Blachwood. BMI/Forrest 
m\% BMDWBM/HL 

70 IF I AIN'T GOT YOU (Almo, ASCAP/W8. ASCAP/8<g 
Tiaciw, ASCAP) WBM 

60 IF IT WERE ME (PolyGram Inl'l, BMI/Sl lulien. 
BMI/Migtity Nice, BMI) HI 

34 IF I WAS A ORIHKIN' MAN (CMI Tower Street. 

BMI/MCA Canada. SOCAN/Sold For A Song. 

SOCAN,/Brol^ef Bart ASCAP) HL 
3 IF THE WORLD HAD A FRONT PORCH (TLL. 

ASCAP,''Lac Ciranfl. AS(yiP/MLjy Buono. BMl/Sony Inro. 

BMlJ«Fite«. BMi) WBMyKl 
23 I LET HER LIE (B>c Giant, BMI/Dr Vet. BMI/Little 

Dakota, BMI) 

1 I LIKE IT. I LOVE IT (Emdar, ASCAP/Texas Wedge. 
ASCAP/Rick Hai. ASCAP) VTSM 
Sa I'M A STRANGER HERE MYSELF (Cross Timb«rs. 



SMt/Biiglit LiK« Ihc Sun, BMI/Forerunner BMI/Palm 
Island, BMi) 

65 I'M LISTENING MOW (New Haven, BMI/Music H<ll. 

BMI/AMR . ASCAP/Sierra Home, ASCAP) WBM 
11 I'M NOT STRONG ENOUGH TO SAY NO (Zomba. 

ASCAP) WBM 

39 IN BETWEEN DANCES (Almo, ASCAP/Oaig Bickhanlt 

ASCAP/Scanel 1 Sister. ASMP) WBM 
S6 IM PICTURES (BMG. ASCAP/Careers^BMC BMI) 

4 I THINK ABOUT IT ALL THE TIME (New Don. 

ASCAPJ^ew Ma>es, ASCAP/lrving, BMD WBM 

50 ITS HOT THE END Of THE WORLD {S{>Ty Tree. BMlTer- 

ilee, BMl.'D-fei, BMl^ny Ocss Keys ASCAP) HL 
20 I WANNA GO TOO FAR (CJt'eers BMG. BMI/Doo 

Layng. BMI/^ivmg. BUL^'Gottci Bay. BMI] mUMl 
2S I WANT MY GOODBYE BACK (Loneitude BMl/AueusI 

Wind. BMI/t^ciidersliol. BMI,/Sydney Inn, BML^Cave 

Berg. BMIIWBM 
38 I WILL ALWAYS LOVE YOU WvetApole. BMI) WBM 
72 KISSES DON'T LIE (PolyGram Jnt t ASCAP/Veg-0- 

MusK. ASCAP/Songs Of PolyCram. BMl/Banlry Bay. 

BMI) 

45 LEAD ON (Acutt-Rose. BMI/Maypop. BMI/WMcountry. 
BMI) WBM 

5 LEFS GO TO VEGAS (All Ov«i Town. BMl/Sony Tiee. 
BMI) WBM/HL 

30 LIFE GOES ON (Howlin Hits. ASCAP/Square West. 

ASCAP/Kicking Bird, BMI/Thomahawk. BMl^reets- 

BMG. BMI/6ieaker Maker BMi) WSM^HL 
35 A LiniE BIT OF YOU (WB, ASCAP/Big Tracloi. 

ASCAP/Almo ASCAP/Daddy Raftbit. ASCAP) WBM 
48 LOVE LESSONS {Saddle Tan. BM I/Ac uH- Rase. 

BMl/Hewiit. ASCAP) WBM 
14 NO MAN'S LAND (All Over Town. BMl/Sony Tree. 



BMI/Ndw WoU, BMI/Loue This Town, ASCAP/David 

Aaron. ASCAP) WBM^L 
27 HOT ON YOUR LOVE (Slroudacaster. BMVBat>y Mae. 

BMl/Wamet-IameHane, BMI) WBM 
2 ONE BOY ONE GIRL (EMI Blackwood, BMI/Marh Alan 

Springer. BMI) HL 
12 ONE EMOTION (Blackened, BMI/lrving. BMI) V^M 
29 ON MY OWN (New HidOen Valley, ASCAP/Carole Bayer 

Sager. BMI) WBM 
66 PARn ALL NIGHT (Shatiloo, BMI/Max Laffs. BMI) 
G3 RAIN THROUGH THE ROOF (Macnasong. BMI/n«d 

Ouia. BMI/KillSf Boy. BMI/Semp Quavei. BMI) 
75 RUB-A-DUBBtN' [Goodman Walker. BMI/Becksroo 

BMl/Stwot SlraiRtil ASCAP) 

17 SAFE IN THE ARMS OF LOVE (Irving. SMt/Tortunat« 
Moon BMI.'la Rue Two BMl'Zanesville. BMI) WBM 

S3 SAVE THIS ONE FOR ME (EMI Apnl ASCAP/tdes Of 
March. ASCAP/Slafslrucli Wnlers Group ASCAP/Marh 
D. ASCAP) ML 

34 SHE AINT YOUR ORDINARY GIRL (Suji toe BMl/My 
Split. BMI) 

6 SHE'S EVERY WOMAN (BMG, ASCAP/Mator Bob, 

ASCAP) WBM/HL 
5 SHOULD'VE ASKED HER FASTER (Lrttle Btg Town, 

BMl'Ametican Made. BMI/Mighty Nks. BUI/AI Ander- 

song. BMI) WBM/HL 

18 SOMETIMES SHE FORGETS (WB ASCAP) WBM 

40 TEQUILA TAIKIN' (Hidden Planet. BMlL/Ensi£n. 

BML^Great Cumberland. BMI) WBkV>IL 
15 THAT AIN7 ATY TRUCK (Great Cumberlartd. BMI/Dia- 

mond Struck. BMl/Sony Tree. BMi/Mike Curb. BMI) 

WBM/HL 

43 THAT ROAD NOT TAKEN (HirTtown&etf s. ASCAP/WDOd 
Newton. ASCAP/Miss Pammy's, ASCAP/Soutti Paw. 



BMI/Terry Rose. BMI/Woodfile BMI) 
37 THAT'S AS CLOSE AS I'LL GH TO LOVING YOU 

(Mdames BML1 R S , BML^gle BMlVving. BMI/Almo 

ASCAP/TikJu MtriTi, ASCAP/Siren. SABAM) WBM 
71 THESE ARMS (Zoiriba. ASCAP/Dme Stars. ASCAP) 
Ifi (THIS THING CALLED) WANTIN' AND HAVW IT AU 

(WB. ASCAP/Samosoman. ASCAP/Avakin Way. ASCAP) 

WBM 

25 THREE WORDS, TWO HEARTS. ONE NIGHT (Mustc 

Corp Of Ameoca, BMI/Marh Collie. BMI/Housenotes, 

74 THE TROUBLE WITH LOVE (Music Corp Ot Amenca. 
BMI/'Santee Rtvh. BML'^ckwood, BMI/Ticket To Ride. 
BMI) 

52 TROUBLE (Bra N Sts, BMI/Kerth Sykes. BMI) 

64 WALKING TO JERUSALEM (Sony Tree, BMI/Katy's 

Raintiow BMl/StarstrL-ck Writers Groop. ASCAP/MaA 

D , ASCAP} HL 

51 WHEN A WOMAN LOVES A MAN (Ma)or Bofe. 

ASCAP,'Sony f-ee BMI.lrue South. BMI) WBWHL 
33 WHISKEY UNDER THE BRIDGE (Sony Tree. BMl^n 

Cook. BML'Sutfalo Praine. BMI^'Showbtlly BMI) 
36 WHO NEEDS YOU BABY (Lon James. BMI/liivJa Cobb 

BMI/Ihat s A Smash. BMl/Sony Cross Keys 

ASCAP/Kim Williams. ASCAP) HL 
61 WHO'S COUNTING (EMI April ASCAP.^'StroiKlacaster. 

BMl'Batiy Mae. BMI! WBM.-ML 
22 THE WOMAN IN ME (NEEDS THE MAN IH YOU) 

(Loon Echo, BMI/Zomlia, ASCAP) WBM 
32 YOU'RE GONNA MISS ME WHEN I'M GONE (Sony 

Tree, BMI^uffalo Prairie BMI/Showbilly BMIA)iKi 

Cook. BMI) HL 

47 YOUR TAHOO (Songs Of PolyGram, BMI/Seven 
Angels. BMI/Night River. ASCAP) HI 
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MSCAP DOES 180: In cool contrast to its swellerinK 
outdoor event held last year. ASCAP went indoors to 
host the third annual El 
Premio ASCAP and 
ilelivered a smooth pro- 
gram highlif^htcd by 
well-received perfor- 
mances from Tropi- 
Jazz/Sony trumpeter 
Humberto Ramirez and 
BMG luminaries Juan 
Gabriel and Raiil di 
Blasio. 
Staged at the glitzy 
GABfliEL Miami Beach, Fla., night- 

club Tropigala. El Pre- 
mio ASCAP feted its member songwriters and pub- 
lishers (Billboard, Sept. Zi). Di Bla.sio proved an affable 
host, sprinkling humor and humility in nearly equal 
doses. ASCAP currently owns the most titles on Bill- 
board's Hot Latin Tracks chart. 

Di Blasio, by the way. has just finished his latest 
album, due out later this year. Famed studio whiz Phil 
Ramone produced; Emilio Estefan Jr. served as advis- 




r APAL PERFORMANCES: SBK/EMI Latin sUr Jon 
Secada is slated to appear Oct. 7 at New York's Central 
Park as part of Pope John Paul II's U.S. visit. His 
sujierstar mentor (illoria Estefan is due to i>orform for 
the Pope on Oct. 27 during a ceremony to commemorate 
the 50th anniversary of his ordination a.s a priest. 

MiSCELLANEA: Argentinian retail giant Musimun- 
do reports that the 1995 MTV Video Music Awards 
sparked a ."jOf^ increase in album sales of "Cracked Rear 
View" by Atlantic stars Hootie & the Blowfish. There 
was also heavy demand for TLC's "CrazySexyCool" 
(LaFace/Arista) and Alanis Morisselte's "Jagged Little 
Pill" (Maverick/Reprise/Warnerl. Unfortunatel.v. 
"CrazySexyCool" was out of stock and ".lagged Little 
Pill" had not been released in Argentina . . . Sammi 
Gonzalez has been appointed PD of KICK-FM Dallas. 
She joined the station in August as a midday DJ. 

The RITE OF STRINGS: Jean-Luc Ponly, Stanley 
Clarke, and \\ Di Meola— are set to play Sunday (24) 
in Caracas, Venezuela, and Monday (25) in San Juan, 
Puerto Rico. A&M/Perspective legend Barry White is 
booked to play Monday (25) through Wednesday (27) in 
Sao Paulo, Brazil, and is slated to appear Friday (29) and 
Saturday (30) in Rio de .Janeiro, Brazil. All of these 
shows are being produced by Miami promotion company 
Water Brother Productions . . . Selena's record-tying 10- 
week run at the top of Hot Latin Tracks ended this week 
as her ballad "Tu Solo Tu" (EMI Latin) is displaced by 
Luis Miguel's "Si Nos Dejan" (WEA Latina). 

AHsbitance ill preparing this coltirmi was provided by 
Marcelo Fenidiidez Bitar in Hnem^ Aires. 
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Hot Latin Tracl(s 



THIS 
WEEK 


LAST 
WEEK 


is 


WKS- ON 
CHART 


COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST 
DATA SYSTEMS' RADIO TRACK SERVICE, 93 LATIN MUSIC STATIONS ARE 
ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A V/EEK 

ARTIST TITLE 

lABELWSTRlBUTING LABEL PRODUCER (SONGWRITER! 


CD 


4 




2 


* ★ ★ No. 1 * ♦ * 

LUIS MIGUEL SI NOS DEJAN 

WEAlArtNA I«-*a(,Nf,, 1 L,MtGUEL,K OBIiiW U A I'MENEZ) 


(T) 


2 


2 


7 


LOS TIGRES DEL NORTE 


GOLPES EN ri CORAZON 

■MNL IHVAIENCIAI 


3 


J 


I 


12 


SELENA 

EMIIAT. 


♦ TU SOLO TU 

JII»NAmF;ifVAlI!fiE(All 


CD 


3 


3 


7 


M. A. SOUS Y LOS BUKIS 

■ JNiJ'VlW 


SERA MEJOR QUE TE VAYAS 

A'ASOir, iMAf.l| ■<,! 


i 


5 


4 


14 


SELENA 

•Ml b^'IN 


♦ 1 COULD FALL IN LOVE 

H EHHWA'. ,,K HOWA^i 


CD 


7 


11 


3 


MAZZ 

fUl 1 A'lN 


ESTUPIDO ROMANTICO 

-,r«,'AlE.':--ASTi,lPII ,-,HVEIA. 


CT) 


12 


15 


3 


CRISTIAN 


VUELVEME A (JUERER 

AVE'.EiANO ['(MRS , AVENEA'lEi , ,HEi1, 




6 


g 


4 


MARC ANTHONY 


SE ME SIGUE OLVIDANDO 




15 


19 


3 


★ * *AlRPOWER* * * 

GLORIA ESTEFAN ♦ ABRIENIX) PUERTAS 
mcSOrjY E£STEFANJfl,.K-SANTANOERiASANTAMO£R» 


Go) 


14 


20 


3 


♦ * * AlRPOWER* ★ ★ 

THALIA PIEL MORENA 

EMI LAIIN E ESTEf AN .R ,K SANTAVOER lA SANTANDERl 


fID 


13 




2 


★ * * AlRPOWER* * * 

RICKY MARTIN TE EXTRANO. TE OLVIOO. IE AMO 
WNr KC PORTER ICLARAI 


02; 


10 


9 


3 




,l,A'<r,ARa|r| ; lUAH -.ABB El 


14 


9 


5 




CARLOS VIVES 

p",,r,B;M)Ari.,-! 


♦ LA TIERRA DELOLVIDO 

J.IFFBF AIR |,r VIVES 1 BFNA.IFES: 


14 


8 


7 




BANDAZETA 


REVENTON UNISEX 

,'E lUK :.-E J UK', 


15 


11 


8 


8 


BANDA MACHOS 


Ml CHICA IDEAL 

J alfaa: 1 j-:iii, 


Ub; 


18 


23 


6 


ELSA GARCIA 

Fi/i iA: •. 


LA LUNA SERA LA LUNA 

E,MHCiA lEA MAHHOQUI! 


17 


17 


13 


19 


LA MAFIA 


* NADIE 

M 1 <-HT--NRFBr.Ei IB iAcAaRlVAMI 




32 




2 


JULIO IGLESIAS 


BAILA MORENA 

»ABri«iR,m,B,EERROl 




27 


27 


4 


GUARDIANES DEL AMOR 

As:niAHMr, 


PARA QUE QUIERO UN CORAZON 

,WA<-M!:,.CA.DERONl 


20 


16 


12 


8 


LOS CAMINANTES 


EL DINERO 


(21) 


28 


36 


3 


EMILIO ♦irS NOT THE END OF THE WORLD 

,Vi-- Ti;,, \A>-',I' LEVI iJiTiN 3 UECKE" If NELSC^,L KlO%E.LCLAR,KJ 




22 




2 


INTOCABLE 

EMI lA' ■. 


LA MENTIRA 

I i AVAL* :N0I dSIEOl 


23 


24 




2 


JERRY RIVERA 


AHORA QUE ESTOY SOLO 

-,sa-TDiuiAiiBEri 


24 


26 


25 


5 


ALEJANDRO FERNANDEZ 


COMO QUIEN PIEROE UNA ESTRatA 

'HiAMIFEin-iUHADA; 


Koj 


30 




2 


EL GRAN COMBO 


NO DIGAS QUE NO 

hlThlEfiFUI«A'jnAiI,'-.1El),-| RRAMAl 


(26) 


37 




2 


PIMPINELA 

1,.-.|.:,»AM|A-I'l0 


PASE LO QUE PASE 

r.Al AN 1 fJH Af, 1 1 r.Al AEU fiAl ANl 


27 


19 


10 


8 


ANA BARBARA 

M t■-.IV:^A,•:-■^OvlE^ 


LA TRAMPA 

A PAS'nf? lE RARRIENTOSl 


28 


20 


14 


10 


LOS DEL RIO 

A»IOIA5l/r, 


• MACARENA 

L0SCELR'3;AiWE»LiV<lN;-.ERBlii;i 




NEW^ 


I 


MANNY MANUEL 


SI UNA VEZ 

.■ -iv ,rivioi 


{JO) 


39 




5 


MICHAEL SALGADO 


♦ CRUZ DE MADERA 




HEW^ 




LOS PALOMINOS 

SONY 


LA LLAMA 

U 1 iFhTENRFftv-ER IR ,M BFUTni 


(D 


40 


40 


3 


MOJADO 

EOhnviSA 


TU PIERDES MAS 

1 ,n;Ah(llE.-,HAVE7MARONE7l 


1® 


NEW^ 


1 


MICHAEL JACKSON 

EPT, 


♦ YOU ARE NOT ALONE 

M lAEKSIWBIlElJYIHSEMtl 


CM> 


NEW^ 


1 


LOS FUGITIVOS 


VELETA LOCA 

pme™ a A,-,IJIIE1 


cm 


36 


26 


8 


VICENTE FERNANDEZ 

fjENV 


CONOCI A TU ESPOSO 

=> RAM RE,' ,M IIRIETAl 


X 


21 


16 


7 


LOS CANTANTES 

LEEITA!.": 


EL VENAO 

■avAIOYlRORlANDOl 


QD 


NEW^ 


1 


TIRANOS DEL NORTE 


TRAMPA MORTAL 

i™tine/,etorre.si 


QD 


NEW^ 


1 


BANDA TORO 

E'jr.L'V :A 


TE LLEGARA Ml OLVIDO 

NSIMlARfS/JEfllA )UA14 I-JIBRIFI ! 


CD 


NEW^ 


1 


ESMI TAUMANTEZ 

FnNOViSA 


CON EL TIEMPO 

R TAI AMANTE.' A VARf.A.S lA VARMSE 


i w 


31 


38 


3 


OLGA TANON 

Y,£A lATlNA 


UNA NOCHE MAS 

0 TANON IR VASOUEJO 



_ 2 8 STATIONS 

1 CRISTIAN MCLODr/rmoviu 
VUELVEME A QUERER 

2 RICKY MARTIN SCMV 

TE EXTRANO, TE OLVIDO , . 

3 CARLOS VIVES poltgham 
lAIino la TIERRA del,., 

4 LUIS MIGUEL wla latina 
SI NOS DEJAN 

5 THALIA EMI LATIN 
PIEL MORENA 

6 PIMPINELA POLYGRAM LATi 
NO PASE LO QUE PASE 

7 GLORIA ESTEFAN EPiDSONv 
ABRIENDO PUERTAS 

a MANA WU LATINA 

HUNOIDO EN UN RINCON 
9 DONATO I. ESTEFAHO SONY 

Y BAILO 
10 SELENA LMI LATIN 

I COULD FALL IN LOVE 
n ALEJANDRO SANZ au\ jvii 

NA LAfUERZADEL 
t2 MARC ANTHONY sohg 

NQ'SONY SE ML SIGUE,., 

13 WILKINS FCA.BfAG 
QUE HAS HECHO DE Mr 

14 EDNITA NAZARIO EMI latin 
GATA SIN LUNA 

1 5 PORTO LATINO RODVEN 
PiVira'] AMQR 



TROPICAL7SALSA 



18 STATIONS 

MARC ANTHONY SOW lati 

NO'SONV SEME SIGUE... 

JERRY RIVERA SCWy 

AHORA QUE ESTOY SOLO 

MANNY MANUEL MtRLNGA. 

ZQ'SONY SI UNA VEZ 

EL GRAN COMBO fonovisa 

NO DiGAS QUE NO 

LOS CANTANTES MDNTANO 

EL VENAO 

JOHNNY RIVERA 

SONERO.-SONY DEJAME.-. 

INDIA SOHO LATINCVSONY 

0 ELLAO VO 

OLGA TANON WEA latina 

UNA NOCHE MAS 

JAILENE FMI LATIN 

SOY UNA OAMA 

REY RUIZ SONY 

LL RLY DLL MUNDO 

RICKY MARTIN SONY 

TE EXTRANO, TE OLVIDO. 

CRISTIAN MELODY'fONOVIBA 

VUELVEME AQUERER 

GIRO SDL'SONY 

SI TU SUPIERAS 

MICHAEL JACKSON 

EPiOSONV YOU ARE NOT . 

TTTO NIEVES RMMi'SONY 

NO M£ Que DA MAa 



REGIONAL MEXICAN 



53 STATIONS 

1 LOS TIGRES DEL NORTE 

roMOviSA GOLPES EN EL... 

2 SELENA EMI lATiN 
TU SOLO TU 

3 M A, SOUS Y LOS BUKIS 
FONOViSA SERA MEJOR,,. 

4 LUIS MIGUEL wtA latina 
SI NOS DEJAN 

5 MAZZ EMI LATIN 
ESTUPIDO ROMANTICO 

6 JUAN GABRIEL ARiOtABMG 
CANCION 187 

7 BANDA 2ETA roNOViSA 
REVENTON UNISEX 

8 BANDA MACHOS FONOViSA 
Ml CHICA IDEAL 

9 LA hUFIA SONY 
NADIE 

10 ELSA GARCIA EMi LATIN 
LA LUNA SERA LA LUNA 

11 LOS CAMINANTES 

LUNATONWISA EL DINERO 

12 INTOCABLE Cmi latin 
LA MENTIRA 

13 EMfLIO CAPITOL 

NASHVILlLtWI LATIN ITS... 

14 MICHAEL SALGADO MEY 
CRUZ DE MADERA 

15 ALEJANDRO FERNANDEZ 



1 aelpdi'j' 



"' A team *fich 



liii 
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Sony Puts Argentina Into 'Trance' 



■ BY MARCELO FERNANDEZ BITAR 

BUENOS AIRES— Nue^D Rock Argenli- 
no, a multi-act concert tour modeled on 
Lollapalooza, has produced a fast-rising 
act Ci^ed Babasonicoi. 

"Trance Zomba," the second Sony 
album by the versatile rock band once 
desoTbed as the 'Argentine Beastie Boys," 
has sokll5,CI00 copies — a respectable taify 
for an alternative act The band's launch 
concert last year at Buenos Aires' Broad- 
vis^ Theater drew an unexpected sellout 
croftiiofl^X). 

Babas6nicos lead singer Adriin 
Dargelos says that both the group and 
Sony executive were astonished by the 
attendance, adding that the label is sur- 
prised by the band's professianaHsm. "We 
constantly show them projects with 
detailed budgets and schedules," says 
Dargel66. 

Sony executiws are so high on alterna- 
tive rock, in fact, that they signed 
Babasdnicoe' good friends Los Briyos, 




BABASONICOS 



another staple act of the 3->«ar-oki Nuevo 
Rock Argentiiw series. 

Babasonicos were inked by Sony in 1993 
after the label's A& R director, Sergio Gar- 
cia, asked Gustavo Ceratio and Daniel 
Melero, members of then Sony act Soda 
Stereo, to recommend acts to sign. 

Both Ceratio and Melero immediately 
suggested Babasdnicos, which previously 
COflpened a concert for Soda Stereo. Other 
acts opening for Soda Stereo on that bill 
came to represent a new generation of rock 
groups popularly known as Los S6nico6 
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(the Same Ones). 

Babas6nicoe' Sony debut, "I^sto " yield- 
ed the first single, "D-Generation," which 
contained a rebellious, anthemic chorus: 
"Something is happening in my genera- 
tion, and w don't care about your opinicm." 

A video for "D-Generation," made by 
Dargel6s and the band's guitarist, Uma-T, 
showed the band members mixing hippe 
and skater clothes with a pro-mar\juana 
attitude that permeates "Pasto," which Kt- 
erally means "grass" in Spanish. 

As a live act, Babas6nicoe put on an ever- 
changing show that has featured the band 
dressing as futuristic Japanese cartoon 
characters, auto rac0^ Hawaiian tourists, 
and actw^ in a 3D nwie (with each con- 
certgoer recehing a pair of 3D glasses). 

"We consider ourseK^ freaks," saj-s 
Dargelos, "because we like kw-budget B- 
nwties, comic books, and pulp fictioa Our 
music inwKes attitude, image, and audb." 

The septet's soi^Kimore album, "Trance 
Zomba," boasted the hit "Maldn" and fea- 
tured what the band calls "musical 
odysseys" — image-laden vignettes 
describing such urban subcultures as 
rdler-skating gangs, surf er^ and hardccre 
rock fans. 

Having just concluded its Trash-0- 
Rama tour in the U.S. and Mexico, 
Babas6nicos haw begun work on their 
upcaning third album, tentathely titled 
"Dopadromo." Co-producing the new 
album with the band is Andrew Weiss, for- 
mer bassist with the Rollins Band and pro- 
ducer of lAfeen. 

"Wfe sent Mfeiss the secwd album, and 
he immediately called to say he liked our 
mixture of different styles," says 
Dargel6s.The band expects to play Chica- 
go and New York later this year 



LATIN TRACKS A-Z 

nTLE (Publisher - Licensing Org.) Sheet Music Dat 

9 ABAIENDO PUERTAS (FIPP, BMII 

23 AHORA QUE ESTOV SOLO CPSO Ltd . ASCAPyGeminis 
StafCofp ASCAP) 

11 BAlUt MOREM {Kv Music. ASCAP/Ttata Music, 
ASCAP) 

12 CANCHM 117 (BMG Songs. ASCAP) 

24 COfW QUIEN PfERDE UNA ESTRELLA (Um Musiu. 

ASCAP) 

29 CON EL IIEMPO (Caprr>gh1 Control) 

35 CONOCI A TU ESPOSO (CopyrigM ConlroO 
W CRUZ DE MADERA (San Antmo Music. BMI) 

20 a DINERO (Coovnght Corrtroi) 

36 a VEHAOICapynghl Control) 

6 ESTUPIDO ROMAMnCO (Pmc* Rock. BMl^ont 
Iguana. BMI) 

2 GOLPES EN EL COfiAZOH (Tigm Dfll Nofta E M . 
BMI) 

5 ) COULD FALL IN LOVE (Sony Tunes, ASCAPA»llow 
CKphanl ASCAPi-Sony, ASCAP) 

21 IT'S NOT THE END OF THE WORLD (Sony Tree. 
BMl,ai)r.iee. 6M(/Sony Cross Keys, ASCAP/0-Te< 
Ml SIC BMI) 

31 LA LLAMA (Cop/T«ni Control) 

IS LA LUNA SERA LA LUNA (EMI April. BMI) 

22 LA HENT1RA ICooyneht ConKol) 

13 LA TIERRA DEL OLVIDO {CopyrtcM Control) 
77 LA TRAHPA (Fonovisa, SESAC) 

25 MACAREHA (Coprnetit Control) 

15 Ml CHICA IDEAL Uam Emerlaininent, BMI) 

17 NADIE iMattoia, ASCAPAjrnna£i, ASCAP/)*amer 

Ctiapp«ll. ASCAP) 
25 NODIGASOUENOCDecel.BMI) 
19 PARA QUE QUIERO UN CORAZON (BMG Songs. 

ASCAP) 

2fi PASE LO QUE PASE (Comngrtt Control) 

10 PIELMOREKAtFIPP. BMI) 

14 REVENTON UNISQ (Copyngtit Control) 

8 SE ME SIGUE OLVIDANDO (BMG Music BMf) 
4 SERA MEJOR QUE TE VATAS (Mas l^tin, SESAC) 
1 SI NOS DEIAH ;Unichijppell ASCAP) 
29 SI UNA VE2 IPeace Roch. BMt/im Blackwood. 
BMi,'Ff.'eCjindel, BMII 

11 7E E)aRAJ(0, TE OIVIDO. TE AMO (Cooyrigfit 
ControJl 

39 TE LLEGARA Ml OLVlOO (BMG Songs. ASCAP) 

37 TRAMPA MORTAL (Luna, BMI) 

32 TU PIEROCS MAS (Coprf«ttI Control) 

3 TU SOLO TU IPMr Int I . BMI) 

40 UNA NOCHE MAS {WlALatma. ASCAP) 
34 VELETA LOCA (Copyr^hl Contiol) 

7 VUELVEME A QUERER (Fonovisa, SESAC) 

33 rOU ARE NOT ALONE (Zomlu BM(/R (telly. BMI) 



THEg 


ill 






Compiled trom 


a national ^Tip e of retail store and rack sales reports coJ eclM. 


n 50 niifjB' 

compilec, an] pfovKMd &/ ■■■■■ 


St 


li 


h 


ARTIST LABEL & NUMBCRtHSTRIBUDNG LABEL TITLE 








* ★ * No. 1 


* ★ * 


1 


1 


9 


SELENA EMI LATir4'»l 34123:'D>*I LATir^ 9 iMe^ 


s«>4o-l DREAMING OF YOU 


2 


2 


25 


GIPSY KINGS NONESUCH 7935a*G 


THE BEST OF GIPSY KINGS 


3 


3 


78 


SELENA A EMI LATIN 28803 H 


AMOR PROHIBIDO 








* * * Hot Shot Debut ★ ★ * 


CD 


NEW^ 


MAZZ Eui'^ai i(JB 


SOLO PARA Tl 




4 


12 


JULIO IGLESIAS _0'.f bito* 


LA CARRETERA 








* ★ * Greatest Gainer * ★ ★ 




6 


U 


VARIOUS ARTISTS ao>ola 2v13>^bug 


MACARENA MIX 


1 


5 


6 


CARLOS VIVES polvgrah latino 531 B 


LA TIERRA DEL OLVIDO 


t 


7 


56 


LUIS MIGUEL A wu latiha 97234 


SEGUN DO ROMANCE 


CD 


10 


9 


JUAN GABRIEL ariola f^saOBMG 


EL MEXICO QUE SE NOS FUE 


10 


8 




LOS TIGRES DEL NORTE '^-no« s;. ..rjr,D 


EL EJEMPLO 


11 


9 


38 


SELENA EM. LATIN 30907 


12 SUPER EXITOS 


12 


11 


13 


VARIOUS ARTISTS RODvEN 3209 


CUMBIA TRISTE 


13 


12 


117 


GLORIA ESTEFAN A epic 538D7/SONy 


Ml TIERRA 


14 


IS 


16 


MARC ANTHONY SOMD latiwo bi 582/sonv I 


TODOASUTIEMPO 


Gs) 


22 


18 


M. A. SOUS Y LOS BUKIS • FONOvi&a OSOS 


■ POft AMOR A Ml PUEBLO 


16 


13 


11 


JUAN LUIS GUERRA 440 karcn 294ianuG 


GBANDES EXITOS 


p 


IB 


16 


INTOCABLE mi latin 32632 


OTRO MUNOO 


18 


17 


96 


SELENA • EMI LATIN 42770 


LIVEl 


1> 


14 


29 


LA MAFIA softv 81520 Bi 


EXITOS EN VIVO 


?v 




Ji- 


MANA .-. ■ ■..■:,-Bi 


CUANDO LOS ANGELES LLORAN 


21 


23 


ll? 


SOUNDTRACK llektra *si2aafEG 


THE MAMBO KINGS 


22 


25 


9 


LOS HERMANOS ROSARK) uRtN oiMfarGftAW latino LOS OUENOS DEL SWING 


23 


19 


117 


LUIS MKSUEL A wea latina 75805 


ROMANCE 


24 


26 


17 


VICENTE FERNANDEZ sonv B1S65 


AUNQUE ME DUELA EL ALMA 


2S 


20 


91 


SELENA • EMI LATW 42635 


ENTRE A Ml MUNDO 


® 


33 


37 


EL GENERAL RCA 2 ii>90>«UG 


ES MUNDIAL 


27 


21 


12 


JERRY RIVERA soNTaii83 


HMGIA 


21 


29 


25 


SELENA Y GRACIELA BELTRAN EMi lAliN 32639 LAS REINAS DEL PUEBLO 


29 


36 


117 


LINDA RONSTADTA elektra 6076S/EEG 


CANCIONES DE Ml PADRE 




Ji- 


JL 


ALBITA _-L_._L-.- ',':or. tpic -j^L^tiOSv 


NO St PARCCE A NADA 


31 


ll 


51 


INDIA SOHO LATINO S1373.'SONr 


DICEN QUE SOY 




39 


2 


JOSE LUIS RODRIGUEZ rooven 3212 


LO MEJOR DE- 


39 


28 


16 


LOS PALOMINOS sony 81567 


EL GANAOOR 


(D 


NEW^ 


THALIA EMI LATIN 3S217 


EN EXTASIS 


® 


42 


14 


LOS DEL RIO ARIOLA 1857(VBUG 


A Ml ME GUSTA 


3( 


32 


6 


BAN DA MACHOS FDWViSA 6034 


Ml CHICA IDEAL 


37 


31 


117 


MANA • WEA LATINA 90818 


DONDE JUGARAN LOS NINOS 


31 


41 


ID 


LOS FUGITIVOS ROOven 3205 


ILUSIONES 


39 


34 


30 


PEDRO FERNANDEZ poltgrajm latino 526 175 Ml FORMA DE SENTIR 


(¥) 


15 


32 


BRONCO FotiovisA 6029 


ROMPIENOO BARRERAS 


41 


35 


117 


GIPSY KINGSA aEt(IRA60B45,tEG 


GIPSY KINGS 


42 


37 


B 


KINITO MENDEZ J&N 35164/EMi LATIN 


EL HOMBRE MERENGUE 


43 


30 


72 


CARLOS VIVES polygram latino 518 SS4 ■ 


CLASICOS DE LA PROVINCIA 


44 


38 


25 


VARKIUS MTISTS ROOVEN 3162 


MERENGUE EN LA CALLE 8 '95 


4i 


40 


95 


GIPSY Klr^GS ELIKTRA MUSICIAN 6t599rtCC 


LOVE i LIBERTE 


46 


47 


4 


LOS CAMINANTES LimA 4047/yoNoviSA 


POR ESE AMOR 


GD 




BANOA MAGUEY fonovisa 9266 


LA ESTRELLA DE LOS BAILES 


(D 


RE-ENTRT 


CARLOS Y iOSE fonovi» 92B6 


EL CIELO ESTABA LLORANDO 


QD 


RE-ENTRY 


ROCIO DURCAL akiola 2;22^mg 


HAY AMORES Y AMORES 


59 


43 


26 


GRACIELA BELTRAN tMi latin 29343 


TESORO 






POP 


TROPICAL/SALSA 


1 REGIONAL MEXICAN 



1 SELENA EMI USTIN^MI/EMI 
LAIN DREAMING OF YOU 

2 GIPSY KINGS NONESUCa'AG 
THeBtST OF GIPSY KINGS 

a JULIO IGLESIAS SONV 
LA CARRETERA 

4 VARIOUS ARTISTS 
ARIOLA.HMG MACARENA MIX 

5 LUIS MIGUEL w£alaTina 
SEGUNDO ROMANCE 

6 M. A. SOLIS Y LOS BUKIS 
FOfiOviSA POR AMOR A Ml,. 

7 MANA wFA lATiriA 
CUANDO LOS ANGELES... 

8 LUIS MK>ua WEA latina 
ROMANCE 

9 JOSE LUIS RODRIGUEZ 
ROOVEN LO MEJOR DE . 

10 THALIA EMI LATIN 
EN EXTASIS 

11 LOS DEL RIO ARiOLA/BMG 
A Ml ME GUSTA 

12 MANA WEA LArm 
DONDL JUGARAN LOS,., 

13 GIPSY KINGS elektriv/ceg 
GIPSY KINGS 

14 CARLOS VIVES POLYGRAM 
LATINO CLASICOS DE LA... 

15 GIPSY KINGS elektra MUSI 
PANitEG LOVE & LIBERIE 



1 CARLOS VIVES POLYGRAM 
muNO LA TIERRA DEL., 

2 GLORIA ESTEFAN EPIDSOW* 
Ml TIERRA 

3 MARC ANTHONY SOHO LATi 
NO'SONV TODO A SU... 

4 JUAN LUIS GUERRA 440 
KAREN'BMG GRANGES-.. 

5 SOUNDTRACK FiFkIRA/EEG 
TH£ MAMBO KINGS 

6 LOS HERMAHOS ROSARK) 

KARE^'PlivVCSRAM ^ATINO . 

7 EL GENERAL RCABMC 
ES MUNDIAL 

8 JERRY RIVERA SONV 
MAGIA 

9 ALBITA CRESCENT 
MOOM/EPtC/SONr NO SE ,, 

10 INDIA SOHO LATINO'SONY 
DICEN QUE SOY 

11 KINITO MENDEZ ja.N.TMI 
LATIN EL HOMBRE.. 

12 VARIOUS ARTISTS ROOVEN 
MERENGUE LN LA CALLE, .. 

13 TITO NIEVES rmu/sOny 
UN TIRO COMUN 

14 MANNY MANUEL meRENGA 
ZCVSONr REY DE CORA... 

ISTITOROJASmp 

POR DERECHO PROPIO 



1 SELENA EMI LATIN 

AMOR PROHIBIDO 

2 MAZZ EMI LATIN 
SOLO PARA Tl 

3 JUAN GABRIEL ARKXAflMG 
EL MEXICO QUESE NOS... 

4 LOS TIGRES DEL NORTE 
FONOVISA EL EJEMPLO 

5 SELENA EMI latin 
12 SUPER EXITOS 

6 VARIOUS ARTISTS ROOVCN 
CUMBIA TRISTE 

7 INTOCASLE EMi lATin 
OTRO MUNOO 

8 SELENA EHI UkTiN 
LIVE! 

9 LA MAFIA SONY 
EXITOS EN VIVO 

10 VICENTE FERNANDEZ SONY 
AUNQUE ME DUELA EL... 

11 SELENA tM^LA^iN 
ENTRE A Ml MUNDO 

12 SELENA Y GRACIELA BEL- 
TRAN EMI LATIN LAS... 

13 UNDA RONSTAOT ELEK- 
TRKUG CANCIONES DE.., 

14 LOS PALOMINOS SONY 
EL GANAOOR 

15 BANOA MACHOS FONOVISA 
Ml CHICA IDEAL 



Albums with the greatest sales gams this week # Recording Industry Assn. Of America CRIAA) certifi- 
cation for sales of 500.000 units aRIAA certification lor sales of 1 million units. Greatest Gainer shows 
chart's largest unit increase ■ indicates past and present Heatseeker titles, © 1 995. Billboard/BPI 
Communications and SoundScan, Inc. 
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OUR BLUES 
MEANS BUSINESS 



BillboCld. FOR WEEK ENDING SEPTEMBER 30, 1995 


TOP WORLD MUSIC ALBUMS. 


a 

i 

s 


IlasiweekI 


1 WKS ON 
CHART 


ConviM trom a naltoul sample of retail store a 
rapom coilectad, compiM. and provided 

TITLE 

LABEL & NUHBER/DISTRIBUTING LABEL 


Id rack sales Sountfscan 

m infill 

ARTIST 


1 


1 


2b' 


* * NO. 1 * ★ 

BEST OF 

NONESUCH 7935aiAG 5 w«e*s No 1 


GIPSY KINGS 


2 


2 


30 


THE LION KING: RHYTHM OF THE PRIDE UNDS • L£BO M 
walt; i/.e- 60fl71 


3 


3 


34 


THE LONG BLACK VEIL* 

RCA 62702 


THE CHIEFTAINS 


4 


4 


44 


THE MASK AND MIRROR LOREENA MCKENNITT 

WARNER BROS 4M?0 QQ 




6 


3 


CELTIC VOICES: WOMEN OF SONG 

NARADA 63921 


VARIOUS ARTISTS 


6 


5 


4 


THE BROTHERS MCMULLEN 

ARISTA I Ba03 


SOUNDTRACK 


CD 


7 


44 


ALEGRIA 

HCA 6270! 


QRQUEOUSOLEIL 


O) 




CESAR lA EVORA 

NONESUCH 79379i'AG 


CESARIA EVORA 


9 


9 


29 


CLANNAD THEMES 

CtLTIC HEARTBCAT/ATUWTIC 8Z737/AG 


CLANNAD 


10 


8 


31 


CEITK LEBACY: A CUBAL CELTIC JOURNEY 
lUMU 63916 


VARIOUS ARTISTS 


11 


10 


47 


GIPSY KINGS A 

El£KTRA6084S'EEG 


GIPSY KINGS 


12 


11 


2 


KAWAIPUNAHELE 

PUNAHELEOOl 


KEALI I REICHEL 


OD 


15 


17 


HAWAIIAN SIACX KEY GUITAR IUSTa)S:INSITIUMENTALai(iECTION VARIOUS ARTISTS 

DANCING CAT • - :M " ' HILL 


14 


12 


93 


LOVE Si LIBERTE 

EL£' " ■■ MUSICIAN 61599'EEG 


GIPSY KINGS 


15 


14 


18 


A DIFFERENT SHORE 

WINDHAM ■ 


NIGHTNOISE 


TOP BLUES ALBUMS. 


1 


1 


5 


* * NO. 1 * ★ 

FROM THE CRAOLEA 

DUCKftEP^LE .;-:T:-^v;AftNER BROS -IWMhsatNc 


ERIC CLAPTON 


a- 


NEW^ 


HANDFUL OF BLUES ROBBEN FORD AND THE BLUE LINE 

BLUE THUMB 70O4i^RP BE 


3 


2 


4 


COVER TO COVER THE JEFF HEALEY BAND 
ARISTA 18770 


4 


3 


5 


SOME RAINY MORNING 

MERCURY 526867 


ROBERT CRAY 


GD 


NEW^ 


LIVE 'Sysa ALBERT COLLINS AND THE ICEBREAKERS 

F^INTBLANK '10668/VIRGIN 


E 


4 


5 


BLUES 

MCA 11060 


JIMI HENDRIX 


7 


5 


5 


CHILL OUT 

POINTBLANK J0107^IRGIN 


JOHN LEE HOOKER 


S 


6 


5 


ROLL OF THE DICE THE FABULOUS THUNDERBIRDS 

PRIVATE MUSIC 82 130 


9 


7 


5 


ESSENTIAL BLUES 

HOLJSE OF SLUES 1149 


VARIOUS ARTISTS 


10 


8 


5 


TEXAS SUGAIVSTRAT MAGIK CHRIS DUARTE GROUP 
SIIVERTONE 4I54«JIVE ■ 


11 


9 


5 


KEB' MO' 

0K£H 57a6atpe 


KEB' MO' 


CL2 


NEW^ 


STANDING ON THE BANK 

JUSTICE 1203 


TAD BENOIT 


CH: 


NEW^ 


BLUES OF THE MONTH CLUB 

VERVE 79992 


JOE LOUIS WALKER 


14 


12 


5 


ONE FOOT IN THE BLUES 

WARMR RROfi JSHl "i 


nTOP 


IS 


11 


5 


BOOTY AND THE BEAST 


POPA CHUBBY 








TOP REGGAE ALBUMS 




CD 


1 


10 


* ★ No. 1 ★ * 

BOOMBASTIC 

viRr, n =„^* ic ui'wit'. 31 No. 1 


SHAGGY 


2 


? 


5 


SCENT OF ATTRACTION 

550 MUSIC6709A-BH 


PATRA 


3 


3 


17 


NATURAL MYSTIC BOB MARLEY & THE WAILERS 

TUFF GONG 524103VISLAND 


4 


4 


13 


TOUGHER THAN LOVE 

WORK 6-1 1 a9*iC0LUMBIA Bg 


DIANA KING 


5 


i 


9 


TILSHILOH 

LOOSf r,-,Mjrjp. s.'4;ig./TSLANDH 


BUJU BANTON 


6 


t 


10 


FREE LIKE WE WANT 2 B ZIGGV MARLEY AND THE MELODY MAKERS 

FLEE 6:702-'EEG 


7 


7 


5 


THE STRUGGLE CONTINUES 

COLUMBIA 63197* KB 


SUPER CAT 


i 


8 


7 


LYRICAL GANGSTA 

EASTWEST 617M/tia ||B 


INI KAMOZE 


9 


9 


14 


A Ml SHABBA 

EPK 57801' 


SHABBA RANKS 


cb: 


11 


19 


REAL TING 

WEEDED . . ■ M 1 EE 


MAD LION 


11 


10 


22 


HERE COMES THE HOTSTEPPER 


INI KAMOZE 


" > 57056* GB 






12 


il 


BAD BOYS 

BIG BEAT 92261/AG 


INNER CIRCLE 


13 


13 


15 


REGGAE GOLD '95 

VP 1429- 


VARIOUS ARTISTS 


14 


14 


87 


PROMISES A LIES A 

VIRGIN 88229 


UB40 


OF' 


n 


2 


RUDE BWOY REGGAE 

PRIORirr 53068 


VARIOUS ARTISTS 



Artists & Music 



Albums wWi Vtt ffVUBSl M*S saifYj tnis wwK • R*>oofr)(rg nduUrj Avir Of Ampnca IRIAAl certrticatKir ten utn of 500.000 
imib, * RIAA certiriution »to d I fni lmi unib witfi each A(lditjO<tiil millior nylicalM Dy a numeral loilovirtntt The symM. All 
aflMjus fa^iisbw oo caswitr and CO *Asif>i$i> inoic^tes vir>>i availiM' HinOKMei (wti •'nJ pment Hntiedicrs btles ^ 1995. 

BtRDoanlBf^ Comiijrn^licni and SouneSc»n, Inc. 





by Heidi Waleson 

Musical chairs: Two labels are getting new top U.S. executives. 
Deutsche Grammophon veteran Alison Ames is moving to Angel Records 
to become VP of EMI Classics on Oct. 1 , while Albert Imperato, former- 
ly director of publicity for Deutsche Grammophon U.S., becomes the Yel- 
low label's U.S. Vi; replacing Karen IVloody, who moves on to an as-yet- 
unspecified job at PolyGram. 

Ames, who joined Deutsche Grammophon in 1973 and has filled opera- 
tional and production posts there, will take charge of EMI Classics' U.S. 
operations, directing the U.S. release schedule for the company's world- 
wide classical recording program (including Vir- 
gin Classics), developing compilation and reis- 
sue product especially for the U.S., and 
o\'erseeing and expanding EMI's U.S. talent ras- 
ter, which now includes such artists as Sarah 
Chang, Ruth Ann Swenson, Awadagin Pratt, 
and Thomas Hampson. The label, which releas- 
es about 325 records annually here, has not had 
an overall U.S. leader; Its last executive was 
Tony Coronia, head of local A&R, who retired 
last year. '*In the past four years, we have been 
able achieve a market share [22.5%, according 
to the company) and a sales dimension that is 
.sutetantial enough to merit attracting someone 
AMES of-Alison's stature to lead the label in its own 

right," says Steve Murphy, president of Angel, 
EMI C1as.sics' parent company here. "Alison will lead the classical team 
and take EMI Classics to the next phase. She is one of the smartest peo- 
ple I've met in this industry." 

Ames was DG's U.S. label head for nine years; in 1988, she moved into 
the company's A&R department as executive producer for Leonard Bern- 
stein. Most recently, Ames has been DG's VP for A&R in the U.S. and 
executive producer for such artists as Gil Shaham, the Emerson Quar- 
tet, and Orpheus. "I needed a change," Ames says. "I've been at DG a long 
time, and the next step would have meant moving to Hamburg. I also want- 
ed more day-to-day activity in selling records, in addition to getting them 
made." Ames hopes to continue some of her executive-producer functions 
in her new shop, and she has some thoughts about new artists she'd like to 
sign but she won't be raiding DG. "I'm planning to have some fun," she 
says. 

Albert Imperato, who brought you Gil Shaham on the Weather Chan- 
nel, as well as the "Ecstatic Living Room" promotion in New York, has 
been running the shop at Deutsche Grammophon U.S. since September. 
The ebullient Imperato, 33, who started at PolyGram in sales eight years 
ago and has been with DG for five years, says he got into the business 
because of DG. "I was in Vienna during my sophomore year in college. I 
had never heard classical music before, but I heard Leonard Bernstein 
conduct the Vienna Philharmonic, bought his Beethoven cycle on DG, 
and immediately started collecting DG records. The artists who attract- 
ed me to DG are no longer here, but we're building a whole new profile 
for the label, with people like Gil." Upcoming Imperato plans include a 
"major push" for the music of Messiaen, and his ambitions for cla.ssical 
music border on the Messianic: "We're not successful until a local newsper- 
son gets on tele\'ision and says, 'Here's your latest local classical event,' " 
he says. 

Chris Roberts, head of U.S. PolyGram Classics & .lazz and soon to be 
lA'orldwide president of PC&J as well (Billboard, Sept. 16), dubs Impera- 
to a "perfect combination" of history with the label, unconventional cre- 
ativity, and personality. "It represents a significant change for DG," 
Roberts says. "There's potential with this marketing unit to translate the 
kinds of successes we've had with artists like Gil [to more artists and 
recordings)." Roberts says that plans for Karen Moody may call for her to 
be a PolyGram liaitton with classical music entities that are not record 
companies, such as artist management organizations, radio, and orches- 
tras. 

French finds; The orchestra & Chorus Of The Op*ra Dc Lyon 
and Kent Nagano go from strength to strength with their burgeoning 
catalogue on Erato. The most recent is a reconstruction of Debussy's 
uncompleted opera "Rodrigue Et Chimfene", from a rersion assembled by 
Richard Langham Smith and orchestrated by Edison Denisov. Written 
and abandoned when Debussy was 28, "Rodrigue" hearkens back to the 
19th century yet foreshadows the creation of "Pell^as Et lisande." The 
performance is a worthy successor to Lyon's recent superb "La Damna- 
tion De Faust" (Berlioz) with Susan Graham, Thomas Moser, and Josi 
Van Dam. 




"qrnuiiu housrrockin' music" 



For ll^ years, Alliqator Rfcordt 
has rdeased the finest quality 
blues and roots rock music with 
the label support to match. 



XMAS9Z0I 
THUUmORKCORDS 
(HRISTMiSCOLmiOH 

There's only one holiday title that 
can fill a stockinq with Genuine 

Houserockin' Music. 
The Alligitor Records (hristmn 
(olltction features 1<i yuletide 
sonqs from our best known artists 
and we've already filled over 
60,000 stockinqs with it. 

TheAlligitorRecordf 
Christmas (olltction 
Includes contributions from: 

Koko Taylor • Charlie Musselwhite 
Tinsley {Ills • Saffire-The Uppity 

Blues Women • Elvin Bishop 
Lonnie Brooks • Son Seals • Little 
Charlie and the Niqhtcats • Kenny 

Neal. William Clarke. Katie 
Webster • Clarence "Gatemouth" 

Brown •Lil'td and the Blues 
Imperials* Charles Brown 

Xmas Xtras 

• Advertisinq in national blues 

publications living Bluts, 
Blues Revue h Blues Access 

• Poster and in-^store play copies 

available upon request 



Available from these fine 
Independent distributors: 

Action • Associated 
Bayside* Biq State* CRD 
DNA«HS*Oldroqey« 
Passport* Record Depot 
Select-0-Hits«Silo«Tant 

l\/lember of« 
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Billbood. 



FOR WEEK ENDING SEPTEMBEB 30. 1995 



Top Contempopapy ChPlstlan. 


t 

•a 


i 


1 

o 

1 


ConpiM (ran a national sampta of rabtl dsn mw^!vM^ 
and ont-stop salts riports. IIIIH' 

ARTIST TITLE 

LABa i NUMBtfVWSTRIBUTING LABEL 


1 


I 




★ ★ No. 1 * ★ 

MICHAEL W. SMITH 

REUNION 0106 4 »«*s at fio 1 I'LL LEAD YOU HOME 


I 


2 


4 


PETRA WORD 9624 ■ NO DOUBT 




3 


15 


VARIOUS ARTISTS WORD 0604 MY UTMOST FOR HIS HIGHEST 


4 


4 


5 


RON KENOLY INTEGRITY 02392 ■ SING OUT WITH ONE VOICE 


5 


7- 


7 


RAYBOLTZ WORD 41601 ■ THE CONCERT OF A LIFETIME 


6 


8 


55 


AMY GRANT A' UYRRH 6974AVOR0 HOUSE OF LOVE 


7 


9 


70 


KIRK FRANKLIN AND THE FAMILY • 

GOSroCENTRtC 7in9,€MORDANT B| KIRK FRANKUN AND THE FAMILY 


8 


5 


16 


JARS OF CLAY ESSENTIAL SS73/eRENTVifOOD ■ JARS OF CLAY 


9 


6 


11 


VARIOUS ARTISTS 

SPARROW i445*i:H0fiDANT AMAZING GRACE; A COUNTRY SALUTE TO GOSPEL 


05) 


11 


28 


POINT OF GRACE WORD 5608 ■ THE WHOLE TRUTH 


11 


to 


3 


GEOFF MOORE & THE DISTANCE FOREFRONT SIZ^HORDANT ■ HOME RUN 


Li. 


14 


32 


NEW LIFE COMMUNITY CHOIR FEATURING JOHN P. KEE 
^TT43010B SHOW UP! 




19 


59 


NtWaBOTa STARS0N6 8814/CHOHDANT UUIril^ rUDLlU 


14 


12 


12 


TOLANOA ADAMS TRI8LJTE 592]yDIADEM ^ MUKt InANAMtLUUl 


f C 

19 


16 


12 


HEZEKIAH WALKER/FELLOWSHIP CRUSADE CHOIR 

BENSON 4168 61 LIVE IN NEW YORK BY ANY MEANS NECESSARY 


16 
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by Deborah Evans Price 

Camp radio: Wamer Alliance recording artist Steve 
Camp is hosting a nationally syndicated live call-in radio pro- 
gram called "No Compromise With Steve Camp." Hie show 
airs Sundays from B-€ pjn. FST' on the Salem Radio Net- 
work. The concept for the show was developed by Camp's 
manager and Renaissance Communications president Joe 
Battaglia. Camp's guests include evangelical leaders, au- 
thors, and artists discussing issues of concern to Christian 
audiences. Wamer Alliance, Thomas Nelson, and Compas- 
sion International are the program's initial ^xxisors. 

The show is being broadcast from the U.S. cities that 
Camp is \Tsiting on his current tour. Listeners are encour- 
aged to participate in the broadcast by calling 800-281-8255 
or via the IntOTiet by contacting Camp's address, which is 
camp(3:netcentraljiet. Camp says his goal for the show is to 
mix "humor with contanporary »sues, but solely from a Bib- 
lical perspecti\'e.'' 

Changes: TwUa Paris has left Star Song Records after 
1 1 years with the label and will begin recording for Sparrow. 
Both labels are owned by EMI as part of EMI Christian 
Music Group and are distributed by EMI's Chordant Dis- 
tribution. Brawn Bannister will produce Paris' Sparrow de- 
but, which is scheduled for spring 1996. 

Jeny Weimer has resigned his position as executive VP 
of Woni Records, eflective Sept 30. He is leaving to become 
part owTier of the Fresno, Calif. -tiased company Inspiration 
Cruises and Tours. Word doesn't plan to replace Weimer, 



his responsibilities will be absorbed by other executives in 
the company ... At press time, no replacem&it had been 
named for Z Music Television president Ken Yates, who re- 
signed last month. 

Turning point opens DOORS: Brian Snith, former 
manager of publicity, print media, for Sparrow Communica- 
tions Group, has opened Turning Point Media Relations, a 
Nashville-based public relations firm. Clients include Chris- 
tian pop rocker Kenny Mariis, Southern-gospel veterans 
the Nelons, Christian country duo Seneca, new Myrrh art- 
ist Grover Levy, and the Christian Country Music Assn.'s 
reigning vocalist, Susie Luchsinger. 

On a personal note, Smith was one of the publicists who 
encouraged me to begin writing about Christian music, and 
he was responsible for the very first article I wrote for Bill- 
board as a freelancer several years ago. He's always had a 
vision for getting his artists coverage in mainstream outlets 
as well as the core of Christian publications. I wish him all 
the best in this new endeavor. 

News NOTES: Charlie Peacock's new production com- 
pany. re:think. has obtained the ri^ts to his self-titled 1986 
Island album. 'Bie album is out of print and hasnt been avail- 
able in the Christian market or on CD. Hie critkally ac- 
claimed album was produced by Nigel Gray, who produced 
the Police's first three albums. Peacock and Brent Bour- 
geois served as co^iroducers. The re:lhink version of "Char- 
lie Peacock" will feature five bonus tracks, induding previ- 
ously unreleased tunes, hook for this project to sur&ce on 
a hot. Nashville-based indie label. 

Diamante is distributing Grapetree Records, a Christian 
rap label founded by Knolly Williams, publislier of "Hea- 
ven's Hip Hop" . . . CeCe Winans has recorded a duet with 
her pal Whitney Houston called "Count On Me." Written 
by Houston and Babyface. the song will be on the sound- 
track for Houston's upcoming film, "Waiting To Exhale." 




Jim Macnie 



ET HIP: The Brooklyn Academy of Music's Next 
Wave Festival brings some of the smartest progres- 
sive music programming to the New York area. For 
its 1995 edition, it turns to clarinetist/composer Don 
Byron to host a two-weekend session of hipness. The 
program is titled "Alternative Jazz: The Next Wave." 
It begins Oct. 13 with drummer Phil Haynes' "Four 
Horns & What?" ensemble sharing the bill with Paul 
Bley & Friends (which includes bassist Steve Swal- 
low and drummer Paul Motian). On Oct. 14, Byron's 
own group shares the stage with the Bley contingent. 
The program resumes Dec. 1 with the Dave Douglas 
Sextet (whose Black Saint disc "Parallel Worlds" con- 
fiated the classical and jazz realms) joined by the gui- 
tar duo of Vernon Reid & Bill Frisell (the two docu- 
mented tteir teamwork years ago with "Smash & 
Scatteration" on Gramavision). The final night, Dec. 2, 
sees both guitarists on a bill with a band led by trom- 
bonist Ku-Umba Frank Lacy. 

"For the past 10 years or so," says Byron, "the me- 
dia has presented a rather screwy debate between a 
group of young musicians whose deflnition of jazz 
seemed pointedly narrow and anyone whose music 
they disliked. This type of conflict is not new to the 
jazz world, which ha-s always had two sides: a liberal, 
new music side, and a conservative, idiomatic side. 
Without both sides, this music would not have reinven- 
ted itself so many times in its short history. Our aim 
is to bring some balance to the debate by presenting 
some of today's 'alternative' jazz in a setting that will 
help elevate its status." 

Byron's latest disc for Nonesuch, "Music For Six 
Musicians," is a groovy treatise on the integration of 



rhythm and melody, as well as the creator's take on 
Latin music's intricacies and joie de vivre. 

Kibbles & BITS: MIUs Goodman, who produced 
the successful "Color And Light: Jazz Sketches On 
Sondheim" (which ran for six months on the Top Jazz 
Albums chart) is in the studio with a promising col- 
laboration, that of trumpeter Terence Blanchard and 
vocalist/pianist Ivan Lins. Ostensibly, they'll be look- 
ing for a link between Brooklyn, N.Y., and Brazil. 
(Goodman also produced Blanchard's "The Billie Holi- 
day Songbook." 

A month ago in New York, vocalist Kathy Rosins 
mixed Miles Davis' tricky "Four" into her repertoire 
of self-penned tunes. It sounded fab; Rosins' darting 
lines bounced ideas off of Walt Szymanski, her capa- 
ble foil at the fluegelhorn. For her West Coast gig at 
Los Angeles' Jazz Bakery on Aug. 31, she had some 
heavy hitters on her team, including pianist Eric 
Reed. Reports were quite positive. Perhaps that will 
help move her new disc, "All In A Dream's Work . . .," 
which is on the Schoolkids label. "Four" is included on 
the set. Reed, Szymanski, Rosins, and company will all 
collaborate at Manhattan's Blue Note club on Dec. 18. 

Country singers recently did it for the Mercury la- 
bel, a consortium of guitarists recently did the same 
for the NYC label, and now the creme de la crime of 
contemporary jazz dudes are on the case — interpret- 
ing Beatles' songs, that is. "(I Got No Kick Against) 
Modem Jazz" is slated for release Tuesday (26). The 
title may come from Chuck Berry's "Rock & Roll Mu- 
sic," but the record contains versions, of "In My Life" 
by Spyro Gyra, "Eleanor Rigby" by Chick Corea, 
"The Long And Winding Road" by George Benson, 
and "The Fool On The Hill" by Tom Scott. Particu- 
larly interesting is McCoy Tyner's "She's Leaving 
Home." 
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by Lisa Collins 

Parting company: Glorious Records execu- 
tive director Brian Williams says that the label is 
ending its 20-month union with Integrity Music. 
Williams — who founded the label in 1987 — is in the 
process of securing funds to purchase the assets 
that were created jointly by Glorious and Integrity. 
"My plans are to continue with Glorious Music and 
take it to the next phase," Williams says. "I really 
think the move to Integrity was one of the best 
things for Glorious. I have benefited greatly from 
the experience, and there are no harsh feelings. All 
that will change is my address and phone number." 

The partnership will officially be dissolved Nov. 
1. Artists signed to Glorious include Kim Stratton, 
Daniel Winans, Keith Staten, and Yvonne Lewis. 
A statement from Chris Long, VP of creative 
groups at Integrity, says, "Williams is pursuing the 
possibility of purchasing the label and its assets 
from Integrity Music." 

Long also reaffirms Integrity's commitment to 
"producing praise and worship music for the Afri- 
can-American church. This commitment is demon- 
strated in the upcoming 'Praise In The House* al- 
bum, featuring the group Radical For Christ and 
produced by Fred Hammond. This album will be 
released in November and will appear on the Integ- 
rity label." 

Soaring: To break a new label and a new artist 
at the same time is a big challenge, but it is just the 
thing that's driving 44-year-old DeForest 
"Buster" Soaries in his quest to put his New 
Brunswick, N.J. -based label. Proclaim Records — 



formed in July 1994 — on gospel's ever-growing 
map. 

With the July release of the first act signed to the 
label — a female ensemble named NuJoi that is be- 
ing compared to the Clark Sisters — Soaries is a 
great deal closer to that goal. The release has been 
picked up by more than 60 radio stations for airplay 
and has advance sales exceeding the goal of 5,000 
units set by the distributor. On Sept. 13, Soaries cel- 
ebrated the release of his third album, "One In The 
Spirit," from the AME Zion National Mass Choir. 
(A second release, "Brand New Vision" by Kim 
Rutherford, shipped to retail stores last month.) 

Soaries, a former artist manager who counts 
Commissioned, BeBe & CeCe, Tramaine Hawk- 
ins, and Fred Hammond as onetime clients, hopes 
to increase his artist roster from eight acts to 12 
next year and has an impressive lineup of releases 
for the label's five-year deal with Chordant Distri- 
bution through spring 1999. They include a January 
release from Keith Dobbins & the Resurrection 
Mass Choir. 

Soaries has maintained close ties with Hammond 
(one of Proclaim's chief producers) since stepping 
down as his manager in 1990 to take over the pas- 
torate of First Baptist Church of Lincoln Gardens 
in Somerset, N.J. 

It's still too soon to fully measure consumer re- 
sponse to his initial releases, but Soaries is putting 
his money in high-end packaging and broad-based 
cross-marketing campaigns. "We understand the 
cultural significance of gospel over and above the 
Christian relevance," he says. "What we did prior 
to releasing NuJoi was to develop a liaison Youth 
For Christ." 

For Kim Rutherford's release. Proclaim part- 
nered with Time Life Books for a cross-marketing 
strategy spotlighting the publisher's African-Amer- 
ican Heritage Series. The series — being advertised 
on Rutherford's CD booklet— offers a 33% discount 
to those who mention the ad with subsequent book 
and CD purchases. 



COCHRANE ON ROAD TO INT'L SUCCESS 



(Continued from jxige 18} 

EMI Music Canada's ag^essive 
campaign for "Ragged Ass Road" has 
included advance station-sponsored 
playback parties, customized radio 
spots at album rock radio stations in 
10 cities, and a nationally syndicated 
90-minute Soundsource Radio Net- 
work special that will feature a live 
performance from Manta Sound in 
Toronto, an interview, and highlight 
tracks from the album. 

While his star has not risen as high 
in the U.S., the success of "Mad Mad 
World," which sold 525,000 units in the 
U.S., according to SoundScan, bodes 
well for continued growth. 

Cochrane was immensely pleased 
that "Mad Mad World" gave him a 
firm foothold in the U.S. marketplace, 



which had eluded him with Red Rider 
in the '80s. 

"It was gratifying to finally break 
through in the U.S.," he says. "Previ- 
ously, you had a lot of people saying, 
'He's a success [in Canada) because 
he's Canada's own, and [Canadians] 
embrace him because of that.' There 
was the specter hanging over me that 
I was an esoteric artist, and people 
outside Canada couldn't relate to me. 
That w"as put to bed with 'Mad Mad 
World.' " 

That success also gave him the free- 
dom to write his most intimate album 
to dat(!. On "Ragged Ass Road," the 
43-year-oid Cochrane graphically and 
painfully details the spiralling con- 
flicts of his marriage. 




(ri la shens)n1. a mode of con- 
||§ nection between or among things 
2. a pmg compilation featuring Mike 
Jackson, jerry Hutchinson, Glendora 
Reed & others 3. an 11 cut cd with urban 
& traditional gospel flava 

'Relations should Be!!!!! 

1 . On your desk 

2. In your retail bin 

3. In your cd player NOW!!! 
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In the album's centerpiece, "Just 
Scream," for example. Cochrane's lyr- 
ics stingingly rebuke himself and his 
wife over the disintegration of their 
relationship. "I had a hard time [re- 
cording! that song because I originally 
felt it was a scathing one-sided indict- 
ment," he says. "I could hardly sing it 
I had the guitar lick and the key hook, 
but I was playing hide-and-seek with 
the lyrics. Finally, I said, 'Whether 
this emotion stands or not, I'm docu- 
menting a feeling and a chunk of my 
life with this song.' 

"I guess I use [songwriting] as a 
cleansing," Cochrane adds, alluding to 
the album's confidential nature. "It's 
unavoidable at this stage. You have to 
write about what (you've] gone 
through." 

Cochrane wrote eight of the album's 
12 finn^ himself. He co-wrote "Crawl" 
with Bill Bogert and recorded three 
songs by Vancouver-ha.sed songwriter 
Annette Ducharme that greatly 
lif^ten the overall tone of the album. 
Ducharme also wrote "Sinking Like A 
Sunset" on "Mad Mad World." 

Cochrane balks at the notion of the 
album being too dark. "Both 'I Wish 
You Weir and 'Wildest Dreams' are 
pretty positive songs, but 'Ragged Ass 
Road' is certainly another foil to the 
personal songs on the album," he says. 
"I was inspired by Ragged Ass Road 
in Yellowknife [Northwest Territor- 
ies], but it's not specifically about that. 
'Ragged Ass Road' is not specifically a 
real place but a place of the mind." 
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SESAC's Candilora Jumps To ASCAP 

Vet Exec Moves Amid Other Changes 



I BY IRV LICHTMAN 



NEW YORK— You could think of Vin- 
cent Candilora, former longtime presi- 
dent of performance-right group 
SESAC, as the "player to be named 
later' with his arrival at ASCAP as di- 
rector of licensing. His move follows 
SESAC'a deals last year that brought 
ASCAP writer stalwarts Bob Dylan and 
NeO Diamond into the SESAC fold. 

Candilora's defection to ASCAP 
(Billboard, Sept, 23) after a 26-year ca- 
reer at SESAC, comes in the wake of 
several SESAC staff departures and 
rumor of writer exits. 

Candilora is technically replacing 
Bany Knittel, who left last year. How- 
ever, the position has been "restruc- 
tured and upgraded," says an ASCAP 
spokeswoman. One significant change is 
that a director of business affairs, a 
post to be filled soon, will report to Can- 



dilora, who is a lawyer. 

Candilora most recently served as 
SESAC's vice chairman and director, 
and his move to ASCAP comes on the 
heels of some staff reshuffling at the 
performing-right group, which is now 
being run day-to-day by Bill Velez, who 
was named managing director/COO 
earlier this year. 

With Velez's broader responsibilities 
out of Nashville, Candilora's SESAC 
role was primarily involved in long- 
term projects, carrying the title of vice 
chairman and director. 

On the issue of several staffers who 
have recently left the company, co- 
chairman Freddy Gershon terms it a 
"natural evolution" of SESAC's aggres- 
si\'e demeanor and "new mindset" since 
it was acquired a few years ago by Ger- 
shon, Ira Smith, and Stephen Swid. 
Gershon says all departing staff is be- 
ing replaced. 



Creative Side Stays Focus Of 
peermusic's i\iew COO/Sr. VP 




NEW YORK— The protection of song- 
writers' and music publishers' rights re- 
mains a central theme as Kathy Span- 
berger takes on new respoasibilities as 
COO/senior VP of peerrausic, the 68- 
year-old independent publishing giant 
Spanberger's entire 15-year career in 
publishing has been spent at peer, 
where she once ser%^ as managing di- 
rector in Australia for the intematwn- 
ally minded company, which has 35 
wholly owned branches around the 
world. 

Now she is relin- 
quishing her super- 
vision of peermu- 
sic's headquarters 
in Los Angeles and 
her responsibilities 
for foreign opera- 
tions to concen- 
SPANBERGER trate on peermu- 
sic's U.S. 
operations; Spanberger's previous duties 
are being inherited by Virginia Bowen. 
Spant>erger reports to presidentCEO 
Ralph Peer H, whose father formed the 
company in 1928. 

Spanberger, who will continue to 
oversee peermusic's creative staffs in 
New Yorit, Los Angeles, and Nashville, 
says that while technology may dictate 
different approaches to the creation of 
a song, such as sampling, the quality of 
the aong will remain centra] to its power 
to emotionally touch its audience and 
earn royalties over the long term. "If 
music is being used to accent a video 
game, for example, one may be baskially 
selling a video game, but it's going to do 
better in the marketplace if its quality', 
including the music, b high." 

Spanberger, who is president of the 
Assn. of Independent Music Publishers, 
says that the song role in the music 
community must be "clearly separate 
from that of other copyrights. It's im- 
portant to continue to protect, negotiate 
for, and pay for music on a separate ba- 



sis. I'm worried about bundling of songs 
with other copyrights. I'm not seeing 
this right now. But we have to watch out 
for this and remember to treat .song 
copyrights as an asset unto itself." 

Although it has extensive holdings in 
Latin songs, Spanberger is looking to 
expand iLs base in this market with 
branch offices in Miami and representa- 
tion in Texas, where peermusic hopes to 
establish a catalog in Tejano music. 

And with her broad new responsibili- 
ties in mind, Spanberger says she will 
deepen her contacts with the creati\'e 
community and that of the .smaller, but 
aggressive, independent label scene. Af- 
ter all, her first jot>s in the music indus- 
trv were positions with the Motown and 
ABC labels. 

Being in the industry was "something 
I always wanted to do," she .says. That 
interest, she adds, was forged by the 
fact that her father ser\'ed as West 
Coast ad director for Billboard. 

IRV UCHIMAN 



Velez says, "It was expected. The 
company is going through a major 
change in philosophy, [one] we think is 
for the better, and we think the changes 
in .staff are for the better." 

Velez. himself a former ASCAP and 
BMI executive, notes that SESAC has 
recently hired staff fium ASCAP and 
BMI. For example, Pat Collins, for- 
merly of ASCAP, is- now involved in 
SESAC iKensing. 

SESAC spokesman Gary Voorhies 
says, "The work force, the number of 
people the Nashville office employs, has 
actually grown in the past 18 months by 
about 20%. Right now, we have about 60 
employees in the Nash\ille office." 

More importantly in terms of the 
long-range picture, Gershon addresses 
word of writer defections fixm SESAC. 
To Gershon, the SESAC phflosophy, in 
relation to gaining negotiating clout 
with broadcasters, is to put less (anpha- 
sis on writers who have many collabora- 
tors, and, therefore, put SESAC in the 
position of "bargaining for pieces." 

"We want writers who control the 
words and lyrics or writers who have 
been working in tandem for many 
years, such as Elton John and Bemie 
Taupin," Gershon says. Other writer 
losses, he adds, would be the result of 
"key man" clauses that can be used as 
a result of Candilora's switch to 
ASCAP. 

As for Candilora, he will report to 
John LoFrumento, managing director/ 
CEO of ASCAP, out of Nashville. A 
statement said he will oversee all as- 
pects of ASCAP's domestic-licensing 
operations and will actively .seek to 
"fijTther expand (ASCAP's] licensing of 
performance rights throughout the 
[U.S.]." 

Along with Candilora's appointment, 
Thomas Valentino has joined ASCAP 
as director of planning. Valentino, for- 
merly senior director of writer/pub- 
lisher relations at BMT, will take "an ac- 
tive role in the strategic development 
and planning of the society." He contin- 
ues to be based in Neu' York and will 
also report to LoFrumento. 

Assistance in the preparation of this 
story provided by Deborah Evasis Price 
in NaahviUe. 




Facing A New Relationship. Gloria Estefan has signed a subpublishing deal 
with EMI Music Publishing lor the world excluding North America, Shown, center, 
is Martin Bandier, chairman/CEO of the publishing company, visiting the superstar 
writer/performer and her husband and manager, Emilio Estefan, in Miami. The 
deal covers the Gloria Estefan/Miami Sound Machine catak>g and future 
recordings of Estetan's songs, Including her Spanish-language album, 'Abriendo 
Puertas." 



NO.l SONG GREDITS 



FANTASY • Mvlah C«r«y, Chrta Frantz, Una WvymouVi, Dava Hall. Adriwi Wmm. Stvvan Slanivy • ftya 
Songs/BMI. Sony Songa/BMI, PolyQram intamoUcxial^ ASCAP hMwwVASCAR Stone Jani/ASCAR Naaa NRty ft 

C^na/ASCAP. WB.'ASCAP 

HOT couhthv unolu a tracks 

I UKE IT, I LOVe IT • Slwa OukM, Jab STuan Andaraon. Uartuo Hall • Emdw/ASCAR Ibna WWlBa/ASCAP. RkA 
Han ASCAP 



FAKTASY • Uarlah Caray, Chris fVmtz. Tina Waymouth, Dava Hall. Adnwi Balaw. Stavan Stantay • Rya 
Songa^l. Sony Songa^MI, PolyQram IntemaBonaL'ASCAp UaUrad.'ASCAf> Shane Jarn^ASCAP Nata NKIy A 
Capon«/ASCA;> WB.'ASCAP 

HOT SINQUS 

GAHGSTA S PAfWDISE (FnOH DANGEDOUS MINDS) • Artts hwy . Jr , Larry Sandara, Doug Raahaad. • 
Boy;ASCAP. 0,'B/O Itsalt/ASCAP. Boo DatUy/ASCAR Larry Sandafi.'BMl. Jobala/ASCAP. Black Bult'ASCAP 

HOT LATM THACM 
H NOt OGMN • Joaa Allrado JImanaz • IMchappall/ASCAP 



EIMI IWusic Gets Romantic; 
Lots O'Lyric At Centenlum 



Ri 



lOMANTICS HITS TO EMI: Songs 
by the Romantics, who ha\'e plenty of 
70s and '80s hits to their credit, are 
now the musiic publishing proper^ of 
EMI Music, which is saW to have won 
them after eight months of weighing 
offers. The catak)g, for whKh fk) pur- 
chase price was announced, contains 
such hits as "That's What I Like About 
You," 'Talking In Your Sleep," and 
"One In A Million." In addition to the 
commercial disc success, the catalog is 
bolstered by the jingle usage fi-om 
such premier companies as Ford Mo- 
tor Co. and Budweiser, while 'That's 

What I Like j 

About You" of- 
ten makes the 
rounds of TV 
sports presenta- 
tions. 



Words&MusiG 

TM 

e 



Uentenium 

buys hits: 

Centenium En- 
tertainment Inc., the Beverly Hills, 
Calif.-based music publishing company 
headwl by Arthur Bnuin, who oper- 
ated the I'i^. unit of Dick James Music 
for 15 years, has acquired the O'Lyric 
Music catalog, which contains all the 
RongB written by Tom Shapiro, a BMI 
songwriter of the year. Songs include 
"I Live For Your Love." a BMI million 
performance sor^ recorded by Nata- 
lie Cole, as well as "Neva* Give Up On 
A Good TTung." a hit for George Ben- 
son and most recently recorded by 
Monie Love. 

According to Braun, O'LjTic con- 
tains 25 charted singles, of which nine 
were top 10 on various Billboard 
charts and six earned BMI awards for 
most performed song. No purchase 
price was dLsclosed. 

Catalog purchase: peermusic 
has aaiuired the repertoire of Mario 
Kaminsky*s Edifon SilX., which has 
a catalog rich in songs from Argen- 
tina's rock community' going back 25 
years, according to Ralph Peer II, 
chairmanCEO of peermusic. No pur- 
chase price was di.sclosed. Edifon 
S.R.L. is the publishing %^ing of lead- 
ing independent label Mkrofon. 

Songs in the catalog are by such Ar- 
gentine writers a*i Spinetta, aka Invis- 
ible or Pescado Rabioso, Lito Neb- 
bia, Moris, David Lebon, Charly 
Garcia, and Nile Mesire. Other South 
American writers in the catalog in- 
clude Aldo Monges, Alfredo Zitar- 



by Irv Lichtman 



rosa, Atahualpa Yupanqui, Chico 
Novarro, Waldo Belloso, Richard 
Mochulsko, Atilio Stampone, Eladia 
Blazques, Cacho Castana, and San- 
dra Mihanovich. 

Class SUIT: a cla.ss action suit, 
v-iih the estate of Irving B»1in as the 
plaintiff, has filed a copyri^t infringe- 
ment action in U.S. federal court in 
New York against New York-based la- 
bel Stash Records and its own^, Ber- 
nard Brightman. The action charges 
that Stash has not obtained licoises or 
paid copjTight royalties for songs it 
has recorded 
and released, 
but instead 
"simply [has vio- 
lated] the copy- 
rights without 
acknowledging 
having done so." 



Hall WORK- 
SHOPS: The National Academy of 
Popular Music, parent of the Song- 
writers' Hall of Fame, has arranged 
five new songwriter worksht^ for the 
fall, reports projects director Bob Le- 
one. He says classes, whwh began the 
week of Sept. 18, will be gi\'en writ- 
ers Jeff FranzeL and Henry Gaffhey, 
music executive Bob Cutarella. and 
^tertainment attorney Wallace Col- 
lins. For more information, contact 
NAPM headquarters in New York. 

AsCAP WORKSHOPS: ASCAP has 
dates for its 1995 East Coast and West 
Coast Extended Songwriters' Work- 
shops, a series for advanced writers 
i^nsoretl by the ASCAP Foundation 
that focus on the "discovery, develop- 
m«it, and education of songwriters." 
A select group of advanced writers will 
be taken through eight intensive ses- 
sions, held twice a week for four 
weeks. In the East, the worksh(^ be- 
gin Oct 3, while those in the W€»t be- 
gin Oct 16. 

The workshops are free to all. For 
details, contact ASCAP headquarters 
in New Yorit and Loe Angeles. 

Print on PRINT: The following 
are the best-selling folios from Cheny 
Lane Music: 

1. Van Halen, "Balance." 

2. ScHindganten, "SuperunkDOwn.J' 

3. "Jekj'll & Hyde," vocal selections. 

4. Guns N' Ro«es, "Anthok)©r." 

5. Steve Morse, "Structural Damage." 
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Hologram Printing To Thwart Piracy 

Nimbus' 3-D i*D Uses 'Covert Graphics' 



IBYPAULVERNA 



NEW YORK — In an effort to counter- 
act piracy and make its mark, literally, 
on the CD-replication industry, Nim- 
bus Manufacturing Inc. has introduced 
a process that allows the printing of 
holograms on the surface of a disc, 
with no resulting loss in playing time 
or quality. 

The process, 3-D i«D, is a joint ven- 
ture between Charlottesville. Va.- 
based Nimbus and Applied Holo- 
graphies of the U.K. 

Lyndon Faulkner, president/CEO of 
Nimbus' holding company, Nimbus CD 
International, says, "Each year, billions 
of dollars are lost and creative efforts 
diminished by the outright theft of 
copyright material in the music and 
software industries through counter- 
feiting and piracy. Three-D i'D holo- 
grams offer probably the most effec- 
tive deterrent against CD piracy 
a\'ailable today, and at the same time, 
provide stunning and dramatic graph- 
ics, which are unparalleled in label 
art." 

Applied Holographies CEO David 
Tidmarsh adds that his company and 
Nimbus are capable of encoding 
"covert" images on a disc, that is . holo- 
grams that cannot be seen by the 
human eye but can be scanned by opti- 



cal readers. 

"The importance of 3-D i»D's co\'ert 
imaging capability cannot be under- 
stated," .says Tidmarsh. "Holographic 
images possess the largest informa- 
tion-storage capacity of any known 
visual medium. Codes, symbols, and 
other features can be 'hidden' within 
the hologram during the origination 
process and, when combined with the 
use of visual or automatic verification. 
. . . the result is a hologram that is eas- 
ily authenticated and that cannot be 
efl'ecti\'e!y copied." 

Losses caused by the piracy of pre- 
recorded music totaled $2.25 billion 
last year, according to the IFPI. 

In addition to deterring CD coun- 
terfeiting, the 3-D i • D process promis- 
es to bring a new source of rewnue to 
Nimbus and Applied Holographies in 
the form of royalties on a patent, which 
is still pending. 

"What we're going to do is work to 
license this capability to the majors," 
says Faulkner. "If an artist had their 
CDs manufactured by a major and 
encoded with 3-D i»D. the Nimbus/ 
Applied Holographies joint venture 
would get a royalty on the patent, just 
like Sony and Philips get a royalty 
from all the other manufacturers" for 
the manufacture of conventional CDs. 

What distinguishes the 3-D i • D holo- 



gram process from other, similar tech- 
niques is its ability to spread a holo- 
gram across the entire surface of a 
disc, rather than confining the image 
to a small portion of the CD. 

Nimbus will charge clients a setup 
cost ranging from $500 to $;^,000 for 
the holographic process, according to 
Faulkner. Beyond that initial invest- 
ment, the printing cost for the new 
discs will not exceed that of fivie-color 
picture discs. 

Faulkner says that a "significant 
quantity" of the discs manufactured on 
a daily basis are five-color picture discs 
and that the m^ority of Nimbus' repli- 
cation work is five-color or offset. 

To show the graphic impact of 3-D 
i'D, Nimbus has created a demo disc 
containing an animated hologram 
photo in a small quadrant of the disc 
and a sample of holographic images 
throughout the rest of the product's 
surface. 

No 3-D i'D discs are in the market- 
place yet, but Faulkner says he is nego- 
tiating with se\eral "household name" 
clients for release of hologram CDs. He 
anticipates commercial releases in the 
U.S. by Christmas and adds that the 
process can be applied to any mass- 
market CD type, including audiodiscs, 
enhanced CDs, and CD-ROMs. 



AUDIO TRACK 



NEW YORK 

Guitarist vernon reid, for- 
merly of Living Colour, stopped at 
Big House Recording to finish tracks 
for his upcoming project, "Masque," 
due for release on an undisclosed 
Sony label. The sessions were pro- 
duced on a Neve 8078 and Studer 
A800 by Tio Masero and Prince 
Paul and engineered by Glen 
Kolotkin with assistance from sec- 
ond engineer Mark Mason. 

LOS ANGELES 

At encore studios in Bur- 
bank, Dwight Yoakam worked on an 
upcoming Liberty Records project 
with producer Pete Anderson, engi- 
neer Judy Clapp, and assistant David 
Betancourt. Also at Encore, engi- 
neer Tom Lord Alge mixed several 
projects, including albums by Epic's 
Oasis, Radioactive's Dig, and Warner 
Bros.' Seven Day Diary. 

nashville 

At the sound emporium, 

Hank Williams Jr. worked on an 
upcoming Curb Records project with 
producer Chuck Howard and engi- 
neers Bob Campbell Smith and 
Craig White; Ricky Skaggs over- 
dubbed and mixed for his upcoming 
self-produced Atlantic Records pro- 
ject with co-producer Mac McAnal- 
ly and engineers Alan Schulman 
and Ken Button; and Yo Yo Ma 
taped an interview for an upcoming 



episode of the CBS-TV show "60 Min- 
utes." 

OTHER LOCATIONS 

At music lab Recording in Jack- 
sonville Beach, Fla., artist/producer 
Michael Fitzgerald wrapped his lat- 
est Chain Of Fools project for 
Rimshot Records, recording on three 



Alesis Adats and Digidesign's Studio 
Designer II. Fitzgerald engineered 
the sessions with studio owner Roy 
Love. 

Please send material for Audio Track 
to Paul Verna, Pro Audio/ Tec kmlogy 
Editor, Billboard, 1515 Broadway, 
New York, N Y. lOOM; fax: 212-5.i6- 
SS58. 



French ASF Elects Members 

Recording Studio Assn. 's Objectives Set 



PARIS— The Assn. of French Record- 
ing Studios (Assn. des Studios d'En- 
registrement Frangais or ASF) elected 
the following board members at its 
annual meeting: president Jean-Louis 
Rizet (Studio Ramses). VP Didier 
Lozahic (Studio Zorrino), general sec- 
retary Philippe Besombes (Studios du 
Chesnay), deputy general secretary 
Erika Chenielet (Digipro), and trea- 
surer Georges Peullault (Studio 
E.G.E). 

Past president Roland Guillotel 
(Guillaume Tell Studios) and past VP 
Claude Sahakian (Studio Plus XXX) 
declined to serve new terms, citing 
pressing obligations to their respectiw 
facilities. However, both said they 
would remain members of the associa- 
tion and pledged to continue support- 
ing it. 

Among the ASF board's resolutions 
were to try to mediate the country's 
ongoing royalty dispute between the 



phonographic association and the 
rights collection society. The ASF also 
vowed to help its studio members 
expand into multimedia and compete 
in the international market; attempt to 
forge closer links with the trade 
groups of the film and TV industries; 
contribute to the training of future 
audio profcRsionals; publish the "Guide 
To Recording In France"; and enhance 
the existing French Minitel, an early 
type of online sj^tem. 

Newly appointed president Rizet 
told attendees, "Regroup with other 
international trade organizations, (in- 
sider a connection to the Internet. 
Succeed in signing worldwide agree- 
ments. Be able to provide statistics 
from our recording industry. Welcome 
small, midrange, and top studios, but 
also post-production studios, to join us 
at the ASF. These are just a few of our 
objectives that we wish to achieve." 

GL ILLAUME J. SCHOUKER 




Rubin Sings. RCA Nevus recording artist Vanessa Rubin has been working 
on her upcoming album, "Vanessa Rubin Sings," at Signet Sound in Hollywood. 
Calif. Shown at the sessions, from left, are co-producer Miles Goodman. Rubin, 
and co-producer Oscar Castro-Nieves. 



newsline... 



OONY UNLEASHES DIGITAL BOARD: Sony Broadcast & Professional 
Europe unveiled its long-awaited 0XF-R.1 digital console, a high-end, fully 
automated recording and mi.\ing board aimed at music and TV/film sound- 
track production facilities, in London Sept. 9. The unit, known as the 
Oxford console, has 48 channel fadera, 16 group faders, and two sets of 
assignable controls for the number and type of processing channels. It is 
capable of working in up to 8-bus digital surround and is built to handle 
expansion beyond 100 channels, according to Sony. Furthermore, the OXF- 
R.3 is compatible with AES/EBU, SDIF-2, and MADI formats and has a 
powerful interface to Sony's DASH machines. It also has analog inputs 
and outputs. The unit is scheduled to have its first U.S. showing at the 
upcoming Audio Engineering Society Com-ention in New York. 

Pro people on the MOVE: Bin Robinson is named national sales 
and marketing manager for the DOD/Digitech division of Harman Music 
Technology. He was previously managing director for SoundTech Profes- 
sional Audio . . . TimeLine Inc. makes the following appointments: Peter 
Swientek, regional manager for Asia/ Pacific and manager of radio mar- 
kets; Michael MacDonald, director of product marketing; and Cynthia F. 
Jones, marketing communications manager. They were, respectively, a 
veteran of the pro audio and video industries; marketing manager at Yama- 
ha Corp. North America; and a veteran of the communications industry. 
TimeLine is also bolstering it* North American sales team with four new 
appointments: Michael Donahue, Mediasound national manager; Alan 
Hardiman, regional manager. Eastern North America; Ray Niznik, West- 
ern regional sales manager; and Theodor Price, sales program manager. 
They were, respectively, managing director of Amsterdam-based Elec- 
trogig, director of sales for Synclavier Co., VP of Siemens Audio Inc., and 
national marketing manager at Mail Boxes Inc. 

South beach spars with the BEST: South Beach Studios, the 
Miami facility owned by Island Records chairman Chris Blackwell, has 
joined the Society of Professional Audio Recording Services, according 
to a SPARS statement. The studio has recently been active with numer- 
ous high-profile projects, including sessions by R. Kelly (Jive), David 
Bowie (BMG/Virgin), Willie Chirino (RMM/Sony), and Tracy Bonham 
(Island). South Beach president Joe Galdo says, "These artists come to 
our studio because we give musicians what they want, and we offer them 
a creative environment that has energy, professionalism, and is lots of 
fun." 

Briefly: Lexicon, Studer, and Studer Editech have opened a New York 
office, according to a statement from the company . . . The Dallas-based 
Russ Berger Design Group has won the Texas Society of Architects' award 
for excellence in interior architecture for its work on Whitney Houston's 
private recording studio (Billboard, Aug. 12). The acoustical/architectur- 
al consulting firm will be featured in the November/December issue of 
Texas Architect. 
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STUDIO ACTION 

PRODUCTION CREDITS FOR BILLBOARD'S NO. 1 SINGLES (WEEK ENDING SEPTEMBER 23, 1995) 


CATEGORY 


HOT 100 


R&B 


COUNTRY 


ALBUM ROCK 


CLUB PLAY 


TITLE 
AitisV 
Producer 
(Ubcl) 


GANGSTA'S 
PARADISE 
Coolio Feal. L.V./ 
D. Rasheed 
(MCA) 


YOU ARE NOT 
ALONE 

Michael Jackson/ 
R. Kelly 
M. Jackson 
(Epic) 


1 LIKE IT. 
1 LOVE IT 
Tim McGraw/ 
J. Stroud 
B. Gallimore 
(Curb) 


TOMORROW 
Silverchair/ 
K. "Caveman" 
Shirley 
(Epic) 


EVERYBODY BE 
SOMEBODY 
Ruffneck Feat YavahrV 
D.S. Richardson 
DA Jenkins 
S.B. Wilson 
(MAW) 


RECORDING 

STUDIOISl 

Engineerlsl 


ECHO SOUND 
(Los Angeles) 
Bob Morse 


CHICAGO RECORD- 
ING COMPANY 
(ChicaEO. ID 
Bruce owedien 
Peter Mokran 


LOUD 
(Nashville) 
Julian King 


FESTIVAL 

(Sydney. AUSTRALIA) 
Kevm Shirley 


STARDUST 
(Montclair, NJ) 
Saheer Wilson 


RECORDING 
CONSOLE(S) 


Trident Vector 


Neve VR 72 
with Flying Faders 


SSL 4000E 


Neve 8058 


Trident Series 24 


MULTITRACK/ 

2-TKACK 
RECORDER(S) 
(htoisc reduction} 


Studer A827 


Studer A827 


Otari DTR-900 


MCI 24 


Saturn 624 


STUDIO MONI- 
TOR(S) 


Echo Custom Sounds 


Lakeside with TAD 


Yamaha NSIOM 


Yamaha NSIO 


Tannoy PBM 6.5/ 
System 115 


UACTrO TADT 
IVIAdI CK 1 Art. 


Ampex 




Ampfix 467 


Ampsx 467 


Ampex 


MIX DOWN 

CTI IfMrVGl 

Engineersis) 


ENCORE 
(Los Angeles) 
Kevin Davis 


RECORD ONE 
(Los Angeles, CA) 
Bruce Swedien 


LOUD 

(iNasnviiie, ini 
Chris Lord-Alge 


ECLIPSE 

IC.rHnQu AIIQTDAI IA\ 

(oyoney. huo i nnuni 
Kevin Shirley 


STARDUST 
intoniciair. nji 
Shaheer Wilson 


CONSOLE(S) 


SSL 4000G 


SSL 8000 G Plus 
with Ultimation 


SSL 4000E 


SSL 4000E 


Trident Series 24 


MULTITRACK/ 
2TRACK- 
RECORDER(S) 
(Noise reduction) 


Studer A827 


Studer A800 MK III/ 
Sony 3348 


Otari 0TR-900 


Panasonic SE 2700 
w/ Apogee Filters 


Saturn 624 


STUDIO 
MONITOR(S) 


Custom Vincent 
Van Hoff 


Oceanway Custom 


Yamaha NSIOM 


Yamaha NSIO 


Tannoy PBM 6.5/ 
System 115 


MASTER TAPE 


Ampex 499 


3M 996 


Ampex 467 


Ampex DAT 


Ampex 456 


MASTERING 

(ALBUM) 

Engineer 


HIT FACTORY MAS- 
TERING 
Herb Powers 


BERNIEGRUND- 
MAN 

Bernie Grundman 


MASTERING UB 
Doug Sax 


STERLING SOUND 
Ted Jensen 


EUROPADISK 
Don Grossinger 


PRIMARY CD 
REPLICATOR 
(ALBUM) 


MCA 

Manufacturing 


Sony 

Manufacturing 


MCA 

Manufacturing 


Sony 

Manufacturing 


Europadisk 
Manufacturing 


PRIMARY TAPE 

DUPLICATOR 

(ALBUM) 


MCA 

Manufacturing 


Sony 

Manufacturing 


MCA 

Manufacturing 


Sony 

Manufacturing 


Europadisk 
Manufacturing 



Ci 1995. Billboard/BPl Communications. Hot 100. R&B & Country appeal 
Contemporary & Danc« appear in rotation 



m this feature each ttmc; Album Rock. Modem Rock, Rap, Adult 



When the show hits the road, 
the music industry turns to 
the premier reference guide. 

THE INTERNATIONAL TALENT 
& TOURING DIRECTORY 



Blllboaid 



From the newest acts to the hottest venues, promoters, suppliers 
and equipment manufacturers. Billboard's 1996 Intemational 
Talent & Touring Directory is the only worldwide direaory 
to the entertainment industry. Finally, everything you need to 
book talent, promote tours, and take care of business is in one 
single, easy-to-use reference source! 

You get over 16,000 listings in the U.S. and 22 countries world- 
widel ✓Agents & Managers ✓Sound & Lighting Services 
✓Venues ✓Clubs ✓Hotels ✓Instrument Rentals ✓Staging & 
Special Effects ✓Security Services ✓Charter Transportation 
✓Merchandisers 

9»Y9 timt, save worry mnd make monav — 
order the 1996 International Talent A Touring 
Directory today! 
Order multiple copies for your entire staff! 

□ YES! Please send me Blllboanf s 1998 International TilanI t Ttjuring OitaOory. 
I am enckjsing $95 per copy plus $5 shipping and handling ($12 for International 
orders.) NY. NJ. CA. TN. MA. IL. PA S DC please add appiicadie sales tax. 

» ol copies Check enclosed lor $ 

CfiargeS 



. to my: □ Amertcan Express □MasterCard nvisa 
ExD. Date 



Stonature freouiredl 



CardhoTder fpiease pnnti 



Name 



Company 



Address 



Cilv. Stale. Zip 



Please note: Ordeis are payat}le m U.S. funds drawn on a U.S. bank onfy. AH sales are final. 
Mail coupon to: Blll)oard Directories. P.O. Box 2016. Lakewood. NJ 08701. 
For fastost sarvie* call 1-800-223-7524 or 1-800-344-7119. 
In NY call (212) 536-5174. In NJ call (908) 363-4156. 

BOToaioe 



More Studios 
GO GOLD ON Ampex 

THAN ON ALL OTHER T^PES 
PUT TOGETHER 

AMPEX 

A msm OF ENGINEERING 
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HILE IT TAKES APPROXIMATELY 



^ MILLION YEARS FOR A LUMP OF COAL 



TO TURN INTO A DIAMOND, 



STUDIO CONSOLE TECHNOLOGY WILL 



EXPERIENCE A SIMILAR METAMORPHOSIS 



DURING ^ DAYS IN OCTOBER. 




(^heck out Booth 144 at the AES Show for a first look at our revolutionary new digital console. SjC^J^T 



Music to your ears, too. 

May 5, 1995 ... 
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Edels Chain In Receivership 

Retailer Says Move Is Only Temporary 



SYDNEY— The Sydney-based EdeLs 
Music StcH^ chain has been forced into 
receivership, after lead financier the 
National Australia Bank moved in to 
^ipoint accounting firm Debitte Ibuche 
Ibmatsu as recdvQ-s. 

Neither the bank ncx* Edels manage- 
ment wiD comment on what caused the 
move. The firm's PR executive, Cecilia 
Haddad, sqys that the membea^ of senior 
management were in discussion with 
financiers to fix the problem. "It is slow- 
ly but surely moving forward," she saj-s. 
"Management are trying to do every- 
thing they can to ensure [the receiver- 
sh^] is oily tempcnuy " 



Sources at Deloitte suggest that the 
block sale of the cm^xiny is under review 

The Australian retail market has been 
soft fa- the last few years, with at least 
one other m^jor music retail chain said 
to be in trouUe. But last summer, Edels 
made a $50 million takeover t»d for the 
beleaguered Brashs chain (later pur- 
chased by Singapore-based developer 
Ong Beng Seng] and launched an $1 1.4 
milbon expansion over three years to 
expand from six stores in Sydney to 36 
along the East Coast Howex-er, so far, 
wily two new outlets have been estab- 
lished, both in Sydney 

CHRISTIE ELIEZER 



Juarez Exits P'Gram Ibeiica 

Moves To Grupo Prisa; Bestard Upped 



MADRID — Ele Juarez is to leave 
his post as president/CEO of Poly- 
Gram Iberica in Madrid after 
boosting the company's fortunes 
in the video and cinema sectors, 
he announced Sept. 18. Juarez is 



Warner Succeeds With 
Midprice In Singapore 

SINGAPORE— Trying to solve 
a slump in Singapore's retail 
market, Warner Music experi- 
mented with the city-state's 
first full-scale, midprice cam- 
paign and has been over- 
whelmed by the results. 

The project started in 
August, and within four weeks 
Warner recorded a 300% jump 
in sales. Marketing manager 
Kathleen Tan offered 100 
titles, each with a sticker price 
of $11. and shipped 30,000 
{Coiitiuued on paQe i9) 



to be replaced in mid-October by 
Francisco Bestard, currently 
PolyGram's managing director in 
Mexico. 

Juarez is moving to the Spanish 
media holding giant Grupo Prisa 
in the newly created post of direc- 
tor general of audio-visuals. Prisa 
includes Canal Plus, the country's 
only pay-TV station, and Spain's 
largest radio company, Cadena 
SER. 

Juarez joined PolyGram in 
Madrid in May 1993, and one of 
his main tasks was to boost the 
label's revenues from film and 
video. "I set up our video and cin- 
ema arms here, and they have 
increased from a 15* to a 21% 
market share in two years, to go 
from second to first spot in the 
market," says Juarez. "This new 
job will cover all my previous 
experience at 20th Century Fox 
and CBS Fox in the U.S.. Latin 
America, and Spain." 

HOWELL LLEWELYN 



U.K. Sales Conferences Set Goals 

Sony's 'Heartbeat' 



EMI Acts Are Up 

DUBLIN— The new president of EMI Records Group U.K. 
and Ireland. .lean-Francois Cecillon, has been talking about 
the need for the company to be even more creatK^ly driven. At 
its sales conference here Sept. 10-12. he put EMI's artists 
where his mouth was. 

Cecillon may even have set new standards for the partici- 
pation of artists in the annual round of U.K. sales conferences. 
Live performances by almost 20 acts, from Sir Cliff Richard 

1^^^^^— . to Blur to classical tenor Roberto Alagna to 
chanteuse Holly Cole, were woven into 
^^^^^J I product presentations during the conclaw. 
' The 400 m" so delegates heard artist after 
artist play and sing, up close and personal, in a conference 
room at the Burlington Hotel. The sets ranged from a cappella 
to acoustic to electric, from newcomers and industry veterans 
alike. 

A number of retailers present in Dublin were impressed, as 
was seasoned artist manager Jim Beach. "This is so much betr 
ter than what you usually get [at sales conferences]," he said. 

Most artists elected to perform new material from upcom- 
ing releases. Richard, for instance, previewed his "Songs From 
HeathclifT" album with "Misunderstood Man," a single due 
soon. The album, featuring Olivia Newton- John on Ave tracks, 
will follow at the end of October. Richard's "Songs From 
Heathcliff " stage show is due to be staged in arena-size U.K. 
\ienues in Newcastle. Birmingham, and London in October 
1996. 

Eternal offered the second single from its imminent "Pswer 
Of A Woman" album, titled "And I Am Blessed," and former 
Eternal member Louise Nurding presented her first solo 
effort, "Light Of My Life." 

Richard. Eternal. Nurding. and Dana Dawson, among oth- 
ers, sang live vTXjals to track, but T^smin Archer, D'Angelo, 
and Cole brought accompanying musicians to the Burlington 
stage, while John Hiatt and the Finn brothers (Neil and Tim) 
performed .simply with guitars. 

The nine-piece Kelly Fiimily also played Iivb; Alagna sang 
arias to the guitiir accompaniment of his twx> brothers. His 
offering jielded a standing oiBtion from the EMI amii; later, 
the room cheered Blur's performance of "The Uni\w"sal." its 
next UK. single. 

The live performances were alternated with more conven- 
tional, \ideo-dri\en product presentations, which nonetheless 
re\'ealed the strength of EMI's holiday' schedule. Its release 
lineup includes the first of the Beatle,< two-CD anthologies. 
t>*ing in with the .sLx-part documentarj' airing on the ITV net- 
work; Queen's "This Could Be Heaven" album, featuring the 
last work of Freddie Mercurj" and a new, TV-markeled com- 
pilation series titled "That's . . .." featuring various genres, 
which is intended to complement the million-selling "Now!" 
hits line. 



I BY ADAM WHITE 



LONDON— The U.K.'s ITV network expected 20 million 
people to watch the death of Kate Rowan on Sept 17. Sony 
Music TV executive Kit Buckler hopes he can reach just 
1.5% of them. 

Rowan was the character, played by actress Niamh 
Cusack, who fell vic- 
tim to leukemia on 
IVil I 1^1^^ Sunday in Yorkshire 
Oi^ n y IVI U 9 1 0 Television's popular 
soap opera series 
"Heartbeat," which 
is set in the '60s. However, she is "alive" on the front cover 
of "Heartbeat: Forever Yours." the latest and fourth Sony 
compilation to tie in with the ITV weekly show. About 
90.000 copies of the 40-traek set were shipped to U.K. 
retailers Sept. 18. 

"This project sums up what I want to achieve with Sony 
Music Ty" says Buckler, the division's director of concept 
marketing. "I call it the IBM philosophy: the best ideas, the 
strongest branding, and fantastic music." His sales target 
for "Heartbeat: Forever Yours" is 300.000 units. 

That is not all Buckler is striving to achieve. His depart- 
ment is charged with improving Sony Music's share of the 
U.K. compilations business, in which, company executives 
concede, it has been outperformed by such competitors as 
PolyGram, Telstar. Global, and Virgin. 

■This is a dynamic, growing market sector. The number 
of releases has doubled since 1990, and TV-advertised com- 
pilations (which have their own chart, separate from the 
artist chart produced by Chart Information Netwwk) were 
estimated to ha\e taken as much as 40% of the total U.K. 
album market in August 

It is also an increasingly competitive field: PolyGram has 
a slew of new titles coming for the Christmas season, while 
Global TV has 10 new releases planned. EMI, which says 
it has sold 4.3 million copies of the "Now!" line in the past 
12 months, has a new (32nd) volume in the series out in 
November, and is debuting the "That's ..." multigenre 
series in October. It is also tying in with tabloid newspa- 
per The Sun to promote "The Greatest Party Album Under 
The Sun" on television. 

Such growth and activity was acknowledged by Sony 
Music U.K. chairman/CEO Paul Burger during the com- 
pany's sales conference in Brighton, England, Sept 16-18. 
"After reversing our ix)licy in the ewr-growing compila- 
tions market," he told delegates, "we have this year eryoyed 
two No. 1 albums with 'Top Of The POps' and "The Best Of 
Heartbeat' " 

(Continued on page i9) 
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International 



Sony Europe's Strategy Session 

Managing directors of Sony Music Europe companies convenwl in 
England recently for a three-day session to review A&R initiatives and 
business strategy. The meeting, at Tj iney Hall in Hampshire, was also 
attended by other European executives and the senior management of 
Sony Music International. Artist performances were by (Jary Kemp, K's 
Choice. Massimo 1)1 Cataldo, and Alison Moyet. 




British singer Alison Moyel is feted by Sony executives shortly before she 
performs a showcase set at Tylney Hall. Pictured, from left, are Sony Music 
Entertainment U.K. chairman/CEO Paul Burger; Sony Music International 
chairman Mel llberman; Sony Music International president Bob Bowlin; Moyet; 
Sony Music Entertainment senior VP Peter Asher; Columbia Records U.K. 
managing director Kip Krones; Moyet s manager, Debbie Rawlings; Sony Music 
Entertainment Europe's Paul Russell; and Sony Music Entertainment Europe 
senior VP/GSA Jochen Leuschner. 




Italy's Franco Cabnnl. left, and GSA's Jochen Leuschner, second from left, enjoy 
an informal moment with Sony Music Entertainment Sweden managing director 
Sten af Klinteberg and Sony Music Entertainment Europe VP/European 
repertoire division Guy Brulez, right. 




K's Choice played a set at Tylney Hall, prior to the September release in Europe 
of its new album, "Paradise In May. " Pictured, from left, are the band's manager, 
Christophe Turcksin; A&R consultant Annie Roseberry; Sarah Bettens of K's 
Choice; Sony Music Entertainment Belgium managing director Patrick Decam; 
and Gert Bettens of K's Choice. 





Taking the long view are Sony A&R executives from around Europe, pictured 
with, in the front row, from left, Peter Asher, Sony S2 U.K. managing director 
Muff Winwood. Paul Russell, and GSA's Jochen Leuschner, 



Comparing notes are. from left, 
managing directors of Sony Music 
Entertainment companies in Greece. 
Denmark, and the Czech Republic: 
Dimrtris Yarmenitis, Jan Degner, and 
Suzanne Smetana, respectively. 





Sony Music Entertainment Europe VP of business affairs Sylvia Coleman takes a 
break from business to relax with, from left, the managing directors of Sony 
affiliates in Norway. Ireland, and Turkey: Rune Hagberg. John Sheehan. and 
Metih Ayracman, respectively. 



Mel llberman, left, congratulates Italian 
artist Massimo Di Cataldo. center, 
after his showcase set. Pictured, at 
right, is Sony Music Entertainment 
Italy president/managing director 
Franco Cabrint. 



I 

I 




Enjoying a dnnk together, from left, 
are Sony Music Entertainment Spain 
president Claudio Conde and Sony 
Music International executive VP Tom 
Tyrrell. 



Bnliiin s Gary Kemp, former lead singer of Spandau Ballet, takes center stage 
prior to playing a showcase set at the Sony conclave. Pictured, from left, are 
Sony Music Entertainment Europe's Paul Russell; Sony Music Entertainment 
U.K. VP/international Brian Yates; Kemp's manager. Steve Dagger; Kemp; Bob 
Bowlin; Paul Burger; and Columbia Records U.K. A&R director Mick Clark. 
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Labels Revitalize Hong Kong Scene 



I BY MIKE LEVIN 



HONG KONG— Two new labels are 
starting to breathe life back into 
Hong Kong's dormant domestic 
music industry with a unique 
approach to Chinese repertoire. 

Both have assembled rosters that 
many feel can compete with the 
major international labels, and each 
has already sent one artist to the 
top of the local charts during the 
past two months. 

This success, though, has come as 
no surprise. The newcomers — one 
an indie and the other under the 
huge PolyGram umbrella — are 
being steered by two of Hong 
Kong's most experienced industry 
executives. 

Landow Lee started Music 
Impact two years ago, but gained 
instant credibility in July by 
snatching local icon Andy Lau from 
Warner Music (not such a big shock 
when one considers that Lee has 
been Lau's manager for five years). 

Another former Warner employ- 
ee figures in Go East. Paco Wong 
was Warner's Hong Kong managing 
director for 14 years before accept- 
ing PolyGram Far East president 
Norman Cheng's offer to start a 
new record company in March. 

In true local entrepreneurial 
style, both companies are taking 
the best of the local scene and 
adding value with new twists. They 
have steered away from traditional 
pop-idol development and produc- 
tion, preferring to cover a much 



broader spectrum of activities and 
win back the disenchanted young 
consumer. 

Music Impact is combining A&R 
functions with management, film 



PolyGram 



production, and a strong China 
focus. 

"Without looking at the bigger 
picture of music as a form of enter- 
tainment, we couldn't compete," 
says Lee. "Basically, we are willing 
to try anything." 

The label's roster of 18 artists 
has a strong Cantonese emphasis, 
though Lee says almost all of them 
will eventually record in Mandarin. 
Lau's first Mandarin release for the 
label, "Real Forever," hit No. 1 in 
both Hong Kong and Taiwan. Lau's 
unsurpassed popularity as an actor 
will also boost Impact's plans. 

Go East is being even more 
adventurous, with four labels, 
including one dedicated to alterna- 
tive repertoire — a sharp break 
from PolyGram's near-absolute pop 
orientation in Chinese markets. 

"Our goal is to sell records, what- 
ever the type of music," says Wong. 
"I don't think anyone is limiting 
themselves to only one style any- 
more." 

The Go East imprint will focus on 
Cantonese and Mandarin pop and 
has had an early success with the 



Cantonese debut of Kellv Chan's 
"Whatever Will Be, Will Be," which 
shot to Hong Kong's No. 1 spot in its 
second week. Go East has four 
other artists under contract. 

The Musician label has already 
signed five alternative bands and 
will arrange the reunion of Hong 
Kong top '80s duo Tat Ming Pair in 
October. 

The Red Star label is dedicated 
to singers and bands from Beijing 
and has a roster of eight, including 
the all-girl Cobra. The Kitty 
imprint will focus on Japanese-lan- 
guage repertoire, although it has 
yet to sign any acts. 



newsline... 

EMI BELGIUM has acquired a majority stake in indie dance label Antler Sub- 
way. EMI says the label will continue to be run autonomously by founders 
Maurice Engelen and Roland Beelen and will serve as an outlet for all of EMI 
Belgium's dance repertoire. Antler Subway is already home to Digital 
Orgasm, Praga Kahn, Lord Of Acid, and -Jade 4U; its releases will now be 
licensed by EMI and available via EMI affiliates worldwide, except in the 
U.S. and Japan. 

WARNER MUSIC Europe is to market and distribute product from U.S.-based 
label Sub Pop Records in continental Europe under a new agreement between 
the companies. Sub Pop will continue to operate independently in the U.K. 

EMI INTERNATIONAL has appointed Irving Schlosberg managing director of 
EMI South Africa. He joins the company from RPM Records, part of the 
CNA Gallo Group, where he has been managing director for ten years. RPM 
represented Virgin's interests in South Africa from 1983 to 1990. 



WARNER SUCCEEDS WITH MIDPRICE IN SINGAPORE 



(Continued from fKigei/) 

units, including releases by the 
Doors, Tracy Chapman, the 
Eagles, James Taylor, and Lobo. 

F]ach CD contained inlay sheets 
offering information on the titles 
available, and order forms were sup- 
plied at checkout counters. Warner 
spent about $21,000 on television 
advertising for the campaign. 

"August has traditionally been a 
quiet month for the industry, and 



since midprice has previously only 
been in limited stores, we felt that we 
should attempt an 

O across-the-board 
campaign," says Tan. 
"At first retailers 
were resistant 
because it has been 
difficult in the past to 
enforce price control," she adds. "But 
because we price-stickered each CD 



and informed consumers through Ty 
it made retailers confident that the 
campaign would work." 

Retailers were also pleased with 
the results. "Our back-catalog sales 
improved by 10% to 15% as a result 
of the campaign," says Tower 
Records' manager. Kelly Chew. 
"WEA was efficient in stock avail- 
ability and clever in knowing just 
what titles to feature." 



Malaysia's Balzura Splits With Sony 



SONY'S HEARTBEAT 

(Contmuedfmni l} a^f__42) 

Moreover, Sony has cut a new joint- 
venture deal with BMG for a compila- 
tion entitled "This Year's Low Is For- 
ever," due before Christmas. It will 
feature material from both companies' 
labels, including hits by Take That, 
Celine Dion, Robson & Jerome, Tina 
Arena, TLC, Des'ree, and Annie 
Lennox, as well as tracks from EMI 
and PolyGram. among others. 

"This Year's Love" is one of six Sony 
Music TV projects lined up for the hol- 
iday season, but for the next few 
weeks, Buckler and his team will be 
watching the progress of "Heartbeat; 
Forever Yours." He says the first and 
third TV-backed compilations of '60s 
oldies sold 250,000 and 1.50,000 copies, 
respectively; the second (which was 
not promoted on TV) sold 50,000 units. 

"This is the first time we'\« released 
an album on top of the series," Buck- 
ler said in Brighton, "and there are 
another ten episodes |of the soap] to 
run before Christmas." Aside from the 
TV expenditure, the compilation 
should benefit from concurrent pro- 
motion by VCI and Reed Publishing 
for their respective "Heartbeat" home 
video and book releases. 

"Heartbeat: Forever Yours" 
includes vintage hits by the Troggs, 
the Righteous Brothers, Cliff Richard, 
Brian Hyland, the Four Tops, Dusty 
Springfield, Peter & Gordon, Roy 
Orbison, and Marvin Gaye. "Our mar- 
keting campaign is refined from the 
experience of selling nearly half a mil- 
lion 'Heartbeat* albums before," said 



Buckler, who has been in charge of 
Sony Music TV for seven months. 

"We're still finding our feet in this 
market," Buckler says. He expects the 
division to make "significant pn^ress 
next year, particularly if we can estab- 
lish a strong brand with the 'Top Of 
The Pops' series." 

That exploits the identity of 
Britain's most popular music TV show, 
a chart countdown aired weekly on 
BBCL The second "Top Of The Pops" 
volume is due in November 

Another key Sony Music TV release 
in October is the 16-track "Music 
From The Movies Vol. 1," including 
hits by Elton John, Seal, Phil Collins, 
Annie Lennox, David Bowie, Harry 
Connick Jr., and the Bee Gees. Among 
the marketing ploys is a 60-second 
movie commercial in theaters screen- 
ing the new Hugh Grant film "Nine 
Months." 

More unusual is "Odd Man Out," a 
compilation featuring such young U.K. 
bands as Oasis, Ned's Atomic Dustbin, 
Reef, and Leftfield. 

It is themed to snowboarding, and 
aside from the TV spend. Sony will 
advertise the 18-track set on London 
alternative rock station XFM during 
its one-month Restricted Service 
Licence run in October. 

This is a stretch from the type of 
audience that watches "Heartbeat," 
but a measure of the ground Sony 
Music TV is striving to cover by tap- 
ping into Britain's booming compila- 
tions business. 



I BY ALEXANDRA NUVICH 

KUALA LUMPUR, Malaysia — 
The music industry here wit- 
nessed its first high-profile 
divorce when R&B singer Ning 
Baizura cut her ties with the local 
Sony affiliate. 

A low court ruled in May that 
the contract was invalid because 
19-year-old Baizura had signed as 
a 16-year-old minor. 

The dispute has only recently 
been concluded, though, with the 
end of an associated argument 
over what songs she may perform 
on stage. 

In the court case over Baizura's 
contract, Sony argued that the 
singer had signed in good faith, 
with her parents as witnesses, and 
that the label had made money for 
her from two 1993 albums. The 
releases sold a combined 130,000 
units and earned revenues from 
product tie-ins with Sony hard- 
ware and a cellular phone service. 

But a source close to Baizura 
says the artist felt that "things 
weren't right with Sony in terms 
of artistic input and promotion." 

She has since signed a world- 



wide recording contract with 
BMG. and the company plans to 
release a new album in Malaysia, 
Singapore, and Indonesia before 
the end of the year and a second 
one internationally in mid-1996. 

The court ruling threw up 
another issue for Malaysian 
artists. In its wake, Sony applied 



for an injunction to stop Baizura 
from performing the material she 
had recorded under contract. 
However, both sides have now 
"amicably settled the dispute," 
say the singer's lawyers. Tang 
and Yoges, allowing Baizura to 
perform all her songs in public. 



LytUeton Vtated Off Board 
Of Performing Right Society 
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LONDON— Trevor Lyttleton, pub- 
lishing director and activist, lost his 
battle to retain his place on the 
board of U.K. author's rights body 
the Performing Right Society at its 
annual general meeting Sept. 14. 

An unprecedented resolution for 
his dismissal had been moved by 
Pete Waterman, head of the PWL 
group and its All Boys Music pub- 
lishing arm and a former PRS 
board member, who resigned prior 
to the organization's extraordinary 
general meeting in May following a 
row with Lyttleton. 

Waterman accused Lyttleton of 
asking an excessive number of ques- 
tions about the operation of the soci- 
ety, "hijacking it," and adding to 
administration costs as PRS staff 
sought to provide answers. PRS has 
estimated these costs at 100,000 
pounds (approximately $154,000) 
for the period from November 1993 
to August this year. 

Lyttleton defended himself at the 
Sept. 14 meeting by referring to the 
record vote that had elected him to 
the PRS board in the wake of the 



costly PROMS system episode. The 
PROMS computer was intended to 
revolutionize the society's mam- 
moth data-processing needs but was 
abandoned in 1993, by which time it 
was apparent that the design was 
unsuitable for PRS (Billboard, Sept. 
16). 

Lyttleton described the vote as a 
mandate for him to ask "hard ques- 
tions," but at the end of a sometimes 
acrimonious debate, he was voted 
off the board by 5,536 votes to 3,270. 

In a statement issued later, Lyttle- 
ton said, "I am proud to have stood 
firm, in a just cause, to my election 
commitment to PRS members to 
ensure transparency and accountabil- 
ity at PRS. In the face of the unequal 
struggle, against the combined forces 
of 22 council members [and] their and 
PRS' vast forces and resources, I con- 
sider obtaining the support, in just 
three weeks, of some 40% of PRS' vot- 
ing membership to be a highly 
respectable outcome." 

He concluded, "The questions will 
not go away." 

NIGEL HUNTER 
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HITS OF THE 




WORLD 



JAPAN tOfnpa Publications Inc-] 9/25/95 



CANADA (Tne Recoidl 9l'4,'95 



GERMANY tctmC^ MMu Connon 9/19^5 



FRANCE <SNEP/lfOP/T.le-l.ivel9*l&95 



SMCLES 

HEUO. AGAIN MY LITTLE LOVER TOrsrACIC«Y 
LOUILOVELOVI DREAMS COME TRUE IPic 
SEESAW GAME MR CHILDREN Tors ruCTMlv 
DONNA IIKOTO SMAP viciOR 
FEEL LIKE DANCE GLOBE «vt«iBA> 
TOTSUZEN FIELD OF VIEW 
SORAWOHINAYO SHARANQ umivic'ca 
SAVONARA HA IMAMO KONOMUNE Nl IMASU 

ZARO H C^AM 

KOINO WANA SHIKAKENASAVO FUNK THE 

PEANUTS inc 

ANATA DAKEWO SOUTHERN ALL STARS »cto« 

ALBUMS 

SCATMANJOHN SCATMAN'S WORLD fiMG victor 
TOSHINOBU KUBOTA SUN SHINE. MOONLIGHT 

SONT 

LENNY KRAVITZ CIRCUS TOSHIBA rui 
ANNRI opus;?! roBuri 
RVOUKO SHINOHARA LAOV GENERATION 
RITCHIE BLACKMORE'S RAINBOW STRANGER IN 

US ALL Bwr. /nnn 

DIANA KING TOUGHER THAN LOVE ior,. 
MIKIIIriAl LOVE OF MV LIFE k>hi><e 
SOUNDTRACK AISHITEIRUTO ITTEKURE CFK 
MAKIOHGURO LA.LA.LA. BOUAU 



NETHERLANDS i^miiv top 501 m6i9i 



SMGIES 

NET IS EEN NACHT GUUS MEEUWIS & VAGANT 
STARS CHARLY LOWNOISE & MENTAL THEO 

YOU'VE GOT A FRIEND RENE FROGER& FRIENDS 

OPG 

RAINBOW IN THE SKY DJ PAUL ELSTAK Mio Town 
PASSIE CLOUSEAU tu 

HET BUSIE KOMTZO HOLLENBOER BU«muus«: 

WATERFALLS TLC BMO 

KISS FROM A ROSE SEAL warnfr 

YOU ARE NOT ALONE MICHAEL JACKSON S0^T 

JE HOEFT NIET NAAR HUlS VANNACHT MARCO 

BORSATO muKK 

ALBUMS 

CLOUSEAU OKER FU. 

RENE FROGER LIVE IN CONCERT nno 

BERT HEERINK STORM NA DE STILTE C%B 

TLC CRAZYSEJCYCOOL ««« 

CELINE DION THE COLOUR OF MV LOVE som 

ANDRE RIEU STRAUSS 8, CO. UCRCURv 

LIVE THROWING COPPER MC* 

VAN DIK HOUT VAN DIK HOUT SONT 

YOUP VAN T HEK SPELEN MET JE LEVEN c«« 

ROLLING STONES JUMP BACK (BEST OF) virgin 
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SINClfS 

KISS FROM A ROSE SEAL wubnibbbos 

FANTASY MARIAH CAREY colliubw 

AUCE.WHOTHEF..KISAUCE STEPPERS FtsirvAL 

EXCALIBUR FCB cni.^F.Ai 

INSENSITIVE JANN ARDEN a&m 

YOU OUGHTA KNOW AUNIS MORISSETTE 

WARNER BROS 

YOU ARE NOT ALONE MICHAEL JACKSON [PC 
UNDER THE WATER MERRIL 6AINBRIDGE Goiiv 

STATIN' ALIVE N TRANCE itMivAi 
SCATMAN -REMIXES 5CATMAN JOHN bmo 
RIGHT TYPE OF MOOD HERBIE BUf. 
SOMEBODY'S CRYING CHRIS ISAAK waf4neb bbos 
LET HER CRY HOOTIE i THE BLOWFISH WARNER 
BROS 

TRY ME OUT CORONA COLUMBIA 

WATERFALLS TLC bmd 

MYSTERIOUS GIRL PETER ANDRE ffstkai 

COLORS OF THE WIND VANESSA WILLIAMS BK 

CAN I TOUCH YOU... THERE? MICHAEL BOLTON 

COLUMBIA 

UGHTNINC CRASHES LIVE aca 
RUNAWAY JANET JACKSON aau 

ALBUMS 

RED HOT CHIU PEPPERS ONE HOT MINUTE 

WARNFR BRBS 

LENNY KRAVITZ CIRCUS «|R<^1N'EU| 
CEUNEDION THE COLOUR OF MY LOVE tPIC 
LIVE THROWING COPPER MCA 
TINA ARENA DON'T ASK COLUMBIA 
CHRIS ISAAK FOREVER BLUE WARNiB BROS 
MERRIL BAINBRIDGE THE GARDEN coin'BAKi 
GARBAGE GARBAGE Mus-iRDOM FESfvAi 
BOB SEGER li THE SILVER BULLET BAND 
GREATEST HITS EMi 

URGE OVERKILL EXIT THE DRAGON CLFFLwMCA 
JEFF BUCKLEY GRACE ITOUR PACK! coiumbia 
HOOTIE t THE BLOWFISH CRACKED REAR VIEW 

WABNEB BRDS 

REAL MCCOY ANOTHER NIGHT bmc 
ALANIS MORISSETTE JAGGED LIHLE PU 
WARNER BROS 

SEAL SEALdST AND 2ND ALBUMS] waknerbros 

M PEOPLE BI2ARRE PEOPLE BMS 

ARMIK GYPSY FLAME mra 

SEAL SEAL Warner BROS 

JIMI HENDRIX THE ULTIMATE EXPERIENCE 

(^TDOR 

COLD CHISa CHISEL/YOU'RE THIRTEEN . (LIVE) 
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WEEK 


SINGLES 


WEEK 


WEEK 


SINGLES 


1 


1 


MACARENA LOS DEL MAR OUAiiTY 


1 


2 


1 WANNA BE A HIPPY TECHNOHEAD iMERCORO 


2 


2 


TOTAL ECUPSE Of... NICKI FRENCH CBiIiQut 


2 


1 


BOOM. BOOM. BOOM OUTHERE BROTHERS ;yx 


3 


3 


YOU'RE ALL 1 NEED... METHOD MAN defaaw^cny 


3 


16 


SIE 1ST WEG FANTASTISCHEN VIER SONY 


4 


4 


LICK IT ROUU SOS 


4 


3 


A GIRL LIKE YOU EDV/YN COLLINS vwau 


S 


6 


SCREAM MICHAEL JACKSON FRICWN* 


5 


7 


WATERFALLS TLC «Rira« 


S 


5 


THINK OF YOU WHIGFIELD FuTuRticivOUAuiY 


6 


5 


EIN SONG NAMENS SCHUNDER ARZTE 


7 


7 


ONE MORE CHANCE NOTORIOUS B.I. G. ARisTAttK 






Mt TRONriMF 


8 


8 


SHY GUY DIANA KING columbiasony 


7 


11 


YOU ARE NOT ALONE MICHAEL JACKSON EPIC 


9 


9 


THIS IS HOW WE DO IT MONTELL JORDAN BMP 


8 


4 


SCATMAN'S WORLD SCATMAN JOHN hca 


10 


10 


HUMAN NATURE MADONNA AAAvfRKKiMA 


9 


6 


ALICE (WHO THE X IS AUCE?) GOMPIE aricla 


11 


U 


HAVE YOU EVER REAUY... B ADAMS aampoo 


10 


9 


ENDLESS SUMMER SCOOTER EUEi 


12 


12 


YOUR LOVING ARMS BILLIE RAY MARTIN WARNER 


11 


8 


WISH YOU WERE HERE REDNEX r'y 






PRC- '.y;; 


12 


10 


SHUT UP (AND SLEEP WITH ME) SIN WITH 


13 


13 


HOLD ME. THRILL ME... U2 ATLANTic-wtA 






SEBASTIAN ai.;:.ia 


14 


14 


THIS AIN'T A LOVE SONG BON JOVI mebcury.pyso 


13 


12 


HAVE YOU EVER REALLY... 6. ADAMS Asu 


15 


15 


PIPE DREAMZ YAKOO BOZ ouauiy 


14 


14 


EXPERIENCE RMB urban MOTOR 


16 


16 


SQUARE DANCE SONG BKS & ASHLEY MACISAAC 


IS 


NEW 


STARS CHARLY LOWNOISE & MENTAL THEO 

URSAN F*:MC« 


17 


17 


AAM 

SOMEDAY I'LL BE... BON JOVI mercuryfoo 


16 


18 


KISS FROM A ROSE SEAL WTA 


18 


18 


ANOTHER DAY WHIGFIELD fijtuhefeuooality 


17 


NEW 


SOOMBASTIC SHAGGY viKiN 


19 


NEW 


GANGSTA'S PARADISE COOLIO FEATURING LV. 


18 


13 


SHY GUY DIANA KING miuMBiA 






MCJVUM 


19 


NEW 


EINE INSEL MIT ZWEI BERGEN DOLLS UNITED 


20 


20 


DONT TAKE IT PERSONAL MONICA ARisia,SM<i 






EWR 






ALBUMS 


20 


15 


NEVER FORGET TAKE THAT RCA 


1 


2 


SOUNDTRACK DANGEROUS MINDS atiantcwea 






ALBUMS 


2 


1 


HOOTIE t THE BLOWFISH CRACKED REAR VIEW 


1 


1 


PUR ABENTEUERLAND .niirccwd 






ArLANTtr.V.EA 


2 


NEW 


FANTASTISCHEN VIER LAUSCHGIFT sow 


3 


3 


LIVE THROWING COPPER MCA,\JNI 


3 


NEW 


RED HOT CHILI PEPPERS ONE HOT MINUTE wEA 


4 


4 


ALANIS MORISSETTE JAGGED LimE PILL 


4 


4 


TLC CRAZYSEXYCOOL mwla 






MAVFRIt^WFA 


5 


3 


KELLY FAMILY OVER THE HUMP ^£E life 


5 


5 


nc CRAZYSEXYCOOL OFWEIMG 


6 


2 


DIE SCHLUMPFE TEKKNO 1ST COOL VOL. 1 IMI 


6 


6 


CRANBERRIES NO NEED TO ARGUE ISLAXOItiO 


7 


8 


EDWYN COLLINS GORGEOUS GEORGE viroin 


7 


7 


SEAL SEAL II tu 


8 


5 


BON JOVI THESE DAYS mercury 


8 


15 


SOUL ASYLUM LET YOUR DIM... COIUMBI*SON< 


9 


6 


GREEN DAY DOOKIE RLPRist 


9 


16 


VARIOUS ARTISTS CLUB EURO 2 abiol*8MG 


10 


7 


LA BOUCHE SWEET DREAMS aroia 


10 


9 


COLLECTIVE SOUL COLLECTIVE SOUL AIiAliTO 


11 


9 


ROUING STONES VOODOO LOUNGE VIHGIN 






WE* 


12 


10 


MARLA GLEN THIS IS MARLA GLEN ARioui 


11 


8 


SOUNDTRACK BATMAN FOREVER ail«mm:.wea 


13 


NEW 


LENNY KRAVITZ CIRCUS virgin 


12 


12 


SHANIA TWAIN THE WOMAN IN ME mercurytoo 


14 


U 


MICHAEL JACKSON HISTORVi PAST, PRESENT 


13 


n 


MICHAEL JACKSON HISTORY: PAST. PRESENT 






AND FUTURE— BOOK 1 Fpir 






AND FUTURE-BOOK 1 epiosony 


15 


13 


OFFSPRING SMASH epitapi. 


14 


13 


VARIOUS ARTISTS TOWER OF SONGPOST maatod 


16 


17 


DIE DOOFEN LIEDER. DIE DIE WELT NICHT 


15 


10 


BON JOVI THESE DAYS mehcuryi-od 






BRACHT AROLA 


16 


NEW 


SILVERCHAIR fROGSTOMP epicsoxy 


17 


12 


SCATMAN JOHN SCATMAN'S WORLD RCA 


17 


17 


ANNIE LENNOX MEDUSA RCA,BMG 


18 


15 


SELIG HIER SONY 


18 


NEW 


COLIN JAMES BAD HABITS WEA 


19 


16 


CAUGHT IN THE ACT CAUGHT IN THE ACT Of 


19 


18 


FOO FIGHTERS FOO FIGHTERS cafifiexjcema 






LOVE JYA 


29 


NEW 


OUR LADY PEACE 'JAVfFD =i:. v'.. 


!Q 


19 


TAKE THAT NOBODY Fl SF o a 
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ALBUMS 
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WEEK 


WEEK 
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1 
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BOOMBASTIC SHAGGY i-igiN 


1 


NEW 


BLUR THE GREAT ESCAPE fuoorariopfcne 


2 


1 


YOU ARE NOT ALONE MICHAEL JACKSON EPIE 


2 


NEW 


RED HOT CHILI PEPPERS ONE HOT MINUTE 


3 


2 


STAYIN' ALIVE N TRANCE FEATURING RICARDO 






LYAFI.E^ -JR 






DA FORCE Alt AROUND ire world 


3 


3 


PAULWEUER STANLEY ROAD 001 DECS 


4 


NEW 


FANTASY MARIAH CAREY rOiJMBRi 


4 


6 


TLC CRAZYSEXYCOOL i a/ace.'Ahist« 


5 


3 


t'U BE THERE FOR YOU REMBRANDTS eastwest 


5 


NEW 


LENNY KRAVITZ CIRCUS YWGiN 


6 


NEW 


RUNAWAY JANET JACKSON Alvi 


6 


A 


MICHAEL JACKSON HISTORY: PAST, PRESENT 


7 


NEW 


lA U LA HEY HEY OUTHERE BROTHERS SUP. 


7 


1 


AND FUTURE - BOOK 1 epic 
LEVELLERS ZEITGEIST China 


8 


9 


WHO THE F"K IS ALICE? SMOKIE FEATURING 


8 


2 


CHARLATANS THE CHARLATANS seggahsbajiouef 






ROY CIIUOHY BROWN vval 


9 


24 


PORTISHEAO DUMMY co beaf 


9 


5 


THE SUNSHINE AFTER THE RAIN BERRI 


10 


7 


OASIS DEFINITELY MAYBE CREAFON 








11 


9 


SEAL SEAL It ^n,WLA 


10 


6 


CAN 1 TOUCH YOU... THERE? MK:HAeL BOLTON 


12 


12 


CELINE DION THE COLOUR OF MY LOVE epic 






cOL-jMeiA 


13 


NEW 


INSPIRATIONS PAN PIPE DRE/LMS pure musc 


11 


A 


COUNTRY HOUSE BLUR fcoorarlophone 


14 


NEW 


REMBRANDTS L P. EASrwEST 


12 


8 


WATERFALLS TLC .afaceamsia 


15 


6 


BOYZONE SAID AND DOME poiyoor 


13 


1 


POUR QUE TU M'AIMES ENCORE (TO LOVE ME 
AGAINI CELINE DION ipi: 


16 


8 


BLUR PARKLIFE FODORARLOiHlElNE 


14 


1 1 


HIDEAWAY DETACY siipNSiinf.wcofYSTRucroN 


17 


13 


SUPERGRASS 1 SHOULD COCO parloi<y«ne 


15 


NEW 


STAY WITH ME ERASURE MUTE 


18 


14 


CRANBERRIES NO NEED TO ARGUE ISUIM) 


16 


14 


SCATMAN'S WORLD SCATMAN JOHN RCA 


19 


21 


WET WET WET PICTURE THIS rrecous 


17 


19 


ALICE (WHO THE X IS AUCE?) GOMPIE habana 


20 


15 


BON JOVI THESE DAYS MtHCu*n 


18 


13 


CLOSE TO YOU WHIGFIELD SYSitHAY<.LONOCw 


21 


11 


BUCK GRAPE ITS GREAT WHEN YOU'RE 


19 


NEW 


CRY INDIA UMBOZA ROsnrvAtMi 




STRAIGHT YEAH kaoioactive 


20 


NEW 


1 HATE YOU SRINCE wabnerbbos 


22 


10 


DIANA ROSS TAKE ME HIGHER CMi 


21 


W 


ROLL WITH IT OASIS CJIEAIION 


23 


16 


MARY BLACK CIRCUS grapevine 


22 


17 


TELL ME THE WAY CAPPELIA systiuaticiomon 


24 


22 


AUSONMOYET SINGLES coiuMBiA 


23 


15 


U GIRLS (LOOK SO SEXY) NUSH blunfeovisyu 


25 


NEW 


MIRAGE CLASSIC GUITAR MOODS polyobauyv 


24 




ILUVUBABY ORIGINAL oRf.Ti RfCORDINf^ 


26 


NEW 


M PEOPLE NORTHERN SOUL RCA 


12 


27 


NEW 


CLOCK rrSTIME... meeiovmca 


25 


20 


PARTY UP THE WORLD D REAM MAfiNET^ASTWEST 


28 


NEW 


JIMI HENDRIX THE ULTIMATE EXPERIENCE 


26 


NEW 


IN A BROKEN DREAM THUNDER ear 






27 


NEW 


1 CAN'T TELL YOU WHY EROWNSTONE utlXTK 


29 


17 


TAKE THAT NOBODY ELSE RCA 


28 


16 


1 FEEL LOVE DONNA SUMMER MANifESTtiMERCuRY 


30 


36 


BEAUTIFUL SOUTH CARRY ON UP THE CHARTS 


29 


23 


HAPPY JUST TO BE WITH YOU MICHELLE GAYLE 


31 


NEW 


MEAT LOAF HITS OUT OF HELL Epic 


30 


NEW 


1 WANT TO LIVE GRACE periecio 


32 


19 


BLOWING FREE SAX MOODS OING 


31 


21 


COLORS Of THE WIND VANESSA WILLIAI,IS waiy 


33 
34 


29 
35 


BLUR MODERN LIFE IS RUBBISH foocpareopyone 
FOO FIGHTERS FOO FIGHTERS ROSWEiu 


32 


NEW 


DIABLO GRID i i-ovsTRUtiBN 






PARlL^tliy.E 


33 


NEW 


OOH AH AA (1 FEEL IT) EYC gasoline allev.uca 


35 


NEW 


CRANBERRIES EVERYBODY ELSE IS DOING FT. SO 


34 


27 


KISS FROM A ROSE'l'M ALIVE SEAL 'n.'wEA 






WHY CANT WE' :sland 


35 


NEW 


THE HEARTS FILTHY LESSON DAVID BOWIE RCA 


36 


25 


M PEOPLE BIZARRE FRUIT [HCONsIRirciiOR 


36 


31 


'74-'7S CONNLLLS '.'T London 


37 


NEW 


BANGLES GREATEST HITS axuwtiA 


37 


24 


LIKE LOVERS DO LLOYD COLE .un'ana 


38 


NEW 


TRICKY MAXINQUAYE AIiirB'wAY 


38 


NEW 


THE MORNING AFTER (FREE AT LAST) STRIKE 


39 
40 


37 
26 


LEFTFIELD LEFTISM hard kaneysctlunbri 
OFFSPRING SMASH ef^apyi 


39 


NEW 


CATCH A FIRE HADDAWAY LOit 








40 


22 


FIND ME (ODYSSEY TO ANYOONAI JAM t SPOON 
FEATURING PLAVKA epic 
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NEW 
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SINGLES 

SCATMAN'S WORLD SCATMAN JOHN bmg 

YEHANOHA INDIENS SACRED SPIRIT virgin 

POUR QUE TU... CELINE DION Columbia 

SHY GUY DIANA KING COiuMsiA 

HAVE YOU CVER REAUY... B ADAMS POiYOOfi 

MELODY TEMPO HARMONY BERNARD 

LAVILIIERS& JIMMY CLIFF Barclay 

YOU ARE NOT ALONE MICHAEL JACKSON epk: 

GENERATION OF LOVE MASTERBOY auicXAf 

SIMPLE ET FUNKY ALLIANCE ETHNIK delaBEL 

ODE TO MY FAMILY CRANBERRIES i^NO 

SCATMAN SCATMAN JOHN bmc 

74-'75 CONNELLS (mi 

LA VOIE DU MELLOW MELLOWMAN tAStmst 

PUSH THE FEEUNG ON NIGHTCRAWLERS 

NO NO NO (NO LIMIT) LES SCHTROUMPFS ftd 
SURRENDER YOOR LOVE NIGHTCRAWLERS bm& 
THIS AINT A LOVE SONG BON JOVI mmvm 
SHIMMY SHAKE 740 BOYS MApr-.Musc 
NE M'OUBUE PAS JOHNNY HALLYDAY MLsajRY 
FRUIT DE LA PASSION FRANCKY VINCENT arcaoE 

ALBUMS 

CELINE DION D'EUX Columbia 
CRANBERRIES NO NEED TO ARGUE island 
RED HOT CHIU PEPPERS ONE WT MINUTE 

MICHAEL JACKSON HISTORY: PAST, PRESENT 

AND FUTURE- BOOK 1 epc 

JOHNNY HALLYDAY LA LORAOA mchcurv 

INDIENS SACRED SPIRIT CHANTS ET DANSES 

DES INDiLNS D'AMERIQUE vihgis 

LENNY KRAVITZ CIRCUS virgin 

MAN0 50LO LESANNEESSOMBRES easiwest 

BERNARD LAVILUERS CHAMPS OU POSSIBLE 

BARCl ».r 

FREDERICKS GOLDMAN JONES DU NEW 

MORNING AU ZENITH ctnuMBiA 

FRANCIS CABREL SAMEDI SOIRSUR... cotuwMA 

MAXIME LE FORESTIER PASSER MA ROUTE 

POfl>0" 

LES SCHTROUMPFS LA SCHTROUMPF PARTY 
(YD'!!) fiD 

BLUR THE GREAT ESCAPE emi 
PINK FLOYD PULSE lm< 

NIRVANA MTV UNPLUGGED IN NEW YORK geffin 
SCATMAN JOHN SCATMAN'S WORLD omg 
NOA ACHIN0AMMN1 geffin 
SUPREME N.T.M. PARIS SOUS LES BOMBES SONV 
VERONIQUE SANSON SANSON, COMME ILS 
L'IMAGINENT... wea 
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NEW 
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4 


8 


NEW 
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NEW 


10 
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SINGLES 

HIDEAWAY DE'LAa time 

ME AND YOU ALEXIA FEAT. DOUBLE YOU dwa 

YOU ARE HOT ALONE MICHAEL JACKSON twc 

WRAP ME UP ALEX PARTY umm 

THE COLOUR INSIDE TI.Pl.CAL new muskaup 

3 IS FAMILY DANA DAWSON emi 

SCATMAN'S WORLD SCATMAN JOHN Fltmc 

NEVER FORGET TAKE THAT hca 

TRY ME OUT CORONA dwa 

SHY GUY DIANA KING mn*j03KVM9» 

ALBUMS 

A. VENOint PRENDILO TU QUESTO FRUnO 
AMARO BEiNZ 

883 LA DONNA, IL SOGNO C IL GRANDE INCUBO 

ftii MirtK: 

ZUCCKERO SPIRITOOIVINO poiydor 

PINO DANIELE NGN CALPESTARE I FIORI NEL 

DESFRTO cf.RTA.'^TwesT 

REBERTO VECCHIONI IL CIELO CAPOVOLTO cu 
IRENE GRANDI IN VACANZA DA UNA VITA ccD 
GIANLUCA GRIGNANI DESTINAZIONE PARADISO 

MtRCURV 

RED HOT CHIU PEPPERS ONE HOT MINUTE 

WARNER BROS 

LENNY KRAVITZ CIRCUS vmuN 

RAF MANIFESTO i-[ -.^-.-m 
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NEW 
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NEW 
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NEW 
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NEW 
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NEW 


9 
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10 


7 



SINGLES 

PLAY THIS SONG Z FABIOU QNGERUUSic 
HEY-HEY PGZ quaiiey UAOfiiD 
ELTIBUKUN PROTECTO 1 MUWJSIC 
GET IT UP SENSITY WORLD PfroolSEMlANi 
ESTRES EX-3 ginger music 
UX RIGHT DOUBLE DIVISION conieiascnavam 
BOOM CHAKA DAGON EONIRASINikEiANi 
SCATMAN'S WORLD SCATMAN JOHN K* 
HEY'A-WA ALDUS HAZA lixasginger 
PUSH THE... NIGHTCRAWLERS max music 
ALBUMS 

EL ULTIMO DE LJt FlU LA REBELION DE LOS 

HOMBRES RANA cmrysaeis 

ANTONIO FIORES COSAS MIAS RCA 

JULIO IGLESIAS U CARRETEHA som 

JUAN LUIS GUERRA GRANDES EXITQS iUKXA 

LUZ COMO LA FLOR PROMETIDA iiispayoa 

ALEJANDRO SANZ ALEJANDRO SANZ III aarner 

BROS 

KETAMA DE AKI A KETAMA hcbcury 

PABLO MILANES Y VICTOR MANUEL EN BLANCO 

Y NEGRO AI--OLA 

HERBERT VON KARAJAN ADAGIO KARAJAN II 

CELINE DIO N IM I CCICUR C 
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EUROCHART HOT 100 *»«. 
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YOU ARE NOT ALONE MICHAEL JACKSON Sony 


2 


1 


SCATMAN'S WORLD SCATMAN JOHN laBERG 
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WATERFALLS TLC UJC 
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3 


SHY GUY DIANA KING woriwlumbi* 


3 
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I'LL BE THERE FOR YOU REMBRANDTS WARNER 


4 


6 


HAVE YOU EVER REALLY LOVED A WOMAN? 






BROS. 






BRYAN ADAMS A«u 


4 


NEW 


WARPED RED HOT CHILI PEPPERS warwr baos 


5 


4 


BOOM BOOM BOOM OUTHERE BROTHERS STin 
CTERNAl/WA 


s 


4 


1 CAN LOVE YOU LIKE THAT ALL 4<»IE yyarner 
BROS 
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S 


HOLD ME. THRILL ME, KISS ME. KILL ME U2 


6 


5 


HOW DEEP IS YOUR LOVE PORTRAIT emi 






isundvatlantk: 
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7 


1 CANT TEU YOU WHY BROWNSTONE soky 


7 


7 


POUR OUETU M'AIMES ENCORE CELINE OlON 
tPICCOLUueiA 


8 

9 


NEW 
8 


ROCK AND ROLL IS DEAD LENNY KRAVITZ virgin 
SHY GUY DIANA KING so«Y 


8 


9 


1 WANNA BE A HIPPY TECHNOHEAD monuia^del 


10 


10 


DON'T TAKE IT PERSONJU. MONICA 8MG 


9 


NEW 


WISH YOU WERE HERE REDNCX IX 






ALBUMS 

H(X}TIE li THE BL(}WFISH CRA(^ED REAR VIEW 
WARNER BROS 

CELINE DION THE COLOUR OF MY LOVE SONY 


10 


NEW 


SHUT UP (AND SLEEP WITH ME] SIN WITH 
SEBASTIAN sing sing 
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3 






MBUMS 
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MICHAEL JACKSON HISTORY: PAST, PRESENT 
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1 


TLC CRAZYSEXYCOOL BMG 






AND FUTURE— BOOK 1 EPtc 
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4 


UVE THROWING COPPER BUG 
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BON JOVI THESE DAYS xIKUIIr 
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REJLL McCOY ANOTHER NIGHT bmg 


3 


5 


GREEN DAY DOOKIE repwse 


6 


NEW 


JANISJOPLIN 16 ESSENTIAL SONGS son 
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CRANBERRIES NO NEED TO ARGUE isuno 
PUR A8ENTEUERLAND INTCRCORD 
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7 


CRANBERRIES NO NEED TO ARGUE island 


5 


4 
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9 


SOUL ASYLUM LET YOUR DIM LIGHT SHINE Sony 


6 


NEW 


CEUNC DION D'EUX [Ricnxuuw 
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MICHAEL JACKSON HISTORY: PAST. PRESENT 
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7 


SCHLUMPFE TEKKNO 1ST COOL VOL 1 u« 






AND FUTURE— BOOK 1 Sony 
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NEW 


TLC CRAZYSEXYCOOL iAF«<:t/««islA 


10 
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GREG JOHNSON VINE STREET STORIES EMi 
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8 


OfFSPRING SMASH EFn>nH 








10 
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PINK FLOYD PULSE EMI 
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EDITED BY DAVID SINCLAIR 

SERBIA: Within the last year, there has been an une:q)ected rise of an urban rap scene in this enclave 
of the former Yugoslavia in Eastern Europe. It began with a few specialist radio shows and took 
off when one of them featured a demo recording by an artist named Gni. The first rapper to use 
the Serbian language, Gru brought a unique style and honestj' to his work, which qfuickly won him 
a deal with the tra<iitionally folk-oriented label Jugodisk. With the release of his debut idbum, "Do 
You Have The Right?," his career expkided, paving the way for other rap artists, such as Sunshine 
and the latest new hope, C-Ya, whi(^ is currently in the studio finishing its debut album, also for 
Jugodisk. The sudden success of rap may be explained by the nonejdstence of urban mainstream 
and pop music here. There has always been a clash between the rural and urban sectors of Serbian 
society, and in a popular culture that has been dominated by rural, folk musK, urban rap has simply 
filled the vacuum. The rappers* lyrics tend to focus on the gangster lifestyle and urban reality in 
general, although some groups, such as Robin Hood and Belgrade Poese, use their songs to express 
strong political \Tews. However, all rap acts here are united by a common distaste for anything rural. 
Musically, the groups mix U.S. influences (from the East and West coasta) with srane truly Serbian 
touches. None of the groups has a "live" DJ, and most of the songs are created by use of samples 
in the studio. WhUe these acts might rap about life in the ghetto, they dont want to create a musKal 
one. They have already changed the musk: business in Serbia and are now hungry for wxier commer- 
cial acceptance. STAJIC ALEKSANDER 

GBWUNY: Engel Wider Willen is a four-piece band that has been gaining wklespread attentun, 
thanlcs to its novel mixture of classical, rock, and techno music and the flamboyant image of front 
man Hermann Voges. The group's name, which means "angels against their will" or "involuntary 
angels," is a title originally bestowed upon the castrated male singers (castratos) who were required 
to sing the high parts in the choirs of the 17th and 18th centuries, when women were not alkwed 
to participate in such activities. Founded three years ago, Engel Wkler Willen comprises Siegfried 
Rdssert (bass guitar/tenor vocals), Martin Ruhland (ma- 
rimba/MIDI vibraphone^jercussnn/baritone vocals), llMifnas 
Simmel (drums), and Voges, who is a countertenor (ixit a cos- 
tralo, but ckiee) and flutist All four have studied classical mu- 
SK, but apart from Voges, who performs in a bishop's red robes 
and hat and puts across his high-pitched vocals in an almost 
operatic style, the sound is closer to hea\y rock with a slightly 
punk edge. Singing in German, Italian, Latin, and English, the 
group ccHnbines Gregorian chorales and Renaissance poly- 
phonic vocal arrangements with elements of rock and jazz on its groundbreaking, self-titled debut 
album on Transformer Records. Engel Wider Willen's current single features acclaimed 70-year- 
okl actress and singer Hildegard Knef perfotming a techno remake of one of her most succ^sfiil 
songs, "Von Nun An Ging's Bergab" (That's When Things All Went Downhill). The song is featured 
on the soundtrack to a documentary of Knef s life scheduled to reach movie theaters in October. 

EUJEWEINERT 

FRANCE: Wliile continuing his duties as GM of Mercuiy records in France, Yves Bigot has taken 
a look back at his professk)na] and personal life as a music lover in a thogghthil and entertaining 
book called "Au Norn Du Rock" On The Name Of Rock), published by Stock in French only. The 
book covers 40 years of rock through 40 intenoews with artists, including Bob Dylan, U2, Mick 
Jagger, and Frank Zappa. Readers will be surprised to And former presklent Francis Mitterrand 
among the 40 chosen. "What he saki about music was not very interesting," Bigot admits. "But I 
wanted to show that during his tenure, France has opened up to all sorts of music." 

EMMANUEL LEGRA.ND 

NEW ZEALAND: It has been a case of conquest by stealth for Straw People, whose album "Broadcast" 
(Sony) recently went platinum (15,000 sales) and has spent nearly a year on the charts. The duo 
of Paul Casserley and Mark Tiemey-^wluch, uniquely for such a successful act, does not perfcam 
live — has a knack for discovering superb, unknown singers and bringing them together with hot, 
established musicians, such as trumpeter Greg Johnson. The musk: ranges from ambient dance 
tracks (the duo's "Ave Maria" appears on the German ambient coUcctkjn "Serenity Dub") to hypnotic 
ballads, and much of it is ideally suited for use in soundtracks. (A Straw People track, "Wings Of 
Desire," is to be featured in the forthcoming Gus Van Sant movie "To Die For.") The duo's single, 
"Trick With A Knife," has also attracted conskierable attentun in Australia, where, equally stealthily 
and without any pnmotbn, it has crq)t toward the top 50. 

GRAHAM REm 

SPAM: It is one thing to perform the obscure mysteries of pure flamenco 
musK on a bare stage to foreign audiences unclear about the route being 
taken by the intricate Spanish guitar playing and mourtiAil singing. It 
is quite another to package such music as an electrifying "flamenco bal- 
let," encompassing both the purest and newest elements of an aiKient 
art form that is preparing to enter the 21st century with dignity. Madrid 
audiences have been gripped throughout September by gypsy dancer Jo- 
aquin Cort^ and his group, whose two-hour nightly show "Pasi<5n Gi- 
tana" (Gypsy Passion) combines a hill range of flamenco music with bal- 
let, modem dance, classical Spanish dance, and traditional flamenco. Both 
the scale and technologkal sophistication of the show make it comparable 
to a big rock concert. Cortes. 26, is considered the best flamenco dancer 
of his generation, and the importance of musK to the spectacle suggests that many people will soon 
be introduced to pure flamenco musK for the first time. Cortfe begins a two-year worid tour at New 
York's Radio City Music Hall Oct 12 arxl arrives for shows at London's Sadler's Wells theater in 
April 1996. HOWELL LLEWELLYN 
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Mann Finds Rewards 
In English Connection 



HEN AIMEE MANN was vis- 
iting London to promote her 1993 
album "Whatever," she was pleas- 
antly surprised to discover the 
extent of her popularity here. "I did 
an interview on GLR in London, and 
Chris [Difford of Squeeze] heard 
it and faxed the radio station to .say 
he really liked the record," she 
recalls. Difford's view of the solo 
debut from the farmer 
'Til Tuesday front 
woman was widely 
shared in the U.K., 
where Mann drew a par- 
ticularly strong response 
for her literate and inti- 
mate songwriting. She 
toured the U.K. in 1993 
as opening act for World 
Party, then as a headlin- 
er, including a sold-out 
show at the Shepherds 
Bush Empire theater in 
London. 

More tour dates, open- 
ing for Squeeze, followed 
in 1994, and for a few months last 
year, Mann took up residence in 
London's Notting Hill Gate neigh- 
borhood. The mutual affinity 
between Mann and England has led 
to the decision to release her forth- 
coming album, "I'm With Stupid," 
Oct 30 in the U.K. and Europe, well 
ahead of its U.S. arrival in early 
1996. 

After the demise of Imago 
Records, Mann's label for "Whatev- 
er," the songwriter signed with Gef- 
fen Records (which is marketed by 
MCA Records outside North Amer- 
ica) for the release of "I'm With 
Stupid." About that title . . . "Peo- 
ple consider me to be pretty dour," 
concedes Mann, whose work is actu- 
ally marked by a wit and edge 
earned, in part, through years of 
music-business battles. 

First came her struggles with 
Epic Records after 'Til Tuesday 
broke up, then the shutdown of 
Imago, leaving in limbo this new 
album, which Mann had ready for 
release early this year. "When we 
got the record on Geffen," recalls 
Michael Hausman, Mann's man- 
ager, "the first thing that [Geffen 
president] Ed Rosenblatt told me 
is that they needed to set up the 
record properly." That bolstered the 
case for a European release ahead 
of the U.S. 

"I'm With Stupid" was recorded 
predominantly in Boston and Los 
Angeles. But for a week or so last 
summer, Mann and her producer 
Jon Brion set up shop at Konk Stu- 
dios in London, where Difford and 
Glenn Tilbrook of Squeeze and for- 
mer Suede guitarist Bernard But- 
ler contributed their talents to the 
album. 

Aside from the early release of 
"I'm With Stupid" in Europe, what 
is unusual about the plan for the 
album is that Mann will likely relo- 
cate temporarily to London later 
this year, instead of just flying in for 
the quick promo trip. "There's 
always this problem where things 
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happen in the U.K. very quickly," 
explains Hausman. "You might get 
a call on Monday that they want to 
do a TV show on Thursday." 

But for Mann, her sojourns in 
England have personal as well as 
professional rewards. "A lot of peo- 
ple feel that if they're not getting 
attention in their own country, it 
would be bizarre to expect another 
m^BA country to embrace 
them," she says. "To me 
it was a shock that my 
last album was so well- 
received. To find out that 
Chris Difford was a fan 
and thought I was a 
great lyric writer, that 
was pretty gratifying." 

Like many music fans 
in their mid-30s, Mann 
has a fondness for Eng- 
land that owes a lot to 
the influence of the Bea- 
tles. But her talent as a 
by Thorn Duffy songwriter, and her pop- 
ularity here, are both 
rooted in something far more fun- 
damental to English culture than its 
pop music. 

"To me, English is such an amaz- 
ing language because it has such a 
wide vocabulary to choose exactly 
the right word," says Mann. "Where 
lyrics are concerned, I think most 
people just drop the ball. I'm some- 
one who absolutely loves the lan- 
guage." 

Border crossings: in the wake 
of U.S. sales gains driven by her 
appearance at the 1995 MTV Video 
Music Awards in New York (Billboard, 
Sept 23), Alanis Morissette is off to 
bolster her growing fan base in 
Europe. The compelling young singer 
performs Thursday (28) at Subter- 
ranea in London, while "Hand In My 
Pocket," the second U.K. single from 
her debut album, "Jagged Little Pill," 
is set for release in Britain Oct 16 . . . 
Arista/Nashville act the Tractors 
haul into London to perform Oct 1 at 
the Shepherds Bush Empire, as part 
of a European tour. 

Gang Of Four bring their endur- 
ing punk-pop back to the U.S. with 
a club tour opening Oct. 5 in Boston, 
supporting the band's current 
album, "Shrink Wrapped." The disc 
has been released on the Castle 
Communications label When! 
Recordings in the U.K. and on Cas- 
tle/Alliance in the U.S Atlantic 

act Collective Soul opens a Euro- 
pean tour (Jet. 9 in Munich ... An 
acoustic retrospective tour brings 
Nanci Griffith across the ocean for 
a tour of the U.K. and Ireland that 
opens Oct. 3 in Cork and includes a 
date at London's Royal Albert Hall 
Oct 11. 

Home & Abroad is a biweekly col- 
umn spotlighting the aetivity of the 
international music business and 
artists outside their home markets. 
Information may be sent to Thorn 
Duff]^ 23 Ridgmount Street, Lon- 
don, WC1E-7AH orfttxedtoU-m- 
313-2316. 
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Solomon Interprets Gershwin Faves 

Jazz Inspiration Violinist Fuses Genres 



m BY LARRY LeBLANC 

TOKO.NTO— For two decades, jazz and 
classical violinist Lenny Solomon has 
been widely hailed as one of Canada's top 
studio and concert musicians. With the 
release of his second solo album, "The 
(3ershwin Sessions," on Jazz Inspiration 
Records, he's seeking an international 
profile as well. 

The album, distributed in Canada by 
MCA Records Canada, features his 
inspired interpretations of such Gersh- 
win evergreens as "Fascinatin' 
Rhythm," "Liza," "A Foggy Day," 
"S'wonderful," and "Slap That Bass" 
performed with his regular quintet line- 
up of Reg Schwager (guitar), Shelly 
Berger (bass), Phil Dwyer (piano), and 
Barry Romberg (drums), plus guest 
Guido Basso (fluegelhom). 

"It wasn't as difficult to approach 
(jershwin's music as it was to choose his 
music because of the wealth of his cata- 
log," says the Toronto-based, classically 
trained Solomon about the new album. 
"I found 14 tunes that really appealed to 
me and that were fun to play. It was 
important to get tunes I relied to on the 
violin and that made sense for me to 
translate to the violin. The Gershwin 
[songs] are a foil for me to improvise and 
to develop the music." 

Performing in an appealing, impro- 
visatory acoustic jazz/swing style, 
Sokjmon's trio (vrith Schwager and Berg- 
er) and quintet are well known in (Cana- 
da for performing "308 and '408 pop, jazz, 
Broadway, and Tin Pan Alley composi- 
tions by such American songwriters as 
Gershwin, Duke Ellington, Cole Porter, 
Jerome Kern, and Harold Arlen. 

"While wearing the swing hat, my 
idea is to rework well-known material for 
the ia2z violin rather than trying to dis- 
cover some unknown nuggets," explains 
Solomon. An in-demand local session 
player since the mid- '70s, Solomon has 
recorded extensively with other per- 
formers, including Liza MinneUi, Ruby 
Braff, and Canadians Anne Murray, 
Raffi, and John McDermott Additional- 
ly, he has appeared on stage with Robert 
Plant and Jimmy Page, Diahann Carroll, 
Murray, McDermott, and Canadian 
country group Prairie Oyster. With his 
trio, he has appeared with the Toronto 
Symphony Orchestra and the Winnipeg 
Symphony Orchestra. 

Solomon rates being conceri master 
for Plant and Page's show at the Sky 
Dome here March 27, 1995, as one of his 
career's high points. He's working again 
with the British duo in Buffalo, N.Y., Oct 
19. "Plant and Page's people called me to 
put together a string section f<r them for 
the Toronto concert," he says. "I [hired] 
people who knew who Led Zeppelin was 
and were excited to be there. It was such 
a great concert" 

Solomon also recently fmished a run 
as concert master for the local produc- 
tion of "Joseph And The Amazing Tech- 
nicolor Dreamcoat" Despite having per- 
fumed as a musKian in local productions 
of "The Phantom Of The Opera," "Anne 
Of Green GaHes," and "The Wizard Of 
Oz," Solomon has no aspirations of per- 
forming in a long-running musical. 

"I prefer to be available for subbing 
in," he ea^. "When you play the pit, you 
play the exact same music, the exact 
same notes in the same places e^cry per- 
formance, rd like to sit in the pit once 
and see what happens next" 



Solomon began piano studies at 6 and 
violin at 7, training with violinists Albert 
Pratz and Steven Staryk. After high 
school, he studied music for a year with 
violinist Otto Armand at McGill Uni\«r- 
sity in Montreal and plaj'ed violin in the 
Natronal Youth Orchestra and the Hamil- 
ton Philharmonic. 

It was almost pre-ordained that 
Solomon become a musician. He is the 
son of Stanley Solomon, principal violLst 
of the Toronto Symphony Orchestra 
from 1949-83 and member of the I^Iow 
String Quartet (1948-58) and Hart 
House Orchestra (1954-68). At 78, Stan- 
ley still performs with the Hamilton 
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Philharmonic. In the '60s, Stanley 
Solomon Concert Artists Management 
represented such top (Canadian classical 
artists as SheOa Henig, Erica (Goodman, 
and Mary Simmons. 

Wliile his early intention was to follow 
in his father's footsteps at the Toronto 
Symphony Orchestra, Solomon was side- 
lined by pop music as a teenager At 14, 
he started playing electric guitar in a 
Ventures-styled local rock band, the 
Pathfinders, and Hgured he'd found his 
life's \Tx:ation. 

"I was given this wonderful classical 
background with harmony and theory 
lessons, while pop music has ahvays been 
a big influence on my life," he says. 
"Today, I live and breathe music. I still 
practice every day Some days all day. Ill 
do technical exercises, some bebop licks, 
perhaps a classical concerto. In a way, 
[practice] is a life jail sentence. You're got 
to keep that performance edge up." 

In 1969, Solomon teamed up with a 
boyhood school friend, guitarist Myles 
Cohen, to form the folk-rock duo Myles 
& Lenny, which made its debut that year 
at the Maripoea Songwriters Ontest In 
1972, while Solomon was still at McGill, 
the duo released the single "Time To 
Know Your Friends" on GRT Records of 
Canada. The record failed to catch on, 
and the two left the label. Solomon, how- 
ever, was intrigued enough by pop musk: 
to drop out of McGill to pursue per- 
forming fuD-time with Cohen. 

In 19i75, Myles & Lenny signed with 
Columbia Records of Canada and 
recorded the album "Myles & Lenny" A 
nux of folk, country, and rock, the album 
contained two national hits, "Hold On 
Lovers" and "Can You Give It All To 
Me." Myles & Lenry toured extensively 
on their own and opoied Canadian shows 
for Frank Zappa, Linda Ronstadt Billy 
Joel, the Beach Boys, the Nitty Gritty 
Dirt Band, and Harry Chapin. 

To adapt to performing Myles & 
Lenny's rock- and folk-styled music, 
Solomon moved awgy from Ws rigid clas- 
srcal training for inspiration. "I listened 
to guitar and wondered how I could do 
that on violin for pop music," he says. 



"Then I listened to synthesizers and 
de\'eloped a vibrato style based on gui- 
tar and synthesizer It's a quality of 
vibrato you hear in a k* of pop music, but 
it's absolutely the wrong way to vibrate 
and get tone in the classical world." 

Solomon readily acknowledges the 
obstacles of musicians with classical 
backgrounds performing in other musi- 
cal genres if they're not well-versed in 
the varied subtleties of what they're 
playing. "You can't have played and lis- 
tened to classical music all your Ufe and 
then swing if you're not aware of what it 
is to play [that music] or to listen to the 
bass," he says. "You haw to listen to the 
feel and then hop on the merry-go-round. 
You have to get into the groove with the 
other musicians, play along, and let [the 
music] go round and round." 

Around the time he was performing 
in Myles & Lenny, Solomon became 
in\'olved in local jingle session work, 
which, he says, considerably broadened 
his musical perspective. "For 15 or 20 
years, the music scene here was com- 
mercial driven. I'd go to McLear Place 
studio for a country session, then to 
Manta Sound to play classical, and then 
to Sounds Interchange and play bebop. 
It was a great environment to broaden 
my musKal spectrum." 

In 1976, despite winning a Juno 
Award for most promising group and 
having a strong follow-up album with "It 
Isn't The Same," Myles & Lenny part- 
ed ways. After the split Solomon put 
together the Lenny Solomon Band, 
which toured natnnally fca- several years. 
Next he co-founded the classical ensem- 
ble Quintessence, which recorded the 
album "Quintessence" for Duke Street 
Records in 1985. In 1990, Solomon left 
the group to put together his jazz trio 
and to record the album "After You've 
Gone," released independently in Cana- 
da and by Bay Cities in the US. 

Last year, Solomon's trio toured 
nationally across Canada and completed 
an eightKdty U.S. concert tour After the 
U.S. release next February of "The 
Gershwin Sessions" on Jazz Inspiration, 
distributed by Independent National 
Distributors Inc., the trio will embark on 
a 15-date U.S. tour The album is also 
being released in Holland by Jazz Inspi- 
ration via a distribution agreement with 
Kfilsy's Distribution. 




d IM (CAMPBELL has been appoints 
ed VP of artist and international 
marketing at BMG Music Canada; 
Samantha Miller has been named 
director of promotion and pubUcity at 
Mercury/Rilydor 

Among the Canadian artists 
signing on to appear at the 1995 
Much Music Video Awards on Sept 
28 in Toronto are Sarah McLachlan, 
Moist the Odds, Treble Charger, the 
Dream Warriors, Raggadeath, Kevin 
Parent, and Charlene Smith. Also 
joining the three-hour broadcast will 
be Alanis Morissette from a studio in 
Helsinki and Jann Arden from a stu- 
dio in Strasbourg, France. 
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The Ausiniliaii music inckisir)' buzzicl « iili excitement 
earlier this year as a liigh-prolilc meeting was held for 
the first time with the national government officials in 
the capital city of C^anberra. It tackled such problems 
.IS the countr> '5 ailing live-music scene, radio's mini- 
mal support for new acts and the competition that the 
music business faces from other lonns of entertainment. 

But some young entrepreneurs atid media cotnmentators 
were skeptical of the Contemporary Music Industry 
Summit in March. Seeking government aid, they said, w<ts 
syniptoinatit of the old guard panicking in the face of its 
decreasing influence rather than creatively embracing 
changing trends. 

CHANGING WITH THE TIMES 

Australian music has been in the throes of change for 
some time. But 1995 wiis the y ear when — led by the phe- 
nomenal success of the teenage grunge act silvcrchair and 
their U.S. hit album, "l-togstomp " — the new guard look 
charge. 

The national, non-commercial, youth radio network IJJ 
(commonly known as Triple |) championed new music 
from home and abroad, set trends and broke ratings 
records, four-y ear-old indie Shock scored its first No. 1 sin- 
gle and album and became a major player. The 
l.ollapalooza-inlliienccd annual Big Day Out grew from a 
single-city event to a national tour incorporating New 
Zealantl. The fi\'e-year-old, independent Mushroom 

Aussie phenom siherehair 



BY CHRISTIE EUEZER 

Distribution Service (MDS) reported a 711% increase in 
sales. 

Music fans in Australia were signaling loud and clear: No 
more recycling. 

Significantly, it was a year that big blasts of the '80s 
remained on the outer edge of the action. Midnight Oil, 
Crow ded House, John Hamham and INXS took sabbaticals, 
and Jimmy Barnes reU)cated to France. 

A pre Summil press statement by Midnight Oil manager 
Garr) Morris criticized radio's reliance on classic hits and 
the prevalent influence of American culture for stifling 
homegrown music. But his pronouncement inadvertently 
sent out the wrong message. "Lvcr) three-legged dog has its 
day," quipped Wendy Boyes-Hunter, manager of The Cruel 
Sea. commenting on the changing ol the guard in 

Nrwcomt'r Max Sharam may swing thwuh the V.S. and turope. 





-Australian music (while sl)Jy olfering a plug for the title of 
rhc Cruel .Sea's new album, " 1 hrcc Legged Dog"). 

Australia's new acts claiin no problems with consumer 
attitudes or radio playlists. Within the first four months of 
1995, domestic albums by silverchair. The Cruel Sea and 
You Am I each debuted at No. 1 . lo put that in context, the 
four previous Aussie acts to debut at No. 1 on the album 
chan — INXS, Ratcal, the Oils and AC/T)C — achieved that 
only o\ cr the course of a decade. In Jul)', Tumbleweed's 
"Galactaphonic" debuted at No. t>. 

"These bands have given the industry confidence again," 
says Kim Trankiewicz. managing director of MM.A Music 
Publishing and roo.Art. This was quite a change Iroin 1 994, 
when only three domestic acts appeared in the year-end 
chart: Jimmy Barnes, John Hamham and INXS. 

"Iljst ycarl was a particularly slow year for Australian 
music, " observes Ian Wallace, chart manager for the 
.Australian Record Industry Association (ARIA), "but 1 
wouldn't go so far as to call it a slump." 

New pla\ers, many scarcely out of their teens, rose to the 
challenges of minimal venues and radio support. "Without 
expectations and demands to tailor their music, musicians 
looked at the positive and allowed their crcaiivit)' full rein," 



Dave draney '\' Thi' Coral Snakes ha\e that "Soft "n" Sew .Sound.' 




During 1994/95 
we sold 1,028,227 
concert tickets in Australia 
and New Zealand 




1994/95 TOURS— TORI AMOS, BIOHAZARD, BODYCOUNT WITH ICE T, MICHAEL 
BOLTON, GARTH BROOKS, JOE COCKER, THE CRANBERRIES, SHERYL CROW, CHAKA 
DEMUS & PLIERS, BEN ELTON, THE GRID, INCOGNITO, JANET JACKSON, JAMIROQUAI, 
RICKIE LEE JONES, RONNY JORDAN, JOSHUA KADISON, LIVE, M PEOPLE, MACHINE HEAD, 
MASSIVE ATTACK, NINE INCH NAILS, PANTERA, PET SHOP BOYS, LOU REED, SALT N" PEPA, 
SLAYER, SPEARHEAD, THERAPY?, UB40, VIOLENT FEMMES, WHITE ZOMBIE. 

BEASTIE BOYS, BECK, BUFFALO TOM, DINOSAUR JNR, HELMET, HOLE, LUSCIOUS JACKSON, 
THE OFFSPRING, PAVEMENT co-promoted with golden sounds 

INAUGURAL ALTERNATIVE NATION FESTIVAL co-promoted with frontier touring co. 

The artists we toured here for the first time have gone on to sel 
more than 2 million albums in these markets alone 
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When you're serious about breaking Australia and New Zealand 

MCP PTY LTD PO BOX 3030, PRAHRAN EAST, VICTORIA, 3181, AUSTRAUA. PHONE 61-3-9509 7666. FAX: 61-3-9509 4944 
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The ninth annual ARIA Awards will he presented Oct. 2 h>' the 
Australian Record Industty Association. Here is a look at the nominees 
in key categories. 



BEST ALBUM 

Christine Anu. "StyUn' Vp" (White/Mushroom) 

Tina Arena, "Don't Ask" (Sony) 

Tiie Cruel Sea, "Three Legged Dog " (Redeye/Poiydor) 

sihtTcfitJir, "trogstomp" (Murmur/Sony) 

You Am (, "Hi-H VVti>'" (rooArtAVamer) 

BEST SINGLE 

Tina Arena, "Chains" (Sony) 

Mnnl Bainbridge, "Mouth" (Gotham/BMG) 

Nick Cave & The Bad Seeds, "Do You Love Me" (MuieA-iheration) 

Max SUaram. "Coma" (EastWest/Wamer) 

sih'tTcfiatr. "Tomorrow" (Murmur/Sony) 



i 



BEST GROUP 

Sick Cave & The Bad Seeds 

(Slute/'Uheration) 
Ctowded House (EMI) 
The Ci-uel Sea (Redeye/Polydor) 
siherchair (Murmur/Sony) 
You Am 1 (rooArtAVamer) 

BEST FEMALE ARTIST 

Christine Anu (VAnte/Mushroom) 
Tina Arena (Sony) 
Merril Bainbridge (Goiham/BMG) 
Kviif MiriogHf (Mushroom) 
Max Sharam (tastWest/Wamer) 

BEST MALE ARTIST 

Diesel (EMO 

Paul Kdiy (Whiie/Mushrwm) 

Ed Kuepper (Hot) 

Rick Price (Sony) 

Chns Wilson f\VIii(<yMushrooni) 

BEST NEW TALENT 

Merril Bainbridge (Gotham/BMG) 
Magic Dirt (Au Go Go/Shock) 
Max Sharam (EastWest/Wamer) 
siherchair (Murmur/Sony) 
The Truth (Mushroom) 



SONG OF THE YEAR 

Tina Arena. "Chains." Tina Arena 
(Sony) 

Merril Bainbridge. "Mouih," Merril Ed Kuepper 

Bainhndge (Gotham/BMG) 
Daniel Johns/Ben Grilles, 

"Tomorrow," sihverchair (Murmur/Sony) 
Neil Murray, "hland Home." Christine Anu fWh iff /Mushroom) 
Max Sharam, "Coma," Max Shaiam (Easl\Ve:it/Warnirr) 

BEST ABORIGINAL/ISLANDER RELEASE 

Christine Anu, "Stylin' Up" CA'hite/Mushroom) 

Kcv Catmody. "On The Wire" (FcsIivaJj 

Ruby Hunter. "Thoughts Within" (Whiie/MushroonO 

Tiddas, "Changing Times" (Id/Mercury) 

Yothu Yindi & Neil Finn, "Dots On The Shells" (Mushroom) 

BEST INDEPENDENT RELEASE 

Def FX. -Ritual EtenjaV (MDS) 
Ed Kuepper, "Character Assassination" (Hot) 
Magic Dirt, "Li/e Was Better" (Au Go Go/Shock) 
Single Gun Theory. ''Bow Rivers Of My Soul" (Volition) 
TJ.S.M., "MachiavelU And The Four Seasons" (Shock) 





SIIVERCHXII 

Artist: SlLVIiRCHAIR 

likia: 1 ROGSTOMP" 

lltti: MLIR.MURAONY 
MlMlinit JOHN WATSON 

MANACii;MI"-NT 
PltiiSktr SII \ I RCHAIR MUSIC 

liikiii lint: trading post 

AGENO' (AUS). ICM (U.S.), 
W.ASTED TALENT/FAIR 
WARNING (U.K.. EUROPE) 




I escribed by Sony's street-ori- 
ented imprint Murmur as 
"loud. obno?iious. intelligent, 
beguiling, dynamic and totally 
accessible," silverchair turned Oz 

rock on its car and sent it spinning in a welcome new direction. Vhc 
three underage rockers from the industrial cit)' of Newcastle — who 
beat 800 other act?> in a national demo competition and were adopt- 
ed by the JQJ radio network — came stonning out of nowhere in 1994 
with two No, 1 singles, "Tomorrow" and "Pure Massacre," After caus- 
ing near-riots at this year's Big Day Out festival and touring between 
school commitmenLs. Daniel Johns. Ben Gillies and Chris Joannou 
recorded a debut album, "Hrogstomp." in nine days, and it went 
straight to the top of the ARL\ album chart. With radio reaction and 
sales also registering strongly through Kpic Records m the L'.S. and 
tour dates in turopc. silverchair can do no wrong in the home mar- 
ket, Its sound, seemingly pitched between Black Sabbath and '90s 
grunge, has been adopted simultaneously by the leen. alternative and 
pub-rock markets. Australia is. Murmur label manager John 
O'Donnell sa)'s. "hungr)' for their srink." — Glenn A. Baker 



IIESEl 

llplisl: DiF„sHi. 

Albin: SOLID STATE RHYME" 

Lalel: imi 

Minieint: michael 

GL DINSKI MANAGEMENT 
NbliStEr I Ml Ml Sl( 
Ulktll MHt PREMIER 

HARBOUR AGENCY 



After winning kudos as guitarist 
and songwriter on earlier 
albums. U.S-born Mark 
Lizotte — aka Diesel — established 
his credentials as a producer of 

note with his third solo album. "Solid State Rh>Tne." which debuted 
in the Top 10 last November. Recorded in Diesel's home studio in 
Sydney uith Diesel plajing more than half the instruments, the album 
mixed his deep-rooted love for '60s soul and MotowTi with multicul- 
tural texnires. "I wanted a real album, not just a bunch of hit singles," 
he explains. "I guess 1 was also stri\ing for it to sound like my own 
favonte albums. I paid attention lo the way things sounded-" Singles 
"All Come Together" and "15 Feet Of Snow" went Top 20, and the 
album went gold (35,000 units). Airplay in Germany and Denmark 
led to a summer tour through Europe with DicsePs brother-in-law. 
Mushroom anisi Jimmy Bames. — Christie Eliezer 

CIRISTINE ANI 

Wist CHRISTINE ANU 

Ulii: "STV'UN' UP" 

lllll: W1 UTE/TESTIN^AL 

MlNKint: ROBERT BARNRAM MANAGEMENT 

hbllskir MUSHROOM music 



Illkill Afllt PREMIER HVRBOUR AGENO' 

The sensual, physically striking Christine Anu is a "I'orres Strait 
Island nati\'e, now hailing from Sydne>'. who trained and graduat- 
ed as a teacher at the .Aboriginal -And Islander Dance Theatre 
school and toured the world with the Bangarra Dance Theatre 



Mushroom Records' Wliitc Label 
paired her with producer Da\id 
Bridie for the recording of her Top 
20 debut album. "Stylin' Up," a 
blend of indigenous Australian, 
funk. rap. hip-hop. soul and reg- 
gae. "Hopefully. I bring elements 
of my training in theater to what I 
do with my music." sa>'s 24-ycar- 
old .Anu. "I feel really pri\ileged to 
have two forms of expression, 
through dance and music." Ann's 
music has enjoyed an exceptional- 
ly broad and enthusiastic accep- 
lance. Juitc magazine described 
"Stylin' Up" as "one of the most 
exquisite cross-cultural hybrids to 

be produced in this country'. Anu has created one of the most subUme 
and stylish reflections of Australia's cultural melting pot ever to be 
recorded." — G.A.B. 
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Irtilt DAVE GRANL^ N' 
THE CORAL SNAKES 

Albli: "THESOFT'N SEXV 
SOUND" 

\M: ID./MHRCURY 

Maqeint coral snakes 
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Ballads inspired by the sul- 
n:)'sexin£ss of Cunis Majfield and Isaac Hayes. Jim Morrison hid- 
ing out as the singer of a Melbourne Doors tribute band, a KGB 
agent sent as a rock star to undermine Western values, a bush poem 
\indicating extramarital relationships — these are just some of the ele- 
ments in "The Sofi'n'Sex)' Sound." The second Top 10 album from 
Dave Graney 'N' The Coral Snakes, which follows last year's "You 
Wanna Be There But You Don't Wanna Travel," confirms the act's 
place as one of the most intelligent and articulate in the country "All 
the pieces fell together. " obsc^^'es manager Mick Geyer of the band's 
widening popularity. If negotiations for the U K, release of the album 
prove successful, later this year the band will tour Europe, where sev- 
eral members achieved cult attention in the "80s as members of the 
Moodists. — C.E. 



MERIIL lAINIIIDEE 

Artist MERRIL BAINBRIDGE 
Alkli: 'THE GARDEN" 
lllKt G0T1LAM./BMG 
MlllUMltoai PRODUCTIONS 
PlIliSKr SAPPHIRE MUSIC 

iNkiii lint PREMIER 

ILARBOUR.AGCNCY 

A Melbourne singer/songwriter, 
Merril Bainbridge achieved 
two records when her debut 
single. "Mouth." reached No. I on 
the ARIA charts It was the first 
time an Australian female per- 
former topped the charts with a self-written debut, and the .six-week 
Slay for "Mouth" at the top was also the longest run at that position 
for a female Australian artist. The single's success was a triumph for 
Kyoko Mashita of Sapphire Music, who discovered Bainbridge and 
pitched a three-track demo to Ross Fraser of Gotham Records. The 
acoustic artist — who taught herself piano and lists Tori Amos. Juliana 
Hatfield and Karen Carpenter as influences — attracted attention for 
her unique vocals: "I don't think about why it's different," says 

Continued on page 56 
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Asian Execs Discuss The Chances For 
Music Made In Austraha 



The Australian music inclustr>' in recent years has increasingly set 
ii sighis t)n breaking anisis in neighboring markets in the Asia 
Pacific rcginn W hat persptcnve can executives in Asia ofler to 
their counicrparis Down Under? Billboard I'ar tast bureau 
chief Mike I-evin a-ports. 

matkcimf^. Asia 

I don t think that Australian masic fits into Asia any better than 
other \Ve_s!crn nuisit. Here. aU that matters is the sung. If an 
Australian hke Tina Arena can pnxlucc a 
ballad that catches .\sians, then it isn't 
much different than Mariah Carc\-. 

"We've had lots of success with Rick 
Price over the years, because his ballads 
can be aimed at this market. Also, Price 
lias inade the cllon to come to the region 
olien tm promotion and cimceri tours h 
also comes down to getting the support of 
the labels' offices m each countr\', which 
means getting to know how ihcy feel 
about the music. 

"I really don'r ihmk that the Austrahan 
music industiy- has made a huge effort to understand what A>ian 
lasics art:. That dtxrsn't mean they haven't studied ihe marker: 1 jusi 
don't think it's a top priority '" 

CAlVtN 1MNE, hSil legiimuf mdr^trng mamtgci fiu iiuft naiu-'mil 
upi-rtoitr 

"It's hard to break Australian music Innn thf grounil up hii.msf 
it dwsn t usually shiw up in the Billlxiard charts and vou ha\c (o 
create a buz; I think (Australian music 
proinotersi have lomc to rely on [affiliates 
in the regioni ti> point them m the right 
direction for promotion and marketing, 

".Vustraiians arc starting to understand 
the need lor long-tenn commitment when 
breaking a band in Asia it takes iwo or 
three albums to gel in and get the band 
well-known enough to sell. There is much 
les-^ brand — or band — loyalty here, and 
the sirarcgies are quite different from what 
tlic>- are used to. Of course, none of this 
matters if the songs aren't right for the 
region - 

"Our A&R policy is based a great deal on crossover appeal and not 
jusi following the formal in the home market. A band like Crowded 
HoiLse can easily sell because it is known around the wt>rid. But we 
are working one lock group called Choi olate Staifish — a niche band 
in Australia — that we arc ir>1ng to promote to a br»iader audience 
I here 1 

lEVENll , /timiej MCA rrghrruif marktting 
»i(iM(ige» foi imernaiwnul (e/XTtoifc 

"1 find .Australians do well bccaiLse gen- 
erally die\ are more available to travel out 
here and therefore maintain a high level i>f 
visibility. I his is ver\' inipiirtani in a mar- 
ket where few people know Western 
music. It al>o allow;, ihem to project a 
friendlier image 

"On average. .Australian music is lun 
really considered any different from all 
oihcr Western music lUii 1 do find 
[.Australians] ro he more cooperative. 

more willing lo do what ii takes lo sell music here. Uke ha\ing the 
artists do vocals to backing imcks |dunng pnimotionsl- They also 
cost les,s Ithan U S. artists! 





AVSSIE ARTISTS 

Contimud fiom page 55 

Bainbndge, "Maybe it's because 1 don't eat before a session because ii 
changes my vocal tones." Her debut album, "The Garden," was 
released in July in Australia and has been picked up through BMG for 
release m Sourh Africa, as well as territories in Europe and .Asia. 

— C.t. 
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by 7:30 than the drag of existential creathil)'. put them in a balaclava 
and you get T.l.S.M. We sell ourselves as trashy pop disco, because 
we're the window of popular culture." — C.E. 



W 



[inderliilU left-of-cen- 
r Max Sharam is a 
2 1 st-centur>' diva w ho 




went straight to the lop of the charts with the singles "Coma" and "Be 
firm" and enjoyed Top 10 status this year wirh her album "Million 
Year Ciirl " It is an arresting work, well-stocked with infectious pop 
hooks, sweeping orchestration, lovingly crafted poetic pieces, capti- 
vating electric toning, operatic flourishes, an evocative vveave of bit- 
tersweet tunes of love and life, solid dance beats — and a fine remake 
of Melanie s "I.ay Down." The starkly individual Sharam cralted her 
musical vignettes after working internationally for three years, includ- 
ing a year in Japan and a European jauni, during which she look the 
lead in an Iralian rtKk opera and earned acclaim at the Cole Porter 
f estival in Geneva. "I always fell something was mfssing in Australia." 
she says, "and it was hard to break rules here in the "80s. Europe con- 
firmed that you are allowed to be passionate, expressive, romantic, 
sexual — to be yourself" Sharam "s career is guided by former INXS co- 
manager Gary Grant. — G.A.B. 
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-.[iiic being a huge draw 
I the indie live circuit for 
ilO years and cutting a 
series of college-radio hits like 
"Llefecaie On My face" and 
"All Homehoys .Are Dick- 
heads," members of die saiirkal an T.l.S.M- i lhts Seiious. Mum) 
remain deliberately unknowii. I hc7 appear onstage in ski masks and 
other disguises and conduct inier\iew-s only by phone or iax. With the 
album "Machiavelli .And Ihe I our Seasons" breaking T.LS.M. into the 
Top 10, member Ron Hirlcr-Barassi insists the band's appeal has 
alwaj's been populist despite the theatrics. "Go to any suburban rail- 
way station, pick six commuters worrying more about getting to work 



"Thev dt! lusvi,- ,1 disadvantage because Australian charts do not 
concern .A.sia and do not have the status of the U.S. charts. Bui 
maybe this is also a small advantage because there are fewer Ipre- 
conceivcd noiionsi among Asian consumers. 

"We put a lot of marketing emphasis on Indecent Obsession and 
were able to sell more than lt»0,000 records because we were able 
to st.it i Irom the bonoin and push their melodious ballads." 

MICHAEl SMEUK. B\K. »r»or VPanJ 
Asia-PuiijU ic^ionul diuxtor 

"There has been a trend in recent >'ears 
for Australian anists to Ukus more on Asia 
because of the natural geographic advan- 
tages. Promotion tours and concerts are 
|)rk'\ing to be highly successful because 
fhev pro\ide a beiier appreciation of how 
die industn works. In thi^ sease. they are 
dc»ing a betier job ihan the U.S. aritsLs. 

"If you loi^k at a group like the Southern 
Sons, you can see that they sell well 
because ihcir manager understands many 

of the [Asian] idios>-ncrasies. Right now, Tina Arena i> evei-vvNhere. 1 
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fWheres not enough qualit}' 
house music coming out 
of Australia, and ihat'i 
something «e wanted to investi- 
gate, since we both have a lot of 
house influences." explains 
Sean Quinn on w hy he formed 
Our House with fellow Mel- 
bourne DJ/producer KCee 
1 aylor. who is also a member of 
the dance act Submerge. Our 

House's rcpuranon as remixers for domestic acts — including Quench, 
liextea and Uika — widened when the duo's epon>Tnous debui single 
became a while-label club hit monihs bek>rc its official release in late 
July A European release of the "Our House" single, through Foreign 
Policy/Mushroom, coincided with an invitation to the duo to remix a 
track for the U K. act Diss-Cuss. Quinn had already achieved overseas 
recognition with his other band. Quench, on the .Australian dance 
label Sirius. Quench followed Top 10 success with "Dreams" last year 
in Spain and France, by striking deals with Edcl (Scandinavia), 
-Active Panic Music (France) and DanceStreei (GSA region) for its cur- 
rent single. "Be Good To Me." — C.E. 

SOIIHENI 
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Fonned in I*)*?2. the Sydney 
techno ourfit Southend 
i|uickly established itself 
on ilie domestic dance scene. 
Iirsi on a laie-'*^2 dance com- 
pilation called "High" and 

then a year later with ihe mmi-album "fanatical ' \ dance-part) draw 
in Sydne\ and Brisbane, the four-piece crossed t>vcr last year, when 
the club anthem "The Winner Is..." went Top 10 on tiie.ARIA pop sin- 
gles chart. Following the single, the band hit the road playing to pop 
audiences. "They're the epitome of Australian dance acts because (hey 
tan play live, whith i> not necessarily die ticst- ovcrsca>," says .Andrew 
Penhallow. manager of N'olition Records. "A lot of lixal audiences who 
got burned by louring aci.\ who couldn't repnxiuce their records were 
m effect brought back lo dance." A follow-up single. "If You Believe." 
continued Southend's domestic crossover success and was released in 
Europe mid-Augusi on Sensoria/Edel, The band continues to tour, 
with an album due early next year. — C.E. 



don't know how that has translated into sales, but the promotion of 
her image has worked extremely well 

"But there is a still a long way lo go. bccaasc Asia is chimging all 
the time jnd you have to pay wry close alteniion to W pan of ii." 



JEFF MURRAY, < iKKinel VdirectoroJ miuu and artist tchiions 

The only push I've seen has been by 
Sony and Warner for their Australian 
artists. It seems to have worked lor two 
rea>ons: One is a good understanding of 
what it ukes to be in .A,sia, and the other 
is a real commitment by artist managers. 

"I have to admit I've never felt an 
Australian music vibe in .Asia, probably 
because .Asia doesn't really care if 
.Australia is part of the region or not. But 
-Australians tend to be keener listeners 
than the U S. or L' K-, and that helps. 

' But I think the real advantage is that 
Australians are more in tune with their heritage in dieir music than 
other Western artists arc. This promotes identity and originality, 
and this style really appeals to Asian sensibilities. " H 
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Representing 

AC/DC • Chocolate Starfish • Christian • Diesel • Flash & The Pan • Gina Jeffreys • James F^lundell • Jane Saunders • John Williamson 
Lee Kernaghan • The r»1utton FJirds • Slim Dusty • Ted Egan • The 12th Man • Vince Jones • Wayne Jury 




IN TH[ OZ NEWS 

and Ausiradc arc currently showcasing 
three acts — Christine Anu. PTP and Tommy Emmanuel — through 
Singapore. Malaj-sia and Hong Kong. A similar venture next ye;u will 
vnsit India for the first time. Ausmusic is finalizing plans to promote 
Abongme music thmugh the region, w\ih four-city tours next March 
and October. 



one of Australia's earliest indie record compa- 
niL-^— u i.^'-^L loski has included AC/DC, the Easybeats. the Angels. 
John Paul Young, F l;v>;h & The Pan and Rose Tattoo — has opened a ne\v 
l-ondon operation headed by Robbie Williams, with Bart)' Andres 
named A&R manager in Sydne)'. "We are probably the first record pro- 
duction/publishing house/studio to be digitally linked across the 
world." says general manager Fita Riccobono. 

TINA Mf M, signed to Sony Music Australia, has seen major success in 
Uurope m ihc past year with the hit "Chains" from her debut album, 
"Don't Ask" The breakthrough for .Arena came fol- 
lowing a presentation lo the European labels late 
last year by Sony Australia CEO and managing 
director Denis Handlin, A follow-up single. 
"Heaven Help My Hit." has gone Top 10 on the 
Music Monitor Hot 100 in the U.K. 



TIE JtllTRAtlAN MISIC IHAILf II Association 
holds us iiiiUigural convention at the Sydney 
Exhibition And Convention Centre, Sept. 30 to 



Mmtai As Any thing 



Three 



things 

everyone 

who comes 

to Australia 

should 

know: 

l it gets hQt_ 



2. The currency looks like 

Monopoly money- 



3.Brashs 



We're Brashs, Australia's largest music retailer. WeVe got stores across the country, we sell one in 
every five CDs bought in Australia and we've been in the business 130 years. So we know more 
about the Australian music scene than anyone. That's why we've played host to some of the 
biggest names in the business: Rolling Stones, Boys II Men, Celine Dion. Tom Jones, Bryan Ferry, 
Chris Isaak, Tony Bennett and Michael Bolton, just to name a few. So if it's retail expertise 
you're after, or just a friendly local, you know who to see. Look us up next time you're Down Under. 
Call 61 3 9630 0400 or fax 61 3 9630 0521 



Brashs 



Oct. 2. While retailers, wholesalers; and record companies attend the 
exhibition and workshops. AMRA chairman Ban)' Bull hopes its semi- 
nars and discussions will effectively deal wnth retail's pressing problems. 
AMRA '95 coincides with ARLA Week and the Australian Intemariorud 
Music Show, which features 1 50 exhibitors, and kc)Tiote speeches by 
Pamela Horovntz, executive \'P of NARM, and Michael Lee, Australia's 
minister for communications and the arts. 

POIYIUH MniC PfllllllMG thus year signed Mental As Anything 

(including ihcir catalog), Clamcron Allan, the Hard-Ons catalog and 
f'elliihccn act Ben Lee. Direci sub-publishing deals included Primus. 

Bill I^swell. Kitaro and Ace Of Base. Joint ventures 
were made with MMA Music for administration of 
acts including You Am I and Screaming Jei; 
with the Central Australian Aboriginal Music 
Association (C/VAMA) lo develop Aboriginal 
artists; and with Music Laundry to de\"elop coun- 
try music writers, including hot country property 
Bcccie Cole. The company's Munny label (estab- 
lished with Tok)'o's Kitt)' Records) continued to 
release and promote local acts Tailing Jo>'s, Ripe, 
Swir! and the Fireballs m Japan, while another ini- 
tiative. Eternity Records, set up last year to showcase unknown original 
artists, found success domestically with Rebecca's Empire, Atlas 
Strings. Charlotte Grace and Blue Million Miles. 

MUSIRIIM MUSIC GROIP chairman Michael Gudinski has been 
appointed lo the tktard ol the Victorian Arts Centre Trust, as part of its 
move into coniemporar>' music. Gudinski says he was interested in 
bnnging regular rock concerts to Art Centre venues, including the 
1 5,000-capacity Mycr Music Bowl, and hopes to resuscitate the 
Melbourne Music Festival, which was abandoned after the Victorian 
Rock Foundanon collapsed with debts of $150,000, 

AFTER 13 MIIUUN wonh of Australian sales and a Top 30 album in 

America, silverchair decided it was high time ihey got a manager. They 
didn't have to look too far. despite tempting offers from big names here 
and o\'erseas. Their choice was Sony's director of international market- 
ing, John Watson, who, along with Murmur's John O'Donnell. discov- 
ered and signed silverchair and helped the 15-year-olds' parents guide 
their career to d,ne 

FMUWINIi SNICK RECMK' success with its Hello Mr, Wilson pub- 
lishing in Japan and the act Body;]ar. the company has made further 
inroads with the Pearly Gatecrashers. The act. which first surfaced in 
Japan on last Christmas" Tratioria/Polystar compilation "The World 
Shines Brightly." issued its "Spectacular!'" album through King Records 
and signed a publishing deal with Fujipacific, The band also had two 
tracks on a compilation titled "Music Couture" through Singapore's 
Valentine Music Productions. Another Shock act. Ripe, issued "The 
Plastic Hassle' in Japan on Mutiny/Kitty. 

ENI'I IPCIMIIG domestic releases include the Finn Brothers (Neil 
and Tim of Crowded House/Split Enz 
fame), indie popsters the Mutton Birds, 
jaziblues sr^'list Vince Jones and country - 
rock performer James Blundell; the latter 
two have strong bases in Germany and 
Canada, respectively. Coming up in the 
first quarter, of '96 is Diesel's next solo 
album and a release for ex-Seekers singer 
Judith Durham, while countr)' veteran 
Slim Dust)' will celebrate his 50th year ot 
recording with his 89th — yes, B9th — 
album for EMI, Virgin is launching 
pop/dance male performer Christian and 
Chocolate Starfish's second album. "BOX," next month. Starfish's ardu- 
ous lounng schedule (450 gjgs in 18 months) no doubt helped its plat- 
inum debut find success in Europe. Asia and Latin America. 

MCA MOSIC PUILISHING has extended its Australian and New Zealand 

deal Willi guitar inaesiro Tommy Emmanuel — now based in San 
Francisco ai ihe request of his U S. label Epic — for the rest of the world, 
Peter Hcbbes, Sydney-based managing director of Asia-Pacific opera- 
tions, predicts greater acquisition of local v^'riters and international cat- 
alogs in the coming year, in the wake of management changes in ihe 
CS, 

TWI RIRECTGRIEI a-cently published provide a comprehensive contact 
iLst for the local mdustry. The Australian Music Industry Directory, now in 
its sixth year and available on Apple's eWorld, retails for US$40 from 
Immedia! (3 Rose St., Chippendale. NSW 2008). Connections Contacts. 
from the publishers of the monthly technology magazine Connections, 
retails for AL'S$9 from Connections Publishing (PO Box 439, Epping, 
NSW 2121) 

FEsniAL Mine publishing expanded its local countr)* catalog with 
agreements with Glen Ford. Michael Gent. Keith Glass. Roger Ansell, 
Peter Tiller and Colin McCall, as well as pop writers Rob Strom and Alex 
Harding The company renewed deals with Olivia Newton-John. Don 
McLean andjanis Ian; g3ined representation of Canada's The Music 
Publisher, France's Rive Droiie and USA's Fncon Eniertainmeni 
Company. Enemy Music and M&G Music; and acquired catalogs by 
.Anita Baker. Ron U'ood, Gordon Lightfoot and Arrow. H 




Chocolate Starjish 
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THE GREAT AUSTRALIAN BITE 




Derek Antunes • Annie Cnimmer • Jan Hellriegel • Vlarci^PlIiA^^Insurge • Kiilchd* 
James Morrison • Regurgitator • Renegade Funktroin * Max Sharam 



Mcoketed by 'MannK Music Australia. A Warner Music Groiq|i Company. 



m 



wea 




Distributed La 

Movieplay International, 
Company, Green Linnet, Xenophile, Redbird, 
Miramar, Oasis Productions, Rising Star 
Records, Laughing Stock, Nuova Era, Milano 
Dischi, Fono, Tracl<mate, Ouck Records, MCI 
Spoken Word & Comedy 



Available for Export 

Leading Australian Labels & Artists; 

Terra Australia, Uncle Music, Four Winds 
Southland Music, Rick Just & Tirami Su 

•Broad based distribu 



'inds. 



unth 



our own dynamic sales team 



» Professional marketing 

•Superior profit and 
customer satisfaction. 



tel 61 2 9905 0199 
fax 61 2 9905 6372 



ADRIAN BOHN PRESENTS 



INDIGO GIRLS 
JOE JACKSON 
PAT BENATAR 
MORPHINE 
DES'REE 
ZAP MAMA 
SEPULTURA 
SACRED REICH 
OTTMAR LIEBERT 



SANDRA BERNHARD . 
BODYCOUNT/ICE T 
MICHELLE SHOCKED 
ELVIS COSTELLO 
THEY MIGHT BE GIANTS 
NED'S ATOMIC DUSTBIN 
LOREENA McKENNITT 
GRAHAM PARKER 
MEGADETH 



44 FOURTH AVENUE. ST PETERS. SOUTH AUSTRALIA, 5009 
TEL: (618) 363 0212 FAX: (618) 363 1231 




VvE^ty&ODr li\J DA HOUfE GO YD / ??. . . 




Derek Antunes • Steve Bull • Mark Callj^ghan • Charlie 
Chan • Alan Dargin Stuart Fraser • Paul Gray • Pete 
Hsr^SLEY • Sean Kelly • Steve Kilbey • Lizard Train • Roger 
Mason • Wendy Matthews • Lisa Maxwell • Dan Mullins 
Richard Newell • Nik Philpott • Laurie Polec • Rick Price 
03UGLAS Stephen Rae Renegrade Funk Train • Cindy Ryan 
Single Gun Theory • SiRius Music • Skunkhour • Southend 
Dave Steel • Jon Stevens • Lloyd Swanton • Margaret Urlich 
Vision Four 5 • The Whipper Snappers (Annette Crowe) 



Sony Music Publishing (Australia) 

For further information contact; Tel 61 2 332 0384 Fax 61 2 331 1377 



■Y NICK S. MARVIN 



While ihe traditional pub circuit for Australian acts may be 
depressed in some areas, the country's concert circuit is 
booming — with ever>' style of music, and acts of ever>' 
level. Ticket prices have crept past the $100 (U.S. $72) 
mark for the best seats at some outdoor shows and around 
S30 to S40 for theaters and 1 .0(X>-capacir)' clubs. With shrewder mar- 
keting and closer alliances with record companies, promoters are 
ensuring :my losses are minimal. 

GETTING WHAT THEY PAY FOR 

"Some ticket prices were high, but people will pay to see their fa\^orite 
acts." observes Adnan Bohm. who adds that Australia is pro\ing to be 
a market where an act's live audience can be three nmes as large as its 
record-sales base. In the first six months of the year. Adrian Bohm 
PresenLs doubled its 1994 promotion tally with a dozen tours, mclud- 
ing Indigo Girls. Joe Jackson. Zap Mama. Luka Bloom. Gmham Parker 
and the Fure>*s. 

Michael Coppcl Presents 
also promoted 12 acts in the 
same period, from janei 
Jackson, Sher>'l Crow and 
the Cranberries to club- 
onentaicd Jamiroquai. M 
People, Ice-T and Spearhead 
to hea\7 rockers Live and 
Machine Head. 

The Rolling Stones' first 
visit in 22 years drew 
1 10,000 fans for the Paul 
Dainty Corporation. The 
Proniier Touring Company's 
presentations included 
R.E.M . Pearl Jam. Kiss. 
Roachford, Dionne Farns, Chns Isaak and 20 overseas acts for its rain- 
drenched Altemate Nation tour 

The Big Day Out festival shows, promoted by Creative Enienainment 
through Australia and New Zealand, featured 10 mtemational acts- 

As competition heats up U bidding war has begun tor Barbra 
Streisand. Betie Midler and Michael lackson next year), promoters 
increasin^y are looking nonh toward the growing markets of the Asia 
Pacific region to extend their busncss and promotion alliances. Frontier 
lounng. tor c.\.implc. has been active m the region lor some time, as 
iuu e oiliers 




Bon Jmi's big injalmrta. 



ASIAN ALLIANCES 

"If we ail' talking to manageincni about an act coming to Australia, it 
makes sense in a marketing sense, Irom the word go, to co-promote 
their /V>ia acti^nties." sa>'s Peter L>'ster-Todd. \T of the Paul Dainty 
Corporation Europe, who coordinates that company's .Asia tours, 
Dainty ln helping to stage upcoming tours in the region by Take That 
arui ihc Highvva\Tnen, t,yster-l\>dd notes that Paul Daint)- has formed 
alliances with Lushington Hntenainmcnts of Singapore to help promote 
rcgioniil toui^. 

".Asia has opened up to the son of anists we tour here." sa>'s Garry 
\'aii Fginond o( GV'l: Enterprises "Acts that never would ha\c thought 
ol pla\nng that region are going there Bon |o\i played to something like 
70,000 in lakina and (iO.O(\) in Kuala Lumpur, Vou'w got to realize 
Perth IS closer to Smgaporc than to Sydnc>'." 

Van Rgmond . who believes Australia should be \icwcd as pan of Asia, 
has struck a deal with .Asian pn>motcrs whereby international acts com- 
ing to Australia and New Zealand will extend their tour north. It's more 
cost-effective, he sa>'s. and moa* allunng for a \\'esieni act to play 1 5 

Cimiimtfii on puge h^ 
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SUPINE 



That specialist is Pacific Mirror Image. The largest and longest established CD manufacturer in Australia. Microsoft. 
IBM. Polygram and BMG are among those who put their CD's in our hands with services that include premastering. 
mastering, replication, print and packing. And with expertise that ranges from CD Audio. CD Rom and CD Video to 
CD Interactive. Photo CD and Multiplatform CD. If you've got discs to produce, you'll feel a lot better with PMI. 



PACIFIC Mirror Image 



4 WOODCOCK PLACE, LANE COVE, NEW SOUTH WALES 2066 AUSTRALIA. TELEPHONE 61 2 418 3044. FACSIMILE 61 2 418 3175. 




tke 
are just f 




Rock & Roll: 
treakin^ down 



:un... 

So far til is year... 
Pearl Jam 

R.E.M. 

lass 

Grant Lee Buffalo 
Cliris Isaal? 
Roaclil-ord 
Supcr^roove 
Faitli No More 
Jeff Buclzley 
Ur^e Overleill 
;^Tina Arena 
Mighty Morpliin 
Power Rangers 

Midnnglit Oil V 

Crowaecl Hous'e 
Tofii Jones 
Bon Jo^n 
Jimmy Barnes 
Tlie Eagles 
Melissa Etlieritlge 
Dionnc Farris 



arriers 



FRONTIER TOURING CO 

AUSTRALIA • SOUTH EAST ASIA • NEW ZEALAND 

• MICHAHI. GUDINSKI • MICHAHI. CIIIIGG • PHILIP JACOnSHN • COIJ.nnN IRONSIDH • 



mm 



9 DUNOAS LANE ALBERT PARK VICTORIA AUSTRALIA 3206 PO BOX 15S ALBERT PARK VICTORIA AUSTRALIA 3206 PHONE (61-3) 9690 3000 • FAX: (61-3) 9699 7527 




CONCERT BUSINESS 

Cotilinufd ftom pit)>i: bO 

in ihi: region rdihcr ihan eight. 
Duel Produc iioivs, which presented/promoted Elton John and Kenny 
Ci in the rt-gion. has an oITilc in Hong Kung. h booked Oz acts FTP. 
Chrisnne Anu and Margarei Urltch ai the Hard Rock Cal'e there last 
month. Frontier Touring co-promoicd 
R,i:.M. and Pearl Jam through ihcir 
Southeast Asian spnng dates, and Plant 
and Page, in conjunction with 
Singapore's Victor Susu, later in the 
year 

But \'ar>ing production and tickctmg 
standards, and the diverse cultures of 
the Asian region, provide additional 
problems for concert promoters. Hair 
length. IjTical content, threat of expul- 
sion for bad bchavnor. bureaucratic cor- 
rupuon and red tape, currency restric- 
tions and political instability may be 
(actors for iiitcrnaiional tours in Asia, 
depending on the temtor>', 

l,yster-Todd says promoters can help 
advise managers o( Western acts in these 
areas. "You need people who are au fait with what is required to achieve 
your ends." he saya. 

Cilcnn Wheailc)' of International Management Group agrees that the 
potential for promotets is enormous bui adds, "We have a way to go. 
Anyone dazzled by China's population and thinking the)- can just walk 
in arc in for a shock. The bureaucracy is a nightmare," Wlicatlcy says he 
"struggled through the jungle" when he booked his star client John 
f^amham for four shows in China just before the Tiananmen Square 
massacre in 1989 and saj-s it's not something he'd do again in a hurry. 
"India's a far Ix'tter option." he s;i>*s, "because it's at kiist got the gov- 



Pearl Jam \ isucd the Asian poiHicr. 



emment smicmre to get business done." 

Barley Medcalf of Duet Productions suggests the trick is to realize iJiat 
"they have such var>nng musical tiisics that you hnvc to \new Asia not as 
a market but as a collecnon ol markets, " If you have the inhasrructurc 
in place, he adds, there's no difference between tourmg an act through 
Sing3porc or New Zealand. 



DEAUNG DIRECT 

Others, like Michael Coppel. argue that as Asian promoters de\'elop 
the resources and contacts to approach Western acts directly, there ls 
less nc*ed for Australians to play a coordinating role Distance compro- 
mises their understanding of the market that makes them major players 
at home. "There was some opportunity for us Isomc years back! to 
package tours and take them there, but all that is changing," says 
Coppcl. who promoted tours b>' U2 four times there. "It's becoming 
more unusual for Australian promoters to take acts in there. 1 think, in 
the long term, the local Asian promoters will become cstablLshcxl play- 
ers. They're based there; they know their market; they know the cul- 
ture; they know where the appeal of 
each group lies," 

Bohm. who successfully promoted 
tours by Stephane Grappclli through 
,-\sia some years ago ("1 involved local 
people whom 1 knew and trusted and 
had no problems"). sa)'s he will repeat 
the exercise only "if the situation arose, 
1 have enough to keep me going in 
.Australia, and it's hard enough keeping 
on top of everything here " 

The trend is to establish co-promotion 
relationships with /\sian counterparts 
who'd know which pitfalls lo awiid. 

While some, like Ken West at Creative 
tnicnainmcnt. arc cautious about such 
moves, belie\ing thai "adding 20% to 
the cost by being a middle agent is dis- 
respectful to the act." the decision has probably already been made for 
Australian promoters. 

Western acts, aware of Asia's market potential, are ihemscK'es insist- 
ing tours extend further in the Pacific region than Austr^dia and New 
Zealand. Says Peter Noble, who has presented the likes of Buddy Guy 
and Albcn King. "A major blues act iliai I am curreniiy negotiating with 
will only tome to Australia if Asia is included in the tour, and that's hap- 
pening across the board " H 
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Alternative Station Wins Fans And Influences Labels 
IV KATHEIINE TUUGH 



When radio station 2JJ began bre)adcasiing in 5ydne>' on Jan. 
19. 1975, it lumed the citj-'s radio scene on its car. 
Part of the government-run Australian Broadcasting 
Corporation network. 2JJ was to provide an alternate ser\ice 
for the youiJi market. By launching with Sl^'hooks" "You Just Like Me 
'Cjiuse I'm Gotxi In Bed," a song banned elsewhere, the station signaled 
Its groundbreaking attitude and strong commitment to Australian 
music. 

The arrival of coinmcreia! h'M radio to Australia five years later saw rat- 
ings for 2JJ plunge as listeners flocked to new FM outlets. 

DOMINANT RETURN 

But when managing director Barry Chapman initiated the national 
launch of the station in 1989. jJJ — or Triple J. as it is now commonly 
called — became an ongoing success story, grabbing 30% of the 18-to- 
24 audience in Brisbane. 
Adelaide and Perth, and a 
considerable slice of the 
Sydney and Melbourne 
markets. 

By January 1995, the 
Triple J network had mm-ed into 1 8 regional centers, building its audi- 
ence to over 2 million. By the end of 1996, that could rise to 3 million, 
as its signal extends into 27 other areas of the country. 

"The revolution for the station really began when Barry Chapman 
stepped in." sa)"s Michael Gudinski. chairman of the Mushroom Group. 
"|ltl was running too wild Chapman was someone with commercial 
radio experience, and he saw the poteniial of being the only non-com- 
mercial national station. He smoothed the rough edges and made it 
more appealing to a lot of youth." 

Cdnlinucti on pa^^e 64 



triple j ^ 




COL 




Ammonia, Tina Arena, Bluebottle Kiss, Monique Brumby, CDB, Daryl Braithwaite, 
Tommy Emmanuel, Slava Grigoryan, Knievel, Midnight Oil, The Poor, Rick Price, Marina Prior, 
Skunkhour, silverchair, Strawpeople, Jon Stevens, Things of Stone & Wood, Margaret Uriich. 
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KING 

EXPORTS 



NEW ZEALAND'S LEADING EXPORTER OF ALL MAJOR & INDEPENDANT FINISHED PRODUCT. 

P.O. Box 9555 Auckland. New Zealand, 
Telephone (649} 378 8867 Fax (649) 378 8048. 



Q ^ The Independent Choice 

When you need an Australian partner, 
you look for the people who provide 

• Sales • Marketing 

• Promotions 

• Product Management 

• A generous bar tab 

But above all. you need people who 
know and care enough about the music 
to optimise your artist's potential 



The growing roster of international 
successes now includes major chart hits 
with Edwyn Collins, Alex Party, 
The Spaghetti Surfers, Clubhouse and 

local development for world class labels 
like Mo Wax , Warp, Rising High, Mute, 
WaxTrax / TVT, All Saints, Headhunter, 
React, Blast First. Instinct, Kickin", 
Rumour, XL, Moonshine, Ubiquity, Wall 
Of Sound, Profile, Selania 

Last quarter releases from • Brian Eno / 
Jah Wobble • Bandit Queen • Syd 
Straw • Barry Adamson • DJ Krush 
• Keyboard Money Mark 

• Phon» 613 9646 0188 • Fax 613 9645 2909 
• E Mall mds@mushroom.com.au 
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AUSTRALIA'S 
LARGEST EXPORTER 
OF RECORDED MUSIC 

"(ontoct Us Now " 
Phone + 61 3 9482 3666 
Fax + 61 3 9482 3501 or + 61 3 9482 3873 
24 High Street Northcote Auslrolia 3070 




TRIPLE-J 

Coiumuvd from pa^c 6.? 

Wearing the altemaiivc tag. Triple j's broad ptaylisi — from heavy 
metal lo indie it) dantc, with the otcasional Top 20 song mLxed in — 
tapped an audience disenlranehised with commercial classic-rock for- 
maLs. l^st year. Tnple J announced it had drawn 80.000 new lisienen; 
o\'cr a two-month period, a 16% growth- It is seen as a major tastemak- 
er. ha\ing championed such bands as Nlr^-ana and Pearl Jam long before 
its rivals. 

"We've been accused of being more commercial [since the national 
launch], but our music lasies ha\'e changed very little over the years," 
sa>'s Stuart Matchcii. the station's acting gctieral manager. "It's more a 
case of commercial radio now pla)ing bands we've been plajnng all 
along. They've moved closer to us rather than the other way around. " 

POSITION OF INFLUENCE 

The network's national influence has made a significant impact on 
record comiianies. "11 we get a track on Triple J. it gives us the seal of 
approval." obsenes Micliae! Manos. director of marketing and opera- 
tions at Virgin "When we w-alk In lio commercial stationsi . thc>' ask us 
if TnpIc I is pla)ing it." 

Adds Matcheii. "Tnple ) can now influence the charts, iuid that has 
made the record companies really take notice They Icel it we add it. it 
will chart— and commercial stations who generally go by the charts are 
more likely to play it." 

Paul Dickson, manag- 
ing director of Polydor 
Records, acknowledges 
that the company's cur- 
rent A&R policy is 
pitched at the Triple J 
market for this reason. 
"We decided we would 
travel the indie route 
Iraiherl than make a 
(cosil)') assault on com- 
mercial radio." he says. 

Becoming core artists 
for Triple J heightened 
the profiles of Red 
Kye/Polydor acts the 
Clouds and The Cruel 
Sea. to such an extent 
the latter made a major 
breakthrough in 1993. 
with its album "The Honeymoon Is O'er" surpassing double plarinum 
{ 1 511,000 units) and winning five ARIA Awards. "Tfiat kind of success 
would never have happened il Triple J fiadn't laid the groundwork," 
Dickstin ptiinis out. 

Mark Pope. Warner's A&R director, also sees Triple J's audience as an 
imponani target. "listeners at other sianoas may not necessanly go out 
and buy the records they hear." says Pope. "Tnple J's listener buy a lot 
of music," This, combined with the network's high local-music quota 
(35% 10 40% of its playiist) and veiy- little back catalog, is highly advan- 
tageous for new domestic artists. Warner's new acts Kulchah. Max 
Sharam and Regurgitator were lirst heard on Tnple J, "It gives us a vital 
inroad." Pope sa>'s. 

The network wus instrumental in the coimtry's greatest success stoiy 
of laic — silvcrchair — airing the Newcastle grunge trio's demo long before 
It signed to Sony's streei-oncnted imprint Murmur. Denis Handlin, 
managing director ;uid CKO of Sony Australia, describes as "cnjciaP 
Tnple J's role in the growth of the Murmur label. "TnpleJ continues to 
pro\'e there is a large audience out ihere for this music," he says, 

F.ven bands considered cult acts have suddenly found a new audience 
through the network. T l.S.M . formed m Melbourne in 1985. cclebnu- 
ed its first Top 40 hit this year when Triple J aired "(He'll Never Be An) 
or Man River" from the album '"Machiavclli And The Four Seasons," 
forcing Shock Records to issue the track as a single. 

While a T.I S.M album previously would have sold 6,000 to 10,000 
copies, its latest disc is "well on its way lo gold (35.000 units)." says 
Da\id Williams, co-managing director of Shock Records. "That's the dif- 
ference Triple J can make-" 

When Bart)' Chaptrian was appointed CEO tor the commercial MMM 
network in May this year, the move was seen as acknowledgemcni from 
the commercial radio sector of Triple J's influence. The poorly rated 
MMM station in Sydney changed format. "Iniiially. we moved away 
from Triple J. but now we are moving closer to it by giving the station a 
more contemporary sound," admits Duncan Campfx-U. MMM's narion- 
al programming director. "Those changes have been a result of Barry's 
arrival at the station." 

"Chapman's move lo MMM," says Virgin's Manos. "is a fair indicaUon 
that the cla.s.sic-rock format ts now dead and buned in Australia." H 




Triple J was just u.i I'ias i<i^inguator. 
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BALLBREAKER HARD AS A ROCK YOU SHOOK ME ALL NIGHT LONG IT S A LONG WAY TO 
THE TOP HIGH VOLTAGE TNT DIRTY DEEDS DONE DIRT CHEAP LET THERE BE ROCK 
POWERAGE IF YOU WANT BLOOD (YOU'VE GOT IT) HIGHWAY TO HELL BACK IN BLACK 
FOR THOSE ABOUT ROCK FLICK OF THE SWITCH FLY ON THE WALL WHO MADE WHO 
BLOW UP YOUR VIDEO RAZORS EDGE FRIDAY ON MY MIND GOOD TIMES LOVE IS IN THE 
AIR WAITING FOR A TRAIN BAT OUT OF HELL YOU TOOK THE WORDS RIGHT OUT OF MY 
MOUTH I D DO ANYTHING FOR LOVE TAKE A LONG UNE SHADOW BOXER ALL BY MYSELF 
BLUE SKIES BLUE MOON AS TIME GOES BY HEARTBREAK HOTEL ARE YOU LONESOME 
TONIGHT CLOSE TO YOU IN THE MOOD BYE BYE BITVCKBIRD I ONLY HAVE EYES FOR YOU 
LULLABY OF BROADWAY 42ND STREET LIVING DOLL GOOD VIBRATIONS STAND BY YOUR 
MAN DON'T GET AROUND MUCH ANYMORE SIDE BY SIDE SWEET GEORGIA BROWN LITTLE 
GREEN APPLES HERE COMES SUMMER EVERLASTING LOVE I FEEL GOOD GOOD TIMES 
SINGING IN THE RAIN I GET AROUND WOULDN'T IT BE NICE STAY BLUE SUEDE SHOES 
TWO OUT OF THREE AIN'T BAD HELP ME RHONDA PARADISE BY THE DASHBOARD LIGHT 
HEAVEN CAN WAIT OVER THE RAINBOW WHEN YOU'RE SMILING JUST ONE LOOK WE'RE 
IN THE MONEY MONEY ALWAYS CALIFORNIA GIRLS CALIFORNIA HERE I COME ON THE 
SUNNY SIDE OF THE STREET WINTER WONDERLAND STORMY WEATHER CHATTANOOGA 
CHOO CHOO GOD BLESS THE CHILD STANDING IN THE RAIN MEMORIES ARE MADE OF 
THIS SLOOP JOHN B PUTTIN' ON THE RITZ PENNIES FROM HEAVEN DO IT AGAIN SIDE BY 
SIDE HAVE YOURSELF A MERRY LITTLE CHRISTMAS EL CONDOR PASA GET SMART GLORY 
OF LOVE MARY'S BOY CHILD FOR THE GOOD TIMES SHUFFLE OFF TO BUFFALO AIN'T THAT 
A SHAME LAND OF 1000 DANCES YESTERDAY'S HERO LIVING DOLL AMAPOLA 
SOPHISTICATED LADY RIP (ROCK IN PEACE) ONE FOR MY BABY ABOUT A QUARTER TO 
NINE WHAT A DIFFERENCE A DAY MAKES PENNSYLVANIA 65000 KANSAS CITY SOMEWHERE 
MY LOVE (LARA'S THEME) TURN AROUND LOOK AT ME BYE BYE BLACKBIRD SHADOW OF 
YOUR SMILE (LOVE THEME) LAST WALTZ BAD BOY FOR LOVE SURFIN' SAFARI SHE'S SO FINE 
STOMPIN' AT THE SAVOY WE CAN'T BE BEATEN TWIST MARSEILLES ANNIVERSARY SONG 
(OH HOW WE DANCED) COMIN DOWN APACHE YOU'LL NEVER KNOW SENTIMENTAL 
JOURNEY BE WITH YOU GROOVIN' MOONLIGHT SERENADE HEY ST PETER I'LL MAKE YOU 
HAPPY BLUEBERRY HILL C£ST SI BON (IT'S SO GOOD) AIN'T MISBEHAVIN' EVIE (PARTS 1/2/3) 
MINNIE THE MOOCHER WHEN I GROW TOO OLD TO DREAM MUSIC GOES ROUND MY 
HEAD GOT TO GO TO TOWN LOLLIPOP SHADOW BOXER LITTLE DEUCE COUPE SHAKE 
RATTLE AND ROLL SOUTH OF THE BORDER SAY SI SI MANANA HE'S SO UNUSUAL 
EVERLASTING LOVE ROCKIN' ROBIN HOKEY POKEY I'VE GOT THE WORLD ON A STRING 
HEROES AND VILLAINS ONE NIGHT ALL OF ME DIAMONDS ARE A GIRL'S BEST FRIEND DEAD 
RINGER FOR LOVE DELILAH FROSTY THE SNOWMAN LAURA YOU MADE ME LOVE YOU 
NEVER BE ANYONE ELSE BUT YOU FOR ME TELL LAURA I LOVE HER YOUR LOVE MABELLENE 
BASIN STREET BLUES LIPSTICK ON YOUR COLLAR IN THE MOOD THAT OLD FEEUNG LOVE 
LETTERS IN THE SAND HAWAII DARLIN THE BREEZE AND I DON'T SIT UNDER THE APPLE 
TREE DARLING JE VOUS AIME BEAUCOUP LITTLE HONDA BEER BARREL POLKA SAVE ME KISS 
TO BUILD A DREAM ON « THOUSANDS MORE 
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THE NEW GUARD 

( Amlinuvd from pa^jt: 

says Steven Hindes ol The Big BaLk)-ard radio show. "In a way, the end 
oi ihc pub-rock tradition freed the music." 

MORE DIVERSE THAN EVER 

I he result has been a greater diwrsitj- of styles within Australian music 
than ever, A prolilcration of speciahst (anzines and college radio shows 
has provided sy-mpatheiic exposure. Clubs showcasing these energetic 
guitar bands, hip-hop iurts and jazr-lusion combos became packed again. 
A6tR execurives launched bidding wars. 

Warner placed its bets on Mx\ Sharam. Kulchah. Rcgurgitator and 
iNsuRge. Sony signed Yummy I'ur and Farenheit, while its street 
imprint. Murmur, won the six-label biddmg battle for Melbourne's 
Automatic and also signed Ammonia and Bluebottle Kiss. 

PolyGram s Mercury and Polydor labels — cither directly or through 
indie associates Redeye. Hail A Cow. Eternity and Id— wooed 
Spidcrbait. Crank)', the Fauves. Magnetic, Rebecca's Empire and Drop 
City MDS picked up Blacke>'ed Susans. Rubber. Paintstripper, Killjoys, 
Loka. Our House and Nemo. 

Mushroom's roster widened with the Jayncs and Swoop. Its White 
Records signed the MaMss, Rail and Dollop, while the development 
label Bark worked with Header. Polyanna. Burning Orphans. Presto. 
M;mic Suede and Dirty Birds Shock's roster additions included Bod)jar, 
PearK' Gatecrashen>. Shreen. Glide and Alchemists, 

BMC; took in /\nti-Anii. Suiciety and Boots Collective (and highlighted 
many more newcomers on the AC/DC tnbuie project "Fuse Box"), while 
Its Gotham City subsidiary relea.scd discs by singer/songwriters Merril 
Bambndge. Nick Howard and Richard Pleasance. 

The role of A&R has shifted, from finding short-term hit-makers to 
long-term commitment. "We're alter marathon runners, not sprinters." 
agrees Sony CEO Denis Handlin. "It s a pannership between acts, labels 
and management, not an 'us vs. them' situation." 

The wa\'e of consumer excitement extended to the dance scene, which 



has growTi 1 50% in the last two years, according to MDS managing direc- 
tor Scoit Murphy. Club DJs now have the power to break records. 
Scv'ered Heads. Boxcar. Iich-E & Scraich-F. Single Gun Theory and 
Southend, aher being forced to create ahemaic markenng in the face of 
minimal maiastream .suppon. finally cracked the Top -K). Domestic acts 
hke Pendulum and Quench found success in Europe. 

STREETWISE VALUES 

fhc attitude ol the young acts and industr)' entrepreneurs is marked by 
a suspicion ol "80s corporate practices and a reliance on streem isc, do 
it-yourself values. The young turks arc 
certainly more financuUly savvy. 

"Gone is that '80s belief that you had to 
spend a fonune on records and videos to 
get airplay, and get into debt lo tour over- 
seas." says Roger Gnerson. managing 
director of PolyGram Publishing. 

Adds Cameron Adams, music editor of 
Beat magazine, "Obviously they want 
hits, but not at the expense of artistic 
integrity and longevit)'. They're cautious. 
Some turn down tcmpimg offers in order 
lo continue recording on independent 
labels unni they're in a stronger posinon 
to dictate terms. They'll only sign for 
Australia and will seek their own deab abroad." 

Mark Pope, head of A&Rat Warners, says. ''The>'"re less inclined to let 
the record company make their success; they put in the work them- 
sekes," 

Andrew Pcnhallow. manager of dance label Volition, applauds their 
"bnishncss and laititudel that the)*'!! one day take on the world — and 
hglitfully so. Boxcar and Severed Heads initially found greater success in 
North Amcnca and fiuropc." 

Bands with cult followings m Australia also ha\'e found international 
clumpions and supponers, Henr>' Rollins produced Adelaide's Mark Of 
C^in and released the album in the U S. on his outi label. Pavement 
enlisted The Flirty Three for a U S, spring tour. The Beastie Roys recruit- 
ed 1 7-year-old guitanst Ben l^e of Sydney's Noise Addicts to their Grand 
Royale label. C!alifomian power-punkcrs All worked on the debut album 
by Melbourne's Bodyjar, which generated enough sales in Japan for a 
tour there in October Aucohaze. D.l.G,. Pray T\', Regurgitator, 
Powderfinger. IHT: (fi-om Adelaide, now London-based). Max Sharam. 
Blacke>'ed Susans and Kim Salmon & The Surrealists are undertaking vis- 
it; to the U.S. and-'or Europe ihLs year. Sine. Skunkhour, the Veiys and 
Nine Inch Richard have attracted indie label interest abroad. Melbourne 
guitar band Magic Din and country- singer Keith Urban signed direct 
deals with Warner Bros, in the U S. 

International .success is still a goal but a more realLstic one, parucular- 
ly as lower marketing and recording costs allow a quicker rctum, "The 
Cruel .Sea, Tiddas and Dave Grane)* N' The Coral Snakes can survive 
financially in this counuy because tlieir axord deals allow them to easi- 
ly recoup costs." explains Gnerson, "In that situation, overseas success 
fxrcomes a boniLs, not an urgent goal. \\'hen you have an audience that 
fias wider tastes, thanks mainly to Triple J. bands no longer feel the urge 
to go overseas — as Binhday Party did lin the late '70s!, claiming they 
weren't understood at home," 

Where once the Australian market could only sustain three or four top 
acts selling 300.000 units each, it now has 10 mid-level acts moving 
300.000 Theshilt ol power and wealth allows musicians greater control, 
which in turn facilitates the creation of a unique music unhampered hy 
market reseaah, budget limitarioas and outdated marketing attitudes— 
a uniqueness, suggests Midnight Oil's Rob Hirst, thai "will inca-ase as 
more mu-iitians find freedom through markeiing dicmsclvcs on ihc 
Intemet," 

EXCITEMENT AHEAD 

"ThLTc's no one maiastream dictated by corporate foaes, jast a whole 
ii't ol tribes creating an awesome energj." says Peter Fanian of Boom 
l .rash Opera, who Ls not the only musician predicting "the most excit- 
ing pcnod of Australian rock since the '60s." 



With audiences clearly behind the new music, radio exposed acts who 
were unknowns a year before. It made stare out of Cihnstine Anu. Merril 
Bambndge. The Truth, Kulchah and Max Sharam. and iicknowledged 
Auiohaze. Cranky, Temple Gods. Rail and Magnetic, among others. The 
MMM network ptKiched Tnple j's Bany Chapman to head its contenv 
ponuy- dia'ction. Radio is responding partly to listener demands and 
panly to government warnings that perceived lack of suppon for new 
Aussie music wtiuld forfeit chances of bu>ing future radio licenses. 

Adds Wanicft' Pope. "The /Vnglo-Saxon image from the pub-aick cir- 
cuit hiis been replaced by an aclaiowlcdgcmeni of the mulUcuhuroI fate 
of this countr)' " 

Maji^r LiIkIs hire club DIs and rock journalists lo 
oversee A&R and marketing, and IcKik externally 
lor fresh approaches, "Record companies arc get- 
ting wise to the dangers of recycling old faces." says 
lisaTreen. manager of the head-hunting company 
Music Staff. "We're asked to tap from other 
areas — like TV. adwaising and films — especially 
for marketing But. the music industry is behind 
the eight ball when it comes to remuneration |in 
relation to the workloadl. and many newcomers 
tend to leavx after a year." 

LEARNING INDIE LESSONS 

The majors are taking lessons from the indies, 
including the irrelevance of expcasive \idei>s and records, the impor- 
tance of the independent retail network and the urgency of fresh mar- 
keting ploys. 

"Jhcy had to come to terms with the fact that patience and commit- 
ment were very much virtues." says John Foy. who set up Redeye 
Records in Sydne)' 10 years ago to champion the "undei^pDund" masic 
that is now mainstream. 

Overall, there ls an appreciation that budgets ha\'e to be tailored for a 
population of only 18 million, and that markenng budgets no longer 
equate with display of commitment. 

Sony's new Melboume label, Tn-Siar, markcLs left-of-center records 
and non- English- Uuiguage a-penoire tfirough tmzines and ethnic radio. 
FMl feeds some acts through indie distributors MDS to use its alterna- 
tive retail and media contacts, k is expected that rooArt's tnarketing 
strategy of eschewing \ideos for TV/cinema campaigns and tounng will 
be widely adopted. 

The indie sector feels no threat from the majors, confidcni its suvngth 
comes from the ever-expanding non-Top 40 market that it understands 
best- Nevenheless, there is a determination to maintain a separate 
identity. 

Frank Falvo of Shock commends the cultural changes in the majors but 
adds. "The best music in Australia has always come from the indepen- 
denLs. The majors are. by their nature, less able to change as quickly." 

Adds Sebastian Chase of the long-running indie Phantom label, "We 
brought in the concepts of one-album deals and A&R'ing in regional 
areas; let's sec if the majors have that similar commitment to young 
musicians, 

The fact that rooArt broke ties with Warner this year, and that per- 
formers like Don Walker and Ed Kuepper sta>' vvith indie labels after 
bnef major-label status, confirms tliat skepticism of die majors is not 
uncommon. 

Has Aussie music gone through a sea change or just a self-cleansing 
which occurs everv' five years? Chris M. Murphy, founder of rooArt and 
lonner manager of INXS, iliinks "it s a cycle." 

"INXS and Midnight Oil replaced big acts in their time." he says, "and 
the new chan makers will in their nme also he replaced." 

The continuing appeal of acts like Diesel, DivinyLs. Dragon, Mental As 
Anytlnng iind IJooin Critoli OjXTa suggests audiences aren't so much 
buying into the Biiby Bwmer Vs, Slacker Generation argument as sup- 
poning music that says something about their livx-s and times. 

More im[>onantly, with the inumph of silverchair in .America, interna- 
tional markets are once more looking closely ai Australia's domestic 
music scene And all signs are that the countr)* has shed the generational, 
cultural and economic attitudes thai failed to secure more global success 
for its acts in the past. H 
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Spec's Ups The Ante In Florida 
With Pair Of Miami Superstores 



■ BY SANDRA SCHULMAN 

MIAMI — Spec's Musk, facing exceed- 
ingly tougher competition from con- 
sumer electronics and book chains 
caroling music, has turned to the super- 
store format to help maintain its domi 
nant position in Florida. 

With Best Buy this year joining Cir- 
cuit City in Florida and bookstores like 
Borders and Barnes & Noble adding 
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music, cafea, and newsstands, Spec's 
president Ann LiefT s&ys she kneu' she 
had to react. 

'The vsiy I saw 
we could succeed 
in this marketplace 
was to be more en- 
tertainment ori- 
^^^H ented," sa>'s Lieff. 

"We had close to 
60 stores in Flor- 
ida and Puerto 
UEFF Rico by 1993, but 

they averaged 
6,000 to 10,000 square feet each and we 
needed lai^^er stores with larger selec- 
tion of CDs, games, magazines, videos, 
CD-ROMs, accessories— all that takes 
up a lot of space. We had to make it a 
real destination store for all ages— kids, 
teens, working people, and older 
adults." 

Thus, the Spec's superstore idea was 
bom. Two Miami-area locations became 
av'ailable: one in the anall but bustling 
community of Coconut Grove, and the 
other a block away fi*om the Atlantic 
Ocean in tourist- and celebrity-cloned 
South Beach, about a 20-minute dri\'e 
away. For each store. Spec's took over 
bile\'el properties of 23,000 square feet. 




Spec's Music chaimian and founder 
Martin Spector enjoys the company at 
the opening of tfie chain's new 
superstore in Miami's South Beach 
area. 

When the sites opened thi.^i summer 
they became the two largest music 
stores in the state, each carrying nrore 
than 70,000 titles. Both stores are in 
highly commercial, visible areas, but 
each caters to a slightly different mar- 
ket. Lieff caUs them "billboard stores." 

'The idea was to design them like a 
department store," says Lieff, "with 
boutiques, specialized sections for dif- 
ferent tastes. This is driven by available 
space and obviously we can't do this 
with e\'er>' store, but we are looking at 
two more locations in Fort Lauderdale 
and Orlando. We can't open too many in 
one cit>', and it will really depend on the 
market as they are hard to get Expan- 
sion is planned for some of our smaller 
stores, but not on this big a level" 

The Coconut Grove store opened in 
late July with a weekend of IK'e music 
from Crescent Moon's new Latin silver 



Albita, avant classical \iolinist Vanessa- 
Mae, and se\'eral local bands signed to 
independent labels carried by Spec's. 

The South Beach store, the largest 
free-standing music store in Miami 
Beach, contains a large cafe and a wide 
selectwn of pop and dance music. A full- 
time DJ plays continuous music. There 
are 150 listening stations throughout 
the store. 

In addition, the store has a fiill-time 
piwnolions director, Kristi Borges, who 
has been hired to book weekly li\'e en- 
tertainment and handle cross-e\'ent pn>- 
(Co)ithuted on jmue 69) 




The Spec's Music superstore in bustling Coconut Grove, Fla,, is bilevel and takes 
In 23.000 square feet. 



IPOs Fuel Growth Of Video Chains 

Public Firms Are Gobbling Up Smaller Retailers 



■ BY SETH GOLDSTEIN 

NEW YORK— Initial public offer- 
ings are remaking the face of home- 
video retailing. 

In the past 2Vi years, four re- 
gional chains have raised more than 
$500 million via IPOs and subse- 
quent stock sales to finance the ac- 
quisition of other independents and 
the building of new stores. Each 
member of the quartet — 
Hollywood Entertainment, Movie 
Gallery, Video Update, and Moov- 
ies — has taken first steps toward 
establishing a national presence ri- 
valing Blockbuster's. Combined, 
they own and operate close to 1,000 
outlets, with more on the way. 

Encouraged by Wall Street's re- 
sponse, other retailers desire the 
same friendly embrace. The latest 
developments: 

• Home Vision Entertainment in 
Brunswick, Maine, is reportedly 
ready to launch a $30 million IPO, 
underwritten by Prudential Bache. 
The proceeds will be used to con- 



upm\ 



elude acquisitions already struck 
and to initiate others. 

• Giant Video in Marion, Ohio, 
merged with West Coast Enter- 
tainment earlier this year and 
hopes to go public in the first quar- 
ter of 1996. 

I Whether it does 
depends in large 
I part on how 
many of West 
Coast's 500 or so 
franchisees par- 
ticipate. 

• Roadrunner Video in Louisville, 
Ky., has just concluded a stock 
swap with Business Data Group, a 
shell corporation that already 
trades in the over-the-counter mar- 
ket. The new entity, Roadrunner 
Video Entertainment, has applied 
for a Nasdaq listing, eventually 
leading to a private placement to 
fund several planned acquisitions. 

One other publicly traded com- 
pany is on the outside looking in: 
Choices Entertainment in Morris- 
Wile, Pa., was to have been the ac- 



quisition vehicle of JD Store Equip- 
ment, but the merger fell apart 
earlier this month and, with it, an 
elaborate acquisition scheme 
involving several hundred inde- 
pendent outlets (Billboard, Sept. 
23). 

Thus far, the gobble-'em-up 

nVOVIE CALLE?Y 

strategies of Hollywood Entertain- 
ment, Movie Gallery, Video Up- 
date, and Moovies in a retail envi- 
ronment that is downright 
unfriendly to individual entrepre- 
neurs appears to be paying off, 
notes analyst Curt Alexander of 
Media Group Research in Provi- 
dence, R.I. The banner headline on 
his July 7 industry report said it all: 
"Public capital fuels home video 
growth." 

According to Alexander, each of 
the four was generating cash flow 
three to four times the rate of its ac- 
(Continued on page 85) 
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Audiobooks Take Flight With Airline Deals 

Two Campaigns Target Travelers As Ideal Demo 



■ BY TRUDI MILLER ROSENBLUM 

NEW YORK— Audiobooks are tak- 
ing to the sky, thanks to two innova- 
tive programs that will promote the 
products on airplanes. 

On Nov. 1, Delta Airlines will 
launch "Sounds Like A Good Book," 
a program that will feature audio- 
books as part of the airline's in- 
flight entertainment. The program 
was created by Don Edwards, pres- 
ident of Toronto-based marketing 
firm Don Edwards & Associates, 
who last year launched a similar 
program, "Heard A Good Book 
Lately?," on Canadian airlines Air 
Canada and Sunquest Sky Service. 
"Sounds Like A Good Book" will be 
featured on all 7,600 Delta flights 
each month that have audio enter- 
tainment, reaching a potential 1.5 
million passengers per month. 

"If you look at the demographics 
of the kind of people who are flying, 
to a great extent, they match those 
of the audiobook buyer," says 
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Edwards. "They are business peo- 
ple of the appropriate age range, 
they're highly mobile, and they're 
busy people. This way, they can 
sample the product before they buy 
it." 

The 60-minute program will fea- 
ture eight five- to seven-minute e.\- 
cerpts, with a program host intro- 
ducing each, to put the scene in 
context, and mentioning the title, 
author, reader, and publisher. The 
excerpts will be changed every two 
months. 

The program will also mention 
the toll-free number of the Audio 
Book Club, run by the Herrick Co., 
and Delta's in-flight Sky Magazine 
will run the program Hstings next to 
an ad inviting passengers to Join the 
Audio Book Club. 

The November/December pro- 
gram will feature excerpts from 




Delta Airlines' "Sounds Like A Good Book" in-flight program will allow travelers 
to hear excerpts from audiobooks, including the BDD and Simon & Schuster titles 
shown. Also included, but not pictured, will be Colin Powell's "My American 
Journey" and Michael Crichlon's "The Lost World," both from Random House, 
and Garrison Keillor's "A Prairie Home Christmas" from Highbridge. 



Random House's "My American 
Journey" by Colin Powell and "The 
Lost World" by Michael Crichton; 
BDD Audio's "The Horse Whis- 
perer" by Nicholas Evans, "Coming 
Home" by Rosamunde Pilcher, and 
"Winnie-The-Pooh And The House 
At Pooh Comer" presented by BBC 
Radio; Simon & Schuster's "Politi- 
cally Correct Holiday Stories" by 
James Finn Garner and "Gump & 
Co." by Winston Groom; and High- 
bridge Audio's "A Prairie Home 
Christmas" by Garrison Keillor. 

Meanwhile, in another part of the 
sky, Earful of Books has contracted 
with the In-Flight Phone Corp. of 
Oakbrook, UL, to market audio- 
books on Continental, USAir, and 
America West flights beginning in 
October. 

The In-Flight Phone Corp. in- 
stalls small computer screens, joy- 
sticks, and phone receivers on the 
back of the participating airlines' 
seats. Passengers can use computer 
screens to browse through In- 
Flight's collection of participating 
retailers, which includes Land's 
End, 1-800 Flowers, and Sky Mall, 
in addition to Earful of Books. 

Currently, the system is available 
on five flights each day, with 14.5 
.seats per flight. In-Flight's target is 
600 equipped planes by the end of 
1996. 

When Earful of Books' screen 
comes up, passengers see five cate- 
gories with approximately 20 titles 
in each, for a total of 100 audiobook 
titles. The passenger can look at the 
book jackets and read a synopsis of 
the book WTitten by Earful's staff. 
(In-Flight is working on an audio 
component whereby customers can 
hear excerpts of the books, but 
that's in the future.) The customer 
can then pick up the phone receiver 
and order the titles by swiping his 
or her credit card. 

Earful and In-Flight are also get- 
ting ready to test on-board rentals 
of audiobooks, says Tony Zavaleta, 
executive VP of Earful of Books. 

Audiobooks are "a natural" for 
airplane travelers, he says. "People 
are sitting for hours, and audio- 
books are an entertaining way to 
pass the time." 



newsline... 

READER'S DIGEST ASSN., the worldwide publisher and direct mar- 
keter, reports that revenues from books and home entertainment 
products (music and home video) reached $2.1 billion for the fiscal 
year that ended June 30, 10% higher than last year on a comparable 
basis. Comparable operating profit rose 111. Video outperformed 
other product lines, the company says, with a 26% rise in revenues, 
which reflected "higher unit sales in the company's three geographic 
areas [U.S., Europe, and other]." Overall annual sales were $3.07 bil- 
lion. 

^I^IHB^^ RHINO RECORDS, the Los Angeles-based reis- 

^^SjTn^'^^^ '^"^ label, plans to release a limited-edition 
^^^l^U^^^^^V vinyl version of "The Heavyweight Cham- 
^^^^^B^^^^^ pion: The Complete Atlantic Recordings Of 
John Coltrane" on Nov. 21. The box will con- 
tain 12 LPs and carry a suggested list price 
of $179.98. The CD boxed set was released in August. The label plans 
to manufacture only 3,000 numbered copies of the vinyl edition. 

REPUBLIC PICTURES HOME VIDEO says it has sold about 50.000 units 
of Stephen King's "The Langoliers," which represents a successful 
transition from a TV movie to home video rental title. The company 
offered retailers one free videocassette with the purchase of five units. 
Republic has sold 100,000 units of King's "The Stand." 

PRISM ENTERTAINMENT CORP., an independent 
film and home video production company, says 
sales for the second quarter, which ended July 
31. jumped 37.8% to $5.4 million from $3.9 mil- 
lion in the same period last year. The Los 
Angeles-based company posts a quarterly net 
profit of $66,000. compared with a loss of 
$556,000 a year ago. For six months this year. 
Prism reports net income of $499,000 on sales 
of $11.3 million, compared with a loss of 
$593,000 on sales of $8.9 million a year ago. The 
company attributes the increases to a new sell- 
through video program of 38 titles priced at $9.98 
ner Home Entertainment, which resulted in sales 
lion. 




PRISM 

[NTEOTAtNMENT 



, distributed by Tur- 
of more than $1 mil- 



ACCLAIM ENTERTAINMENT, a video game developer and marketer, re- 
ports that its first titles for the new Sony PlayStation video game sys- 
tem, "NBA Jam: Tournament Edition" and "Street Fighter: The 
Movie," have sold out at retail stores nationwide. The Glen Cove, 
N.Y. -based company will introduce four 
more titles for the PlayStation. 




TRIBORO 

t M I K I \iN\n \ 1 i.mu 1' 



TRIBORO ENTERTAINMENT GROUP, a New 

York-based film studio and distributor, an- 
nounces a co-financing and distributing mo- 
tion picture joint venture with Playboy En- 
tertainment Group's Mystique Films 
subsidiary. The first film from this deal, 
"Lap Dancing," will be released domestically on home video in De- 
cember. Triboro will handle video distribution in the U.S. and Canada 
and Playboy will handle international. 





EXECUTIVE TURNTABLE 









DISTRIBUTION: BMG Di.stribution in 
New York promotes Amy Basler to 
manager, market research, and Pa- 
tricia Schreiber to manager, label 
liaison. They were, respectively, exec- 
utive a-ssistant and executive assist- 
ant/convention planner. 

RETAIL: Camelot Music in North Can- 
ton, Ohio, names Vincent E. 
Osborne VP of marketing and 
Charles Marsh VP of information 
.systems. They were, respecti\ ely. VP 
of marketing for the Sports Authority 
and VP and director of systems devel- 
opment for Edison Brothers Stores 
Inc. 

HOME VIDEO: Twentieth Century Fox 
Home Entertainment International 
in Los Angeles appoints Joseph Ken- 



IP 



dra VP of marketing, Susan Rentz 
VP of publicity and promotions, Ju- 
lian Montoya director of marketing, 
and Ann Murphy director of creative 
services. They were, respectively, 
senior director of marketing at Pizza 
Hut Inc., managing director at Ryan 
Partnership, director of international 
marketing and sales for FoxVideo, 
and senior manager of packaging de- 
sign for Mattel Toys. 



Saban Home Entertainment in 
Burbank, Calif., names Larry Castro 
director of sales and Sharon Gitles 
marketing director. They were, re- 
spectively, marketing manager for 
Disney Interactive and marketing 
manager for Turner Home Enter- 
tainment. 

Best Film & Video Corp. in Be- 
verly Hills, Calif., appoints George 
Rogers .senior VP of sales and mar- 




keting, Susan Valienzi Johnson 

Western regional sales manager in 
Beverly Hills, Gary Davis Northeast- 
ern regional sales manager in New- 
York, Sam Romirowsky Midwestern 
sales manager in Chicago, and 
Richard Seiden Southeastern re- 
gional sales manager in New York. 
Rogers was VP of marketing and 
planning and VP of product acquisi- 
tion for Wherehouse Entertainment. 



Valienzi Johnson was West Coast re- 
gional sales manager for Academy 
Home Video. Davis was TV and \ideo 
marketing manager for CSI Interna- 
tional Exports. Romirowsky was an 
independent sales representative, 
and Seiden was national sales man- 
ager at VIEW Video. 

Dan Capone is appointed director 
of marketing, sell-through, for Tur- 
ner Home Entertainment in Atlanta. 
He was director of multimedia mar- 
keting. 

Jim Pollan is promoted to senior 
VP/GM of video at ETD in Houston. 
He was VP of products and systems. 

The National Captioning Insti- 
tute in Vienna, Va., names Leslie D. 
Sherman VP of marketing. She was 
director of business development for 
COMSAT Video Enterprises. 
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SPEC'S UPS THE ANTE IN FLORIDA WITH PAIR OF MIAMI SUPERSTORES 

(('oudnued fmm page 67) 

motions with local theaters and cultural 
organizations. Befitting South Beach's 
nightlife reputation, Borges put to 
gether an opening night with drat": 
queens lip-syncing in the windows, go- 
go girls dancing on the counters, and 
strolling models wearing music-themed 
outfits. On hand to sign autographs 
were celebrity impersonators of Rod 
Stewart, Hulk Ht^an, and Gloria Este- 
fan. Close to 2,000 members of the 
South Florida entertainment and busi- 
ness industry- attended. 

The two stores came together in 18 
months and share many features. They 
both have well-stocked newsstands and 
book areas. Spec's manag»nent says it 
has hired employees who are also musi- 
cians or music lovers so that they bring 
a genuine interest and energ>' to the 
job. They can recwnmend product and 
answer questions, not just ring up sales, 
management saj^i. 

The design of the stores was aimed at 
making all departments bright and at- 
tractive with lots of merchandise \isible. 
The same color schane of bright blue, 
magenta, and yellow permeates the 
stores with tiled supjwrt columns and 
staircase floor tiles patterned afi^er 
black and white piano keys. Music notes 
are etched in the glass staircase walls. 
Cafes offer live music along with fia- 




Spec's Music's Florida stores in Coconut Grove and South Beach have cafes that 
offer live rnusic along with flavored coffee drinks, rich desserts, and frozen treats. 
Pictured above is the cafe at the Coconut Grove store. 



The first floor of the Spec's Music store in Coconut Grove, Fla., is well-stocked. 



vored coffee drinks and desserts. 

In the children's departments, kids 
can sample cassettes at listening sta- 
tions and CD-ROMs can be played on 
the Spec's computer robot. These de- 
partments feature plaj-fiilly painted fur- 
niture shaped like animals, video and 
arcade games for older kids, and racks 
built low so toddlers can browse. A gi- 
ant screen plaj's animated movies, ai»d 
there are activities ever>* weekend with 



singers, performers, balloon makers, 
and clowns. Sticker books, coloring 
books, T-shirts, and hats round out the 
selections. 

"Mothers with children don't usually 
go to record stores," says consultant 
Linda Morgenstem Robbiru;. "But now 
that videos and accompanying books 
and tapes are such a huge portion of the 
children's market, it gave us an oppor- 
tunity to create a section that could 



Spec's Miami Superstores Kid-Friendiy 



■ BY MoiRA Mccormick 

As a m^or part of a plan to position 
its two new Miami-area superstores as 
destination centers, Spec's Music has 
created multimedia children's depart- 
ments. 

In each of the 23,000-square-foot 
stores in Miami Beach and Coconut 
Grove, (see stor>' on page 67). a 700- 
square-foot "interactive playground" 
contains a hands-on CD-ROM unit and 
listening area, hundreds of music, video, 
and CD-ROM titles, and music-related 
merchandise — all displayed with the 
needs and shopping habits of children in 
mind. 

"We have a tag line: 'An amuscm^t 
park for your ears,* " says Linda Mor- 
genstem-Robbins, the consultant hired 
by Spec's Musk' to dev elop the interac- 
tive playgrounds. Moi^nstem-Robbins, 
who was the head of the former Sony 
Kkls' Musk' (now Son>' Wonder), is pres- 
ident of Momingstar Media, a Deerfield 
Beach, Fla., mariteting and production 
company for children's media. 

"We've alwaj's conskJered ourselves a 
family store, and we\'e alwaj's carried 
kids' product," says Ann Lieff, presi- 
dentA^EO of Miami-based Spec's Music, 
a 47-year-old chain with more than fiO 
stores. What the company found, 
though, was that its 5000- to 10,000- 
square-foot stores did merely OK busi- 
ness with chiklren's titles. 

"It's difficult to do well with that 
genre in a smaller store; you have to 
have space," says Lieff. "With the two 
new superstores, we allocated consider- 
ably more space, planned special 
evejits — and it's working. Kids are com- 
ing with their parents, and they're buy- 
ing." 

The children's supersections in both 
the Coconut Grove location (which 
opened July 21) and the South Beach 
site (which opened Aug. 18) carry a 




Children's audio star Joanie Bartels 
frolics with youngsters in the children's 
department at a new Spec's superstore 
in Miami's Coconut Grove. 



three-to-one ratw of video to audio, as 
well as 50-75 (of the stores' total 300) 
CD-ROM titles. They also stock ancil- 
lary,' merchandise, such as T-shirts, caps, 
activity aixl coloring books, read-alongs, 
and storybooks, says Moi^genstem-Rob- 
bins, as well as numerous gift sets. 

She says the interacUve playgrounds 
are "clearly demarcated: There's a 
bkjwup photo of two children on a sign 
that says "Kids'; there's also a very visi- 
ble Disney sign. We have an arcade 
crane with flashing lights and another 
nonviolent arcade game. Tlie message is, 
TTiLs Is a place to play.' " A nuyor attrac- 
tion, she adds, is Spec the Robot, who 
has CDs for eyes aiid a CD-ROM moni- 
tor for a mouth. "Kids can sit down and 
use a robot, programs by Broderbund, 
Disney, Humongous, Knowledge Adven- 
ture, and others." The robot, she notes, 
is "strat^jically placed next to the adult 
CD-ROM section. Many adults will 
likely get into CD-ROM via their kkis." 

Noah's Ark-themed tabl^ anfl chairs 
(child-sized, of course) form the listening 
area. A pair of cassette playe-n^ fasteiied 
to each of the two tables, some with 
headphor^, are stocked with music and 
stor>' titles. 

Morgenstem-Robbins says that two 



nuyor factors are necessarj' for success- 
ful merchandising of kids' product; both 
are incorporated into Spec's setup. One 
is that even veiy^ young children can rec- 
ognize logos and will pick what they 
w'ant themselves. With this in mind, 
shelving was arranged with toddler 
product on the bottom, "machines and 
movers" titles the next level up, super- 
heroes and TV-based product above 
that, theji book-ba.^i titles, and, on Xxvp, 
product considered "parents' buys," 
such as deluxe gift items. The second 
merchandising factor is that titles move 
better when arrange<l categorically. 
Spec's uses such cat^ories as Public 
TV, Friends, and Superheroes. 

Saturdays are event days for the 
Spec's Miami-area superstores, which 
have featured appearances by artists, as 
well as costumed characters. One sudi 
event, billed as "Spec*tacle For Kids," 
featured popular artists, face painters, 
stilt walkers, jugglers, and clowns; an- 
other week, it was the Mighty Morphin 
Power Range-rs. 

In connection with Classical Music 
Month, an actor costumed as Beethox^en 
was scheduled to appear, playing the 
maestro's music on piimo and talking to 
the audience about his life. Featured 
pixxiuct was Susan Hammond's Classical 
Kids line, from the Children's Group 
(baaed in Pickering, Ontario, and distrib- 
uted b>' BMG). The Classical Kids video 
"Beethoven LK'es Upstairs" was to be 
screened as well. 

Morgenstem-Robbins says that the 
interactive pla.vgrounds at Spec's are "a 
wonderful way to attract the diseifran- 
chised wcman customer. She can bring 
the kkls and let them plaj' while she has 
a cup of coffee in our cafe or browses — 
all the while being able to keqj an eye 
on the difldren, due to the purposely low 
fixtures atyacent to the kids' area. It's 
also a great place for dads to bring their 
kids on a Saturday afternoon." 



bring in kids and parents together. It's 
a safer environment than a mall, and 
parents can shop for their own CDs or 
retreat to our rafe for cofifee and cake 
without worrying about the kids." 

Wliile both stores earn,' all formats of 
music, the Ox-onut Grove store is loca- 
ted in a strong retailing area, sur- 
rounded by high-raid merchants. Conse- 
quently, that store caters to an older 
demographic, featuring, for example, a 
strong classical department in a sepa- 



rate room decorated with murals of Mo- 
zart and Beethoven. The South Beach 
store is surrounded by nightclubs and is 
slanted toward younger customers. 
Dance music is well-represented in the 
product mix. Si)ec's wx)rks hard to tailor 
the inventory to each store accordingly. 

LiefT says that in-store ^pearances 
by recording artists are bolstering the 
two superstores. 

The (Coconut Grove store attracts fa- 
(Conimued on ixige 8V 




EliCTRONIC DATA INTERCHANGE 

t-,1 >l links your aimputt-r with tiurs. alltmtni; yt»ii to 
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Gieat Import Seleclion 
Laserdhcs 
Excellent Fills 
Weekly Mailer 
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I lOI ISTON. TKXAS n{»: 

11(11 STUN 

800-275-4799 
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800-856-3874 




Tired of leaving messages on 
voice mail and hoping some- 
one will call you bacl<? 
YOU SHOULD HAVE 
CALLED H.L.! 
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6940 S.W. I 2 Slieet Miami, FL 33 144 
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YomHS^staOs^ Store 

OF THE 90 s 





Telescan is (he leader in 
interactive marketing. 
Al Telescan. we bring you low 
-cost, compact, ru^cd units 
that work throughout your 
store: touchscreen kiosks 
with Information on all 
music, video and video 
games in print; "Hot 
Hits" video samplers -the 
works. Everything is designed 
to make your store more 
exciting right now.' 



Wc guarantee our systems will help sell more product! 
For free catalog & information call: 1-800-835-7072 

I 828 Mahlar Rd BurUngamt. California 940W • voica 415-€92-e700 • fax 4IS'697'9t45 




400 CD BOOKLETS in 2 SQ. FT.! 

actual CD's kept in jewel boxes behind the counter. 



Full line ol counter, wall and tlopr displays 




Browser 

DISPLAY SYSTEMS 
CHICAGO ONE STOP, INC. 

«! W««l Superior • Cliicaso. IL S06I0 

rttm. 31 i-m/ma ■ mm- aoo mmw 
. Asaau -".'.'IMC 



I 

Get Connected Tc The Mu6ic Source. 

• CD, CS,MAXI-CS, CD 5, Cassette Singles and 12" 

• T-Shirts, Videos, Laserdiscs, Accessories 

• Professional Products, CD ROM and MUCH MORE 
•Thousands of Titles always on Sale 

• New Store Openings Our Specialty 

• One of The Largest Selection of Independent Titles Anywhere 



ssin 

IBUTORS 

800'329'7664 Aik For Wanda 

isisa n.w. ism. Ave. miami, n 33m fax sos eis iso 



Navarre Nears Purchase 
Of Intersound; Singly Twain 



by Ed Christman ElSS- 



Let's make a deal: Navarre 
Corp., the New Hope, Minn.-based mu- 
sic and computer-aoftware wholasaler, 
has signed a letter of intent to acquire 
Intersound, the Roswell, Ga.-based la- 
bel, according to sources. 

If completed, the deal would solidify 
Navarre's mo\'e into becoming an orig- 
inator of material for entertainment 
software. Navarre awns Digital Enter- 
tainment, which develops and publishes 
CD-ROM titles focusing on music and 
entertainment. 

Terms of the deal couldnt be deter- 
mined, as Navarre executives declined 
to comment and Intersound execs did 
not return calls for comment. Even 
though a letter of intent has been 
signed, many elements of the deal re- 
main to be negotiated, which some 
sources suggest 
could mean both 
sides are having 
second thoughts. 

Intersound, a 
privately held 
company, has 
sales of about $30 
million. The label, 
which sells di- 
rectly to music-retail accounts, has a 
strong classical music budget line in the 
Classical Heritage series, as well as a 
growing presence in the gospel and 
country genres. The label also has di- 
versified into jazz, new age, urban, and 
rock music. Its artists include Kansas, 
the Guess Who, the Gatlin Brothers, 
the Bellamy Brothers, Peter Nero, Al 
Hirt, and Doc Severinson. 

Navarre derives revenues from three 
different businesses. It has a national 
distribution company, which handles 
some 50 labels on an exclusive basis. It 
also operates as a one-stop/diatributor, 
supplying wholesale clubs and other 
discount merchants with product from 
the six nugors and various indie labels. 

Navarre posted sales of $1 19.5 milion 
in the year that ended March 31. Of 
that. Billboard estimate-!^ that slightly 
less than half came from music, with the 
majority coming from computer soft- 
ware. And of the company's music busi- 
ness, BOlboard estimates that its inde- 
pendent distribution company 
generated about $40 million in sales. Its 
shares closed at $10,125 on Sept 18. 

The pending acquisition of Inter- 
sound would give Navarre a higher- 
margin business than distribution, 
which generally works on 16%-25% 
profit margins. But some independent 
music label owners perceive it as a con- 
flict on interest when an independent 
distributor owns and distributes a label. 
In thase instances, there is a worry that 
the distributor will favor its own label 
over the other labels it distributes. 

In order to defuse that concern, some 
wholesalers, like Alliance Entertain- 
ment Corp. and the Handleman Co., 
have acquired catalog labels, leaving 
the highly competitive new-release 
business for their distributed labels. 
Intersound derives 60% of its revalue 
from catalog product, according to 
sources. 

In addition to higher margins, the ac- 
quisition of Intersound would enhance 
Navarre's already widely diverse cus- 
tomer base with yet another distribu- 
tion channel, (Christian bookstores. 



The SINGLES LIFE: It's been a 
while since the age-old question of 
whether singles sales impact album 
sales has had any play in this column. 
Recently at the PGD convention (Bill- 
board. Sept 23). Retail Track ran into 
Luke Lewis, president of Mercury 
Nash\ille. Lewis, who used to oversee 
audio distribution for Uni Distribution, 
is no stranger to this debate, and he has 
landed firmly in the camp of those who 
believe that singles sales do not canni- 
balize album sales. 

For the first single from Shania 
Twain's "The Woman In Me" album. 
Mercury Nashville released a double-A- 
skled single, "Any Man Of Mine" and 
"Whose Bed Have Your Boots Been Un- 
der." The former recently hit the top 
spot on Billboard's Hot Countr>' chart, 
and the single 
currently holds 
down the No. 3 
spot in the Top 
Country Singles 
Sales chart 

When the vinyl 
single went away, 
country labels be- 
gan de-emphasiz- 
ing singles sales and mainly relied on 
airplay to promote albums. But the 
overwhelming .success of "Achy Breaky 
Heart" in 1992 put Nash\ille back in the 
singles business, and now Bcme country 
labels see singles as profit centers, not 
merely as marketing tools to promote 
albums. 

In the case of Twain's double-A-sided 
single, Lewis has let the single sell past 
the 500,000-unit mark before cutting it 
off in order to avoid returns, not be- 
cause of a fear of lost album sales. 'Hie 
songs on the singles have peaked in air- 
play, he explains. 

"Any Man Of Mine" is the only gold 
single to come out of Nashville this 
year, according to Mercury Nashville's 
VP of sates John Graity. Armed with a 
goM single from an album that has al- 
ready shipped more than 2 million units, 
Lewis says, "I am getting fearless on 
the cannibalization issue. I have re- 
leased the third and fourth single." That 
cassette single contains the album's title 
track and "If You're Not In It For 
Love." 



All 



X ABOARD: A&M Records is join- 
ii^ the growing list of labels that are 
beefing up their field sales staff. In ad- 
dition to its regional marketing staff of 
four representatives, A&M is adding 
four local reps. In explaining the move, 
Ritchie Gallo, A&M's senior VP of 
sales and distribution, says, "The addi- 
tional bodies will allow us to micromar- 
ket better and bring more focus on baby 
bands. We are bringing people in to sup- 
plement [PGD's] efforts in the best way 
possible. It will give us more presence, 
and it will improve our execution of en- 
gineering records through the market- 
place." 

Gallo declines to ptmde the markets 
where the reps will be kxated. But he 
says the local reps will help the label to 
decide 'Vhich records are real and 
which are not. It's not always about 
when you move forward with a project" 

Assistance in preparing this column 
was provided by Fra nk DiCostanza. 



ADVERTISEMENT 




TliB Music 
BBliiiiiltlieMasil! 

Journey beyond the 

unlorgettahic niusiL- of Tlif 
l.illle Mcrmiiul. Beiuily ami 
the licdsx. and Alaililin and 
into the minds of its creators. 
The Music Behind the Magic 
HoNed Set is an exiiilarating 
<;limpse at the moments of 
musical genius that brought a 
new generation of [Jisney 
animated masterpieces to life. 
Celebrating the talents of 
mu I ti ple-a ward- w i nning 
songwriters Alan Menken. 
Howard Ashman, and Tim 
Rice who brought you the 
music behind these block- 
buster films, this special 
behind-the-scenes boxed 
collection traces the evolution 
of their songwriting process. 
This exquisite collection 
includes never-before- 
released songs with the 
original soundtracks, and is 
accompanied by a beautifully 
illustrated, full-color book of 
photographs and interviews. 



The Boxed Set makes the 
perfect gift and is available in 
limited quantities from Walt 
Disney Records in both a 
cassette and a CD edition. 
Don't miss out on this one- 
of-a-kind treasure! 



Share the Music 
of Disney 

III mir wehsile: 
http://tt\vw .disncy.com/records 
Now mi-liiw.' 




Records 
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Required Reading For Tlie Indie Scliooi Of Hard Knocics 



Getting down to basics: As 

many on the indie side of the record 
business learn from hard experience, 
there's no such thing as beginner's luck. 
Anybody who decides to attempt to 
make a living by running a label or play- 
ing in a wTDrking \mnd had better go into 
the game armed with lots of knowledge, 
for the School of Hard Knocks can be 
one tough institution of hi^er learning. 

We're constantly amazed by the num- 
ber of neophytes who contact us at Bill- 
board in their attempt to make a go of 
it with just the haziest notbn of how the 
game is played. So wie w^re cheoied by 
the arrival of a pair of new books by 
savvy indie-music veteniris that supply 
a wealth of essential knou'ledge for the 
startHip mogul. 

Many readers are probably familiar 
with Gary Hiistwit*s "Releasing An In- 
dependent Record." The book, pub- 
lished by Hustwit's own company, 
Rockpress, in San Diego, has just gone 
into its fifth editwn. Its subtitle, "How 
To Successfully Start And Run Your 
Own Record Label In The 1990s," tells 
the taie. 

Hustwit, a former member of the SST 
Records staff and organizer of San 
Diego's annual Independent Music 
Seminar, lays down the basics about 
preparing an indie record, be it a 7-inch 
single or full-length CD. His tome in- 
chides handy directories of manufactur- 
ers, music publishers, press, whole- 
salers, retail stores, radio stations, 
booking agents, and labels. He also in- 
cludes helpfiil specimens of press re- 
leases, ads, and contracts. For the label- 
meister of tomorrcrw, this is the perfect 
place to start getting the facts. 

The independent musician looking for 
a similar dose of reality is directed to 
Rockpress' "Book Your Own Tour." TTie 
volume was written by Liz Garo, who 
wears publicity and A&R hats at Rest- 
less Records in LA Garo is a practiced 
indie-band road warrior ('We've done 
some time in vans, we've spent a few 



bhir." 

Many of the cartoon themes may have 
been overlooked at the time, because 
they "were not written from the tradi- 
tional rock critic perspective," Sail adds. 
"Most of them were churned out in a 
Brill Building stvie at a time in histor>' 
when the best rock'n'roll was happening, 
between 1968 and 1972." 

To record the artists on the album, 
Sail traveled the globe, making stops in 
Australia to record Frenle!, in Atlanta 
for Collective Soul, and in Texas for 
Toadies, Tripping Daisy, and the 
Butthole Surfers. 

Meet of the cartoon themes are rela- 
tively short, so Sail was able to cram 
nearly 20 cut^ii on the album. "It has an 
overabundance of riches on it, because 1 
have the fans' mentality," he says. "If a 
kid goes into a store and sees what's on 
it, hell see that it is a good value." 

Thou^ the album Ls generally alter- 
nathr'e rock. Sail says the artist lineup 
gives the set some diversity': "Face To 
Face, Wax, the Ramones, Toadies, and 
Sublime all have punk underpinnings, 
while Liz Phair and Matthew Sweet rep- 
resent the pop side." 

At press time. MCA was still deciding 
on a single, whidi it plans to ship to mod- 
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by Chris Morris 



hours at sound checks, in our time," she 
says), and she supplies a handy road 
map for touring acts in her book. 

The fundamentals of gigging are lakl 
out in crisp form, and Garo offers a 
handy state-by-state directoiy of ven- 
ues, i:»^ess, radio, record stores, and mu- 
sic stores. There are also many helpflil 
hints about the basic tour tool, the van 
(all should cock an ear to Mike Watt's 
words of the road), and some amusing 
opinion pieces. Vets will crack a smile at 
ex-Braindead Sound Machine member 
Cole Coonce's screed, wWch bears the 
self-explanatory title "Touring Is Bull- 
shit." 

If you're with an indie label or band 
taking its first steps, we surest you 
check out these books before proceed- 
ing to Point B; players may also want 
to consult "The Musicians Guide To 
Tour And Promotion," a product of Bill- 
board sister publication Musician. 

"Releasing An Independent Record" 
and "Book Your Own Tour" are distrib- 
uted exclush^ly by Mix Bookshelf. 

Quick hits: Gary ChappeU, long- 
time executh'e VP of Real Music in Sau- 
salito, Calif., has exited the label to start 
his own company, Boulevard Entertain- 
ment, in San Ansehno, Calif. The new 
imprint will target the adult record 
buyer and will issue contemporary in- 
strumental, adult contemporary, and 
ea^-listening product Ch^^U can be 
contacted at 415-459-4039 . . . Dutch 
roots and world-music label Munich 
Records will be distributed in the U.S. 



em and rock radw on Oct. 16. 

According to MCA executive VPAjM 
of marketing Rand>' Miller, the label will 
work the album at modem rock, album 
rock, and hard rock stations. 

It's also ix>ssible that the Cartoon 
Network TV special will be released on 
home vkleo in 1996. "After our exchishre 
window with the Cartoon Network runs 
its course, we will exploit it on other ca- 
ble channels as well," Miller sa>'s. 

The special comic book will be pack- 
aged with the CD for a limited editkm 
in December. "Marvel will help us dis- 
tribute it to comic book stores, and we 
will tie in the comic book with the re- 
lease of the record," Miller says. 

MCA will also releuae a special lim- 
ited-edition version of the album on 
giow-in-the-dark \'inyl. 

The label will advertise the album in 
a consumer ad campaign that will in- 
clude altematK'e music magazines and 
Saturday morning TV iMiagramming. 

MCIA also plans to hit the comic bock 
com'ention circuit "We will have direct 
sales at comic book conventions all over 
the country," Miller says. "We have a 
whole list of the convoitions, and we will 
be at as many as we can with our oolk^ 
marketing staff." 



by Distribution North America. The 
firm has also established a U.S. market- 
ing and promotion office in Austin, 
Texas, headed by veteran producer/ 
manager Mike Stewart. Munich's first 
U.S. releases, due Oct. 3, include al- 
bums by Rory Block and the late 
Albert Collins. 

Heav>' metal act Iron Maiden has 
joined the indie ranks with a deal with 
CMC International in Zebulon, N.C. 
The label will issue the band's new al- 
bum. The X Factor." Iron Makten's 11- 
album catalog will now be available 
through New York-based Castle Rec- 
ords; the Alliance Entertainment-dis- 
tributed imprint will rerelease the titles 
in October with bonus CDs containing 
B-skles and extra tracks. 

Flag waving: Candye Kane re- 
lates a conversation that she had re- 
cently with singer/songwriter Dave 
Alvin that says much about the com- 
mercial frustration that comes from be- 
ing able to do a lot well. 

"We said we're doomed to the idea 
that [our music] won't fit in with what 
people think it's supposed to be," Kane 
says. 

The San Diego-based vocalist has 
been grappling with people's e^qiecta- 
tmns for much of her career: A decade 
ago, the ample Kane had a career in the 
adult film business. "A lot of people 
said, *If you lost some weight arid ren- 
ounced your evil past, you'd do great,' " 
she says. 

Kane has done none of that and, with 
her second Antone's album, "Knock- 
out," she continues to mess with peo- 
ple's notuns of what she should sing. 

Working with veteran producer Val 
Garay, who cut some Kane demos for 
CBS in the mid-'80s, the singer moves 
beyond her blues and country roots, es- 
saying material by Jack Tempchin, 
Bob Dylan, Rickie Lee Jones, Koetas, 
and Lowell George and Van Dyke 
Parks. 

Kane, who admits she made some 
concessions in recording the album, also 
confesses, "I was petrified that it would 
come out a pop record. But it didn't" 

In fact, it merely highlights the near- 
eftbrtless versatility of a powerful per- 
former who never o\'er-sings to put her 
material across. 

Kane, who points admiringly to sing- 
ers who work in a variety of genres, 



such as Linda Ronstadt, says, "I'd like 
to see really great singers doing records 
in a lot of different styles. Why can't it 
be done?" 

She receives nice su^^rt from a stu- 
dio band that includes sudi LA famil- 
iars as guitarist Will Ray and pedal 
steel player Gng Leisz. Her husband, 



bassist Tom Yearsley of the Paladins, 

also lends a hand. 

Kane, who balances her own touring 
schedule with that of the hard-woildng 
Paladins, will strike out for a tour of 
Northern (I^alifomia, the Pacific North- 
w^, and the (Canadian coast on Sept 
26. 
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National Distribution. For Now. 



From here to there. New York to LA. Seotlle to Miomi. Over hill. Over dale. From seo to shining sec. 
Nationol distribution, everywhere it should be. And when there's life on Saturn, we'll be there too. 



1-800-334-3394 



Your Ticket To First Class Distribution. 



MCA ALBUM, BOOK TO SPOTLIGHT TOON TUNES 

{Cotitimicd from jmpe 18} 
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Top Pop Catalog Albums 


THE 
WEEK 


LAST 
WEEK 


COMPItED FROM A NATK»«l SAMPLE OF RETAIL STORE WD RACK SALES 
REPORTS COLLECTED. COMPILED. AND PROVIDED Br SpundScan* 

ARTIST Iflflll TITLE 

LABEL t NUMBER/DtSTRIBUTING LABEL (SUG LIST PRICE) " 


WKS.aN 

owrr 


1 


1 


* * NO. 1 ★ * 

BEASTIE BOVS A" LICENSED TO ILL 

DEf -''At .s.- M.-: isui.s'j ■ -jH z'i iwmis attic I 


U8 


2 


2 


BOB MARLEY AND THE WAILERS A' 

TUFFGCNG ■ . , ■ 


LEGEND 


2U 


3 


3 


JIMMY BUFFETTA' SONGS YOU KNOW BV HEART 

MCA%33* 


225 


4 


4 


GRATEFUL DEAD A' THE BEST OF SKELETONS FROM THE CLOSET 

/."i . ■■ '9aii98l 


118 


s 


5 


NINE INCH NAILS A' 

TVT . ■ . .H^ 


PRETTY HATE MACHINE 


106 


1 


6 


VAN MORRISON A' BEST OF VAN MORRISON 

poLrDORa: . . looaiegsi 


18 


7 


8 


JIMI HENORIX • THE ULTIMATE EXPERIENCE 

V m 


21 


1 


7 


ELTON JOHN A^ 

ROCKET ■■0:7 9»U98J 


GREATEST HITS 


216 


1 


9 


PINK FLOYD A ' DARK SIDE OF THE MOON 


228 


10 


1< 


PINK FLOYD A" 

. . " ■ ^8Ea'31.98) 


THE WALL 


228 


u 


11 


BOYZ II MEN A* 

MOTOWN 530?3I m 


COOLEYHIGHHARMONY 


43 


12 


10 


ENYA 


THE CELTS 


12 


- I-- r.09a'16 98) 




13 


15 


STEVE MILLER BAND A' 


GREATEST HITS 


223 


14 


12 


SOUNDTRACK A* 

pft-TDOR k:o:!>- .:99afl598t 


GREASE 


44 


IS 


17 


JAMES TAYLOR A' 

" ■ .'9?.;; 981 


GREATEST HITS 


226 


16 


16 


CREEDENCE CLEJUIWATER REVIVALA' 

F--i . 2* :7 >8 


CHRONICLE VOL. 1 


133 


17 


21 


JOURNEY A" JOURNEY'S GREATEST HITS 

COLUMBIA 44493 (9 98 EQ'IS 961 


228 


18 


19 


ENYAA' 


WATERMARK 


204 


19 


13 


JANISJOPLI.'JA" 

CaUMBiA . ■ - 


GREATEST HITS 


177 


20 


18 


THE DOORS A' 

ELEKTRA 603.t&tEC 1 12 9819 931 


BEST Of THE DOORS 


211 


21 


20 


LIVE* 

RAOIOACnVt lG34e.'MCA !9 9aT5 981 


MENTAL JEWELRY 


25 


a 


22 


METAUICAA' 

LLEKTRA &Cia;2.E£G l9,9a'IS 96i 


..AND JUSTICE FOR ALL 


214 


23 


23 


ERIC CLAPTON A' TIME PIECES - THE BEST OF ERIC CLAPTON 

I- ■ ' :/.98Ean 98) 


225 


24 


25 


PATSY CLINE A' 

MCA .. 


GREATEST HITS 


216 


25 


31 


ANNIE LENNOX A 

A= '/■ > ; . Irt :';9B) 


DIVA 


20 


2« 


26 


MADONNA A' THE IMMACULATE COLLECTION 
SIRE ^bWO'-wARNER BROS iia.g&iess) 


28 


V 


33 


U2A'° 

ISLAND H42296* 1109*16.96) 


THE JOSHUA TREE 


181 


28 


27 


MEAT LOAF A" 

aEVELAHD INTL 349T4'^PIC 17.98 EOT 1.98J 


BAT OUT OF HELL 


195 


21 


28 


CAROLE KING A* 

COLUIklBlA 34946 ( 7 98 Ea 1 1 98; 


TAPESTRY 


46 


30 


24 


GRATEFUL DEAD 

WARNER BROS 1B93 17 9a'l 1 98i 


AMERICAN BEAUTY 


6 


31 


29 


SEALA 

SJRE 2662 7)WARNER BROS. (9.9*15.961 


SEAL 


33 


32 


34 


SANTANAA' 


GREATEST HITS 


32 


33 


3iJ 


SOUNDTRACK A' 

98:-a;i98; 


TOP GUN 


72 


34 


3G 


tA(iLt!>A GREATEST HITS 1971 1975 

■ ELEKTRA . . ' 1 , . 


228 


3S 


^, SOUNDTRACK 


RESERVOIR DOGS 


27 


31 


38 


WHITE ZOMBIE A LA SEXORCISTO: DEVIL MUSIC VOL 1 

[ . 2iifiC- ■ .3,96) 


21 


37 


32 


AEROSMITHA- 

IML-Ai-,IA -.^io." SBEttll 981 


GREATEST HITS 


215 


31 


48 


EAGLESA" 

ELEKTRA KMTSG(7 9&;i 98) 


HOTEL CAUFORNIA 


131 


39 




VARIOUS ARTISTS DISNEY CHILDREN'S FAVORITES VOLUME 1 

.v.'.^ . '. ' ■ 'J '^aii 98p 


20 


40 


39 


LED ZEPPELIN A" 
ATm'iTIC '3&16 9B) 


LED ZEPPELIN IV 


195 


41 


42 


METALLICAA 

".:99&'1398) 


RIDE THE LIGHTNING 


20; 


42 


44 


AC/DC A 

ATLANTIC ... ^ 


BACK IN BLACK 


122 


43 


41 


METALLICAA 


MASTER OF PUPPETS 


204 


44 


47 


CHICAGO A GREATEST HITS 1982-1989 

REPRISE s .98/15961 


191 


45 


40 


ELTON JOHN A GREATEST HITS 1976-1986 

MCA 10693 


61 


46 


37 


THE BEATLES A' SGT. PEPPER'S LONELY HEARTS CLUB BAND 


106 


47 


46 


FLEETWOOD MAC A 

WARNiR BRDS JtbUi .'^ 


GREATEST HITS 


191 


48 


M 


EARTH. WIND It FIRE A' BEST OF EARTH, WIN'O 8, FIRE VOLUME 1 

-■ -■. ■ " 96 tail 98) 


8 


49 


49 


LYNYRD SKVNYHDA BEST-SKYNYRD'S INNYRDS 

MCA 42293 - . ^il 


95 


50 


43 


GLORIA ESTEFANA' 

EPIC ^3046 :1C 9B ECV16.9e) 


GREATEST HITS 


12 



Catakig albums are tiNes ., m.-i have previously appeared on The Billboard 20O Top Albums-ctiart 
and are registering significant sales. • Recording Industry Assn. Of America (RIAA) certification for sales 
of 500.000 units. A RIAA certification for sales of 1 miilion units, witti multimillion sellers indicated by 
a numeral following the symbol. Most albums available on cassette artd CO. 'Asterisk indicates vinyl LP 
is avallabte. Most tape prices, and CD prices (or WEA and BMG labels, are suggested lists. Tape prices 
n\arked EQ. and all other CD prices, are equivalent prices, which are projected fm^m wholesale prices. 
■ indicates past or present Heatseeker title. C1995. BillboanVBPl Communicaliorts, and SoundScan, Inc, 



Merchants & Marketing 



Execs Gather At WEA Marketing Confab 



BURBANK, Calif. —The WEA Marketing 
Managers Convention brought together executive.? 
from the Warner Bros. Records group of labels, 
Elektra Entertainment, and the Atlantic Group, 
as well as subsidiaries and distributed labels. 
Attendees enjoyed performances from Interscope's 



Pure Soul, Warner Bros.' Jennifer Tr)Tiin, 143 
Records' the Corrs, and Warner Nashville's the 
Foreman; attended a reception hosted by Qwest 
Records CEO Quincy Jones; and heard a speech by 
James Carville, senior political adviser to 
President Clinton. 




Members of Reprise group the Foreman socialize backstage foltowing their 
perlormance. Shown, from left, are Andy Corwin. the Foreman; Michael Fuchs. 
chairman, Warr>er Music Group; Doug Whitney, the Foreman; Howie Klein, 
president, Reprise; Kenny Rhodes, the Foreman; Jim Ed Norman, president, Warner 
Nashville; Jeannine Frank, the band's manager; and Roy Zimmerman, the Foreman. 



Atlantic Group marketing experts are 
ready for action. Shown, from left, are 
Pete Anderson, senior VP of sales, 
Atlantic Records; Rick Froio, VP of 
sales, Atlantic Records; Jason Rom. 
president, Lava Records and senior 
VP. Atlantic Records; Ahmet Ertegun. 
chairman/CEO. Atlantic Group; Val 
Azzoli. president. Atlantic Group; Dave 
Mount. president/CEO. WEA; Ron 
Shapiro, senior VP/GM, Atlantic 
Records; Karen Colamussi, senior VP 
of marketing, Atlantic Records; Vicky 
Germaise, senior VP of product 
development, Atlantic Records; Rick 
Blackburn, president, Atlantic 
Nashville; and Kevin Copps, senior 
VP/GM. Atlantic Classics. 





WEA sales reps get ready to deliver the news on fall 
releases from Warner, Elektra, and Atlantic. In front row, 
from left, are Roger Helms, Nashville; Cory Connery, Los 
Angeles; Jack Klotz. Atlanta; Dale Hill. Cleveland; Bill 
Brown, Seattle: and Warren Pujdak, New York. In back row 
are Fred Barsuglia. Philadelphia; Tony Niemczyk, director 
of national sales; Lisa Crawford. Los Angeles; Ron 
Hewlett, Detroit: Renee Fuhrman. San Francisco: Cathie 
Inman, Miami; Fran Aliberte, senior VP of sales, WEA; Mak 
Kelly, Baltimore/Washington, D.C; Clare Koroly. Chicago; 
Jim McAuliffe, Dallas; and Dann Cotter. Boston. 





New Owest recording artist Tamia, 
center, is welcomed to the WEA fold 
by Fran Aliberte, senior VP of sales, 
WEA, left, and George Rossi, 
executive VP of marketing, WEA. 



143 Records group the Corrs entertain the crowd with 
songs from their label debut, "Forgiven, Not Forgotten,' 
which was produced by David Foster. 




Fran Aliberte, senior VP of sales of WEA. center, 
congratulates Pure Soul on its single "We Must Be In 
Love." Pure SouPs new album is due out in Octotser on 
University Releases/StepSun Muslc/lnterscope. Shown with 
Aliberte, from left, are Shawn. Kirsten. Keitha and Heather. 



Demonstrating WEA's sense of unity, from left, are Dave 
Mount, president/CEO, WEA; producer Quincy Jones, 
CEO, Qwest Records; Michael Fuchs, chairman, Warner 
Music Group; and Russ Thyret, chairman, Warner Bros. 
Records. At the convention, Jones previewed his new 
album, "Q s Jook Joint" on Qwest. 
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A MERCHANTS & MARKETING EXPANDED SECTION 



This is the final of four special sections inaugurating 
Billboard's new Merchants & Marketing department. 

Distribution 

Drop-Ships And EDI Offer Answers To Quick-Replenishment 
Challenges^ But Retailers Ask '^How Much?'' And ''How Soon? 



99 



I BY DON JEFFREY 



Many music retailers and distribu- 
tors believe the time has come for 
"quick response" product replenish- 
ment. 

Big discount chains like Wal-mart 
have had great success in using this 
system with many of their suppliers. 
"This is how they're able to sell their 
products cheaper to the customer," 
says Ann Licff. president of Spec's 



Music. 

With quick response, the manufac- 
turers of a product — ^whether jeans or 
CDs — would be responsible for auto- 
matically replenishing inventory for 
their retail accounts, basing their deci- 
sions on fast-moving computerized data 
on recent and historical sales trends. 

Many music-industrj' observers say 
that if thi% system were widely in place 
it could result in considerable savings 
for retailers on the costs of keeping and 
transpor in^' inventory. More impor- 




From concept to realfty: PolyGram's Fishers, Ind. distribution center, conv 
pleted In 1993. 



tant, it could get the product into the 
stores and onto the shelves faster and 
more often, where it could be turned 
into higher sales. 

Joe McFadden, senior VP of sales 
and marketing for Cema Distribution, 
says of quick-response, "It hasn't real- 
ly happened yet. But it's imminent. 
With one or two [retailers], it's a very 
high priority." He expects to see some 
serious movement on the issue in the 
next six months. 

DELAY OR PAY 

Many retailers have been slow to 
embrace (juick-resixinse because their 
investments in warehouses have been 
much greater than in the electronic 
systems and the software necessary to 
make fast-replenishment systems 
work. 

Gerald Weber, president of Block- 
buster Music, notes "a lack of desire" 
on the part of retailers who "have 
invested a lot of dollars in the distribu- 
tion arena." 

But now, with cutthroat competition 
on record prices, merchants cannot 
afford to delay much longer. As one 
music-dL'stribution executi\'e points out, 
"It all changed when gross profits 
dropped." 

While the induslrj' a^^'aits the slow 
implementation of quick-response, 
retailers and suppliers are discussing 
and negotiating other issues involving 
the movement of inventorj'. 

TUNE IN, DROP-SHIP 

Many retailers would like to see 
more product ship|)ed directly to stores 
(drop-shipping), bv'passing their ware- 
houses ami distribution centers (D.C.). 

Some insiders point out that retail- 
ers' distribution centers often become 
clogged with product and that it can 
take from eight to 10 days in some 
cases to get new product into stores. 

And retailers who want more fre- 
quent drop-shipping say that the mil- 
lions of dollars invested in inventorj' in 
warehouses could be freed up for build- 
ing and renovating stores. 

"We're really concerned with inven- 
tory levels," says Spec's Lieff. "We 
carry less in our warehouses and use 
more outside sources to dTOi>-ship in." 

Another retail executK'c, who spoke 
on condition of anonj-mity. .says, "As 
retailers, we want vendors to do more 
to replenish quickly. The reality and 
the economics of what's happening is 
that we cannot afford our D.C. and our 
inventor^'. We have to find ways to buy 
product cheaply and get it quickly. The 
vendors do not want to do that. They're 
interested in selling in bulk to the D.C, 
and then you have the headache." 

Nevertheless, there are those who 
say the costs of frequent drojKshipping 
to stores would be too high and that 



record companies would be unlikely to 
bear them. Thus, the benefits of getting 
quicker inventory would have to be bal- 
anced against the higher shipping 
expenses. 

'They shouldn't charge," opines one 
retail executive. 'The vendors never 
charged us for shipping. If we make the 
minimums [orders], they shouldn't. If 
you control the way you order, and 
meet the minimums, you don't incur the 
cost" 

MEETING MINIMUMS 

The trend of opening large super- 
stores may favor more direct shipping 



of product Lieff says, "If you're build- 
ing bigger stores with higher volumes, 
then you can meet the [orderingl min- 
imums." 

Moreo\'er, as Weber points out, "If 
Idrop-shipping] does the business, it 
actually may be cheaper, if ordinarily 
you wouldn't have sold the product" 

At present, the percentage of total 
product that is drop-shipped ranges 
from 0 (for chains like Circuit City) to 
nearly 100% (Tower Records, where 
each store does its ovm buying). Block- 
buster's Weber estimates that 25% to 
30% of his chain's product is shipped 
(Continued on page Ik) 
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German Phononet System 
Allows Retailers To Hold 
Minimal Stock And Get 
24-Hour Delivery 



I BY WOLFGANG SPAHR 



HAMBURG— In the past few 
years, German record -retailing has 
undergone dramatic structural 
changes — and the development of new 
distribution methods has been part of 
that evolution. Where there were 
15,000 retail outlets in Germany in 
1985, this figure has since shrunk to 
8,000. Market obsen ers go as far as 
to claim that 80% of all retail record 
.sales are currently accounted for by a 
mere 10% of the outlets. Major names 
include Karstadt, WOM, Mediamarkt 
and Saturn, with TMI and TVG oper- 
ating as rack jobbers. 

Udo Lauen, distribution director at 
WEA Musik in Hamburg, says the 
distribution ser\ice provided to retail- 
ers by the record industry has 
reached an optimum standard. In 
some cases, 24-hour deliver^' ser\ice 
is available. Thus, retailers hold min- 
imum stocks and are able to offer 
almost the entire range of products in 
their stores. 

ORDERING DIRECT 

"Our excellent inventor>*-manage- 
menl systems allow the retailer to 
monitor sales and therefore place his 
order in good time," says Lauen. 
Thanks to Phononet. an electronic- 



Where there were 
15,000 retail outlets 
in Germany in 
1985, this figure 
has since shrunk 
to 8,000. Market 
observers go as far 
as to claim that 
80% of all retail 
record sales are 
currently account- 
ed for by a mere 
10% of the outlets. 

data transfer system similar to the 
lI.K.'s Electronic Record Ordering 
System (EROS), retailers can now 
place orders directly with record com- 
panies. 

0\'er 400 stores are already making 
use of these facilities, with a total of 
nearly 700 outlets linked to Phononet 
Twice a week. Phononet automatical- 

(Vtmlutiu'd un iMtqe 76) 
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There Are Over 10 National Distributors To Choose From. 
We'll Moke It Easy For You. 



1-334-3394 



From our diverse label selection lo our helpful service, you'll find we moke every 
aspect of national distribution eosy. Just pick up the phone and coll. Easy as thot. 



1-800-334-3394 



Yout Ticket To First Class Distiibution. 




US YOUR 



0 




• J^OOO Titles in Stock and Counting.. 

• Some Day Shipping 

• Custom Inventory Services 

• Special Order Programs 

FOUR-TIME WINNER OF NARM'S 
ONE STOP OF THE YEAR 

INCLUDING 1 993 & 1 994 



Valley Record Distributors, Inc. 

For more information and to receive our 800-page catalog 
Call Toll Free: 800 845 8444 Fax Toll Free: 800-999.1794. 
Outside U.S. call: 916.661.6600. 



QUICK-REPLENISHMENT 

(Continued from page 7^) 



Many retailers have been slow to 
embrace quick-response because 
their investments in warehouses 
have been much greater than in 
the electronic systems and the 
software- necessary to make 
fast-replenishment systems work. 




Cema'8 Joe McFadden 



Joe Bressi, recently 
retired senior VP at 
Camelot Music, is not 
putting pressure on the 
majors. "Our analysis 
was that it was much 
cheaper for us handling 
it through our own 
D.C." He adds that it 
takes too much time and 
money to process prod- 
uct in the individual 
stores. 

SAME-DAY SHIPPING 
VU EOl 

The key to fast re- 
plenishment is EDI, or 
Electronic Data Inter- 
change. Through EDI, 
the vendor and retailer 
communicate by elec- 
tronic mailboxes on 
computer networks. A 
customer calls up the 




PolyGram's Nick Johnson 

directly to stores. 

Almost all chains now have initial 
shipments of new releases drop- 
shipped, usually through United Par- 
cel Service. 

Paul Reese, VP of operations for 
Cema Distribution, points out that 
retailers "also want faster and more 
direct shipments of catalog past the 
warehouses, in order to expose cus- 
tomers to different kinds of product 
without having to inflate their invento- 
ry." 

But some retailers are not calling for 
more irequent direct shipments. 



service and places orders in the mail- 
box. The distributor calls up the mail- 
box, processes the orders, and has it 
shipped to the stores or D.Cj*. Then an 
invoice or advance shipping form is 
transmitted back to the account which 
can be u.sefl to check the product when 
received. 

Nick Johnson, director of returns, 
systems and procedures for Poly- 
Gram's distribution center in Fishers, 
Ind.. says. "If we get an order in early 
today, we can ship it today. They'll get 
it tomorrow." 

(Contimied on page 76} 
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NATIONAL OFFICES 



BMG Distribution 
1540 Broadway, 37tli floor 
New York, NY 10038 
Phone: 212 •930*4000 



BMG Distribution 
8750 Wilshire Blvd., 2nd floor 
Beverly Hills, CA 90211 
Phone: 310 • 358 • 4500 



DALIAS branch ollice 
12160 Abrams Road 
Suite 310 

Dallas, TX 75243-4525 
Phone: 21 4 ' 480 •5100 



Pete Jones - 
Presklent 

Rick Cohen - 

Sr. Vice President, Sales 

Rick Blelweiss - 

Sr. Vice President, Marketing 

Ai Reuben - 

Sr. Vice President, Interactive 

Peter Paulson - 

Vk:e President, OteO^iutioa 

George Clyne - 

Vtee President, Hnance 

Barry Levine - 

vice President, Marketing 



Karen Ross - 

Director, Black Music Marketbig 

Wendy Schiesinger - 
Oirectar, Makistream ft Cowitpy 
Marketing 

Jefl Dodes - 

Associate Director, College & 
Alternative Marketing 



BOSTON - branch onice 
100 River Ridge Drive 
Suite 105 

Norwood, MA 02082-5028 
Phone: 81 7 •255 •0200 



Mke Tawa - Braidi MMaver 
Waym Souttianlt - Sales Manag«' 



Bob Moreili - 

Vice President, Held Operatmns 


Frank Ursolao - Marketing Maoaw 


NEW YORK - branch oHIce 


Terr! Rossi - 


1540 Broadway 


Vice President, Marketing 


33rd floor 

New York, NY 10036-4088 
Phone: 212 • 830 • 4814 


Rick Wllcoxen - 

Vtee President, National Sales 



Yvonne Paoletti - 

Vice President, National VUeo Sales 

Marcy Brooks - 
Manager, Advertismg 

Corinna Chit ari - 
Manager, Editorial Services 

Jo-»in Clavolella - 
Manager, Sales Administration 

Trudl Long - 
IVIanager, Merchandising 

Amy Basler - 

Manager, Market Researct 

Pat Schreiber - 
Manager, Label Uason 

Barry Gordon - 

Manager, National Video Sales 

Gary Pagan 

Director, National Single Saiit 
Bob Garbarbil - 

Nattonai Dk<ector, Catalog Sales ft 
Devehipment 

Barbara Sass - 

Director, Advertising ft Sales 

AdnHnistratkin 



Mckay Zwim - Branck Manager 
Larry FeMtleIn - Sales Manager 
John Conway - Markelln« Manager 



WASHINGTON, DC - branch otilce 
10001 Dereltwood Lane 
Suite 110 

Lanhani,MD 20708-4345 
Phone: 301 • 731 • 3800 



Steve Taylor - Branck Manager 
Ed CHmIe ' Sales Manager 
Rob Manslield -Marketing 



ATUNTA - branch ollice 
2210 Parklake Drive N.L 
Suite too 

Atlanta, GA 30345-2811 
Phone: 404 • 414 • 6200 



Tom O'Flym - Branch Manaeer 
Susan Uike - Sales Manager 
Ian BoKall - Marketing Manager 



MIAMI - sales Ollice 
Coral Gables Plaza 
21 00 Ponce De Leon Bh/d #860 
Coral Gables, a 331 34 
Phone: 305 • 445 • 0988 



II Verona ■ Salea Manager 



Daryl Bootli - Branck * 
Bob Navarette - Sales Menager 
Carle Budnnao - Marketbig Manager 



DETROIT - branch otilce 
5750 New King Street 
Suite 150 

Troy, Ml 48098-2688 
Phone: 810 • 952 • 6500 



Bob Bean - Branch Manager 
Larry Ferris - Sales Manager 
Mark Van Gorp - Marketing Manager 



CHICAGO - branch oltice 

One South 450 Suntmil Avenue, 

Suite 185 

Oakbrook Terrace, II 60181-39S& 
Phone: 708 • 268 • 8400 



Nate Wolk - Branch Manager 
Chris Bella - Sales Manager 
HMI Wemom • Marketing Manager 



MINNEAPOUS - sales ollice 
4570 West 77th Street 
Suite 101 

Edina, MN 55435-3414 
Phime: 612 • 896 • 1300 



Rick SIMM ■ Salea Managor 



SEAHlf - branch otilce 
12720 Gateway Drh/e 
Suite 108 

Seattle, WW 98168-3333 
Phone: 206 • 241 • 9185 



Charlie Brovm ■ Branch Manater 
Lon Rohesz - Marketing Managor 



SAN FRANCISCO - sales oftice 
150 Executive Park Blvd. 
Suite 4000 

San Francisco, CA 94134-ZS01 
Phone: 41 5 • 330 * 0400 



Silia 



LOS ANGHfS branch olflce 
8750 Wilshire Blvd., 2nd floor 
Beverly Hills, CA 90211 
Phone: 310 • 358 • 4000 



Jerry Sllhan - Branch Manager 
Marc Garrett - Sales Manager 
Jelt Ballenberg - Marketing Manager 



Hie Retooling Of Retail 



A MERCHANTS & MARKETING EXPANDED SECTION 



GERMAN SYSTEM 

ly sends out up-to-the-minute details 
of the participating recording compa- 
nies' new releases, cancellations and 
amendments automatically to the 
stores. This involves a product catalog 
comprising over 100,000 order num- 
bers, from which the retailer then 
orders what he needs to cover his 
requirements of catalog titles or cur- 
rent best-sellers. 

By the end of the year, Lauen 
expects Phononet to be handling 40%^ 



of total onlor volumes. "In this way." 
he explains, "our external sales force 
can concentrate on what they're sui> 
posed to be doing, i.e. providing prod- 
uct information, consulting and mar- 
keting. One-hundred-fifty retailers 
already have electronic cash-register 
systems, which allow all sales to be 
monitored and also provide chart 
data." 

JOBBERS WORK AT NIGHT 

Rack joblwrs in Gemiany have veiT 
close ties with retailers. For example, 
.sales data is transferred to the central 
warehouse by computer at night. The 



computer then caUnilates the fiuanti- 
ties requii'ed to i-ejjlenish stocks in the 
individual stores and sends the rele- 
vant oniers on-line to the distributors. 

German distributors have adopted 
drastic measures to put an end to 
retailer imiwrts. According to WEA's 
Lauen, retailers importing .stocks 
must expect a marked deterioration 
in the terms and conditions granted 
to them by Gemian distributors. "We 
invest considerable funds in sales pro- 
motion and marketing and can there- 
fore not allow importers to take the 
pick of the crop at the exjwnse of oth- 
ers." he remarks. ■ 



QUICK-REPLENISHMENT 

iCoiiti lined (fotii ixifff 7-i> 

Not all retail chains are ready to reap 
the benefits of EDI. Spec's, for 
instance, is not on line yet with all the 
majors. And some chains, like Trans 



World, sti-uggled for .some j'eai-s to get 
inventor>'-management systems work- 
ing. 

No matter what systems are in place, 
it is probably unrealistic to think that 
distribution centers and warehouses 
will be eliminated entirely. 

"We will never Ik; able to be out of 
the distribution business," .lays Weber 
{Blockbuster Music has one D.C. in 
Dallas). "But we can reduce the amount 
of handling we do and handle more and 
moi*e product direct." 

Blockbuster's D.C, he notes, "func- 
tions much like a one-stop: we quickly 
replenish hit product." 



our reps great leeway in a-ssisting our 
buyers." 

The sheer size of the market has 
made that necessary. Bressi says, 
"There are too many releases in too 
many markets for our buyers to man- 
age. We've needed the reps to micro- 
manage, especially with lower-level 



releases and with breaking releases.** 
Implementation of quick-response 
would, of course, retiuire a unique rela- 
tionship between vendor and retailer, 
an honor system of soils. "You would 
only replenish what's needed," sa>'s one 
sales executive. "You never sell any- 
thing you don't need." 

"It requires that there be a great 
deal of trust in the partnership." says 
Cema's Reese. "On both sides." 

Johnson estimates that it takes just 
over two years to get a payback on the 
investment in quick-resiwnse. Retail- 
ers who have used the systems have 
seen increases in sales ranging from 




We have o notional sales staff ihot has a plethora of musical knowledge, from the obvi- J ' » n u s 1 1 ' 
ous to the obscure. Nice to know when you need to hear the answers you're listening for. 

)-800-334-3394 Your Ticket To First Class Distribution. 



Implementation of quick-response 
would, of course, require a unique rela- 
tionship between vendor and retailer, 
an honor system of sorts. You would 
only replenish what's needed, " says one 
sales executive. "You never sell any- 
thing you don't need. " 



At present, the percentage of total prod- 
uct that is drop-shipped ranges from 0 
(for chains like Circuit City) to about 
100% (Tower Records, where each store 
does its own buying.) 



RETAIL'S RESPONSE TIME 

Altliough music retailers have not 
yet instituted (luick-resiwniie systems, 
they have talten some steps talcen 
toward it. 

Many merchants now make their 
computerized sales data available to 
label-distiibution sales representatives. 
Bressi says. "We basically give our 
m^or re|)s that access now. We allow 



4% to 9*, he iiays. 

Johnson adds that quick response 
will be a boon for the distributor as well 
as the retailer. "It levels our workload 
at our D.C," he explains. "You auto- 
matically get oniers for .30 pieces or 00 
pieces in a regular flow. You're not get- 
ting 700 orders from a chain on EDI." 
In addition, he .says, it would he easier 
to forecast labor requirements. ■ 



REGGAE MUSIC 


^tee CaitdiXf, Same 2><jf Mail, Bed Pike 
Call Toll Free To Place Orders 

1-800-441-4041 

<?a^ 718-658-3573 

IMAIN BRANCH: 89-05 138th Street. Jamaica. NY U 

IN aOBIDA: 5893 S.W, .nsl SI .V, Hoiuvood flon.ja 33C23 Te^ 30 


m 


HIP-HOP REGGAE 
Various Artists 

LP CD & CASS 
VP 1422 

L435 Tel: 718-291-70S8 

,966-174.: Far 305.96&B766 


LARGEST DISTRIBUTOR 



\Vc al Allegro knmv business is an art 
just like music ilscll. Which is why we'n 
as respected fur our sales and marketing 
as we are known lor our music. With 
timely payments. Innovative piumotions 
Creative marketing. Tlioroughness and 
accessibility, if Allegro suuitds like iJie 
kind of name you want representing 
your name, simply call us today. 
1 800-288 2007 



ALLEGRO 



"They give 

disfiiDutors 
a good name!' 




- V.raig Dory. Presiileiit/CEO 
THE UORIA.N GKOLIP. LTD. 
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In a world of alternative distribution... 
we're independently wealth 




EXCLUSIVE LINES: Antler Subway, Astralwerks, Audible Hiss, Big Deal, Blackout, Blue Plate, Caroline, Cleopatra, Double 
Deuce, Editions EG, Engine, Essential Noise, Fifth Column, Gyroscope, Hard, Hardkiss, Herald, Hypnotic, Interra, La-Di-Da 
America, Lime, Lunamoth, Manifesto, Mercator, No.6, Nuclear Blast, Dm, Passenger, Permanent, Plan 9, Rainbow Quartz, 
Realworld, Relapse, Release, Scamp, Sonic Underground, Spinart, Strata, Subltarmonic, Vernon Yard, Volume, Wagon Wheel 

OTHER DISTRIBUTED LINES: Alias, Another Planet, Atavistic, Black Mark, Bomp, B.Y.O., Cargo, City Of Tribes, Dischord, 
Drunken Fish, Epitaph, Fat Wreck Chords, Go Kart, Heyday, Instinct, Lookout, Matador, Merge, Moon, Mordam, Network 
Sound, New Red Archives, Nitro, Off-Beat, Popllama, Revelation, ROIR, Rotten, Safe House, Texas Hotel, Touch & Go, 21st 
Circuity, Victory, plus hundreds more! 



New York. NY 10001 
(212) 989-2929 PHONE 
(212) 989-9791 FAX 

• SEATTLE 

(206) 783-7242 PHONE 
(206) 783-7656 FAX 




• ORANGE COUNTY 
(714) 992 0805 PHONE 
(714) 773-5186 FAX 



REGIONAL OFFICES: 

• SAN FRANCISCO • /V 

F (415) 661-6054 PHONE ( 

(415) 661-6055 FAX 

' CLEVELAND 
E (216) 289-4488 PHONE ( 

(216) 289-5388 FAX 

' and our newest office in SACRAMENTO 
(916) 927-9547 PHONE / (916) 927-8920 FAX 



91352 
PHONE 

818) 504-2745 FAX 

MINNEAPOLIS/ ST.PAUt 
(612) 298-8811 PHONE 
(612) 298-8817 FAX 




• MIAMI 
(305) 383-743 7 PHONE 
(305) 388-4861 FAX 



oto: Chria Tollver 



© 199S Caroline Reeorda 
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file Retooling Of Retail 



A MERCHANTS & MARKETING EXPANDED SECTION 



Indie Distribs Find Success And 
Opportunities In A Consolidating, Cost- 
Cutting World 



I BY DON JEFFREY 



Consolidation has shaken up inde- 
pendent music-distribution in recent 
years, making the biggest players 
more like the major music distribu- 
tors while creating new opportunities 
for the smaller players. 

Some say the mergers and acquisi- 
tions in independent distribution are 
the direct result of the same trend in 
music retail in the past few years, as 
big chains bought up smaller ones 
and many independent merchants 
went out of business. 

Retail consolidation and intense 
price competition among music mer- 
chants have put pressure on distrib- 
utors to offer their products (juickly 
and efficiently and at the lowest pos- 
sible prices. In a traditionally low- 
margin business, that has meant a 
great need for cost-cutting. With con- 
solidation come layoffs and closings 
of facilities. 

But a more important means of 
cutting costs for independent dis- 
tributors has been the increasing use 
of computer technology and quick- 
delivery systems. 



"Profit is in pen- 
nies. You've got to 
use all the technol- 
ogy available to 
cut costs. We are 
moving quickly 
towards as much 
automation as we 
can. " — John 
Sals tone, M.S. 
Distributing 

John Salstone, co-owner of inde- 
pendent M.S. Distributing, says. "To 
be comiMJtitive, you have to be verj' 
professional at what you do. Profit is 
in pennies. You've got to use all the 
technology available to cut costs. We 
are moving quickly towards as much 
automation as we can." 

Eric Paulson, chairman/CEO of 



independent Navarre, says his tech- 
nology has helped reduce retailers' 
operational and inventory costs. 
Navarre's new 100.000-square-foot 
distribution center is fully computer- 
ized. The company distributes 40 
labels nationally on an exclusive basis 
and owns two. 

ORDERING 90% THROUGH EDI 

Advances in technolog>' and expe- 
dited freight services such as UPS 
have enabled indie distributors to 
drop-ship more frequently to retail- 
ers (sending product directly to 
stores rather than through ware- 
houses). Paulson says 90% of his 
orders come through EDI (electron- 
ic data interchange) and that ship- 
ments are made within 24 hours. 

Another favorable trend has been 
the growth of music superstores, 
which typically have a commitment to 
deep catalog. "We benefit probably 
more than anybody else," says Tony 
Dalesandro, co-owner of M.S. "A lot 
of our product never got into stores 
Ibeforel." 

Non-superstore retailers, however, 
have seen profit margins shrink, 
which has made them conser\'ative in 



0^ 



Kinky Friedman: AEC will cross- 
promote his new album In book- 
stores selling his new novel. 



Advances in technology and expedited 
freight services such as UPS have 
enabled indie distributors to drop-ship 
more frequently to retailers. Navarre's 
Paulson says 90% of his orders come 
through EDI [electronic data inter- 
change] and that shipments are made 
within 24 hours. 



Congratulations Alison Krauss on your 4!!! 
Country Music Association Award Nominations from all of us at 

Distribution North America. 



•FEMALE VOCALIST OF THE YEAR 

•SINGLE OF THE YEAR 

"When You Say Nothing At All" 
from Keith Whitley: A Tribute Album 
(on BNA Records, Produced by Randy Scruggs) 




•HORIZON AWARD 

•VOCAL EVENT OF THE YEAR 

with Shenandoah 

"Somewhere In The Vicinity Of The Heart" 

(on Capitol/Liberty) 



Good Luck at the award ceremony on October 4. 
A Distribution company is only as good as the music it represents — 
Thank you Alison for helping make DNA the Best! 



Hii 
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TOO Uttt TO CRir 
ROU 023H 






<■/ The C(u FamAr 
I KNOW WHO HOU» TOMORROW 
ftOUOWT 



Distribution North America 

''Where it's the music that maices the difference** 
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Tlie Retooling Of Retail 



A MERCHANTS & MARKETING EXPANDED SECTION 



Iheir buying, not as willing to take 
chances on music that is not widely 
known or heavily marketed. 

And the profitability problems of 
some retailers have meant that indie 
distributors, who are often farther 
down the creditors list, have not been 
paid promptly. 

MERCHANDISING A PROBLEM 

Merchandising at retail remains a 
problem for indies. wh(t have to com- 
pete with the better-financed majors 
for space and position. Front-end 
racks, listening stations and window 
displays go to the suppliei-s who can 
afford what the retailers charge for 
such [>ositioning. 

But the indie distributors report 
success and opjiortunities in a chang- 
ing market. 

AEC Music Distribution acting 
president Jocelyn Bloomfield notes 
the marketing iM)tenlial of l>ookst4)res 
becoming a fixture on the music land- 
scape. AEC can cross-promote a new 
album by Ripe And Ready artist 
Kinky Friedman along with his new 
book, which comes out at the same 
time. 

Jay Baney, president of indepen- 
dent Twinbrook Music, points out 
that after jazz artist Riyu Kawasaki 
did an in-store at a Coconuts, which 
is not generally known for genres 
other than pop and rock, he became 
the store's to[>-seiling jazz artist. 

Duncan Browne. president/CEO of 
Distribution North America, notes 
that DNA offers discount iirograms 
every month on different genres of 
music. DN'A distributes more than 
300 labels and owns about 25. 

TARGETING WITH SOUNDSCAN 

Some indie executives say that 
SoundScan's surveys of music-retail 
sales have helped their business 
because their releases are now show- 
ing up prominently on the national 
sales charts. SoundScan's miU"kel-by- 
market re]x)i"ts have also made it eas- 
ier for the indies to focus their mar- 
keting effoit*;. 

"We're trying to become increas- 
ingly s|)ecific in targeting ads to dif- 
ferent demographics," says Paul Del 
Campo, director of marketing for 
ARC Distribution. 

But distributors have room for 
improvement. DNA's Browne ac- 
knowledges that indies need to per- 
form at the same level as the majors, 
providing timely and reliable product 
catalogs and shipment schedules, for 
example. The independents "need 
better quality oioeration systems and 
better quality sales delivery," he 
says. When the consolidation trend 
cools down, the distributors will like- 
ly concentrate more on internal sys- 
tems. 

ALLIANCE ACQUISITIONS 

The biggest force in independent 
consolidation has been Alliance 
Entertainment, whose most recent 
acquisition was Independent Nation- 
al Distributors (INDI). Officials of 
AEC, which di.'itrihutes 250 labels 
nationally. 52 exclusively, say the two 
distributors will operate separately 
and that each has different strengths. 

Other consolidation deals have 
failed to occur. M.S. tried to acquire 
Select-O-Hits, but the deal apparent- 
ly fell apart over price. "We're a 
mom-and-pop distributor." says 
Johnny Philliixs, VP of Select-O-HiLs. 
"We want a lot for our company." 



Twinbrook Music was also an acqui- 
sition target, but no deal was made. 

ALTERNATIVES TO BUYOUTS 

Twinbrook. though, has been 
involved in an alternative to the buy- 
out trend. Along with three other 
regional distributors, it formed a 
joint venture. Mutual Music, that dis- 
tributes indie product to Tower 




Navarre's Paulson 




M.S.'s Anthony Dalesandro 




Jazz guitarist Ryo Kawasaki 

Records. This came al)out in resixinse 
to Towner's demand that it be seniced 
by national distributors only. 

Twinbrook's Jay Baney says the 
venture has given him opportunities 
to pick up lalx'ls and to reduce conU. 
One way is using a single returns 
depot instead of four. Twinbrook, 
based in Memphis, distributes 150 
labels, 75 exclusively. 

"If it works well with Tower," says 
Baney, 'Ve have an opening with vir- 
tually every major retailer and one- 
stop in the countiy. The idea is to get 



the best national distribution and 
keej) the best of independent distrib- 
ution." 

ON A PAR WITH MAJORS 

For some, the "independent" lag is 
questionable. With SoundScan show- 
ing that indies have the second 
largest market share this year, inde- 
pendent distributors maintain that 
they are on a par with the six majors. 
Navarre's Paulson says, "We're no 
different from Cema. The product we 
own w'e distribute on a national basis 
exclusively." 

Many independent distributors, 
concerned about tight margins, 
believe the best formula for financial 
success is to acquire labels and cata- 
logs, because proprietary content 
yields greater margins and profits. 
Alliance has done this with Concord 
Jazz and other labels. Select-O-Hits 
plans to pursue such opportunities. 
Navaire has started its own labels. 

EXPANDING ELECTRONICALLY 

Meanwhile, some indies are taking 
steps to expand their business elec- 
tronically. M.S. says it has been 



Ironically, one 
unintended side 
effect of consolida- 
tion might be the 
loss of some labels 
by the bigger dis- 
tributors. These 
labels could 
choose to 
self-distribute their 
titles, possibly 
through such alter- 
native channels as 
the Internet, gift 
shops and 
new-age stores. 



approached by labels that advertise 
on the Internet about acting as a ful- 
fillment center for orders. AEC' will 
work with some labels in setting up 
World Wide Web sites. And Navarre 
plans to implement a sampling sys- 
tem for new releases on the Internet 
in early 1996. 

Ironically, one unintended side 
effect of consolidation might be the 
loss of some labels by the bigger dis- 
tributors. These labels could decide 
that their chances of breaking 
through the clutter of product are 
slim when they are part of a colossus 
that distributes hundreds of labels. 
These companies could choose to self- 
distribute their titles, possibly 
through the alternative channels of 
distribution such as the Internet and 
non-traditional retailers like gift 
.shops and new-age stores. Or they 
could form small regional di.stribution 
companies with particular niches. 
Thus the cycle continues. ■ 




AEC MUSIC 
DISTRIBUTION 

239 ETHAN ALLEN HWY. 
RIDGEFIELD.CT 06877 
TEL; 800.314.8885 
FAX: 203.438 7003 
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High-Quality, Real-Time Music A Reaiity 



■ BY MARILYN A. GILLEN 

LOS ANGELES— Remember "down- 
load time"? In less than a year, the 
computer phrase has been shoved to- 
ward obsolescence, at least as far as 
audio is concerned, thanks to a fast- 
breaking series of online innovations 
aimed at delivering sound in an ap- 
proximation of "real time." 

The latest company to posit its own 
technological solution to the problem 
of making good-quality music easily 
and instantly accessible to consumers 
online is Northvale, N.J. -based Vocal- 
Tec, which this week will unveil 
"Internet Wave," a real-time audio- 
streaming system that promises to de- 
liver close to FM-quaiity sound (16 kil- 
ohertz) to home-computer users 
through 28^ modems. 

The more common 14,4 modem 
(which delivers data at 14,400 kilo- 



bytes per second) will deli\'er audio on 
a par with AM radio, according to Vo- 
calTec VP of marketing Daniel NLi- 
san, who pegs the sound at 8 kHz. 
"We've designed this for both voice 
and music," Nissan says, "and to ex- 
pect people to use it for that, you have 
to have higher quality." 

Sony Music and Virgin Interactive 
Entertainment are among the com- 
panies planning to make use of the 
technology within their online areas, 
Nissan says. 

VocalTec, which previously devel- 
oped the real-time voice communica- 
tion computer software "Internet 
Phone," follows in the footsteps of 
trailblazer Progressive Networks, the 
Seattle company that unveiled its pro- 
prietary RealAudio system earlier this 
year, and Arroyo Grande, Calif.-based 
Xing Technology, whose more re- 
cently unveiled StreamWorka enables 



live audio feeds of FM quality over 
28.8 modems, as well as video feeds 
over higher-end lines (Billboard, Sept 
2). 

RealAudio and Xing have found 
their earliest strong supporters in the 
radio world (RealAudio counts Capital 
Cities/ABC and NPR among its users, 
while Xing has EZ Communications' 
string of radio stations), and this is a 
market that VocalTec also aims to tap. 
Its target user base extends much 
wider, though. 

"Anyone fi*om a radio station to a 
record label to an individual at home 
can use this to broadcast music, shows, 
even college lectures to students," 
says Nissan. "Everyone with a PC at 
home can use it to create and broad- 
cast their owti individual radio station. 
And anyone at home can use it to ac- 
cess those broadcasts." 

VocalTec is making the technology 



Two Companies Producing Films For CD-ROM 

Computer Format Seen As Complement To Laserdisc 



■ BY MARILYN A. GILLEN 

LOS ANGELES— Two laserdisc 
leaders are teaming up to bring multi- 
media-enhanced movies to CD-ROM. 

Chatsworth, Calif.-based Image 
Entertainment and New York-based 
Voyager Co. are forming a new ven- 
ture to jointly develop, publish, and 
distribute movies and "other enter- 
tainment programming" on CD-ROM 
for their respective channels. The de- 
but title in the venture is expected by 
the first of next year, with three or 
four due within the first quarter of 
1996. 

Initial titles slated for development 
include "Robocop," "The Princess 
Bride," "King Kong," and "Citizen 
Kane." Pricing has not yet been set 

Video will be presented in the Quick- 
Time format and will fill approximately 
three-quarters of a computer screen, 
according to an Image executive. That 
Ls in sharp contrast to Image's earlier 
planned foray into CD-ROM films, 
since aborted, when the company dem- 
onstrated titles in which video filled 
only about one quarter of the screen. 

"Last year we announced our inten- 
tion to enter the CD-ROM publishing 
arena, but we were not satisfied with 
the sophistication of software pro- 
gramming available to us at the time," 
.says Martin Greenwald, Image's presi- 
dent "The opportunity to partner with 
the Voyager Co. and utilize their ex- 
ceptional skills and resources in com- 
puter-software development is the best 
way for us to enter the CD-ROM mar- 
ket" 

Image will provide most of the fi- 
nancing for the title de\'elopment and 
"in most instances, the applicable 
rights," says Cheryl Lee, Image's chief 
administrative officer. "And then they 
definitely bring to the table the soft,- 
ware programming and creative exper- 
tise." 

Each company will also bring its own 
unique strengths to distribution, Lee 
says. 

Voyager, which produces the ac- 
claimed Criterion Collection line of la- 



serdisc programming, already pub- 
lishes entertainment CD-ROMs, 
including the mock rockumentary 
'This Is Spinal Tap," 'The Complete 
Maus," "Laurie Ajiderson's Puppet 
Motel," and the Residents' "Freak 
Show." 

"They'll be able to tap that CD-ROM 
channel, while we can go into our tradi- 
tional customer base initially, while 
also working to expand that" Lee says. 

Neither company sees this venture 
as a replacement for films on laserdisc, 
but rather as a complement designed 
to tap a different user base. 

"If you just want to watch a movie, 
then doing so on your computer would 
obviously not be the first choice for 



most consumers," says Garrett Lee, 
Image's director of marketing. "But 
what Voyager has done .so well with 
things like 'Spinal T^' is to show how 
you can make the computer experience 
a completely different thing than just 
watching a movie. The film itself be- 
comes abnost secondary." 

Supplemental material, search fea- 
tures, bonus interviews, and biographi- 
cal information are some of the fea- 
tures Lee envisions being added to the 
CD-ROM-based films. 

"I could definitely see this comple- 
menting a laserdisc version," he says. 
"And I think our [retail] base will see 
it that way, too." 



available free of charge, Nissan says, 
including the encoder portion of the 
s>*stem. 

It's not just good intentions, Nissan 
says of his company's decision to offer 
free access; it's good business. "By 
keeping this technology proprietary or 
by chaining thousands of dollars for it, 
we limit the number of people w^ho can 
use it and therefore limit its growth," 
he says. "We believe, as a long-term 
investment, that the relationships that 
we have with the end users will war- 
rant our doing this now." 

Once the technology has caught on, 
VocalTec will introduce new applica- 
tions and uf^rades "that will take ad- 
vantage of the installed base," Nissan 
says, for which the company will 
charge. 

"We plan to make this the de facto 
standard for streaming audio online," 
he adds. "But for that to happen, we 
have to put it out there and let the 
market decide." 

The Internet Wave, or IWave, sys- 
tem has two main components: a 
server package, which includes an en- 
coder and works in conjunction with 
standard World Wide Web servers, 
and an IWave Windows-compatible 
"helper" application. 

The encoder compresses recorded 
audio data using VocalTec's compres- 
sion algorithms, and that compressed 
data is then stored on a Web server for 
retrieval. Live audio sources will re- 
quire a special encoder, for which Vo- 
ralTec will levy a charge. 

On the user end, the "helper appli- 
cation" supports any existing Web 
browser, the company says, and can be 
dowTiloaded irom a Web site. 

The server package, helper applica- 
tion, samples, and instructions are 
available as of Monday (25) for Iree 
download from VocalTec's Web site at 
httpvTwww.vocaltec.com. 



Enhanced CD Merchandising Examined 



LOS ANGELES— The unique chal- 
lenges of the enhanced CD are the fo- 
cus of a new Digital Entertainment 
retail program designed to ease label 
entree into softw-are outlets and en- 
tertainment superstores. 

The Minneapolis-based subsidiary 
of Navarre Corp. unveiled its pro- 
gram at the recent RetailVision show 
in Laguna Niguel, Calif., to "over- 
whelming response," according to 
Wim Stocks, VP/GM of Digital Enter- 
tainment 

"Software retailers are looking at 
this enhanced CD business as an op- 
portunity for them to appeal to a 
wholly new set of consumers," says 
Stocks. 'They love the idea of having 
a product category that will bring 
that wide music-buying public into 
their stores." 

What they don't necessarily love, 
Stocks says, is the jewel box. 

"The single biggest hurdle is proper 
merchandising," Stocks says. "While 
it's conceivable that they could just 
place CDs on shelves next to the big 
CD-ROM boxes we affectionately call 
'airboxes,' it doesn't work well from a 
merchandising viewrpoint, and it 



doesn't work well for the consumer 
who goes into those kinds of stores ex- 
pecting to see multimedia product in 
boxes. When they see a lone CD on a 
shelf, they get confused." 




Digital Entertainment's new enhanced- 
CD retail program includes an in-store 
display to house jewel-boxed titles. 



Digital's program takes a two-tier 
approach to sohing the merchandising 
dilemma: it offers software retailers 
the choice of an airbox on most titles 
and a special "displayer," or standee, to 
house jewel-boxed titles. 

The standee holds 12 enhanced CD 
titles, stocked four deep. Stocks says. 
Retailers can take the displayer and 
replenish as needed, he says. 

Many retailers aren't making an ei- 
ther/or decision, though. Stocks says. 

"We're finding that many are using 
this to allow titles to be dual-merchan- 
dised," he says, with a boxed title on 
shelves and a jewel-boxed one within 
the special display. "I expect in time 
they'll decide which works best for 
them." 

Digital Entertainment currently dis- 
tributes 16 enhanced CD titles exclu- 
sively, along with a number of other 
nuyor-label titles on a nonexcIusi\'e ba- 
sis. Stocks says. Among artists distrib- 
uted are the Cranberries. Kitaro, 
Sarah McLachlan, Todd Rundgren, 
and Bahu Baru. 

Stocks expects to have displayers in 
1,000 stores by the fourth quarter. 

MARILl'N A. GILLE.N 



Sega Goes PC; 
Ace On CD-ROM 



SEGA OF AMERICA is rolling out its new- 
PC line of video games this fall. That's 
right — Sega. 

The company's Sega PC brand will 
debut "before Thanksgiving" with 
three ported -over versions of current 
Sega Genesis and Sega CD titles: 
"ComLx Zone." "Ecco The Dolphin." 
and "Tomcat Alley." The CD-ROMs 
will carry a suggested price of $39.96, 
according to Sega, and will be liold via 
traditional Sega game channels, as well 
as in such computer software outlets as 
CompUSA and Computer City. 

Titles are designed for Pentium- 
based PCs running Windows '95 soft- 
ware, the company says. "The in- 
creased power of Pentium-based PCs 
allows us to port our high-end arcade 
and dedicated gaming-platibrm games 
to PC and maintain the integrity of the 
Sega gaming experience," says Tom 
Kalinske, Sega of America president/ 
CEO. 

Sega will also bundle a PC versfon of 
its arcade and Sega Saturn game "Vir- 
tua Fighter Remix" with Diamond 
Multimedia's Edge 3D multimedia ac- 
celerator add-in board, which ships in 
October. 

In additun to translating existing ti- 
tles, the company also plans to work 
with outside partners to create original 
content for the platform. 

"ACE VENTURA: PET DETECTIVE" is 

about to be unleashed on the interac- 
tive world. Morgan Creek is teaming 
with software publisher 7th Level for 
production of a series of interactive 
CD-ROMs based on the film's lead 
character, portrayed on screen by Jim 
Carrey. The fu-st titJe in the joint ven- 
ture, set for an August 1996 release, 
will be an animated action-adventure 
game. An educational CD-ROM title, 
also starring the animated character, is 
planned as well. Development likely 
will also extend to next-generation 
game platforms (such as the Sony 
PlayStation and Sega Saturn). 

AT&T, IBM, Microsoft, and Netscape 
are among the 22 software companies, 
onhne service companies, and publish- 
ers that have joined to develop a tech- 
nical standard for labeling online infor- 
mation. The group is working to head 
off criticism — and possible government 
action against — online material 
deemed unsuitable for chUdren. Plans 
are to implement a method that will al- 
low information creators to rate their 
products individually or permit inde- 
pendent rating by an outside review 
board. The move builds on an effort 
previously announced by Microsoft, 
Netscape, and Progressive Networks. 

ECKHARD PFEIFFER, president^EO of 
Compaq Computer Corp., will deli\'er 
the keynote address at the 1996 Winter 
Consumer Electronics Show, slated for 
Jan. 5-8 in Las Vegas. Pfeiffer is ex- 
pected to talk about the fiiture of per- 
sonal computing, and what that will 
mean to consumers, computer compan- 
ies, and the consumer electronics in- 
dustry. 

Got something to share? E-imil the 
Enter'Adive File ti^ith quibbles and 
nmv bits at MGiUenhb(a AOL.coiiL 
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Tie-ins, Product Partners Push Vids 

Hits Aided By Effective Merchandising 



About That Shower Scene . . . Janet Leigh shares a moment with Patricia 
Hitchcock O'ConnBll, daughter of director Alfred Hitchcock, and actress Tippi 
Hedren at a reception celebrating the release of Leigh's new book, "Psycho: 
Behind The Scenes Of A Classic Thriller, " the 35th anniversary of the movie's 
theatrical release, and MCA/Universal Home Video's $14.98 reissue. The old 
friends met — where else?— at the Bates Motel on Universal Studios' back lot. 



■ BY STEVE TRAIMAN 

NEW YORK— This year's burgeoning 
sell-through market is having a spill- 
over effect. It's not only the latest hits 
that will get the consumer's attention. 

Retailers can take advantage of 
cross-merchandising tie-ins with re- 
latfd titles from most labels. Add to the 
mix a high-powered lust of brand-prod- 
uct partners and the impact of several 
billion consumer impressions, and 
you've got the likelihood of another rec- 
ord-bi-eaking fourth quarter. 

A closer look at six of the season's re- 
leases should give dealers better in- 
sight into more effective merchandis- 



Will DVD Share The Fate Of Betamax?; 
Kmart Is Sticking With Sell-Through 



UnLY YESTERDAY: Sony must have been reading it* 
corporate historj-. The timing of its agreement on a single 
digital \'ideodisc standard comes 20 years to the month 
after the U.S. introduction of the first VCR, the Sony Be- 
tamax. 

We all know what happened juat a few years later: Be- 
tamax was overcome by VHS, a latecomer to the market. 
Regarding DVD, Sony figured it was better to join forces 
than be forced to join, as when it began selling VHS units. 

But Beta was quite the thing in iLs time. I was at the 
Bloomingdale's White 




THIS 



Plains, N.Y., store in Sep- 
tember 1975 checking out 
the $2,200 TVA'CR con- 
sole displayed in the con- 
sumer electronics depart- 
ment. In answer to my 
question — "What does it 
do?" — a Bloomingdale's 
salesman said that you 
could tape up to an hour of 
TV, or you can play back 
an hourlong prerecorded 
cassette. "And what might those be?" I asked. He re- 
sponded that Sony would soon be offering a selection of 
programs. 

Well, the salesman was only a few years ahead of his 
time. Sony did get into the prerecorded business by the 
early '80s and then, of course, bought Columbia Pictiu-es, 
in part to fully reap the VCR's playback benefit:^. Beta 
had largely disappeared at that juncture. (Anyone inter- 
ested in a circa 1978 model with piano-key functions and 
no timer, now- R.I.P. in my basement?) 

A lot has changed in 20 years. The Hollj-wood crowd 
that either hated the VCR (MCA) or just wished it would 
go away (everyone else) conceded the early profits in pre- 
recorded videos to the pirates, the pom artists, and the 
sellers of public domain (often one and the same). 

Again, this rejwrter remembers attending a press con- 
ference held during Billboard's first music \ideo seminar 
in 1979, when MCA's Sid Sheinberg announced that the 
studio would — reluctantly — release titles on cassette. 
Better we should reap the revenues than the pirates, 
Shcinben? remarked. He was among the last of the studio 
chiefs to make that concession. Many billions later, no one 
could say they were wrong. 

Some things, though, haven't changed. Those who fol- 
lowed cable thought that home video would never sunive 
a delicate infancy. Pay TV and, in particular, pay-per- 
view, were considered fatal to the prospects of consumers 
venturing into stores to rent or buy tapes. 

PPV is still here, and occasionally some cable executive 
is rash enough to make the same pronouncement. Unlike 




by Seth Goldstein 



Sony, he or she ha;* not read the hi.'4tor>'. Eric Frankel, 
Warner Bros, executive VP of marketing for cable and 
network features, set the record straight at a recent 
\ideo-on-demand seminar in New York. 

PPV revenues from a $100 million theatrical grosser 
might top S2 million, he reminded the audience; home 
video is worth $30 million at a minimum. So you could say 
the past 20 years have been well spent. 

Incidentally, I'll have more of Frankel's comments on 
PPV next week, as well as coverage of a direct-satellite 
conference on the same 
day at the same New York 
hotel. It pa>'s to track the 
competition. 

Dumping dumps? 

Kmart is streamlining its 
floor displays, but the 
changes won't affect home 
video, says spokesman 
Dennis Wigent. Trade 
sources had hinted other- 
wise. 

Wigent maintains that there's no program to reduce 
the square footage de\'oted to sell-through. For example, 
Kmait will continue the practice of stocking one $5.99 
video promotion near the checkout counters and two in 
the supercenters. 

The mass merchant, however, is plagued by a surfeit 
of store layouts that now exceeds "a couple of hundred," 
Wigent says. "That's too hard to manage. We're trying 
to reduce the nimiber significantly. The goal: less than a 
dozen. Will video shrink in prominence, if not space?" Wi- 
gent says. "I don't think the customer will notice any- 
thing." 

People POWER: New York-based Lightyear Enter- 
tainment may have the feel-good title of the season. It's 
the fully animated "People," a celebration of cultural di- 
versity based on Peter Spier's book of the same name. 

The hourlong cassette, in cardboard sleeve and vinyl 
clamshell, arrives Nov. 14 at $12.95 sup^ested list, follow- 
ing the program's Oct. 24 debut on the Disney Channel. 
WamerVLsion Is distributing through WEA. 

Disney and Lightyear hosted a well-attended screening 
Sept. 18 at the United Nations, which has embraced "Peo- 
ple" as part of its 50th anniver.sar>' celebration. The audi- 
ence, the kids especially, liked what they saw and heard — 
the soundtrack features 13 performers, including Peabo 
Bryson and Lea Salonga, who entertained the audience 
witii a duet. 

Lightyear expects big things of the CD. The video, 
without theatrical help, could be a harder sell. 



ing. Included are "The Swan Princess" 
from Turner Home Entertainment, a 
repriced "Stargate" fh)m LIVE Home 
Video, "Cinderella" and "The Santa 
Clause" from Buena Vista Home Video. 
"Casper" from MCA/Universal Home 
Video, and "Free Willy 2" from Warner 
Home Video. 

One of the biggest consumer — and 
retailer— complaints has been the mail- 
in process for rebates on both ad\'er- 
tised movie and tie-in titles. Buena 
Vista has simplified things for "Cinder- 
ella" and "The Santa Clause," says pro- 
motions VP Max (Joldberg. 

'The opportunities for retailers are 
unprecedented," he saj-s, "and with $15 
in rebates for 'Cinderella.' the $16.99 
minimum ad\'ertised price can be net- 
ted down to $1.99." Buena Vista has ar- 
ranged with Kodak to offer instantly re- 
deemable coupons on 26 million film 
packs tagged with "('inderella." 

Finally, says Goldberg, General Mills 
is making the title part of its big^st 
pi*omotion of the year, "Salute To Sav- 
ings," with a $5 rebate on 11 brands, 
including ('heerios, Bettj' Crocker, and 
Pop Secret poiK-om. He adds, "Our own 
$5 mail-in rebate is good on any other 
Masterpiece Collection tape, including 
The Lion King.' We're helping retailers 
merchandise to sell with 48- and 96- 
piece 'Cinderella' and Master|)iece Co\- 
lection mixed floor displays." 

Buena Vista's 'The Santa Clause" is 
linked to live-action family titles, with a 
$5 rebate for new hits and old classics. 
Retailers can order 50- and 64-piece 
display's with "Clause" and a mix of ti- 
tles, such as "Escape To Witch Moun- 
tain" and "Old Yeller." There's also a $5 



rebate fixim General Mills on cereals 
and desserts. 

At Warner, says marketing director 
Alex Carla'vs, "The whole campaign for 
'Free Willy 2' Ls to maximize the net 
sell-off for retailers of both the video 
and our related Family Entertainment 
product" With the help of AIM Promo- 
tions, he says, "We've tried to cherry- 
pick partners who are strong in key re- 
(Continued on next page) 



'Cupboard' For 
Sell-Through 

■ BY EILEEN FITZPATRICK 

LOS ANGELES—Suppliers love 
to play up kid appeal, and Columbia 
TriStar Home Video has a cam- 
paign that directly targets that all- 
important demographic. 

As previou.'^ly announced. Colum- 
bia will release 'The Indian In The 
Cupboard" under its new family la- 
bel on Jan. 16, priced at $22.95. 

The title, Columbia's first direct- 
to-sell-through release since 1993, 
will feature something different in 
addition to the traditional slip 
sleeve. The packaging features a 
cardboard insert, which, when 
folded around the clamshell, makes 
it look like the magic cupboard in 
the mo\ie. 

(Continued on next page} 



HIGH FIVE. 




For Playboy Home Video and our loyal retailers, it's 
time to celebrate with a high five — five hits in the top 
20 on Billboard's sales chart. While Pamela Anderson 
holds tight at #1 for the ninth straight week, even 
more titles are soaring up the chart. 

B 

PLAYBOY HOME VIDEO 
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VSDA Taps Committee Members 



The Video Software Dealers Assn. 
has made its committee assignments 
for 1995-96. They are: 

Budget and compensation, chaired by 
VSDA chairman Jeff Pedersen of Mi- 
chigan Video Inc. Members include 
Greg Boudreau. Video Villa LtdTSuper 
Video; Mark Fisher, Stop & Shop; 
Mitxih Lowe, Video Droid; Gary Ross, 
Suncoast Motion Picture Co. 

1996 Hollywood convention, chaired 
by Wayne Mogel of Star Video Enter- 
tainment Members include James Bry- 
son, Truro Hcmie Video; Matthew f ein- 
stein. Marbles Music & Video; WiUiam 
Garcia, Music Revolution; Mitch Lowe, 
Video Droid; Frank Lucca, Flagship 
Entertainment; ,Iohn Nucifora, Chim- 
ney's Video; Gaiy Ross, Suncoast Mo- 
tion Picture Co.; Mark Vreiling, Rain 
City VWeo; Tom Warren, Video Hut; 
and Monty Winters, Chib VkJ Movie Su- 
perstore. 

Education, chaired by Susan Engel- 
mann of Scarborough Video. Meinhers 
include Steve Apple, West Coast Enter- 
tainment; Herman Junkerman, Movie 
Man Video; Peggy Lake, Country 
Home Video; Richard Soly, Le Super- 
club Videotron; Dave Stewart, Star 
Time Video; Bob Tollini, M^or VWeo 
Concepts; and Harvey Walker, Walker 
Video. 

Election review, chaired by Richard 
Rostenberg of Hollywood at Home. 
Members include Da\id Amster, Video 
Studio; Harold Chaimberlain, That's 
Entertainment; Rick Veingrad, Video 
Connection; and Harvey Walker, 
Walker Video. 

Government affairs, also chaired by 
Rostenberg. Members include Cindy 
Crittendon, Video Visions; Rita Hogan, 
Bijou Video Palace; Tom Hull, Trilogy; 
Jim Loperfido, Emerald City Video; 
and Jerry Skillman, Center Stage. 

1996 Homer Awards nominations, 
chaired by Ken Dorrance of the Video 
Station. Members include Bruce Apar, 
Video Business magazine; Preeti Bali, 
Video Entertainment; Cindy Critten- 
don, Video Visions; Paul Fishbein, 
Adult Video News; Bob Geitsman, 
Ingram Entertainment; Lee Gimble, 
Video Store Services; Mitch Lowe, 
Video Droid; Victor Seyden, Planet 
Video; Rich Thorward, Home Video 
Plus; and one representative from 
Hollywood Vkleo. 

Loss prevention, chaired by Mark 



Fisher of Stop & Shop. Members in- 
clude Bob Edwards, the Mo\ne Man; 
Allan Ferraro, Palmer Video; Jim Lo- 
perfido, Emerald City Video; Jerry 
Skillman, Center Stage; Richard Wal- 
ton, Wilderness Video; 0. Keith Wanke, 
Musicland; Monty Winters, Club Vid 
Superstore; and Sheila Zbosnik, Home 
Video. 

Marketing, chaired by Peter Balner of 
Pabner Video. Members include Jim 
Anas, Jumbo Video Entertainment; Ron 
Berger, Rentrak; Brad Bumside, Video 
Ad\'enture; Gerry Geddis, Bk)ckbuster 
Video; Joe Jennigas, Hollywood Vkleo; 
Mar^ Jorgensen, VWeo Products Dis- 
tributk)n Inc.; Mitch Lowe, VWeo Droid; 
Joe Malugen, Movie Gallery; and Mark 
Vreiling, Rain City VUeo. 

Membership and chapter develop- 
ment, cluured by Ton Warren of VWeo 
Hut Members include Greg Boudreau, 
Video Villa; Kay Bradford, VWeo Place; 



Bany FreilKh, West Coast Multimedia; 
Kerby Funk, Super Vkleo— TVS; Mitch 
Lowe, Video Droid; Phyllis Millar, 
Baker & Taylor; Oley Patterson, Wax- 
WorksA'ideoWorks; and Rich Thor- 
ward, Home VHeo Plus. 

New technology, chaired by Brad 
Bumside of Video Adventure. Manbers 
include Steve Apple, West Coast Enter- 
tainment; Kevin Bigelow, Shamrock 
Home Video; Bob Geitsman, Ingram 
Entertainment; Vivian Kaplan, Plaza 
Video; Jim Lahm, J. Lahm Consultants; 
Ron Maslowski, Take 1 Video; Jack 
Messer, Gemstone Entertainment; Har- 
old Rosenbaum, Vkleo Vkleo; and Mark 
Vreiling, Rain City Video. 

Scholarship, chaired by Ken Palmer 
of Handleman. Memt)ers include Shirley 
Bacigalupo, Video Phis; Debi Bemish, 
the Lyons Group; Ronnie Maslowski, 
Take 1 Video; and Betty Rota, Latest & 
Greatest 



TIE-INS, PRODUCT PARTNERS PUSH VIDS 



(Continiied from preceding page) 

tail channels. Bumblebee is strong in 
supermarkets, and we've got a $5 mail- 
in rebate for its products." 

Carloss landed Act II popcorn, a big 
mass-merchant item, for another $5 re- 
fund and .struck a deal with restaurant 
chain Long John Sih-er to place "Free 
Willy 2" on the back of 12 mUlion cou- 
pon booklets packed with each tape. 
The $10 discount pack is redeemable at 
1,400 outlets. Each partner will drop a 
50 million.circulation newspaper insert 
during the hoUday season. 

Warner, meanwhile, has assembled a 
48-count Family Entertainment display 
of -Tree Wffly 2," "Free WiUy," "Black 
Beauty," and "Little Giants," among 
others. "We intend to do everything 
possible to keep sales going on Willy 2' 
and our other Family Entertainment ti- 
tles into the new year," Carloss says. 

MCA has equally ambitious plans for 
"Casper," notes sell-through marketing 
executive director Madeline DiNonno. 
"Our long relationship with Pepsi dates 
back to 'E.T.,' and their involvement 
with the theatrical release this summer 
is carrying over to the video," she -says. 

Consumers get a free 12-pack with 
the purchase of "Casper" and one of six 
other MCA family titles. MCA, Di- 
Nonno continues, is exploring combina- 



'CUPBOARD' FOR SELL-THROUGH 

(Continued from preceding page) 

Columbia vvill also include on-pack a 
toy figure of Little Bear, the Indian 
who comes to life in the mo\ie. 

The studio has carried over the cup- 
board design to a retail floor display 
uith twinkling lights, available in con- 
figurations of 27, 36, or 60 units. 
"Indian." the debut title from the Co- 
lumbia TriStar Home Video Family 
Collection, will also come with a $5 re- 
bate mail-in offer. 

Consimiers recei\*e the rebate with 
purchase of "Indian" and either 
"Annie," "Annie: A Royal Adventure," 
"The Ath entures Of Milo And Otis," or 
"Little Women." 

A $10 million marketing campaign 
has been slated for "Indian." including 
extensive TV advertising. Columbia 
says the campaign will create more 
than 100 million impressions, reaching 




its target market of 6- to 11 -year-olds 
a minimum of five times. Their parents 
will be reached at least sbc times. 

The media plan includes spots on 
"The Nanny," "America's Funniest 
Home Videos," "Jeopardy!," "Oprah 
Winfi^y." "Live With Regis And Kat- 
hie Lee," and such cable networks as 
Nickelodeon and Cartoon Express. 



tion pr^iacks of "Ca^)er" and "Beetho- 
ven." "Beethoven's 2nd," "The 
FlinLstones " and "We're Back! A Dino- 
saur's Story'," each $14.98; "The Land 
Before Time II" at $19.98; and 'The 
Little Rascals" at $24.98. 

Another m^or partner is ice-cream 
dispenser Baskin-Robbins, which is 
turning its 2,400 U.S. stores into 
"Casper" headquarters in Octt^ier, gar- 
nering 600,000 weekly consumer im- 
pressions. Baskin-Robbins associate 
promotions manager Judy Karlin says 
"Red, White & Boo" will be the flavor 
of the month and "Casper" ice-cream 
cakes will be featured. There is also a 
47 million-circulation newspaper insert 
tJiat hits Oct. 22. 

DiNonno says game manufacturer 
Interplay is hosting a Ghoul School 
Sweepstakes, with the winner having 
the chovx of a "Casper" part>' for his 
or her school or a trip to MCA Univer- 
sal Studios in Hollj-wood, Calif. 

At LIVE Home Video, "'we wanted to 
provide as much value-added incenth'c 
for consumers on 'Stargate' as possi- 
ble," says sales and distribution senior 
VP Jeff Fink. "We've got more than $30 
worth of coupons packed in each video, 
including an 'instant rebate' for $ljiO 
off any Subway sandwich." 

For its tie-in repromotion of the orig- 
inal 'Tenninator" and its sequel, LIVE 
has $1 -off coupons for any of five offers, 
including the new letterbox versions of 
both titles. It's also providing prepacks 
for the two-title offers. Fink thinks that 
LIVE will overcome the double bogie of 
limited shelf space and tight opoi-to-buj' 
budgets. 

Turner is taking se\'eral major steps 
to insure consumer attention through 
the hoUdaj's, saj-s marketing \T Richmi 
Pinson. "We'll be spending over and 
above the $20 million previoush,' commit- 
ted to our biggest campaign e\er," he 
saj-s. 

Pinson adds, "We're finalizing our 
fourth-quarter media plans and expect 
to hold our space at retail. We're also 
tailoring specific m^or in-store specialty 
retail promotions, which should be com- 
pleted by early October." 

Turner, while focusing on supermar- 
keta, expects to continue selling in all re- 
tail channels into early 1996. 



FOR WEEK ENDING SEPTEMBER 30, 1995 



Top Video Rentals 









COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS. 


1 THIS WEEK 


i 

3 


1 WKS. ON a 


TITLE (Rating} 


Ubcl 

Drtlrlbubng Label, Catalog Numter 


Perfomien 








ir ir it 


NO. 1 * « « 




1 


1 


6 


OUTBREAK :4: 


Wamer Hcfnt Video 13&32 


Dustift Hoflman 
Morpn Freeman 


2 


2 


7 


JUST CAUS£ m 


Wamer Ham Video 13623 


Sean Conneiy 
Laurence Fishbtime 


3 


4 


5 


THE QUICK AND THE DEAD (R) 


Columbtl Tri&ta/ l^ra V4eo 73513 


Sharon Stone 
Gene Hachman 


4 


3 


5 


NOBODY'S FOOL (R) 


Paramount Home Video 32941 


Paul Newman 
Jessica Tandy 


5 


5 


4 


CIRCLE OF FRIENDS (PG-13> 


HBO Home Video 91214 


Oins O'Oonnell 


6 




KISS OF DEATH (R) 


FoxVideo 8782 


OsvidCafuw 
NKfitasCage 


7 


6 


8 


eOVSONTHE SIDE(R> 


Watner Home Video 13570 


Whoopi Goldberg 
Mary-Louiw Parker 


1 


7 


13 


DISCLOSURE im 


Wemef Home Video 13575 


Michael Douglas 
Demi Moore 


9 


9 


5 


BILLV MADISON (PG-131 


MCA'Uiweraal Home Video 
Uni Dist. Cotp. 82395 


Adam Sandler 


10 


8 


13 


DUMB AND DUMBER <PC-13I 


New Lne Home Video 

Tumef Home EntefUinment 4036 


Jim Carrey 
Jefl Danieb 


11 


15 


2 


HIDEAWAY (R) 


(^lloViia TnStar Hlxr^ Video 73463 


Jeff GohftAjfn 
Chnstrne Lariti 


12 


23 


2 


A GOOFY MOVIE (G) 


Watt Disney Home Video 
Bueoa Vsta Home Video 4656 




13 


10 


8 


THE BRADY BUNCH MOVIE (P6-I3I 


Paramount Hiyne Video 32678 


Shelly Long 
Gary Coke 


14 


12 


9 


1.0. IPG) 


Paramount Hooie Video 32678 


Meg Ryan 
Tim Robbtns 


15 


14 


5 


MAN or THE HOUSE IPG) 


Walt Disney Home video 
Buena Vsta ttome Video 4703 


Chevy Chase 
JonitrtanTt)1orTp(iin» 


16 


11 


9 


NEU IK U] 


FoiVideo 8737 


Jodie Fostef 
Liam Neeson 


17 


13 


7 


HKWER LEARNINC IRl 


Columliia Ttisiar Home Video 73393 


Omar Epps 
Kristy Swanson 


18 


19 


13 


MURDER IN THE FIRST {Rl 


Warner Heme Video 13895 


Cfwrslian Slater 
Kevin Bacon 


19 


24 


2 


THE HUNTED IRl 


MCMJniwrsal Home Video 
Uni Oist- Cc*p 42518 


Chnstoc'wr Lambert 
John Lone 


20 


16 


8 


H0USEGUE5T (PGI 


Holly^Mood Pictures Home Video 
Buena Vista Hnme Video 3631 


Sint»d 

Phil Hsrtman 


21 


18 


3 






Tony Todd 
Kelly Towan 


22 


21 


9 


IMUABTAI RFI OUm IB\ 


Coiiiitibii TfiStSf Home Vidto 74763 


Gary Oldman 
Isabella Ftosseliini 


23 


17 


23 


TUF CMAWCUSMK DmrUDTI/UU /6I 

1 nE 9nnn3nAnn ncucMr i njn \Ki 


Cduinbii TfiStSf Home Video 74593 


Tim RdWwis 
Morgan Frwman 


24 


20 


9 


STAR TREK GENERATIONS (PG] 


Pdrsnxjunt Home Vttito 3^9d6 


William Shatrwr 
PatTKh Stewart 


25 


32 


3 


TOM 4 VIV (PG-13) 


Mrramax Home Enlettamment 
Bu«fla Vista Home VnJeo 4441 


Wilkem DaFoe 
Miranda Rchardson 


26 


27 


IS 


LEGENDS OF THE FAIL (R) 


ColumM TnStar Home Videa 78723 


BraOPtt 
Anthony Hopkins 


27 


30 


4 


HEAVYWEIGHTS (PC) 


Watt Diwey Homt V«Jeo 
Buena VisEa Home Video 3463 


Aaron Schwartz 
Ben Stiller 


28 


22 


11 


READY TO WEAR (Rl 


Miramax Home Entena4rtfnent 
Buena Vrsta Home Video 443a 


JuKa Roberts 

Tim ftobbins 


29 


28 


9 


BAD COMPANY IRl 


Touchstone Home Video 
Buena Vista Home Video 2757 


Ellen Barhin 
Laurence Fithbumt 


30 


31 


IS 


INTERVIEW WITH THE VAMPIRE IRl 


Wamef Home Vxleo 13176 


Tom Cruise 
Bna Mi 


31 


34 


8 


RED (Rl 


Miramai Hofre Ente*1ainment 
Boena Vista Home Video 4373 


Irene Jacob 

Jean- Louis Tnntpianl 


32 


25 


7 


SHALLOW GRAVE (Rl 


rgfj^Fam vneo ihajd^D4'3 


Kerry fo* 

Chnstopher Eccleslon 


33 


29 


6 


BYE BYE LOVE (PG-I3I 


PnvXTiAa^ fi7I^T 


Matttiew Uodme 
Rarxjy QusO 


34 


NEW^ 


PULP FICTION (Rl 


Mtramu Horrte EjitertBtrimert 
Buefia Visa Hvtk Video 1438 


John TravsJta 
SamuH L Jackson 


35 


26 


7 


IN THE MOUTH OF MADNESS (R) 


New Lioe Home VxJeo 

Turner Home Enterlainmepi 2680 


Sam Neill 


36 


38 


8 


BEFORE SUNRISE (R) 


CdumlM TnStar Home Video 06686 


Ethan Hmke 
Julie Oeipy 


37 


33 


7 


MIAMI RHAPSODY IPG-ISI 


HoHywDod Pictures Home VkIco 
Suerw Visla Home Video 2752 


Sarah Jessca Paitar 
Uia Farrow 


38 


35 


4 


T0PD0GIPC-I3I 


Live Home Vxteo 69998 


Chuck Horns 


39 


36 


4 


TANK GIRl m 


UGWUA Home Video 105118 


Lon Petty 

Malcolm McDowell 


40 


NEW^ 


FEDERAL HILL IRl 


Vidmark Entertainment 


Nicholas Tufturro 



♦ ITA gold certification for a minimum of 1 25,000 units or a ctollar volume of $9 million at retail 
for theatrically released programs, or of at least 25,000 units and $1 million at suggested retail for 
nontheatncal titles. ITA platinum certification tor a minimum sale of 250.000 units or a dollar 
volume of $18 million at retail for tlwatrically released prMrams, and o( at least, 50.000 units and 
$2 million at suggested retail for nontheatiical titles. O 1995, BillboarcVBPI Communtcattons. 
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'Annie' Finally Gets Its 
Very Own Sequel Sibling 



SHELF PI 
TALK iJ 

by Ellaan Fltzpatrlek 



I HERE'S ALWAYS tomorrow: 
It's never too late for a sequel, espe- 
cially when there's a well-known 
franchise involved. 

More than 10 years aiter the the- 
atrical release of "Annie," Columbia 
TriStar Home Video and TriStar 
Television have teamed up for 
"Annie: A Royal Adventurel," the 
sequel to the 197.'> film and Broad- 
way hit. 

The video division plans a Nov. 25 
release, which is also when "Adven- 
ture" will air on ABC-TV as a 
prime-time special. The tape will be 
priced at 
$14.95. 

" 'Annie* is 
one of our top 
10-selling cata- 
log titles," says 
executive VP 

Paul Culberg. 

"That's what 
motivated us to 
make the sequel." 

Culberg .says TriStar Television 
approached ABC, which agreed 
that "Ajinie" had some life left in it. 
"The TV division ensured us the 
window, and with the proper re- 
search, we came up with the prod- 
uct," Culberg says. 

Although it hasn't been comple- 
ted, Culberg says an ad alerting 
consumers to the video's availability 
will probably run at the end of the 
show. 

If the feature receives good rat- 
ings and moves at retail, Culberg 
says the two divisions will collabo- 
rate on other projects. 

Steady direct-to-sell-through re- 
leases would continue to raise Co- 
lumbia TriStar's profile; within the 
last month the company also an- 
nounced a $22.95 price for "The 
Indian In The Cupboard." It's the 
supplier's first direct-to-sell- 
through release since "Hook" in 
1993. 

But Culberg says the studio isn't 
plajing catch-up. "We're at seven 
figures for 'The Three Stooges,' 
which was released in March," he 
says. "We're working on other 
things in our library, but we're hav- 
ing trouble with music clearances 
and other things." 

He al.so points to the success of 
"Sleepless In Seattle," which has 
sold in excess of 1 million units since 
being repriced from rental. 

"Everyone gave us a hard time 
about thai title," Culberg says. "But 
selling ,500,000 units at rental and 
then 1 million-plus at sell-through 
proves it was definitely worth- 
while." 

Practice makes per- 
fect: Playboy Home Video has 
recruited Dr. Ruth Westheimcr to 
guide couples through the emo- 
tional minefield of love and sex in 
the '908. 

The good doctor will host 
"Arousal, Foreplay, & Orgasm," the 
debut title in a new series for cou- 
ples called "Making Love." 

The 60-minute video uses erotic 



footage to demonstrate different 
techniques and features discussions 
with couples on how to communi- 
cate better with their partners. 

Dr. Ruth has hosted other video 
programs, but this will be her first 
with Playboy. "Arousal, Foreplay, 
& Orgasm" arrives in stores Oct 24, 
priced at $19.95. 

Good deal: GoodTimes Home 
Video has picked up distribution 
rights to three Cannell Entertain- 
ment TV shows from New World 
Entertainment. Individual episodes 

of "Silk Stalk- 

ings," "Hawk- 
eye," and 
"Renegade" 
will be released 
at $12.98 begin- 
ning in .Jan- 

uary. 

Formerly an 
independent 
producer, Cannell was acquired by 
New World in July. 

"Silk Stalkings," entering its fifth 
season on the USA Network, stars 
Rob Estes and Mitzi Rapture as 
homicide detectives. 

GoodTimes will initially release 
five titles, including three from the 
outdoor-adventure series "Hawk- 
eye," which stars Lynda Carter and 
Lee Horsley. 

Specialty sales: Retailers 
are excited about the lineup of big 
box-office titles heading to sell- 
through this fall, but .some low- 
priced specialty releases are also 
coming their way. 

Not quite year-old Hallmark 
Home Entertainment will release 
its first sell-through product in No- 
vember. Prices range from $9.98 for 
the Filmation animated "A Snow 
White Christmas" to $29.98 for the 
Samuel Goldwyn drama "Desert 
Hearts." 

Also included Ls the World War II 
documentary "Liberation," priced 
at $14.98, "The Loneliness Of The 
Long Distance Runner." priced at 
$14.98, and "The Entertainer." star- 
ring Laurence Olivier, priced at 
$9.98. 

Other titles include "A Taste Of 
Honey" and "April Morning" with 
Tommy Lee Jones. 

Street date for all titles is Nov. 
28. except for "A Snow White 
Christmas," which arrives in stores 
Nov. 7. 

ABC Video will release the Acad- 
emy Award-nominated documen- 
tarv "A Great Dav In Harlem" on 
Nov. 7. 

Priced at $19.95, the film was in- 
spired by the Art Kane group photo 
of 58 musicians assembled for Es- 
quire magazine. The ensemble was 
brought together for the .January 
19,59 issue, devoted to jazz. 

Narrated by Quincy Jones, 
"Great Day" includes interviews 
with surviving musicians, archival 
footage, and film of the photo shoot 
taken by one of the musician's 
wives. 
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COMPILED FROM » NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS. 










LAST WEEK 


WKS. ON CH 


TITLE 


LlM 


Principal 


sI 


RaUng 


Sunested 
LWPrice 










* ★ * No. 1 ★ ★ * 










1 


1 


12 


PLAYBOY; THE BEST OF PAMEU 
ANDERSON 


Playtjoy Home Video 
Uni Dist. Co<p. PBV0790 


Pamela Anderson 


199^ 


m 


1995 


2 


4 


107 


STAR WARS 


FoxVideo 1130 


Madi Hamill 
Harrison Fofd 


1977 


K 


1994 


3 


11 


2 


A GOOFY MOVIE 


Walt Disney Home Video 
Bueiu Vista Home VKleo 465B 


Animated 


1995 


C 


2299 


4 


3 


3 


MORTAL KOMBAT-THE ANIMATED 
VIDEO 


New Line Hotne Video 

Turner Home Entertainment 4010 


Animated 


1995 


K 


1498 


S 


2 


28 


STAR WARS TRILOGY 


FmVideo 0609 


Mark Hamill 
Harrison Font 


1995 


K 


4998 


t 


7 


49 


THE EMPIRE STRIKES BACK 


FmVideo 1425 


Mark Hamill 
Harrison Ford 


19S0 


K 


1994 


7 


6 


39 


RETURN OF THE JEOI 


FoxVideo 1478 


Mark Hamill 
Harrison Ford 


1983 


PC 


19.91 


S 


5 


6 


THE SWAN PRINCESS 


Turner Home Entertainment 8021 


Animated 


1995 


G 


24.98 


9 


9 


4 


THE PEBBLE AND THE PENGUIN 


MGM/UA Home Video 
Warner Home Video 505247 


Animated 


1995 


G 


22 98 


10 


8 


20 


FORREST GUMP 


Paramount Home Video 32583 


Tom Hanlis 


1994 


PGIJ 


2295 


11 


10 


5 


PLAYBOY: REAL COUPLES-SEX 
IN DANGEROUS PLACES 


Playtwy Home Video 
Uni Dist. Corp. PBV0777 


Vanous Artists 


1995 


Nil 


1995 


12 


12 


5 


PLAYBOY: WET 1, WILD-HOT 
HOLIDAYS 


Playtjoy Home VkJeo 
Uni D.st. Corp. PBV0776 


Various Artists 


1995 


m 


1995 


13 


16 


15 


THE CROW 


Miramax Home Entertainment 
Buena Vista Home Video 3034 


Brandon Le« 


1994 


» 


19-99 


14 


13 


5 


PLAYBOY: THE GIRLS OF RADIO 


Playtjoy Home Video 
Uni Disl- C.i-p. PBV0775 


Various Artists 


1995 




1995 


M 


14 


14 


PINK FLOYD: PULSE ▲ 


Columbia Music Video 
Sony Music Video 50121 


Pink Floyd 


1995 


m 


24 98 


16 


15 


29 


THE UON KING 


Walt Disney Home Video 
Buena Vista Home Video 2977 


Animated 


1994 


G 


2E99 


17 


22 


3 


PENTHOUSE: BEHIND THE SCENES 


Penthouse Video 

WarnerVision Entertainment 50785-3 


Various Artists 


1995 


m 


1995 


It 


NEW^ 


ED WOOD 


Touchstone Home Video 
Buena Vista Home Video 2758 


Johnny Depp 
Martin Landau 


1994 


R 


1999 


19 


19 


IS 


PLAYBOY: THE GIRLS OF HAWAIIAN 
TROPIC 


Playboy Home Video 
Uni Dist Corp. PBV0771 


Various Artists 


1995 


W! 


1995 


20 


21 


4 


ABSOLUTELY FABULOUS SERIES 
I, PART 1 


BBC Video 
foxViOeo 8258 


Jennifer Saunders 
Joanna Lumley 


1995 


Kll 


1998 


21 


RE-ENm 


SCHINDLER'S LIST O 


MCA/Universal Home Video 
Uni Dist. Corp. 82133 


Liam Neeson 
Ben Kinesley 


1993 


R 


2998 


22 


18 


18 


PUYBOY: PLAYMATE OF THE 
YEAR 1995 


Playboy Home Video 
Uni Dist. Corp PBV0773 


Julie Lynn Ciaiini 


1995 


m 


1995 


23 


26 


17 


BEAVIS t BUTT-HEAD: THE 
FINAL JUDGEMENT * 


MTV Music Television 
Sony Music Video 49668 


Animated 


1995 


m 


14.98 


24 


17 


8 


DISNEY'S SING ALONG SONGS: 
POCAHONTAS 


Walt Disney Home Video 
Buena Vista Home Video 4814 


Animated 


1995 


m 


1299 


25 


29 


20 


PENTHOUSE: WOMEN IN AND 
OUT OF UNIFORM 


PenttKHjse Video 

WamerVision Entertainment 50787-3 


Various Artists 


1995 


m 


1995 


2S 


33 


16 


TRUE LIES 


FoxVideo 8640 


Arnold Scriwaraenegger 
Jamie Lee Curtrs 


1994 


> 


1998 


27 


NEW^ 


WINNIE THE POOH: FRANKENPOOH 


Walt Disney Home Video 
Buena Vista Home Video 3944 


Animated 


1995 


m 


1499 


21 


23 


13 


MICHAEL JACKSON: VIDEO 
GREATEST HITS-HISTORY 


Epic Music Video 

Sony Music Video 50123 


Michael Jackson 


1995 


m 


19.98 


29 


31 


18 


PLAYBOV'S EROTIC FANTASIES: 
FORBIDDEN LIASONS 


Playtwy Home Video 
Uni Dist. Corp. PBV0780 


Vanous Artists 


1995 


m 


1995 


30 


RE-EKTIir 


THE GRATEFUL DEAD MOVIE 


Monterey Home Video 133-630 


Grateful Dead 


1978 


m 


3995 


31 


28 


10 


8ARAKA 


MPI Home Video 7060 


Various Artists 


1995 


m 


29.98 


32 


•E-Einin 


SCHOOLHOUSE ROCK: GRAMMAR ROCK 


ABC Video 

Paramount Home Video 47021 


Animated 




K» 


1295 


33 


32 


54 


RESERVOIR DOGS 


Live Home Video 68993 


Hanrey Keitel 
Tim Roth 


1992 


R 


1498 


34 


NEW^ 


GRATEFUL DEAD: DEAD AHEAD 


Monterey Home Video 31131 


Grateful Dead 


1990 


ltd 


2495 


35 


K-am 


PLAYBOY: 1994 PLAYMATE 
OF THE YEAR 


Ptaytjoy Home Video 
Uni Dist. Corp. PBV0753 


Jenny McOrthy 


1994 


m 


19.95 


36 


23 


2 


FREDDIE THE FROG 


MCA/Universal Home Video 
Uni Dist. C;;p 82368 


Animated 


1995 


c 


19.98 


37 


38 


10 


THE JERKY BOYS: DONT HANG UP 


MTV Music Television 
S3-> Music Video 49682 


The Jerky Boys 


1995 


NR 


14.98 


38 


40 


5 


SCHOOLHOUSE ROCK: AMERICA ROCK 


ABC Video 

Paramount Home Video 47022 


Animated 


1995 


m 


1295 


39 


NEW^ 


DORF GOES nSHING 


Victory 9395 


Tim Conway 


1995 


m 


19.95 


40 


36 


8 


LITTLE RASCALS COLL.; VOL. 13 


Cabin Fever Entertainment 134 


The Little Rascals 


1995 


NR 


14.95 



• RIAA gotd cert- for sales o( 50.000 units or $1 million m sales at suggested retail. ARIAA platinum ced tor sales of 100.000 units or S2 miilion in sales at suggested 
retail. ^ ITA gM certification for a mmimuTn of 125.000 units or a cJollar volume of S9 million at retail for theatncally released programs, or of at least 25.000 units and SI 
millton at suggested retail For nontheatrKal titles. ITA platinum certification for a mioimum sale ol 250.000 units or a dollar volume of S18 million at retail for theatrical^ 
re*eased pnigrams. and of at teast, 50,000 unrts and $2 million at suggested retail tor nontrwalnca) titles t 1995, BilltJoanl'BPI Communications 
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Selling Series: From Magic School Buses To Happy Haunts 



ViSlON-ARY: KidVision's busy 
fourth-quarter release slate is being 
spurred along by sweepstakes, in-store 
appearances, and cross-promotions. To 
wit 

On Sept. 16, a national promotion 
involving KidVision's superlative series 
"Scholastic's The Magic School Bus" 
kicked off at Bloomingdale's in New- 
York. Costumed characters from the 
Magic School Bus and its science 
teacher driver, Ms. Frizzle (who's 
voiced by Lily Tomlin on the animated 
PBS series), appeare<l. Also on hand 
was a "Magic School Bus Boutique" 
featuring a variety of licensed mer- 
chandise, including KidVision's six vid- 
eos. Se%'en hundred fans receKed tick- 
ets to a premiere screening of the 
series' second-season kickoff episode, 
"Scholastic's The Magic School Bus 
Blows Its Top." The promotion is con- 
tinuing at all Bloomingdale's .stores 
across the country. Recently, in con- 
junction with Family Life magazine, 
KidVision concluded a "Magic School 
Bus" sweepstakes that sent the win- 
ning child (chosen from more than 
3^00) on a trip for two to a VS. space 
camp. 

The new toddler/preschool series 
"Baby Goes . . ." Ls involved in a cross- 
promotion with Atlantic Classics' Erato 
Records. Inaugural volumes "Songs To 
Take Along" and "Songs For The Sea- 
son" are being highlighted in press and 



sales materials distributed by Erato to 
a target audience of 2,7(X) day-care fa- 
cilities. In turn, the "Baby Goes . . ." 
videos will include a trailer ad\'ertising 
Erato's children's album "Baby Dance: 
A Toddler's Jump On The Classics." 

Other new KidVision releases in- 
clude its "Thinking Kids" series, which 
according to a company representative 
is "designed to satisfy- children's in.sati- 
able curiosity about the interesting 
things they encounter on a regular ba- 
sis." First two titles are "Making 
Money" (a visit to the national mint) 
and "Making Candy" (a trip to a choco- 
late factorj ). The series is hosted by 
Dave Hood, also host of KidVLsion's 
popular "Real Wheels" series, along 
with parrot and chimpanzee sidekicks. 

HoLIDAZE: Buena Vista Home 
Video has gotten in the spirit of 
Halloween with its 14-title "Disney's 
House Of Happy Haunts Halloween 
Collection." 

It includes four new titles: 'Winnie 
The Pooh: Frankenpooh," "Al\in And 
The Chipmunks: Trick Or Treason," 
"Alvin And The Chipmunks: Robo- 
munk," and the director's cut of "At- 
tack Of The Killer Tomatoes." Other ti- 
tles include "Hocus-Pocu.s" and "Tim 
Burton's The Nightmare Before 
Christmas," Consumers can receive a 
rebate of up to $2 on any Halloween 
candy package with purchase of any 
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ESSENTIAL REFERENCE GUIDES 

1. International Buyer's Guide: The worldwide music & video business- 
to-business directory jam-pacl<ed with record & video co's. music publishers, 
distributors & more. SI 09 

2. IntenurtKmal Talent & Touring Directory: The source for U.S. & 
International talent, bool<ing agencies, facilities, services & products. $95 

3. Record Retailing Directory: Detailed iriformaton on thousands of 
independent music stores & chain operations across the USA. $135 

4. Intematlonal Tape/Disc Directory: All the info on protes.sional services 
& supplies for the audio video tape/disc industry S50 

5. Nashville 61 5/Country Music Sourcebook: The most 
comprehensive resource of business-to-business listings for the Nashville 
regi on & c ountry music genre. $50 

6. C2IS^The Power Book Fall 1995 Edition & Spring 1996 
EdHlon: The ultimate guide to radio and record promotion. Lists Radio 
Statnns (Country, Rock, R&B, Top 40). Record Companies. Radio 
Syndicators and Top 100 Arbitron Markets. $75 each. 
(Fall and Spring $119 — order S:iiiiig*c'irioii now & save moreihan 40^':. — mails In Marcti'96) 

7. International Latin Music Buyer's Guide: The essential tool for 
finding business contacts in the latin music marketplace. $60 

8. ».-f J n :»lntemational RecortMng Equipment ft Studio 
Directory: All the facts on professional recording equipment, studios & 
equipment usage. %ei8 $40 

Mail in this ad wKh check or money order or call today! 
For fast service call: 1-B0O-223-7524 or 1-800-344-7119. 
In NY call (212) 536-5174. In NJ call (908) 363-4156. 
Billboard Directories, P.O. Box 2016, Lakewood, NJ 08701 
Please add S5 per directory for shipping ($12 for international orders}.Add applicable 

L sales tax in NY. NJ. CA. TN, MA, IL, PA & DC. Orders payable in U.S. funds only. m 
All sales are final. BDZZ3095 I 



f ^ Play 



by Moira McCormick 

"Happy Haunts" title, through Nov. 'SO- 
Jingle bells-wise, Walt Disney Home 
Video Ls set to release its "Home For 
The Holidays Video Shop" on Oct 4. 
The 12-title collection includes three 
new ones: "Spot's Magical Christmas," 
"Muppet Family Christmas," and 
"Alvin And The Chipmunks: A Chip- 
munk Celebration." A 6-foot ginger- 
bread house display features an array 
of Disney characters; a S3 consumer re- 
bate program involves purchasing a 
pair of two eligible DLsney holiday vid- 
eos. A national TV ad campaign runs 
from late November through mid-De- 
cember. 

ABC Video's own five-title "Holiday 
Classics Collection" includes an ani- 
mated "The Velveteen Rabbit" and "A 
Christmas Carol." as well as the IK'e ac- 
tion "Young Pioneers Christmas," aU 
now available. MCA/Universal will re- 
lease the Angela Lansbur>'-nan*ated 
'The Christmas WiU'h." the latest in 
the award-winning animated series 
"Shelley Duvall's Befltime Stories," on 
Oct lo' And "Waiting For Santa." the 
1990 Barney the Dinosaur title, will be 
rereleased by the Lyons Group for the 
last time Tuesday (26), after which it 
goes on moratorium. 

KiDBITS: The newest Barney title, 
"Riding In Barney's Car," also hits 
stores Tuesday (26) . . . *Tfou Can Fly 



SPEC'S UPS THE ANTE 

(Coiitiiiiteci fntiii fHUfe 69) 

milies through a comfortable, fun envi- 
ronment. "The same families are coming 
back to the Gro\'e store eve»7 weekerel 
for the different entertainment," sa>'s 
Lieff. "We're also doing crossover pro- 
mos in the store, like bringing coffee 
samples to parents in the kids depart- 
ment — we have all the departments 
working together so customers get a 
sample of the whole store." 

The two stores have a similar pricing 
structure with new releases on sale 
from Sll.99-$14.99; some may be 
higher. Cassettes start around $10. 

Lieff acknowledges that some com- 
petitors may have lower CD prices, but 
that those chains can't match Spec's 
.service or department-store atmo.s- 
phere in its superstores. "Our Beach 
store is open until 2 ajn. for the late- 
night crowds," Lieff says. "Our feed- 
back has been immediate and posith'e 
from customers. We have .second- and 
third -generation cu.stomers that shop 
here, now they can all come tt^ther." 

Martin Spector, the 90-year-old 
founder and chairman of Spec's, says 
the chain's philosophy is unchanged. "I 
still wmi this to be customer-oriented," 
he aaj-s, "the way I started the business 
years ago. We put a k>t of everything on 
display, there's great selection and cus- 
tomers get treated like a guest in our 
home." 



A Kite," from Blackboard Entertain- 
ment in San Francisco, includes an in- 
triguing history of kites . . . Behind- 
the-scenes program "The Zoo Crew," 
just out from Big Kids Productions in 
Austin, Te.\as, includes a song by the 
delightful Chicago-based kids' artist 
Joel Frankel . . . Paramount Home 
Video will bow Moonbeam Entertain- 
ment's PG-rated "Magic Island," star- 
ring "Home Improvement's" Zacheiy 
Ty Bryan, on Nov. 14 (order cutoff is 
Oct 24) . . . Walt Disney Home Video 
has moved 1.3 million copies of its 
newest "Sing-Along Songs" video. "Po- 
cahontas: Colors Of The Wind." With 
purchase, consumers can send for a 
free T-shirt featuring the endearing 



raccoon Meeko . . . Family Home En- 
tertainment releases "A Connecticut 
Yankee In King Arthur's Court," a 
modem take on Mark Twain's classic, 
on Oct. 17. 

PolyGram Video's kickoff releases in 
its new series "ReBoot" taken from the 
popular animated ABC-TV show, fea- 
ture free in-pack trading cards ... A 
new "Jay Jay The Jet Plane" title takes 
off Oct. 3 from KidQuest in Dallas; it's 
called "Tracy's Handy Hideout & 
Three Other Stories" ... Dr. Steve 
Butler, "kids' rock'n'roll dentist," has 
released his first home video, "Musical 
Family Fun With Dr. Steve Butler 
Livel," from Sharp Tooth Productions 
in Fort Wajne, Ind. 
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COMPILED FROM A NATIONAL SAMPLE OF 
RETAIL STORE SALES REPORTS 

TITLE 

Label, Distributing L^tiel. Cata "t; Numbftr 


Release 


is 








* * ♦ No. 1 ★ * * 






1 


1 


9 


DISNEY'S SING ALONG SONGS: POCAHONTAS 

Walt Disnoy Honiv VideaBuena Vista Home Video 48H 


1995 


1Z99 


2 


3 


5 


THE SWAN PRINCESS 

Turner Home Entertainment 8021 


1995 


2498 


3 


2 


29 


THE LION KING 

Wall :j sney Home Video/Buena Vista Home Video 2977 


1994 


26 99 


4 


NEW^ 


MORTAL KOMBAT-THE ANIMATED VIDEO 

New Line Home VideoAurner Home Entertainment 4010 


1995 


1498 


5 


NEW^ 


A GOOFY MOVIE 

Wall :; 11. , Home Video/Buena Vista Home Video 4668 


1995 


22.99 


6 


NEW^ 


FREDDIE THE FROG 

MCA/Universal Home Vide<VUni Dist. Corp. 82368 


1995 


19.9! 


7 


5 


3 


THE PEBBLE AND THE PENGUIN 

MGM/UA Home Video/Warner Home Video 505247 


1995 


2298 


t 


4 


37 


DISNEY'S SING ALONG SONGS: CIRCLE OF LIFE 
Walt D ^n^y Home Videa'Bjena Vista Home Video 3491 


1994 


12.99 


9 


9 


5 


BARNEY: MAKING NEW FRIENDS 

Barney Home VideoThe Lyl,■l^ G- jui: 2006 


1995 


14.95 


10 


NEI 


»► 


THE MAGIC SCHOOL BUS: INSIDE THE HAUNTED HOUSE 

Kidvisior.'WaneiVision Entertainment 


1995 


1295 


11 


6 


17 


BEAVIS & BUTT HEAD: THE FINAL JUDGEMENT ♦ 

MTV Music Th'b. M ri,T,..,n, Music Video 49658 


rns 


14-98 


12 


U 


13 


THE ADVENTURES OF BATMAN: THE RIDDLER 

Warnei Home Video 13898 


1995 


995 


13 


U 


103 


ALADDIN 

Wall Disrc y Hoir>e Video/Buena Vista Home Video 1662 


1992 


24.99 


14 


NEW^ 


WINNIE THE POOH: FRANKENPOOH 

V/alt Di^rc-y Hom.e Viaea'Bjeia Vista Home Video 3944 


1995 


14.99 


IS 


10 


5 


SCHOOLHOUSE ROCK: GRAMMAR ROCK 

ABC Video/Paramount Home Video 47021 


1995 


1295 


16 


12 


5 


SCHOOLHOUSE ROCK: AMERICA ROCK 

ABC VideovParamount Home Video 47022 


1995 


1295 


17 


7 


23 


MARY-KATE & ASHLEY: SEA WORLD 

Dualstar Video/WarnerVision Entertainment 30065-3 


1995 


1298 


U 


8 


5 


SCHOOLHOUSE ROCK: MULTIPLICATION ROCK 

ABC Video/Paramount Home Video 47023 


1995 


12,95 


19 


NEW^ 


MARY-KATE t, ASHLEY'S SLEEPOVER PARTY 

Dualstar V itf vV i Entertainment 53307.3 


1995 


1295 


20 


13 


47 


SNOW WHITE AND THE SEVEN DWARFS 

Walt 'J :=ney Home VideD/BL.era Vista Home Video 1514 


1937 


2699 


21 


17 


13 


THE ADVENTURES OF BATMAN: ROBIN 

Warner Home Video 13901 


1995 


995 


22 


18 


13 


THE ADVENTURES OF BATMAN: TWO-FACE 

Warner Home Video 13899 


1995 


995 


23 


16 


23 


MARY-KATE t ASHLEY: MYSTERY CRUISE : 

Dualstar VideonWarnerVision Entertainmenl 30066-3 


1995 


1298 


24 


24 


37 


THE UNO BEFORE TIME II 

MC/VUniversal Home Vider>rUni Dist. Coro 82142 


1994 


1998 


25 


20 


31 


BEAVIS I BUTT-HEAD: THERE GOES THE NEIGHBORHOOD C- 
MTV Music Teievision;5rny Music Video 49616 


1995 


14 98 



♦ ITA gold ceitificatfon for a minimum of 125,000 units or a dollar volume of $9 million at retail 
for theathcally released programs, or of at least 25,000 units and $1 million at suggested retail for 
nonthealrical titles, " ITA platinum certification tor a minimum sale of 250,000 units at a dollar 
volume of $18 millior at retail for theatrically released programs, and of at least, 50,000 units and 
$2 million at suggested retail for nootheatncal titles, t' 1995, BilltJoard/BPI Communications. 
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IPOs FUEL GROWTH OF VIDEO CHAINS 

(Continued from jxige 67) 

quisition outlays — and his numbers 
haven't changed since. The newly 
pubhc companies are the sign of a 
"growing business, rather than a 
consolidating business," Alexander 



says. 

Essentially, the public chains are 
sweeping up smaller retailers that 
would be stymied except as part of 
an organization with deeper pock- 



ets. 

Stock prices have reflected the 
new reality. Beaverton. Ore.-based 
Hollywood Entertainment shares 
doubled after the July 1993 IPO. 



Billboard. 
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Top Special Interest Video Sales 
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TITLE 

PrDKram Supplier, Catjilog Nuinber 


^8 
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1 2 WKS. AGO 1 
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Compiled fron a ealioflal sample ol retail 
stores sales repoits. 

TITLE 

Program Supplier, Catalog Nurnt>cr 


II 


RECREATIONAL SPORTS . 




HEALTH AND FITNESS. 


1 


2 


17 


SHAWN KEMP THE REIGNMAN 

roWideo (CBSTon) 82:9 


I99S 




1 


3 


7 


KATHY SMITH'S NEW YOGA BASICS 

WarnerV.sityi Enler1ai<iment 509 10-3 


19 95 


2 


6 


49 


75 SEASONS: 75 TH ANNIVERSADY OF THE NR* 

PolyC.ram Video 800(,:il 9053 


I99i 




2 


2 


13 


THE GRIND WORKOUT HIP HOP AEROBICS 

Sony Music Video 49659 


1298 


3 


1 


91 


BAD GOLF MADE EASIER 

ABC Video 45003 


I99S 




3 


1 


11 


KAREN VOIGHT: STRONG d SMOOTH MOVES 

ABC Video 44038 


I9.9S 


4 


4 


119 

-A 


MICHAEL JORDAN: AIR TIME 

FoxVideo (CBSfFm) 5770 


1991 




4 


4 


35 


YOUR PERSONAL BEST WITH ELLE MACPHERSON 

Buena Vista Home Video 3851 


1999 


5 


9 


65 


SIR CHARLES 

FonVideo (CBSrt^m) 5992 


I99B 




S 


8 


7 


KATHY SMITH'S NEW YOGA CHALLENGE 

WarnerVision tnlertainiTwnt 5091 1-3 


I99S 


6 


3 


7 


MIKE TYSON: THE INSIDE STORY 

MPI Home Video 7074 


I99S 




6 


12 


3 


DENISE AUSTIN: HIT THE SPOT (ABS) 

Parade Video 183 


99! 


7 


5 


33 


NBA SUPER SLAMS 2 

Foi(Video(CeSlFo>)8198 


149! 




7 


6 


43 


ALI MACGRAW'S YOGA MIND 1. BODY 

Warner Home Video 35826 


1998 


8 


7 


23 


NBA JAM THE MUSIC VIDEOS 

FonVideolCBS'Fox) 4301 


I49S 




8 


7 


75 


YOGA PRACTICE FOR BEGINNERS 

Healing Arts 1088 


19 98 


9 


20 


3 


THE OFFICIAL 1995 NBA FINALS VIDEO 

FoxVideo (CBS/Fox) 8271 


1998 




9 


10 


133 


CINDY CRAWFORD/SHAPE YOUR BODY WORKOUT 

GoodTimes Home Video 7032 


1999 


10 


11 


33 


SHAQUILLE O'NEAL: LARGER THAN UFE 

FoxVideoU:BSK;:M8179 


19 91 




10 


13 


179 


ABS OF STEEL WITH TAMILEE WEBB 

WarnerVision Entertainment 132 


995 


11 


12 


288 


MICHAEL JORDAN: COME FLY WITH ME» 

FoxVHjeo (CBS/Fox) 2173 


19 91 




11 


11 


183 


ABS OF STEEL 2 WITH TAMILEE WEBB 

WamerV sion Entertainment 133 


9-95 


12 


8 


79 


NBA JAM SESSION 

FoxVideo (CBS/Fox) 5559 


1491 




12 


5 


89 


CINDY CRAWFORD/THE NEXT CHAUENGE 

GoodTimes Home Video 05-7100 


1999 


13 


10 


7 


OFFICUVL 1995 NHL STANLEY CUP VIDEO 

Ft)xVldeo(CBS'^ox) 6779 


19 98 




13 


RE-BHIff 


STEP REEBOK; THE POWER WORKOUT 

PolyGrain Video 44008/7673 


199S 


14 


14 


207 


MICHAEL JORDAN'S PLAYGROUND 

FoxVideo (CBVFox) 2858 


199S 




14 


15 


55 


JANE FONDA'S YOGA EXERCISE WORKOUT* 

WarnerVision Entertainment 55021-3 


1998 


15 


13 


51 


WORLD CUP USA: OFFICIAL PREVIEW 

PoijCram Video 8006315733 


14 9i 




15 


NEW^ 


PAULA ABDUL'S GET UP AND DANCE! 

Live Home Video 01 14 


]49! 


16 


17 


37 


NBA REWIND: THE FUNNIEST t FINEST PLAYS 

FoxVideo (CBS/Foxl 8158 


1498 




16 


K-BRIIT 


REEBOK AEROSTEP 

PoiyGram Video 8006330553 


19-96 


17 


18 


19 


THE OFFKIAL 1995 NCAA CHAMPIONSHIP 

FoiVideo(CesVldeo)8217 


1998 




17 


9 


51 


KATHY SMITH'S NEW YOGA 

WarnerVision Entertainment 50570-3 


1995 


18 


NEW^ 


NFL'S GREATEST EVER: VOL. 1 

PolyGram Video 8006353713 


K9S 




18 


RE-OniR 


MEN OF STEEL ABS OF STEEL 

WarnerVision Entertainment 185 


1495 


19 


15 


59 


NBA GUTS t GLORY 
FoxVideo (CBS/Fox) S981 


lt% 




19 


RE-BITin 


FAI CHI: FUNDAMENTALS 

Video Treasures 9652 


149! 


20 


NEW^ 


NFL'S 6IIEA1EST EVER: VOL. 2 

PolyGram Video 8006353733 


14 95 




20 


17 


27 


KATHY SMITH: POWER STEP WORKOUT 

WarnerVision Entertainment 50902-3 


1995 



then split, then doubled and split 
again, allowing management to 
complete three secondary offerings 
that raised more than $200 million 
to fuel new store development. 

Movie Gallery in Dothan. Ala., 
has followed a similar scenario; its 
secondary offering in April pro- 
\ided cash for the purchase of 131 
stores by early summer. It expects 
to raise another $125 million next 
month. "And the funny thing is. the 
video industry is flat," says Alex- 
ander. 

The flatness is in rentals, the turf 
staked out by video specialty 
stores, which have always left the 
more dynamic, lower-margin sell- 
through sector to mass merchants 
and record chains. Rental volume, 
gauged by the number of cassettes 
delivered into stores, has stagnated 
at about 50 million units annually 
since the early *90s. 

However, each cassette can gen- 
erate revenues far beyond its cost. 




^ITA gold certificalion lor sale ol 125,000 units (x a <3oi\af volume of $9 mllli 
8«sted retail for nonirwalncal dtles. O ITA piatinum certification to< ule o( 2b0, 
grams, of 50.000 unrts or S2 million at suggested retail for nontheiatrical titles. 



lion at retail for theatrically released programs, 25,000 units and St million at sug' 
,000 units or a dollar volume ol S18 million at retail for theatrically released pro- 
ie>1995, Billt)oard/BPI Communications- 



the fundament of the business that 
the public chains believe is under- 
exploited. In keeping with the 
times, Alexander says, the chains 
are also eschewing sell-through, 
concentrating instead on carving 
themselves ever bigger slices of a 
stagnant rental business. 

Alexander sees nothing but blue 
skies ahead for the publics, for sev- 
eral reasons. First, contrary to the 
accepted wisdom of several years 
ago, home video is expected to 
thrive for at least another decade, 
while information carriers sweat 
through the construction of the in- 
formation superhighway — still 
without knowing what entertain- 
ment services the consumer will 
buy. 

Second, according to Alexander, 
there are plenty of stores left to 
purchase, and although buyout 
prices are rising, the increased pay- 
ments in stock and cash aren't 
crowding projected cash flow. 
When will the buying stop? "No 



HOLLYWOOD 



entertainment 



time soon." says Alexander. 

Finally, the publics have safe- 
guarded themselves against the ac- 
cu.sation that once plagued Block- 
buster: Its inventory was 
overvalued because cassettes 
weren't being depreciated in ac- 
cordance with accounting rules. 
Blockbuster changed and has set 
"the industry practice" matched by 
these chains, says Alexander, who 
calls their almost identical policies 
"totally reasonable." 

Currently, the biggest difference 
among the four chains is store loca- 
tion. Hollywood Entertainment 
aims, like Blockbuster, at "bigger, 
more urban markets," Alexander 
points out. Its newly built outlets, 
which have more space devoted to 
sell-through, cost approximately 
$400,000. as compared to $225,000 
for the suburban and rural loca- 
tions erected by Video Update, 
based in St. Paul, Minn., and Moov- 
ies, based in Taylors, S.C. 

A Hollywood Entertainment 
store is considered mature when 
annual revenues top $1 million, 
roughly twice the Video Update 
and Moovies benchmarks. 

In a Sept. 8 report, Alexander 
says that Moovies, which went pub- 
lic in August, may have a hard time 
matching the profit margins of 
Movie Gallery and Hollywood En- 
tertainment, which are 21.5% and 
18.6%, respectively. If these mar- 
gins drift much lower, Moovies' 
stock price could follow suit, affect- 
ing future offerings. "The good 
news," writes Alexander, "is that 
most of these issues will be ad- 
dressed by year end" — after six 
months of operating experience. 

He's bullish regarding Moovies 
and video chains in general. 

"In the current environment," 
Alexander believes, "public video 
companies are able to sustain in- 
credible growth rates," despite the 
attention paid to sell-through and 
to the new media. 



Ia must buy for '95! 



Billboard's 1995 Record 
Retailing Directory 

"Outstanding source materiaL.an invaluable tool in 
seeking new opportunities." h. Br^vti. impel Markeiing 

Billboard's 1995 Record Retailing Directory provides the accurate 
information you need to reach record retailers and sell them your 
products and services. 




Relied upon by the entire record and video industry. BillbiMrd's 199.5 Record Rcluiling 
Directory contains over 7.000 listings of rull-linc rectml stores featuring chain stores, 
chain headquarters and independents. 

Packed with comprehensive listings that give you the information you require to reach 
record rctaiiers...ph(ine and fa.\ numbers, store names and addresses, chain ston; planners 
and buyers. Plus the 199.5 RRD packs all this csscniial inloniiaiion into one compact 6 \ 
9 diavtory — so it 's easy to handle and take on the road. 

Industry leaders agree — this source of reliable infonnation is l(X> valuable to be without. 
To order your copy at S1.35 plus $5 shipping and handling (SI2 for international orders) 
rail l-(8nO) .344-71 19. In KY call (212) -5.36..5I74. in NJ call (908) .36.3-4156. Or send 
check to BillboarJ Directories. Dept. BDRD30.35. P.O. Rn\ 2016. 1.;ikc\voinl. NJ 0S70I. 

Get a jump on your competition! Order bulk copies for your entire 
sales staff and marketing team — call us today for special rates! 

l'Ica^^ i.dd apptopriiilv sulc^ lax in NY. NJ. PA. CA. TN. li^A. II.A IXT. Orders puyat^le in U.S. fund\ only- 
All -alt. arc final, BDHB3035 
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POP 



-k THE FABULOUS THUNOERBIRDS 
Roll Of The Dice 

PRODUCER. Danny Korttfimar 
Pihste Mutk 01005«2130 
With a revamped lineup behind him and 
the production and co-iivriting talents of 
Danny Kortthmar as his guide, T-Birds 
co-founder and front man Kim Wilson 
makes an impressive label debut in the 
wake of guitarist Jimmie Vaughan's exit. 
New album features a mixture of well- 
penned, passionately executed rock/blues 
nuggets and such choice covers as Van 
Morrison's "Here Comes The Night" and 
blues staple "Zip A Dee Do Dah." Of the 
originals, the title track and Cigun-spiced 
"Do As I Say" arc among the strongest 
candidates for triple-A and album rock 
spins. An old horse with new blood. 

it SWALES 
What's His Name 

PRODUCER; Gene Holder 
Bar/Nont 61 

After some personnel changes, these 
astute New Jersey rockers return with a 
strong second album of well-wTought 
tunes. Highlights of a catchy set include 
the punchy jangle of "One More Mis- 
take," the slashing changes of "Cross To 
Bear," the infectious groove of "Teach 
You lb Drive," and the enjoyably bleary- 
eyed barroom sag^ of "Night Life" and 
"TWiqueray T^ngo." Also includes an 
intriguing remake of "On Your Side," 
which appeared on the first Swales 
album. 

it THE MINUS 5 
CM Liqutdator 

PRODUCER: Contad Uno 
East Side Diptal 80802 

The Minus 5 is composed, somewhat vex- 
ingly, of four musicians: Ken Stringfellow 
and Jon Auer of the Posies, Peter Buck of 
R.E.M., and leader/songwriter Scott 
McCaughey of the Young ^Yesh Fellows. 
The m^jor plus of the -5 project is its 
catchy alterna-pop and deep penchant for 
aural weirdness, especially the dreamy 
acoustic lilt of "Winter Goes Away," the 
oddball rock groove of "Find A Finger," 
the inscrutable catchiness of "Algerian 
Hook." the loose sing-along ambience of 
"When It Cornea My Way," and the 
poignant, head-on folk-meets-noise of 
"Basing StreeL" 

MICHAEL FEtNSTEIN 

Sinci Th« Hush Martin Soncbook 

PRODOCtR. Mrthael Feinsl&.n 
Hoiwsuch 79314 

Hugh Martin is not a household name as a 
lyricist/composer, but how many wouldn't 
recognize the strains or words of "Have 
Yourself A Merry Little Christmas." "The 
TVolley Song," or "The Boy Next Door"— 
songs he wrote with Ralph Blane for Judy 
Garland's film musical classic "Meet Me 
In St. Louis"? Feinstein. continuing a 
Beries of collaborations with theater/HIm 
writers (others being Burton Lane. Jule 
Styne. and Jerry Herman) leaves the 
keyboards to Martin and handles vocals 
himself, on two songs in duets. Other 
Martin-associated gems here include 
"Pass That Peace Pipe," "Ev'ry Time," 
and "Love." There is even a Martin cre- 
ation published this year, "I Have Some- 
thing Tb Say Tb You," a tender beauty in 
the vein of early Rodgers & Hart. 



SPOTLIGHT 




VARIOUS ARTISTS 

Music From The Miramax Motion Picture Bhw 
In The Face 

EXECUTIVE PRODUCERS^ David Bytne & Yale Eve<« 
Luaka Bop/Wanwr Bros. 45921 
Soundtrack from latest Miramax vehi- 
cle is an ultra-hip, diverse collection of 
new music from the likes of David 
Byrne {in duets with the late Selena 
and Indian star Vijaya Anand), Lou 
Reed, John Lurie. P^ula Cole. Soul 
Coughing, Da Bush Babees, Gegg>' 
1^1, La Casa, and Spe-arhead with Zap 
Mama — plus a recent Astor Piazzolla 
tango. In league with such flawless 
soundtracks as "Until The End Of The 
World" and "Pulp Fiction," album has 
it all: street credibility, sales potential 
across a wide spectrum of formats, 
and — most importantly — great music 
from beginning to end. 



R & B 



P' MAYSA 

PRODUCERS. VafKius 
Blu* Thumb/GRP 70001 

Former female lead singer for U.K. 
acid-jazz collective Incognito delivers 
a flavorful, mostly midtempo set con- 
taining soulful vocal stylings and har- 
monious melodies. The album draws 
its strength from the diversity of 
sounds heard on such tracks as "Can 
We Change The World?," catchy first 
single "What About Our Love?," the 
syncopated "Goodbye Manhattan," 
and the classically arranged ballad 
"Sexy." 



JAZZ 



McCOY TYNER TRIO FEATURING 
MICHAEL BRECKER 
Infinity 

PRODUCER Michael Cuscuna 
GRP/Impulse! 171 

McCoy Tyner, whose fame grew as an 
Impulse! leader and sideman in the '60s, 
returns to the reactivated label for this 
quartet date that joins his rhythm sec- 
tion of Avery Sharpe and Aaron Scott 
with intrepid tenor man Michael Breck- 
er. Highlights of a reinvigorating set 
include the ebullient, shimmering tones 
of "Changes," the funky, flashy swing of 
"Happy Days," and the smooth grooves 
of "Flying High." "Good Morning, 
Heartache" earns loving solo piano 
treatment, and the band also tackles 
Monk's "I Moan You" and Coltrane's 
"Impressions," requiring Brecker to fill 
some rather legendary shoes. 

^ JOSHUA REDMAN QUARTET 

Spirit Of The Moment Live At The Vjllap Van- 

euard 

PRODUCER Matt Pimon 
Warner Bros. 45923 

Those who suspect that young tenor 



SPOTLIGHT 




GEORGE GERSHWIN 
The Piano Rolls, Vd. 2 

PRODUCER MaxWiluu 
Nontsuch 79370 

Last year's first volume of Gershwin 
piano-roll performances, a big left- 
field suct^ess, single-handedly spurred 
new interest in what earlier in this 
century was a center of home enter- 
tainment. Using digital technology, 
pianist/scholar Artis Wodehouse has 
once again assembled a collection of 16 
pop tunes of the day (1916-20), includ- 
ing several by Gershwin himself, 
which sparkle with nostalgia. There is 
always sales magic in the Gershwin 
name, especially with creative assis- 
tance from such fellow songwriters as 
Jerome Kern, Irving Berlin, and — 
sadly forgotten — Con Conrad, Maceo 
Pinkard, and Lewis Silvers. 



titan Joshua Redman's glowing repu- 
tation exceeds his chops will be 
silenced by this double-CD live quar- 
tet date. Recorded at the Vanguard, 
cradle of many an illustrious concert 
album, Redman's best originals 
include the irresistible funk of "Jig- 
A-Jug," the muscular swing of 
"Herbs And Roots," and the smoky, 
downtempo emanations of "Nev- 
erend." He edges over into freedom 
with the rhythmic obstacle course 
"Count Me Out" and Coltranean 
soundscape "Lyric." Standards 
include a playful take on "Just In 
Time" and Rollins classic "St. 
Thomas." rendered with a Sonny-out- 
look solo sax intro. 



AL GREEN 
Greatest Hits 

RCfSSliE PRODUCER. Toin Cjirt*(«W 
Himw Ricllt stuff 30800 
T(Ayo . . . Live 

RflS$lir PRODUCER: Tom Cert«-.am 
HVTht Rifhl StuH 31975 
Thepe Al Green reissues form an inten- 
sive course in the un(lerst»(4?d and irre- 
sistible craft of the '7<>^ soul master. 
Neophj-tcs intrigued by Green's recent 
induction to the Rwk Hall should turn 
to "Greatest Hits," culled from his HI 
Records sides and featuring srjngs that 
made the pop top 40 12 tunes and the 
R&ii lop 10 13 times. Old-time Green 
fans will enjoy the addition nf five new 
tracks (including "Belle") t*i this newly 
expanded l.ViMJngsct that includes 
"Let's Stay Together," "I'm Still In Love 
With You," and "Here I Am (Come And 
Take Me)." More than half of the tunes 
on long sought-after import album 
"Tokyo . . . Li\'e" also appear on "Great- 
est Hits," making it a kind of 197S in- 
concert best -of. which also features a 



SPOTLIGHT 



LA R N E L r E 




LARNELLE HARRIS 
Unbelievable Love 

PRODUCERS Bill Cuomo, Robert WhneJo^f^so^l. 
ana Lan G<m« 
Benson 84418-4195 

For more than two decades, Harris 
has been topping religious music 
charts and touching hearts, and his 
latest finds him at the peak of his 
form. With one of the era's greatest 
and mo6t versatile voices, he seamless- 
ly welds a variety of influences into 
music all his own. FVom the Motown- 
flavored "I Look To You" to quiet-fire 
R&B gem "As Long As The Heart 
Breaks," and from the rock-steady 
"Cross The Line" and "I Look To You" 
to trademark celestial ballads, such as 
"No Wonder" and "He Loved Me With 
A Cross," Harris demonstrates that, 
year after year, he only gets better. 



NEW AGE 



CHRISTOPH FRANKE 
Klenunia 

PflOOUCER: Chfistoph Ftanfce 
Sonk Im^ 8S04 

A member of Tangerine Dream during the 
group's glory years in the 708 and '808, 
Christoph FVwike has taken the pioneer- 
ing trio's space music sound directly into 
the '90s with a dynamic, compelling elec- 
tronic spacescape. The centerpiece is the 
multipart "Scattered Thoughts Of A 
Canyon Flight." It's a riveting, sequencer- 
propelled bungee jump into infinity. Roar- 
ing techno-influenced rhythms morph into 
floating atmospheres and inventive, 
careening samples. Named for a Dutch 
electronic music festival, "KJemania" was 



cover of the Bee (iee&^ "Tiow Can You 
Mend A Broken Heart?" 

VARIOUS ARTISTS 

Secret Museum Of Mankind Volumes 1 & 2 

SERIES EDITOR Pat Cwte 
YazcKbShuwhie 7004<700S 
TliL'; fastinaling, Mjparatcly pack:me(l 
two-part compilation of international 
recordingc b> an ai^hival trip to the rrjot^; 
of present-day world music, Culled from 
788 recorded between 1JG5 and UHS, 
"Secret Museimi" ffffers a rare ix*k into 
a musical hurtnrj' that, in many cases, has 
already been swept away by this rapkily 
changing centur>'. While some pieces are 
religiously Utsed, most are folk themes 
that wurid music fiins will ivcognize as 
emhrj'onic versions of popular interna- 
tional styles- Played on an astounrling 
array of indigenous instruments, the 
sources of this mu-skiil league of nations 
are as far-flung as Romania, Jajtan. 
Jamaica, Stiuth Africa, Morocco, 'Hihiti. 
and many others. 



originally a limited edition, but has now- 
been given wider release. Contact: 213- 
650-1000. 



LATIN 



p- ABRIENOO PUERTAS 

PROOtJCERS: Emilw Estefan Jr.. Kine Santander 
EpK/SofYy 67284 

Uplifting, holiday-laced album sports an 
appetizing potpourri of Afi"o-Caribbean 
grooves anchored by Colombian vallenato 
and cumbia rhythms. Jubilant title track 
is bound for the top 10 of Hot Latin 
TVackfl, but album's indisputable smash is 
charming seasonal ballad "Mas Alia." 

P FORAJIDO 

Lo Que Siento Por Ti 

PRODUCER none listed 
Rodven3194 

With its clean good looks, angeUc har- 
monies, and emotive romantic paeans, this 
upstart ballad/cumbia group fh>m Mexico 
seems poised to break in a big way. Hit 
singles are in abundance, be they spirited 
cumbias ("Ay Amor," "Nadie Es Perfecto") 
or misty-eyed laments ("Y Te Perdf," "Do8 
Corazones"). 



COUNTRY 



THE CACTUS BROTHERS 
24 Hn., 7 Days A Vktk 

PRODUCER: Rattdy Scftiggs 
CipttDi NMhville 324«7 

This is as close as these wild and crazy 
guys will ever come to making a radio 
album, and it mostly works well. The 
album is an eclectic mix of varied but good 
songs, from "Highway Patrol" to the 
Lucinda WillianWBetty Elders composi- 
tion "He Never Got Enough Love." Lead 
singer Paul Kirby co-writes with some 
interesting people: Danny T^te, Gary 
Scruggs, and Randy Scruggs, to name 
three. The result; not a ditty here, and 
great musicianship to boot. 



CONTEMPORARY CHRISTIAN 



^PETRA 

No Doubt 

PRODUCERS: John 4 Dino Elefarle. Be* Hartman 
Word 67302 

This veteran band of Christian rockers 
just gets better. Principal songwriter and 
founding member Bob Hartman says the 
group took its time on this album, and it 
shows. Petra's signature sound is intact 
for longtime devotees, but there are a few 
new twists that should garner new fans as 
well. Lead vocalist John Schlitt delivers 
each tune ^^ith passion and panache. 
Among the album's best cuts are "No 
Doubt," "Right Place." "Heart Of A Hero" 
and "For All You're Worth." 



CLASSICAL 



P MONTEVERDI: ORFEO 

Jeffrey Thomas, Dana Hanchard, Jennifer Lane, 

Paul Shipper, others; Artek, Gwendolyn Toth, 

director 

PRODUCER. DongsoK Shin 
Lyiichonl Carty Musk Series 9002 (two CDs) 
A luminous account of this magical opera 
in its first American recording. Tbth's fine 
period-instrument ensemble lets the 
music dance and breathe, yet her expan- 
sive, almost Romantic conception of the 
piece sacrifices no emotional detail. Sue 
singers share all 16 name parts and serve 
as the chorus. Tbnor ,jGffrGy Thomas 
inhabits the central role; mezzo-soprano 
Jennifer Lane is especially touching as the 
Messenger and Hope. The resonance of 
the church where it was recorded meshes 
beautifully with Toth's open, flexible 
sound. 



VITAL REISSUES 



B I m imiQ ■ SPOTLIGHT: Reteases deemed by the review editors to deserve special attention on the basis ol nxjsical merit and Billboard chart potential. VITAL REtSSUES: RereJeased aiburrts of special artistic, archival, and conimeicial interest, and outslanding collectxxis o( 
HUDUIVIvb works by one or more artists. PICKS (►): Newrefeasespredicted to hrt the lop half olthechart in thecorresporxiirig format, CRITICS CHOICES {*>i Newreleases.regardlessof chart potential, highly recomnienOed because o( their mireical ment MUSIC TO MY 
EARS (J3): New naleases deemed Picks wh«ch were featured in the "Music To My Ears* column as beng among ttwrriostsfgnificantTECofds of All albums commeraalV available in the U.S. are eligible. Scrxl rwew copies to Pad Wma. Billboard, 1615 

Broadway. New York. N Y. 10036 Send R&B albums to J.R. ReynokH, Billboard. 5055 Wilshire Blvd., LcsAngeles, OA 90036. Send country albums to ChetRvpo. Billtxiard, 49 Musk Square W . Nashville, TN 37203. Send Latin albums to John Lmnert, 1B14 Fem Valley Road. 
Louisville. KY 402 19. Other contnbutors: Marilyn GillentLA ); Havelock Nelson (rap^.Y): InrLkhtmanfBioadwayyiiabaret/T^.Y); Hekll Wateson(dassK:al/N.Y.); Drm Wheeler (ja2z;^.Y);0eterah Evans Pte 
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1 POP 1 



^ MEAT LOAF I'd Ue For You (And That's The 
Truth) (4:21) 

PRODUCER: Ron Nevison 
WRITER 0, WiTOi 
PUBLISHER: Rutwngs. ASCAP 
MCA 3548 (c/0 Uni) (cassette single) 

Meat Loaf previews his imminent opus. 
"Escape From Hell {Welcome To The 
Neighborhood)," with a wildly dramatic 
rock ballad that seems to pick up where 
"Fd Do Anything For You (But I Won't 
Do That)" left off. Loafs faux-operatic 
style is matched by appropriately grand 
piano lines and soaring choir backing 
vocals. The sprawling, six-mlnute-plus 
album version has been deftly pruned 
down to a manageable time — not that 
anything would stop pop programmers 
from instantly jumping on this future 
smash. 

>■ SALT-N-PEPA AintNtrth^'ButASheTWni 

IA27) 

PRODUCER Cheryl "Satf ' James 
WRITER C Jarws 
PUBLISHER Bed 01 Nxis, ASCAP 
REMIXERi Hurtjy 'tuvOiig" Amt 
London 7041 tcassette singtel 

The lead single fi-om the all-female 
compilation of the same name is a 
wickedly infectious, revolutionary jiop/ 
hip-hop anthem that ouUines the various 
strengths and trials of womanhood. The 
act's rhymes are reliably clever and as 
confrontational as the track's hard-edged 
percussion — which is framed by air- 
punching gang-chant£ at the chonis. 
Politically right-on jam is ripe for picking 
at a slew of radio formats. Jam on it. 

^ SIMPLY RED Faircround (no timing listed) 

PRODUCERS Mick Muckn»ll, StewM Levine 
WRITER M. Hucknall 
PUBUSME.RS. CM^ What 

REUIXERS: Rollo. Sister Bliss. Cziz Hall, Steve Christian, 
JotMi Graham. SouisAxii & KaHin 
EaitWtst 9360 (c/0 Elcktrs) (cassene single) 

SingerAunesroith Mick Hucknall and 
cohorts preview their forthcoming album, 
"Life," with an expectedly romantic soul 
tune. Fueled by his now instantly familiar 
voice, the track combines old-school 
warmth with street-smart percussion that 
is largely derived from samples of "Give 
It Up" by the Goodmen. At the core are 
wonderfully soothing lyrics and a melody 
that permanently sticks to the brain upon 
impact. A fine choice for programmers at 
top 40, AC, R&B, and even dance formats. 

^ REAL McCOY Automatic Lover (Call For Love) 

(3i7i 

PRODUCERS J Wind, QuKrhmix, 0-Jay. the Bc^man 
Brothere 

WRITERS J Wind. Qui(*mi«. 0 Jcglltza 
PUBLISHER. Maximum Songt 
REMIXERS: Lenny BeftoUo. the Serman Brathen 
ArMa 2876 (cA> BMG) (cassette single) 

Look for this Etiro-NRG trio to once 
again steamroll toward the upper regions 
of the Hot 100 with this catchy dance/pop 
ditty. The formula is solidly in place: 
Throaty Romeo-style male rapping is 
balanced by charming female vamping 
during the chorus and underscored with 
frenetic, butt-shaking beats. The hook is 
as sticky as they come, and a handful of 
trend-conscious remixes are included to 
keep the track fresh and accessible to a 
widespread audience. A no-brainer hit. 

JAMIEWALTERS Peded Wof1d(4:lS) 

PRODUCER Steve Tyrell 

WRITERS: S TyTBll. K Savigar. S Tyrid 

PUBLISHERS TyrelVtiMI-BlackiTOod. BMI: Kevin SaviEir/ 

Almo, ASCAP 

Atlantic 6447 (cauetTe sn^e) 
"Beverly Hills 90210" teen heartthrob 
follows "Why" with a brooding power 
ballad that makes the most of his breathy, 
romantic vocal style. Producer Steve 
TjTeU's nicely textured arrangement is 
highlighted by a careful blend of rock-ish 
guitars and melancholy piano lines. The 



result is a wistful single that's downright 
irresistible. 

TEARS FOR FEARS God's Mistikc (3 47) 

PRODUCERS; Tim Palme-. Roland OrzatMl. Alan Grtffiths 
WRITERS R Orzatjal. A Gf^iltis 
PUBLISHERSr EMI-VifgifVChrysalis, ASCAP 
Epic 72S3 (C/0 Sony) (cas»Re single) 

Roland Orzabal brings his venerable 
modem pop outfit and its new album, 
"Raoul And The Kings Of Spain," to Epic, 
previewing the project with this familixu-- 
sounding pop tune. Orzabal'g typically 
introspective, intelligent lyrics are 
sharply modeled to fit the song's concise, 
contagious melody, which flourishes into a 
chorus that should prove appetizing to 
both top 40 and rock radio tastemakers. 

THESHAMEN DettinationEschalDnino timing i>sted) 

PRODUCERS: TheShamen 
WRITERS: CGA. R West 

PUBLISHERS Warner.Cfwppegi, PRS. WB. ASCAP 
REMIXERS the Bealmasters. the Basement Boys 
One Uttte IndtMtfEpic 7307 ic/o Sony) (CD lingle) 

Pop radio's ongoing interest in Euro- 
NRG dance music bodes well for the 
future of this melodic twirler, which far 
surpasses its competition in production 
qu^ty and song structure. Also, the fiuffy 
musical context is countered with soulful 
male vocals that help this song stand out 
from the pack. Club DJs have already 
embraced this single, which comes in the 
requisite variety of remix personalities. Of 
them, the Beatmasters' Tight mix would 
sound best over radio airwaves. 
Programmers should jump on it ASAP. 



R&B 



'A' 5TEVIEWK)NDER Treat MyseN (4:09) 

PRODUCER Stevie Woo<Je» 

WRITERS; S, Wonaer, S Andrews 

PUBLISHERS: SteveUnd Morris. ASCAP; Mor-LDvaDull. 

BMl 

MeMwn 1363 (c/o PGD} (cassene single) 

Latest shot ft^m "Conversation Peace" is 
more thoughtful fare fiTjm Wonder's ever- 
fertile, optimistic mind. His voice remains 
an earnest, smooth musical tool, and it 
sounds quite comfortable within this 
track's setting of hip-hop-fashioned 
grooves and hghtly jazzy keyboards. 
Although mature minds will be among the 
first to embrace this gem, it's certainly 
accessible to kids who could do with a little 
education about an artist whom such 
current faves as Babyface clearly grew up 
listening to. 

aUBNOUVEAU L«tnG0(4 30) 

PRODUCER: Tony Dofat 

WRITERS: T. Dotal. V. Watson, J, King, W Phillips. E 
Velasquez 

PUBLISHERS: Tony DofafWamBf TamertanttverwlyrV 
Jay King IV/Musk OI The Year, BMl; Blanish, ASCAP 
Rip-It 6004 (CD tingle) 

Vocal group that once scored a 
multiformat hit with "Lean On Me," 
among several others, returns with an 
appealing funk shufner that cashes in on 
its stylish phrasing. Producer Tony Dofat 
supports the song with a sleek groove that 
is reminiscent classic Chic fare — but with 
enough "908 jeep urgency to fly with 
young listeners of R&B, pop, and 
crossover radio. Contact; 407-898-2009. 



COUNTRY 



^ GEORGE STRAIT Check Yet Or Not (3 20) 

PRODUCERS: George Strait, Tony Brawn 
WRITERS: D,A_ Wells, D M Oglesby 
PUBLISHERS John Juan. BMl; Victoria Kay. ASCAP 
MCA SS127 [c/D Uni) (7-inch singte) 

From George Strait's forthcoming boxed 



N E W & N O 

3T AnytMni '3 ss) 

PRODUCERS 3T 

WRITTHS; T Jackiwi. T jBcl<ion. T. Jacloon 
PUBLISHER To The Tee. BMl 
rtEMlXERS Qetata B . Mart: C. Rooney 
MJJ/550 Music 7063 l(M Sony) (cassette single) 

C^iiikl this be the start of a '90B-era 
Jackson 5? The three adolescent sons of 
Tito Jackson make a comincing bid to 
coT^jure up a similar magic uitli this 
debut release, a sn'eet and harmonious 



retrospective, this is yet another winner 
from country music's most consistent hit 
maker. Strait delivers this ode to a lover 
with his usual warmth and charm, as well 
as with an upbeat melody tailor-made for 
country radio. This cut sits comfortably 
alongside all the classics in the Strait 
collection and looks sure to join their 
ranks as a bonafide hit. 

^ PAM TILLIS Deep Down (3^20) 

PROtXJCER: Pam Tilln 

WRITERS: J Jarrafd. W AWfidge 

PUBLISHERS: Rick HalvWatedown/AiaOama BancVWild 

Counlry/Miss Blyss. ASCAP 

Artita 2S78 (c/o BMGl (7-inch single) 

The first cut from Tiilis' upcoming self- 
produced album is a well-written, 
beautifully performed tune that shows 
why Tillis is the Country Music Assn.'s 
reigning female vocalist. She delivers the 
lyric with passion and conviction riding 
along on the driving melody. The track is 
full and inventive, but never too busy. 
Another fine outing from one of country's 
finest female voices. 

^ JEFF CARSON The Car i3 31) 

PRODUCER: Chuck Howard 

WRITERS: CM. SfyiHp, G. Heyde 

PUBLISHERS: Diamond Stonn/EMI-TDWeniCMI- 

Blackwood, BMl 

MCG Curt) 1171 (7-inch single) 

Carson went to No. 1 with his previous 
release, "Not On Your Love," and this one 
will very hkely follow its predecessor to 
the top of Billboard's Hot Country Singles 
& Tracks chart. This is quite simply one 
of the most powerfully mo\ing songs 
released this year — we are talking tears 
here. Carson has a warm, affecting voice, 
and he deUvers this tender ballad about a 
father and son's relationship uith 
heartfelt emotion. One of the best country 
songs this year. Carson's star continues to 
rise. 

BOBBIE CRYNER I Just Can't Stand To Be Happy 

(3 381 

PRODUCERS: Barry Bertett, Tony Biown 
WRITER: H, Prestwood 

PUBLISHER: Careen BMO^i^h Presiwood. BMl 
MCA 55099 (c/o Uni) (7->nch Single) 

Lightning did not strike for Cryner in the 
past, but it's just a matter of time before 
it happens for this unique vocal stylist As 
a matter of fact, it could happen with this 
single. It has all the earmarks of a hit — 
outstanding vocal and innovative 
production wrapped around a Hugh 
Prestwood song. It doesn't get any better 
than this. 

BRETT JAMES K I CouU See Low (3:02) 

PRODLJCER Steve Bogard 

WRITERS: S Bogin). B JatT>es 

PUBLISHERS Warmer TamerlanerRancho Sdita/ 

LongitudWAugust WindHCoyoie Moon/Bratl James, BMl 

Caraar 2869 ( 7 irKh sir^le) 

A strong song and solid performance 
make James' second Career single a 
contender for countrj' radio airplay. The 
production has just the right amount of 
drama and tension, and James' voice 
carries the lyric well without seeming over 
the top. 

TERRY MIKE JEFFREY His Latest Flame iz s)) 

PRODUCERS. Terry W:Ke Jett-ey. George Cumbee 
WRITERS' D Pomi.s, M. Shuma 
PUBLISHER: Elvis Presley 
Shadow 001 (7 inch single) 

Jeffrey brings new life to this '60s classic. 
The production is crisp, the musicianship 
is sharp, and Jeffrey's vocal is packed with 
spark and personality. This is the title cut 
and first single from Jeffrey's impressive 
independent album. A former regular on 



TEWORTHY 

R&B groove ballad. Tar> ll, T.J.. and T^ 
JacksOTi exude c^insiderable chemistrj' 
and charisma to gu with their 
respectable \"oeal skills. A pair of well- 
Btructured remixes is equipped to suit 
the needs of top 40 and R&B radio 
formats, with the smoldering Cool Out 
version featuring savvy use of samples 
from Bobby Caldwell's "^Vhat You Won't 
Do For Love." A smaali in the offing. 



TNN's "Music City TonighC Jeffi-ey 
displays a penchant for soUd songs and an 
immensely likable voice. Definitely 
desen'es a listen. 



DANCE 



>• BLONDIE Union CHy Blue (873! 

PRODUCER MikeChapma*! 
WRITERS: D. Harry. N, Harrison 

PUBLISHERS CnfyuliVMonster Island, ASCAP^ Chrysalis 
Sonp. BMl 

REMIXERS: Virwiy VCfo. D<9cly, 0PM, Bu^ Queen 
ChiytaHt/EMI 56474 (c^ Cema) (CD Kngle) 

The defunct new wave band's "Remixed 
Remade Remodeled" set gets imother 
boost from this updating of a song first 
heard on the album "Eat To The Beat" 
The Phil Spector-esque industrial pop 
sound of the original is largely forsaken 
for aggressive state-of-the-floors grooves 
that complement Deborah Harry's 
performance. The CD features a live 
recording of the band covering Donna 
Summer's "I Feel Love." 

if PEPPER MASHAY Somethinf To Fed |9 16) 

PRODUCER Tony Moran 

WRITER: J McOatn 

PUBLISHER FrecMe Bandit, BMl 

REMIXERS: Tony Moran, Pete Arden. Guxto OiOflo. Tom 

Moulton 

G-Zon* 110012 IcAi Gee Street) (12 incn single) 

Pepper Mashay conjures up images of 
First Choice diva Rochelle Flemming on 
this delightfiilly retro popvTiouse twirler. 
As a songwriter, Mashay has quite a way 
with hooks, and Tony Moran drives the 
point home with production that fleshes 
out her ideas with Wbrant keyboards and 
fiiendly backing vocals. A single that 
deserves to rise from the confines of 
clubland and find a home at crossover 
radio. 



c 



^ LINDA RONSTAOT A Dream Is A Wish Your 
Heart Makes (no iiming i-sied) 

PRODUCERS Allen Sides, D»>d Pack 

WRITERS: M. David, A. Hoffman. J. Lnrirtgston, D. Pack 

PUBLISHER: Watt Disney. ASCAP 

Wart Dhnay 22600 ICD single) 

Ronstadt's distincti\'e st^irano voice is 
utilized to ^orious effect on this tune from 
Walt DLsney's soundtrack to "Cinderella." 
Activity surrounding the home video release 
of the animated film classic prwnises to 
unlock countless doors at AC and pop radio 
for this sweetly orchestrated recording. In 
fact, expect to be hearing this well into the 
holiday season. 

-A* DUSTY SPRINGFIELD Rs(IAmy(4:i2> 

PRCM)UCER: Tom Sftapiro 
WRITERS: W Jennmcs. M LeDov 
PUBLISHERS. MPH TooBlue Sky R<le(;1rv«g, BMl 
Cahmbia 7334 (c/o Sony) ICD prom) 

Springfield's current album. "A Very Fine 
Love," deserves far more attention than it 
has received up to this point The gospel- 
spiced pop ballad could change all that, 
thanks largely to the empathy that the 
singer brings to its philosophical 
observations. Afler all these yearv, 
Springfield continues to be a peeriess 
vocalist whose work should never be less 
than heralded in the muck-filled world of 
AC radio. Get with it. folks! 



ROCK TRACKS 



^ BLUR Country House (3:57) 

PRODUCER: Stephen Street 
WRITERS- Albam, COKOn, ,Jaines. Rownlree 
PUBLISHER: Music Corporation Of America. BMl 
FoeO/Vktn 11023 Ic/o Cema) (CD single) 

On this preview of "The Great Escape," 
Blur's first record under the Virgin 
umbrella, the U.K. alterna-rock outfit has 
clearly not lost its creative vlsioti or edge. 
Surly vocals and clever IjTica form a 
guilty pop pleasure with substance, style, 
and an abundance of attitude. Modern 
rock radio programmers should move in 
immediately before this single draws 
rightful praise from popsters. 

if SPAIN UntitM #1 o 38) 

PRODUCERS, Homit) Kernef, JosH Haden 
WRITER. J. Haden 
PUBLISHER Angel Heurtet>ise 
Rasttets 77 (CO -iinpt) 

This absorbing track uses somber, slow- 



mo\ing melodies to suck in the listener. 
There is no escaping its hypnotic hook, 
which casually caresses the ear with a 
gentle vocal delivery and simple acoustic 
guitar-created song structure. Worth a 

visit. 

VAN MORRISON Peifect Frt (4 33) 

PRODUCER: Van Morrison 
WRITER: V, Morrison 

PUBLISHERS: Euler^gs Of PolyGfam, BMl 
Polydar 779 (CD p»omo) 

Van Morrison delivers another winner 
that should fit perfectly into the album 
rock format. Playful harmonies merge 
uith snazzy horns, melodic harmonica, 
and a loose vocal arrangement From the 
album "Days Like This." 

DEFTONES 7 Words (3 43) 

PRODUCERS: Terry DMe. Deftonei 

WRITERS: Mofcno. Carpenter. Cunningham, Clwtg 

PUeuSHER: not lUed 

MMtrick 7772 (c/o Wanter Bn» ) (CD pronw) 

Radio may not want to touch some of the 
"seven words" heard in this undeniably 
angry song — which include all the words 
your mother taught you to avoid. For 
some strange reason, the "clean album" 
version contains as many expletives as the 
album mix. For those who prefer their 
rock on the foul-mouthed side, the 
Deftones deUver. The band's solid style 
crosses the rawness of the Red Hot Chili 
Peppers with the cheeky vocal of British 
poppers EMF. From the album 
"Adrenaline." 

URGEOVERKIU The Break (3 25) 

PRODUCER: not listed 
WRITER: r>ot listed 
PUeuSHER: not listed 
Gaffan 47S0 (c/o Uni) (CD single) 

Urge Overkill returns with an antsy retro- 
rocker that will satisfy both modem and 
album rock programmers. Quick guitar 
rock riffs race over a nervous vocal and 
catchy chorus. This is the first peek into 
the group's new album. "Exit The 
Dragon." 

THENIXONS Happy Sof« (Make It Rain) (4:03) 

PRODUCERS: Mark Dodson, The Nuans 

WRITERS: J Humphrey. J. Davis. R Bnuks, 2. Makiy 

PUBLISHER not listed 

MCA 3535 (C/0 Uni) ICD single) 

The song title may promise happy tidings, 
but the lyrics reveal a more diverse range 
of emotions. Erratic vocals tiptoe between 
a jaded and elated delivery, while an 
accompanjing harmonic hook will induce 
involuntary humming. From the albimi 
"Foma." 

G. LOVE & SPECIAL SAUCE Kiss And Ttll (3:14) 

PRODUCERS. Jim Drtkiwon. SfMclal S*JCe 
WRITER G Love 

PUBLISHER: Chcken Platters, BMl 
EfNC 7263 (c/o Sony) (CD promo) 

Grass-roots rock lovers will savor this 
well-seasoned serving of Sauce, which is 
peppered with blues-inspired guitar riffs 
and a raspy rock vocal. Foot-lappin' fun 
fi^m the album "Coast To Coast Motel." 



RAP 



MR. KU Bom Threat (no timir« listed) 

PRODUCER: Kuita 
WRITER: V, Allen 
PUBLISHER: BMl 

D.R.E.W. B.M.K. 297 (casseRe singte) 

Gangsta rap act straddles a laid-back 
rhythm base with hardcore IjTics. Some 
radio stations may shy away from the 
Btreet-tough content, which display's 
plenty of mental anger and glorified 
gunplay, but purists will Ukely dig its 
forceful fiavor upon impact. Contact: 404- 
2»7-4020. 

TASTE THE FUVA Soulism (4:23) 
PRODUCER: M.ke Buckholtz 
WRITER not listed 
PUBLISHER: Burgundy Bros , BMl 
WalStrMtB401 (CD single) 

It is difficult to not take note of a track 
that contains the remarkably memorable 
hook "Stick out your tongue and taste the 
flavor/Savor the flavor and tell a 
neighbor." Well ... it certainly ain't 
Shakespeare, is it? Despite the silly lyrics, 
there are some funky rhythms worth 
exploring here. Have a lick. Contact: P.O. 
Box IWI. Birmingham. Mich. 48012. 



Q|U|%| CCb picks (►) : New releases with the greatest chart potential CRITIC'S CHOICE (*) : New releases, regardless o1 potential chart action, which the reviewer highly recommends tjecause of their musical merit NEW AND NOTEWORTHY: Highligfits 
OIHULCwb new and developing acts worthy o( attention. Cassette, vinyl or CD singles equally appropnate for more than one format are reviewed in tt>e category with the broadest audtertce. All releases availat)le to radio and/or retail in the U,S. are eligible 
lor review Send copies to Larry FHdc. Billboard. 1515 Broactway. New York, N,Y. 1003&. Country singles should be sent to Deborah Evans Price. Billboard, 49 Music Square W., Nashville, Tenn. 37203 C^tributor: Brett Atwood (L A.) 
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Reviews & Previews 



HOME 
VIDEO 



MUSIC 



BLUES SUMMIT CONCERT 
MCA Home Video 

Leave it to B.B. King to amass what 
could only be described as a summit of 
fellow blues and R&B artists in the only 
place such an event could take place 
— Memphis. Inspired by the Grammy- 
winning album of the same name, this 
concert of royalty, which took place 
earlier this year in King's Beale Street 
club, featured a who's who of the blues, 
including Ruth Brown, Robert Cray. 
Buddy Guy. Koko Taylor. Irma 
Thomas, and the late Albert Collins in 
the final filmed performance before his 
death. The video, which premieres this 
month on the A&E Network, 
documents the night of music along 
with brief commentary from King and 
other participants. Although it's been 
said that you can't take it with you. this 
video performance comes darn close. 



CHILDREN'S 



JAY JAY THE JET PLANE; TRACEY'S HANDY 

HIDEOUT 

KidQuest 

3? mtnutti, $12 9b 

The third episode in the preschool- 
primed "Jay Jay" series comprises four 
short tales (in the same vein as the 
"Thomas The Tank Engine" line) 
featuring the curious Jay Jay and his 
hangar-ful of aircraft pals. The 
emphasis is on such positive virtues as 
teamwork, friendship, and self- 
confidence. The production 
techniques — which include bare-bones 
animation set against live-action and 
animated backdrops (also a bow 
to "Thomas" and friends) — are 
mediocre, hut the program's heart is 
clearly in the right place, and the 
characters are delightful. (Contact: 
214-r)03-fi2()0.) 

MUSICAL FAMILY FUN WITH DR. STEVE 
BUTLER 

Sharp Tooth Studio 

53 mmulM, $12 98. 

A 9-5 dentist with a real knack for 
creating smiles. Dr. Butler has been 
churning out children's cntrrtainmrnt 
for several years and reaches another 
high with this latest variety show 
filmed during a live performance. The 
multiple musical numbers here, which 
take their inspiration from bop-along 
pop. jazz, and R&B, touch on lots of 
subjects that are close to the kids' 
hearts, including an ode to the often 
forbidden and mysterious living room 
and a salute to the art of making weird 
faces. Colorful costumes, lots of child 
participation, and an overriding joie de 
vivre render this vi<ieo a big, toothy 
mouthful of fun. (Contact: 800-580- 
2229.) 

RIDING IN BARNEY'S CAR 
The Lyons Group 

30 minutes. $14 95 

If it's a new season, it must be time for 
a new video from Barney and friends. 
This latest program examines the 
joys — and safety rules — of the road 
trip as the purple one and his pals 
buckle up and make their sojourns to a 
restaurant, the library, and some other 
local haunts. As expected, there are 
plenty of sing-songs for children, some 
of them emanating from Barney's car 
radio. The Lyons Group also is 
releasing Barney's evergreen "Waiting 
For Santa" for the last time this 
season — retailers might want to get it 
while they can. 



HEALTH, FITNESS 



THE POWER STEP 
Independent Creative Artists 

54 n.n,i!f^. $19 95 

A relatively obscure name on the fitness 
circuit. Michael Carson, the 1995 captain 
of the American Eco-Chal!enge team, 
provides a no-frills aerobic and body- 
toning regimen that succeeds 
tremendously at working out the body and 
keeping the mind nourished with an 
interesting format and fitness lips. 
Providing a little free advertising for the 
Reebok Step and workout gear along the 
way, Carson leads an intimate onscreen 
class. Following along is a role model for 
beginners, intermediate-level, and fitness 
heavj-weights. respectively. (Contact: S0()- 
310-1266.) 

U COSTA SPA SECRETS: TOTAL BODY RENEWAL 
WamerVision 

40 minutes, $14 95 

For those who have wanted to visit 
Southern California's world-famous La 
Costa Resort and Spa but have yet to 
make the sojourn, this video serves as a 
tempting appetizer. For those who've been 
there, it is a chance to revisit a unique 
experience. Filmed on location at La Costa 
with the spa's own current faculty, the 
program puLs at-home participants on the 
fast track to releasing tension via an 
amalgam of short explorations into yoga, 
nutrition education (including tips on how 
to eat healthy in a fast-food restaurant), 
relaxing baths, and massage and 
aromatherapy. Also available is "Total 
Fitness," a more workout-intensive video. 



DOCUMENTARY 



SUPERSTARS OF ACTION 
ABC Video 

30 minuiw MCh, $9 9b each 

ABC is billing this new series as "big 
names at a small price." and with the 



likes of Sean Connery, Harrison Ford. 
Steve McQueen, Eddie Murray. Paul 
Newman, and Sylvester Stallone to get 
things moving — plus a low price — these 
videos w ill likely blow out of stores as 
classic impulse buys. There is something 
here for action fans of all ages and 
attitudes, as ABC dips back into the 
studio classics to pull out some truly 
memorable footage. The programs then 
put them into context with rare past and 
current interviews with the men who 
made the scenes, so to speak. Future 
episodes will include Tom Cruise, 
Robert De Niro, and Arnold 
Schwarzenegger, among others, 



COMEDY 



ANDREW DICE CUY ft HIS GANG IN THE 
VALENTINE'S DAY MASSACRE 
MPI Home Video 

105 mnutes- $19 98 

He may have cleaned up his act for his 
new CBS sitcom "Bless This House." 
but for fans who prefer the more dicey 
Clay, this comedy special from the good 
old days will ser\'e as a blessing of 
another sort. Selecting as the theme one 
of his favorite targets, the chain- 
smoking, smirk-bearing Clay takes aim 
and fires a barrage of insults and other 
wisecracks at love, romance, and the 
institution of marriage. The 
performance also features a mouthful 
from Dice proteges John Mulrooney and 
Paul Moonoy. For fans who like it down 
and dirty, this one's a winner. For those 
who don't, it's no Dice. 



NFL TURF TALK: 100 GREATEST SOUND BITES 
PolyGram Video 

50 miiules, 519 95 

Any diehard football fan knows there's 
more to the sport than just the visual 



experience on the field. The "sound 
bites" that go along with the sport — 
courtesy of those intense team huddles, 
sideline sidekicks, and especially the pre- 
and post-game locker-room banter — put 
all of the action in stereo. With footage 
from some of the most colorful players 
and coaches, there's plenty of bark for 
the bite here. Also new from PolyGram 
and NFL Films is the "Greatest Ever" 
series, with videos featuring some of 
football's most notable plays, players, 
and games. 



NATURE 



GREAT SOUTH UND: THE MOODS OF 

AUSTRALIA 

Small World Musk Inc. 

53 ftiintites, $24 95 

The same film team that brought viewers 
a whimsical journey to the Great Barrier 
Reef now uncovers flora and fauna of all 
types from around Australia. Backed by 
an exotic instrumental soundtrack that 
features some of Australia's noted 
traditional musicians, the cameras travel 
by land. sea. and air across a continent 
that is literally brimming with natural 
wonders. Packaged with the video is a 
map of Australia that shows highlights 
from eight regions that are visited in the 
program. (Contact: 800-757-2277.1 



ENTER* 
ACTIVE 

EDITED BY MARILYN A GILLEN 



MADELINE AND THE MAGNIFICENT 
PUPPET SHOW 

C'Mtiw Wondu? PC CO-ROM. e«occle<] felail $39.95 

Can you define "synergy"*? The bright, 
young Madeline surely could, in 
multiple languages, and so can Creative 



THE TUBE 



ROCK & ROLL 

Produced by WG8H Boston and the BBC 

Premiers S«p[ 24 an PBS 

First the good news. 

PBS's grand "Kock & Roll" 
presents a loving, lush, and in- 
.sightful look at the first four dec- 
ades of America's rebellious beat. 

With a mix of archival footage 
and contemporary Q&As from 
rock's key sculptors (academic 
talking heads are not invited), the 
10-part. five-night series spares 
little expense in piecing together 
this musical scrapbook. 

An all-star cast — Little Ri- 
chard. Martha Reeves, David 
Bowie, Grandmaster Flash, and 
dozens more — offers fascinating 
first-hand accounts of pop his- 
tory: Berry Gordy Jr., horrified 
at the prospect of Marvin Gaye 
releasing his protest record, 
"What's Going On"; a jolly Jerry 
Garcia sarcastically remembering 
the murderous Altamont festival 
as a "nice afternoon in hell"; Wil- 
son Pickett arriving in Memphis 
and, his first night, writing "In 
The Midnight Hour" with guitar- 
ist Steve Cropper. 

Influences and innovations are 
the themes, as the series traces 
rock's twisting path. 

The bad news is that the overly 
serious "Rock & Roll," which 



rarely has as much fun as the 
topic it chronicles, is shockingly 
selective in the ground it covers. 

How else to describe a mara- 
thon rockumentary that manages 
to avoid any musical discussion of 
Bill Haley '& His Comets, Buddy 
Holly, the Evcrly Brothers, the 
Who, the Kinks, Roy Orbison, 



Rock 
^ &R0II 



Johnny Cash, Bruce Springsteen. 
Credence Clearwater Revival. 
Elton John, U2, the Allman 
Brothers. Lynyrd Skynyrd. Joni 
Mitchell, and R.E.M., just to men- 
tion a few. (Believe it or not, mi- 
nus a look at a handful of New- 



York City Bowery bands, Ameri- 
can rock from 1975 to 1995 is vir- 
tually ignored, dismissed in one 
or two sentences.) 

Yes, "Rock & Roll" deserves 
credit for not simply dashing 
about for 10 hours, frantically re- 
calling every musical fad. (See 
last spring's "History Of 
Rock'n'Roll" by Time Life.) 
Rather, the series smartly opts to 
stop and dwell on some major 
players; to explore their roots, as 
well as their musical and social 
contributions. The problem 
though, arises with the selections 
that are made. 

For instance, in the blues-ab- 
sorbed "Rock & Roll," a Delta- 
loving band such as the Yardbirds 
captures as much screen lime as 
Elvis Presley. Were the Coasters 
really more important than Ste- 
vie Wonder? Motown's choreog- 
rapher more influential than Al 
Green and his music*? (With three 
of the first four episodes devoted 
to black music, some viewers may 
wonder if they've stumbled up(m 
a history of R&B.) 

"Rock & Roll" is superb film- 
making that rarely drags; quite 
an accomplishment for a 10-part 
series. And tackling a topic as 
vast as contemporary music inevi- 
tably leaves holes. But in order 
for the series to qualify as defini- 
tive, its makers need to broaden 
their scope, as well as acknowl- 
edge the importance of current 
events. 

ERIC BOEIILERT 



Wonders, the ABC/EA joint venture 
that launched this delightful new title in 
conjunction with the ABC-TV premiere 
of Madehne's Saturday-morning 
animated show this month. Both new 
projects themselves are based on the 
more-than- half-century-old beloved 
series of illustrated children'.s book.s. 
The CD-ROM story, narrated by actor 
Christopher Plummer and featuring 
voice.*; from the TV cast, follows 
Madeline in her quest to stage a puppet 
show to raise money for a neighbor 
facing eviction. In addition to 
compassion. les.sons learned along the 
way include vocabulary (in English, 
French, and Spanish), spelling, and 
problem-solring. Aimed at youngsters 
ages 5 and up, the title, with its feisty, 
fun lead character, will hold special 
appeal for girls. 



R.A. MONTGOMERrS COMIC CREATOR 
Hears! New Medta and Technolofy 

Separate PCMacintosft CD-ROMs, 
eilimaied reiail t39 95 

Anyone who has ever thrilled over comics 
will swoon for this new CD-ROM, which 
puts the creative power (blam!) right in 
their hands. Users can script a story by 
first choosing among 18 original Super 
Heroes and Super Villains (Including 
Raptor and Sharktooth) and placing 
them in any of 100 different 
backgrounds, ranging from space-age 
citie.s to jungles and ancient lands, while 
adding in any number of oddball props. 
Then write the dialog (lotsa exclamation 
points, please) and place it in text 
bubhles. and you're set. A printout 
feature (in black and white or color) 
allows u.sers to make their own comic 
books, while a built-in Neliicape browser 
(included in the PC version only) lets 
creators post their work on the Internet, 
Sound effects (pow!) add to the appeal of 
a knockout disc that kids will love, and 
parents will covet. 



AUDIO 
BOOKS 

EDITED BV TRUOl MIHER ROSENBIUM 



THE PATH TO POWER 
By Margaret Thatctwr 
Read by the authot 
Harper Audio 

6 hours (abridged), %7t 00 

In this insightful autobiography, the former 
prime minister of (Jreat Britain describes 
her childhcKtd. eariy political career, and 
rise to power in the world of British politics, 
along with her personal and family life and 
her outspoken opinion-s on controversial 
world I'wues. As with most autobiographies, 
thl** one benefits from the author's mi\ 
voice — Thatcher's personality comes 
through strongly in her reading. An 
enlightening look into the forces and 
principles that shaped the "Iron Ladj'." 

DRAGONFIY IN AMBER 
By Diana Gabaidon 
Read by Geraldine James 
BOD Audio 

6 hair^ (abridged). 122 00 

In last year's "Oullander." World War II 
nurse Clare Randall was mystically 
trans[x)rt«l to 1713 Scotland, where she 
found her emotions torn between a 
Scotsman of the ISth centur>' and the 
English husband .•'.he left behind in the 20th. 
In "Dragonfly," (Hare get-; involved in IRth- 
ccntmy political intrigue and danger, and 
faces awkward complications when she 
retum-s to her owti time. Like its 
predecessor, thl*^ second part of the trilogy 
is a magical blend of time travel, well- 
researched historical fictwn. romance, and 
fantasy. Once again, reatler Geraldine 
Jame-s brings each character vividly to life, 
deftly evoking a wide range of emotions, 
personalities, and accents. Music (which is 
rarely u.se<l in audiobooks) adds greatly to 
the atmosphere here. 



HOME VIDEO: All new titles released al sell-through pnces are eligitjlc. Send review copies lo Catherine Apptefeld, 3817 Bng'^lon Court. Alexandria. Va. 22305, ENTER'ACTIVE: Send review copies to Marilyn Giiien. Billboard. 5055 Wilstiire Blvd., Los 
Angeles, Caiif- 90036. BOOKS: Send review copies to Enc Boehlert, Billboard. 1615 Broadway, New York. N Y, 10036. AUDIOBOOKS: Send review copies lo Trudi Miller Rosenblum, Billboard, 1515 Broadway. New York. N Y, 10036. 
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Call Jeff Serrette NY State • 212-536-5174 
Billboard Classified -ISIS Broadway 
New York, NY 10036 

FAX YOUR AD 

212-536-5055 



CALL TOLL FREE: 1-800-223-7524 

Regular Classified: $5.20 per word, minimum order: $105.00 

DISPLAY CLASSIFIED: 
-llssue S1 46.00 PER 

'-3luues 134.00 PER 

'-13 Issues 127.00 PER 

'-26 Issues 119.00 PER 

-52 Issues REVERSE ADVERTISEMENTS: S18.75 98.00 PER 

POSITION WANTED: S70.00 PER COLUMN INCH 
BOX NUMBER: $20.00 RADIO HELP WANTED: S85.0O PER INCH 
CLASSIFIED ADVERTISING IS NON-COMMISSIONABLE 



**REAL ESTATE TO THE STARS** 
For Real Estate information call Susan IMazo 
In NY (212) 536-5173 

Real Estate To The Stars 
$70.00 per inch 

ALL MAJOR CREDIT CARDS ACCEPTED 



SERVICES 




1 


SERVICES 




FOR SALE 









COMPACT DISCS • 89C EACH 



(Bvik from your CO. rwoiy maatmr and kibd poMlrvw) infnimum 1000 

Compl«to CD end Cass«N» Poclcagu AvailabU in quantHia* of 250/500/1 000 

1-800-874-4174 

CAa FOR A C3*X>TE 
Digjlol Motlaring Syilsnu • Digital Audio Dupkolion • Computar Grqphcs 

NATIONAL TAPtfOISC 

1 1 10-4Sth Avanus North • NsshvWe. 1^7209 



PROFESSIONAL RECORDING AND DUniCATING SUPPLIES 



CUSTOM 
AUOO CASaETTI BUMS 

1 Mln. - 126 Mkn. 



I MMMM A 

MJUCBULXL II 
KiOH UASIAPE 



a BASF 



3M 



OlOlfflL 
,/i'j£j;;;-.;.c/. 



AMPEX 



©TDK 



maxell 



SONY 



SHArE 



ON cAssem prikting printeo labels & j cards shrnk wrappng 



CALL FOR ^ 764 5* Avenue, Brooklyn. New Yofk 11232 
OUR FREE t In New ToiV Telephone: |71S| 369-8273 
CATALOG in 24 Hour Fox (7181 369-8275 



Woaonol atoning Soppi M tnc 



TOLL FREE 1-800-538-2336 



CD-Audio or CD-ROM 

75( 




as low 
as 



From your CD Masler 
& label lilm. 



Also. BEST PRICE S SERVICE m the industry for 
Complete. Retail-Ready Packages - CD & Cassettes! 

CALL FOR OUR CATALOG! 

iafiSB SBMrn 1-800-455-8555 

75 Varick Street. New York. NY 1001 3 • FAX (21 2) 966-0456 




<r> <r> 




too - V2" WNVI. i.r 

METAL PARTS - LACOUEK MASTER 

TWO COLOR LABELS 

WHITE JACKETS W/HOLE 

WHITE INNER SLEEVE 

TEST PRESSINGS - SHRINK WRAP 



SOO - 7-" WNVl. ^S'S S590.00 

MASTERING - PROCESSING • TESTS - 2-COLOR LABELS 

WHITE SLEEVE - QUICK TURN AROUND REORDER - $2A9.0O 



Rainbo Records and Cassettes 

i;i8 Btrkelty ilKtl. Sann Haniu. CA WW • lilOl 8;>-i47i • \u |ilO| 8;8-B;6S 



CALL TOLL-FREE 

FOR A FREE 
BROCHURE 



'^1 

•j.. 
I-.. 

c5 



REPUCAIION 

■■^ COMPLETE PACKAGING 
QtAPHIC DESIGN SaiDIO 

POSTERS 

PERSONALIZED EXPERT SERVICE 



I- TOTAL CD. CD-ROM & CASSEHE 



The Power 
of Excellence' 

212-333-5953 



330 WEST 58TH ST. NEW YOfiK. N.Y. 10019 



[lUNKWtt ACCESSORIES 

WUfil S«lKttN AffpiAtril 

Call For FrM C*Ulog 

(800) 355-4400 



I >fLW> tttt (••■iXM I 




CUSTOM COMPACT DISCS 

Allordable single copy CDs stalling at 
S3S. Write, call or tax lor information. 
46 PRODUCTIONS 

42W557 Hawli Circle, St Cnarles. IL 60175 
TEL (800) 850 5423 
FAX (800)203 1725 



COMPACT 
DISCS 

1000 • $1890 

REFERENCE CD NO CHARGE 

CASSETTES 

DIGITAL BIN DUPLICATION 

1000 • $899 

PACKAGES INCLUDE 

PROFESSIONALLY DUPLICATED 

CASSETTES OR CD S, FULLY 
PACKED. VI/ITH PRINTED INSERTS 
(FROM CUSTOMERS'S FILM), 
DIGITAL MASTER, TEST 

GUARANTEED QUALITY 



(800) 
423-2936 



BUSINESS 
OPPORTUNITIES 



RETURNS PROCESSING SYSTEM FOR SALE 

Returns Processing System available 
immediately. Will process VHS, audio, 
cassettes and CDs simultaneously. New, 
$1,600,000. Best OMer - Will sacrifice. Call 
Fred or Don @ UAV Corporation. B03-548- 
7300. 



Colored Jewels ■ Jewel Boxes 
.CD Blisters • Security Pttclugiog 
k-to^vX P'""''*; Sleeves • Price Guni 
T^A*^ Mailers • Dividers • Narrkos 




The JcMtlniiisltr I^tck^ginK Syslcm 

Rei.iiMcv*l sJifiiiKwr.ipping, Docs CDX Videos 
casscitc\ LKs. twers & inorc.jxily J189.95! 
InJiia • BudB'ls * NotcIW* • A««torKt • BUok T»p« 

Rerformcince DIsti's. 

2 Oak St. New Bhunsmuck MJ 0890 1 
T»«!tt0B.5aS.3OOa F«li;BOB.54»5.BOS* 



SPANISH CUTOUTS 

Large Scloction of Cassottes CD's 

Custom Prepacks Available 
TARGET MUSIC DISTRIBUTORS 

7925 NW 66th Street - Dept S 
Miami, FiDfKJa 33166 
PH: 305-591 ?I88 • FAX 305-591-7210 
DEALERS ONLY 




:hM«lt* ■ HBtA* ■ ^Htfift ' ' mtmm 

Campus Records 

"[>ririM>M'U**motkt" "* 



174 AJ 



15 181 763 6696 
(5181 783 67M FAk 
or a {'nif uf SIfnJ of In4*pen4tn\ ond 
Ma/or ImM Chuaun and Oumtucli' 
WH • • ■■ISM ■ »MM»tl ■ »-.10 . 



Buy direct and save' While other people ate 
raising itieir pfices. we ate siashir>g ours Maiot 
label CO S. cassettes and LP's as tow as 50C 
Your ctiolce from ttie most extensive listings 
available For free catalog call (6091 890-6000 
FAX: (609) 890-0247 or write 
SCORPIO MUSIC. INC. 
P.O. BOX A 
TRENTON. NJ 08691-0020 



PROFESSIONAL 
SERVICES 



LOOKING FOR A RECORD DEAL? 

STUmmi AH MDEPEIIDEIIT UUL OF TOUII 

man weo ceheiial aovice uout recoud 

DEUS. PUiUSHIK. QEinX, PROOUCERS, 
PRCtSIM CD'S. PROMOTlOa? KPUTAUE 
TWEITT-rEM VETEMII OF THE RECORD 

MDinraT mTN miilti-putiiiuii, major 

C«EMTS MD HIS OWI RltWRULT 
DISTRIDUnD UIEI WU GUIDE TOU TOWMO 
SUCCESS. CML TRIUMPH ERnRTtfflMERT tT 

(2t2) 726-3030. 



IT SHOULD NEVER HURT 

TO SING! 

If you experience soreness or gel 
hoarse iwhen slngiflfl or want a huge 
singing voice, 
Cali1-800-699-5S08, 24 liours, 
tor a tree recorded message. 



ACCESSORIES 



>iai II II rtK-t 11 i-i iitt: 

• CD Cassette • Video Ouplicalion 

• full Graphics 

ED 




FREE CATALOGUE Of SPeCIAL QUOTE. CAU 
ALIGNED AUDIO 1 - 100 - 869 - 6S61 
or 713 - 788 - 6969 FAX 718 - 499 - 0421 

^-^.■,Ml■J.■.ll^«■l.^llu 



PROMOTION 

Natiorial proTDOtion, distribution and 
marketing of the highest caliber. In 
business 25-1- years. 
RCI RECORDS, IMC. 
4721 Trousdate Dr. Nashville, 7N 37220 
(615)833-2052 • Fax (615)833-2101 
1 (a00)737-»752 



AT&T, MCI 900#'S 

STARTING A TURN KEY 900 
LINE AS A SIDE BUSINESS IS 
EASIER THAN YOU THINK! CALL 

1 •800-41 7-4900 
FOR FREE INFORMATION!! 



PF/O S/NG Karaoke 

WJ^^ FreeCnlnlog World slorgosl 
B^lj seleclion AltBtandsolequiptiienl 
W^B CD«G LD's VodlElimfnators 
Players Speakers Mics 
^B|-^^%r!^ CSPP O BOX 1106 
■fCr->A:;jaK Bndqeview il 60455 

BR^/yTjl^ 1 0OO8OO-846G 



(Continued on next ptuje) 
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HELP WANTED 



HELP WANTED 



FIXTURES 



WANTED TO BUY 



WE PAY TOPS 

CD'5-Cassettes 
Videos & 
Audio Boolcs 

WE BUY IT ALL 



305)351-0000 



FACTORY DIRECT 

• CDJFUHLBOX STORAGE 
CABINtrs. In Slock Now. No 
Waiting Choice of colors, 2 sizes. 

2 drawer. 570 Capacily. S234 

3 drawer 855 Capacity. S289 



c.o.o. 

Rapidly growing and protitable manufacturer of inleraclive 
merchandising systems for retail, tias an Immediate opening for a 
seasoned Clilel Operating Officer. We're looking for an energetic, 
resourceful, and tilghly organized Individual who can lead our 
operations as we grow from current sales of $10M to SSOM over the 
next three years. You should have at least 1 5 years of management and 
leadership experience at Increasing levels of seniority, together with a 
record of success in motivating employees and building Infrastructure 
and systems that emphasize responsiveness to customer needs, 
individual accountability, mutual respect and teamworlt. Heavy 
experience In hi-tech high-grovrth companies is a big plus. Excellent 
verbal and written communication skills are mandatory. 

We offer an excellent compensation package Including medical, 401 K 
and generous salary and equity tor the right Individual. If you believe 
that you have the qualifications to fill this difficult and exciting position, 
please forward your resume via fax to: 

(415) 697-9520 
Talascan Systems, Inc. 
Attn: President 
Burllngame, CA. 

EOE PRINCIPALS ONLY 



PRODUCTION 
MANAGER 

First Media Comtrunicalions. Inc.. a leading entertainment and communicalions 
company based in Nashville, Tennessee is looking lor an experienced Individual 
to oversee Itie replication, duplication, printing, and manulacluring functions of 
its record label and marketing operations Extensive experience in all facets of 
production of CDs, cassettes, and related collateral and printed materials is 
required, as is expertise in *orkmg closely witti designers. Art Directois, and 
Creative Directors, fi/lajor or indie label experience required. Alttaclive 
compensation and benefits package In nation's fastest growing city. Send 
tesutne in confidence to; 

First Media, Attention: Human Resources 
111 Weslwood Place, Suite 300 
Brentwood, Tennessee 37027 

FIRSTMEDIA 



NATIONAL SALES MANAGER 

Fast growing, national Independent distributor has an opening (or a National Sales 
Manager based in Portland, Oregon. Applicants must have at least 5 years experience In 
sales management and administralion, the ability to manage multiple sates forces In 
multiple industries, have a good understanding ol music and music dislribution channels, 
and first rate analytical and communication skills. We otter a competitive base salary, 
comprehensive benetits, and performance bonus. Interested parties should write to: 
National Sales Manager Position, Allegro Corporlion, 12630 N.E. Marx St. > Portland, OR 
97230. Fax: 503-257-9061. All applications kept confidential. No plione calls please. We 
are an equal opportunity employer. 




★ ED SULLIVAN THEATER ★ 
•k LIVE MUSIC BOOKER it 

1 Now 5000 iq.f1. restauranl to opsn at ^ 
^ the Ed Sullivan Theater (Sullivan's ^ 
^ ncitauranl & Broadcast LounBi) with if 
.jL. Hve muSH; Offering. Join US mdmlvpini jl. 

I sreil lite nighl scene In this htttorlc 
w mid-lown location. Record company m 
JL. cfilacis and eiperience a mutt to ^ 

develop kn«-lt>v, liiijh-prolilt v«Bge. 
W COVTACTEAItL6EEPI.212'877-M»3 
★★★★★★★★★★★★★★★ 



MUSIC VIDEO SALES REP 

ESTABLISHED MUSIC VIDEO OIHECTOR WITH 

Di«N PRODUCTION COMPANY SEEKS THE 
RIGHT INDIVIDUAL TO REPRESENT HIM YOU 
MUST BE ABSOLUTELY CONFIDENT IN YOUR 
ABILITIES TO BRING OPPORTUNITIES THAT 
ELEVATE HIS PROFILE AND CAREER ID THE 

NEXT LEVEL HE WILL ALSO CONSIDER 
OTHER DIRECTORS YOU CURRENTLY REP AS 
PART OF THE COMPANY S GROWTH MUST BE 

FAMILIAR WITH THE M V INDUSTRY AND 
HAVE STRONG CONTACTS FAX RESPONSES 
IN CONFIDENCE TO |81B} 972-2670. 



RADIO-PRDDUCEn-ENGINEER-WRITER 

NYC based Radio Syndication Company Is 
looUnB tor all sorts ol folhs to join our staff. If 
you have eiperience in writing radio prep, 
studio engineerins/ produclion and are looldng 
to make a job switch send your resume to 
Box # 8270. Billboard Classified 
1515 Broadway. New York. NY 10036 



DIRECTOR, CATALOG 
MARKETING & SALES 

Major music distribution company 
seeks an experienced manager lor 
this new position reporting to Sr. 
V.P. Focus is to proactively work 
with labels and customers to 
maximize sales ol catalog product 
through comprehensive and 
creative marketing. Candidates 
must have extensive experience 
and knowledge ol brand marketing 
techniques, along with the tools, 
channels and vehicles used to 
sell/market our products. MBA in 
marketing or signidcanl relevant 
business experience required. 
Please send resume to: 

Human Resources - Catalog 
Cema Distribution 
21700 Oxnard Street 
Woodland Hills, CA SI 367 
FAX: (818) 587-4197 



SALES REPS 
LOS ANGELES & NEW YORK 

A last-growing electronic media firm 
Is hiring sales reps for Hew York and 
Los Angeles. Eiciling product, 
Independent work, great opportunity. 
Sales are to record labels. This is the 
first service to have both BMI and 
ASCAP licenses lor music previews 
via the Internet and telephone. 

Please Fax resume to 
404-237-5259. 



DYNAMIC RECORD COMPANY LOOKING 
FOR EXPERIENCED, INTELLIGENT. 
PERSONABLE. HIGH ENERGY SENIOR 
DIRECTOR. PRODUCTION WITH EXTENSIVE 
KNOWLEDGE AND BACKGROUND IN PRE- 
PRODUCTION IMPLEMENTATION AND 
POST-PRODUCTION MANUFACTURING. A 
MAJOR PRE-REQUISITE IS ABILITY TO 
WORK UNDER EXTREME PRESSURE AND 
COMMUNICATE WELL WITH STAFF. SENIOR 
EXECUTIVES, AND OUTSIDE CONTACTS 
SALARY WILL COMMENSURATE WITH 
EXPERIENCE PLEASE SEND RESUMES 
ONLY TO BOX # 8245 - BILLBOARD 
MAGAZINE - 1515 BROADWAY - NYC, NY 
10036 



RHAIL PROMOTION 

Etlablithtd NVC indy laliel seeks 
experienced person to oversee retail 
promotions, distribution, and related duties. 
Competlllve salary, benelits. All Inquiries 
kept in strict conlidence.Box 8271 , Billboard 
Classilled, 1S15 Broadway. NY. NY 10036 



RADIO - AFFILIAH RELATIONS 

NYC based Radio Syndication Company has 
an opening in Its altillate relations 
department. You must have spot radio media 
buying experience and/or programming 
experience. If your interested, send resume lo 
Box #8269, Billboard Classified 
1515 Broadway. New York. NY 10036 



Prices INCLUDE locks. Textured 
steel construction. 



•CD JEWELBOX SHELF, 2-TinR. 

GridY*all, Slatwall, Pegboard, 8 
lacings, capacily 64 25" long, 
double tier Black, white, grey. 
Adjustable dividers "Flip-ttiru" 
browsing Use for CD-ROtuI 



Architectural Merchandising Floor 
Plans at no cost or obligation. 



•lEWELBOXOR LONG BOX 
COMI'.ACT DISC DISPLAYERS 
■ALDIO CASSETTE DISPLAVERS 
•LASER DISC DISPLAYERS 
•V IDEO CASSETTE DISPL.AYERS 
•ELECTRONIC ARTICLE 
SLI{VEILL\NCE SYSTE.VIS 



✓ j/^ NEW! V V 



•COMIC BOOK DISPLAYERS 
•TRADING CARD DISPL.AYERS 
•COLLECTIBLES DISPLAYERS 
For Gridwall, Slatwall, Pegboard. 
•CLASS SHOWCASES 



Stocked in Chicago, Baltimore, 
Los Angeles, and London, England 



Free 100 Page Color Catalog 

1»800«433«3543 

Ask for Jim McFarland 

Fa>: 213 624-9022 



COMPUTERS 



YU COMMim SYSnMS 
MIAN MORI PROnrl 

Coll or fox today lo tee wKy YSl i% ur>deni 
ably the leodcf in computer systems for 
music or*d video fetaileri ond whoiesolers 
We built 20* yeofl of music ond video m 
dustry experience into our computer systems 
lo fielp make your business rT>ore pfofiloble 

YO»*« srsiUAS iwnfo phom AO*} 449 03M 
Feu (4041 940 9723 
Avslrolw: (01) 338 2477 

Bulcra H>^ SW COCO >.o(crou. Ga 3tX7y 



^ecordTrak' 



Inventory Management 
far Record Stores 

800-942-3008; 




AvalUbU In S^nnl. UM^ 

PHONE: (9t9|a3}-5533 
FAX: (919|S3}-1MO 
400, MliBl>.KlWaS (i^hltOTf: 



NOVELTIES 



MUSIC MERCHANDISE 

The greatest variett i^l licensed praducl around' 
POSTtflS T SHWTS STICKERS PATCHES 
CAPS JEWELRV TfPtSTHlES BUTTONS ETC 
Sarrre day sfiippinq NO rrnmnnjrTH 
GET IT ALL WITH ONE CAtL'" 
DEiLtHSONlv • 1-800-248-2238 • C*ll F0« CATALOG 
2MACHARS POSTERS INC 
(30S)BAS??3« FAX (30^)868 1924 
79nNW7?AVt SUi'E 102 MEDLEY H 33166 
SERVICE iSClUR #1 GOAL' 



FAX (305) 351-0561 - CALL NOW! 



NEEDED 

Country Music Association 

Award Tickets for 
Wednesday, October 4, 1995 

Call (615) 728-5522 or 
1-800-999-6710, I.D. 996-5622 
then leave number to call 
followed by # sign 



POSITIONS WANTED 



FOR REAL 

Unusually laienled creative New Age 
type Aquarius martieting wliiz available. 
Heavy Fortune 500 consumer products 
i entrepreneur badrground. Need 
distribution, strategy implementation, 
scouting in Southeast? Only limits are 
your imagination. Let's talk. G. Gordaa 
Travers t Assoc., P.O.B. 111S1, 
Naples, FL 33941 (941 1 436-0077 



Technical Manager with over eight 
years eiperience in CD manulacluring, 
expert in establishing and running CD 
production, seeks position in CD 
industry. Comprehensive know-how in 
all aspects of CD industry, injection 
molding, industrial electronics and 
computers. 

Phone: 927-4-9998123. 
Fax: 927-4-9998133. 
ISRAEL. 



POSTERS 



POSTERS • POSTERS 
BUY DIRECT FROM THE LARGEST 
MANUFACTURER IN THE U.S. 
ROCK N' ROLL ■ PIN UPS ■ SPORTS ■ WE ALSO 
SPECIALIZE IN BLACK LIGHT VELVH POSTIRS 
AND MUCH MOREII 
FUU COLOR CATALOG AVAILABLE 
CALL Toll Frn l -tOO KI-BTM 
(In N.Y. 71>-W1-SS00| 



" iM.nR 



ENTERPfllSES. mC. 
132-OS ATLANTIC AVE 
RKHMOND HUL. N.Y. 1141S 
DEALERS ONLY 



WHOLESALE POSTER CATALOG 
Hottest Music, Movies, 
Fantasy, Collegiate & Morel 
Plus it's FREE! 
POSTERSERVICE, INC. 
Available to retailers only. 
800-666-7654 



ANNOUNCEMENTS 



RICK LEVY MANAGEMENT proudly 
announces Mercury release: Best Of Jay t 
The Techniques. Also seeking established 
artists needing representation. 407-521- 
6135. 
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Update 



CALENDAR 



A weekly listing of trade nhoicn, txtn- 
ventiotis, atvard shoivs, seminars, and 
other events. Send injiynyiaiityn to Cal- 
endar, Billboard, 1515 Broadway, New 
York, N.Y. ime. 

SEPTEMBER 

SepI 29. Music Industiy Managwnant Sym- 
posium, ptesenled by the Manitoba Cultural 
Industries Development OtTee in conjunction vyitti 
ttM lUI-lndie Weekend festival and conference 
presented Sept 28-Oct- 1 by ttie Manitoba Audio 
Recording Industry Assn . Winnipeg Art Gallefy, 
Winnipeg, Manitoba. Canada. 204-947-2040. 

Sept. 30. BMI CountiY Awards Dinner, BMI 
Building, Nasbville. 212-586-2000. 

OCTOBER 

Oct 1-S. International Assn. Of African- 
American Music Foundation Global Confertnct 
To London (including tin U.MJ.S. Sym|)osiuni 

at Kensington Tovm Hall Oct. 7). various locations. 
London. Oyana Williams. 610-664-1677. 

Oct 2. ASCAP Country Awards, Opryland Ho- 
tel. Nashville. 615-742-5000. 

Oct 2. "Getting Songs Into Soundtracks," 
panel presented by the Los Angeles Music Net- 
work, the Derby. Los Angeles 818-769-6095. 

Oct. 3. "RU And Rap Niglit," seminar and 
tape showcase presented by the San Francisco 
chapter of NARAS. Geoffrey's Inner Circle. Oak- 
land. Calif. 415-749-0779. 

Oct 4. Country Music Assn. Awards, Grand 
Ole Opiy. Nashville. 615-244-2840 

Oct 5. SESAC National Parfomianca Activity 
Awards, Springhouse Golf Club. Nashville 615- 
320-0055. 

Oct 5-8. Audio Engineering Society 99th 
Convmtion, Jacob Javits Convention Center. New 
York, 212-661-8528 

Oct 5-9, Third Annual "How Can I Be 
Down?" Hip-Hop Conftnnce, sponsored by Pe- 
ter Thomas Entertainment with panels by the Rap 
Coalihon. various kications. Miami Beach. Fla. 
212-229-5273. 

Oct 7-8. Third Annual Michael Bolton Foun- 
dation Celebrity Tennis Classic, Softball Game. 
And Black Tie Gala, benefibng the Michael Bolton 
Foundation to assist women and children at risk 
from the etfects of poverty and abuse, various lo- 
cations. Stamford. Conn. 203483-6463. 

Oct 7-10. American Academy Of Children's 
Entertainment Educational Conference, Orange 
Counhy Convention Center. Orlando. Fla. 914- 
993-9200. 

Oct 12-14. Billboard/Monitar Radn Confer- 
•nc< And Awards, Maniott Marquis. New York 
212-536-5002- 

Oct 16. 13th Annual Academy Of Country 



FOR THE RECORD 

In the Sept. 23 article about 
Rickie Lee Jones, one of her songs 
»^ improperly irientified. The song 
"Stewart's Coat" first appeared on 
the Geffen album 'Traffic From 
Parariise." 

The label for R&B trio MoKen- 
Stef was misstated in a Sept. 23 
photo caption. "Azz Izz" is on Out- 
burst/RAIVIsland. 

In the Sept. 16 issue, an article on 
Simply Red improperly identified 
the group's platinum-selling debut 
album. The debut album was "Pic- 
ture Book," released by Elektra in 
1986; the album "A New Flame" ap- 
peared in 1989. 



Music Bill Boyd Golf Classic, benefibng the TJ 

Marten Foundation. AmFAR. and the Shriners Hos- 
pital for Cnpped ChiWren, De Bell Golf Course, 
Burtank, Calif 213-462-2351. 

Oct. 16. AIR Panel and Workshop, sponsored 
by the Chicago chapter of NARAS. the Dome Room. 
Chicago. 312-786-1121. 

OcL 18, WOMEX '95, conference and trade 
show for world musK, European Parliament Build- 
ings complen, Brussels. 011-32-3-455-6944. 

Oct 19-21. 20di Annual Friends Of OM-Time 
Radio Convantion, Ikiliday Inn North, Newark. 
NJ, Jay Hickerson. 203-248-2887. 

Oct 20-22. Women In Music Business Assn. 
Sacond Annual Conventkm, Loews Vandertiilt 
Pfaza. Nashville. 615-251-3101. 

Oct. 20-25. HARM Wholosalers Conference, 
Arizona Biltracie. Phoenix, 609-596-2221 

Oct. 21, "How To Start And Grow Vour Own 
Record label Or Musk Production Company, " 
seminar sponsored by Music Business File, Holi- 
day Inn-Brookline/Boston. Boston 508-526-7983, 

Oct 21. "How To Start And Run Your Own 
Racord Labal," presented by Revenge Produc- 
tions, the New Yorker Hotel, New York. 212-688- 
3504. 

Oct. 22-24. European Dance Music Conven- 
tioo. Jolly Hotel Carlton. Amsterdam 011-44-31- 
2154-25187. 

Oct 23-Nov 3. Musaum Of Television I Ra- 
dio First Annual Radio Festhral, an eight-week 
series of seminars and broadcasts. Museum of 
Television & Radio. New York. 212-621-6709. 

Oct. 24-26. East Coast Video Show, Trump Taj 
Mahal. Atlantic City. N J. Diane Stone. 203-256- 
4700. Kl24 

Oct. 24-26. REPLItech Asia, Singapore Inter- 
national Convention and Exposition Centre. Singa- 
pore 212-643-0620. 

Oct 25-28. Philadelphia Music Conference, 
Penn Tower Hotel. Philadelphia. 215-426-4109 

Oct. 26, Fourth Annual Salute To Excellence 
Awards Dinner, in recognition of Black Radio 
Month, honoring Radio One CEO/owner Cathy 
Hughes, New York Sheraton Hotel i Towers, New 
Yorti. 212-222-9400, 

Oct 26. "Dance Music: Who's The Real 
Star?," seminar presented by the New York chap- 
ter of NARAS. location to be announced. New York. 
212-245-5440. 



Oct 27-29. Songwriters Expo 18, presented 
by the Los Angeles Songwnters Showcase and the 
National Academy ol Songwriters in conjunction 
with the Croabvity In America '95 Expo, Univer- 
sal City Hilton. Unreersal City. Calif. 213-467- 
7823. 

Oct 30-31. "Creating Interactive Entertaia- 
ment: The Sacond Annual East Coast Devekip- 

ers Conference," presented by Alexander & Asso- 
ciates, Rihga Royal Hotel, New York, 212-684- 
2333. 

NOVEMBER 

Nov. I. "Spirit Of Life" Award Gala, hononng 
Allen J Grubman of Gnibman. Indursky, Schmdler 
i Goldstein, presented by the Music and Enter- 
banment Indusby Chapter of the City of Hope. 
Cenhjry Plaza Hotel. Los Angeles Scott Goldman. 
213-626-4611 x6540. 

Nov 2. The Second Annual TJ. Martell Wine 
And Music Aficionado Dinnar, Burden Mansion. 
New York. Tory Ellis. 212-246-6644, 

Nw 2. FTA Seventh Annual Magnetic I Opti- 
cal Media Seminar. Mark Hopkins Hotel, San 
Francisco. 212-643-0620. 

Nov 7. 10th Annual Washington Arta Musk 
Awards. Washington Hilton Ballroom. Washington. 
D C. 703-237-9500 

Nov 8-10. Billboard Musk Video Confar- 
enca, Loews Santa Monica Beach Hotel, Los 
Angeles, 212-536-5002 




A Caring Perlormance. Underworld/Capitol Records artist Jesse is thanked 
following fiis performance at tfie opening of tfie Caring Place at Loyola, a Ronald 
McDonald House serving the western suburbs of Chicago. The facility provides 
families with housing and emotional support while their children are being treated 
for senous illnesses at nearby hospitals. Jesse's debut album, "Never Let You 
Go," features the single "When U Cry, I Cry." which hit the top 40 of BilltX}ard's 
Hot R&B Singles chart. Fiis upcoming single is "Baby, Baby, Baby," and he is 
featured on the upcoming "Dead Presidents" soundtrack. Shown, from left, are 
Jesse: Susan Sullivan, president, Cahng Place at Loyola; Ronald McDonald; and 
Or, Craig Anderson, chairman of pediatrics and of the tx>ard of directors. Caring 
Place at Loyola. 



LIFELINES 



BIRTHS 

Boy, Zacheo', to Becky Marcus, Aug. 
22 in Laurel, Md. Mother is co-ow7ie- of 
independent distributor Liaison Recorcis 
Inc. 

Girl, Kellie Marie, to Michael and 
Sandy Gillespie, Aug. 25 in Chicago. 
Father is mid-central sales manager for 
Relativity Recorriings. 

Girl, Jessica Nicole, to Mark and Mar- 
ianne Rizzo, Sept. 7 in New York. Fa- 
ther Ls VP of AC promotion at Arista 
Records. 



Boy, Ryan Anthony, to Bill and Andrea 
Edwards, S^t 3 on Ltmg Island, N.Y. 
Father is GM of WALK Long Island. 

Boy, Marcus Eugene, to Stanley and 
Fae Clark, Sept. 9 in Livingston, N J. 
Father is store manager of Sam Goody 
No. 4630 in Springfield, N J. 

MARRIAGES 

Jeff De Young to Connie Bany, Aug. 
19 in Reno, Nev. He is West Coast re- 
gional sales manager for GRP Record- 
ing. 



GOOD WORKS 



Big BEAT, BIG CHECK: VHl 
president John Sykes and Ticket- 
master president'CEO Fred Rosen 
presented a check for $500,000 Sept. 
12 to LIFEbeat at the cable chan- 
nel's New York offices. The money 
was raised through multiple airings 
of "The LIFEbeat Benefit Con- 
cert—The Beat Goes On 2" on VHl, 
which featured live performances by 
Gloria Estefan, Chris Isaak, the 
Dave Matthews Band, Sarah 
McLaehlan, and Isaac Hayes. 
LIFEbeat mobilizes music industry 
talent to provide grants to commu- 
nity-based AIDS service organiza- 
tions, among other AIDS projects. 
Special fund-raising segments fea- 
tured throughout the concert gave 
VHl viewers the opportunity to call 
a toll-free number, estabUshed by 
Ticketmaster. For each contribution 
of $39.95 or more, viewers received a 
set of CDs donated by the perform- 
ers, as well as the official special 
commmorative T-shirt designed by 
Todd Oldham. Contact: Alexis 
Hunter at 818-505-7856 or Scott 



Acord at 818-505-7852. 

Back to school: As part of the 
Grammy Sessions Outreach Pro- 
gram, Tito Puente and Celia Cruz 
will be featured in a free concert 
Thursday (28) for the students of 
Roosevelt High School in East Los 
Angeles, Calif. Grammy Sessions in- 
cludes a series of free performances 
nationwide in schools and such public 
venues as parks, music centers, and 
libraries that are designed to provide 
students and community residents 
with access to live music and an en\a- 
ronment that promotes cultural di- 
versity. Contact: Maureen 
O'Connor or Monica Alexander at 
310-201-8H46, Delia Orozco at 818- 
753-9766, or John Wojas at 619-233- 
8400. 

School fund benefit: se- 

dona, Ariz. -based Verde Valley 
School will host its sixth annual Mu- 
sic Festival in support of the school's 
Native American Scholarship Fund 



on Oct. 7. This year's talent includes 
Jackson Browne, who founded the 
festival in 1990. Bruce Cockburn, 
Shawn Colvin, and Lyle Lovetl. 
The fund helps Native Ainerican stu- 
dents who show outstanding leader- 
ship qualities prepare for college by 
providing knowledge and skills they 
will need to further their education 
and return that knowledge to their 
communities. Since its inception, the 
festival has raised more than 
$300,000. Contact: Sally Adkins at 
602-784-4890. 

TtR IS NATIONWIDE: In the 

Sept. 23 issue's reference to the 
Warner Music Group's involvement 
in Time Warner's literacy program, 
Time To Read (TTR), it should have 
been noted that the program is na- 
tionwide in scope, involving more 
than ;i80 tutors and 600 students. Ac- 
cording to WMG, TTR sites will be- 
gin operations in Nashville and Bur- 
bank, Calif., next spring. Contact: 
Fiona McRobert at 212-704-4458. 



Steve Backer to Pamela Wick, Sept 15 
in Los Angeles. He is GM of Giant Rec- 
ords. 

DEATHS 

George Alexander, 87, of natural 
causes, Aug. 2 in Switzerland. Alexander 
worked for EMI for more than four dec- 
ades. For much of that time, he heH sen- 
ior positions in Sweden, Argentina, 
Spsm, Italy, and Switzerland. He began 
his career in 1929, when he became a 
management trainee at the Gramofiione 
Co. in London, which became EMI two 
years later. In 1935, he was transferred 
to SUxkholm. During World War II. he 
was responsible for keying HMV run- 
ning and w^t (Ml to set up a successful 
record manufacturing plant in an aban- 
doned cheese factory. He later spent 
several years working for EMI in 
Argentina and then in England. In 1962. 
Alexander was posted to Barcelona as 
managing director. In Spain, he helped 
shift the ranphasis from sales of local 
artists to that of international artists. 
He persuaded Luis Aguile to record 
"Juanita Banana," which had the highest 
sales ever reached by a single in Spain 
up to that time. After a brief stint in Mi- 
lan, Alexander moved to Zurich in 1968. 
There he was im-oK'ed in the recording 
of "Gruezhvohl Frau Stiminaa," one of 
Switzerland's biggest hits. In 1972 he re- 
turned to England and spent a year as 
an adviser on recording and licensing 
agreements before leaving EMI and 
moving to Switzerland with his wife, 
Gerda. 

RM. Hudmon, 41, of cancer, Aug. 25 in 
West Point, Ga. Hudmon was a song- 
writer and recording artist best known 
for his versiwi of "How Can I Be A Wt- 
ness." He is survived by his mother, 
Evelyn. 

Send infarmation to Lifelines, do Bill- 
board, 1515 Broaduxty, Uth Floor, Neio 
York, N. Y. 10036 xvUhin six weeks of ike 
event 
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Billboard. Online Intro 
Associate Editor 



duces 





FLICr 



Billboard Online has recruited one of the music 
industry's premier journalists, Larry Flick to pioneer 
a number of exciting new enhancements starting 
October 2. By expanding our scope, we're making 
sure that users are kept absolutely up to date with 
what's new and happening in the music and home 
entertainment industry. 



n Yes! Send me your Billboard Online software starter kit. 
Include my user ID so I can get started right away 

1 Windows D Mac ~1 Dos 
^ Yes! Send me complete details and include information on your 
trial time offer for new users. 

Name: Title: 



Company: _ 
City/State: . 



Zip:. 



Address: 
Phone: 



TAKEALOOKATSOIVIEOFOUR 
HOT NEW ADDITIONS: 

The Best New Unsigned Acts • A weekly 
rundown of artists currently shopping 
for recording contracts in all genres. 
This feature will incorporate contact 
information, band history, sound and gig 
information. 

What's Selling this Week - A close-up 
look at what specific shops and chains 
are selling each week. 

On the Road/In the Stores • A selective 
list of new records in stores and acts on 
the road. 

Countdown to Billboard Events • A 
weekly posting of developments in 
Billboard-sponsored events, including 
the Billboard Awards show airing on 
December 6th. 

Ask the Experts - Everything you wanted 
to know and more...From managers to 
label heads, various industry leaders 
answer questions on specific topics. 

Trivia - Putting your knowledge on 
industry-related topics to the test, this 
feature draws on Billboard and Monitor 
information in a creative way. 



Billboard New User Trial Offer .... 

When you order your starter kit, we'll rush you an installation disk, 
user's manual, and provide access to our toll-free help line. Plus 
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Will U.K. Get Full-Tlme Modem Rocker? 

Xfm Lands Backers In Its Bid For A License 



■ BY MIKE McGEEVER 

It may be hard for some to fathom, 
but English new-music fans are 
painfully aware the country does not a 
have a single full-time modern rock 
station. But now, thanks to support 
from major broadcasters, labels, and 
artists, that may finally change. 

London's Xfm, which has had a 
restricted (or temporary) license in the 
past, recently acquired backing from 
some British broadcasting big guns — 
media group CLT as well as investors 
Enterprise Radio — and hopes the 
partnership will help the station land 
an eight-year license for London next 
year. 

The news comes as Xfm is prepar- 
ing to launch its fifth, monthlong 



restricted .service in three years, from 
Oct. 2-29. (Without a full-time license, 
at the end of that one month Xfm must 
go off the air and wait for its next tem- 
porary licen.se.) 

According to Xfm managing direc- 
tor (and the Cure manager) Chris 
Parry, the station has twice been 
unsuccessful in securing a London 
license. The last time was last year, 
when, amid uproar from Xfni boosters, 
the new 105.8 FM frequency was 
granted by the government's Radio 
Authority to Richard Branson's Virgin 
Radio. 

Parry speculates that a lack of 
resources and expertise may have been 
the determining factor in Xfra's failing 
to get a green light In the U.K., with 
only a limited number of frequencies 



(Md Friends. WPU New York's Al Bandiero. left, hangs with Sylvester Stallone 
ai Planet Hollywood. Bandiero played a ring announcer in Stallone's 'Rocky IV. " 

Network Survey Shows Dip in 12-Pius Listenersliip 



■ BY CARRIE BORZILLO 

LOS ANGELES— The good news 
for network radio from the RADAR 
50 listener survey certainly didn't 
last long. 

The newly released RADAR 51 
survey, conducted by Statistical 
Research, shows a 4.2% dip among 
all networks with listeners in the 
12-plus demographic. 

RADAR 50, on the other hand, 
showed an overall increase of 
1.7* — the first increase in several 
surveys (Billboard, March 25). 

Out of the 14 networks, 10 
showed decreases in this demo this 
time around. The opposite was true 
in RADAR 50. 

Adult networks didn't fare well, 
with a 6.1% decrease. Young-adult 
networks, however, posted a 2.6% 
jump. 

In RADAR 50, adult networks 
and young-adult networks were up 
1.3% and 2.9%, respectively. 

ABC Radio Networks' Excel once 
again posted the highest gain with 



listeners 12-plus, with an impres- 
sive 24.4% increase. Excel was also 
the big winner in RADAR 50, post- 
ing a 19.3% gain in that survey. 

The runner-up in RADAR 51 was 
American Urban Radio Networks, 
which saw a 21% increase with lis- 
teners 12-plus. The only other net- 
works to experience increases in 
this demo were Westwood One's 
Source, which posted a 6.1% 
increase, and CBS Radio Networks, 
which posted a 4.9% increase. 

All other networks dipped 
between a mere 1.8% (ABC's Gene- 
sis) and an astounding 21.7% 
(WWl's Country). 

Jerry Lopes, president of pro- 
grams, operations, and affiliations 
at AURN, says he attributes the 
network's success in RADAR 51 to 
"the increase in the number of 
major stations in major markets 
joining the network, such as KJLH 
in Los Angeles and WEJM in 
Chicago. That and the hard work 
on the part of our affiliate relations 
and operations departments con- 



tributed to this success." 

Glenn Bryant, director of affili- 
ate relations at AURN, says the 
increase can also be attributed to 
the fact that many of its affiliates, 
such as WKKV Milwaukee, are 
doing better in the Arbitron rat- 
ings. 

Bill McClenaghan, senior VP of 
research and development at ABC 
Radio Networks, says ABC fared 
well for the same reason as AURN. 

"We've just been encouraging 
stations to live up to their clear- 
ance agreements, and we have been 
affiliating strong stations," he says. 

Paul Bronstein, VP of research 
at CBS Radio Networks, says that 
in addition to strong stations, the 
stability of its affiliate count made 
an impact on its ratings. 

As far as network radio's overall 
picture. McClenaghan didn't seem 
too concerned. "RADAR gives and 
RADAR takes away," he says. "It's 
no surprise to see it go up or 
down." 

In the key 25-54 demo, listening 



was down 6.6% among all networks. 
The last survey saw a 3.1% 
increase in this demo. 

In this demo, ABC's Excel natu- 
rally posted the highest gain 
(31.9%) among all networks. CBS 
followed, with an 8.7% gain with 
listeners in the 25-54 demo among 
all networks. Posting more modest 
gains with listeners in this demo 
were CBS's Spectrum (.3%) and 
WWl's Source (3.1%). 

The biggest losers in the 25-54 
demo were WWl's Variety and 
WWl's Country, which fell 20.1% 
and 19.7%, respectively. 

Jeff Lawenda, who joined WWl 
in April as president of Westwood 
One Radio Networks, declined to be 
interviewed about the company's 
rankings in RADAR 51. 

However, Lawenda did release a 
statement that says, "The book is 
the book, reflecting listenership as 
far back as April '94. We're excited 
about what's been going on here in 
affiliate relations that bodes well 
(Cmiiin ued on next page) 



available, broadcasters must apply for 
licenses. Also, an applicant must show 
the Radio Authority that it can finan- 
cially sustain a license for the hfe of its 
eight-year term. However, the regula- 
tory body is not obliged to disclose why 
an applicant failed to secure a license. 

Parry remains confident that having 
radio players with a proven track 
record will increase the odds of win- 
ning a license. "In terms of contribut- 
ing to the application, CLT and Enter- 
prise Radio iiring known ability to the 
table," he says. "They are experienced 
in launching stations. They can answer 
practical questions [from the Radio 
Authority] on such things as salary 
structures, staffing lewis, and sales." 

He adds. "They can give a quick pic- 
ture." 

The Oct 2 launch of the station will 
coincide with the national release of an 
Xfm album, "104.9." It will be distrib- 
uted to m^or chains and independents 
through Piimacle. 

The album contains exclusive 
recordings from acts grateful for 
Xfm's exposure, such as the Boo 
Radleys, China Drum, Compulsion, the 
Cure, Drugstore. Fundamental, 
Garbage. Goya Dress, the Jesus & 
Mary Chain. Leftfield. Marion. Oasis, 
Sebadoh, Stereolab, Tindersticks, 
Transglobal Underground, and U2. 
Over the past three years, many of the 
artists have been outspoken in their 
support of Xfm's sporadic. 30-day 
efforts. 

The U.K music industry is also back- 
ing Xftn's attempt for a "real" license. 
Calling Xfm a "serious rock station." 
Sony Music U.K. chairman/CEO Paul 
Burger urged Parry and his team to 
"sound professional, so we can lobby 
the Radio Authority on your behalt" 

Burger made his comment during 
the company's recent sales conference 
in southern England. 

Given that there are no modem rock 
stations in the country. Parry contends 
that Xfm can make a .substantial con- 
tribution to the U.K. music industry. 
"We can make quite a considerable 
(Continued on next page) 
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Classical, Motown Specials On Tap 

McCartney Shows His Non-Rock Roots With 'Leaf 



m BY CARRIE BORZILLO 

LOS ANGELES— Two intriguing 
radio specials are about to be rolled 
out this week — Concert Music Net- 
work's "Classical Paul McCartney," 
featuring the U.S. debut of his classi- 
cal piece "A Leaf," and United Stations 
Radio Networks' "The Golden Years 
Of Motown." 

The two-hour "Classical Paul 
McCartney," produced by G.W. Laehn 
Productions and sponsored by 
Chrj-sler-Plymouth, will air domesti- 
cally on 30 classical radio outlets the 
week beginning Monday 
(25). Affiliates include 
WQXR New York, 
KKGO-FM Los Angeles, 
and WCRB Boston. 
Laehn also hosts part of 
the show, however, it is 
mostly narrated by 
McCartney. 

Meanwhile, the three- 
hour "Golden Years Of 
Motown," hosted by Norm N. Nite, 
evening air personality at oldies WCBS 
New York and produced by dick dark 
productions, will air on approximately 
127 solid gold, AC, and R&B oldies sta- 
tions the weekend of Sept. 22-Sunday 
(24). Affiliates include WCBS, W(}SR 
Baltimore, and WMJl Cleveland. 

"Classical Paul McCartney" marks 
the American debut of McCartney's "A 
Leaf," which the former Beatle pre- 
miered for Prince Charles during "An 
Evening With Paul McCartney & 
Friends" at St James' Palace in Eng- 
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land on March 23. That concert was a 
fund-raiser for the Royal College of 
Music. 

"A Leaf," a 10-minute piece that 
McCartney wrote for solo piano and 
was performed by Russian prodigy 
Anya Alexeyev, is McCartney's first 
classical work since "The Liverpool 
Oratorio" was performed in 1991. 

In addition to these two pieces, the 
radio special will feature performances 
by soprano Kiri Te Kanawa, tenor 
Jerry Hadley, and the Royal Liverpool 
Philharmonic Orchestra conducted by 
Carl Davis. McCartney will also talk 
about his love of classical music during 
the special. 

"This is a way to showcase Paul's 
classical music career, as well as his 
love for the music," says Bill Porri- 
celli, director of promotion at 
McCartney's music publishing com- 
pany, MPL Communications Inc. 
"This is the best medium to get Paul's 
interest and love for classical music 
across America." 

The special is the second radk) spe- 
cial by the former Beatle. The first was 
the 13-part multigenre "Oobu Joobu," 
which ran from Memorial Day to Labor 
Day via Westwood One^Billboard, 
April 29). 

While "A Leaf" has been released 
commercially on EMI Classics over- 
seas, Porricelli says the U.S. release 
for the entire St. James' concert is 



WILL U.K. GET FULL-TIME MODERN ROCKER? 



Recurrents are tittes vttuct tiave appeered on me Hot Adult Contemporarv charl tor 26 weeks tnd 
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(Continued from preceding page) 

impact, judging by the impact of the 
commercial alternative stations in the 
[United] States," he says. "In this 
country, we would provide the music 
industry with a nonfiltered way to pre- 
sent new artists and music direct to 
the audience." 

Parry has been paying plenty of 
attention to the rise of American mod- 
ern rock radio. He and his slaff have 
researched stateside college radio, as 
well as such commercial stahvarts as 
WBCN Boston and KROQ Los Ange- 
les. 

For now, hope for British modern 
rock lies with the arrival of CLT and 
Enterprise Radio to Xfm's team. 

CLT U.K. managing director Travis 
Baxter says the group is willing to 
support Xfm's effort, because "it is a 
great proposition, and the people of the 
company [Xfm] are promising the most 
exuberant fcaTnat that I've ever seen in 
my life." 

He adds, "There is a myriad of for- 
mats which this country still doesn't 
have on offer." (Although the deal 
between CLT and Xfm has yet to be 
finalized, "it is an agreement in prin- 
ciple. The details are being worked 
out," Baxter says.) 

CLT is the parent company of Coun- 
try 1035/London and Irish-based U.K. 
national broadcaster Atlantic 252 and 
has holding interests in groups vying 
for other licenses. Enterprise Radio is 
involved in a number of stations and is 
a majority shareholder in Swansea 
Sound in Wales. 

The two groups wiU hold a combined 
35% stake in Xfm. The remaining hold- 



ings wQI be distributed among minor- 
ity shareholders. Sources claim that 
stake may increase if and when Xfm is 
awarded an eight-year license. In the 
U.K. an incumbent license holder must 
competitively reapply before the expi- 
ration of its license. Currently, there 
are legislative moves to extend the 
license to 10 years or allow it to roll 
over if the franchise has been success- 
ful. 

Xfm's Parry insists that along with 
more impressive financial backing to 
show the Radio Authority, the station 
has matured since its inaugural month- 
long run. "We've realized that we have 
to give things more attention. For 
example, spending more time and 
money in pre-marketing the station." 
He adds, "I'd like to think the sound of 
the station has impnA-ed." 

Meanwhile, according to sources, 
the Radio Authority has been quietly 
sounding out other broadcasters on 
their opinions about Xfm entering the 
London market and the industry. 

llioee broadcasters, including potential 
ccn^ietitcrs, say the outlet vvnuld be a we^ 
come addition to the caixtal's radio landscape. 
Says \'irgiii Radio ID Marii Ston^ "The joj' 
of something like X&n is that it is not just 
some scrtof ad^crtiang-d^ven radio staticn. 
It will have chib and concert promotions, 
which makes it mrre interesting to I London." 

As for potential con^jetiticn. Story notes, 
''A^fe [Vir^l are an adult music station. But 
there is a whole other genre of bands whKh 
should haw an outlet, and that outlet is Xfin. 
And they should have bloody access [to a 
license]. We would welcome them to the 
fcamat" 



being planned. The concert will likely 
be released domestically on 
Angel/EMI before the holidays, 
according to Porricelli. 

The St. James show also featured 
Elvis Costello, the Brodsky Quartet, 
opera star Willard White, supraim 
Sally Burgess, and McCartney .-inj.nnv: 
such Beatles songs as "Eleanor Ui^^hy" 
and "Yesterday" backed by a string 
quartet. 

Roy Lindau, VP/GM of Concert 
Music Network, says the program u as 
a great way to do something special W ir 
"Classical Music Month." The U.S. pre- 
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miere of "A Leaf," which is already 
critically acclaimed around the world, 
has attracted the attention of major 
classical stations in the U.S., says Lin- 
dau. 

On a different musical tip, United 
Stations Radio Networks has decided 
to celebrate Motown's most important 
era — the '60s. 

"The Golden Years Of Motown" was 
created to air in September to capital- 
ize on the excitement surrounding the 
opening of the Motown Cafe in New 
York, the opening of the Rock And Rfill 
Hall of Fame in Cleveland, and the 
recent release of Berry Gordy's hook 
"To Be Loved: The Music, The SUgk\ 
The Memories Of Motown." 

The network will delve deep into it-s 
archives for music and interviews fnim 
artists of Motown's "golden years" who 
recorded for the Motown, Tamla, 
Gordy, and Soul labels throughout the 
'60s. 

Artists featured in the special 
include Diana Ross & the Supremos, 
the Temptations, the Four Tops, .ste- 
vie Wonder, Marvin Gaye, Smokcy 
Robinson & the Miracles, and the 
Jackson 5. 

"There is a vibe about the '60s stuff 
and we're finding that a lot of oldif.s 
stations are fragmenting to '60s or 
70s," says United Stations Radio Net- 
works VP of programming Andy Den- 
emark, "so we wanted to find .some- 
thing special for that format" 



RADAR 51 

(Continued from precediii{i page) 

for current and future listenei 
ship." 

In the top program survey of 
RADAR 51, ABC once again domi- 
nated as the syndicator of 16 of the 
top 20 programs. 

Paul Harvey's morning and noon 
newscasts held down the top two 
positions. Only two non-ABC pro- 
grams ranked in the top 20: CBS' 
"Osgood File," which, in three of 
its time slots, ranked eighth, tied 
for 14th with two ABC newscasts, 
and ranked 19th; and CBS' morn 
ing news, which clocked in at No. 
12. 
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Even for hardcore \'agabonds, such as the mem- 
bers of New York City's CIV, the power of pop 
is sometimes too much to ignore. The sweet 
beat driv es "Can't Wait One Minute More," No. 35 on 
the Modem Rock chart 

"It was actually the first song that we wrote for tWs 
band," says group namesake and singer CIV. "Just 
through Idcking around and practicing, someone just 
wrote a riff and it got written .. . We were like, 'Wow, 
this [song] is good,' and then when ev'erjone heard the 
song and liked it, it vi-as definitely encouraging. 

"It's kind of an inspirational type of [song]. We're 
not trying to win a Nobel Prize with our songs or tr>'- 
ing to trick anj-one like, 'Check us out, we're rocket sci- 
entists.' It's just simple, everyday things. Stuff that 
helps us get through the day, and we figure most peo- 



ple have the same kinds of problems and haven't real- 
ly thought, 'Wow, everybody feels the same way.' It's 
just about getting up everj'day and try'ing to make the 
mast of it" 

The pop sensation, in the form of the tribal drums. 




•It. kind c>r 
A-dam Sc the 
fee?!"* — CIV 



comes courtesy of '80s new wave. "That kind of came 
from an Adam & the Ants type of feel. [The single] let 
the drums come through like that, and we just went 
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yA'.'EI*ICK.'Pt"f 


7 


5 


4 


8 


TIL 1 HEAR IT FROM YOU ♦ GIN BLOSSOMS 

■£f.'PlH- (':£:OftL i" SOUNDTRACK 


CD 


7 


7 


10 


IN THE BLOOD ♦ BETTER THAN EZRA 

[ieluke; elektr(v'eeg 


CD 


10 


13 


3 


SIMPLE LESSONS ♦ CANDLEBOX 

LUCi' MAVERICK 'iVAPNEf BROS. 


10 


9 


9 


7 


SMASHING YOUNG MAN ♦ COLLECTIVE SOUL 

"■"'[■ " "I'.r ■"■ *tl4Mic 


Cn) 


14 


19 


g 


JUST LIKE ANYONE ♦ SOUL ASYLUM 

' ■■ . '-■ ■:^•l^E CCiLUWBIA 


12 


17 


15 


9 


WHITE. DISCUSSION ♦ LIVE 

;HfiL'i'v.v:. '.'iji-'- ifi RADiQAcri^E-'MCA 


13 


15 


16 


5 


WARPED ♦ RED HOT CHILI PEPPERS 

.";Ni 1" T 'i.n WAPMRBRO^ 


14 


H 


10 


13 


IMMORTALITY PEARL JAM 

■.'l^j.--^- EPIC 


QD 


21 


28 


4 


NAME ♦ GOO GOO DOLLS 

■". K '.ilVrD G'.lC METAl BlACf.WARNER BRr.S 


16 


17 


14 


17 


POSSUM KINGDOM ♦ TOADIES 

i- iH^!r "Ni "K IKTEfStOPt 


17 


13 


11 


24 


DECEMBER ♦ COLLECTIVE SOUL 

.(■" il'.t S'l' 'i ATLANTIC 


18 


16 


8 


18 


ALL OVER YOU LIVE 

.'..r, , ir.'i fiADiL-'*cTivE,i.'ai 


19 


IS 


12 


17 


ONLY WANNA BE WITH YOU ♦ HOOTIE & THE BLOWFISH 

u/.r-.-i: i..,\|.' . i.v AriAMK" 


® 


28 


33 


3 
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24 


24 


11 
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ANTS MARCHING ♦ DAVE MATTHEWS BAND 

H..r:n,;..F.i;-^v r=,.Mv, .Ba_ 


22 


20 


20 


8 


CRUSH WITH EYELINER ♦ R.E.M. 


23 


23 


21 


21 


RUN-AROUND • BLUES TRAVELER 

■M.I- -V'.W 


24 


19 


17 


11 


A HIGHER PUCE TOM PETTY 

A iLL HUiVtH;, WAHNEI^ BRC'i 


2S 


26 


23 


25 


GOOD ♦ BEHER THAN EZRA 

DEILXE tLEKTBAEEO 


26 


72 




8 


J.A.R. GREEN DAY 

■ANO'l-;- =:>,jNnTP,ACK fi£rRIF.E 


27 


25 


18 


13 


THIS IS A CALL FOO FIGHTERS 


(D 


35 


39 


3 


CUMBERSOME ♦ SEVEN MARY THREE 


29 


27 


25 


7 


GALAXIE ♦ BLIND MELON 


(D 


31 


34 


4 


ELECTRIC HEAD PT. 2 (THE ECSTASY) ♦ WHITE ZOMBIE 

i.^T"r CPEE- ?CCO GEfFEN 


CS) 


36 


35 


4 


SOLITUDE ♦ EDWIN MCCAIN 

i.nr. .FF ,1..' "ir, F.IIFFFF livA'ATFAFFFtr 


32 


30 


27 


22 


LinLE THINGS ♦ BUSH 

■HFFE'. -J- IRAUUAINirFFSi;aPr 


® 


NEW^ 


1 


SCUM MEAT PUPPETS 


(S) 


38 




2 


PEACE AND LOVE NEIL YOUNG 

',' RfF'R REPRlbE 


35 


32 


31 


24 


MORE HUMAN THAN HUMAN ♦ WHITE ZOMBIE 

J.-.FF" F,RFEP :f.;c GEFFEFf 


(D 


NEW^ 


1 


HOOK ♦ BLUES TRAVELER 


37 


29 


30 


!l 


NOT ENOUGH ♦ VAN HALEN 

BALF-'.FE ViWULPm'Ji 


38 


34 


29 


17 


HOLD ME, THRILL ME, KISS ME, KILL ME • U2 

-F.nF:,M.r, FOREVER" SC-JNrFR;n~.^ I5E/IN0 AFLfl'FTlC 


39 


40 


36 


19 


MISERY ♦ SOUL ASYLUM 

i FF V - IIF riF.I LIGHF "Ftt'fFE roi l.'l.liiU 


40 


37 




24 


RIVER OF DECEIT ♦ MAD SEASON 

AHl-'.F F:FjiLLMi?lFF 



uith that It*s the standout for the song. I think that as 
much as we could on the record, we tried to give it a lit- 
tle bit more of a pop feel. Because that's what we grew 
up listii^ to for a certain time. Things like Soft Cell and 
e\'en Devo. We all listened to metal and punk and stuff 
and hip-hop, just everything growing up. But '80s new- 
wave: It was always there, but we ne\'er explored it So 
it just seemed like a good thing to do." 

Not that CIV has traded in anthems for ditties, 
"Half the songs [on the record] are very hard. And 
when you play live, you need to get that out there. But 
I think when you're 14 or 15, you need e\'ery song to be 
like that But like right now, a lot of those bridges we 
had to cross have been dealt with. So we can free our- 
selves up to have an easier time with things. Not every- 
thing has to be like a gut-screaming ft-eak-out session." 
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TRACK TITLE 

r'.F!i,ll,l F.F;F ilE A.'.F 


ARTIST 

AFiELEFIS'RiEiUEiNG LAeCL 


CD 


1 


F 


11 


* -k * No. 1 * * * 

COMEDOWN 2««aNol ♦BUSH 

ii>,FFFf. ^Ff '.F TR*UEM'lNTEffSCOF^E 


(D 


3 


6 


8 


NAME 

F Hl'. -lAMtL: ill.:' 


♦ GOO GOO DOLLS 
F.'EIAL SLALiEV,A.R!,FK|jhOS 




4 


7 
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15 


TOMORROW 

FRC-GSTOVIF. 


♦ SILVERCHAIR 

EPIC 


CD 


1 


11 


6 


HAND IN MY POCKET 

JAGGEFF .IFTLE Pi.L 


ALANIS MORISSETTE 

MAVERICK.REPRI5E 


6 


8 


4 


15 


IN THE BLOOD 

[FEFL'XE 


♦ BETTER THAN EZRA 

ELEhTRAEEG 


7 


6 


5 


9 


TIL 1 HEAR IT FROM YOU 

-E',-F PF PECOREFS' SOilNOIRatK 


♦ GIN BLOSSOMS 

AAF.1 


i 


9 


9 


5 


WARPED 

JF.F ('.IF F.IIPJOIE 


♦ RED HOT CHILI PEPPERS 
WAfi'lER BROS 


9 


5 


3 


10 


J.A.R. 

■ANGUS' SIFFFNOIRAFK 


GREEN DAY 

RfPR'SE 


QD 


14 


18 


6 


A GIRL LIKE VOU 


EDWYN COLLINS 

BAR r,DNE. AIM 


11 


10 


10 


8 


GALAXIE 


♦ BLIND MELON 

CAPITOL 


(12) 


16 


25 


5 


POSSUM KINGDOM 


♦ TOADIES 

IfiTEflSCDPE 


C3) 


13 


19 


6 


TIME 80MB 


♦ RANCID 

tPlTAPM 


14 


11 


12 


5 


ROCK AND ROLL IS DEAD 

. FfF : 


♦ LENNY KRAVITZ 

FFIRGIfJ 




IS 


20 


3 


SIMPLE LESSONS 

ILtCV 


♦ CANDLEBOX 

F^AVIRIC^WAFiNER BROS 


CID 


18 


22 


5 


WALK THIS WORLD 

GYSIfP 


♦ HEATHER NOVA 

BIGCAF,'.VLWK 


17 


12 


8 


16 


YOU OUGHTA KNOW 


♦ ALANIS MORISSETTE 

PAAVER'CKRtPRiSE 


18 


17 


14 


16 


CARNIVAL 


♦ NATALIE MERCHANT 
EIEKTRF^EEG 


19 


20 


17 


9 


AWAKE 

.■.Fi,:,_FF^,tP,.EAT=af.tiF(Si" 


♦ LEHERS TO CLEO 

GlA'iT 


(20) 


24 


27 


4 


JUST LIKE ANYONE 

LEF 'vcip r UGFiF F.-iri; 


♦ SOUL ASYLUM 

COLUMBIA 


QD 


26 


34 


3 


* ♦ * AlRPOWER* * ★ 
THE HEARTS FILTHY LESSON ♦ DAVID BOWIE 

OUIGlOt vIRFiir^ 


(D 


32 




2 


* * * AlRPOWER* ★ * 
I'LL STICK AROUND ♦ FOO FIGHTERS 

f CO f lEHTErt:. ROSWELLCAIFnOL 


23 


19 


15 


9 


WEIROOUT 


♦ DANDELION 

RFlFFKnUSE-rOlUMBIA 


24 


27 


26 


14 


ANTS MARCHING 

IJ'.C'EP 'l-i lAEJ^t A'tZi DHLAF-'IF^G 


♦ DAVE MATTHEWS BAND 

RCA 


(25) 


30 




2 


QUEER 

GARiiiGE 


« GARBAGE 

ALMO SODNDS.GEFFEN 


2G 


22 


16 


17 


SAY IT AIN'T SO 

,*FrLJtP 


♦ WEEZER 

DGC^EFFEN 


27 


21 


21 


10 


WHITE, DISCUSSION 


♦ LIVE 

RADIOACFlVLf.lCA 


2S 


23 


23 


7 


JUDY STARING AT THE SUN 


♦ CATHERINE WHEEL 

MEHLUR. 


(29) 


34 


35 


3 


DO YOU SLEEP? 

TAILS 


♦ LISA LOEB & NINE STORIES 

GEfFEN 


30 


28 


28 


21 


MOLLY 

RC^FI.GFFHATA 


♦ SPONGE 

WC*(F 


31 


29 


30 


22 


ALL OVER YOU 


LIVE 

RADI0ACri\'f.A1I.A 


32 


25 


13 


13 


THIS IS A CALL 

EtX] flGFIFIRS 


FOO FIGHTERS 

ROSWILL^PiTOL 


d) 


NEW^ 


1 


SCUM 

M JO^E 


MEAT PUPPETS 

LONDO'nSLA'lD 


(D 


NEW^ 


1 


MY FRIENDS 

(FNF. FFFF M 'UFE 


RED HOT CHILI PEPPERS 

WAfFNER BETOS 


CD 


3? 




2 


CAN T WAIT ONE MINUTE MORE ♦ CIV 

F EI V F'F P GFIALS LA'.A ATLANTIC 


36 


31 


24 


IS 


1 GOT A GIRL 

■■ AM ilASTIC FIRECRACKER 


♦ TRIPPING DAISY 


QD 


NEW^ 


1 


ONE OF US 

RELISH 


♦ JOAN OSBORNE 

BLUE GCftlLLA'MEfiCURT 


3> 


36 


32 


23 


DECEMBER 

FGLLEC'IVE S^l'L 


♦ COLLECTIVE SOUL 

ATLANTIC 


39 


38 


33 


4 


BRIGHT AS YELLOW 


♦ THE INNOCENCE MISSION 

A&M 


40 


33 


29 


13 


STUTTER 

E.AF-lfA 


♦ ELASTICA 

BGCGEFFEN 
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HITS! 
IN 
TOKIO 

Week ofSeptBmbar 10. r99S 



® ScBtman / Scaiman John 

(2) Rock And Roll Is Dead / lenny Kravm 

<3) I'll Be There For You / The Rembrandts 

® Could II Be I'm Fsllir>' In Love / Regina Beit 

<S) What's All This Aboirl / Linda Levnt 

® Waterfalls /TLC 

<Z) Rough 'N' Smooth / C. J. Lewis 

(2>S^ Guy/ Diana King 

<S> Heyt Get Out Ot My Way / Cardigans 

& Ceribfceen Blue / Big Mounnin 

<0> Lov* Lovt Love / Dreams Come True 

® Licy'i Eyes / Papermoon 

& Ydu Are Nat Alone / Michael Jackson 

G Affection / Jody Watley 

® To Deserve Vou / Bette Midler 

OLova Efiuff/Soul II Soul 

O Jsak>usy / Charkt A Eddie 

0 Power To Move Va / 

Ziggy Marley And The Melodymaktrs 
<9 You DughtB Know/ Alanis Monssette 
® Pulf Up To The Bumper / Patra 
& Come Into My Life / Gerry DeVeaux 
& Ground On Down / Ben Harper 
@0h Baby /Great 3 
& Camm Atcha / Stone Grove 
® Checking In. Checking Out / Hagh Liamst 
® Fantasy/ Mariah Carey 
0 Brown Sugar / D'Angalo 
9 Ague Oe Bet)«r/XXL 
® Scatman's World / Scatman John 

® Strentph / Totiko Furuchi 

® Seesew Game / Mr. Children 

® Kiss Ot Ule / Daruiy Brown teaturing 

J.C. Lodge 
® Ain't No Body / Diana Kmg 
9 In The Summertime / Shaggy 
® Stereotypes / Blur 
® I Hear Your Name / Incognito 
® Warped / Red Hot Chid Peppers 
® Crimson And Qover / SF Spanah Fly 
® Walk In The Sun / Bruce Homsby 
Q Do You Sleep? / Lisa Loeb ft Nine Stories 
® Piycodeiico / Remmtcence Quamt 
® All The Wey / 

Lsdy LyneClAnd The Spokesmen 
& Baby Come Back / Playef 
& Hello. Again / My Litdl Lover 
® Bali Run/FourpUy 
9 Dime La Verdad / Marta Sanchei 
@ Don't Take It Penonel jJust One Of Dem 

Days] / MonacB 
& Kuraysmide Kiss • Kiss In The Oarfcnets/ 

Ftying Kidi 
9 Forget Me Nots / Randy Crawford 
9 Anokorononatsuni Bofcuraha / Hooper 
Seteetiotts caa be heard oa 
'Pioneer Tokio Hot IOC 
every Sunday 1 PM-5 PM on 
FMJAFAN/81.3FMio TOKYO 
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Powell Slams Loss Of Minority Rules; 
Atlanta's WHTA Scores With Hip-Hop 



M HIGH-PROFILE \oice weighed in on 
radio's minority-owTiership i'siie, as newiy 
published author and pos^e presidential 
candidate retired Gen. Colin Powell 
lashed out against the recent abolition of 
the mincrity tax certificate in an interviev^' 
with Hk New Yo-ker. RmtbU is a partner 
in a Buffalo, N.Y.. TV station acquired 
under previous FCC minoriU^ rules. 

"But it's black-owned. If you ffot a 
bunch of white guys with a brother 
fronting for them, get rid of it. That 
doesn't serve any purpose for us," Pow- 
ell tells the magazine. "What is trou- 
bling now is that we have essentially 
said that the principle of lowering boot- 
straps for people to step up is bad." 

Also complaining about FCC policy, 
but from a very different perspective, 
is the National Assn. of Broadcasters, 
which claims that three completed 
studies it commissioned prove what the 
NAB already knew: Satellite-delivered 
digital audio ra^lio systems pose a seri- 
ous threat to local terrestrial radio ser- 
vice and local diversity. 

Studies by Strategic Policy 
Research, Kagan Media Appraisals 
Inc., and Miller, Kaplan, Arase & Co. 
conclude that DARS would severely 
harm the economic well-being of local 
radio stations and threaten communi- 
ties with the lass of local service and 
diversity of programming. 

The Arbitrend that everyone's talk- 
ing about came out of Atlanta, with 
new, younger-skewing R&B (read hip- 
hop) outlet WHTA bolting .7-3.0. 
Among teens, the numbers are even 
more eye-popping — 2.3-12.2. 

PROGRAMMING: PAREIGIS MOVES 

KYCY San Francisco PD Larry 
Pareigis exits for promotion duties at 
the new Garth Fundis-headed Almo 
Sounds label. No replacement yet in 
San Francisco. T&Rs to GM Tom 
Matheson. 

Steve Brill moves from WAXQ 
Syracuse, N.Y., to PD at KSD St. 
Louis, replacing Rick Balis. 

PD Tommy Nyce exits following the 
change from country to modern rock 
at WXRB (Rebel 104.7) Pittsburgh. 

Across town, WDVE music director 
Oris Winter has been named PD at the 
other new modern rock player, WDVE 
sister station WWKS (the X). 

Adult top 40 WTMX (Mix 102) 
Chicago drops its rhythmic and ix>p for- 
mat for a rock-leaning AC approach 



billed as "Chicago's Soft Rock," appar- 
ently along the lines of what rival 
WPNT (FMIOO) was doing several 
years ago. No personnel changes are 
invoK'ed. 

Meanwhile. KYSR (Star 98.7) Los 
Angeles moves from adult top 40 to 
modern rock top 40. 




by Eric Boehlert 

with reporting by Douglas Reece 



Midday host Sammi Gmizales has 
been named PD at KCYT (Kick FM) 
Dallas. 

KUJJ Salt Lake City flips to gold- 
based country KBKK (K-Buck) under 
a sales agreement with rival KKAT. 
KUJJ's previous country format is set 
to move to another local frequency but 
has not yet done so. 

The new PD of WJBE Augusta, Ga., 
the R&B adult outlet owned by James 
Brown, knot's how to do the Omel Walk, 
the Boogaloo, and all the other soul 
steps — Brown himself is programming 
the station. 

L«n Thomas is GM/PD for the new 
KBKK/KAXT Monterey. Calif., as 
owner/GM Ken Dennis adds GM duties 
for crosstown country/triple-A hybrid 
KPIG, following the closing of that sta- 
tion's sale to KAXT. Assistant PD 
Sharon Bonds is upped to PD at 
KAXT, replacing Tony Valera. Cory 
Michaels now handles mornings. 

Davis Broadcasting has closed its 
purchase of WCCJ Charlotte, N.C. 
Group PD James Alexander is over- 
seeing the station's SW Networks jazz 
format WOKE/WFXE Columbus, Ga., 
GM Greg Davis is now overseeing 
WCCJ. Fbrmer WQOK Raleigh, N.C, 
GM John Broomfield is now GM at 
WFXE. 

KTEG Albuquerque, N.M.. PD Scott 
Stniber joins XETRA-FM (91X) San 
Diego; Sandy Horowitz from WWDX 
Lansing, Mich., is his replacement 



newsline... 

MICHAEL FROHM has been named GM at WWSW-AM-FM Pittsburgh. 
Frohm arri\'es from crosstown KDKA as general sales manager 

BOYD ARNOLD has been named GM of WHP/WRW/ WKBO Harrisburg, 
Pa., replacing Terry Kile. Arnold was last executive VP of WHCN Hart- 
ford, Conn. 

STATION SALES: KQUEVKNUZ Houston, from Texas Coast Broadcasters to 
SFX, owner of crosstown KODA, for $38 milUon; WNTQ/WNDR Syracuse, 
N.Y., from Osborn Communications to Pilot Communications, owner of 
crosstown WAQX-FM (95X), for $12.5 mOlion. KACY/KSMB Lafaj-ette. La., 
from Media Properties to Sonace Communications, for $5.1 million; WTRJ 
Dayton, Ohio, from Vernon Baldwin Broadcasting to Hawes-Saunders 
Broadcasting, owner of crosstown WROU, for Sl l million. 



PEOPLE; KSAN MORNINGS 

KSAN San Francisco moves afternoon 
jock Glenn Boychuk to nwrnings, where 
he joins Jo Thomas and Frank Terry. 
Boychuk replaces Charlie Wilde. Nig^it 
jock Tim Anthony mov^ to afternoons. 
Jason Dean, night jock at sister WWWW 
Detroit, moves to KSAN for that shift 

Stac>' West joinis the nvjrning shew at 
KPLX Dallas. She previously was morn- 
ing co-host at WCFB Daytona Beach, Fla 

Longtime KPLX nximing man Scott 
Evans resurfaces as the morning anchw 
at WCL*Z-FM Grand Rapid.s. Mich. He 
re^daces Andy Rent and Dennis Sutton. 
Evans will remain half of the "Harmon & 
Evans" syndicated countdown program 
with his former KPLX partner, Steve 
Harmon, through the miracle of digital 
technology. 

At WEDR (99 Jamz) Miami, P/T 
Yolanda Neely joins James Thomas on 
the morning team, as does former Miami 
Doljrfiins wide receiver Nat Moore. Also, 
sister station WRBD, which had been 
testing at 50,000 -waiXs during the d^ is 
now offknal at that p(M<er. 

Chris Evans, former morning man at 
WKa(KClOl) New Haven, Conn., takes 
over mornings at WEBE Bridgeport, 
Conn., replacing Jimmy Gray, now at 
WCTK Providence. R.I. Also, Peter 
Bush, from WEFX Norwalk, Conn., 
arrives as WEBB'S afternoon jock, replac- 
ing Eddie Holiday, wh) moves to week- 
ends. 

Longtime WBZZ (B94) Pittsburgh 
midday man/production director Ron 
Chavis exits. No replacement has been 
named. Across town at top 40/adult 
WHTX (Variety 96.1), p.m. driver 
Bumper Morgan is out 

WGRD Grand Rapids shakes up the 
market this week by nabtnng the morn- 
ing show of album rock competitor 
WKLQ. The former "Q-Zoo" of Rick 
Beckett, Daria Jaye, and Scott Win- 
ners replaces WGRD's former syndi- 
cated morning man Kevin Matthews, 
who had changed shifts at his home sta- 
tion WLUP Chicago. 

WWKX Providence PD Joe Dawson 
inks Bill Keeler from WKLL^ WRCK 
Utica, N.Y., and will team him with 
morning newsperson B.B. Goode, 
who's currently covering the show solo. 

Fbllowing last week's format flips at 
WJBT/WHJX Jacksonville, several 
jocks have moved, too. WJBT MD KJ. 
switches to MD/middays on R&B adult 
WHJX. New WJBT PD Pace Lopez 
will handle music for now. Also, while 
nothing is confirmed yet, look for Tom 
Joyner's morning show to also move 
from WJBT to WHJX, with Lopez han- 
dling mornings on WJBT On the WJBT 
side, Deja and Hitman Hayes from 
WHJX join for middays and after- 
noons, respectively. And former WHJX 
general sales manager Mark Tyree 
resurfaces as GSM of AC WLRS 
Louisville, Ky 

WGTZ (Z93) Dayton. Ohio, morning 
man Jeff Wicker exits after nearly four 
years. PD Louis Kaplan now needs 
both night and morning talent. Send 
>'our package todav. 

WYXR (Star 104.5) Philadelphia 
night jock Kevin Seal picks up week- 
ends at WPU New York. 

WXYV (V103) Baltimore midday 
host Lauren Thompson exits. Across 
town, WERQ (92Q) morning produc- 
er/sidekick Madeline Woods is out 



For WKLB Boston's Christy, 
The Music Conies First 



Uountr>' radio prides itself on being 
a close-knit community, and most pro- 
grammers are eager to be a part of it 
Bob Christy is not one of them. As 
operations director for Fairbanks 
Communications* WKLB Boston, 
Christy is passionate about music but 
chooses to distance himself from what 
he sees as the political end of the busi- 
ness. 

"There is so much wwk to do at the 
statkffi level if jui're going to have a good 
radio station, and to 
spend time politicking 
and all the things it 
takes to get in the loop 
. . . was nev«r a Friarity 
for me." he says. "I've 
newer been oriented that 
v.-ay. I like to put niy life 
into radio." 

Most programmers 
behevG that personal 
contact with artists 
and label reps actual- 
ly enhances their on- 
air product. Christy, 
however, says that 
"most of it is such an 
empty experience. I'd 
rather go home and 
read a book. 

"Nobody in radio 
spends more time 
playing around with music and going 
to shows than I do," Christy adds. 
"But I don't have a burning desire to 
go backstage and talk to somebody's 
guitar player" 

WKLB Ls unique in its internal divi- 
sion of responsibilities. Although 
morning man I^ren Owens serves as 
PD, Owens is not part of music meet- 
ings with Christy and music director 
David Williams. Christy explains, 
"Loren is not in the music meetings 
because I'd rather have him home 
sleeping." 

Christy is even vague about his own 
job duties, claiming that "what goes 
over the speaker is somehow my 
responsibility." That broad definition 
may stem from Christy's background, 
which includes stints as corporate PD, 
GM, and owner in such places as 
I-Vgo, N.D., Indianapolis, Bend, Ore., 
Minneapolis, and Spokane, Wash., 
during his 26-year radio career. 

In Boston, he is responsible for half 
of an intense rivalry with Greater 
Media's WBCS. The two stations have 
been virtually neck and neck in the 
ratings since WKLB signed on in May 
1 993, just three months aOer WBCS' 
debut. Christy says that most people 
outside of New England don't appre- 
ciate just how intense a battle it is. 
"These are two really good country 
stations in every way, shape, and 
form," he says. "It's not a battle where 
.somebody's winning with marketing." 

WBCS GM Peter Smyth made 
headlines earlier this year with a $1 
million pledge that the station would 
not change format. Nevertheless, 
Christy believes that eventually one of 
the stations will have to blink, and he 
insists it's not going to be his under 
the current ownership. "Economical- 
ly, long haul, there is only room for 
one," he says. "The real battle is 
between the .sales departments, and 




that's a battle that we've consistently 

won." 

After some back and forth experi- 
menting with a "hot, new" country 
approach and a broad-based main- 
stream format, both stations are rww 
very similar musically, although, 
Christy says. WBCS plaj-s a few more 
currents than WKLB, which bills 
itself as "Boston's Country Club." 

While many other country stations 
are slashing their piaylists now, 
Christy's was already 
tight at about 31 
records. But the cur- 
rent controversy 
reminds Christy of 
the flack he took from 
the industry when his 
station debuted. "We 
were trashed pretty 
handily when we 
signed on. because we 
had a short playlist in 
the 27-34 range," he 
says. Asked if he feels 
vindicated now that 
the rest of the indus- 
try is following suit, 
Christy's answer is 
typically prickly: "No, 
I don't care." 

Despite his pro- 
fessed lack of interest 
in what the rest of the industry is 
doing. Christy has a few theories 
about why so many stations are cut- 
ting their lists. The crux of the prob- 
lem, he believes, is the sameness of the 
product, something he blames on the 
sharing of top producers. He recent- 
ly compared the top 50 records on the 
Hot (^ntrj' Singles & Tracks chart 
and the Hot 100 chart in a July Issue 
of Billboard and came up with an 
interesting finding. In country, six 
producers had 25 of the top 50 
records. On the Hot 100, only one pro- 
ducer had more than one top 50 
record. 

"1 don't care how creative you are — 
you may be running out of juice if you 
have six or seven records out at the 
same time," he says. "It gets a little 
incestuous . . . It's always been the 
Nashville way, and it's probably been 
its greatest strength and its greatest 
weaioiess at the same time. Also, they 
pop those singles off so fast, Shania 
Twain is turning into the Whitney 
Houston of country I think that's what 
starts to hurt [the format]. 

"It's kind of amazing to walk down 
the hall at your station and have trou- 
ble identifying a specific artist [play- 
ing], and you know way more about 
the music than the listeners ever 
would," Christy continues. "That's 
kind of scary when that happens." 

One v^'ay WKLB tries to differenti- 
ate itself is with a successful Sunday 
night show called "Eidge Of 0)untry," 
which features music and interviews 
with such artists as Linda Ronstadt, 
Kieran Kane, Steve Earle, and Tish 
Hinojosa. Beginning this fall, the show 
is being expanded from two to four 
hours on Sunday nights. 

PHYLUS STARK 

Tkig profile originally appeared in 
Cmmtry Airplay MonMor. 
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Music Link An All-Purpose Provider 

Denver Co. Offers Labels Live Video, Audio 



■ BY DOUGLAS REECE 

LOS ANGELES— Music video 
program "Music Link" and its 
parent production company, 
Music Link Productions, are tap- 
ping into new business opportu- 
nities with several major labels to 
provide live video and audio for 
music videos, CD-ROMs, and 
even conventional CDs. 

Music Link has provided con- 
tent for a variety of recent high- 
profile projects, including Bush's 
"Little Things" enhanced CD for 
Trauma/ In terse ope, Wilco's 
"Casino Queen" and "i Must Be 
High" clips for Reprise, and 
audio tracks for Afghan Whigs on 
Elektra. 

Elektra, Geffen, Capitol, RCA, 
Virgin, Reprise, Interscope, 
Columbia, and Capricorn are 
among the labels that have used 
the Denver-based company for 
production services. 

Mike Drumm, who has been 
shooting live concert footage 
since 1982, also has a strong fol- 
lowing for his local UHF show 
"Music Link," which airs videos 
and artist interviews. 

His first major success, howev- 
er, came after filming the 1990 
Telluride Bluegrass Festival, 
which after airing on A&E was 
nominated for a cable Ace Award 
in the special category of best 
director for a music series. 

"At that point, I had to figure 
out a way to do more of this kind 
of work," says Drumm. 

He began approaching record 
companies, offering to sell 
footage of artist performances he 
was shooting for the regional 
show. 

"Most of the bands we shoot 
sparkle in a live environment, and 
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Visions Of Victory. Actor Harland 
Williams, who stars in the Warner 
Bros. TV series "Simon," presents 
the Visions of U.S. Award to 
Jamie Sonderman. who won first 
prize in the music video category 
for his clip "The Empty Chair." 
The Visions of U.S. competition 
acknowledges aspiring video 
makers and is administered by 
the American Film Institute. 



if they have it together and the 
video crew is accurate and fast- 
paced, it does help tell the band's 
story," says Drumm. "That's what 
we can do. Give the marketing 
and promotion teams the tools 
they need to do their jobs." 



Drumm says the company is 
thriving despite the fact that it is 
located away from the industry's 
centers. 

"It's a bit harder to get record 
executives to take notice when we 
are 'out of the loop' in Denver," 
says Drumm. "But we have slow- 
ly proved that we can deliver." 

To further expand the audience 
for his show, Drumm struck a 
deal with modern rock station 
KTCL-FM Denver to simulcast 
"Music Link" from local venues 
during concert events. The 
"KTCL Live Music Link" series 
has already aired more than 100 
shows. 

Linda Ingrisano, VP of visual 
marketing at Capitol, says 
Drumm has become a significant 
presence in the Denver area. "It's 
hard to think about Denver and 
not think about Mike Drumm and 
'Music Link,' " says Ingrisano. 
"He's really carved out a niche 
for himself, and he's very good at 
what he does." 

Capitol employed Music Link to 



shoot a Denver club performance 
of the label's modern rock acts 
Bonepony and Everclear. 

Many cite Drumm's ability to 
deliver affordable, hassle-free 
video production as a key incen- 
tive to working with Music Link 
Productions. Lou Robinson, 
RCA's national director of video 
promotion, says Music Link offers 
low-cost concert footage that the 
label can use to promote its devel- 
oping acts. "Mike's just realistic 
about what he charges, and he's 
much better off because of it. For 
what we paid, we're thrilled with 
the finished product," says 
Robinson. 

RCA most recently used Music 
Link footage of the rock act From 
Good Homes in the band's promo- 
tional electronic press kit. 

On the audio side, Elektra was 
so pleased with Drumm's sound 
mixing on an Afghan Whigs 
videotaped concert that it even- 
tually released four of the tracks 
on the band's "What Jail Is Like" 
ER 

Bush, one of the bands shot for 
Drumm's show, also placed Music 
Link's footage on its "Little 
Things" enhanced CD. 

Drumm says he expects the 
footage he shoots to be used in 
more enhanced-CD projects as 
more titles in the emerging genre 
are produced. "For smaller pro- 
duction companies and music 
video shows, the enhanced CD is 
a new business opportunity," he 
says. "We can provide the content 
at a low cost to the labels. Bush is 
just the beginning." 



PRODUCTION NOTES 



LOS ANGELES 

Tyler CoUins* "Never Alone" clip 
was directed by Jesse Vaughan. 
Stephen J. Hens produced, while 
Giorgio Scalli directed photography. 
Vaughan is also the eye behind Mon- 
teco*s "Call It What You Want." John 
Malina produced the clip for the 
A-i-R Group. 

Darren Lavett directed Buffalo 
Tom's "Tangerine" clip for Squeak 
Pictures. Eric Escott and Catherine 
FInkenstaedt produced, while Scott 
Hendricksen directed photography. 

Lavett also directed the Fledg- 
ling*s "Solomon's Crown" clip, while 
Escott and Finken.^itaedt produced. 

Firehouse's "Here For You" and 
Martin Page's "Keeper Of The 
Flame" were directed by Nigel Dick. 

Nick Egan directed Catherine 
Wheel's "Judy Staring At The Sun" 
clip. Mark Fetterman produced, 
while Martin Coppen directed pho- 
tography. 



NEW YORK CITY 

Sean "Puffy" Combs directed the 
clip for Junior M.A.F.I.A.'s "Making 



Moves With Puff." Lara M. 
Schwartz produced for Bad Boy 
Films, while Martin Coppen 
directed photography. 

Sa-Duece's "Don't Waste My 
Time" clip was directed by Frank 
Gatfion. 

Director Marc Klasfeld of 

MKSR Films Inc. recently com- 
pleted the video for Kaotic Style's 
"Get In Where You Fit In." Sean 
Ramjerdi directed photography. 

Director G. Stubbs is the eye 
behind Lord Finesse's "Hip 2 Da 

Game." Thcmba Sibeko produced. 



OTHER CITIES 

Cracker's "Shake Some Action" 
clip was directed by Carlos Gras- 
so, while Dawn Rose produced the 
Charlotte, N.C., shoot. Grasso also 
is the eye behind Zuccero's "Pane 
E Sale" clip, which was shot in 
Italy. Scolt Shapiro produced. 

Oleta Adams' "Never Knew 
Love" was directed by Dick Buck- 
ley, while Jim Glander produced 
the White Sands, N.M., shoot. 



BET On DirecTV's 'Bird'; 
'Real World' Cast Clash 



Bet GOES DBS: Black Entertain- 
ment Television instantly upped its 
potential audience by more than 
780,000 viewers Sept 13. The cable 
channel, which contains the clip show 
"Video Soul" and other music \ideo 
programming, was added to the 
direct broadcast satellite service 
DirecTy which beams digital-quali- 
ty programming to homes that are 
equipped with a minisatellite dish. 

"We conducted a viewer survey of 
channels that we were considering 
adding, and there were several 
requests for it," says Larry Chap- 
man, DirecTV senior VP of pro- 
gramming. 

"There were other channels with 
broader appeal, but we found a real 
passion for this channel from people 
that were familiar with 
it." 

DirecTV also carries ^^^^ 
the Canadian music 
\ideo channel MuchMu- 
sic, while MTV and 
VHl are available on 
the direct-broadcast 
satellite sen.'ice USSB. 

The impact of the 
rapidly growing DBS 
audience will be dis- 
cussed as part of the 
"The New Avenues" 
panel at the Billboard 
Music Video Confer- 
ence, which will be held 
Nov. 8-10 at the Loews 
Hotel in Santa Monica. 
Calif. 
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by Brett 
Ativood 



INDOWS 95: The 
Rolling Stones aren't 
the only music act getting exposure 
from Windows 95. Weezer's "Buddy 
Holly" and Edie Brickell's "Good 
Times" videos appear on the CD- 
ROM program. The clips are used to 
demonstrate the video capabilities of 
the new operating sj-stem software, 
which is estimated to reach 20 mil- 
lion homes ov^r the next year. 

Surreal world: Cast mem- 
bers from all four seasons of MTV's 
citietm verite-style series "The Real 
World" reunited Sept. 16 fur an 
upcoming special, .scheduled to air in 
early 1996 on the music video net- 
work. The New York, Los Angeles, 
San Francisco, and London casts 
assembled on a sound stage in llni- 
wrsal Studios to discuss the impact 
of the show on their lives. 

Howewr, the three-hour-plus tap- 
ing went haywire when third-season 
regular Puck Kainey began to ver- 
bally assault many of hLs former cast 
mates. Tension built on the set as 
Puck stood up to confront 
Mohammed Bilal with a fighting 
stance and a string of expletives. 

Host Alison Stewart managed to 
regain control of the program for a 
brief, but touching tribute to the 
show's Pedro Zamora, who passed 
away from complications due to 
AIDS last year. However, a second 
fight broke out shortly afterward 
between Puck and cast member 



Judd Winick over comments made 
by Puck about the late cast member. 
It ended when Puck stormed off the 
set in the middle of taping. 

Another contro\'ersial part of the 
program, which may well end up on 
the cutting room floor, involved the 
"outing" of a prominent talk show 
host. He dated an openly gay cast 
member, who goes simply by the 
name Norman, during the first sea- 
son. The talk show host, who has 
since refused to discuss the issue 
publicly, was shown on several dates 
with Norman, who is from the New 
York "Real World" cast, in episodes 
of the show before landing his own 
nationwide talk show. MTV plans to 
edit the show down to an hourlong 
length, but a spokeswoman for the 
channel said she was 
uncertain whether the 
network would lea\'e in 
either incident in the 
final edit. 

Dead HEAD: Music 
from the Grateful 
Dead's album 
"Infrared Roses" 
merges with psychedel- 
ic cybergraphics for the 
new longform music 
video "Infrared Sight- 
ings." It has just been 
released on Trigon 
Home Video. 

The late Jerry Gar- 
cia teamed with long- 
time associates Len 
Dell'Amico and Larry 
Lachman for the 
video, which was 
inspired by many of the visuals that 
accompanied the band on its tour 
from 1987 to 1991. 

"Jerry was always interested in 
expanding the language of music 
video." says Lachman. "He sat in on 
the original brainstorming session 
and discussed his vision for this pro- 
ject as a trip through various layers 
of consciousness. Then, he just let us 
loose and gaw us total creati\*e con- 
trol." 

The project was completed in 1993, 
but has only been released on 
laserdisc this month. An epilogue 
tribute to Garcia has been added to 
the home video release. 

Bowie and bing: ogiio 

Records has unearthed footage of 
David Bowie and Bing Crosby per- 
forming together on the 1977 TV spe- 
cial "Bing Crosby's Merrie Olde 
Christmas" for an enhanced CD sin- 
gle, due in stores in October. 

At the beginning of the clip, Cros- 
by asks Bowie. "Do you go in for the 
traditional things in the Bowie 
household at Christmastime?" 

Bowie responds: "Oh yeah. Most 
of 'em, really. Presents. Tree deco- 
rations. Agents sliding down the 
chimney." 

A confused Crosby laughs, then 
the odd pairing proceeds to sing an 
impressive medley of "Peace On 
Earth" and "Little I>rummer Boy.' 
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FOR WEEK ENDING SEPTEMBER 17, 199S 



Billboard. Video Monitor 

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 

"NEW ONS" ARE REPORTED BV THE NETWORKS (NOT BV BDS) FOR THE WEEK AHEAD 



14 hours dally 
1899 9th Stnt NE. 
Washincton, D.C. 20018 

1 iand J»cl(son, Runaway 

2 MarWi Cjrty, Tantasy 

3 MoktrntflT. He's Mine 

4 CooMo Hat LV., Gangsla's Paradise 

5 Mary J. BUft, You Bung Me Joy 

6 Soto. Heaven 

7 Faith Enm. rou Used To Love Me 

8 Xscape, Who Can I Run To 

9 Brandy. Btokenhearled 

10 Guru. Watch Whal You Say 

1 1 eiackilreel. Tor gtit's The Night 

12 Patra. Pi.il Up To rne Bomper 

13 Brian McKnichl. On The Down Low 

14 Monka. Like This And Uke That 

li Mchad Jadtun, You Are Not Alone 

16 SkM-Lo, I Wish 

17 O'anfato, Brown Sugar 

18 Groove Theofy. Ted Me 

19 Alter 7, 1.1 You Do Me Right 

20 New PoMf Ganarabon, Count The Days 

21 MonM Jofdw Somettw' 4 Da Honeyz 

22 TLC, Wstertaiis 

23 JwJed. Freek 'n You 

24 Jason Waavtr, Lcve Ambition 

25 Aaron Hall, Curiosity 

26 PcbMes, Are Yoo Ready? 

27 Shany. Summertime! Shaggy) 

28 Brandy, Best Fner>d 

29 Soul For RmI, II You Want It 

30 Shanv. Boombastic 

* * NEW ONS* * 

GmM 8 Eddb LMrt. Sr. . Aheacty Missing 

Shal, Corrw With Me 

Rt0na 9m. Love T.K 0 

Jon Sacada & SMca, If I r4evBr Knew You 

J-Quot, Anything 

J.Spanc*r. U Should Be Mine 

Carorta. Try Me Out 



ContkMiout prefrwnnring 
2806 Oprytartd Dr.. 
~ TH 37214 



1 Wade Haycc Don't Stop 

2 Sai«yirBnMn.nhsThngCaledmartin' 

3 Junior Brown. Highway Patrol 

4 Terrl Clark, Better nwngs To Do 

5 CoUin Rjye. One Boy, One Giri 

6 BiKkhiHk. I'm Not Strang Enou^ To Say 

7 CM Black. One Emotion 

8 Ty Entfind. StxxATve f-O^ Her Faster 

9 AHkm Kiauti, Baby. Hum TtuI I've 
10 J«fr Foxworttiy. Party Ml Ni^ 



1 1 Mark Chesnutt. Trouble 
ISTobyKeHh, ftg Of True* 

13 FaWi HIH. Let's Go To Vegas 

14 Jim RAcGraw. I Like It. I Love It 

15 Jcftn V U mt Mw^iiw y , No Marfs Land t 

16 James Hou», Anything For Love t 

17 Rhett Akins. That Ain't My Truck 

18 Shdby Lynnt, I'm Not The One t 

19 RertBdSkirvr. rmASbanserHefeMy.. t 

20 R«ba McEntire. On My Own 

21 Kim Rkhey, T-^ose Words We Sakl t 

22 BottHeCryncf.l jJStCanlStBnjToBe-. T 

23 Kenny Ch»n«y. All i Need To Know 

24 Tracy 8yrd. Lmc Lessons t 

25 Brvtt Jamts, If I Could Se« Love 

26 lAxx G8. Go Rest Hi0i On Thai Mountain t 

27 CUy Walker, Who Needs You Baby t 

28 Uttte Texas, Life Goe:s On t 

29 Ty Henxkm, I Want My Goodbye Back 

30 Shania Twain. The Woman In Me t 

31 Dary4e Singtetary. I let Her Lie 

32 Jell C4)()t«y. Evergreen 

33 ConMeole lb*aad. Bdl's Laundrcvnat. 

34 Mart CeMe. Three Words. Tm> Hearts. 

35 Tracy Law«noi. « The WcrM Had A Fiort 

36 Blly HonCana, Rain Through Tlw Root 

37 The Maweridcs. Here Comes The Ram 

38 Lae Roy Panel, When A Wcnw Lmes 

39 Aai«iTkvn.T^sAsaottAsl1GeL. 

40 Sammy Kerahaw. Your Tattoo 

41 Wesley Dennis, WTio's Counting 

42 Ri>bCn»t>r, the Trouble Wilh . 

43 Don WIHIams. Fever 

44 B% Ray C^fus. The Fastest Hone In A 

45 Emllkt. It'5 Not The End Of The World 

46 Trarti Trttt. Sometimes She Forgets 

47 George Oucas, Kisses Don't Lie 

48 Martina McBrMe. Sale In The Arms Of.. . 

49 Ron Wallac*, rm Listening Now 

50 Baker ft Myan, These Anns 

t indicates Hot Shots 

* * NEW ONS* * 

Doug Sivsnaw, Not Ero^ HDus In The Nett 

Jaff Cartort, Th« Car 

Ken Uelkm. Rub-A-Dubbin' 

Rhen AUns. Sne Said Yes 

Tha Hirtchom, Knock. Knock 



m 

ContlTHMMts programmtng 
1515 Broadway. NY, NY 10036 



1 CooHo Feat LV.. Gsngsta's Paradise 

2 Janet Jackson, Runaway 

3 SllvefChalr, Tomorrow 

4 Rod Hot CMI) Peptwn. Warped 

5 Foo FIfMen. I'll Stick Arour>d 

6 Martah Carey, Fantasy 

7 Buth. Come Down 

8 Michael Jackson, You Are Not Alone 

9 Rod Stewart. This 

10 Goo Goo Dolls, Name 

11 Hnoiei The BkmMi. Only WanraGe Wit 

12 D'Angelo, Brown Sugar 

13 Shagn. Boombastic 



14 Bm Thup-N+ianncny, 3aOtThaMa<h 

15 Soul Asylum. Just bke Anyone 

16 Gin Btouomt, Til I Hear It From You 

17 RancM, Time Bomb 

le Larniy KravltL Rock M Roll is Dead 

19 0«M Bowie. The Hearts Rlthy iKSon 

20 Alanit Morissette. You Oi.«Ma Kncr* 

21 Davt Matthews Band. Ants Marc^m^ 

22 PieaUentsOfThe United State. Lon^ 

23 Bkiet Traveler. Run Around 

24 Skae-Lo, I Wish 

25 CIV. Can't Wait One Minute More 

26 S*Hftpa. Ami NlA»^' But A She Thirg 

27 Seal, Kiss From A Rose 

28 Brandy, erokenhearled 

29 Bon Jo*i. Something For The Pain 

30 Take That. Back For Good 

31 Toadies. Possum K>r>gdom 

32 White Zombie. E«ctric Head Pt. 2 

33 P.M. Dawn, Downtown Venus 

34 TLC. Waterfalls 

35 Natalie Marctunt. Carnival 

36 R.E.M.. Tongue 

37 CoUectlve Soul. December 

38 Uu Loett l< Nine Stertet, Do You Slew? 

39 Montall Jordan, Sor^ethm' 4 Da Honeyz 

40 Bliitd Melon, Gala»e 

41 Rusted Root, Send Me On My Way 

42 Naughty By Nature. Fee^ Me Flow 

43 B)orfc. It's Oh So Quiet 

44 Uve, White. Discussion 

45 Kom. Blind 

46 JiH Sobule, Supemtodel 

47 Flfter, Dos* 

48 ACDC. Hard As A Rock 

49 Dr. Ore, Keep Their Heads Ringin' 

50 Naughty By Natm, Clap Yo Hands 
" livlicates MTV Exclusive 

* * NEW ONS* * 

GrMO Day, Geek; Stink Breiith 
Oaiis, Morning Glory 
Flaming Ups. Bad Days 
Blut, Country House 
Motrtssoy, The Boy Racer 
Supergrass, Alnght 
Blvovac. CyhiC 
Toeout. Mouthful 0* Pennies 

C3TNN 

THE NASHVUXE NETWOSI. 
The Heart Country 

30 houre weekly 
2806 Oprytand Dr.. 
Nashvlle. TN 37214 

1 Juniof Brown. Highway Patrol 

2 George Jones ft Tammy Wynetle, One 

3 An Gl. Go Rest High On That Mountan 

4 CNnl Black, One Emotion 

5 Bryan Whhe, Someone Else's Star 

6 Ty En^md, ShoukTw Asked Her Faster 

7 Ty Herndon. I Want My Goodbye Back 

8 Mart CoMe. Ttvee Words. Two Hearts 

9 Wade Hayes, Don't Stop 

10 Terrt Clark, Better Thin^ To Do 

11 S««yerBrMn.{Th(srhrgCillel)Wantin-. 

12 Toby Keitti. Big 01' Truck 



13 TiacyLaww m. <TtttV>WdHaflAFiiirt 

14 Collin Raye. One Boy. Orte G>rl 

1 5 Btadtowk. rm hbt SIrorg Eno^ To Say 

16 Fatth HIH. Let's Go To Vegas 

17 Tim McGrww. i Like II. I Love It 

18 BayRayCyns,TheF3astH»selnA .. 

19 Jtfvi Michad Monlpmcry. No Man's Land 

20 Shania Twain, The Wo-ttan In Me 

21 Kenny Cheiney. All 1 Need To Know 

22 Martina Mc&We, Sale inTtie Am* 0( , 

23 Shenandoah, Heaven Bound 

24 Kevin Welch, I Feel F,ne Today 

25 Ut Roy Pamdl, Mion A Woman Liji«, 

26 Travis Trttt, Sometimes She Forgets 

27 Aaron nppin, TiuTs As Oose As 11 Get. 

28 Sammy Kmhaw. Your Tattoo 

29 Tracy Byrd. Loue Lessons 

30 Wesley Dcnnli, Who's Counting 

* * NEW ONS* * 

Mark Chttnutt, TrouMc 

Bobbie Crynar. I Just Cant Stand To Be ... 

Reba McEnbra. On My Own 



Continuous programming 
1515 BroMtway. NY. NY 10036 

1 Michael Jackson, You Are Not Alone 

2 Janet Jackson, Runaway 

3 lkx]6etTTwBk>MM.0nlyW3miBe . 

4 Seal. Kiss From A Rose 

5 Bluet Traveltf. Run Around 

6 Marlah Carey. Fantasy 

7 TLC. Watertalls 

8 Colleclhia Soul, December 

9 Natalie Merchant, Carnival 

to Sophie B. HawUns. As I Lay Me Down 

1 1 Shcryi Crow. Can't Oy Anymore 

12 Paula lU»dul, Cra2y Cool 

13 Gin Blossoms, Til I Hear It From You 

14 Mk:had BcAon, Can I Touch You ..Them? 

15 Del Anwtii, Roll To Me 

16 Vanessa Williams, Coters Ot The Wind 

1 7 Bryan Adami Have You Ever Realy Lcwed 

18 Bruce Homiby. Walk In The Sun 

19 Take That B»zk For Good 

20 Bleuk] Urwm 0( Soiit, Let Me Be The On 

21 Selena, I CiyM Fall In Love 

22 Michael Jackson, Bill ie Jean 

23 Hootie ft The Btowflsh, Let Her Cry 

24 Annie Lcnim. A Whiter Shade Of Pale 

25 Elton J<^n, Bcl«ve 

26 MIchaH Jackson, Rock With You 

27 Marlah Carey, En)ot>ons 

28 Rod Stewart. Forever Young 

29 Des'ree. Yo;j Goll^ Be 

30 Polict, Every Breath You Take 

* * NEW ONS* * 

TheCoors, Rimawsy 
Goo Goo Dolls, Name 
Haalhar Nova, Walk This World 
Chrta Isaak. Go Walking Down There 



THE CLIP LIST 



A SAMPLING OF PLAYLISTS SUBMITTED BY 
NATIONAL ft LOCAL MUSIC VIDEO OUTLETS FOR 
THE WEEK ENDING SEPTEMBER 30, 1995. 




Continuous programming 
1221 Collins Ave 
Mlwni Beach. FL 33139 

AMERICA'S NO. 1 VIDEO 

He's Mine (Remix) 



BOX TOPS 

Mystikal. Y'all Ain't Ready Yet 

Mariah Carey. Fantasy 

Cootto Feat LV. Gang's Paradise 

Borw Thup4i4tarmDny. 1st Of Tha Month 

B.G. Knocc Out ft Dreita, D P.G AiHa 

2Pac. Temptations 

hlichael Jackson. You Are Not Ahxw 

Jurte MJLn JL. Player's Anthem 

Brandy. Brokentmrted 

Maste Ace, Srttin' On Chrexne 

AZ. Sugar Hill 

ioded. Freek'n You 

Pure Soul, We Must Be In Love 

Scatman John. Scat man 

Insane Chmm Posse. Chicken Huntin' 

Mack 10. On Them Thai^ 

Luniz, I Got 5 On It 

Janet Jackson, Runaway 

Deborah Cm. Sentimental 

Immature. Fee* The Funk 

Deep Bkje Scmihir^ Bieakjbst At Trftays 

Raakwon, CnminoJogy 

Kool G. Rap. It's A Shame 

Adiru Howard. My Up And Down 

Xavier. Purley Se«ual 

Xscape. Feels So Good 

Redmamlklethod Man, How High 

W.CTMaad Orcie. West Up 

Los Del Mar, Macarena 

NEW 

Boyr II Men, Vibin' (Remix) 
Cypreu HM. Thnjw Your Set In The Air 
Foo Flfhters, I'll St>ck Anund 
Grwn Day, GeeK. Stmk. Breath 
Uttit Sliawn, Oom Perlgnon 
Mary J. Bigt. Natural Woman 



>, Ice Cream 
Sat-Hftpa. Ajn't Nulhin' But A She Thing 

music TV 

Continuous programming 

11500 9th St N 

St Petanburg. FL 33716 

Michael BoMon. Can I Touch You . . There 

VIncc Gni, Go Rest High. 

Sttriby Lynns, I'm Not Ttw One 

iohn Mk:hael Montgomery. No Man's L^rxt 

Jon SecadA/Shanlce. If I Never Krww You 

Eagles, li'^rn To Be Still 

Michael Jackion. History 

Hootie ft The Btowfbtv Onfy Wanna Be . 

PavarottVAdami, Ole Sole Mio 

Terrt CUrk. Benee Things To t>0 

Deep Forest. Marta's Song 

(fcorge Jonei/Tammy Wynclte, Or« 

NaUlic Merchant, Carnival 

Selena. I Could Fall In LOvQ 

AIM-One, I Can Love You bke That 

Walter Beattey. Private Time 

Bkics Traveler. Run-Around 

Gloria Estefan. It's Too Late 

Bruce Homslty. Walk In The Sun 

Rod Stewart, Th.s 

ConUnuout programming 
299 Queen St Wed 
Toronto. Ontario M5V2Z5 

SaR-N-Papa. Aint Nuthin' But A.. .(new) 
Suzame Uttie, Tragic Flaw (new) 
Tom Coctwane. Wish You Well (new) 
Rancid. Time Bomb (new) 
Method Man. The Riddier (new) 
ioan Oibemo, One Ot Us (new) 
FHtar. Dose (new) 

P.M. Dawn. Downtown Venus (new) 
CarvletMn, Simple Lesson (new) 
Patra. Pull Up To The Bumper (new! 
Coolio Feat LV,. (^ngsta's Paradise 
Shasgy, EloomDaslic 
Lenny Kraviu, Rock And Roll Is Dead 



Nail Young. Downtown 

Gin Blossoms, Til I Hear It From You 

Skae-Lo. I Wish 

BntlWT Cane, And Fools Shrne On 
Hootie ft The BkwWi. Only Wanna Be 
Monica. Don't Take It Personal 
Skydlggen, What Do You See 



lt*T I HO] 

Conttowoui programming 
nil UfKOinRd 
Mivni Beach, FL 33139 

La Ley. El Duelo 

Los Trts, La Espada Y La Pared 

Sheryt Crow, C^ant Cry Anymore 

ShaQy. In The Summertime 

Seal, Hiss From A Rose 

Charty GarcU. Rezo Por Vos 

Mana. No Ha Parado.. 

AMs Syniek La Genie NDmiil. U Fe De Aries 

Michael Jackson, You Are Not Alone 

Pet St»op Boys. Pan.naro '95 

Cartot Vhret. La Tt-i-a Fel Olvido 

Take That B»c;k Fo' Good 

Victimat Dal Dr. Certbro. Ya Tus AmiBOS 

Elton John. Made In England 

Alanis MerHsette, You Oughta Know 

Lenny Kravltz. Rock ft Roll 

Real McCoy. Come And Get Your Love 

The Ramones, I Dont Wanna Grow Up 

Wat Wat Wat Don't Want To Forgive Me 

Diana Kir^ Stry Guy 



Five 1/2-hour shews weekly 
Signal HW Dr 
WaH. PA 15148 

Mykwi Latevre. Shower The People 

Al Green, Fveiything 

Margaret Becker. Streets Of Innocence 

Jan or aay. Flood 

Brian Duncan. When It Comes To 

Midnight Oil, Outbreak Of Love 

John SchHtt. Show Me The Way 

DC Talk. Jesus Is Just 

Hammer, r'-.-iy 



Freedom 01 Soul. This Is Love 
The Wlrwns. It's Time 
ETW. Stay Together 
Johniry Q. PuUlc. Body Be 
Steve Taytor, Lifeboat 
Steve Taytor. On The Fritz 




Five hours weekly 
223-225 Washington St 
Newark, NJ 07102 

R.E.M.. Tongue 
Groove Theory. Teil Me 
David Bowie, The Hearts. . 
Vanessa Daou. Near The... 
Radlohaad. Just 
Cttariatans U.K.. Just Looking 
Marilyn Manson. Dope Hat 
AC/DC. Hard As A Rock 
Hole. Softer, Softest 
Ash, Jack Names The Planets 
Diana Ross, Take Me Higher 
PM Dawn. DtAvniown Venus 
Alison Moytl. Solid Wood 
Bruce Homsby. Walk In The Sun 
Deborah Cox, Sentimental 
Jartet Jackson, Ruruway 
Eve's Phim. Jesus Loves You 
Boyz Of Paradtze. Shining Star 
Onjfx, Live 

Pettnywise. Same Old Story 



CMC 



CALIFORNIA UUSIC CHANNEL 

15 hours weekly 
10227 E 14th St 
Oakland. CA 94603 

Marlah Carey. Fantasy 

Brandy. Best Fnend 

Coolio Feat UV.. (^ngsta's Paradise 

Faith, You Um To Love Me 

Janet Jackson, Runaway 

Groove Theory, Tell Me 

BonaThiV-N^Hvmony, 1st Of Tha Month 

Super Cat. Girts Town 

Xscape. Who Can I Run To? 

D'Angelo, BfOwn bLf:a' 



SURPRISE SALES OF 'MORTAL KOMBAT' 

(Continued from p(Uje IS) 

KMFDM'.i "Juke Joint Jezebel" was 
sent to modern rock and top 40 ra- 
dio. The label also serviced "The In- 
visible" from Geezer Butler's new- 
band, G//Z/R, to album and hard 
rock radio; Sister Machine Gun's 
"Burn" to modern rock radio; and 
Traci Lords' "Control" to dance 
clubs. 

"I'm proud of what this means for 
TVT," says Gottlieb. "We are unique 
in that we have our owTi in-house dis- 
tribution system. For us to be able to 
do this instantaneously shows that 
our label can compete with the ma- 
jors." 

After EMI passed on releasing the 
soundtrack, New Line pitched it to 
several other mi^or labels, including 
Columbia, which was the last label to 
pass on the project before it went to 
TVT. 

A Columbia representative says 
the label did not release the album 
because "the producers would not 
have been able to meet deadlines in 
order for the album to come out upon 
release of the movie. It would have 
been impossible for a m^or label to 
turn it around as quickly as they 
needed it." 

Boyle says TVT was the natural 
choice, since the label had already 
been pitching music for the movie to 
New Line. In addition, TVT has a 
history with techno and industrial 
music. 

With several music slots left to fill, 
Boyle and Patricia Joseph, director 
of A&R at TVT, went to work round- 
ing out the soundtrack. 

Joseph placed the KMFDM track 
and Gravity Kills' "Goodbye" in the 
movie and on the record. Gravity 
Kills is on TVT, while KMFDM is on 
the TVT-distributed Wax Traxl la- 
bel. 

She also supplemented the sound- 
track with songs by Psykosonik 
(Wax Trax!), G//Z/R (TVT), Sister 
Machine Gun (Wax Trax!), Bile (En- 
ergy), and Type 0 Negative (Road- 
runner), none of which are featured 
in the film. 

"I added tracks I felt somehow 
correlated with the imagery and con- 
cept and had synchronicity with the 
film," says Joseph, who is credited as 
executive producer of the sound- 
track. "We literally stayed here until 
midnight, finishing this up." 

Boyle says the choice of techno 
and industrial music for the film was 
an obvious one. 

"The filmmakers originally were 
on an orchestral music track," she 
says, "but it became quickly appar- 
ent that techno worked with this au- 
dience more." 

Boyle chose tracks by Lords 
(Radioactive/MCA), Orbital (Inter- 
nal/London International), Utah 
Saints (London). Fear Factory 
(Roadrunner), and Napalm Death 
(Earache). 

Rounding out the soundtrack are 
three orchestral pieces, plus tracks 
by Mutha's Day Out (Chrysalis) and 
the Immortals (Vernon YardA^ir- 
gin). 

Vernon YardA'irgin also released 
the Immortals' "Mortal Kombat" al- 
bum of music inspired by the video 
game in May 1994. The album, which 
contains music inspired by the game, 
is No. 26 on Heatseekers this week. 

"If we had more time, we would've 
worked more of the songs now on the 
soundtrack into the underscore of 
the movie," Boyle says. "But our 
main task was to just complete the 
music for the film, so even less work 
was put into building a super sound- 



track, let alone setting it up or set- 
ting up a single for it. TVT did a 
great job turning this around so 
quickly. I don't know any m^or label 
that could've turned it around so 
fast." 

Few at retail expected the sound- 
track to sell as well as it has. The la- 
bel presold only 60,000 units. 

"Where did this come from?" says 
John Artale, purchasing manager of 
the 143-8tore National Record Mart 
chain based in Carnegie, Pa. "Given 
the history of other game-based 
soundtracks, like 'Super Mario 
Brothers' and 'Street Fighter,' 
which didn't do well, we figured this 
was a moot issue. We did our pass- 
out allocation, and it was like, 
'Whoops.' It took us by surprise." 

TVT is aiming to cross-promote 
the soundtrack with the new version 
of the game, "Mortal Kombat 3," due 
Oct. 13 \'ia Williams Entertainment, 
and with the Mortal Kombat CD- 
ROM, "The Ultimate Guide To Mor- 
tal Kombat," due Oct. 24 from 
Threshold Entertainment. 

Paul Burgess, director of sales 
and marketing at TVT, says the label 
hopes to do a retail promotion with 
Best Buy stores, in which the sound- 
track and "Mortal Kombat 3" will be 
racked together and sale priced. 
Consumers who purchase the game 
but not the soundtrack will be given 
a cassette sampler with snippets of 
eight songs from the set. 

With the CD-ROM, TVT plans to 
have a bounce-back card with an or- 
der form for the soundtrack placed 
in the package. 

Beginning the first week of Octo- 
ber, 60-second spots promoting the 
soundtrack will air on MTV and the 
Sci-Fi Channel for three weeks, tag- 
ging retailers in each market. 

At press time, MTV passed on the 
video of "Juke Joint Jezebel." The 
Box, however, has been airing a clip 
of the song that was serviced in May . 
The song is also on the band's album, 
"Nihil," which was released in May. 

At radio, TVT has been working 
with top 40 outlets for CD give- 
aways. Also, in conjunction with 
KMFDM's tour, which runs from 
Sept. 24-Nov. 5, TVT will buy radio 
spots on top 40 and modem rock sta- 
tions. 

In addition, a 16-market "club par- 
ty tour" starts the second week of 
()ctober. At various clubs, one night 
will be designated "Mortal Kombat 
Night," for which the venue will be 
decorated with Mortal Kombat 
posters. Mortal Kombat fnsbees and 
caps and TVT product will be given 
away. 

The soundtrack is sale-priced dur- 
ing the 250-market "Mortal Kombat 
Live" tour, which began Sept. 14. 
This tour is a live-action show and 
does not involve the soundtrack 
artists. 

On Oct. 3, TVT will release the 
score of the film, "Mortal Kombat: 
Original Score Soundtrack," com- 
posed by George S. Clinton (not to 
be confused with Parliament's 
George Clinton). 

Burgess says that to promote the 
score, the label will focus on co-op 
advertising with retailers. Since the 
score and techno audiences are sepa- 
rate entities. Burgess says that 
cross-promotions involving the two 
releases are unlikely. 

Upcoming projects from TVT in- 
clude the soundtrack to the Brad 
Pitt movie "Seven," due Tuesday 
(26). 

CARRIE BORZIM.O 
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F.GARY GRAY 

ON HIS MULTIPLE MTV MUSIC VIDEO AWARDS 

TLC "WATERFALLS" 

VIDEO OF THE YEAR 

VIEWERS CHOICE AWARD 1 

BEST GROUP VIDEO j^i^lli' 
BESTR&B VIDEO - ^ 

DR. DRE "KEEP THEIR HEADS RINGIN" 

BEST RAP VIDEO - J' * 



1351 Third St. Promenade, Suite 201 Santa Monica, CA 90401 
M (310) 587-1501 Fax (310) 587-1502 
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Biibood HOT 100 SINGLES 

FOR WEEK ENNNG SEPTEMBER 30, 1995 U MMg_M0 " ^^Hl ■l^mBliHBI^^Ti 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


5^ 

gi 

S o 


TITLE ARTIST 

PRODUCER (SONGWRtTER) LAflEL t NUMBER/DISTRiauTING LABEL 


PEAK 
POSITION 


(X) 


NEW^ 


1 


* * ★ No. 1 Hot Shot Debut ♦ ♦ ♦ 

r AN 1 Aai 1 wMh at Ho. 1 • M Ah \An LAKr. Y 

«cwo..Hi.i..scoiK;«MnC''fii.sT:T»?rti;i.T)-[-iiu..^BfLE»itr*,si'; : c V ' . : ::..vi^-mi 


1 


2 






7 


GANGSTA'S PARADISE (FROM "DANGEROUS MINDS") ♦ COOLIO FEATURING LV. 

CRASHErD ^Aivrv ,1 WN0t:RS,D.RASHEED.S.WON0ER) IC) (D) UK* ? 51C-i 


1 


3 


2 


2 


5 


YOU ARE NOT ALONE ♦ MICHAEL JACKSON 

RKLLLY'.' ■ ■. ■■■■■ r lC, 1 Di ;T: !V! IK) EMC 780W 


1 


4 






15 


KISS FROM A ROSE (FROM "BATMAN FOREVER") • ♦ SEAL 

T.HOftf* (SEAU (C) CD) (V) ZTT.^IRE U&^VtAfAh BROS, 


1 


® 




g 


3 


RUNAWAY ♦ JANET JACKSON 

.■■■■Ti A :'.iOMJ JACI150N.JHARRISI1I-T.LEWIS) ICHO) !T1 IVHiC AftM 119* 


5 


t 


4 


4 


17 


WATERFALLS A # TLC 

ORGANIZED ■. . i (ORGANIZED NQIZf U ETHEfllDGE.L LO^ESJ (Q (D> [Ml m CV) LAf ACE 2-4107/AfilSTA 


1 


7 






16 


1 rtu 1 nur vni 1 1 iup that * &i i j nur 

1 UAH LUVt. TUU Lint inMI W ftLL-l-UNt 

DFOSTER . ■^■■-■i ■. MKRRy KiMBALU (CI (Dl BUTZZ 87134/ATlANTIC 


5 


(D 






9 


UNLY WANNA Hb Wl TM TUU V MUUIIL & 1 Ht ULUWrtan 

DGEHMAN V i ■■ ■ ■ [ - . l^nNrrUD) ICI AIIANIIC87132 


8 


t 


7 


5 


20 


I-' . 1. ■ '. ■■. ■\iO H i^i^LU K FlQ'VD.fl LIVMGSTONl (C) (Tl (V) (X) VIRGIN 38«2 


3 


d) 


10 


13 


18 


_ ■. h;-^.\Hivi; (CUD) COtUMBIA 77801 


10 


u 


8 


9 


17 


1 GOT S ON IT • ♦ LUNIZ 

TONE ".'LM0UR.KING,F0STEH.MCELR0T.BEU4WTH1 lO 101 (Tl NOO TRTBE 3M74 


8 


12 


12 


12 


28 


RUN-AROUND ♦ BLUES TRAVELER 

SI- N M hA.C- Ik!, :j TOPPER) i!:ilVHX:-A4M09a2 


8 




56 




2 


1 HATE U ^ 

i- * (C) (OUT) C«(X)NPC 1781 l/WARNER BROS. 


13 


14 


13 


11 


16 


HE'S MINE • ♦ MOKENSTEF 
I-..'' --.(.i-EF.t.RJROUTWftP^; <Cl<D)(MIOOIBL r ;::lAND 


7 


IS 


11 


10 


15 


COLORS OF THE WIND (FROM "POCAHONTAS") • ♦ VANESSA WILLIAMS 
K.THOMAS (A. MENKEN.S. SCHWARTZ! {Q (D) (VI HOUYWOOO MOOl 


4 


QD 


16 


20 


13 


ROLL TO ME ♦ DEL AMITRI 

A.CUy ICCX'AAMUU 


16 


OD 


17 


23 


9 


rADMIUAl A M&TAI IP MTDPl-IAKIT 

P, MEHlHANI 1»i MtRCHAMl H) iCi tLlh'Hf- t-Aili'ltO 


17 


QD 


NEW^ 


1 


I'LL BE THERE FOR YOlVTHIS HOUSE IS NOT A HOME # THE RCMBRANDTS 

(iWAOtlllOP KSOIEM Di:3ihE,MWUrFIMNA«lUIS,PSCl£M.:mCtMSKL0fn lCi-C'iEASmiST643M.E£& 


18 


QD 


19 


22 


4 


BROKENHEARTED ♦ BRANDY 

-. - . K :R3UCM.«.>0NE5) (Om 00 ATIANTIC 87150 


19 


20 


14 


14 


6 


1ST OF THA MONTH ♦ BONE THUGS-N HARMONY 

PJLNEEK ■■■ 1 -.iEK.MPjWfli: (C)(M) moo RUTHLESS 633l;R£LAIIVirY 


14 


QD 


23 


24 


8 


BACK FOR GOOD ♦ TAKE THAT 

! . . ■ - I .'. (O (01 (V) <J0 ARISTA 1-2848 


21 


2^ 


IS 


15 


23 


DON'T TAKE IT PERSONAL [JUST ONE OF DEM DAYS) A ♦ MONICA 

L .- J'. . .I-/M. . T '.:.■■!■ iCi 1D)IU: ni(V;iROWDV3-50«/ARISTA 


2 


CD 


37 


4! 


6 


★ * ★ Greatest Gainer/Sales & Airplay ★ * ★ 

1 C.LL Mt 9 \3t\Wvt 1 ntUKT 
B P.WILSON i!^ .vi. ,^ ..JifJR tiJi:,L; 5H0WN) :Ci EPIC 77961 


23 


24 


21 


18 


6 


HOW HIGH (FROM "THE SHOW!'*) ♦ REDMAN^ETHOD MAN 

. ■■■■■ ■ iC; iT: :'■ Ci^ .AI.'.Ril. '"('"'M li.L^ND 


13 




32 


36 


12 


SUGAR HILL* ♦ AZ 

L.E.S Bft((Nt;]i (CUT) CX) EMI 58*07 


25 


« 


24 


27 


21 


DECEMBER ♦ COLLECTIVE SOUL 

■ ■.' ■-,1- ;i pMLiun a".''v: AnAMTice7i57 


20 




27 


30 


5 


LAN 1 lUULn TUU...IntKt: w MILMAbL UULIUIN 
fi.LANGt ■, : . ■ lANGE) (C) (DIIV) COLUMBIA 77991 


27 


n 


18 


16 


23 


1 WISH • ♦ oKtt-LU 
W -JiHN SKEE lO (SKEE-IO) (O m 00 SUNSHINE 78032;SCOni BROS. 


13 


29 


26 


25 


6 


1 LIKE IT, 1 LOVE IT # TIM MCGRAW 

J =.i-";m: ? i>.Lr.^ORE iSrUKES J S ANDERSWJ.M.MALlI i: :ui •■■curb 76961 


25 


30 


25 


21 


23 


WATER RUNS DRY • ♦ BOYZ II MEN 

BABTFACC IBABfTACCl (C) fOI IT) (VI UOTQWN 0356 


2 


n 


28 


29 


22 


EVERY LITTLE THING 1 DO ♦ SOUL FOR REAL 
MEAWl ■ ■■ HOT LOVER TONE WEAVrD.ROBIHSONOllVlER.BARNES.CAtNOUNl UPTOWN 5503ail*CA 


17 


» 


22 


19 


II 


PLAYER'S ANTHEM • ♦ JUNIOR M.A.F.I.A. 
D. ZlAPM rEN' THE 'JOT.filOiJS - iG .'jnil WM.LfTUE OASERl CO<W(T)(IOUNOCAaBIGB€AT98Ua«TUmTIC 


13 




33 


37 


13 


TIL YOU 00 ME RIGHT ♦ AFTER 7 

BAarFACE r---- •OS.K.EDMONDSI (C) tOl (V) VIRGIN 3849* 


33 


M 


20 


17 


15 


ONE MORE CHANCE/STAY WITH MEA ♦ THE NOTORIOUS BJ,G. 

■ .■■ ■■■'<■■■ NOTOfaous s 1 wDfBAWf.E jwcAsscrwss; :; i- bad?: - '.^ 


2 


3S 


29 


26 


23 


SOMEONE TO LOVE • ♦ JON B. FEATURING BABYFACE 

BABVFACE B~i--f,-L£. (CHD)rVlYfl3 VUM 7:e?f.".^.[i MUSIC 


10 


(%': 


47 




2 


DO YOU SLEEP? ♦ LISA LOEB & NINE STORIES 

J PATINO.L LOEB (L LOEBI (CI [0) - V) GEf FEN 19388 


36 


37 


31 


32 


14 


DROWN bUtjAR w U AlHLjtLU 

D-^-i'.l-- iH^HtLjMUHAMMEOiDANGELOASHAHEfOMUHMMEDt (O (D) tT) (X) EMI 58360 


27 




34 


35 


14 


YOU USED TO LOVE ME • ♦ FAITH EVANS 

c,"' ■ ■ :if.'^..i IT rvflNs.i coMfi^; iDi iMiiri r/i BAOBOr ^ wps.'arista 


24 


® 


39 


46 


9 


LET Mt BE THE ONE 9 OLbdolU UnlLW Ur SULJLo 

i\' 1 PENCLEMOSIA, (C) (V) EMt 58443 


39 


41 


35 


28 


27 


SHY GUY (FROM IAD BOVS^ • ♦ DIANA KING 

:■ <^ > MMMILItieMtOHERI iC: AH <i WORK "6-8 


13 


41 


36 


33 


30 


LET HER CRY ♦ HOOTIE & THE BLOWFISH 

D.GEHMAN ;m 3RyAN.DmB€R.0.RUCK£R.J SONEFELO) (O (V) 00 ATmNTiC 87231 


9 


® 


42 


47 


5 


COMEDOVm ♦ BUSH 

r 1 ^r.^.ER \ Bl/SH tG ftOSSOALE) iCi TRAUMA 5S13d;iNt£RSCOPt 


42 


43 


30 


31 


8 


SOMETHIN' 4 DA HONEYZ ♦ MONTELL JORDAN 

M'-T" ... 1 rc> iM wflOAN.O PIERCE.ORASHEEDI (Q (Ml (71 W) 00 PMP/RAL 6962/lSLAND 


21 


44 


38 


34 


16 


FREEK'N YOU • ♦ JODECI 
Ac^->RH 4MisDAMflS£LF IDEVAME JHtSOAMNSELfl (CUMMTl UPTOWN ■■■•c.'iMCA 


14 


® 


49 


50 


5 


MACARENA (BAYSIDE BOYS MIX) ' * LOS DEL RIO 

C DE - Al-:- r.' TRIAY ^ !■ K RUIZI (C> 101 (TJIV) Rtyi 64407 


45 


QD 


X 


51 


5 


PRETTY GIRL ♦ JON B. 

BAeYTAatBABTFACEl (OIDICII 'Vl TAB YUM ;;rii:io':G MUSIC 


46 


47 


43 


44 


36 


1 KNOW ♦ DIONNE FARRIS 

;,-jRh: 1-.-- '■ ■. (U.Liav!S,'/..Dl/VAU) (CKMUVl <X) COLUMBIA 77750 


4 


41 


41 


38 


17 


COME AND GET YOUR LOVE ♦ REAL MCCOY 

PADEBRAHi .-,[- T m /.r. i.i ■.-,) R it VTGASI IC: iDi ARISTA 12834 


19 


® 


51 


53 


8 


HEAVEN * SOLO 

.»« T LfA-S i: -JWWS HIT IEWS,1 *R1GHT.O STWESO CHAVISE WW.SaWCWI 10 ITl 1» PERSPtCTM 7196AAW 


49 



COMPILED FROM A NATIONAL SAMPLE OF TOP 40 RADIO AIR- 
PLAY MONITORED BY BROADCAST DATA SYSTEMS, TOP 40 
RADIO PUYUSTS, AND RETAIL AND RACK SINGLES SALES COL- 
LECTED, COMPILED, AND PROVIDED BY IH^H]* 



THIS 
WEEK 




2 WKS 
AGO 


ii 


TITLE ARTIST 

PRODUCER (SOMGWTtlTER) LABEL & NUMBER/DISTRIBUTING LABEL 


§1 


SO 


40 


40 


27 


TOTAL ECLIPSE OF THE HEART • 

J - ■. iTEINUSN) 


♦ NICKI FRENCH 

ICl mill [;rii|':)i,i irl.- j 


2 


51 


45 


45 


11 


1 WANNA B WITH U 

=g&iT:v't GSOOv- r ■ KiSELBAIJEHTCOnURA.RHARDISOS] 


♦ FUN FACTORY 

CMLii I • CURB EDEl 76963 


45 


52 


48 


42 


14 


GOOD 

D ROlHCHim ' i.RilHN/ 


♦ BETTER THAN EZRA 
(C}I0IELEKTRA64428'EEG 


30 


QD 


53 


- 


2 


DOWNTOWN VENUS 

PM.DAWMA. .'I'lL'-i,.! iUliTH' 


♦ P.M. DAWN 

r ,| , 1, .,1 1 STREET 4-"- ii-Lirjp 


53 




54 


60 


; 


BREAKFAST AT TIFFANY'S 

D CAsnil 1 


♦ DEEP BLUE SOMETHING 

(Cl RAINMAKER ;R ■. i R .. iRL 


54 


55 


46 


39 


13 


CAN'T CRY ANYMORE 

B.SOTTRElKSCROW - R '-i -i. 


♦ SHERYL CROW 
g: :vi i>:: A8M0638 


36 


QD 


63 


— 


2, 


FEEL THE FUNK (FROM "DANGEROUS MINDS") 


♦ IMMATURE 

(C1MCAS5130 


56 


QD 


. 57 


57 


4 


MC'S ACT LIKE THEY DON'T KNOW 

DJ PREMIER (L l-i- .'.AnIINI 


♦ KRS-ONE 

ICl (TUXIJIVE 42319 


57 


QD 


60 


66 


4 


CRAZY COOL 

V .XfFRPr f,' n r,L0«DlPL0RO,VJSMlTH.SST.VICTORI 


^ PAULA ABDUL 

(0 (01 (T) (XI WPTIVE 335 1 0 VIRGIN 


58 


59 


58 


55 


18 


BEST FRIEND 

> ■ ' ^ t,';KINNEY 


♦ BRANDY 

(C)(Tl(X)Ar ,Lt.i :- 87148 


34 


60 


59 


54 


6 


WALK IN THE SUN 

e.ltORNSBY i ■ ■ 


♦ BRUCE HORNSBY 


54 


(Bi;: 


61 


62 


7 


SCATMAN (SKI-BA-BOf -BA-DOP-BOn 

A '1 ftl.--M;, 1 KAYS CA.N CiUANlAJ LAflKlNi 


* SCATMAN JOHN 

iCi'I; 1.: K.iRCA 64380 


61 


■'SI' 


71 


77 


4 


SENTIMENTAL 

D AUS'IN ■■ 1 ■. r ; i 


♦ DEBORAH COX 
lCi (01 (T) 00 ARISTA 1.28S2 


62 


QD 


68 


68 


8 


SUMMERTIME IN THE LBC (FROM 'THE SHOWI'O 


♦ THE DOVE SHACK 
ICl ID) no (Tl G FUNKTIAL 9382i1^ND 


63 


CM) 


66 




2 


REAL HIP HOP 

DJ PREMIER li.vtMOWWHlNESi 


♦ DASEFX 

(0 fli (X; EASTWEST M3&7;EEG 


64 


65 


52 


48 


17 


FEEL ME FLOW • 

NAUCHTY rV MATURE ^1 '^1^^ =1'7.VI Nf,';;ir Mr-i,'-" Tirr'.-n 


♦ NAUGHTY BY NATURE 

RR^-RR' IDrT),YirOMMYBOY682 


17 


66 


62 


61 


14 


THE BOMB! (T>1ESE SOUNDS FALL INTO MY MIND) * THE BUCKETHEADS 

1.:, l.,i. ■,• R ;if.r.^ i; - -TR.i;- ii.r - WOLIMSRII (CMMUT)ffl -ENRi bTREETBiG BEAT 9814aATLW*TIC 


49 


67 


55 


52 


17 


THIS AIN'T A LOVE SONG 

PCOLL '. 1 ■. 1 ■ IJ eOW JOVI.R SAMB0RA.D,CHIID1 


♦ BON JOVI 

ICII0)(v)(X)HCRCURY6e24 


14 


61 


64 


64 


9 


PULL UP TO THE BUMPER 

COILLON ■ 1 - . 1 ; i.'Ai. , 


♦ PATRA 
(O(n00550 MUSIC 77931 


60 


QD 


NEW^ 


1 


A MOVER U COLITA 

DJJUANITO . I.--, I- 


ARTIE THE 1 MAN PARTY 

IC) IT) (X) SCOni BROS 78048 


69 


70 


65 


56 


15 


FEELS SO GOOD • ♦ XSCAPE 

jl RR'C .0WE.XSCAPE1 (CKMJITKXlSOSODEF^^airGlJJ.yBlA 


32 


QD 


77 


81 


8 


MISSING ♦ EVERYTHING BUT THE GIRL 

B WAn T THI i-I. J COXON IT.THORN.B.WATT) iCI IT) HI AILAMK: 87:^4 


71 


QD 


72 


79 


5 


SEND ME ON MY WAY 

B aonRELt (RUSTED ROOT D HOWARD) 


♦ RUSTED ROOT 
(CI MERCURY 6568 


72 


nj: 


73 


73 


7 


ON THE DOWN LOW 

BMCKNKJHT ' " ■ 


♦ BRIAN MCKNIGHT 
(Q(DKT] MERCURY 2062 


73 


74 


70 


63 


17 


SOMEBODY'S CRYING 

E JACOBSEh a-r 


« CHRIS ISAAK 

:Ct (0) IVI RfPRlSi 17B72 


45 


75 


75 


72 


8 


MOLLY (SIXTEEN CANDLES) 

SPONGE 11',,-. 


♦ SPONGE 
la WORK 77976 


55 


QD 


78 


78 


4 


JEEPS, LEX COUPS, BIMAZ » BENZ 

EASY MO BEE (OS I4ARVEY IR MR CHEEKS.BUHhAKED TIM DAWQ 


♦ LOST BOYZ 
ICl IMl IT) UPTOWN 55062AICA 


76 


I'H"' 


85 


76 


5 


VIBIN' 


♦ BOYZ II MEN 


65 


78 


69 


58 


15 


HOLD ME, THRILL ME, KISS ME. KILL ME (FROM "BATMAN FOREVER"! * U2 

r. . ICl : 1 'ji:. 8713iyATLANTIC 


16 


11 


90 




2 


SOMETHING FOR THE PAIN 

P" II i '. . -j ■ " :.N JOVl.R.SAMBORA.D.CHILD) 


« BON JOVI 

iCJiO) IV) MERCURY 2296 


79 


m 


82 


80 


16 


1 LOVE YOU/nrou bring me joy 


♦ MARY J. BLIGE 

JIWSONl ICHMIIT)UPT0WN-7'::*MGX 


57 


81 


74 


70 


16 


SCREAM/CHILDHOOD (FROM "FREE WILLY 2") A ♦ MWAEL JACKSON i JANET S:>.SON 


5 


82 


67 


67 


9 


WE MUST BE IN LOVE ♦ PURE SOUL 
T MUSHAWK lORDAMK.JORDAN) (CI (H) (Tl (XI STEP SUN 9R : : 


65 




95 




3 


TONIGHT'S THE NIGHT 

T RILEY' -II : Ti " II, JOC! P.AULIXMS.M RILEY) 


♦ BLACKSTREET 

(CMMKTKXl INTEfi aLR RR 98118 


83 


84 


79 


69 


9 


YOU HAVE THE RIGHT TO REMAIN SILENT 


♦ PERFECT STRANGER 

(C) (V) CURB 76956 


61 


QD 


NEW^ 


1 


TEMPTATIONS ♦ 2PAC 
■ --'Ram.L'BXTlttX5IAl«raLRMI0au,E.aimwJfi-£SH(XRD.SfmiY^ IDflWUtJIhJEFSOIFI*!?: 


85 


86 


80 


75 


14 


SO MANY TEARS ♦ 2PAC 

D HI/NO PRDDUCTKIN SQUAD " M ''^KIR G JACOBS E RAK[R,S WQWOERI ICI IM) iXI INTERSCOPf! 98145 


44 


\W) 


87 


93 


4 


HEY NOW (GIRLS JUST WANT TO HAVE FUN) 

!■ .'.lR (R.HAZARDl 


♦ CYNDI LAUPER 

(C) CO EPIC 77967 


87 


88 


81 


71 


12 


1 CAN'T TELL YOU WHY 

T.TAYLIJP _ FA"RAh IT.SCHMIT D HENLEY.G FRFY) 


♦ BROWNSTONE 

(C)(D)(T1IV1(X)MJJ , ;.--:=l-'iL 


54 


89 


89 


89 


3 


SITTIN' ON CHROME * MASTA ACE INCORPORATED 

-Ti U'lr LCltARl iC) iTl IX) DELICIOUS VlNYl 5e45?,.r-APITOL 


89 


Jl' 


91 


94 


3 


COME WITH ME 

SKAI jprti 


♦ SHAI 

IC) (Ml tX) GASOLINE ALLEY 65081/MCA 


90 


91 


84 


84 


7 


ROUND t ROUND 

WARREN G (D ■■■ iL i'.' I V.iLUAMS.W GRIFFIN) 


♦ TWINZ 

Cl (Dl (Ml m G FUNKiRAL 9564vlSLAND 


84 




92 


95 


3 


ONE BOY, ONE GIRL 

PWORLEY.F iEAY J HOBes IMASPRINGER.S SMITHI 


♦ COLUN RAYE 


92 


QD 


NEW^ 


1 


WE5TUPI ♦WC& THE MAAD CIRCLE 

(JWYRV^rst :vx.'YICi«iX£Cja!UW. IJltXW.BMllFSKCMVlESC'XMIISCAl OIIIIITIPAIWTIIOKOOK Xi^'E.Wj 


93 


94 


93 


85 


8 


JEREMY/YELLOW LEDBETTER 

R,i--.-p',",t'.iR 1 ! -.p. jaM(E,,'f: "ti. ■>','fjri 


♦ PEARL JAM 
(0) EPIC 77935* 


79 


95 


76 


59 


19 


ANY MAN OF MINEWHOSE BED HAVE YOUR BOOTS BEEN UNDER? • • SHANIA TWAIN 

RJLfiNGE .-.■.'iir. RjLJViGE: (C) iDHVl MERCUFTY NASKWLif 6448 


31 


9< 


94 


87 


19 


SICK OF MYSELF 

B O'SRItN iM SWEETI 


♦ MATTHEW SWEET 

(Cl (Dl .■ iG 14221 


58 


97 


83 


83 


7 


KEEPER OF THE FLAME 

M PAGE IM PAGU 


« MARTIN PAGE 

(CKDl MERCURY 6862 


83 


91 


88 


82 


15 


HUMAN NATURE ♦ MADONNA 

l/Xi.;iM*A^"Xa,UA:,:YIW,C'„i.d,S.MC«PIIi£,M*:KE>I.EMCEERNC: 'SIQMMiiT! HlvL MiYtRIO^SK irs62iYYW1IE^ BROS. 


46 


99 


86 


74 


14 


MISERY 

BVIGSOUL ASYLUM (D PIRNER; 


• SOUL ASYLUM 

IC) ID) (V) 1X1 COLUMBIA 77R59 


20 


® 


NEW^ 


1 


BOOM BOOM BOOM 

■hF i:-,r"FRf HRi iHfR-, HLIIA K.MAYBERRY) 


♦ THE OUTHERE BROTHERS 

:ri,': :«i XLififus ; ;og 


IOC 



Of*K<MlswVi VwpMtKt *''P''V t>^ff IMS WW*, ^Vldsocdp avillabiliry. •RfCOrSmg Industry Assn. Ot Amenci (RIAA) certlflcalhyi lor sales at 500,000 units. ARIAA ctiVI<cation tw sales ol 1 million units, wttfi sddlionil minton indlcitwl by i num«rsl following tht symbol, CatshiK nutntwr >s tor camMB 

tingla. *AstaRtk indicates caUlos number a lor caswne msxi<sln^. regular cassette single unavailaUe. {Cl Cassette single avaalabtlity. IDt CO smgfe availabtl«y. (M) Cassette maiu-single availability. ITI Vinyl maKksmgfe ard liability. (Vl Vin>l single availebi II ty. IXI CO rnaxi-singte aval lability. C 1995. BillboanVePI CommuncatKir 
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SPOTLIGHT 




by Jerry McKenna 



OTKPdVMT TO THE TOP: Kxiilofling onto the Hot 100 at No. 1 is "Fantaf;>'" 
by Mariah Carey (Columbia). Its debut at the top of the chait can be attributed 
to a combination of solid aii-play (it is No. 2 on the Hot 100 Airplay chart) and phe- 
nomemil fii*st-week single sales. "Fantasy" sold close to 229,000 units witliln the 
first se\'en days of ib^ oommertial relww?. This surpasses the mark reached a few- 
weeks back, when "CJangsta's Pai'adi.se" by Coolio Featuring 1j.V. (MCA) sokl 
more than 211,000 units. The last time a single sold as many units as "Fantasy" 
in one week was January' 1993, when "I Will Aiwa>'s Love You" by Whitney 
Houston sold more thiin 300.000 units. This week's astounding No. 1 debut push- 
es "Ganjjstii 's Paradise" to No. 2, despite the fact that it continues to gain aii-play 
and has been selling more than 177,000 units j)er week. On an average week, a 
single selling 75.000 units would most likely be guaranteed the No. 1 position. 
Given this fact. e\*en this week's No. 3 single, *^'ou Are Not Alone" by Michael 
Jackson (Epic), which sold more than 85,000 units, is selling better than an av- 
erage No. 1 single. 

The hot shot debut at No. 1 of "Fantasy* is not the only interesting new 

entr\' on thi'i week's chart. Debuting at No. 18 Ls "HI Be There For You"/"This 
House Is Not A Home" by the Kembrandls (EastWest/EEG). "I'll Be There 
For You," a former No. 1 Hot 100 Airfilay tnick. Is finally eligible to chart because 
it has been released commeix^ially as the B-side of the group's follow-up, "House." 
Although "I'll Be There' is officially the EJ-side, it is listed first on this week's chart 
because Billboaixl's polic>' is to list the track with more airplay first 

Two Los Angeles-based acts make their fu"st api)earancos on the Hot 100 this 
week. Debuting at No. fi9 is "A Mover La Colita" by local DJ Artie The 1 Man 
Party (Scotti Bros.), and entering at No. 93 is "West Up!" by rap group WC & 
the Maad Circle (Payday/London/Island). Both singles are breaking out of 
KPWH (Power 10(i) Los ^Vngeles. "La Colita" is Power 106's most-played song, 
while "West Up!" is No. 8. Also making its first chart appeai-ance. at No. 100. Is 
Chicago-based act the Outhere Brothers, with "Boom Boom Boom" (Aureus). 
This dance single was No. 1 throughout Eurojie and is just b<^nning to de\'elop 
in the U.S. 

Greatest GAINERS: -I Hate U" by the artist formeHy known as Prince 
iNPGAiV'amer Bros.) is the biggest o\'erall point gainer on this week's chart It 
jumps 5t>-13. while debuting at No. 9 on the Hot 100 Singles Sales chart Close to 
1W( of "Hate's" chart ixtints are from sales. The sin^^e Ls picking up steam at ra- 
dio and is already No. 2 at WP(K^ Washington, D.C. The second-bij^jest o\'eralI 
gainer, mming 37-23, is "Tell Me" by (Jroove Theory ( Epic). It captures both the 
(ireatest Gainer/Airplay and Greatest Gainer/Sales awaixis this week. "Tell Me" 
moves 28-20 on the sides chart and 45-;i5 on the <uri)lay chart. It is top 10 at eig^il 
monitored stations, including No. 1 at KMEL San Frandsco. Holding steady at 
No, ^ is the third-biggest ovei-all gainer on the chart "Runaway^ by Janet Jack- 
son (A&M). It continues to show solid increases in Ixtth airi'la.V and sales and 
should maintain some upward mo\'ement in the weeks to come. Becau.se of the 
extremely high debuts of the singles by Mariah Carey and the Ucmbrandts, as 
well as the huge jump by Piince's single, many titles with solid point gains are un- 
able to move up in rank this week. 



Death Row Execs, Artists Sued By Rapp Central 

Breach-Of-Contract Suit Focuses On Dogg Pound Deal 



BUBBLING UNBEB 



lOT 100' 
SINGLES 
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i 
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TITLE 

ARTIST (LABELDISTRIBUnNG LAB£LI 


1 


8 


1 


CIRLSTOWN 

s.iprB r.AT hr.Qi jmh a 


2 


1 


3 


ROBI-ROB'S BORIQUA ANTHEM 


3 


2 


1 


A WHITER SHADE OF PALE 

ANN [ LENNOX 'ARiST*;. 


4 




1 


ALREADY MISSING VOU 

"j-RAuDAfDjlf Lr.'[RT Sfl lEASTVrtSTIFGI 


9 


7 


5 


{1 WANNA TAKE) FOfiEVER TONIGHT 

ifTfs f Hi^* * -i<-:,rw ^psji^i ;mvFB n.sthi 


( 


1! 


12 


DAUCHTEIMEaOW LEDeETTEK 

PtAftL 1AM TPICi 


7 


3 


6 


SULTRY FUNK 

V C HAF.1MFR itilANTi 


t 


16 


3 


WHERES OA PARTY AH 

DOL-G E -'RES., iGEE STREETISIAND 


9 


22 


5 


MAGIC CARPET RIDE 

TH[ ■.' . . h .US (SM.)E) 


10 


15 


2 


CLAP YO HANDS 

Ni.ii.nl- ^> NniiiHf .TQMMV ROTt 


11 


12 


3 


I'M NOT STRONG ENOUGH TO SAY NO 

BLACH'tAWK lAF 


12 




1 


HOOK 

BLUE5 TRWELfB (A4MI 


13 


5 


5 


MACARENA 

lOSOELMAB ICRIIIQUEI 



X 


t 

? 


5 
i 


TITLE 

ARTIST (LA8EUDISTRIBUTING lABEL) 


14 


10 


8 


WHATZ UP, WHA7Z UP 

PLATA PGNCI*3 iSO SO DEFitOLUMBIAl 


IS 




1 


SET U FREE 

PLANET SOUL ISTRICTLY RHYTHM) 


It 


9 


8 


PARTY ALL NKHT 

)£)E FOXWORIHT IWARNEB BFTaS i 


17 


13 


4 


SOMEONE ELSE'S STAR 

BRYAN WHIIE FASYLUM] 


11 


24 


3 


MORTAL KOMBAT 

THE IMMORTALS IVIRG'Nl 


19 


21 


3 


THIS 

HOO STEWART IWARNEH BROS ) 


20 




1 


RUNAWAY 

THE C[)fiRS(143jlAVAfATlANIICl 


21 


20 


8 


1.2 PASS IT 

THE EJ4D PROICCT (ARISTA STREET. ARISTA! 


22 


14 


3 


WHAT VOU WANNA DO? 

MUSION ILEr*CH TADQ'PRIORITYI 


23 




1 


VALL AIN'T READY YET 

MTSTIKAl IBIG FlOT.'liVf 1 


24 




1 


ON THEM THANGS 

MACK lOlPfllOfiin') 


2S 




1 


TAKE ME HKHER 

niA.NA RL>SS(F*)FQWN1 



BY J.R. REYNOLDS 



LOS ANGELES— The legal activity 
surrounding the contn)versial rap label 
Death Row and its distributor, Inter- 
seoi>e Records, continues. 

In the latest development, the two 
companies have been named co-con- 
spiratons in a lawsuit filed by Lamont 
and Ken Brumfield of Rapp Centi-al 
Productions. 

Also named in the suit, filed Sept. In 
in Los Angeles Suiierioi* Couit. Ls Tha 
Dogg Pound's Ricardo E. Brown, 
whose stige name is Kuioiirt. 

Among the othei-s identified as con- 
spirators in the suit are Death Row- 
CEO Marion "Suge" Knight; label 
artists Andre "Dr. Dre" Young and 



C'alrin "Snoop Dojj^' Dogg" Broadus; 
Knightlile Management and its owTier. 
Sharitha Knight; Suge Publishing; 
and Suge Music. 

The .suit alleges that Knight, Broad- 
us, and Young conspired t*) |x*rsuade 
Brown to breach his management, 
recording, and publishing contracts 
with the Brumfields to enter into simi- 
lar agi-eements with Knight's own com- 
iwmies. 

The suit comes while Death Row and 
Interscope are involved in two other le- 
gal battles. On Aug. 15, Intei^scoiJe filed 
suit against gangsta rap critic C, De- 
Lores Tucker, chairwoman of the Na- 
tional Political Congress of Black 
Women in Washington, D.C. The suit 
alleges that Tucker wils attempting to 



DAVID LEE MURPHY MAKES HIS BIG BANG' 

(Continued frofv page l.i) 



Bubbling Under lists the top 25 singles under No. 100 
■^ich have Kfl yel charted. 



inim 

"Pm glad they first passed on me in 
'85," says Murphy, who describes his 
music as "Saturday night in a pickup 
truck with the windows rolled down. 
ha\ing a good time — paity music." 

"It gave me time — to improve." he 
adds. "My sound is much different now. 
My songs ai"e better. We were tot) edg>' 
for country- radio at the time or. at least 
too edgj' to get a deal." 

Brown sa>'s, "When I first heard him, 
I liked his songs, and I liked him, but it 
wasn't quite refined. He was writing 
more songs in the folk-rock vein, and I 
just wasn't sure if it would work." 
Brown says he loved what he heard the 
second time around. "His writing was 
more mature and more accessible." he 
saj's. 

Before landing a record deal. Mur- 
phy had some success as a songwriter. 
HLs first song recorded by a m^jor artist 
was "Red Rases Won't Work Now" by 
Reba McEntire on her 1985 MCA al- 
bum "Have T Got A Deal For You." In 
addition, Doug Stone recorded Mur- 
phy's "High Weeds And Rust" on his 
self-titled Epic debut The latter is also 
on "Out With A Bang." 

Once Murj)hy was signed, his "Just 
Once" was featured on the MCA 
Nashville soundtrack to the Luke Veiry 
flick "8 Seconds." The song peaked at 
No. M on the Hot Country Singles & 
Trackschart on June 11, ItHM. 

The first single fi-om his debut album 
was "Fish Ain't Bitin*." It reached No. 
52 on Hot Countr>' Singles & Tracks on 
Sept 17. V.m. 

Scott Borchetta, senior VP of promo- 
tion at MCA Nashville, .says Mui"phy 
got off to a slow start simplj' l>ecause 
"Fish Ain't Bitin' " was "the wrong song 
at the wrong time." 

"There were other similar-sounding 
I'ecords out at the time, and for whatev- 
er rea'Mjns it didn't get that opi>oitunity 
or get the momentum it needed." he 
saj^. 

MCA Nashville chairman Bruce Hin- 
ton says he no\'pr PXTiPcted Murphy to 
Ix; an overnight succe.ss. 

"As a songwriter, there's nothing for- 
mula or cookie-cutter about his materi- 
al." sa>^ Hinton. "He's really writing to 
his owTi muse. He's not a song\mter for 
Music Row. He's an artist who writes 
for himself." 

MCA chose the upbeat "Party 
Crowd" as the ne.xt single, but because 
the song is a fun "summer" record, the 
laliel waited until spring 191)5 to senice 
the song to countrj' radio. 

The plan entailed initially senieing 
the song to dance clubs in December 
1994. At that time, the lalwl also hosted 



"Party Crowed" paities in 30 markets, in 
which Mun»hy went to a radio station 
listener's home for a private show. 

MCA shipped the single in January' 
and ser\iced it to radio in February. 
The song debuted on Hot Countrj' Sin- 
gles & Tracks at No. 67 in March and 
peaked at No. G on Aug. 5. 

"We tested 'Just Once' in early 
and it did really well for us." says R.J. 
Curtis, operations manager at countrj' 
KZLA Los Angeles, which w*as one of 
Murphy's earliest supporters. " 'Fish 
Ain't Bitin' ' didn't do as well. But 'Par- 
ty Crowd' was reall>' interesting for us. 
We played it for 20 weeks and got con- 
cerned that people would get tired of it 
But it never showed any signs of biu-n." 

The bulk of the miirketing, including 
special retail piicing and positioning, co- 
op advertising, and radio spots, was 
siived for when "Party Crow'd" was at 
its i>eak this spring and summer, ac- 
cording to Dave Weigan, VP of sales 
and marketing at MCA Niushrille. 

In addition, while Muii)hy had show- 
cased for radio programmers in fall 
1994. his first paid dates were not until 
June and July. He has o(iened for the 
likes of John Michael Montgomery'. 
Travis Tritt. and Lynyixl SkjnyTtl, and 
he was on the Wal-M;u1, tour. 

,Iohn Ajtale, purchasing manager of 
the 143-store National Record Mart 
chain based in Carnegie, Pa., says al- 
bum sales have l)enefite<i fi-om the suc- 
cess of "Party Crowd" and the new sin- 
gle. "Dust On The Bottle." 

"It sold in the beginning, but this is 
the best it's done, because of the radio 
airplay." says Artale. 

"Dust On The Bottle" moves from 
No. 17 to No. UJ with a bullet this week 
on Hot Country Singles & Tracks. To 
capitalize on the momentum, a con- 
sumer adveitising campaign is jilanned 
for October, and the album is back on 
sale for that month as well. 



steal hardcore rap label Death Row 
from Interscope (Billboard. Aug. 26). 
On Aug. 17, Death Row filed a similar 
suit against Tucker, alleging that she 
orchestrated a smear campaign 
against the lal>els in an atiemia to in- 
duce action through political pressure 
(Billboai-d. Sept. 2). 

In the latest legal ft'acas, the Bnim- 
fieltLs claim they nbiained jiaivntiil con- 
sent to begin managing Brewn in 1990, 
when he was still a minor. Later that 
year, the suit says, BI^1wn was kicked 
out of his family's home and was pro- 
vided room, lM)ard. and other living ex- 
penses by the Brumfields for about 
four years. 

A similar deal w^as closed when 
Brown turned IS. 

The Brumfields maintain that they 
introduced Brown to Knight in 1992, 
which led to Brewn recoi-ding on a se- 
ries of Death Row albums, including 
Dr. Dre's "The Chronic" in 1992 and 
Snoop Dogg>' Dogg's "Doggy Style" 
and "Murder Was The Case" in 1993 
and 1994, res|iectively. BrowTi also |>er- 
formed a track on the Interscope 
s(jundtrack "Above The Rim" in 199-1. 

The suit says that in WM, Brown ad- 
vised the Brumfields that he could no 
longer be bound by the terms of the 
recording and publishing agi'eements 
he signed with them l>ecause of a deal he 
inked with Knight, Death Row. and In- 
terscope for the release of future al- 
bums under the name Tha Dogg Pound. 

The Brumfields are seeking com- 
pensator>' damagei? totaling $20 million 
and an undetermined amount in puni- 
tive damages. 

Says the Brumfields' attorney, 
Michael Miller of the Beverly Hills, 
Calif.-based firm Sherman, Nathanson 
& Miller, "We believe that we can 
prove a course of conduct by both 
Death Row* and Interscope in the na- 
ture of antitrust violations whereby 
artists engaged by Death Row and 
Interscope are coerce<i into entering 
into personal-management agree- 
ments with Kntghtlife Management — 
owned by the wife of "Suge" Knight — 
so that entei-prises controlled by said 
labels monopolize the compensation 
flowing fnim aitists. which should go to 
the aitists." 

However. Miller says the plaintiffs 
do not intend to take any action to block 
the release of "Dogg Food" at this time. 

David E. Kenner. attomey for Death 
Row and Knight says he does not see 
any basis for the Brumfields' com- 
plaint. 'They're just somebody trying 
to get some money off an album that's 
coming out." he says. 

"Dogg Food" is tentatively sched- 
uled for release tn October. 

"Brown denies the validity of the 
claim that they have, and Death Row is 
not aware of any contract that exists," 
savs Kenner. 



CD 12-Palc 



This boliday season, 
give the gift that will 
be used (& seen) the rest 
of the year . . . 

CD 12-Pak 

• (ireat for promotional >^ij;' 
compilations ' 

• Uuarantn>d 2 wcfk turnaround 
with siaf^e color scnvn of your 
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BiRboard. 



FOR WEEK ENDING SEPTEMBER 30, 1995 



HOT100A-Z 



Hot 100 Airplay 



Compiled from a national sample ot airplay 



/ B'oadcait Data Systems' Radio Track service. 



229'station5 are electronically monitO'ed ^4 houfS a cfay, 7 days a week, Songs rankea by gross impres- 
stons. computed by cross-referencing exact times of airplay wilt) Arbitron listener data. This data 
>s used in me Hot 100 Singles chart. 
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TITLE 










TITLE 




i 


i 


S 


ARTIST ^LfteEL'DtSTRlBUTtNG LABEU 
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ARTIST (LABELDISTRIBUTING LABEL) 


9 








♦ * NO. 1 * * 




38 


37 


11 


1 ST Of THA MONTH 

BChE TmIJM N HLflWOST - T^.f-SSEl^TV T-, 


loa 


1 


1 


14 


KISS FROM A ROSE 


139 


44 


7 


LET ME BE THE ONE 

BLESSIO UNtON OF SOULS lEML 


M 
19 


T 


3 


4 


FANTASY 

MARIAH CAREY COLlJMeiA 




40 


49 


3 


A GIRL LIKE YOU 

EDWYN COLLINS 'vDNEAiMJ 


37 


3 


2 


12 


YOU ARE NOT ALONE 

MICKAEL JACKSON F- ' 




41 


43 


21 


AU OVER YOU 

LFVE =^r;::Ar.i :L'.ica 


27 


4 


i 


13 


ONLY WANNA BE WfTH YOU 

MOOTIE 1 THE BLOWFISH ilLlM C 




42 


«2 


6 


CAN 1 TOUCH Y0U.. .THERE7 

MICHAEL BOLTON i X'L'JL'BlA 


SS 


S 


4 


30 


WATERFALLS 

TLC (mFACE,'AHtSTAi 




43 


35 


23 


TOTAL ECUPSE Of THE HEART 

NICKl FRENCH ICRITHXIE) 


17 
15 


I 


7 


18 


1 CAN LOVE YOU LIKE THAT 

ALL-.1-0NE (BUT2I/ATLANTIC1 




♦4 


50 


30 


GOOD 

tf'f F' THAN HFMRAEEGI 


a 


7 


« 


6 


RUNAWAY 

JANET jACKSON lAAMi 




45 


57 


3 


DOWNTOWN VENUS 

P.M DAV.N ;.FF rFi-FT SULNO 


« 


8 


S 


25 


RUN-AROUND 

BLUES TRAVELER 




4« 


36 


13 


1 GOT 5 ON IT 

LUNI2 (NOO TRTBEl 


H 


9 


9 


6 


GANGSTA'S PARADISE 

CCOLIO FEATURING L V (MCA) 




47 


40 


11 


J.A.R. 

GREEN OAV (REPRISE) 




11 


11 


12 


AS 1 LAV ME DOWN 

SOPHIE B HAWKINS ICOLUUBIA) 




48 


59 


4 


TIME BOMB 

RANCID (EPITAPH! 


SI 


11 


10 


9 


TIL 1 HEAR IT FROM YOU 

GIN BLOSSOMS lA&Ml 




49 


53 


10 


IN THE BLOOD 

eETTER THAN E2R* (ELEKTRA'EEGI 


2« 

22 


H 


15 


17 


CARNIVAL 

NATALIE MERCHANT lELrKTRAEEGI 




it 


46 


5 


WARPED 

RED HOI CHILI PEPPERS (WARNER BROS 1 




13 


16 


11 


ROLL TO ME 

DEL AMITRl lAAI.*! 




51 


55 


5 


1 HATE U 

f INPG'WARNER-'^ . 


S3 


14 


14 


16 


YOU OUGHTA KNOW 

AiANtS MDfllSSEnE ■ MfivERlCltWAIWlEB BSCS 1 




92 


51 


9 


1 WANNA B WITH U 

FUN FACTORY (CURB EDCU 


31 


IS 


13 


13 


1 COULE) FALL IN LOVE 




S3 


- 


1 


MY FRIENDS 

RED HOI CHILI PEPPERS r.VARNER BPCi = 


1 


11 


12 


20 


I'LL BE THERE FOR YOU 

THE flEMBnA\CiTS ; 'vVEST EEG 




54 


61 


9 


PRETTY GIRL 

JONB .'1 - 




17 


i; 


36 


WATER RUNS DRY 




SS 


5« 


9 


WALK IN THE SUN 

BRUCE HORNSBT - ( " 


S5 


11 


le 




DECEMBER 

i fv 'r.E SOUL (ATLANTICI 




59 


48 


12 


CAN'T CRY ANYMORE 

SMERYLCROWiAAM) 


70 


19 


20 


7 


HAND IN MY POCKET 

AlANIS MOAISSETTE ILJAVERCKWARHCR BROS 1 




57 


54 


7 


GALAXIE 

BLIND MELON r:APi! -ii 


56 


» 


19 


14 


HE'S MINE 

MOKENSTEE F:.UTei,R'-T RALISIANC 




58 


60 


13 


YOU USCO TO LOVE ME 

FAITH EVANS IBAD BOY ARlSTAI 


44 

2 


21 


31 


7 


NAME 

GOOOXDOUS 'AITAL ELi>DE'>^*RIJER eFC-: 




M 


74 


It 


■ESrnNEND 

BRANDY (ATLANTIC) 


52 
49 


22 


23 


23 


EVERY LiniE THING 1 DO 

SOLIL FOR REAL 'UPTOWN'MCA 




90 


69 


3 


SIMPLE LESSONS 

CANDLEEiOX IMAVERICK.'WARNER BROS ) 


23 


21 


21 


DON'T TAKE IT PERSONAL 

MCWICA iRO'rtDV.ARtSTAl 




91 


62 


19 


COME AND Gn YOUR LOVE 

REAL MCCOY lARISIAl 


14 


24 


28 


' 


BACK FOR GOOD 

TAKE THAT lARISTA 




92 


58 


9 


FREEK'N YOU 

JODta (UPTOWN'MCAI 


17 


25 


24 


24 


SOMEONE TO LOVE 

jO^ B FE*T BAevFftCE l>AB TUFA^SO F^USIC) 




93 


39 


17 


ONE MORE CHANCE/STAY WITH ME 

THE NOTORIOUS B 1 G IBAO BOYARtSIAI 


7« 
24 


21 


22 


25 


LET HER CRY 

HOOTIE i THE ULOWf ISH lATUWriC) 




94 


67 


2 


HOWHKiH 

REDMAH'METMOD MAN IDCE JAAA'RAL'ISLANDI 


27 


25 


15 


COLORS or THE WIND 

VANESSA WILLLAMS ■ HC .LV.VDOC 




99 


66 


19 


MOLLY 

SPONGE ■A :tf*« 


M 


21 


29 


11 


TOMORROW 

silverchairie:^:; 




K 


- 


1 


POSSUM KINGDOM 

lOAClEB ■■ t'- 


7 


29 


29 


36 


1 KNOW 

OlOMNE FARRI5 ICOLUM8IA4 




87 


52 


11 


PLAYER'S ANTHEM 

lUHIOR'JAF A „ (. FOBEATA-UUlTIt 


n 


» 


30 


9 


COME DOWN 

eUSH ITRAUMA1NTERSC0PEI 




99 


68 


2 


CRAZY COOL 

PAULA ABDUL ICAPTIVEVIRGIN) 


u 


31 


34 


7 


LUMP 

THE PRESIDENTS OF THE USA ICOLUMBIA) 




99 




2 


SUGAR HIU 

AZ (EMI) 


13 
47 


32 


27 


23 


SHY GUY 

OIANA KINGCWORKI 




70 




2 


ORCHMiwaFVau 

SELENA (EMI LAT1WEM1) 


33 


3< 


6 


BROKENHEARTED 

BRANCY (ATLANTIC) 




71 


63 


5 


ROCK AND ROLL IS DEAD 

LENNY KHAVITZ iVIRGINj 


28 
11 


34 


33 


16 


BOOMBASTIC 




12 




1 


BREAKFAST AT TIFFANY S 


W 


3f 


45 


5 


TEUME 

GROOVE THEORY ;£PiCi 




73 




1 


A MOVER LA COLITA 

ARTIE THE ; MAN PARTI ^: JTT DFij: 


51 

2a 


3S 


41 


9 


ANTS MARCHING 

DAVE MATTHEWS BAND fRCAF 




74 


70 


3 


MACARENA IBAYSIDE BOYS MIX) 

LOS DEL RIO IRCA! 


37 


47 


3 


DO YOU SLEEP? 

LISA LQEB i NINE STORIES iGEEFEN) 




79 


71 


14 


SAY IT AIN'T SO 

WEEZER (OGOGEEFENI 


7C 



CD R«««l*w*Ifwg'ea'«t airplay ga>ns, 1995 B-llboard-BPi Communicattore 

HOT 100 RECURRENT AIRPLAY 
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2 


1 BELIEVE 

BLESSID UNION OF SOUiS (EMK 


2 




1 


HAVE YOU EVER REALLY LOVED A WOMW? 

BRYAN ADAMS lAAM 


3 


2 


3 


THIS IS HOW WE DO IT 

MONIEU JORDAN (PMPRALTSLAND) 


4 


3 


S 


HOLD MY HAND 

HOC'lt 1 IHL HC.IVJUSH (ATLANTIC) 


5 


5 


13 


ANOTHER NIGHT 

RfAl 1.(1 1 I.' 'AF'i U.I 


9 


8 


4 


LIGHTNtNG CRASHES 

LVE 'HADICACIJ)E.MCA; 


7 


4 


3 


WHEN 1 COME AROUND 

GREEN CAViFJEPPist 


8 


7 


13 


YOU GOTTA BE 

DES'REE (5f.J ML-SIC 


9 


e 


1 


IN THE HOUSE OF STONE AND LIGHT 

MAH'IN PAGE (MEfiCJfllj 


10 


12 


1 


BETTER MAN 

PEARL JAM EflCI 


11 


11 


21 


I'M THE ONLY ONE 

MEL'iyi ETHER (IGE (ISLANDl 


12 


10 


40 


COME TO MY WINDOW 

MELISSA ETHERIDGE USLANCI 


13 


13 


t 


FREAK LIKE ME 

ACINA HOWARD IUEC:A DC.\tASTWESTEEG> 



14 


9 


5 


WHAT WOULD YOU SAY 

DAVE MATTHEWS RAND JRCA. 


IS 


15 


14 


CREEP 

ILC .LAFACt ARISTA 


19 


14 


29 


WILD NIGHT 

JOHN MELlENCAMPiMERCURI; 


17 


le 


12 


TAKE A BOW 

MADC^JNA .MAVERICKSIRF/WARNFR liKOS 


18 


2! 


26 


INTERSTATE LOVE SONG 

STC'IE IF'.IPLE --..LiIS ■■AIUN'IC 


19 


19 


28 


AU 1 WANNA DO 

SHERYL CROV- lAiUi 


20 


21 


19 


ON BENDED KNEE 

boy; II MEN IMOTCWN 


21 


22 


50 


THE SIGN 

ACE OF RASE 'AR'STA 


22 


20 


111 


TWO PRINCES 

5"'N COaORS .EPIC 


23 




3 


NO MORE 1 -1 LOVE YOU'S" 

ANN-E LENNOF .AHJjIAJ 


24 


18 


42 


MR. JONES 

COUNTING CROWS ICGCGEEFEN) 


25 




19 


GET READY FOR THIS 

2 UNUMITEO (RAOIKALCRITKiUEl 



TITLE (Publisher - Ltcensing Org,) Shnat Musk Oist. 
20 1ST OF THA MONTH (Ruthless Attack. ASCAP/Mc 

TIWK. ASWP'Mlarz-N Sense. BMI-Keenu. 

8MliOai>Te) B. BMIiWoodsongs. BMI) 
» ANY MAN OF MIN£,W10SE BED HAVE YOUR 800TS 

BEEN UNDER? loci Echo BML^Zonba. ASCAP) MBM 
ID AS I UY hIE DOWN (Nighl Rainlxm. ASCAP.'Broken 

Pla!c ASCAPl HI 

BACK FOR GOOD (EMI Virgin. ASCAP) HL 
BEST FfllEND IHuman Rtiythm. QMII 
THE BOMB! HHESE SOUNDS FALL INTO MY MIND) 
lK-Dctn;.''Nwihtc!t. GMI/Johnnick BMI) 
flOOMBASTIC/lN THE SUMMERTIME lUuingSting. 
ASCAP'Maiaco, BMIl HI 

BOOM BOOM BOOM iChicagD Style. ASCAP.^Dmba. 

ASCAP.'Deshane ASCAP) 

BREAKFAST AT TIFFANTS IDmp Blue SomelNrtE. ASCAP} 
SROIEMHEAIITED IHumsn Rtrfthm. mV1ax% LiprHl. ASCAP1 
BROWN SUGAR (Ah-choo. ASCAP/1 2 DO AM, 
ASCAPi-PolyGiam ht l, ASCAP/im Metchant. ASCAPl HL 
CAN I TOUCH Y0U.-.THERE7 (Warner Chappell, 
ASCAP.'Mr BoHan y BMI.^omba. BUI/Warner- 
TjmerLar%e. BMI.iOul 01 Pochcl ASCAP) WBM 
CAN'T CRT ANYMORE (learner- Tamerlane. BMli'Otd 
Cfiw. BMLIgnorant, ASCAP; WBM 
CARNIVAL (Indian Love Bride. ASCAP) 
COLORS OF THE WIND (FROM POCAHONTAS) 
(Wocidertand, BMI.i^Vall Disney. ASCAP) HL 
COME AND GET YOUR LOVE (EMI Blackwood. 
BUI.moualene. BMI) »L 
COMEDOWN (Mad Dc« Wmslon. BMI/Warner- 
TameMane. BV'.ilmty Soottiing EJevator. ASCAP) WBM 
COME WITH ME IMusk: Corp Ot America. 
BMl/Cameo Awsarance By Ramses, ASCAP/Vandy. 
ASCAP.MCA, ASCAP^ SpOI, BMIApcahc. 
ASCAP/P«tiol Lane, ASCAP/Gasoline A/ley, ASCAP) HL 
CRAZY COOL (EMI Aphl. ASCAP/LeoSun. 
ASCAP.'Arwrmal, ASCAPi'Maanam.. ASCAP) HL 
DECEMBER IR^'^r^ unQ. ^WlVf^iisi Ct)»pc4<l. BU[| WBM 
D0H7 TUE IT PERSONAL (JUST ONE OF OEM DAYS) 
(D A R P . ASCAP .'ft'ro tfl, BMl-Su R^yt•lrIl AniJ Lrie. 
BUim Apnl, ASCAP .'Full Keel. ASCAP .Deep lechno'ogy, 
ASCAP.'Del Jim, ASCAP;IL Cool J, ASCAP) HLWfiM 
DOmrOWH VENUS (MCA ASCAP^erv BMI) MBM/W. 
DO YOU SLEEP? (Funous Rase BMI) 
EVERT LITTU THNK I DO itMl Apr< ASCAP.'^ul On Soiri. 
ASCAP.IVB. ASCAP.'tvHilf ASCSP.Tal^f* Caie 01 Busmess, 
BMIijRilt ! Jams, ASCV.<'lufrpt<« Bean. B-VI HL/'fUH 
FAMTASY (Rye, ASCAP/?ony. ASCAP-TWelered 
ASCAP,''PolyG*Bni Int I. ASCAP/Storw Jam. 
ASCAP-'Ness. firlty & Capooe, ASCAPWB, ASCAP) 
FEEL ME FLOW (Naugtity, ASCAPtWB. 
ASCAP.'RhmelanOer, ASCAP) WBM 
FEELS SO GOOD (So So Del. ASCAP/EMI April, 
ASCAP'Air Controi, ASCAP) HL 
FEEL THE FUNK {FROM DANGEROUS MINDS] 
IZ'Dnitia Syi.'H':ii*Tian BMI; WBM 
FREEK'N YOU I [W Aiai',-JeS<.'ii Mo6, ASCAPl ML 
GANGSTA'S PARADISE (FROM DANGEROUS MINDS) n eDT. 
ASCAP,D<E;0 HsMI. ASCAP.''Boo DadOf. ASCAP.ilarry Sandirs. 
m/^m Of PolyGram, BMi'Maocaslte, BMII HLWBM 
GOOO (lenialive. BMI) 

HEAVEN (EMI Apnl. ASCAP/T tyte lynie. ASCAP/N«m 
PerspBiIive. ASCAP) 

HE'S MINE IAI1 Init. ASCAPi'Mo Ken. ASCAP/mrm Waire. 
ASCAPFtantrcr-w sf, ASCJSP.iViB. ASCAPi'Ssnis Ot Lastrada. 
BMl.'Sor.^s 0" P'3^/Grarr. BMI.Rijbbf' Band B«l) WBM'IH 
HFT MOW (filRLS IQST WAMT TO UVE FUN) ISofr,, ASC^I HL 
HOLD ME. THRILL ME, KISS ME. UU HE (FROM 
BATMAN FOREVER) iPnlyGram IntT, ASCAP) HL 
HOW HIGH (FROM THE SHOW!) iFunky NoM. 
ASCAPi'Zurrba, A:>CAP,tr.cli Seimon. ASCAP./CaroBfi- 
BMG.BMmu-Iang BMI) HL 
HMUN MTURf >WB ASC^P (^H, AS(;APi'S1[i>I im. 
t&W^'WtnUat. tSCtF.IKnw KCAP.IM kni ASCAF^ «;.'«« 
I CAN LOVE TOU LIKE TUT lOiamond Cuts. BUl<^'anderlvxl. 
&*Cnt*nofi. HSCAP.iSKonil Haw, ASCAP,iTull tteel, 
ASCAP.iTF>tr»Ji An3 Anettj. ASCAP) HLVlBM 
I CANT TELLVOU WHY (Jeddiah, ASCAP;Cass 
Cwnty, ASCARIted Ooud, ASCAP) WBM 
I GOT S OH fl -yMKii mVm k-tKt «C*P.T-i:*e (Oi. 
BK'larKnErv BUlScres 01 Al tbbOT! BMl^mtr.rtr«ft«K. 
mm B^iwCiJ, BIftlw l^ff-lnjP EMU WBMiKi 
I HATE 0 (Cwtroversy. ASCAP/WB ASCAP) WBM 
I KNOW (Sony Tree, BMli^ranWy Scarlelt, 
BMMnsofaias BMI/GMMI, ASCAP) HL 
I UKE II. I LOVE IT lEmdar ASUP Tecc iMge, ASCA^-I WCM 
I'LL BE THERE FOR YOUAHIS HOUSE IS NOT A 
HOME rrt'B, BML'tVamBr-Tameflane, ASCAP) 
t LOVE YOU/YOU BRING ME lOY (MCA ASCAP/Mary 
J Bl^e. ASCAP.'EMI Aiinl, ASCAP.'loel Hailey, 
ASCAPi'TJintn Stfe*t, ASCAP/JhsIih Combs, ASCAP) HL 
I MAMU I Wire It ':Bii Un BULHi-net Uimtt. BUI) WBM 
I WISH (Orange Bear. BMI) 
JEEPS. LQ COUPS. BIMAZ t BENZ (EMI A«til. 
ASCAP.Bee Mo tasy, ASCAP/Lcrst BoiL ASCAP..V»nBssa. 
ASCAP.'Mr 1"D Sons, ASCAP/ayde Otis, ASCAP] HL 
M JEREHY.YELLOW LEOBEHER (Innocefil ByHarylef 

ASCAf,P.:.'yG(air liit i, ASCAP/Stnliing C Mflnl, ASCAP) HL 
97 KEEPER OF THE FLAME m\ Virgin. ASCAP) HL 
4 KISS FROM A ROSE [FROM BATMAN FOREVER) ISPZ. BUT) 
41 LET HER CRY (Monica s Reluctance To Lob. 

A$CAP,'EMI Apcl. ASCAP! HL 
39 LH ME BE THE ONE iHil & flun. ASCA^.TikFu ASUPfartwsa. 
ASj:aF S'^m Eetr'.tHn i Zi ASCAPi hL^'ABM 

45 MACARENA {BAYSIDE BOYS HU() ISGAE. A$CAP) WBM 
57 HC'S ACT LIKE THEY DON'T KNOW l/omtia ASCAPBOP. 

ASCAP.-G-Rk) Pearl. ASCAP.'EMI Affi\ ASCAP) WBMmL 
M MISERY rWB. ASCAPilFR. ACAP) WBM 
71 MISSING (Sony Tree, BMII HL 
75 MOLLY (SliaEEN CANDLES) (II Made A Sound. 

BMl'PlonKie^, BMl.tMl Virjin BMI) ML 
69 A MOVER LA COLITA (AACI . ASCAP/BUG. 

ASCAP'OB.O Editions MjsicalesRBtay SADtAC) 
92 ONE BOY. ONE GIRL (EMI Blackwood, BMI/Marh Alan 

SDnn^ef BMI) ML 
34 ONE MORE CHANCEySTAV WITH ME (Big Pocpa 

ASCAP.JiJstin ASCAP.'EMI Apnl, ASCAPI HL 
8 ONLY WANNA BE WITH YOU (Monica's Reluctance To 

Lnb. ASCAP/EMI April ASCAP) HL 
73 ON THE DOWN LOW (Catxelled Luncti, 

ASCAP,''PolyG(am Inll.ASCAP) HL 
32 PLATER'S AKTHEH (Undeas ASCAP.Oaik s True Funk. 

&M(.fWlApnl ASCAP,.'li;i';in,ASCAP,'BiEPMipa ASCAP) Ht 

46 PRETTY GIRL (Sony Tree BMlEcal BMI) HL 

SB PULL UP TO THE BUMPER lAikee A&CAP.'Grace tones. 
ASCAP'liat. BMI/lsJand. BMI,'■C^una^a. ASCAP.-'Sones Of 
pDtl&am, BMIiPolyGram Inil ASCAP) HL 

94 REAL HIP HOP (Straigtit Out Da Sewer. ASCAP] 

16 ROLL TO ME IPotyGram, ASCAP) HL 
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Hot 100 Singles Sales. 

Compiled fnxn a natcnai sarnpte of POS (point ol sale) eQuipped r^aii $lores and rack outlets which report 
number o( units sold to SoundScan, Inc. This data is used in the Ho* 100 Singles ctiart. _-. ^ 
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TITLE 

ARTIST lUBtLCISTHIBLlTI'JG .ABEl; 




TI4IS W^l^ 


1 


i 
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TITLE 

ARTIST ILAeELTIIStfilBUTING LABEL) 


1 


- 


1 


1* '* NO. 1 * * 

FANTASY 

M*BI*H :^i|ET':OU!MBI*; i «► *l No 1 


31 


38 


8 


ONLY WANNA BE WTTH YOU 

H0OI:F t IHF RlIi'AFISH i .-.TLA'lTlC J 


31 


33 


16 


SCREAM.CHILDHOOO 

MCIIAL. JAL^SON & JANET JACKSOtI lEF^-SI 


2 




7 


GANGSTA'S PARADISE 

OlC.iC FEAI.lRINi; 1 V (MCA> 


4< 


36 


ID 


WE MUST BE IN LOVE 

PURE5CHJL .IL- UN '.lERSCOPE: 


3 




5 


YOU ARE NOT ALONE 

MICHAEL JACKSW lEPICl 


41 


- 


1 


lU BE THERE.-.THIS HOUSE IS NOT... 

THE "LMBUANDIS liAST'/lESIi'EEGI 


4 




3 


RUNAWAY 

JANET JACKSON (AW) 


42 


43 


2 


REAL HIP HOP 

[AftSEFX FA^IWEFLEEG 




< 


17 


1 GOT S ON IT 

LUMZ INOO TRIBE 


43 


44 


6 


SUMMERTIME IN THE LBC 

THE DO«t SHACK (B FUNI^RALISLAND) 


6 




19 


BO0MBA5TIC/1N THE SUMMERTIME 

SF1M3GY viRGil. 


44 


31 


16 


COME AND GET YOUR LOVE 

-LAL ■ ■ ' lARlSTAI 


7 




17 


WATERFALLS^ 


45 


49 


5 


PRETTY GIRL 

JON B <'"■• '.' rMl 


1 




14 


KISS FROM A ROSE 

SEAL (nr/SiRCWARNEW BROS.I 


46 


55 


2 


TONIGHrS THE NIGHT 

BLACKV'HF.tT '. ':.-. C-l 


9 


- 


1 


INNATE U^^ 


47 


39 


10 


YOU HAVE THE RIGHT TO REMAIN SILENT 

PERFECT STRANGER (CURB) 


10 


8 


i 


1 UKE IT. 1 LOVE IT 

TIM FJCGRAW ( i 


4« 


51 


6 


SCATMAN (SKt.BA-BOP.BA-DOP.BOPl 


11 


10 


5 


1ST OF THA MONTH 

KWE TMUGS-FwiAFWCfll mrHLESSRELt'ivITi . 


49 


50 


5 


VIBIN' 

BOrziiUEN '.■:-:. v. 


12 


11 


16 


IWISH 

SXEE LO "ii '."..!•.,' ■.rriTTi HRr,3 


50 


32 


17 


FEEL ME FLOW 

NAUGHTV BY NATURE (TOMMT BOY) 


13 


9 


14 


COLOflS OF THE WIND 

VANESSA WILLIAMS n: r.Vi.v: 


51 


42 


17 


THIS AIN'T A LOVE SONG 


14 


IS 


4 


BROKENHEARTED 

BRANDT AHMjI'^ 


52 


52 


5 


ONE BOY. ONE GIRL 


15 


17 


12 


SUGAR HIU 


53 


- 


1 


DO YOU SLEEP? 

LISA,' r j 4 NINE : TOFir. (GEFFtH) 


It 


12 


5 


HOW HIGH 

REDMANIMnHOD MAN 1 DEF JAhl'RAL) 


54 




1 


TEMPTATIONS 

Z '.III- i.i 


17 


13 


15 


HE'S MINE 

UOKENSTEF iOUTBURST.HAI^SLANDI 


55 


34 


21 


ANY MAN Of MINEWHOSE BED HAVE.. 

SHANIA TWAIN '.■■-' . i- , l.A'.H.ILLEl 


11 


14 ' 10 


PLAYER'S ANTHEM 

JUNi:flMAF . r. ..,F'..KAT,*TIAHTIC1 


56 


47 


10 


1 CAN'T TEU YOU WHY 

BROWNSTONE '.' 


19 


15 


15 


ONE IMOfiE CHANCE'STAY WITH ME 

THE NOTORIOUS B I.G EAC Bd'AFHSTA 


57 


60 


3 


COME WITH ME 

SKAI iGASOtlNE ALLEI.1.ICAI 


20 


28 


5 


TEUME 

GftOOVl IHEORT (EF-IO 




58 


48 


9 


PULL UP TO THE BUMPER 

PATRA (550 MUSIC) 


21 


22 


13 


■TIL YOU DO ME RIGHT 

AFTER 7 <VIRGINI 


59 


58 


4 


ROUTOME 

Oa AMITRl ~W 


22 


18 


16 


1 CAN LOVE YOU LIKE THAT 

ALL ■. . '-t .t_ -"LAIITIC:. 


to 


46 


20 


SOMEONE TO LOVE 

ICHk FFA- FiAHTFALE ■ =b IUM.^5<J MUSCl 


23 


21 


16 


BROWN SUGAR 

tJANGELO ^EMIJ 




tl 


45 


21 


EVERY UTTLE THING 100 

SO<JL FOR REAL -1 rt'iMCA 


24 


19 


a ; SOMETHIN' 4 DA HONEYZ 

1 ■■! '.T,. II -■, ^MF F'AL.S;>1M'. 




a 


54 


15 


HOLD ME. THRILL IME KISS MC. KlU ME 

U2 ■.'.Tii- 


25 


20 


7^ ! DONT TAKE IT PERSONAL 

" MOMCA iROWDIi'ABISTAl 




a 


61 


3 


CARNIVAL 

NATAUC MERCHANT lELEKTRACEG) 


2S 


26 


t CAN 1 TOOCH you.. .THERE? 

^ ; MICM*EL BOLION 'L i. 'Lii;. 




C4 


53 


12 


SO MANY TEARS 

2PAC(INTERS«IPE1 


27 


24 


7 1 HEAVEN 

' 1 SOLO - . I.I ^'.I.V 




IS 


57 


23 


SHY GUY 

DIANA KING (WORK) 


28 


23 


14 


YOU USED TO LOVE ME 

FAITH EVANS iBAD |.| JI AFilSTAi 




H 


56 


21 


I'LL BE THERE.../YOU'RE AU 1... 

METHOC MAF^M J BLIGE (DEF JAWRAL) 


29 


27 


7 


AS 1 LAY ME DOWN 

SOF^Hie B. HAWKINS (COLUMBIA) 




17 


64 


5 


SULTHY FUNK 

M C HAMMER i:. AM 


30 


29 


5 


BACK FOR GOOO 

TAKE THAT (AfilSTAI 




il 




2 


JEEPS. LEX COUPS. BIMAS ft BENZ 

L0ST60Y?M.FTr;.VNMLA 


31 


25 


16 


FREEK'N YOU 




to 


59 


18 


BEST FRIEND 

BRANDI ■-..',! 


32 


41 


3 


SENTIMENTAL 

DEBORAH CO. l- 


70 


70 6 


t WANNA B WITH U 


33 


37 


4 


MACARENA IBAYSIDE BOYS MIX) 




71 


- 1 1 


I'M NOT STRONG ENOUGH TO SAY NO 

BLACKFIAWK (AftlSTAl 


34 


35 


3 


MC'S ACT LIKE THEY DONT KNOW 

KRSONE II.: 


72 


69 


15 


HUMAN NATURE 

'.'ALII. '.rtA iMAVtF r<,,-A.lPL'.VAl<NER BROS , 


35 


68 


2 


FEEL THE FUNK 

IMMATURE tMCA,* 


73 


67 


14 


GOOO 

BETTER THAN EZRA IELEKTR«EGl 


3t 


30 


15 


FEELS SO GOOD 

KSCAF^ ISO SO defa;olumbia) 




74 


72 


2 


ROUND 1 ROUND 

twin; ■,' i^.'.i r.A'.r 


n 


40 


8 


ON THE DOWN LOW 

BRIAN FACKNIGMT (MERCORVI 


79 


62 


34 


FREAK LIKE ME 

ADINAHO'WARD "IClA 



O Records with tt« greatest sales garfB. & 1995, Billboard/BPI Communications and SoundScan, Inc. 

91 ROUND t ROUND (Tripploc, ASCAP/Waymsc. 

ASCAPiWarrer G, ASCyiP.'PolyG'ain Ini l, ASCAP) HL 
12 RUN-AROUND (Blues Traveler. BMI/ln/ing, BMI) WBM 
S RUHHMT Etjctkt.SUlIMtcnl tiSCAF'Bft! r,iw AWl DBW 
61 SUTIUN (SKI-U-BOP-BA-DOP'MP) aietteii 

ASCilP,'lv ftSCW.'BMG, HSOAVL'Mw Scal«, ASMPl HL 

61 SCREAM/'CHILDHOOD (FROM FREE WILIT 2) (EMI 
Apnl, ASCAP.'FlvtB Tyme ASCAP/M.jac, BMIAYamer- 
TameHane, eMl'Blach Ice. BMI) WBM 

72 SEND HE ON MY WAY (PotyGram Int t, ASCAP/Not Of 
This WorlO, ASCAPl HL 

62 SENTIMENTAL (EMI ApnI. ASCAP.'DA R P . 
ASCAP/WB. ASCAP.'Nulhouse. ASCAP.'EMI Blackwood. 
BMI.-'DehDfah Coi BMI)WBM/HL 

40 SHY GUV (FROM UD BOYS) (Dtana Kmc BUI/World 

Di An*y, ASCAp.W NR. ASCAP.'KinRsley Gardner 

Nalicci 01 Soul BMl'EMI Blacknood BMI) HL 
96 SICK OF MYSELF lEUi Backaood. BMlthafTn Ir«. ^1 HL 
89 SmiH- ON CHROME IDAWSIA fISCAPi^vty 'Ahte. ASCAP) HL 
86 SO MANY TEARS (Joshua's Dream BMl/lnterscope 

Pear) Byi..lVa(ner Tamerjane BMl'darW Imperial 

IMUK, BMI/PublwnayalikB BMLi'Inboy ASCAP/Black 

Bull, ASCAP.'lobele. ASCAP) WBM 
74 SOMEBODY'S CRYING (C Isuk ASCAP) WBM 
35 SOMEONE TO LOVE [Scrrr Ire«. BMI/Lcal. BMII HL 
43 SOMETHIN' 4 DA H0NEY2 (Mo Surang, ASCAP/Oji s 

BMlMadcastle, BMI.'Chrysalis ASCAP, 'No mat) - 

Noman, BMl,''rtarf»er-Ta(T»tlane. BML'Sorigs 01 

PoVGrarr^. BMl'^econd Decade BMI) HLVKBM 
19 SOMETHING FOR THE PAIN (PotyGram Int I. 

ASCAP.'Ufin lovi, ASCAP .'Aairtssis*, ASCAP,'IMI Aprrf. 



ASCAP^smotMle. ASCAP) HL 
2S SUGAR HILL (tricky Track, BMI) 
63 SIMMERTIME IN THE IBC H Nuts, BMIEMI Kjirri. ASCAP) HL 
23 TELL HE (Almo. ASCAP/Groove 78 ASCAP/Juop. 

BUl/Sorry Tree, BMlTlream Team. BMI) WBHmL 
85 TEMPTATIONS JoihLa s Drtam. eMilnttrscope P^. 
BMl'Wamt[-Iarnertan«, BMIi-Saia. BMLi'Sonp 01 Lastradi, 
BUl.FuMy Kroble. BU(.Bra:!ge[wrt. BMI,'Be« Ho Easy, ASCAP) 
67 IRIS lin A LOVE SONG :Bcr itr.i ASCAP. ASCAPi'Acd. 

ASCHP,T>5sin:*irE *5Wf fBijGiar Im I ASOPl H 
33 'TIL TOU DO ME RIGHT (Sony Tiec, BMIilcat. 
BMI/Kmet. BMII HI 

83 TONKMT'S THE HKNT i Dwril KXtPflonta ASCAP/I Lucas, 
ASCAP.'Snotjn Sound ABCAPiTadti ASCAP) 

SO TOTAL ECLIPSE OF THE HEART (Ei»M«id B Marts. 

BMl'Loil Boys, BMI) HL 
77 VIBir IBljct Pjnther BM.'Vandeipail. BML'AynsH, BMI/ShMn 

PatTKk eM(.En^jgn BM('Bc« i let. BML'Butier liiu. BMI) HL 
60 WAUdHTHEMINrAB «SCAP,Bas>cally;appo.ll2CAP)WM 
6 WATERf AaS 'lOrgani/erl Noire. BWl.Slrfl Shiit. BUlflell Star, 
ASCAP.-Iutii;, ASCAP.'Febbflane. ASCAP,itMl ApW, ASCAPl HL 
30 WATER RUNS DRY (Sony Iree, BMlXcaf, BMI) HL 
82 WE MUST BE IN LOVE (Ptayed Like A StepSun, 

ASCAP,.'An Of War. ASCAP) 
93 WEST UP iBawi Pipii A-SCAP.WoaptMwoo, 

AS(Jy,''WB. ASCAP,.'t;angsta Boogie, ASCAP/Ttaal An 
ffuH, ASCAP,.'Urceriae. ASCAPl 
3 TOU ARE NOT ALONE aamba. BML>-R Kelly. BMI) WBM 

84 YOU HAVE THE RIGHT TO REMAIN SlUXT (Co^Heait, BMII 
38 TOU USED 10 LOVE HE <Cn,r<a BsOy BMli'lanKt Combs, 

BMi.tMl B;jK-'«iKnj &Ml.'Nmlh Slreet runnel, BMII HL 
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CRANBERRIES ARE THE PICK OF ISLAND'S INTERNATIONAL CROP 

(Continued from page 1) 



WTiy Can't We?" and 1994 follow-up 
"No Need To Argue" are estimated 
by the Cranberries' management, 
Left Bank Organization, at 15.5 mil- 
lion units. Both albums still are on 
the U.K. and U.S. charts, with 
"Everybody Else" logging it.'* 116th 
week on The Billboard 200. 

"It ju.st builds and builds," says Is- 
land's London-based GM Nick Rowe. 
" 'No Need To Argue' was at 785.000 
in the U.K. [as of Sept. 19J, and this 
year, U.K. sales of that and the fii-st 
album probably amount to more than 

eocooo." 

In the U.S., the albums have sold 
more than 6 million units, according 
to SoundScan. 

It's a long distance down a road on 
which the band's early steps were 
less than steady. Founded in Limer- 
ick, Ireland, by three teenagers in 
1989, the group began inauspicious- 
ly as the Cranberry Saw Us, with 
singer Niall Quinn. A year later, the 
18-year-old O'Riordan heard about 
the vocal vacancy from a friend at 
school. After the band's name 
change and a summer 1991 signing 
with Island, the debut EP. "Uncer- 
tain," was released in the U.K. in Oc- 
tober of that year, to very modest 
response. It got worse when, in Jan- 
uary 1992, initial sessions for the 
first album turned sour and were 
scrapped. 

When Island released the Cran- 
berries" debut album in March 1993, 
it managed just one week on the low 
rungs of the U.K. chart and did not 
reapi>ear until a year later, after the 
I U.S. had embraced the quartet via 
I the ballad "Linger" and no fewer 
than three U.S. tours. But when the 
album did re-enter, it did so at No. 1, 
a rare chart feat and the signal for 
the band to begin its global ascent. 

As manager Ix'wis Kovac says, af- 
ter those initial hiccups, the Cranber- 
ries' climb to pre-eminence has been 
achieved with remarkable speed and 
dogged determination. "The Cran- 
berries have been focused since day 
one," says Kovac. "They just wanted 
to titur, write, and perform, and 
they've done nothing but that for the 
past three years." And it doesn't 
stop. In November, the group will be- 
gin recording its third album, which 
Island hopes to release in March or 
April mw>. 

Just less than a year after its re- 
lease, "No Need To Argue" has 
reached gold or platinum status in 2a 
countries. Following the U.S. and 
U.K., sales by territory are led by 
Germany, with more than 1 million 
copies sold; Franco, with more than 
600,000 units; Canada, with nearly 
500,000 copies; and Australia, with al- 
most 400,000. 

Outside the mainstream record 
markets, too, the figures are impres- 
sive; The two albums have accounted 
for sales of more than 200,000 uniLs in 
Mexico, 170.000 in Indonesia, and 
nearly 150,000 in Malaysia. 

"The latest place for this record 
to break is Latin America," says Ko- 
vac, adding that the band has yet to 
tour in there. "It's on the strength 
of the songs and the critical success 
everywhere else. I restricted this 
tour to Europe, America, Australia, 
and Japan because the band didn't 
have enough time. Everybody want- 
ed them for prnmnlion, so we con- 
solidated and made the tour more 
efficient." 

Up to seven of the songs for the 
next album have already had outings 
on the '94-95 world tour, which hit 
North America in August of this 



year. "The average attendance was 
13,500," says Kovac, 'Vhich Is fantas- 
tic when you remember that less than 
one yeai* before that, they were doing 
theaters." 

Island's Rowe says. "They're quite 
unusual, because they're almost in 
the Simply Red-'Enya league of posi- 
tioning t(i an older audience, but 
through their gigs they connect to 
quite a vibey audience as well." 

Island product, including that of 
the Cranberries, was distributed in 
Europe (excluding France and the 
U.K.) by BMG until Dec. 31, 1994. 
Rights have since reverted to Poly- 
Gram, and Kovac says that the 



changeover has been smooth. 

Kovac also enthuses about the es- 
tablishment of a new international 
department at Island in the U.S.. 
headed by international product 
manager Faisal Durrani. 

Kovac estimates that singles sales 
in GeiTnany and France alone stand 
at approximately I million, adding 
that a key part of the "No Need To 
Argue" campaign in the U.S. was to 
release no commercial singles from 
the album there. In the U.K. and Eu- 
rope, however, the project is already 
three singles deep. 

Surimsingly. the Cranberries have 
yel to reach the top 10 with a U.K. 



single; "Linger" and "Zombie" share 
the band's career-best position at No. 
14. 

A fourth single from "No Need To 
Argue," "Dreaming My Dreams," is 
due out in Britain in late November 
with newly available material, proba- 
bly including an acoustic version of 
the song from the Cranberries' "Un- 
plugged" show for MTV, taped in 
February and screened in April. 
Rowe expects this release will help 
push U.K. sales of the album past 1 
million copies. 

This summer, the band was even 
paid the backhanded compliment of a 
Kurodisco cover of "Zombie," the 



lead song from "No Need To Argue," 
by A.D.A.M. featuring Amy. After 
reaching the top 10 in Italy on the 
Reflex label, the song was picked up 
by WEA's Eternal label in the U.K., 
landing in the top 20 during an 11- 
week chart run. 

Wliile Cranberries fans await next 
year's third album, they can delve 
into a discography, scrapbook, press 
clippings, backstage .scenes (some 
shot by the band themselves), a song 
book, and other accessories on the 
"Doors And Windows" CD-ROM, 
which also has exclusive motion 
footage of the perfonnance of "Zom- 
bie" at Woodstock '94. 



AUTHOR BOWLES' MUSIC CELEBRATED IN FESTIVAL 

(Cfyntiniiivf f)tii)i fiiujr /jj 



Working aii a freelance composer in 
the '30s and '40s, Bowles wrote the 
bulk of his, work for the theater, in- 
cluding incidental music for produc- 
tions of Shakespeare's "Twelfth 
Night" anil Tennessee Williams' 'The 
Glass Menagerie." 

Bowles also wrote an extensive body 
of songs, the texts of which were 
penned by him or by such notables as 
Williams, Gertrude Stein, and hL-^ wife, 
the late writer Jane Bowles. Bowles' 
concert music, including various or- 
chestral suites and works for piano, in- 
coriwrates influences from Tin Pan Al- 
ley, jazz, and such French composers 
as Debussy and Satie. Much of it al.^o 
has a Latin American flavor, the inspi- 
ration for which he gleaned from his 
extensive ti*avels in the region during 
the late '30s. 

On Sept. 22-23, Sheffer was to di- 



rect recording se.ssions of Bowles' mu- 
sic for an album scheduled for a spring 
release by BMG/Catalyst. According 
to Sheffer, the album will feature sev- 
eral of the vocal and instrumental 
compositions that were played by the 
Eos Ensemble and vaiious soloists at 
the concerts, including "Secret 
Words." a suite of six songs newly or- 
chestrated by Sheffer; Concerto for 
Two Pianos; Suite for Small Orches- 
tra; "Pastorela." a ballet suite; 
"Mediodia," a set of Mexican dances; 
and "The Wind Remains." a zarzuela 
that was premiered by Leonard Bern- 
stein in 1943. 

Karen Chester. A& R and label man- 
ager for Catalyst and producer of the 
Bowles album, says the jitxtaposition 
of textures and I'hythms in Bowles' 
bright, percussive music makes it "a 
melting |h>1 of souiuis, and that makes 



it distinctively American. And it ha.s 
tunes. It's not difficult music." 

Sheffer — who worked for more 
than a year to collate Bowles' scores, 
mo.st of which were in extreme disar- 
ray — says that unlike Bowles' dark, 
often violent literar>' themes, the com- 
poser's music was "written to delight 
and entertain. And that it does." 

At the Sept. 19 concert, Bowles was 
introduced by actress Debra Winger, 
who staiTed in Bernardo Bertolucci's 
film vei-sion of 'The Sheltering Sky." 
The near-capacity crowd at Alice Tul- 
ly Hall gave the composer standing 
ovations after the inti'oduction and at 
the end of the concert, which also fea- 
tured music by Stravinsky, one of his 
favorite composers, and Aaron Cop- 
land, his early mentor in music. 

Coinciding with the concerts and 
symposium, Eos Music published a 



BRIAN WILSON FILES SUIT AGAINST FORMER CONSERVATOR 



(ContiniU'dfirnii iKi{je IJ) 

let's negligence, Wilson "is entitlofl to 
complete and total indemnification . . . 
from any liability of any kind that has 
been imposed uiwn Wilson" resulting 
from a suit brought by Mike Love, the 
artist's cousin and a fellow memlx*r of 
the Beach Boys. Love won millions in a 
settlement of that case last year. 

According to the action. Billet was 
appointed Wilson's con.servator on 
March 9, 1992, after the singer was 
judged mentally incompetent by the 
L.A. Superior Court. Billet remained 
in that capacity until June 22 of this 
year, when Wilson's wife, Molinda, 
who married the musician in Febru- 
ary-, took over conser\'atoj*ship. 

Wilson's suit revolves around two 
related court cases involving Sea of 
Tunes, the Beach Boys' publishing 
company, which was sold to Irving 
Music in 1969. 

In Septemlwr 1989, Wilson filed suit 
against living Music and others, say- 
ing he was mentally incompetent at 
the time of the catalog's sale (Bill- 
board, Sept. 30, 1989). In April 1992, 
the Sea of Tunes suit was settled out of 
court; Wilson received .'$10 million 
from Ir\ing in return for continuing 
rights to the song catalog (BilUward, 
May 2, 1!»92). 

Four months after the settlement 
was announce<i. Love filed suit against 
Wilson and others, seeking songwiit- 
ing credit and a share of WiLson's set- 
tlement from Ining (Billboard, Aug. 
15, 1992). At trial. Love prevailed (Bill- 
board, Dec. 24. 1994), and Wilson 
agreed to pay !fo million to Love and to 
split future royalties on 3i3 songs co- 
written by the pair. 

The alleged mi.sconduct of Wilson's 
former attorneys, James P. Tierney 



and James J. Little, was a central issue 
advanced by Love's side at the trial of 
his suit. Although Tierney and Little 
arc neither named as defendants in 
Wilson's present suit nor mentioned 
by name in the suit, the purported 
conduct of "Wil.son's fomier lawyers" 
is central to the musician's representa- 
tions in the current case. 

According to Wilson's suit. Billet, 
who pailicipated in settlement discus- 
sions involving the Sea of Tunes cjise 
in 1992, "failed properly to in\'estigate 
Wilson's former lawyers' conduct and 
advice" during both court cases. 

Billet is accused of auth(tri/,ing pay- 
ment of more than S-l. lG million to Wil- 
son's fonner attorneys for work on the 
Sea of Tunes suit, although Billet al- 
legedly knew that Wilson's 1986 oral 
fee agreement and a 1989 written 
agreement could be voide<l, since Wil- 
son was incompetent at the time. 

Wilson also charges that Billet 
failed "to properly organize, super- 
vise, or manage" Wilson's case in 
Love's court action. 

Billet retained Tierney and Little in 
the Love case, although he allegedly 
knew that the lawyers would be key 
witnesses at trial and that they were 
"engaging in serious discovery mis- 
conduct, which ultimately led to sever- 
al discoveiy sanctions, exclusions of 95 
of Wilson's witnesses, and a contempt 
finding." {Wilson was ultimately rep- 
resented by other counsel at the trial.) 

Wilson maintains that Billet also 
failed to pursue a reasonable settle- 
ment to Love's cUiims before the case 
went to trial. 

In one cause of action, Wilson al- 
leges that Billet and Wilson's ex-attor- 
neys "entered into a conspiracy to 



breach their fiduciary duties to their 
mutual cHent." The alleged conspiracy 
included the concealment, suppres- 
sion, and destruction of documents 
pertinent to the Love lawsuit, accord- 
ing to the complaint, 

David Nelson, of the law firm of 
Loeb & Loeb, which represents Billet, 
.says that while the former conservator 
has not yet been served with the suit. 
"Mr. Billet's integrity is above re- 
proach . . . We're confident he's done 
nothing improper and will be vindi- 
cated w-hen the judicial process has 
lun its course." 



book titled "Paul Bowies: Music." The 
l(JO-page book features historical and 
critical essays on Bowies* music, as 
well as an inteniew with the artist 
and rare phoU>s. Besides offering the 
book to attendees of the New York 
events, Eos has taken orders from 
Barnes & Noble and Borders Books & 
Music to sell it at retail nationwide. 
According to Sheffer, Barnes & Noble 
has ordered more than 1,000 copies of 
"Paul Bowies; Music." 

Sheffer says he would like to see the 
book reprinted as a paperback and 
packaged for sale with the upcoming 
CD. BMG aims to get the CD into 
l>ookshops, such as Borders, that fea- 
ture recordefl music departments, ac- 
cording to Chester. She says that be- 
cause Bowies' career as a composer is 
generally unknown and his music 
nearly unheard, the label plans to cen- 
ter its marketing of the album on his 
litcrar>' reputation. 

After achieving success with the 
publication of "The Sheltering Sk>" in 
1949, Bowies gi'adually devoted him- 
.self to literature at the exiK-nse of mu- 
sic. Although he made expeditions to 
record North African music for the 
Library of Congress in the late 'oOs, 
Bowies more or less ceased compos- 
ing in the early '60s. An icon for gen- 
erations and fairly .synonjTnous with 
expatriate Tangier, Bowies has wiit- 
ten four novels, several short-stor>' 
collections, travel essays, translations 
of Moi-occan lore, and an autobiogi-a- 
phy. These and other works are pub- 
lished by Ecco Press. Black Sparrow 
Press, and Vintage. 



MCA RECORDS LAUNCHES WAY COOL MUSIC 



(Continued fmttt patje 10) 

Sunset Beach, Calif, will ha\e five full- 
time employees. Karen Holmes, for- 
merly of the Album Network's sister 
publication, Virtually Alternative, will 
be head of marketing; Steve Masters, 
fonner music dii^tor/air jx'nyjnality at 
modern rock KITS (Live 105) San 
FVancisco, will Ix? West Coast senior VP 
of altomativo music; Krislen Rolla, for- 
merly with RED, will be head of retail 
marketing; Alex Leon, formerly of 
Noise Records, will be head of street 
mai'keting; and Tazv Phvllipz, host of 
KUCI Inine, Calif.'s "The Ska Pa- 
rade," will be head of publicity'. 

In addition, Wendy Naylor, who co- 
founded Mike Jacobs & Associates with 
Jacobs, was recently hired as \T of al- 
ternative music promotion for MCA 
(BilUKianl, Aug. 19). At the same time. 
MCA brought in Jack Fulmer, Todd 
Ahsman. and Ken Williams to work as 
regional alternative promotion repre- 
sentatives. 



"Together, we have a total of 10 [too- 
pie stiictly dedicated to altemati\'e," Ja- 
cobs says. 

Way Cool's first signings are the 
Phoemx-based Mr. Mirainga and Baton 
Rouge, La.-ljased Becky Shan>. 

A Mr. Mirainga EP, titled "Fuck The 
Scene," was issued Sept 19 thixjugh in- 
dependent distributor Cargo. The 
band's "Burn Rubber All Over The 
World" will be released iis a single in 
late October and will be featured on the 
soundtrack to the film "Ace Ventura: 
When Nature Calls," which is due Oct. 
31 on MCA. 

Jacobs sa>"s he will make it a point to 
gi\'e acts time to develop. "All of a sud- 
den, we have a plethora of labels [at 
MCAl and a lot of these [alternative! 
liands," he says. "We have to make sure 
that these bands are developed to the 
|K)int that we go to altermitive radio just 
at the right moment with them, rather 
than just thn)wing them at radio." 
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( 


6 


4 


5 


SOUNDTRACK DEE JAHBAL 529021'TSLAND 110 9*16 981 


THE SHOW 


4 


9 


9 


12 


12 


SILVERCHAIR a epic 672d7 1 10 98 £Ci'15 9S) n 


FROGSTOMP 


9 


■ 10; 


NEW^ 


1 


LENNY KRAVITZ virgin 40696 no 9816 9? 


CIRCUS 


10 


11 


8 


5 


9 


JEFF FOXWORTHYA WARNtR8R0S 45856(10 9B169B) 


GAMES REDNECKS PLAY 


8 


12 


10 


15 


4 


SOUNDTRACK t/i 611019 9M6 9ei 


MORTAL K0M8AT 


10 


13 


12 


10 


42 


BLUES TRAVELER A" AAM 640265 19.9a !5 98; 


FOUR 


8 


14 


11 


13 


73 


LIVE A HAL.IOACIIVE 10997',WCA(109a'16 98) 


THROWING COPPER 


1 


15 


13 


11 


9 


SELENA EVI. LATIN 341237EMI (10 9816 961 


DREAMING OF YOU 


1 


1( 


15 


18 


13 


NATALIE MERCHANT • ELEKTRA 6174MEG (10,98.16 96/ 


TIGERLILY 


13 


17 


16 


16 


63 


SEAL A ;'T ^IPE 4=1.1 1 ^ V.A&NEff BfiOS. (10 9aT5.9ei 


SEAL 


15 


IS 


14 


14 


50 


r^^m"*™^.^ UNDER THE TABLE AND DREAMING 


11 


19 


19 


19 


13 


m'r''"?^- =!*rTO 981 HISTORY: PAST, PRESENT AND FUTURE BOOK 1 


1 


20 


18 


20 


36 


BUSH A IW.IMAMfRSCnPE 92531,iAC;ii0 9&T6.9HlBB 


SIXTEEN STONE 


17 




NEW^ 


1 


TRAVISTHITT GREATEST HITS - FROM THE BEGINNING 

WARNER 6R05 46O01 (10 9al6 9«l 


21 




NEW^ 


I 


BLACKHAWK arista 1879? (10 9&15 98) 


STRONG ENOUGH 


22 


23 


17 


8 


3 


JUNIOR M.A.F.I.A. UNDCA&BPG beat 9261*AG (lO WlS 981 


CONSPIRACY 


g 


24 


22 


23 


16 


SOUNDTRACK A VVALT DISTJEy 60874 (10 9a'16 98) 


POCAHONTAS 


I 


2S 


20 


17 


15 


SOUNDTRACKA ATLANTC827597AG (10.98(17 98) 


BATMAN FOREVER 


5 


2« 


23 


26 


40 


GARTH BROOKSA CAPITOINASHMLLE 29689(10981698) 


THE HITS 


1 


27 


24 


27 


23 


I^rlJI^,^?,"^),^^,,; ... ASTRO CREEP: 2000 SONGS OF LOVE, DESTRUCTION 


6 


CM) 


2S 


33 


9 


XSCAPE S-G SO Dl( 6 7a22-:COlUMBIA!10.9B Ea'15.96> 


OFF THE HOOK 


25 


29 


26 


24 


25 


Aa"™"'^""': iS™?"^''^*' -"""N MICHAEL MONTGOMERY 


5 


30 


21 


21 


9 


i°o«N'„258-,v« lie 9816.38, THE SHOW, THE AFTER PART Y, I HE HOTEL 


2 


31 


25 


22 


3 


FAITH EVANS bad BOf 73003/ARISTA no 9&l5,9fl) 


FAITH 


22 


32 


27 


28 


55 


BOYZ II MEN A' hAOTOWN 0323(10 98^16 98] 


II 


1 


CD 


« 


54 


11 


FOO FIGHTERS ROSWEU 34027*;CAmiX (10 98/16 98) 


FOO FIGHTERS 


23 


34 


30 


34 


8 


VARIOUS ARTISTS tommy boy 1137(10,98.15 98) 


JOCK JAMS VOL. 1 


30 


CD 


NEW^ 


1 


MANNHEIM STEAMROLLER 

AP.lEftlCAN GRAMAPH3NE 1995 (1 1 ,9&'i 7 9B1 


CHRISTMAS IN THE AIRE 


35 


36 


29 


25 


7 


JIMMY BUFFETT MARGftRIIAVlLLE 11247('MCA (lD 9a'16 98) 


BAROMETER SOUP 


S 


37 


32 


31 


6 


BRIAN MCKNIGHT HtRCURY 528280 (10 98^15.98) 


1 REMEMBER YOU 


22 


3i 


31 


29 


4 


MICHAEL W. SMITH REUNION OIO&ARt5IA<10.9«V17-96» 


I'LL LEAD YOU HOME 


16 


39 


34 


36 


10 


SHAGGV • '. IR(il\ 4I.M5S* 110 9515 WJ 


BOOMBASTIC 


34 


40 


39 


35 


15 


ALL-4-0NE • Bllt/Z' ATLANTIC B27a&'AG(lD,9&'16.981 


AND THE MUSIC SPEAKS 


27 


41 


36 


43 


3 


FAITH HILL WAR'iE«8S0S 45872(10 98.16 981 


IT MATTERS TO ME 


36 


42 


33 


30 


7 


RAEKWON GUEST STARRING TONY STARKS (GHOST FACE KlUER) gf^j^y 3^,,^ 4 ^^^^ 


4 


43 


37 


41 


27 


ANNIE LENNOX A arista 2571 7 (1Q.98.'1&.9S) 


MEDUSA 


11 


44 


35 


32 


27 


COLLECTIVE SOULA atuniic b;745,'AG (10 9S,'I6 9Bt 


COLLECTIVE SOUL 


23 


45 


38 


37 


II 


LUNIZ • NOO TRTBE 40523 (9.98/13 381 


OPERATION STACKOLA 


20 


49 


42 


45 


11 


D'ANGELO EMI 33629l9 9a'13 98) 


BROWN SUGAR 


42 


47 


46 


40 


4 


COLLIN RAVE EPIC 67033 (10 96 Ett'15 98) 


1 THINK ABOUT YOU 


40 


48 


41 


46 


58 


WEEZER A roc 24625'GEFn:N (10,98'] 5 981 ■ 


WEEZER 


16 


CD 


62 


94 


5 


S^lT,^IS^,"!l?S''*™'""'"'" THEPRESIDENTSDFT^EUNITEDSTATES 


49 


CD 


51 


60 


9 


MONICA • ROWDY 37CO(i'ARisiA 110 g&ifi.gfl) 


MISS THANG 


36 


51 


45 


42 


45 


EAGLES A GEFFEN24725(129&'17 98) 


HELL FREEZES OVER 


1 


CD 








* * * Greatest Gainer 


* * * 




76 


80 


49 


SOUNDTRACK A t^LA 1 1 ia:s- do 9816 9«i 


PULP FICTION 


21 


53 


49 


49 


24 


MONTELL JORDAN A PMPiRAL 527179'(ISLAr*D 1109816 98) 


THIS IS HOW WE DO IT 


12 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS ON 
CHART 


ARTIST TITLE 

1 ABEL & NUMBERiDISTRlBUTlNG LABEL (SUGGESTED LIST PRICE OR EQUrVALENT FOR CASSETTE/CC} 


z 
o 

:£ t 

a 
S£ 


54 


43 


38 


50 


THE CRAN6ERRIESA' island 524060ll09Etl&9e) 


NO NEED TO ARGUE 


6 


3D 


58 


62 


22 


RUSTED ROOT • mercury 522713 19 98 EQ.15 98: B 


WHEN 1 WOKE 


55 


56 


44 


39 


24 


BETTER THAN EZRA clektra 61784'EEG (10 9ai5 9fii B 


1 DELUXE 


35 


57 


47 


44 


32 


?,V.«^ ,j, — NOW THAT I'VE FOUND YOU: A COLLECTION 


13 


5« 


54 


61 


4 


RANCID L- lAHH ec444- !89S.139Sl 


AND OUT COME THE WOLVES 


45 


59 


50 


59 


12 


BON JOVI A MERCURY 528181 (10 9&'16.9B) 


THESE DAYS 


9 


W 


53 


63 


84 


GREEN DAY A" reprise 45529-.warn£r Bros 199815 9S 


B DOOKIE 


2 


61 


48 


47 


15 


SOUL ASYLUM A COIUMBIA 57616- (1 0 98 ta i 6 9^1 


LET YOUR DIM LIGHT SHINE 


6 


CID 


73 


72 


12 


LORRIE MORGAN • BNA 66508(10 981598) 


GREATEST HITS 


46 


S) 


NEW^ 


1 


GEORGE STRAIT MCA 11263 (39 9R'4998) 


STRAIT OUT OF THE BOX 


63 


64 


59 


55 


12 


SKEE-LO SI.I.SHINE 75486«:0ni BROS 19 9&15 98) 


1 WISH 


53 


65 


55 


52 


81 


SHERYL CROW A A&M 540126 110 9816 98) BB 


TUESDAY NIGHT MUSIC CLUB 


3 


3D 


NEW^ 


1 


MORRISSEV REPRISE 45939WARNER BROS 110 9B'15 9B) 


SOUTH PAW GRAMMAR 


S6 


67 


60 


64 


9 


AFTER 7 VIRGIN 40547 110 98 16 98) 


REFLECTIONS 


40 


3D 


68 


73 


4 


SOUNDTRACK aim 540384 ( 10 9816 98) 


EMPIRE RECORDS 


m 


69 


52 


50 


17 


CHRIS ISAAK • REPRISE 45a45.WAPNER BROS. ( 10 98 15 9 


; FOREVER BLUE 


31 


OD 


79 


95 


8 


TOADIES INTERSCORC 9224O2'AG(10 9815 98) B 


RUBBERNECK 


70 


71 


56 


53 


4 


SOUNDTRACK epic SOUNDTRAX 67294 ( 10 98 EQ.16 98) 


DESPERADO 


53 


OD 


NEW^ 


1 


SOLO PERSPECTIVT 549017.MM 


SOLO 


72 


73 


66 


68 


58 


i■R^^^?^!^'°f1L^^^^^ 9a, n "'^^^ ^^^^^^^ 


3S 


QD 








* ★ ★ Pacesetter/Heatseeker Impact* * * 




102 


142 


4 


GOO GOO DOLLS warner BROS 45/50 i9 9&i'j'^ai|SB 


A BOY NAMED GOO 


?4 




90 


79 


9 


BRUCE HORNSBY RCA 66584 <10 96.'16.98) 


HOT HOUSE 


68 


76 


57 


48 


17 


THE REMBRANDTS» EASTWEST6]752«Gfl0 98/15 96 


LP 


23 


77 


77 


86 


3 


SAWYER BROWN curb 77785 no W15 98) 


WANTIN' AND HAVIN' IT ALL 


77 


78 


64 


58 


4 


TWIN2 DEF JANVRAL 5278e3*'1SLWD (10.9ei'15 98) 


CONVERSATION 


36 


79 


65 


66 


51 


BRANDY A- Atlantic 826i(VAfi (9 98/15 98) 


BRANDY 


20 


M 


61 


56 


25 


REAL MCCOY A arista 18778 no 98/15 98) 


ANOTHER NIGHT 


13 


>1 


67 


65 


23 


SOUNDTRACK A priority 53959' (10,96.15 98) 


FRIDAY 


1 


82 


63 


57 


15 


PRIMUS •iMtRSf.OPE97553VAG (1098,16 981 TALES FROM THE PUNCH BOWL 


8 


83 


71 


67 


5 


BLIND MELON D^PITOL 28732' 110 90^16 981 


SOUP 


28 


3D 


96 


100 


6 


SOPHIE B. HAWKINS COLUMBIA 5330000.98 EQ<16.98| 


WHALER 


84 


85 


69 


76 


13 


MACK 10 PRIORITY 53938 l9.9a'U.9eiB 


MACK 10 


33 


86 


83 


87 


78 


TIM MCGRAWA'CUfle 77659(9.98/1698} 


NOT A MOMENT TOO SOON 


I 


3D 


94 


102 


3 


HEART cAPiTot 304B9 ncga-'is.gsi 


THE ROAD HOME 


87 


88 


74 


71 


70 


OFFSPRING A' epitaph 85432' 18 geyu gei ■ 


SMASH 


4 


3D 


98 


120 


6 


DAVID LEE MURPHY MCA iiD4d dO 9a;i5 9B!n 


OUT WITH A BANG 


89 


3D 


101 


118 


4 


FOURPLAY mSfhlR BROS 45968 (10 9&'16.9fll 


ELIXIR 


90 


91 


80 


83 


3 


DOLLY PARTON COlUMeiA67140<9 9aca'159S! 


SOMETHING SPECIAL 


80 


92 


88 


75 


47 


BOB SEGER ft THE SILVER BULLET BAND A 

cAPiTot ;,:i334' iio.gaas 98i 


GREATEST HITS 


8 


93 


81 


70 


15 


PINK FLOYD A" Columbia 67065 (19 98 [Q'34 98i 


PULSE 


1 


94 


75 


69 


53 


THE NOTORIOUS B.I.G. A bao eov 73000*/arista (9,98;15 981 READY TO DIE 


15 


95 


72 


84 


64 


HOLE A Da:24631.iGEFFENII0.9&']5.98l 


LIVE THROUGH THIS 


52 


96 


78 


74 


27 


2PAC A INIEHSOQPE 92399VAG (9 98/16 981 


ME AGAINST THE WORLD 


1 


3D 


109 


125 


9 


™'.c™ta.69.l '2 DEADLY CYNS- - AND THEN SOME 


81 


98 


85 


85 


214 


METALLICA A" [LEKTRA 61 1 13*.KG (10 9&15.98) 


METALLICA 


1 


99 


89 


91 


104 


MELISSA ETHERIDGEA' island 848660(109816981 


YES 1 AM 


15 


100 


84 


78 


34 


VAN HALEN A' WARNER BROS 45760- (10 9816 98) 


BALANCE 


1 


101 


92 


90 


4 


THE DOVE SHACK OEF JAWRAI 527933*,.1SLAND (10 9815 


981 THIS IS THE SHACK 


68 


102 


95 


92 


S8 


SOUNDTRACK A ' wait C ISNET 60858 110.9a l7 98 


THE LION KING 


1 


103 


82 


83 


21 


FILTER REPRISE 45864WARNER BROS (10,9a']5 931 B 


SHORT BUS 


59 


104 


103 


93 


13 


VAN MORRISON POLrooR S273077AAM (10 9a']6.9ei 


DAYS LIKE THIS 


33 


105 


87 


77 


63 


SOUNDTRACKA' EPIC SOUNDTRAX 66329(tPIC (15 98 Eli74 98) FORREST GUMP 


2 


106 


100 


81 


10 


Tom 7»« ilI&fs'wFB ""^"^ ™ REMAIN SILENT 


68 


107 


97 


99 


14 


BJORK ELEKTRA 6;74a.LEG (10 9*16 981 


POST 


32 


OD 


148 




2 


MDU m™9a!l , ,g, TO WONG FOO, THANKS FOR EVERYTHING! JULIE NEWMAR 


108 


® 


132 


138 


6 


KORN IMMORTAL 66«33,f PIC 19 98 6(^,15.981 B 


KORN 


109 



Aibumi with the greatest ules gams this week- •Recording Industry Assn. 04 America (RIAA) certiticalion tof s4iGS of 500.000 album units (250,000 lot tPii ARIAA cerlltication (or shipment of 1 million units 4500.000 lor EPs). wilti mulliplalinum titles indicated t>y 
a numeral following ttte symbol. 'Asterisk indicates LP •» available. Most tape pnces, and CD prices lor WEA and BMG lat^els. are suggested lists. Tape prices marked EQ. and all other CD prices, are equivalent prices, wtticti are projected from wtiolesale prices. Greatest 
Gainer shows chart's largest unit increase. Pacesetter irKlicates biggest percentage growth. Heatseeher Impact shows albums removed from Heatseekers IhiS week. Bindicates past or present Healseeker title, c 1995. BilltX}ar(VBPI Communicaliom. and SoundScan. Inc. 
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n 

B 


l-ll 

llll 


1 

b 


0( 


JIfCi ZUU contiined 


FOR WEEK ENDING SEPTEMBER 30, 1995 






THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS. ON 
CHART 


ARTIST TITLE 

lAOtL A NUMKft'&STRIBUTING LABEL (SUGGESTED LIST PRICE W EQUIVWENr FOR CASSETTECO: 


PEAK 
POSITION 




THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS. ON 
CHART 


ARTIST TITLE 

LABEL & NUMBER'DISTRIBUriNG LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASS£nE)T:0) 


PEAK 
POSITION 


(M) 


NEW^ 


' 


SOUNDTRACK RE=fiiSE 4S%a'WAftN£R BROS ao 9&';s 9ei 


ANGUS 


110 




156 


145 


137 


42 


MARY J. BLIGEA- uptown lU56*.'MCA(ia9a)598 


MY LIFE 


7 


111 


103 


101 


SO 


NINE INCH NAILS NOIHINGm^NTERSCOPE92J*&'»Gii09&16 M; 


THE DOWNWARD SPIRAL 


2 




157 


135 


107 


16 


NINE INCH NAILS 

NOIHING'TVTilNTERSCORE 9581 1/AG (7.96 CO) 


FURTHER DOWN THE SPIRAL (EP) 


23 


112 


86 


82 




SOUNDTRACK capito. 32617 (lo mie 98i 


CLUELESS 


49 




158 


151 


150 


79 


BLACKHAWK A arista 18706 (9 9a'15 98) 


BLACKHAWK 


98 


113 


93 


89 


25 


SOUL FOR REALA uptown II125.UCAI9 9&15.98 


CANDY RAIN 


23 




OD 


172 


167 


24 


y*^'°V?,*!5.T'.^T?„. ,. CLASSIC DISNEY VOL. 1 ■ 60 YEARS OF MUSICAL MAGIC 


95 


(M) 


NEW^ 


1 


JETHRO TULL chrysalis 35iiatMl (10 9a'l6 98] 


ROOTS TO BRANCHES 


114 


















160 


149 


135 


15 


ROD STEWART • WARNER 8R0S 45667 (10.9a'16 96 


SPANNER IN THE WORKS 


35 


US 


112 


111 


4« 


TOM PETTYA'WAR\£BBR0S 4S759' I10 9a i6 981 


WILDFLOWERS 


8 










161 


134 


115 




BETTE MIDLER ATLANTK:8282i(AG(t0.9a(16 981 


BETTE OF ROSES 


67 


116 


113 


119 


96 


TOM PETTY li THE HEARTBREAKERS A' 


GREATEST HITS 


5 




9 


MCA 10813 (!0 9&'i;.98J 




lu 








SOUNDTRACK A&m 540357 (10 9^16 96) 


DON JUAN DEMARCO 




117 


91 


97 


4 


PETRA WORD 67302'tPtC (10 98 E(il5,9e)lll 


NO DOUBT 


91 






163 


153 


157 


239 


ENIGMA A ' CHARISMA 862?4)VIRGIN (9 98/13 98) 


MCMXCA,D, 


- 

6 


111 


99 


117 


4 


VARIOUS ARTISTS WWD OMWK (9.96/15 9S> MY UTMOST FOR HIS HIGHEST 


99 








164 


143 


140 


52 


TRACY LAWRENCEA ATLANTIC 826S&'AG(109a'15. 


)8i 1 SEE IT NOW 


28 


m 


NEW^ 


1 


M.C. HAMMER giant ?a637,'WAf{N£R BROS. (I0 9&16 98) 


INSIDE OUT 


119 








165 


156 


155 


8 


311 CAPRICORN 40241 (9.9^16 981 


311 


56 


120 


117 


106 


9 


TRACY BYRD mo 1I2A2 [10 9815 981 


LOVE LESSONS 


44 










166 


138 




2 


STYX AiM 540387 (10 9a'15 981 


GREATEST HITS 


138 


121 


106 


112 


14 


PAULA ABDUL captive 40525.VIRGIN (IC m 16.98) 


HEAD OVER HEELS 


13 




167 


164 


153 


291 


ORIGINAL LONDON CASTA' PHANTOM OF THE OPERA HIGHLIGHTS 

KTLYCOR 8- 1 5f.3*.AiM ■; 10 98 EQ(]6 981 


46 


122 


111 


122 


26 


ELTON JOHN A ROCKH S2618B'1SLANE) I10.9B''16 98) 


MADE IN ENGLAND 


13 


























28 








123 


:o; 


110 


46 


NIRVANA A' DOC 24727-,GErFEN(!0»l6 9Bl MTV UNPLUGGED IN NEW YORK 


1 




168 


139 


160 


ERIC CLAPTON POLYDOR 5271 Ifr'AiM 110 9B'!6 98) 


THE CREAM OF ERIC CLAPTON 


80 
































124 


123 




2 


REGINA BELLE columbm 66813 (ia9eEai6.9ei 


REACHIN' BACK 


123 




169 


165 


165 


157 


QUEENA HOLLYWOOD61265ll09ai6.9ei 


GREATEST HITS 


11 


125 


122 


108 


5 


ALABAMA RCA 66525 (10 9a.'15 98) 


IN PICTURES 


101 




170 


147 


134 


36 


BROWNSTONEA MJJ 57827,tRIC 110 98Eai5 98) 


FROM THE BOTTOM UP 


29 


126 


116 


113 


81 


YANNI A' PRIVATE M'JSIC 821 16 110.9815 981 


LIVE AT THE ACROPOLIS 


5 




171 


144 


132 


28 


JOHN TESH • r.TS 4579 (9 98.14 98) 


LIVE AT RED ROCKS 


54 


(127; 


141 




7 


AL GREEN THE m^^H^ STUFF 308O0CAPIT0L (10 9^-16 98) 


GREATEST HITS 


12/ 




172 


150 


139 


5 


TY ENGLAND RCA 66532 (9 98 15 98 


TY ENGLAND 


95 


12! 


110 


121 


62 


BONE THUGS-N-HARMONY A' rpFFPlN flN AH rnuF IIP (FPl 
HJIhlESS 5526MIELATIVITY(7 98.'12 9S>H LKttnw ur^ m LUKlt Uf {tn 


12 




173 


158 


151 


92 


COUNTING CROWS A' MC24528«FnNr.j 58 15 33 BB AUGUST 4 EVERYTHING AFTER 


4 


129 


115 


104 


11 


P*)?T _ 1 AM AN ELASTIC FIRECRACKER 


95 




174 


160 


181 


48 


BON JOVI A MERCURY 526013 (10.96 EQ 16 981 


CROSS ROAD 


8 


















175 


169 


193 


21 


GIPSY KINGS ((ONESUCH 7935a'AG 110.9616.961 


THE BEST OF GIPSY KINGS 


105 


(SD 


MO 


154 


4 


DEEP BLUE SOMETHING f(A (.'.'.(.^ERtNTERSCOPE 92eos.AG (lo W 15 99iBB HOME 


130 




131 


126 


129 


148 


KENNY G A' arista 18646 (IC 9&15 98) 


BREATHLESS 


2 




176 


152 


156 


47 


MAOONNAA WAVEfilclLSIRE 45767)WARNERBROS 11096(16 98) BEDTIME STORIES 


3 




177 


159 


147 


27 


ELASTICA DGC 2472B''G£FF£N [10 9a 16 93) B 


ELASTICA 


68 


132 


119 


124 


196 


PEARL JAM A' EPK: 47857* (10 96 EQ'16 981 B 


TEN 


2 








dzD 


NEW^ 




SAMMY KERSHAW mercury NASH)nLLE 528536 no 


98 Ett l6 98) HITS. CHAPTER ONE 


178 


133 


118 


116 


43 


PEARL JAM A' EPIC 66900* 110 98 CQ'16-9ei 


VITALOGY 


1 




1 






179 


170 


158 


97 








134 


133 


146 


51 


R.E.M. A' WARNER BROS 45740* nQ-9&l6.9&i 


MONSTER 


1 




L.MI>IULCOL7A A MAVlHICK'SIHt 45J13.T(VARNER BROS (9 9ii'l 5,98) m t-MINULLOUA 


7 


13S 


IM 


% 


12 


NEIL YOUNG • reprise 4593J*.'WARNER BROS. (10 9816.981 


MIRROR BALL 


5 






194 




2 


TERRI CLARK mercury TiASHVluE 526991 * (1098 Ett'lS 98)B TERRI CLARK 


180 
































(136) 


NEW^ 


1 


VARIOUS ARTISTS IDIOT'S GUIDE TO CLASSICAL MUSIC 


136 




III 


171 


172 


97 


CELINE DION A' 55OMUSIC5755StPIC(t0 9«EQ,!6 « 


ai THE COLOUR OF MY LOVE 


4 








POV 62641 (3 98 00) 








182 


184 


191 


6 


OELAMITRI UMm 19 9615961 


TWISTED 


170 


(SD 


155 


180 


3 


TAKE THAT arista 18800 (99B'I5.9B) B 


NOBODY ELSE 


137 








183 


166 


152 


202 


NIRVANAA CKlc 24425*,geffen no 98 :598[ 


NEVERMIND 




13! 


131 


141 


45 


SADEA EPIC 66«S«* (10 98 E(^16.9fl) 


THE BEST OF SADE 


9 




1 






184 


163 


162 


46 


AEROSMITH A- GEFTEN 24716 (12 9!i l 7 98) 


BIG ONES 


6 


GD 


MFUf 


1 


VINCE NEIL WARNER BROS 45817(10 96.15 98) 


CARVED IN STONE 


139 












185 


157 


148 


11 


MOKENSTEF OUTBURST.RAL 527364*-1SLAND (10 9615 


98) a AZZI2Z 


117 


144 


129 


136 


83 


SARAH MCLACHLAN A •.ttTwt». ;ii2i<RislA;99«,l5MiO FUMBLING TOWARDS ECSTASY 


50 




141 


146 


179 


4 


JOAN OSBORNE BLUE(iORILLA5266^'HERCLlR)'ll0 98E(J1598)II RELISH 


141 




186 


162 


144 


64 


ALAN JACKSON A' ARISTA 18759 (10 96/15 98) 


WHO 1 AM 


5 






187 


167 


149 


29 


SOUNDTRACKA arista l874BiiD9ai6%; 


BOYS ON THE SIDE 


17 


142 


120 


127 


7 


BRYAN WHITE asylum 616122 19 9a'15.96l B 


BRYAN WHITE 


120 






188 


178 


171 


9 


GURU chrysalis 34230,'EMI IIC 9815 98i 


JAZZMATAZZ VOL, II NEW REALITY 


71 


(ID 


m 


196 


61 


VINCE GILL A MCA 11047 (109a'15.98l 


WHEN LOVE FINDS YOU 


6 








189 


182 


187 


198 


ENYA A' REPRISE 26775YWARNERBROS, 110 9616 961 


SHEPHERD MOONS 


17 


144 


125 


123 


73 


REBA MCENTIREA'UCA 10994 (lo.9&15.9e) 


READ MY MIND 


2 




145 


114 


105 


51 


BROOKS & DUNN A- arista ia765(lo.9&15 98, 


WAITIN' ON SUNDOWN 


15 




190 


177 


170 


8 


THE JAZZMASTERS ivc 2049 (9 9a 1 5 9* i B 


THE JAZZMASTERS II 


132 


14« 


130 


143 


S3 


ABBA A POLYDOR 51 7O07.TSIAND (10.96.'16 961 


GOLD 


63 




191 


192 


188 


6 


BROTHER CANE virgin 49564 IIC 98.15 98) UH 


SEEDS 


184 


147 


137 


131 


67 


TRACY BYRD A UCA 10991 (10 9&15.9BI 


NO ORDINARY MAN 


30 




192 


175 


173 


5 


B.G. KNOCCOUTtDRESTAOUTBURSTRAL527899*,'ISLAN0ll0 98£(115 98)B REAL BROTHAS 


128 


14< 


124 


130 


24 


BLESSID UNION OF SOULS EMi 3ia3e(lG9a'159S)B 


HOME 


78 




dD 


NEW^ 


' 


GARBAGE ALMO sounds 60CO4',tlCFTEN 110 9616 981 B GARBAGE 


193 


149 


121 


128 


29 


BRUCE SPRINGSTEEN A- Columbia 67060* 1 10 98 Ea ie 98) 


GREATEST HITS 


1 




194 


176 


159 


27 


MAD SEASON • COLUMBIA 67057* 110 96 £(^15,96) 


ABOVE 


24 


150 


105 


93 


33 


SPONGE • woR», 57e3amuMBTA a^.m [ai5 9Si B 


ROniNG PINATA 


58 




195 


179 


176 


35 


WADE HAYES • Columbia 6ai2 i9 98 £ai5 98/ B 


OLD ENOUGH TO KNOW BETTER 


99 


151 


154 


164 


5 


EDWIN MCCAIN l>vA92609'AGll09a'15 98)B HONOR AMONG THIEVES 


107 




196 


173 


175 


13 


GEORGE JONES AND TAMMY WYNETTE mca 


:248(ID9a'16 98) ONE 


117 


152 


161 


145 


17 


JON B. YA8YUW'550MI7StC6643&tPIC[9 98EQii59);lB 


BONAFIDE 


79 




197 


181 




102 


GIN BLOSSOMS A AIM 21503 (9 98 13 9&;B 


NEW MISERABLE EXPERIENCE 


30 


153 


128 


114 


12 


PHISH [LEKTRA 6I 777,E£G (14 9R'19 981 


A LIVE ONE 


18 




198 


193 


186 


25 


JOHN BERRY capitol Nashville ;b495 ;i0 9a is 98i 


STANDING ON THE EDGE 


69 


154 


127 


109 


16 


NAUGHTY BY NATURE tommy boy nil* ill 9S15 98I 


POVERTY'S PARADISE 


3 




199 


196 


182 


12 


HUM RCA66577:7 96'15 98)B 


YOU'D PREFER AN ASTRONAUT 


105 


155 


142 


133 


116 


THE CRANBERRIES A- EVERYBODY ELSE IS DOING IT. SO WHY CANT WE? 

ISLAND 5 14 i 5* ( 10 98 EQ' 1 6 96) B 


18 




200 


186 


169 


16 


SOUNDTRACK CASTA 

V/ALT C.SNEY 60876 llO 9B C*iset(e[ 


POCAHONTAS SING-ALONG (EP) 


46 



TOP ALBUMS A-Z(USTHI BY ARTISTS) 



Abba 146 
Paula Abdul 121 
Awownitti 184 
After? 67 

Ail-4-One 40 

JonB. 152 

ReginaB«<le 124 

John 8env 198 

Bettet Than Ezra 56 

B G Knocc Out 4 Oesta 192 

Biort. 107 

Blacknawk 22. 158 

Blessid Union or Souls 148 

M^ryj. Bilge 156 

Blina Melon BJ 

Blues Trsueler 1 3 

Bon JOVI 59, 1 74 

Bone Ihugs-N-Manwiy 6. 12S 

Boyi II Meo 32 

Brandy 79 

BmAs&Dunn 145 

G«ft^8f^»^ll 26 

BrotnerCane 191 



BiQ^fistone 1 70 
Jimmy BuHett 36 
Bush 20 

Tracy Byrd 120.147 
Candietxw 1 79 
Vk Claptan 168 
Tern Clam 180 
Collective Soul 44 
Counting Crtwrt 1 73 
riteCranbemes 54. 155 
ShwylCiOM 65 
O'Angelo 46 

Deeo Blue Somemin£ 1 30 
Del Amitn 182 
Celine Dmi 181 
The Diy^ Snack 101 

£a«ie9 51 
ElaMica 177 
Ty Er^laKj 172 
Enigma 163 
Eitya 189 
Meiiua Eiheridge 99 
Failti Evans 3 1 

Filtet 103 
Foo Fighters 33 



Fourplay 90 

Jefl FostworWy 1 1 , 73 

KennyG 131 
GARBAGF 193 
VinceGtl 143 
GinBtossotTO 197 
Gipsy Kings 175 
Goo Goo Dolls 74 
AJ Green 127 
Green Day 60 
Gufu 188 
M.C. Hammer 119 
Soonie B Hawkms 84 
Waoe Hayes 195 
Hurt 87 
Fbin Hi» 41 
HoJe 95 

Hooiie & Th« Biowfish 1 
Bruce Homsby 75 
Hum 199 
Ci^ns Isaali 69 
Mictiaei Jacteon 19 
Aim Jackson 186 
The Jazznustefs 190 
JethroTull 114 



JodKi 30 
Erton Jonn 122 
Montell iordan 53 
Junior M A F I A. 23 
Sammy Kershaw 1 7a 
Kom 109 
Alison Krauis 57 
Lenny Kravrti 10 
Cyndi Lauper 97 
Tracy Lawrence 164 
Annie Lennox 43 
Live 14 
Luniz 45 

Mack 10 B5 
Madonna 1 76 
Maij Season 194 
Mannheim Stcamrjiier 35 
Oa>« Mannews Band IS 
Edwin McCain 151 
ReOa hfcEntire 144 
TimMcCiaw 86 
Brian McKnipit 37 
Sarah McL»cMan 140 
Natal« Merchant 16 
Metaiiica 98 
Bene Midler 161 



MoKenStef 185 

Monica 50 

John Michael Montgomery 29 
Lo">e Morgan 62 
Alanis Morisselte 3 
Momssey 66 
Van Momson iOA 
David Lee Murptiy 89 
Nauehty By Nature 154 
V.nceNeU 139 
N.fw Inch Na>ls 111.157 
Ntnana 123. 183 
The Notorious B I G 94 
Oflspring 88 
ORIGINAL LONDON CAST 
Phantom 0* The Opefa Higfilighls 



Joan Osoorne 1 4 1 
OotlyParton 91 
Peal Jam 132. 133 
Perfect Slrangor 106 
Petra 117 
Tom Pe(ty 115 

Tom Petty & The Hearttxeaker^ 116 

Pmh 153 
PinK Floyd 93 



The PresfOents Of The UnlKd States 
0* America 49 
Pnmus 82 
Queen 169 

R.e.M 134 

Raekwon Guest Stamng Icmy Starks 

(Ghost Face Killer! 42 

Rancifl 58 

Cotlm Raye 47 

Real McOTy 80 

Red Hot Chill Pepoers 4 

The Rembianffls 76 

RListed Roc< 5b 

Saoe 138 
Sawyer Brown 7 7 
Seal 17 

Bob S«eer A The Silver BulW Band 



92 

Selena 15 
Sha«gy 39 
Stl«n;fi»ir 9 
Skee-Lo 64 
Michael W Smith 38 
Sok) 72 
SouJ Asylum 61 
Soul For Reel 113 



SOUNDTRACK 

An^us no 

Batman Forever 25 

Boys On The Side 187 

Clueless 1 12 

Dflngeraus Minds 2 

Desperado 7 1 

Oar Juan Demarco 162 

f mptre ReawM 68 

Forrest Gump 105 

Fnday 81 

Tne Lion Kir^ 102 

MotalKombal 12 

Pocanonias 24 

Pulp Fiction 52 

The Snow 8 

To Wong Foo. Thanks Fqt 

Everythingi Julie Newmar 108 
SOUNDTRACK CAST 

Pocahontas Sing Alone (EP) 20O 
Sponge 150 
Brure Spnngsleen 149 
Rod Stewart 160 
Georjie Strait 63 
Styx 166 



TLC 5 
Toadies 70 
Tnppirig Daisy 129 
TravrsTritt 21 
Shania Twain 7 
Twinz 78 
VanHalen 100 
VARIOUS ARTISTS 

Classic O'vwy Vol. 1 - 60 Years Of 

Musical Magi 159 

Khot't GuKM To Classical Music 

136 

Jock JjTis Vol 1 34 

My Utmost For His Hishest ! 18 
Weercr AS 
Bryan Vi^hite 142 
While Ztynbie 2? 
George Jones And lammy Wynene 
196 

Xscape 28 
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SHAWN COLVIN'S 'LIVE '88' ISSUED AT LAST 

(Ontthna'd/mni ftof/c Li) 

are two tracks recorded Jan. 10. 1990, 
at the Birchmere in Alexandria. Va.; 
Paul Simon's "Kath/s Song" and David 
Ball's "Don't You Think I Keel It Too." 

It is noted in the "Live '88" CD book- 
let that the recording was released 
"courtesy or Columbia and Sony Music 
Entertainment Ltd. According to Kon 
Fierstein, Colvin's manager and part- 
ner in AGF with producer Steve Ad- 
dabbo, the Plump release emerges 
"through the good graces and generos- 
ity of Columbia, by special an*ange- 
ment with them," at both f^ierstein's 
and Colvin's request. 

"It's not the kind of record they'd re- 
lease in the normal course of their busi- 
ness." says Fierstein. "It's almost pirat- 
ed — ^we're even aware of people trading 
fourth-generation copies of this tape! 
They're ^preciative of the opportunity 



to make it available to Shawn's fans," 

Columbia and Plump are jointly 
sending out a letter with the album to 
Cohin's tiiple-A core radio format "as 
a courtesy more than an>thing else." 
says Fierstein. "We're not Vorking it' 
as a radio record, but making it avail- 
able to radio because it's been so sup- 
portive of Shawn in the past. We're 
sure her fans at radio may want to 
play it from time to time, but we're 
certainly not working a track in the 
normal way." 

Triple-A KGSR Austin PD Jody 
Denberg, for one, is sure that hell play 
"Live '88." 

"Shawn's a core artLst al KGSR and 
was before she even moved back to 
Austin." says Denberg. "It's great 
that [Columbial was smart enough to 
allow her to rerelease ['Live '88'], be- 



cause it can't hurt, and her hardcore 
fans definitely want to have it. 
Whether it breaks new ground for 
her, I don't know." 

Fierstein. however, feels that if the 
reissue gets exposure as a "credible 
independent release," it may, expand 
Colvin's audience for existing Colum- 
bia catalog and for Colvin's forthcom- 
ing new spring release for Columbia. 

"But the purpose of the record is 
really for her core audience, a lot of 
whom appreciate her w'ork live and 
solo and en.ioy hearing some of these 
songs in that format," he says. 

Plump has hired indie marketing 
company Hard ('ore Marketing to co- 
ordinate a retail campaign generating 
retail awareness via posters, co-op 
ads, and in-store play. JLM Public 
Relations is handling press for the la- 



Clinton Supports Copyright Extension 



I BY BILL HOLLAND 



WASHINGTON. D.C.— The Clinton 
administration has thrown its support 
behind Senate copyright legislation 
that would extend the term of copy- 
right from life plus 50 years to life plus 



LIVE ROYALTIES 

(Coutiujiedfrom page 10) 

al fund to be distributed to all members 
under the old formula. 

BMI, the other m^or song-licensing 
agencj', says it still primarily uses radio 
airplay to determine royalty distribu- 
tions for \\ve performances. 

But senior VP of perfomiing right 
Del Bryant says BMI is considering 
changing its system, too. "There has 
been tremendous interest from people 
who are touring and from the writers 
of songs. We are going to make an at- 
tempt to do this in the most logical 
way." 

Bryant adds. "We are looking at the 
possibility of making distributions f<ir 
perf(»rmances in the larger venues 
sometime in 1996." 



70 years. 

Bruce Lehman, assistant secretarj' 
of commerce and commissioner of 
Patents and Trademai'ks, says the ex- 
tended term is necessary for the U.S. 
to be able to compete with its Euro- 
pean partners in international trade. 
Most European communities already 
have instituted the longer terra or are 
planning to initiate it. 

Lehman told members of the Sen- 
ate Judiciarj' Committee on Sept. 20 
that without the extra 20 yeai's of pro- 
tection offered by S. 483, the U.S. 
could lose valuable trade dollars. 

Under the rules of the Berne Con- 
vention, which governs international 
copyright treatment, copyright pro- 
tection is based on reciprocity' and al- 
lows nations to adopt the "rule of the 
shorter term." Says bill sponsor Sen. 
Orrin Hatch, R-Utah. "This means 
that American works will fall into the 
public domain before those of our 
trading partners, undercutting our 
trading position and robbing our cre- 
ators of two decades of income they 
might otherwise have." 

Hatch notes that such standanls as 
"Swanee" by Irving Caesar and 
George Gershwin have recently fallen 



into the public domain, and that oth- 
ers, such as "Rhapsody In Blue" by 
Gershwin and "It Had To Be You" by 
Isham .lones and (Jus Kahn, will soon 
follow if the bill is not enacted. Cur- 
rently, songs enter the public domain 
on Jan. 1 of the year after their 75th 
year of life. 

Bob Dylan, Don Henley. Stephen 
Sondheim. and Mike Stoller were 
among the songwiiters who sent let- 
ters of support for the bill. 

Critics of the longer term, while ac- 
knowiedging the need for "harmoniza- 
tion" with European trading partners, 
object to the additional domestic in- 
come that would accrue. They also say 
the longer term will benefit music 
publishers and heirs of Tin Pan Alley 
composers over other authors' heirs 
who have let their copyrights lapse. 

Lehman told Billboard he agrees 
with the administration for choosing 
to support "an economic incentive 
over a smaller authors-rights issue." 
He added that "in a capitalistic soci- 
ety, things can get a little rough some- 
times." but that the "gi'eater econom- 
ic good" had to be considered. 

The House companion bill, H.R. 
989. is still in committee. 



GLOBAL PACIFIC'S REBBESOUL TIMED TO HOLY DAYS 



(('out tinted from jwge 1!,) 

world music markets at large," he con- 
tinues. "After all. it's not just Irish peo- 
ple who listen to Celtic music. It wasn't 
just Catholics who bought 'Chanl." If the 
masic US powerful and .'i<iulful. it touches 
you on a cellulai" level." 

Although the album was released 
Aug. 1 5, the label has waited for the .lew- 
L'*h high holy days fur iL'^ m;yor pi*omo- 
tion. The marketing campaign will tar- 
get both Jewish and mainstream 
audiences. Navarre is handling the clis- 
tribution. 

Global Pacific VP of sales Tom Sapper 
(brother of HowanI) arranged co-op ad- 
vertising between Jewish publication.^ 
and music retailei-s in 1 0 m^or market^. 
Tower is diting co-op campaigns with 
Jewish publications in San P'rancisco, 
New York, Seattle, and Los Angeles: 
Harmf)ny House is doing one in Detirtit; 
Best Buy is involved in Atlanta and 
Cleveland; Spec's ha^; a campaign in Mi- 
ami; and Strawberries has signed on in 
Boston. All of the ads are running in the 
Rosh Hashanah editions of the |>ublica- 
tions. This year, Rosh Hashanah begins 
the e\'ening of Sunday (24 ) and entU the 
e\'ening of Tuesday (26); Yom Kippur, 
the holiest day in the Jewish year, be- 
gins the e\'ening of Oct. 2 and ends the 



follttwing evening. 

Tower also plans to include the album 
in its listenmg-ix)st program in October. 

On the radio side, Glol>al Pacific will 
target jaz2^'AC. new age. world music, 
and college stations, as well as National 
Public Radio, with the entiiv album, in- 
cluding the emphasis ti"ack. "A NaiTow 
Bridge " The label has also brtiught in 
Betty Tim & Associates to market the 
album in metaphy.sical bookstores and 
new age shops, and working on doing 
a shortform video ftir "A Narrow- 
Bridge" that will be fter\ice<l to W{ 1 and 
other music \ideo channels. 

In addition. Burger and his Rebbc- 
Soul band will tour in late '95-early '9(1. 

At jazz;' AC KTU^ Los Angefes. aii- 
personality Talaya Trigueros has been 
pla\ing the acou.>itic version of "A\inu." 
"It's a ver>' .'^oft. quiet number, yet the 
listener ivsponse has l)een \Q\y stixmg 
and heartfelt," she says. "People are 
ver>' touchctl and moved by it." Regard- 
ing the album, she .says. "I find it a ki\"e- 
ly and modem introduction t*» what's ba- 
sically a traditional ethnic music. Bi-uce 
seems to make it gi-aspable and listen- 
able in the modem sense." 

WNIJ Dekalb, 111., Ls placing "A Nar- 
row Bridge" and "Tum Balalaika." 



"They're both ballads and both kind of 
bluesy in a way, and the guitar work is 
e-xcelient in terms of feeling." says masic 
director John Hill. "For our formal, 
which is contemporaiy jazz, they flow 
quite nicely." 

Burger's musical career prior to 
RebbeSoul included f(tunding the fusion 
band Jazzburger (members included 
Dave Koz, Alex Acuna of Weather Re- 
ix)it, and CoiTielius Bumpus of the Doo- 
bie Bnithei-si, a stint in the A&M band 
Anything Orange, and a variety of 
recordings as a session musician. 

"I had played reggae land] jazz, with 
this pei'son and tliat ix'rs<in, and I was 
kind of seaix'hing for my <twTi voice." re- 
calls Bui-ger. He found that voice at a 
Sabbath dinner at the home of Rabbi 
Shlomo Schwartz. "1 was raisetl cfinser- 
vative. not orthodox at all. and 1 hadn't 
l>een to anNthing like that." sa>'s Bui'ger. 
But listening to the tj"aditional prayei:s, 
he says, "really touchctl me." 

Insteati of pn)\idlng straight transla- 
tions of the Hebi"ew prayers in the liner 
notes. Burger wrote a one-paragraph 
storj* for each track, in which he pre- 
sents chai*acters frf)m different partj* of 
the worki antl I'ustorical periods. 



bel. 

"We've also done a lot of work on 
the Internet with a Plump home 
page, cross-referenced with other 
pages we contribute to the Shawn 
Colvin page that Sony operates," 
says Fierstein, who adds that Plump 
is taking out some consumer ads in 
specialty publications, such as Utne 
Reader, Performing Songw^riter, 
Mother Jones, and Dirty Linen. "But 
we're relying on word-of-mouth with 
the fan base." 

Such word so far seems to be heavj'. 
Denberg has seen retail sales reports 
already in Austin, and Heidi Jaillet, a 
buyer at Newbury Comics in Boston, 
shows "strong out-of-the-box" acti\ity. 

"It charted in our top 50 the first 
week, which is gi^eat, and sales are still 
strong," says Jaillet. This is probably 
the personal record we all wanted to 
hear from Shawn Cohin. They're the 
songs we always heard in the beginning 
from her, and here they are finally on 
CD the w*ay they were in concert." 

CoKin is aware of Jaillet's feelings. 

"People write to me who have heard 
about the tajie, or a friend has one and 
they want it," says CoKin. "I can sjtu- 
pathize with the fact that a lot of people 
are used to hearing me by myself — 
since that's primarily how I've toured — 
and the songs on the [Columbia] al- 
bums are produced versions. So it's 
great that they can hear the solo live 
versions if they want to, from that fun 
stage in my career w- hen I carried a 
case of them with me in my luggage. It 
was the only time I ever made money 
off a record!" 



AGF Fattens 
Activities With 
Plump Label 

NEW YORK— The newly formed 
Plump Records Is the latest division of 
AGF Entertainment Ltd., an artist man- 
iigement and recorti production company 
headed by Ron Fierstein and Ste\'e Ad- 
dabbo. AGF also operates the Shelter Is- 
land Sound recortiing studio. 
Fierstein says that the label "rep- 
resents an ex- 
pansion of our 
business and 
complements 
our ongoing 
artist-develop- 
ment activities 
with the m^or 
labels." 

The label will 
release titles by 
new and established artists, across a \'ari- 
etj' of genres. 

"The one consistent element of our 
widely diverse releases, hopefully, will be 
{(uality and artistic merit," says Fierstein. 
"Plump Records has the opportunity to 
release records that require special atr 
tentk)n and [therefore] may not be of in- 
terest to the trdditk)nal m^r labels." 

Plump Records' scheduled releases 
through February 1996 are Shawn 
Cohin's "Live '88"; David Massengill's 
"The Return"; Harvey Fieratein's "This 
Is Not tioing To Be Prettj'"; Eric Andei^ 
sen's "Ghosts Upon The Road"; a self-ti- 
tled album by vitapup; and Howard 
Jones' "Uve In LA" 



m 

plump 



RECORDS 



SECADA'S FIRST LOVE, JAZZ, SURFACES 

(Coitttntted from page Li) 

listening to all of the great balladecrs," 
saj-s Secada, who is currently staning in 
the Broadway musical "Grease." "In 
fact," he adds. "I startetl out wanting to 
be a jazz singer. My career has gone into 
a different direction — which I lo\'e — but 
doing a pop record like this has been a 
treat" 

Though "Amor" is Secada's third 
Spanish-language album, the ballad 
package is his first Spanish-language 
rccoitl of original material. Both his pre*- 
\ioiLs Spanish-language sets — "Otro Dfa 
Mas Sin Veile" and "Si Te Vas" — were 
Latino counterparts to hb; platinum-sell- 
ing albums "Jon Secada" and "Heart. 
Soul & A Voice." respectively. 

Secada recorded "Amor" with the 
Latin market in mind, but Stcssel says 
the album could score big among non- 
Latino fans, "^e believe that Jon has a 
large fan base that will buy his music 
whether he sings in English or in S[)an- 
Lih." he saj's. 

In a bkl to reach the mainsti*eam mai-- 
ket. Stessel is planning an across-the- 
boaif 1 campaign that will lai*gPt infli\id- 
ual retail chains on a staggered basis. 

"By promoting and marketing to var- 
ious account-i over several months, we 
can stretch the promotion into the 
spring," says Stes.sel. 

Several retailers contacted by Bill- 
boaifl ai-e pleasetl to hear that Secada is 
sporting a different vocal personality. 

"I'm glad Secada changed gears." 
says Spec's Music's Latin and interna- 
tional buyer. Carlos Sudrez. "because 
he's showing his i-oots, and he's showing 
that he can really sing." 

The mainstream retail push will be 
complemented by a I-atino radio and re- 
tail campaign in the U.S. spearheaded 
by Jose Behar. president of EMI Latin, 
the domestic Latin division of EMI. 

On Tuesday (26), EMI will service 
Latino radio with the single "Si No Te 



Conociera," a duet with Motown singer 
Shanice. (The English-language coun- 
terpart, "If I Never Knew You," was 
sung by Secada and Shankre for the Dis- 
ney film "Pocahontas.") 

A stix>ng performer on the Hot Latin 
Tracks chart, where he has notched five 
No. 1 hits, Secada is expected to do well 
at radio with the "Pocahontas" duet, 

"Secada is one of our core artists." 
says Bobby Prado, PD at AC-formatted 
KROM-FM San Antonio, Texas. 

Says B^hai*. "We're going to go all out 
on the 'Pocahontas' track and make sure 
the album Is available at Latin retail ac- 
counti. 

"But the l»est part," continues Behai*. 
"is that when we come out in January 
with the second single. 'Es Por Ti.' the 
album will have been riding on the suc- 
cess of the 'Pocahontas' track." 

Secada is expectetl to peri'onn promo- 
tional duties for "Amor" in the next sev- 
eral weeks, including appearances on 
The Tonight Show With Jay Uno" and 
"Live With Regis and Kathie Lee." Ami 
he is slated to appear Oct. 7 in New 
York's Centi*al Pai"k as part of a bill ix-i'- 
foiming for Pope Johnl'aul II. 

Like its Anglo and Latino counter- 
parts. EMl's intemational deiiartmenl 
is viewing "Amor" as a long-teiTn pro- 
ject. But Adam Sexton. EMI's VI' inter- 
national, confirms that the album will 
ditjp 20 days eaiiier in most of the intt-r- 
national market** in a bid to stem the 
flow of parallel imports, particularly in 
Mexico. 

"\S'e're focusing our efforts on Spain 
and Mexico." says Sexton. "On Oct. 12, 
Jon will perform live in New York for a 
miyor Sfwrnish television network. And 
when he finishes up with 'Grease,' Jon 
will do a promo triji tt» Latin America in 
Januarv', followed by .several promo- 
tions for Valentine's Day." 
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DVD STANDARD RAISES NEW ISSUES 

(Coiitiriiifd from jHige 1) 



two tw'o-hour features per side. 

Although DVD lacks the recording 
feature of VCRs, most observers say 
that this will have little impact with con- 
sumers. "If you look at the trend out 
there in VCR usage, you'll find that each 
year has seen less and less recording be- 
ing applie<l," says Mike Fidler, senior 
VP of new technology and strategic 
planning for Pioneer Electronics. *The 
most dominant, and in a lot of cases ex- 
clusive, use of the product is for play- 
back of rented or purchased \ideos." 

Technologj' for recordable di.scs and 
hardware wiU be availalile sometime in 
1997, sa>'s a Sony spokesman in Tokyo. 
"Actual product introduction depends 
not just on technology' issues, but on 
marketing issues as well." 

Future recordable DVD units will be 
backward-compatible, according to a 
U.S. source. Howe\'er, first generation 
DVD players would require reti-fifilting 
in order to play discs made on a con- 
sumer D\D recorder. 

Retailers and film studios ai-e raptur- 
ous over the opiwrtunities presented 
by the compromise, which ended an 
eight-month conlrontation that threat- 
ened to get nastier as both sides got 
closer to their planned 1996 launches. 

But key questions atound, including 
the date that DVD will actually arrive 
in stores, player piices, and what it will 
cost suppliers to establish a retail 
beachhead. Some answers, such as the 
format name and final specifications, 
are due soon. Others won't he known 
for a year or more. 

Nevertheless, the studios can now 
concentrate on the more immediate 
task of selecting titles and price points 
for their first DVD relea.ses, most of 
which will be aime<l at the burgeoning 
sell-through trade. "We're approaching 
that stage," says Warner Home VidfiO 
president Warren Lieberfarb, To.'ihi- 
ba/Time Warner's DVD spokesman, 
who had cam|)aigned energetically for a 
single platfoiTO. 

Five hundred fe-atures from Warner, 
Sony's Columbia Pictures unit, and 
MGM/UA have already Iwen commit- 
ted. More are expected from MCA and 
Paramount, both DVD supporters, and 
eventually fi-om 20th Centurj* Fox and 
Disney, which are both ience-sitting. 

DVD players and movies, video 
games, and computer software are sup- 
posed to arri\'e in stores by the fourth 
quarter of 1996. Guy Johnson, VP of 
worldwide DVD for Thomson Multime- 
dia, says that RCA-brand machines will 
be on sale as of Sept. 2, 1996. 

Sony Electronics president Carl 
Yankowski is "absolutelj'" .sure of a 
mid- to late-*96 debut. "Everj'one would 
like to see [DVDl targeted for Christ- 
mas," he says, which means players 
have to be heading toward ret^ers by 
August or September. 

However, the agreement that is 
bringing Sony/Philips and Toshiba/ 
Time Warner together is no guarantee 
that thus target will remain intact. Al- 
ready there are decidedly different 
opinions about street dates. Philips NV 
may not have its unit out before early 
1997, according to executivG VP Henk 
Bodl. 

It will be fi\'e years before DVD is es- 
tablished at retail, Bodt saj-s. Toshiba 
says the agreement requires new com- 
puter chips and the integration of 
Sony/Philips' signal modulation tech- 
nique, which could set back mid-1996 
delivery. 

Pricing is a bigger puzzle. Johnson is 
adamant that RCA stick to its $499 sug- 
gested list, which is low enough to draw 
customers yet sufficient to enhance the 
margins of retailers who make "no 
profit from a $99 VCR." Johnson adds. 



"They can make money, and everj' re- 
tailer I've talked to embraces this 
wholeheartedly." 

Thomson will be buying its players 
from Japanese companies. 

A Toshiba spokesman agrees that 
$500 was "one guidehne, but at this mo- 
ment we have not decided on any pric- 
ing strategy'." Sony, which has never 
specified a price, backed away from the 
one being considered by Thomson. 
"The $500 figure is aggressive based on 
cost," Yankowski say's. 

A higher price will dent acceptance, 
making Johnson's prediction of 2 mil- 
lion players sold in the first year of 
availability unlikely. Suggested list of 
$499 "is almost essential if it's going to 
be successfiil," says Richard Wilkinson, 
president of Optical Disc Corp., which 
makes mastering equipment for repli- 
cators. "But I think it's going to be 
tough," he adds, unless hardware ven- 
dore are willing to absorb some of the 
wholesale co.'^t. 

COSTLY DISC MANUFACTURING 

The same, Wilkinson says, Ls true for 
discs. Until retail volume exceeds 1,000 
copies (>er title, replicators likely will 
need help. For the first two years, he 
estimates, the cost of a DVD master 
will be $1,000. twice that of one used to 
press C'Ds; the manufactuiing cost of a 
DVD disc could top $2. three times a 
CD. If a title drops below 1,000 units, 
manufacturing costs are "out of sight," 
Wilkinson says. 



■ BY MARILYN A. GILLEN 



LOS ANGELES— While those con- 
sumers who have heard of digital 
\ideodisc technology probably think of 
it ;us a next-generation VCR. the hard- 
wai-e and software companies already 
drawing up i)lans to exploit the underly- 
ing "high-density CD" technolt^' ha\ e 
much bigger things in mind, ranging 
fi*om T\^ set-top applications to comput- 
er-based pimlucts. 

The possibilities could include a film, 
a spinoff PC game, and an audio sound- 
track, all on a single disc. A li\'e-action 
game that currently chews up seven 
CD-ROMs could be sen'ed on one plat- 
ter — ^with a side of directors' notes and 
actors' bios, to boot. 

These titles could play on a computer 
decked out with a new high-density CD- 
ROM drive or, potentially, on dedicated 
higher-end DVD xmits attached to T\^s. 
Ditto "enhancetl CDs," or multimedia 
albums, which will be supported by the 
newly embraced standard in whatever 
form it is implemented. 

It is this wide-ranging potential that 
sparked a consortium of computer in- 
dustry leaders to push the competing 
Time Wamer/TosWba and Sony/PhiUps 
alliances toward agreement on a single 
standard, something it saw as \ital to 
making such scenarios possible. 

"Given what is happening with the 
convergence of entertainment and com- 
puting, we recognized that this new 
product would have to serve the needs 
of the computer-based applications, as 
well as the TV-based applications," says 
Alan Bell, a research staff member at 
IBM's Almaden Research Center. Bell 
is also chairman of the computer indus- 
try's Technical Working Group, an ad 
hoc committee formed to address the 
computer industry's needs and desires 
for the new DVD format 

An underlying issue is "intercom- 



Hollywood has no choice but to prime 
the pump. Wilkinson says the situation 
reminds him of the early days of 
laserdisc, when a few hundred copies of 
titles were pressed. "It's a Catch-22," 
he says. "You've got to make a lot of 
copies to get the price down, yet there's 
not demand for a lot of copies." 

Also, retailei-s will need a wide selec- 
tion to build substantial DVD owner- 
ship. Initially, 'Vendors are caught be- 
tween a rock and a hard place." he says. 

Yet Wilkinson en\isions no shoitage 
of replicators who w ant to cash in on 
DVD demand. Optical Disc has been 
contacted by 15-20 companies in the 
U.S. and "dozens" worldwide since the 
single-standard agi'eement, Wilkinson 
claim.s. "There was no way they were 
going to make an investment until 
there was light at the end of the tun- 
nel." Two-thirds of the American in- 
quiries dealt with DVD mo\ies; the rest 
with computer appUcations. 

Triide sfjurces indicate that the two 
largest tape duplicatoi-s, Rank Video 
Service America and Technicolor 
Videocassette Services, are interested! 
in D\T). 

ENTHUSIASM, WfTH CAUTION 

The fomat has.sle did .'^erve to alert 
the American public to DVD. Kim 
Broadhui-st, a mai'ket research analyst 
for Verily Group in Fullerton, Calif., 
.says Verity's current suit ey of 1 ,000 
consumers indicates that are 
aware of DVD, wel) ahead of the aware- 



patibility," according to Bell, meaning 
that any next-generation disc will po- 
tentially be playable on any set-top ma- 
chine or computer. "That means more 
freedom for content creators and a 
wider market for their content," Bell 
says, 

1 1 is expected that initial products will 
skew in two distinct dii'ections: "li\ing 
room" units, keyed to the playback of 
mo\ies, and external and built-in CD- 
ROM drives, keyed to the computer 
software indus- 

5 EV= Both types of 

— ■ ' ~ hardware are ex- 
pected to reach 
the market nearly simultaneously, with 
CD-ROM drive manufacturers citing 
launch dates by the end of 1996. No 
prices have been announced by the CD- 
ROM drive manufacturers, but Bell 
notes that one requirement on the com- 
puter industry's wish list is low cost of 
entiy. 

Each category will have its own sub- 
sets, manufacturei-s say. On the set-top 
side, Pioneer plans to introduce, in addi- 
tion to a "discrete" unit, a combination 
unit that will play both DVDs and 
laserdiscs, says Mike Fidler, senior \T 
of new technology and strategic plan- 
ning for Pioneer Electronics. 

Philips Electronics plans a unit that 
will play CD-i titles, says Emiel 
Petrone, senior VP of acquisitions and 
of the Video CD Group for Philips Me- 
dia. A range of other variations acrces a 
wide pricing spectrum can be expected 
from hardware companies, Petrone 
says, "as they assess what the market- 
place wants and will pay for." 

For the computer industry, a clear 
desire right now is for a lar^r storage 
medium for the increasingly complex 
consumer entertainment products be- 
ing produced, which often include high- 
quality video. 



ness for home satellite dishes, another 
hot product. Most respondents aren't 
quite sure what DVD does, but Broad- 
hurst says the confusion level is about 
the same for CD-ROM, CD-i, and the 
Internet. "They all need to explain 
themseh'ft* better," she says. 

That holds for retail as well. Video, 
music, and discount chains contacted 
by Billlx>ard responded enthasiastical- 
ly to the agreement. "It's the only logi- 
cal choice for the industry," .says Steven 
Apple, new business development VP 
for nOO-store franchiser West Coast 
Entertainment. "Now we have the op- 
poitunity to get a spike in our industry-, 
like the music industiy had with CDs." 

However, retailer reserv ations won't 
be eased until they .see the level of com- 
mitment from hai'dware and software 
vendors. Co-op and market develop- 
ment funds to promote the format and 
support to i-econfigure stores, built to 
house VHS, would help. "There's a lot 
more groundwork that nee<ls to l>e cov- 
ered on packaging, how many titles ai-e 
coming out, and what iu*e t he tie-in pro- 
motions with the hardware." says Joe 
Pagano. \ideo buyer for the 213-store 
Best Buy chain. 

The V'ideo Software Dealers Assn. 
has already .-suggested a D\T) jewel Iwx 
the size of a standai'd taix* box anfl will 
meet with the studios again to hammer 
out a packaging standard. 

Mike Dungan, of the 40.5-store 
Camclot chain, says his biggest concern 
is sluggish product flow. "My woi"st 



"One of the u^ughest things for pro- 
ducei-s of products like Mici-osoft's 'En- 
carta' is figuring out how to squeeze a 
quart of content into a pint cup called 
CD-ROM," says IBM's BeU. "There a 
limit to how many megabytes you ha\'e. 
and video in particular eats up 
megabytes at an alai-ming rate. But now 
this pint pot becomes close to a gallon." 

Craig Ale,xander, assistant GM of the 
Sierra Publishing di\ision of Sien"a On- 
line, says he is "thiilled" at the pi-ospect 
of ha\ing an S- to lO-gigabyte CD. The 
publisher recenUy released the live-ac- 
tion game "Phantasmagoria" on seven 
CDs. "And we even had to edit that 
down," .■Mexander says. 'We'd love the 
freedom to go all the way creati\'ely." 

\S1iile greater capacity is always a 
plus, there are some concerns within the 
software industry, says Rich Bowers, 
executive director of the Optical Pub- 
lishing Assn. 'The bottom line is, you 
are going to have to ask the consumer to 
acquii'e a different box," Bowers says. 
"And the last thing the publishing com- 
munity wants to see is theii" i"ecentiy es- 
tablished new customers out there, who 
have just gotten their CD-ROMs up and 
running — finally — feeling like, 
'WTioops, well I screwed up again, and 
now I have to buy something else.' " 

Glenn Ochsenreiter, VP of marketing 
for the Software Publishers Assn. and 
chairman of the Multimedia PC Work- 
ing Greup, an industrywide organiza- 
tion, notes that the software industry is 
ready to embrace the technology' con- 
ceptually. "But what will motivate 
them to action is when they are con- 
\'inced that there is a reasonable mar- 
ketplace for their products," he says. 
"They are thrilled that a single for- 
mat has been decided upon and happy 
with the potential it offers, but mar- 
ketplace acceptance is a whole differ- 
ent thing." 



feai- is that well see a studio release six 
titles in one month and then nothing." 

M('A Home Video president Louis 
Feola knows the roadblocks. The stu- 
dio, he says, has been meeting w ith 
hardware companies for nearly a year 
to plan the launch of DVD. 

"Eveiy effort will be made to make 
the launch of DVD the most e.xciting 
that consumei-s have ever seen," Feola 
says. "In order to accompUsh this task, 
we need the support and fie-xibility of 
the hardware, software, and retail 
channels of our business." 

Atfuistance ht preparing Oim story was 
provided by Steve McClnre iti Tokyo 
andMitribju Gilk'n hi l^a Angeles. 



HIGH-DENSITY DISCS 

(Continued fivni page 1) 

kilohertz and will contain 20 or 24 bits 
of information — significantly higher 
than the 1 6-bit standaixi for music-only 
discs. 

Although the difference in sound 
quality between a conventional CD and 
a high-density disc may be subtle or 
imperceptible to untrained eai's, audio 
professionals regard the upgrade as a 
breakthrough that will yield a far-im- 
proved product. 

"The difference between 20 [bit] and 
1 6 is enonnous, so high density will just 
blow the door oi)en," says Ed Roynes- 
dal, president of New York-based CD- 
ROM developer Rev Entertainment 
and an inde|)endent reconl pnxlucer. 

Besides improved audio resolution, 
high-density discs will also offer the ca- 
IKibility of storing several hours of mu- 
sic on a single disc, [lotentially revolu- 
tionizing the reissues market. 
Executives at catalog-oriented labels 
interviewed for this story say it is too 
early for them to comment on the im- 
plications of the technology, hut they 
acknowledge that the fonnat is bound 
to have a profound effect on their busi- 
ness. 

Even if high-density discs spark an- 
other CD-reissues craze, consumers 
need not worry that their old CDs will 
become obsolete, according to Rick 
Marquardt Jr., VP of optical media 
preproduction operations at St>eciiUty 
Records Corp., Warner Music Group's 
CD-manufacturing operation in 
Olyphant, Pa. It is understood that to- 
day's discs will play on tomorrow's 
high-density machines. 

Furthermore, a proposed "hybrid 
disc" would ensure that old players can 
read the audio portion of high-density 
discs, guaranteeing continuity be- 
tween the current CD and its likely 
successor. It will not be possible, how- 
ever, for conventional CD players to 
exploit the interactive and storage-ca- 
pacity potential of high-density discs. 

"I know the Warner Music Group in 
interested in this as a music product " 
says Marquardt. "W'e're looking to a 
technology -working group in the music 
industry for ad\ice on the music for- 
mat. It's certainly been part of our 
technology discussions to date." 

It is unclear at press time what im- 
pact the high-density CD would have 
on the nascent enhanced-CD format, 
which also promises interactivity be- 
tween the audio and computer worlds. 

Roynesdal says, "With enhanced 
CDs, you have a constant constraint of 
memory. But with [high density], we'll 
have virtually unlimited space. It's go- 
ing to make our job a hell of a lot easi- 
er." 

Given that the coalition supporting 
high-density technology is positioning 
(Contimted on next page) 



Wide-Ranging Possibilities For DVD Products 

Manufacturers Plan Variety Of Hardware, Software 
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PIRACY IN CHINA NOT DISSIPATING 



(CoKthuicd f7'o»t /Htge 1) 

the journey has left the world-music in- 
dustrj' feeling that there is still a very- 
long way to go. 

This month, China completed the six- 
month anti-piracy enforcement period 
agreed upon in February with the U.S. 
Trade Representative (Billboard, 
March 11). However, both the Ameri- 
can and European record industries 
say the results are "disappointing." 

The USTR agreement with China 
was extended to include all nations 
trading with the countrj'. During the 
enforcement period, the agreement 
stipulated that Chinese authorities 
were to take firm control of the eoun- 
trj''s CD plants and stop them from 
pressing unlicensed product. 

Specifically, the authorities should 
have ensured that all plants were in- 
cluding Source Identification (SID) 
codes in their pressings. This code al- 
lows each disc to be traced back to its 
point of manufacture. In addition, it was 
intended that plants should press prod- 
uct only after being gi\'en approval to do 
so by the Chinese National Copyright 
Administration. 

In a related provision, the Chinese 
promised to streamline censorship pro- 
\isions and relax rules on Western com- 
panies establishing ne\^' marketing and 
distribution operations. 

However. Nic Gamett director gen- 
eral of international labels body IFPI. 
says. "I am concerned and disappoint<Kl 
in that we know there are plants oper- 
ating without the SID code." 



IFPI has l)een advising the National 
Copyright Administration on which ti- 
tles could be cleared for manufacture, 
and Gamett says, "Except in one case, 
we have not been contacted to verify 
any tities. We draw the conclusion that 
nobody has set up a verification process 
at all, so none of these tiUes are being 
verified, as far as we know." 

Jay Berman, chairman of the 
Recording Industry Assn. of America, 
adds. "All the plants are up and running 
again; what is it they're producing? If 
they're producing foreign repertoire, 
which is a good thing to guess, they're 
doing it without going through the veri- 
fication procedure." 

Gamett sums up the effectK'eness of 
the enforcement period by saying, "In 
short, not much has happened at all. In- 
deed, what has happened so far didn't 
need an agreement of this magnitude to 
make it happen." 

Nonetheless, Gamett says that the 
Chinese authorities are "still acting in 
good faith" but have had difficulty im- 
plementing the measures with provin- 
cial authorities. 

"Whatever they agree in Beijing is 
extremely difficult to implement in the 
pro\inces," he says, "particularly when 
you haven't got the resources to do 
what has to be done." 

Gamett says IFPI is not giving up on 
the policies and feels that the au- 
thorities in China are not trying to alter 
the objectives of the agreement 

To assist the enforcement process. 



IFPI has allocated $1.5 million. This 
will not only pay for expertise and the 
establishment of an anti-piracy task 
force, but will provide pressing plants 
with basic equipment, such as fax ma- 
chines, for easier access to the copy- 
right administration when clearing 
pressing orders. 

Gamett says. "This is far and aw^y 
the biggest contribution any industry 
has made to this problem. We have 
written to the Chinese authorities to tell 
them of oiu* commitment" 

The next step for the American and 
European industries is to keep up the 
momentum via their respective govem- 
ments. Berman says he is telling the 
USTR that "a very critical moment" is 
being approached. 

He says he is not suggesting that 
piracy should have been eradicated by 
now, but that "the process should be 
well under way, and we see that in a 
couple of very key areas it's not" 

The European Union ambassador in 
Beijing has written to the Chinese gov- 
ernment to reinforce the IFPI's con- 
cerns over piracy. 

Of equal concem to both the IFPI 
and RIAA is the Chinese government's 
delay in publishing new regulations re- 
garding joint-venture companies. At 
present Western rocortl comjjanies are 
limited to production and manufacture. 
However, they are eager to gain direct 
access to the market by establishing 
joint-venture distribution and market- 
ing operations with Chinese firms (Bill- 



MUSIC EXECUTIVES PONDER HIGH-DENSITY DISC'S POTENTIAL 



(Continued from preceding page) 

it as a catch-all product for the audio, 
video, and computer industries, pre- 
sumably the product is designed to su- 
persede all current storage media for 
music, movies, and games. However, 
how quickly — or whether — high-den- 
sity discs will supplant existing for- 
mats is anybody's guess, according to 
industrj' leaders. 

Roynesdal estimates it would take 
three to four years for high-density 
discs to achieve critical mass. "That 
still leaves a tremendous window for 
CD-ROM." he says. 

One record label president is skep- 
tical of the new technology's potential 
as a primarj' sound carrier. "I realize 
that (high densityl could supersede 
the CD, but I bet you it won't happen," 



he says. "I don't think labels are going 
to want to confuse the consumer and 
tell them what they've been buying all 
along hasn't been great There might 
be a few audiophile labels that take 
advantage of the new format, but I 
don't think the majors are going to 
shift their whole catalogs." 

However, the major proponents of 
high-density technolog>' are position- 
ing it as the format of the future. 

"This new high-density CD format 
is the single most exciting technologi- 
cal development for our industrj' since 
the compact disc, and it will prove a 
bonanza for consumers as well," says 
Sony Music Entertainment presi- 
dent/COO Thomas Mottola. "This new 
format will pave the way to new hori- 
zons for the next generation of cre- 
ative artists and create new opportu- 
nities for music companies to 
maximize their music and video cata- 
logs, since high-density CD players 
will be backward-compatible and will 



be able to read today's compact discs, 
CD-ROM discs, and other optical 
discs." 

Says Bob Sherwood, senior VP of 
new business development at Sony 
New Technologies, "It's going to be 
spectacular. It's safe to say this will be 
the next-generation audio sound car- 
rier. Whatever happens, when it hap- 
pens, it will be a logical migration 
from CD as we know it, and back- 
ward-compatibility will be built into it. 
There's no fear that we're going to 
scare off the next generation of CD 
buyers." 

Still at issue are the price of the 
proposed format — which sources say 
has yet to be determined — and the 
possibility of home recordability. 
While the format's architecture al- 
lows for the eventual incorporation of 
recordability, there are no immediate 
plans to introduce a disc format that 
could record audio or video, according 
to sources. 



Pilz Head Arrested After 
Financial Investigation 



MUNICH— Reiner Pilz, head of the 
troubled Pilz group of CD-pressing 
companies, has been arrested here 
and is being held in pretrial confine- 
ment, according to chief public prose- 
cutor Bemhard Brenneis. 

The public prosecutor's depart- 
ment would not specify the potential 
charges that Pilz might face, saying 
only that Pilz was arrested following 
investigations into his companies' ac- 
counts and financial positions. The 
department says that offices and 
pressing facilities have been 
searched. 

Meanwhile. Pilz receiver Jobst 
Wellensiek says he is conducting ne- 



gotiations with five companies for the 
partial or complete takeover of the 
group's CD-pressing acti\ities. 

The Pilz company has filed for 
proceedings under German com- 
mercial law aimed at clarifying its 
trading position, following its at- 
tempts to pull out of a joint-venture 
pressing plant in the former East 
Germany (Billboard, July 15). Sepa- 
rately, the Pilz company has been 
under investigation by the public 
prosecutor following allegations 
that it fraudulently gained subsidies 
worth 60 million marks ($43.5 mil- 
lion). 

WOLFGANG SPAHR 



board, May 18). 

The govemment has appeared reluc- 
tant to allow this to happen because it 
fears having diminished control on what 
product is presented to consumers. 

At the signing of the agreement with 
USTR, the Chinese authorities said the 
new joint-venture law would be in place 
by the end of this month. Although this 
\^ not now happen, the govemment is 
expected to make an announcement on 
progress this week. 

However, Gamett sAy» there will be 



no progress on that front until the be- 
ginning of next year. 

Later this month, the authorities are 
expected to express a \iew on the possi- 
bility of dismantling the China National 
Publications Import & Export Corp,, 
the organization with a monopoly on im- 
porting international repertoire. 

Assistance in preparing this story ivas 
proi^ided by Bill Holland in Washinff- 
ton, D.C., ajid Mike Levin in Hong 
Kong. 




by Geoff May field 

Yo-YO: Hootie & the Blowfigh rise to No. 1; they get pushed back. The band 
reclaims No. 1, falls out again, rolls back into the top slot. That was the summer's 
pattern, so it should surprise no one that, despite a 3% decline, Hootie and com- 
pany manage to surpass the "Dangerous Minds" soundtrack to log their debut al- 
bum's eighth week atop The Billboard 200. Hootie's "Cracked Rear View" has 
been in the top 10 e\'ery week since the Feb. 25 issue and has not been lower than 
No. 3 since April 8. With a new single making its way to radio, Hootie's fish could 
stretch their stay in the top 10 e\'en longer, despite the heavy traffic that comes 
this time of year. 

With approximately 167,(X)0 imits for the week, Hootie leads the No. 2 "Dan- 
gerous Minds" (1.5fi,000 units) by a 7'^ m;irgin. The still-growing sales for fresh- 
man Alanis Monssette (155,000 units) are a w'hisker behind No. 2. 

Fresh JUICE: Although Hootie's familiar face stands abme The Billboard 
200, this week's chart has its share of pizzas including the top 10 bows of Red 
Hot Chili Peppere (No. 4, 138,000 units) and Lenny Kra^itz (No. 10, more than 
63,000 units); respectable bows at Nos. 21 and 22, respecti\'ely, by countrj' acts 
Travis Tritt (39,{)00 units) and sophomore band BlackHawk; a worthy and ear- 
ly nod by a new Christmas album; and a noteworthy debut of a boxed set 

ChRL^TMAS IN SEPTEMBER: Can you imagine almost 26,000 consumers 
bujing a Christmas album two months before Thanksgi\ing? Well, belie\'e it, be- 
cau.se Mannheim Steamroller's thinl seas<^)nal set is stantUng tall at No. 35 on 
The Billboai-d 200. This early bow is just one indication that this will be one of the 
key records to watch during the fourth-<]uarter crunch. American Gramaphone 
has ab^ady received more than 3 million orders; when you consider that Kenny 
G's 1994 ChrlstmjiH titic moved 3 million units, according to SoundScan, in about 
half the time that this album will have to sell, that number is not as scary as it 
seems. Mannheim made its first-week numl>ers with sale-pricing from Target 
and Musicland stores; it will have special pricing at other accounts later in the 
season. The Steamroller's first two Christmas albimis, w'hich debuted in 1984 and 
1988, have each sold more than 4 million units to date. 



Bo^ 



IXING DAY: Prior to this week, only 16 boxes have bowed on The Billboard 
200 since the chart began using SoundScan data in May 1991 — and that tally in- 
cludes Prince's 1993 collection "The Hit^The B-Sides," a three-<iisc set that was 
not packaged in a boxed format Of those 16, only one had been by a eountrj' act, 
but thanks to steady Texas stalwart George Strait, you can bump those totals up 
to 17 and two. With 14,500 units, Strait enters the big chart at No. 63, which 
stands out as the fourth-hi^est debut by a box in the SoundScan era. The only 
ones to debut higher were the aforementioned Prince collection (No. 19) and au- 
dioAideo combos by Metallica (No. 26 in 1993) and Queensryche (No. 38 in 
1991). 

Good and bad NEWS: The bad news is that the week's unit sales for all al- 
bums and cassettes are down fmm last week's figures and, more importantly for 
music retaOers, down from the comparable 1994 week (see Market Watch, page 
1 10). Why docs the w^-ek fall short of the one we had a year ago? Because that 



week's chart included a No. 1 debut by Eric Clapton, a No. 3 bow by Anita Bak- 
er, entry of the Notorious B.LG. at No. 15, and top 50 debuts from Peter 
Gabriel, Sinead O'Connor, and Nanci Griffith. What's the good news? This 
week's nimibers would have been even softer had it not been for the above-men- 
tioned chart debuts. The year-end flood continues, as next week's chart brings 
the bow of Nashville sophomore Tim McGraw and a hits set from pop vet 
Michael Bolton. Based on early retail feedback, it looks as though McGraw will 
enter in the same neighlx)rhoo<l as the Chili Peppers did this week (which would 
gi\'e him the No. 1 slot on the country list); Bolton will climb in near where Kra\itz 
bows. 



Stk 



'RINGS AND REEDS: "The Idiots Guide To Classical Music" holds No. 1 
on this week's unpublished Top Off-Price Classical chart and enters The Bill- 
board 200 at No. 136. Credit a special promotion at Tower Records, where the 
budget-priced sampler ranks No. 4 chainwide. Meanwhile, exposure from the 
premiere of "Beverly Hills, 90210" helps sales almost triple for Dave Koz, who 
re-enters this week's unpublished Top Contemporarj' Jazz Albums list at No. 10. 
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SUIT SHOWS MUDDY STATE OF MEXICAN ROYALTIES 

(Continued from page 1) 



SACM's bid to prevent music publish- 
ers from collecting the authors* share of 
mechanical royalties. 

The Mexico Cit>'-based SACM be^ran 
suspending pajTnents of performance 
royalties in December 1994, when the 
society claimed that it was unable to dis- 
tribute second-quarter 1994 payments 
because of a problem with its computer 
systenx But in June 1995, SACM placed 
the royalties into a court escrow ac- 
count SACM president Roberto Can- 
toral would not reveal how much money 
was placed in escrow. 

According to Cantoral, the nwve to 
place the money in escrow was tied to a 
clasK-action lawsuit that SACM filed in 
March 1995 against Mexican music 
publishers. 

"The judge said the money could not 
be turned over [to the publishers! until 
a verdict was made," says Cantoral. 
"Otherwise, we would be breaking the 
law." 

The suit, filed by SACM against 
Mexico Abertiach, Limited From C.V., 
and other music publishers, alleges that 
the 50-year-old SACM is the only entity' 
authorized to collect the authors' share 
of mechanical royalties. 

SACM already collects mechanical 
royalties for the benefit of its member 
authors, but Mexican publishers, such 
as publisher trade group Editores 
Mexicanos dc Miisica A.C. (EMMAC) 
and its member companies, collect the 
m^ority of authors' mechanical royal- 
ties, which the suit alleges Is illegal. 

The suit has not yet gone to trial. 

In the U.S., Irwin Robinson, chair- 
man^CEO of Famous Music Publishing 
Cos., says he will abide by the Mexican 
judge's decision and adds SACM is 
holding performance monies that "re- 
ally are not the subject of this litiga- 
tion. And for that I think [Cantoral] is 
totally wrong." 

Ra'lph Peer II, presidenVCEO of 
peermusic, concurs, calling Cantoral's 
gambit "an egregious maneuver. After 
all, the greatest turnover for many per- 
forming rights societies [is] income 
they receive from foreign repertoire. 
And when you have a society that takes 
such enormous advantage of the fact 
that the trust has been put into them to 
represent these repertoires and [it] is 
unable to fulfill that trust, it really 
shakes the foundation of the whole con- 
cept of international performing rights 
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organizations.*^ 

Robinson, who is also chairman of 
U.S. publishing group the National Mu- 
sk Publishers' Assn., met with Cantoral 
Sept 11 in New York to work out a res- 
olution of the issue. Cantoral says the 
meeting went smoothly. Robinson says 
their conversation was "a draw." 

"We're now going to take indepen- 
dent action with the [Mexican] judge— 
if we can — to try to free up that money," 
says Robinson. 

Robinson declines to reveal specifics 
on what this action would entail. 

NMPA already has made a move to 
secure delinquent payments. In March, 
NMPA president/CEO Ed Murphy 
sent a letter to U.S. Trade Representa- 
tive Mickey Kantor advising him of 
SACM's lawsuit 

Murphy has also sent a letter to Can- 
toral voicing his disagreement with 
SACM's tactics. Murphy says Cantoral 
has not replied. 

"Here we are entering into a new 
agreement of cooperation with NAF- 
TA," says Murphy, "but the way 
[SACM] is handling this situation cer- 
tainly doesn't speak of cooperation" (see 
Commentary', page <>). 

Mexican publishers also are respond- 
ing to SACM's moves. EMMAC presi- 
dent Edmundo Monroy says his group 
is planning to file a countersuit against 
SACM. 

"Cantoral does such a bad job of col- 
lecting performance royalties that his 
profits have remained stagnant," says 
Monrov. "So there is no other solution 



for him but to go after mechanicals, in- 
stead of increasing his performance col- 
lections." 

Cantoral counters by saying the pub- 
lishers are woefully inadequate collec- 
tors of royalties. 

"There are 8,000-10,000 songs in 
Mexico that have no publishers," says 
Cantoral, "because the composers of 
those songs don't want to sign with pub- 
lishers which have no capacity to collect 
I only want to collect the 50*Jf of the au- 
thors' share of performance royalties 
and the 50% of the authors' mechanical 
royalties. The publishers can collect the 
other 50^ on their own." 

Cantoral adds that publishers have 
no legal right under Mexican copyright 
law to collect the authors* share of me- 
chanicals. 

Indeed, publishers are not even men- 
tioned in critical articles of Mexican 
cop>Tight law that give certain powers 
of collection to authors societies ap- 
proved by the Mexican government, 
such as SACM. 

Cantoral says SACM Is basing much 
of its lawsuit on Article 98 of the Mexi- 
can copjTight law, which says, in part 
that "for the collection of the royalties 
of national authors, such authors shall 
be required to grant jww^ers indKidual- 
ly U) the authors' society." Publishers 
argue that the type of royalty based on 
the private or public use of a song is, un- 
fortunately, not revealed in this pas- 
sage. 

Historically, Famous Music's Robin- 
son say's, the royalty' for a private use of 



a song (for example, a consumer pur- 
chasing a CD) has been administeretl in 
most countries by a publisher, while the 
royalty for public use of a title (such as 
song's radio aiiplay) has been collected 
usually by a peribrming rights society. 

Article 98's tenets regarding the role 
played by an authors society when col- 
lecting royalties for its foreign mem- 
bers are somewhat clearer. 

Authors societies. Article 98 .says, can 
"collect within the counti*y, without any 
representation being necessary', royal- 
ties derixing from the public use in any 
form of the works of foreign authoi-s, al- 
ways subject to the handing over of such 
amount-* collected to the foreign au- 
thors or to the associations that repre- 
sent them, as the case may be, accord- 
ing to the principle of reciprocity." 

This clause of Article 98, however, 
fails to indicate who collect*; the "pri- 
vate" use of the works of a foreign au- 
thor. 

Cantoral says the heart of the dispute 
with the publishers lies with the inter- 
pretation of Article 98. He says the 
judge's ruling on the case is expected in 
two months. 

And if judicial precedent is pre- 
ser\'ed, SACM stands to lose. EM- 
MAC's Monroy says SACM lost a simi- 
lar case 10 years ago. 

Cantoral says even if the publishei-s 
win in court and are able to start their 
performance society, establishing the 
necessary mechanisms to collect 
mechancial and performance rights 
would be difficult. 



CHRYSALIS, COOLTEMPO FOLDED INTO EMI 



(Continued from jHitje 10) 

Jean-Francois Cecillon. They are not 
going to be merged with EMI or Par- 
lophone. What we have done is create a 
restructuring of the company to go for- 
ward. We believe those labels have a lot 
to offer." Previously, Eldridge reported 
to Perry. 

Artists on the Chrysalis roster in- 
clude Sinead O'Connor, Jethro Tull, 
Mike Scott (formerly of the Waterboys), 
World Party, the Proclaimers, Carter 
USM, Runrig, and the Almighty. 
Cooltempo's lineup includes Shara Nel- 
son, Kenny Thomas, and Mica Paris. 

EMI's Perry is unable to say how- 
many other staffers will be leaving, as he 
hopes that jobs for them can be found 
within the EMI group. Chrysalis, wliich 
had eliminated a number of positions 
over the past year, was thought to have 
a staff of between 25 and 30 in its head- 
quarters before the changes; unofficial 
estimates put the number of jobs lost so 
far at 12-15. 

By several accounts, employees ar- 
rived at the Holland Park building on 
Monday, Sept 18, to begin the week as 
usual. Instead, they were told of the de- 
parture of Eldridge, Grunbaum, and 
Andrews and of the downsizing of the 
company. The building w^ later closed 
for the day. 

Perry personally took charge of in- 
forming employees, working from El- 
dridge's oCBce, according to one source. 
"I've never seen Rupert so emotional," 
Eldridge told a colleague; the Chrysalis 
chief himself was given the news a cou- 
ple of days earlier. 

Perry adds, "There is no denying 
Chrysalis has not been enjoying the 
greatest success it could have and that 
has brought us to the decision we have 
now taken. The success required to 
maintain the existing structure was 
something we felt wns not going to ma- 
terialize." He says the decision was "not 
taken lightiy." 

Perry himself called the managers of 



Chrysalis and Cooltemjx) artists. "There 
was something in the air," says Adrian 
Boss of Adrian Boss Promotions, which 
manages Carter USM. "I've spoken to 
Rupert and all the individual heads of 
department who are remaning with the 
company, and I'm hoping to be able to 
get on with business straight away." 

Ironically, Eldridge told attendees at 
the EMI U.K. group's sales meeting in 
Dublin earlier this month that Chrysalis 
has been "actively aggressi\ e in A&R" 
and hatl signed eight new acts this year, 
including Liverpool's Proper and Man- 
chester's Fireproof. Reportedly, a ros- 
ter-review meeting took place Sept 19;a 
number of acts are expected to be 
dropped. 

In the U.S., Chrysalis is an imprint of 
EMI Records, with a number of Its own 
signings, including Arrested Develop- 
ment Guru, Billy Idol, and D'Angelo. 

Most U.K. industry observers were 
not surprised at the newrs of the down- 
sizing, but expressed concern and regret 



at the exit of longtime executives and the 
prospect of redundancies. For his part 
Chrysalis co-founder Chris Wright — 
whose Chrysalis Group sold 50^ of the 
recoi*d company to EMI in 1989 and the 
rest in 1991 — says, "I suppose from the 
moment they got rid of me, 1 always ex- 
pecte<l something like this to hapjien. It 
takes a long time to build a record com- 
pany, and it's very sad when it no longer 
exists. This has come 26 years to the day 
that the first record went out on 
Chrysalis." 

For the year ending March 31, 1994, 
Chrysalis Records U.K. had sales of $20 
million, profits of $150,000, an<l a staff of 
42 (more recent figures were not avail- 
able at press time). This compares with 
the 1989-90 peak of its U.K. operations, 
which yielded revenues of $62 million 
and $4 million in profits, with an employ- 
ee roll of 76. 

Assistance in th is story ims provided by 
Paul Sexton in LondoiL 



MTV EUROPE AD, PROGRAMS FINED 

(Continued from page 10) 



show "Safe 'N Sexy," broadcast at 9 
p.m. on Monday, May 1. The ITC says 
it recognized the show's intention to 
promote safe-sex education, but that its 
mid-evening slot was "inappropriate" 
because many young viewers would 
have been exposed to the show's items 
on anal sex and sadomasochism. 

M'lT w"ds also fined for broadcasting 
a Pepe Jeans commercial deemed to 
have the appearance of condoning theft 
and vandaUsm and appearing ambiva- 
lent towarti suicide. 

Peter Einstein, president, busine.ss 
directi)r, MTV Networks Europe, says 
in a prepared statement, "MTV Europe 
is mast worried by the ITC's ruling on 
the program 'Safe 'N Sexy.' This is a 
carefully pnxiuced program that pro- 



vides essential information on the risks 
ofHIV and AIDS." 

Einstein argues that the ITC is "out 
of touch" with the audience it aims to 
protect, as "Safe 'N Se-xy" produced no 
complaints from viewers. Indeed, he 
says, it has been praised by AIDS-re- 
lated organizations. 

He adds that MTV had addressed 
concerns over "The Worst Of Most 
Wanted" before the fine and had moved 
to bring it in line with ITC guidelines. 

MTV says that although the Pepe 
Jeans spot appeared to be in keeping 
with advertising standards, it was tak- 
en off the air immediately following 
the ITC's initial warning. However, 
the agency followed its warning with a 
fine. 
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: be done. 



BLUE THUMB 




TOTAL 450,197,000 450,570,000 (UP 0.7%) 
ALBUMS 380,810,000 384,282,000 (UP 0.9%) 
SINGLES 66,288,000 69,386,000 (ON 4.5%) 



CO 221,067,000 247.146,000 (UP 17.8%) 
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No 'Fantasy': Mariah Debuts At No. 1 




MaKIAH CAREY'S "Fantasy" comes true this 
week as the first single from her "Daydream" album 
enters the Hot 100 at No. 1. It's the second single in 
chart historj- to enter at the top (after Michael Jack- 
son's "You Are Not Alone") and the first liy a female 
artist. Carey and Janet Jackson are the only females 
to debut in the top 10. 

"Fantasy" is Carey's ninth No. 1 single, all collected 
in this decade (beginning with "Vi- 
sion Of Love" just over five years 
ago). As of this week, Carey has 
been No. 1 on the Hot 100 for a to- 
tal of 29 weeks. 

"Fantasy" is Carey's third one- 
word No. 1 hit in a row', following 
"Dreamlover" and "Hero." It's her 
filth overall, along with "Someday" 
and "Emotions." And as icing on 
the cake, "Fanta-iy" also debuts at 
No. 1 on Hot R&B Singles and Hot 
Dance Music.^Ma,\i-Singles Sales. 

In the U.K., "Fantasy" debuts at No. 4. Two other 
current U.S. hits also debut in the U.K. top 10: "Boom- 
bastic" by Shagg}' is new at No. 1 and "Runaway" by 
Janet Jackson enters at No. 6, the same position 
where it started its chart life in the U.S. Adding in 
Michael Jackson's "Y'ou Are Not Alone." there are 
four titles in the top 10 of both countries. It's been a 
long time since the musical tastes of America and 
Britain have been so convergent. The last time there 
were more identical titles in the U.S. and U.K. top 10s 
w'as April 9, 1994. when there were five songs on both 
lists. 'The songs were "Streets Of Philadelphia" by 
Bruce Springsteen. "The Most Beautiful Girl In The 
World" by the artist formerly known as Prince, "The 
Sign" by Ace Of Base, "Without You" by Mariah 
Carey, and "Whatta Man" by Sall-N-Pepa featuring 
En Vogue. 



by Fred Bronson 



This week's U.K. top 10 shows more signs of Amer- 
ican influence: Michael Bolton is No. 10 with "Can I 
Touch You . . . There?," which holds at No. 27 in the 
U.S., and the Rembrandts are No. 5 with '"VW Be 
There F'or You," the theme from NBC's "Friends" 
(broadcast in the U.K. on Channel 4), which is No. 18 
on the Hot 100. 

There at last: irthe last 

sentence of the above paragraph 
surprised you, you are not alone. 
It's true — at long last, the Rem- 
brandts debut on the Hot 100 with 
•Til Be There For You." How did 
this happen? 

This is a single that could have 
been a contender for the No. 1 
record of 1995 if it had been re- 
leased a few months ago when it 
had enough radio play to reach No. 
1 on the Hot 100 Airplay chart. Because it was not 
commercially available in one of the formats that 
counts toward sales, it did not chart on the Hot 100. 

As a follow-up to this aii*play smash, EastWest has 
released a single from the band's latest set, "LP." 
"This House Is Not A Home" features 'Til Be There 
For You" as a B-side. If both sides of a single receive 
airplay, both are listed on the Hot 100, with the title 
receiving the most air|>lay listed first. Becau.se "I'll Be 
There For You" is way ahead of "House" in airplay, it 
is listed as the A-side on the Hot 100. 

The challenge for the single will be to maintain its 
upward momentum while "I'll Be There For You" 
moves down the airplay chart. It will be ironic if the 
record doesn't rise above its No. 18 debut: that will 
leave "Just The Way It Is. Baby." a No. 14 hit from 
1991. as the liembrandts' most successful chart title, 
despite the ma.'^sive popularity of the "Friends" .song. 
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* Now that you've experienced the show, 

^ get ready to experience the phat soundtrack. 

Featuring new songs from our platinum artists 
^ & debut singles from up and coming talents. 

= PDd[]§ §®m® ©xsftFg] §®[y]D 

^ Gladys Knight, Mavis Staples, Chante Moore & 
« AIB. Sure MCA. 
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/ants to take you higher. You may never come down. This is <flp's best complete record since 1987's Sign '0' The Times . . ." -VIBE 
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Smashing Pumpkins Sliatter 
Doubts On Virgin Doubie Set 



BY CRAIG ROSEN 




LOS ANGELES— On Oct 24. Virgin 
Records worldwide will release the 
Smashing Pumpkins' "Mellon Collie 
And The Infinite Sad- 
ness," a sprawling, two- 
CD opus of new materi- 11 
al that will likely | 
separate the Chicago- 
based band from its al- 
ternative rock peers. 

It's a risky move for smashing 
Virgin and the Pump- 
kins. In the CD era, double-disc pack- 
ages are usually reserved for great- 
est-hit sets or live albums, not 28 new 
songs. In fact, few rock artists have 
dared to release so much new materi- 
al at once since the CD became the 
dominant configuration for recorded 
music. 

EU's Int'l Oddity: 
Trans-Shipment 

■ BY JEFF CLARK-MEADS 
and MARC MAES 

LONDON— The first high-profile 
yl testoftheprac- 
X tical effects of 

A /, 'gi Europe's new 
If i^^b^^^ trans-shipment 



In 1991, Columbia and Geffen re- 
leased, respectively, Bruce Spring- 
steen's "Human Touch" and "Lucky 
Town" and Guns N' Roses' "Use Your 
Illusion I" and "Use Your Illusion II." 

But rather than issuing 
the albums as double 
CDs, both labels opted 
to put them out as sepa- 
rate single-CD releases. 

The Pumpkins are 
one of modern rock's 
PUMPKINS brightest commercial 
and artistic forces. The 
band's last studio album. 1993's 
"Siamese Dream," has sold more than 
3.4 million copies in the U.S., accord- 
ing to SoundScan. 

Outside the U.S., the Pumpkins 
have had the most success in Canada, 
where "Siamese Dream" has been 
certified quadruple-platinum (400,000 
units). The band has also achieved 
platinum sales in Australia (70,000 
(Continued on jxigc 120) 



Goo Goo Dolls Get A 'Name' 

WB Trio Splashes With Surprise Hit 




■ BY CARRIE BORZILLO 

LOS ANGELES— When Johnny 
Rzeznik, singer/guitarist of the Goo 
Goo Dolls, reflects on his band's nine 
years of relentless touring and 
recording, he's not bit- 
ter. 

Rather, the singer, 
who is basking in the 
glow of a No. 1 Modem 
Rock Tracks hit with 
"Name," says it's a 
blessing in disguise that goo goo 

the road to success has 
been long and winding. 

"I've been forced to be a patient 
person," says the 29-year-old singer 
of the Buffalo, N.Y.-based trio. "If it 
would've happened when I was 19, 
when I started the band, I probably 
would've been dead. The best times 
have been since we started touring 
for this album." 

The Goo Goo Dolls have a solid base 
with fans and at album rock from 



phenomenon is 
now taking 
place. 



Under the Euroi>ean Union's newly 
established open borders, retailers in 
any EU country can purchase their 
stock from any supplier in the 17 EU 
(Continncd on page i-ii) 




SEE PAGE 7 1 



Diving Into Shibuya's 
Heady Music Microcosm 



■ BY STEVE McCLURE 

TOKYO— Shibuya means "bitter 
valley" in Japanese, but it is where 
some of Japan's 
sweetest sounds 
can be found. 

The Tokyo dis- 
trict is the epicenter 
of Japanese youth 
culture, where new 
music, fashion, and 
other pop trends \ 0 
are bom and picked 
up by the media. It's 
home to what Is billed as the world's 
biggest record store and myriad 
smaller outlets that make it one of the 
best places on the planet to buy mu- 



Shibuya's "live houses" offer |>op 
pickers a chance to catch tomorrow's 
superstars while they're still paying 
their dues. Us 
larger clubs and 
halls feature a bc- 
wilderingly rich 
array of estab- 
lished acts from 
Ja}>an and iux)und 
the world. 

Despite the 
media's best ef- 
forts to define a 
Shibuya "sound" in music or "look" 
in fashion, the essence of Shibuya is 
its sheer variety. Reggae, rap, acid 
(Contitiiwd on poge tf-j) 



their four previous albums, a few sin- 
gles, and years of touring with such 
acts as the Replacements and Soul 
Asylum. However, it wasn't until the 
band's latest album, "A Boy Named 
Goo." that the threesome found suc- 
cess. The album was is- 
sued March 14 world- 
wide on Warner BrosV 
Metal Blade (Music To 
My Ears, Billboard, 
Feb. 25). 
The album topped the 
Doas Heatseekers chart on 

Sept. 23 and moves 14 
spots to No. 60 with a bullet this week 
on The Billboard 200, where it shows 
a 23% sales increase. 

The Goo Goo Dolls became Heat- 
seekers Impact Artists when "A Boy 
Named Goo" broke into the top half of 
The Billboard 200 on Saturday 
(Contitiufid on page 117) 

Billboard TV Show 
l^nds Top Artists 

NEW YORK— Three of this year's 
hottest stars and one perennial giant 
are among the early slate of artists 
confirmed to per- 
form at the 1995 
Billboard Music 
Awards. 

TLC. Hootie & 
the Blowfish, Sha- 
nia Twain, and 
Michael Bolton 
have accepted in- 
vitations to perform on the show, 
which will be broadcast Dec. 6 on Fox 
from the historic New York Coliseum. 

(Cuntinued on [xige tlS) 




HiDOTIE & THE 
BLOWFISH 




SEE PAGE 39 



GL©BAL MUSIC PULSE 



Jminosachi Senes Up 
Indonesian Sea Food' 
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the new album by 



U.S. Tour 
Begins October 31st 



Coming October 1 0th on rovWtor 
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